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Domain of Learning
Anderson, L.W., Krathwohl, D.R., Airasian, P.W., Cruikshank, KA., Mayer, R.E.,Pintrich, P.R., Raths, J., Wittrock,
M.C. (2001). A Taxonomy for Learning, Teaching, and Assessing: A revision of Bloom's Taxonomy of
v ¢ . ™ o Educational Objectives. New York: Pearson, Allyn & Bacon
NAGWSN15IIEUIVRMANgAT (PLOS) ” : :
N v Cognitive Domain Psychomotor | Affective
(Knowledge) Domain Domain
R U | Ap | An E C (Skills) (Attitude)
PLO1 LaA8aNNaussausMIa0as My denu winusssy Tuusungaamnssy v v v
PLO2 Uszifiuaniunisadiaz i la Uy nivuiugnusuiAna1un1sInn1swasuinnssy v v v
Anaseassn Wuszuuesrsin luusunuennannssuu3nig
PLO3 La@n499ndIn158gun13En19n18 11930 n1an193u i landnnguuiely v v
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ANANNITUUING
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AUty

vanew :szudydnual v Ty Domain of Learning fidenndesiu PLOs vomdngns
R = Remembering U = Understanding Ap = Applying
An = Analyzing E = Evaluating C = Creating
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Domain of Learning
Anderson, L.W., Krathwohl, D.R., Airasian, P.W., Cruikshank, KA., Mayer, R.E.,Pintrich, P.R., Raths, J., Wittrock,
M.C. (2001). A Taxonomy for Learning, Teaching, and Assessing: A revision of Bloom's Taxonomy of
s wE s Rt a s (PLOS) Educational Objectiv.es; New York: Peatsorw, Allyn & Bacon .
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1) nuandv1aneINlU Yndnwideassusiedvn uuniieinsiulidesnii 30 nuleda
SYALLDYALUNIANLIN T

2) wadvnawiz thinudesinusedvilumneiviens s 42 miein dil
2.1) nguAvaunu TSeudwau 6 whefin nnmeidellil
IRAIY Fodwn wulenn | AUsAUnauY
2001101 mﬁmmiaqﬁmmaw%“wsnmmgw‘iuqmmmﬂﬂé‘lauwaq 3(3-0-6) -
(Organization and Human Resource Management in
the Age of Change)
2001102 | NFIANTAUAINUIANS 3(3-0-6) -
(Service Quality Management)
2.2) nguAwtedu TrSeudnnu 36 nihedn mnseivelud
2.2.1) Jvnendedu Wseusuau 6 mhein mnmeivselui
IRAQIY Fodw wlenn | J1UsAUnNauY
2002101 | awndanquiitensaeanslugaamnssunisuinig 3(2-2-5) -
(Communicative English for Hospitality Industry)
2002102 | F9INYINITUINITHALNITIANITTILIAUSTIN 3(2-2-5) -
(Service Psychology and Cross-Cultural Management)
2.2.2) A uennsdanisgaianisdu WiSsusuau 30 whefin nnmeindellil
SHAQIYN Fodw wulenn | AUsAUnauY
2012101 | mswamyadnamdniunisusnisiugsianisdu 2(0-4-2) -
(Personality Development for Aviation Services)
2012102 | madnsesittadmiugsiaanenisiu 3(0-6-3) -
(Airline Reservations)
2012103 mﬁﬂmimuﬁmi;ﬁmamimﬂﬁu 3(2-2-5) -
(Passenger Ground Service Management)
2012104 | NMIIANITVINDINTIALIU 3(2-2-5) -
(Airport Management)
2012205 | msdnnisauuinsuuadesdy 3(0-6-3) -
(Inflight Service Management)
2012206 | Mmsuimsemnsuaziazesfslussfianisly 2(0-4-2) -
(Meals and Beverages Services in Aviation Business)
2012207 | uywydadgnienisiu 2(2-0-4) -
(Human Factor in Aviation)
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IRAIY Fodw wilenn | J1UsAUnNauY

2012208 | msAeansuaznisiasasesedhuaniunsaiinga 3(2-2-5) -
(Communication and Negotiation Management in Crisis
Situation)

2012151 | MmsBeuimaufoaiionisuinislugsiionmsdu 1 3(0-40-0) -
(Work-based Learning for Aviation Services 1)

2012252 | m3FeuimauFsiiientsuinslugsionistu 2 3(0-40-0) -
(Work-based Learning for Aviation Services 2)

2012253 | m3Feuimaufoiiientsuimslugsonistu 3 3(0-40-0) -
(Work-based Learning for Aviation Services 3)
2.2.3) Awnenmsdanisgsianislasusy TSoudnu 30 mihedn mnseivelud

SHAQIYN Fodw wulenn | AwUsAUnau

2022101 | rudidesiufeaiunisdanisgsialsoa 3(2-2-5) -
(Introduction to Hotel Management)

2022102 | AM3ANIUNULEZNITIANITNULNTUIU 3(2-2-5) -
(Housekeeping Operations and Management)

2022103 | M3ALIUIULAZNITIANITUINITAIUNN 3(2-2-5) -
(Front Office Operations and Management)

2022104 | MIREuILRAZNITIANI TR THAZIAS B 3(2-2-5) -
(Food and Beverage Service Operations and Management)

2022205 | N15UsZNBUDIMITUALZNITAANITAT 3(0-6-3) -
(Food Preparation and Kitchen Management)

2022206 | MsFudurukaznsinnMsuIsLasied e 3(0-6-3) -
(Bar and Beverage Management and Operation)

2022207 | NM5UIMISHaENSIANISAMAINE MUl TTY 3(0-6-3) -
(Service and Quality Management for Hotels)

2022151 | m3Feudmaufoaiionisuimslugsialsausy 1 3(0-40-0) -
(Work-based Learning for Hotel Service 1)

2022252 | m3FeuimauFoiiienisuinslugsialsausy 2 3(0-40-0) -
(Work-based Learning for Hotel Service 2)

2022253 | maFeuimaufoiiienisuinislugsiolsausu 3 3(0-40-0) -
(Work-based Learning for Hotel Service 3)
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3. VNIV WABNES UNANWH9ANENT18 T L URLNAIYLEBNES 31U 6 AR

SHAQIYN Fodw wdqefn | Fvr0sAUnNaU

2005201 | mnuvasnnenienisiu 3(3-0-6) -
(Safety Management System in Aviation)

2005202 | N159ANNSATINITUUY 3(0-6-3) -
(Air Catering Management)

2005203 | N139ANISASIAUAINIIDINA 3(3-0-6) -
(Air Cargo Management)

2005204 | nsdnn1saUltugsialsawsy 3(3-0-6) -
(Spa Management in Hotel Business)

2005205 | mM3danisassnuisanuasmndmiulsususazaauiiiie | 3(2-2-5) -
NUBLIUA
(Facility Management for Hotels and Event Venues)

1303301 | YayayruseAudiieadiassdiioninnssu 3(3-0-6) -
(Generative Artificial Intelligence for Innovation)

1303302 ﬂm@wﬂizawﬁlﬁamﬁmmi 3(3-0-6) -
(Al for Management)
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6. AND5U1YS18Y

1) NUINAIVRNYINII S9azD8AlUNIANLIN 2
2) RUINIVANIE
2.1) ngudvuny

2001101 msﬁ'ﬂmsaaﬁmmaw%’wennsugwaﬂuqﬂ%aemsmﬁauLulm 3(3-0-6)
(Organization and Human Resource Management in the Age of Change)
FyrvsAunau : laill
(Prerequisites Course: None)

LUIAA N kagndnnisdanisesdnis unumnisidu gusesneunisluesdnsgsia

AN 9 ATIALATIATIILAZNITODNLUUDIANIT NITINLNUAIAIAY NITATIN ARLAN N1TRNOUTY

WAZIAILT MIUTMINTHANULALAINBULIY AFEAIUNNTEITIINYT Wagnsasennuyniuluasdnis

Tugavesnisiudsuutas nelinsdAnwivessdnsgsiamis 9 nsdanisaumainuaisas

Fuusssueadng msdaminmgingauazanuseiomnigsia miudiduvesgsia
Concepts, theories and principles of the organization management; change

management; roles of entrepreneurship in various businesses; organization structuring and

design; manpower planning; recruitment; training and development; performance and
compensation management; maintaining and building organization commitment in disruptive
era through case studies from various business organizations and Organizational Cultural

Diversity Management, Crisis Management and Business Continuity, and Business

Sustainability

2001102  N1SAANITANINUINNG 3(3-0-6)

(Service Quality Management)

vrUsAunau : laidl

(Prerequisites Course: None)

LUIAA wqwj YDULYH ﬁ%%ﬂﬁULﬁuﬁugmﬁuaﬂmﬁmmi@mmwmiﬁmmasqmmw
ANSAUSNNT 5ﬂwmz@mmwmiﬁmi ﬂ’liﬁmuﬂ@mmWﬂ’l'ﬂﬁU%ﬂ’li MSUSLIIUAMAINNITUINNG
mﬂ%m%mﬁamﬁ@mi@mmwﬁmi mﬁﬂizﬂauLLﬁzﬁ%ﬂd%ﬁumqmmwﬁmi lemwuaq@f
iu3n1s msfuiladesvegnainiuainuiesnts warainuianelavesgnAamseysuuinisdenis
U3INslugARIva

Concept, theories, scopes and fundamental factors of quality management;
service and service quality; service quality characteristics; formulation of service quality;
service quality assessment; uses of service quality management tools; components
indicators of service quality and the role of the service provider; voice of customer; customer

requirements and satisfactions of customers or service recipients in digital age.
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2.2) nguIY1UeAY
2.2.1) ¥ anUsAu

2002101  AwndsnguiilenisaeanslugaaunssunsuInng 3(2-2-5)

(Communicative English for Hospitality Industry)

ArGenunau : il

(Prerequisites Course: None)

Adwsi drudu unaunun nénmsldnudinguiiientsdeansluuiungnaivnssu
NIUINT NMSWAAUATUAITVIY WAZANITUNAUBNITUINITUUUNIENISG nadannsdedns saumanis
doansifieadrsnuiianelalussiavinisuaziiensuiledgviawgniluaniunisalsing 9
nseuuaztuenasiuuiungsiauinis madeusavanedidnnseiind nnsaden wdnwali
wranvesasAnsudedenueeulat

Vocabulary, expressions, conversations, principles of using English for
communication in the hospitality context, sales promotion speaking and formal service
presentations, communication strategies, including communication to create satisfaction in
the service business and for solving immediate problems in various situations, reading and
writing documents in the Hospitality business context, writing electronic letters and

appropriate organizational image on social media platforms

2002102  IAINYINITUINITHASNNITIANITU NN TAIUSTIN 3(2-2-5)

(Service Psychology and Cross-Cultural Management)

AyrUsAunau : Ll

(Prerequisites Course: None)

ANYIAUAIAYLALANANYUEYBITINIUINIT LUIAAKATNENINTATNEN
ANUTINEYRRNINeuaznsUmANInIneaUssgndldlunsihaudilaniudents anuddn
wazngAnssuvesyana Yademefamusssuiidinasenisiuiuaznginssuvesiliuinisuas
HFuuimsludsnumwsimusssn Vinvemsdeansthaiansssy nsusimeuazynannmuuuiiondn
MINNINTFIUNTIAUTNNT nannslduyweduiusiun1susnig msasldnddnlunsusnis Aady
lumsyauazmsuanseen mallansunlelagviamenin wazn1sdanistetaudesiuaanisinm
wardinseinsdAnenieafuanuwanieesdsynslussazifevfiuvas Taus sy Loy
AMLLANANFIUATeN naAnsTy n1sAeans wazauaanislunisfuuinis naenaunisly
winnssunsuinislugeainnssuuinisannisduauteyafidvia

This course examines the importance and characteristics of the service industry,
concepts and theories of psychology, the meaning of psychology and its application in
understanding individual needs, emotions, and behaviors, and cultural factors influencing the
perceptions and behaviors of service providers and service recipients in multicultural
societies. The course also covers cross- cultural communication skills; professional
appearance, dress, and personality in service standards; principles of human relations in

service; the development of service-minded attitudes; the art of speaking and expression;

o
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techniques for handling immediate problems and conflict management. In addition, the
course includes case studies on differences among populations of various ethnic and cultural
backgrounds, such as differences in values, behaviors, communication styles, and service
expectations, as well as the application of service innovation in the service industry through

digital information research
2.2.2) 3¥18NN153AN13§5NINTTY

2012101  mswayAinm W miun1suInslugsianstu 2(0-4-2)

(Personality Development for Aviation Services)

Genunau : il

(Prerequisites Course: None)

LunAALAENguiyAannW AndnvuzLazyadnawlunisuinig ndnnisdeansie
TAUMYIaraTauMdmTun1sUINTg JUdnualuaznIsuAIng Nsaseaudseiulansnny
NIYWINNUALUTE NN WNEIANN TN IAL miﬁmmqﬂﬁﬂmwmﬂé’mmimi Lﬁ@ﬂ%ﬂﬂqﬂﬁﬂmwﬁﬁ
wagminzaudmiunsuInslugsianistu

Personality concepts and theories, characteristics and personality in service
principles of communication by verbal and nonverbal communication for service,
appearance and grooming, making first impression, social etiquette and manners, emotional
personality development to create a good personality and be suitable for service in the

aviation business.

2012102  nsdsesiitiadmiugsiaanenisiy 3(0-6-3)

(Airline Reservations)

Ayrusaunau : Laidl

(Prerequisites Course: None)

nannsgiimaniniasnunsdu mslesesiuagnsnusmunsfunaioldlunig
drsofitls Fumeunsdrsesiideinslneansieiosdu msldnussuureuiameslunsasiuazuile
fuiinfeyavesiflasansuaznisdrsesiialiundlanans Tnoidsfennsiddoyaiigndosuaznns
Snwdoyadiuynnavesfiasansrufsnsinwinaluladasaumenazszuumsdisesiitslugsna
n1sfuadelvyd 1wy szvvdisesidedruanenistu n1sideulesssuuseninaaienistu
nswasuuvamuazdnnsiiiendu msldunanlesuadvalunisliuinsdlasans naonaunsufoa
mungneduasesteyadLyana (PDPA) fiisadestunisdaiu 14 uasiamedeyarlavans

Principles of aviation geography; travel analysis and itinerary planning for
reservation purposes; procedures for airline ticket reservations; and the use of computer
systems to create and modify passenger records and seat reservations, with an emphasis on
providing accurate information and protecting passengers’ personal data.Including the study
of information technology and modern reservation systems in the airline industry, such as

interline reservations, cross-airline booking systems, flight changes and management, the use

o
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of digital platforms for passenger services, as well as compliance with personal data
protection laws ( PDPA) related to the collection, use, and disclosure of passenger

information.

2012103 mﬁmmsmuu‘%mi;ﬁm&Jmimﬂﬁu 3(2-2-5)

(Passenger Ground Service Management)

AGenunau : il

(Prerequisites Course: None)

ﬂi%U’Juﬂ’liGUE]N’]uU%ﬂ’]ﬁﬁﬁﬂEla’l'iﬂWﬂﬂﬁu U M191n1A81U N13A53TUTRTlAYENT
@nasly NSAUNIe NIRsIasudun1sy Msdansesingdunsiy Useanvewulagans NseuIuns
dwflaganstuados nuuimadiasansvidi wasenansiiieates edearsuadliuinig dlasas
apidluaomunisalineg veafisrfunelingsudey feufonifeitestunanistu nsudly
anumsalluaniigingm sullaungunanglasanswaiaiiesdu Werduardh mssnidniiieadu
mMawasudunsiugniay

The process of passenger ground services at the airport, check-in process, travel
documents, baggage inspection, and screening of dangerous goods. Types of passengers,
passenger boarding process, inbound passenger services and related documents to
communicate and provide ground passenger services in various situations under regulations
and practices related to aviation. Resolving situations in crisis situation; causing from missed
flisht, delayed flight, cancelled flight, diversion.

2012104  N15IANITHIINTIALIY 3(2-2-5)

(Airport Management)

deAunau : Ll

(Prerequisites Course: None)

nsusmsdansvhornmeedlueniiudinsdusazuenuniiuiinnsdu msnwaing
Uasadsuazuinsgrumstdosiudslulenvinetniasiu sunuutenaisusznouiiiendu msld
insesdielunsnsiafularAnnses miisnuuazyaainsludusng 9 MAITosiunsdanigia
91M1eg1u MsbiuInsAIuAteINIAEILluTEAUAINEWNG 9 N13TANITTEAUAIUNUILUUYBI
9INFIEY mﬂﬁmmm’aamﬁaLLazg]LLaﬂgamemaLﬁamﬁ]’ummﬁmmq‘luvhmmﬁmu WaEITYYOu
thsomasuTiansinwngvaneuazszifounsduiitisadostunsdidunuyiteinieeiu
fsluszdulszmanazseduaina welinsuimsdanindulunuunsgiuninuvaensouay
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Tunalagans

Airport management in airside and landside areas; airport security management
and protection standards; flisht documentation formats; the use of screening and inspection
equipment; agencies and personnel involved in airport operations; air traffic control services

at various altitude levels; airport capacity and congestion management; basic first aid and

o
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emergency response in the event of incidents at the airport; and aircraft maintenance
scheduling. Including the study of aviation laws and regulations related to airport operations
at both national and international levels, to ensure compliance with aviation safety, security
standards, and regulatory requirements. Through situation assessment, appropriate
equipment is selected for effective airport management, with strict adherence to aviation
security regulations and standards, and by providing accurate information to airlines and

passengers.

2012205 MITANISNULSNNSULLATRLTY 3(0-6-3)

(Inflight Service Management)

AyrdsAunau : Laidl

(Prerequisites Course: None)

wifuazainusuRaveureantnaudeusuuuaiosdy N13LARIUANUADASE
nsguadiunsTiuinig msUgumerviatiesiu nsguneuiaifietismdedivganisla
Anudiiuguvesgunsnininuvaeads gunsailunisliuinig wazdumenlunisiuiiewdeidn
an1unisalgnidu Liledeansuazliuinisuwaisaduluaniunisaling 9 veufioaduaield
ngseidou douftAniAeatesiunsnsouls

Duties and responsibilities of fligsht attendants, safety supervision, service care,
basic knowledge of inflight first aid, Cardiopulmonary Resuscitation ( CPR) and safety
equipment, equipment for providing services and procedures for dealing with emergency
situations in order to communicate and provide in-flight services in various situations under

regulations and practices related to aviation.
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2012206 MMsUINITRIMSUALIATEsANTug RN 2(0-4-2)

(Meals and Beverages Services in Aviation Business)

AyrvsAunau : haill

(Prerequisites Course: None)

AnuifafuemsuaziasesAuliuinislugsianisdussuumsinomisuas
\n3esfiudmiuansnstu Ussnnuesonms ewnsiawionisuinislugsianistu msdamien
WAZNITUILAUD F189N1TDINNT msslﬁsﬁaﬁmumLLazmmgméﬁuqmmﬁa N13UTLATIUIIUTENIN
mhenuLardoas LLﬂ'l{ﬂmmitﬁaﬁmimmmasLﬂ%ﬁﬂuqiﬁ%miﬁu

Knowledge of food and beverages served in the airline business, food and
beverage arrangement systems for airlines, type of food, special meals for service in the
aviation business, preparation and presentation of food menus under hygiene regulations
and standards, coordinating between departments and communicating to passengers for

food and beverage services in aviation business.

2012207  aywedademenisy 2(2-0-4)

(Human Factor in Aviation)

AyrdsAunau : Ll

(Prerequisites Course: None)

msudmsdanisaulugsianisdu wénnsuasnguiifsrfuuyvedadenienisdu
aussougmssaneLarislavesyed aismaniuazindifnvesuyudfidmanensufuiay
nstasfuAuEANaInUBIY LY amwmé’au‘lumiﬂﬁﬁ’amuﬁdqwa@iammﬂaamﬁamqmsﬁu
mMseTgikarysziuanunsallumsuftRnuveayudfidmarnenulasadonisnistu

People management in the aviation business, principles and theories regarding
human factors in aviation, human physical and mental performance, physiology and human
limitations that affect working performance, preventing human error, operating environment
that affects aviation safety, analysis and evaluation of situations in human operations that

affect aviation safety.

2012208  n1sAesEsuaznslsasesaslugatunnsalingm 3(2-2-5)
(Communication and Negotiation Management in Crisis Situation)
deAunay : 14l
(Prerequisites Course: None)
pdnnsasnresedlutiunveanuuinisilasansnefiunasuiiiendu mlesgh
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Negotiation principles in the context of passenger ground and inflight services,
behavioral analysis and understanding of negotiating partners, negotiation process; opening
issues, persuading, solving problems, finding conclusions in negotiations. Managing conflict
during negotiations. Case studies related to delayed flight, cancelled flight, disruptive
passenger, missed baggage and practice on the negotiation process in services. Building

customer confidence in airline services under the aviation regulations and practices.

2012151 msi3eudniaufuatiianisuinislugsionisdu 1 3(0-40-0)

(Work-based Learning for Aviation Services 1)

AyrtsAunay : Ll

(Prerequisites Course: None)

msinUFTRMAETesfugnAdusiug lelaiuadeinuenisuinig sinwensdeansiy
9nfn M3edFuuinis inwensiaudiuiugdulussding FnuznnsAndiesisiiiiensuddym
WinweN13U5UAI Minwen1sdnnisnianiueisual 9nnsinufuRuluaniudsenaunisangla
N13AIVANLALNTUTEIUNATRIANTUUTENOUNITHALANINTE

Practical training related to customer relations to enhance service skills, and
communication skills with customers. Skills for working with others in the organization,
analytical thinking skills for problem-solving, adaptive skills, and emotional management skills

from training in the workplace under the control and evaluation of the enterprise and faculty.

2012252  nsiFeuiniaufiAientsuinislugsianisiu 2 3(0-40-0)
(Work-based Learning for Aviation Services 2)
uleduniou : 14l
(Prerequisites Course: None)
nsinUfoRlugsRansiu leladuaiievinuennsuinng inwensdeansiugndmie
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Practice training in aviation business services to enhance service skills, and
communication skills with customers. Skills for working with others in the organization,
analytical thinking skills for problem-solving, adaptive skills, and emotional management
skills from training in the workplace of the aviation business services under the control and

evaluation of the enterprise and faculty.
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2012253  nsizeudniaufudtiianisuinislugsianisdu 3 3(0-40-0)

(Work-based Learning for Aviation Services 3)

ArGenunau : il

(Prerequisites Course: None)

MsfnUfTRluUINsYessRanIsTu ieliuaiainuensuinig nwennsdeans
fuglagans sinvegnshausuiugdulusadng sinvgnsAsiieszsifiensudtyminaziinaus
LMssUS U TsnsEUIumMsiAgIdesturhnulunuuinisvesssionisdu sinuwennsuiusn
Nwen153nN13n19aIueIsual 3nnsRnUURaulussianistunieldanisaauauwaznis
Usziiuna U93a01uUIzNoUNITHAZAUIRITE

Practical training in aviation business services to enhance service skills, and
passenger communication skills. Skills for working with others in the organization, analytical
thinking skills to solve problems and propose ways to improve processes related to working
in aviation business services. Adaptive skills, and emotional management skills from training

in the aviation business under the control and evaluation of the enterprise and faculty.
2.2.3) 3¥0NN13IANTIINALTWTY

2022101 arudifasduieafunisdanisgsialasusy 3(2-2-5)

(Introduction to Hotel Management)

ydeAunau : laidl

(Prerequisites Course: None)

anudunuazanuddgyuesgsialsawsy anudunuasifauinisvesgsnauinig
Uspiavlssusunagiiin madanmsleuand uuunmssiiunureddsusy wAaiugiu §uns
an19lsausu Iassasisadnsasiunlulsasy seuuudmstkasUfuanIsaulsasy anvasivay
Y9IULTITH AAN19Y9gINAUINTT waglonalunisvinulugaaimnssuuinisludagdu way
2U1AN

History and importance of the hotel business, history and evolution of the hotel
and accommodation service business, Homestay management, Hotel operation models,
basic concepts in hotel management. Organizational structure and departments in hotels,
Hotel management and Operation systems, special characteristics of hotel, Directions of

service businesses and future career opportunities in the service industry.
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2022102  N1SAMRUNUKAZNITIANTUITIY 3(2-2-5)

(Housekeeping Operations and Management)

rGenunau : il

(Prerequisites Course: None)

aufidesdurosununudtiu lassadrsuasniiifinufuiavevrosud vy
AIUNINTFIUNITUINIT N15TALATENRINn n1sutdesinnielulsawsy n1svieuvesiasdnia
mi@LLa‘ﬁuﬁmmimﬂukqLLim N13YNAIUAZDIAROINNLUN mmi’lﬁ'mﬁufwmﬁﬂmmasmm
msifuinwnaznisidndrggunsailunundtu msfudeaieuainuuniidnsinlunsdsing
nsUszauUAULELNY ¢ Tulsiusy SruieaIudazaInang 9 uinsfimdeanuaianTaliiy
ATUUINIS sruvansaumAlunsuImsInnsauuitiny

Basic knowledge of the Housekeeping department, Housekeeping structure and
responsibilities according to service standards, Room preparation, Laundry delivery within the
hotel, Laundry room operation, Care of public areas in the hotel, Cleaning guest rooms.
Knowledge of cleaning detergents, storage and disbursement of housekeeping equipment
and handling complaints from guests in various cases. Coordination with various departments
in the hotel, providing various facilities, services that exceed expectations, Information

systems for housekeeping management.

2022103  NSARTUIIUKAZNITIANITUINITAIUMEN 3(2-2-5)

(Front Office Operations and Management)

AyrUsAunau : aidl

(Prerequisites Course: None)

Tnssadauazninfil ssfunesununusnsdiun vudisesiesitn n1susnseu
dunnse waznszidufunsvesidin aulnsdniiiilefndedoasnislunazaisusnlsusy
nsfousuuninAnseszuvasaumalunsamedoudiin msufoRnussninsivenindned
Tulssusy msnadeuviesinniadnsufiRidlowunidaieiainlsasu anuduiusseninsnu
druntifudenseunundu 9 fiieades nssrueANazAINGNS 9 sastsusmsimilonany
anTalitugsuuing tadvesin dunsunsresfesinuasivsunsunoufiunesdnaguilily
WNUNUINITAIUNRLN

The structure and basic duties of the front desk department include room
reservations, luggage and guest luggage services, telephone work for internal and external
communication with the hotel, and welcoming guests. Information system for check-in,
operations during guest's stay in the hotel, room inspection, operations when guest check-
out from the hotel, relationship between front office and other related departments or
sections, various facilitation. Including services that exceed expectations for service recipients,
room accounts, room reservation procedures, and ready-made computer programs used in

the front desk department.
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2022104 ﬂ’ﬁﬁ’]Lﬁu\‘l’]‘uLLazﬂ’ﬁ%’ﬂﬂ'ﬁEﬂWﬁLLazLﬂ%‘lax‘iﬁu 3(2-2-5)

(Food and Beverage Service Operations and Management)

AyrvsAunau : haill

(Prerequisites Course: None)

POULLH WHURIBIANT MTTIAUSURATEUTDILKUND I THAZLAS0IRL NENNTTHAS
A3ALHUU %’aﬂﬁﬁﬁiumaﬁau%LLaz‘u%mi ﬂ’gmiﬁug’]uéﬁummmazLﬂ%ﬁu Usnsiimile
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nsAuUALAMN T nénnquiuasufURiAsTUAmIaendy wazavdnuaglunisluinise s
GECR Y

Scope, Organization Chart, Responsibilities of Food and Beverage Department,
Principles and Operations, Reception and Service Practices, Basic Knowledge of Food and
Beverage. Providing services that exceed expectations for service recipients, complaint
management, using information technology in service management, quality control, theory

and practice on safety and hygiene in food and beverage service.

2022205 N15UTENAUDIMITHAZNITIANIIATY 3(0-6-3)

(Food Preparation and Kitchen Management)

AyrUsAunau : aidl

(Prerequisites Course: None)

AnwlATIES Mg ULNUNATY UTelanyieendd AuUaondulasauanyMeYes
yaanns nmsldiedesionazgunsaiing 4 luash wdnnsuazimeiialunsuszneuemmns suseuns
Ugsensivesauats maUsznevemsneTunnlowiu uinnssu ewnsuarusseiet mIuivs
AuUNUEAlL N1T0RNKUUTIENITOIMNT ATTYIUTTU baTINTENNVRINTNULNUNAT

Study the structure of the kitchen department, types of kitchens, safety and
hygiene of personnel, use of various tools and equipment in the kitchen, principles and
techniques of food preparation. Modern Thai cooking process, basic Western cooking,
innovation, food and packaging, modern cost management, menu design, ethics and

etiquette of kitchen staff.

2022206  MsHUTUNULAZNITIANTUISIAZIAT R 3(0-6-3)

(Bar and Beverage Management and Operation)

deAunay : il

(Prerequisites Course: None)

AnvifuieiesanUssianueanesed uarlifiueanesod dnnisuauiadosd
iWewwsouiiingaiagsianisuins msudledamemzmii dnnsaunuifugnd wugiilod
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Learn about alcoholic and non-alcoholic beverages, practice mixing drinks to
prepare for entering the service industry, problem solving, practice talking to customers,
recommending wines, and pairing wines with appropriate food. For fine-dining restaurants in
the service business, study the beverage business market in Thailand, learn the concept of
analyzing new-era cost management (Cost Management), ethics and manners of beverage

department staff.

2022207  MAFUINITHATNITIANITAMUAINEIMTULTILTY 3(0-6-3)

(Service and Quality Management for Hotels)

Ardeaunau : 13l

(Prerequisites Course: None)

LUIAALAZYANN1TVRINITINNITAMAINNITUSNNSIUgIRalsausy Andrdnlunisuins
NFINUNUNAYNT MINRWIAMUAIMNITUINTAMTUTIALTUTU MsUTBIIUAMAIMNITUSNTUAY
Auanelazesgnal n1siansaundadenuninnisuinis sruulseiuamnIn 11As§IUAIS
Tusnisegelieandnlugsfiauinig

Concepts and principles of service quality management in the hotel business.
Service consciousness, planning of service, quality development strategies for the hotel
business. Evaluation of service quality and customer satisfaction, consideration of service
quality factors, quality assurance system, professional service standards in the service

business.

2022151  msiFeuiniaufiAiienisusnislugsialsausy 1 3(0-40-0)

(Work-based Learning for Hotel Services 1)

UaAunau : il

(Prerequisites Course: None)

n1ssEusNIsUIMsanAkarNsUfUANsluan uuseneunslugsialsausy Tuwnun
E]’]%WiLLﬂSLﬂ%ENﬁﬂJ WHAUNASY WHUAABUSUNSBMAUALLUNN Auauaulawasmuatnvestindnyl
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Learning customer service and operations in hotel business establishments, in
the food and beverage department, kitchen department, reception department or
housekeeping department, according to the interests and abilities of the students, according
to the organization's service standards, under the supervision of a mentor from the
establishment and performance evaluation based on cooperation between business

establishments and institutions.
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2022252  msiFsuiniAfiAiienisusnislugsialsansy 2 3(0-40-0)

(Work-based Learning for Hotel Services 2)

FyrdsAunau : laidl

(Prerequisites Course: None)

FoudnaufUaluaniuuszneunisinugnamnssunislsausunaznsvieaiien
muAuaulaLazauainvetinfny lnganunsasegennisiews AnHnUJURMnweIv w1
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Learn practical skills in the hotel and tourism industry according to students'
interests and abilities. They can further develop their learning from practical training in hotel
and tourism skills. To enhance skills and abilities in that field by learning management skills,
coordinating with various departments in the hotel under the supervision of a manager-level
supervisor and evaluating work performance based on cooperation between the

establishment and the institution.

2022253 msiFeuinaUfAiienisusnislugsialsausy 3 3(0-40-0)

(Work-based Learning for Hotel Services 3)

Genunau : il

(Prerequisites Course: None)

Seuinalfudlaesdesennuaulauazauninvesin@nwianinuin nseuniny
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Learn practical skills by developing students' interests and aptitudes from
practical training to prepare for a career in the hotel industry in order to enhance their
aptitude, skills and abilities in that field by learning management skills. Complaint
management, innovation to promote service efficiency under the coaching of manager level
supervisors, under the supervision of mentor staff from the establishment and performance

evaluation based on cooperation between the establishment and the institution.
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2005201 auUaBANEN19N1ITUY 3(3-0-6)

(Safety Management System in Aviation)

AyrUsAunau : Ll

(Prerequisites Course: None)

AudiAIfugRmAnsnistu JademiliiAngtivgnianisdu msinsgsim
AUNAYBINISIANR TR NaNNITALN ¥ ANUADAAENIINITTU TEVUNITTANITATUAIIY
UaendeTasssunnudaendelusdng iednseikazusaduanunisaifidanudesionisia
gUAman1eni1stu suidesunainaniwerniauysusau Yynimanadavesoinimgiy
ANURANAIAYDIYARINTNINITUU mMsUszaunuiumisruiidedeaiionnulaensemanisdy
meldngszideununinudasnienanistulasgisgndes

Knowledge about aviation accidents, factors that cause aviation accidents,
analysis of causes of accidents, principles and theories of aviation safety, safety management
system, safety culture in the organization to analyze and evaluate situations that are at risk
to aviation accidents causing from weather condition, technical problem, human errors;
coordinating with relevant agencies to ensure aviation safety under aviation safety regulations

correctly.

2005202 MsIAN1ATINITUU 3(0-6-3)

(Air Catering Management)

Ayrusaunau : Laidl

(Prerequisites Course: None)

qmamﬂa ﬂ?‘iﬂ’JUﬂﬂJﬂﬂJﬂWWELuﬂ%J’Jﬂﬂiﬁu miammuﬁammi ATTINWENUAITUTIUNIT
NARDIMS NTTUIUNTINTe NdneSeukazn1sruddluSuasesdu Arnaazuuildilusuian
“U@ﬂﬂ?iU%ﬂ?i@?%?iUULﬂ%@ﬂﬁu i’]‘&laﬂﬂ’]i@@ﬂLL‘U‘Ui']EIﬂ’]iEJ']M'ﬁLLﬁBLﬂ%@ﬂaMIUﬂWiU%ﬂ’]iUu
w3osdu

Category of food, raw materials, and equipment for in-flight service, food and
hygiene requirements and standards quality control in air catering, meal planning, food
production process planning, purchasing process, preparation and transportation to the
aircraft, future directions and trends in in-flight catering services including food and beverage

menu design for in-flight service.
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2005203  A19IANIIAANAUAINIIBINTA 3(3-0-6)

(Air Cargo Management)

AyrUsaunau : Ll

(Prerequisites Course: None)

MENNITNITIANITAIEURIMIDINA TumpunIsYUAIEUAINIEINAT LAY
nsUssind nsruaInumsTanIsaudsusiud duin nssmihedudiesn Tnsedaaiunisel
WAt wagUszanusulaysznitvthenuitisides aneldngsuidoudiunisvudsdudn
NNBINA LLazmmgméjﬁuqm@mﬁULLazmmﬂaaﬂﬁU sdsruvansaunanlddnnnsadadudi
N9 1NA

Principles of air warehouse management, procedures for transporting air cargo
both domestically and internationally, product management process from product import,
and distributing products. Analyzing situations, solving problems, and coordinating between
and among related agencies under air cargo regulations and health and safety standards

including information systems used to manage air cargo warehouses.

2005204  M1353ANTTEUNIUGINALTIUTH 3(3-0-6)

(Spa Management in Hotel Business)

AyrdsAunau : laidl

(Prerequisites Course: None)

mmiﬁmﬁumwé’ﬂmi waresAUTEnauvegsivall Ussianvesaul Useinaiiy
uanuaridaminisvesaunlugsialsausy unuimmihivesiiiAsadeslunisnnuny anud
Dowiu nandust iniesle gunsaifildlunsdanisatn nsdanisauilugsialsowsy msinsei
wazunlatgmlnednwrainnsdidne

Knowledge of the principles and components of the spa business, types of spas,
history and evolution of spas in the hotel business. Roles and responsibilities of those
involved in planning, basic knowledge, products, tools, and equipment used in spa
management, spa management in the hotel business, analysis and problem solving by

studying from case studies.
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2005205 MsIANTsAIEINEAIEzAIndviulssIkAzanuTeBlaud  3(2-2-5)

(Facility Management for Hotels and Event Venues)

Ayrdsaunau : Ll

(Prerequisites Course: None)

UNUIMTBIN15TN TR IBANazAIn Ul ST N153AN1391UNITUJURMU Lay
n13Un5e3nw 01T Lededile MsUssliudsnnudndiuiidesiiredssruismiuazan seuulilih
ssuvuasadng Tamfayunsal ssuuUsueIna ssuutn gunsal indesnsa ssuudnda stuuasedie
szuupuUaonsty wazdafds nsUssfiunansenunnidundenainlasanis Ussinnvedlsausy
nMsMLELuivesinuYn Aufidiunans fufidunuing LLazﬁuﬁmi%’mUszﬁué’mmLLaz
NUBLIUA 3%115@3‘1]LL“U“Uﬂ’li‘U%J‘U‘UEﬂi%UU%QéWU’JS@?WNﬁSWJﬂLLa%’mmi I@EJLﬁumman@aisz’m
anufiawelanisuimsvesgnuaznsdnundanadesssndiu

Roles of hospitality facilities management; managing operations and maintenance
of building, equipment; assessing facilities’ needs; electrical system; lighting system;
audiovisual equipment; HVAC system; water supply system; food service equipment; laundry
system; swimming pool system; safety, fire safety and security system; Environmental Impact
Assessment (EIA); type of hotels; guestroom floor, public areas, recreational areas, conference
and event areas planning; aspect of a renovation and capital projects in the hospitality
industry emphasizing on a balance between guest service satisfaction and environmental

sustainability.

1303301 Jyussiugideatreassdiiouinnssy 3(3-0-6)

(Generative Artificial Intelligence for Innovation)

rGeAunau : laidl

(Prerequisite Course: None)

aNN1T WU waznallavesdygiusehvg (Generative Al) 19U 11583579
oA A Ldes wazinle lagldluinaadelva 1wy lwan1wivuisluguuunsuddesiues
(GPT) Tamaunwsnszaie (Diffusion Models) wastyanussivguuudaflunea wuIn19nN15a8nbuy
#1&a (Prompt Engineering) LiloAauauuagLiindszaninmnnsvinnuvesssuudaaseig Tild
wadnsauthmng edesdlefiAnadesiumuszandlitygruseRugioavassdlunusugsia
uinnssu warmsieas 9305930 ANLSURRYeU waznsUsEfiuA U Wefieremadnsansyuy
Uyyusshivg LLazmsﬁ'sum%uqww%aimwm‘ﬁluuim’]mimmﬁtﬁaﬁ%’waﬁﬁuﬁ’mﬂiﬁuaﬁﬁa

Study the principles, concepts, and techniques of Generative Artificial
Intelligence (Generative Al), including text, image, audio, and video generation using modern
models such as GPT, Diffusion Models, and Multimodal Al. Explore Prompt Engineering
methods to control and enhance Al system performance toward desired outcomes. Learn
tools and applications of Generative Al for creativity in business, innovation, and
communication, as well as ethics, responsibility, and reliability evaluation of Al-generated
results. Students will develop a project that integrates Generative Al knowledge to create
digital innovations
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1303302 Jyauszivgivenisianis 3(3-0-6)

(Al for Management)

Ayrdsaunau : 1l

(Prerequisite Course: None)

Mé’ﬂﬂﬁﬁ@ﬂ%@ﬁ@@ﬂﬂixﬁ@i mst,%‘smisuaqm%iaa (Machine Learning)
N5USELANANYIETINYIA (NLP) n5IAsevidaya wwé’mhﬁaLLazﬂmmwﬂﬁzawﬁLﬁamﬁmmﬁ
WU N13IANSTRYA NIFIATIMTIGINT NIAAIA NFANTUNY NTUTIINTNEINTUYYE kaEn1s
Anduladanagns auswiniudayaiuseivg (Al Literacy) wazasentndausziiuiuasesssy
ngving eandudiui uagnansgnunisdanuannisly Al msldineluladdoaruszivgiienis
danseginusuRaveulnedauyudiugudnans

Fundamental principles of artificial intelligence, machine learning, natural
language processing (NLP), data analytics, automation, and the application of artificial
intelligence in management such as data management, business analytics, marketing,
operations, human resource management, and strategic decision- making.  Artificial
intelligence literacy (Al Literacy) and awareness of ethical, legal, privacy, and social issues
related to the use of Al. Responsible and human-centered application of artificial intelligence
technologies for effective management
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