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*Anderson, L.W., Krathwohl, D.R., Airasian, P.W., Cruikshank, K.A., Mayer,
R.E.,Pintrich, P.R., Raths, J., Wittrock, M.C. (2001). A Taxonomy for Learning,
Teaching, and Assessing: A revision of Bloom's Taxonomy of Educational

Objectives. New York: Pearson, Allyn & Bacon
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Domain of Learning
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5490801 | N13IANTTAAULKALDIANTNAIMNTTUATINETIA 2(2-0-4) -
(Arts Management and Creative Industry (laddumihein)
Organizations)
2) RUINIVIVIAU MUY 18 wieAn
dmsuiindnu wa 2.1 FesAnwnseinn feellil
SHEIY Foiwn wdawfin | IvUsAunou
5492810 | 1yweINen nuAaUzdanu 3(3-0-6) -
(Anthropology and Social Arts)
5492811 | NMSIANIFIULAAININTTUNNABUZLAL IAIUS T 3(3-0-6) -
(Management of Art and Cultural Events)
5492812 | nsdeanswazUfdusiusmafalzdonda 3(3-0-6) -
(Communication and Interaction in Digital Media Art)
5492813 | NsvaMseaseassidmivesinsfalsiazanamnssy | 3(3-0-6) -
GEUNGERL]
(Creative Management for Arts and Creative
Industries Organizations)
5092814 | suBeuiBeMTaUimntugs 3(3-0-6) -
(Advanced Quantitative Research Methodology)
5492815 | sufeuiidoidennninduas 3(3-0-6) -
(Advanced Qualitative Research Methodology)
3) MUY AN U 9 WUWAN
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(Contemporary Art Theory) ]
5493817 | guvisumansvnafaUs 3(3-0-6)
(Aesthetics) )
5493818 | NIILANIEN 3(3-0-6)
(Live Performance) )
5493819 | unuweIne@ay 3(3-0-6)
(Anthropology of Art) )
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5493825 | Usugy@auzsiarUsyinmanifaly 3(3-0-6)
(Philosophy of Art and Art History) )
5493826 m'iﬂﬁﬁamui%’mazﬂ"]'ﬁﬁauﬂ’m@ﬁmnﬁﬁy’uqq 3(3-0-6)
(Research Practice and Advanced Academic -
Writing)
5493827 | duuunAauzaudanaiy 3(3-0-6)
(Seminar on Contemporary Chinese Art) )
4)  uijiinusg
4.1) uiinus 31U 36 wehn
SRAQYN Fodw wiqein | Av1dsAunau
5494802 | Auiinug 36(0-108-0) -
(Dissertation)
5) MsHaUInAMENUR
5.1) MsaaUInRMENUR
SRAIY 318391 wdaene | AwUsAunau
- N3ERUINAMENUR 0(0-0-0) HOUNIWIN
(Qualifying Examination) mmﬁlwﬁﬂqm
mMuuALazl
AvWULLAAY
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6. AN US89

1) viaa3ruFuiugu
5490801 NN3IANTABULLALIANTANEUNTINES19ETIA 2(2-0-9)
(Arts Management and Creative Industry Organizations) (Liduniaeia)
AvrUeAunay : laidl
(Prerequisite Course: None)

UeIULaLVOULYATDIRAAINNTTUATNATIA ANULTauleITENI1NAaUy TwusIsy way

U 13 ¥

LATYFN ﬁua\‘iqmamﬂiim%ﬂﬁaiiﬁ mﬁmm%@maqwéﬁmwamﬂiqmaﬂﬁﬂiiuaiwaiiﬁ Usgennuay
unumveinnssunamalulaglugaamnssuaineassd wumnanisdnnislasainisuagssuuiiamives
QUENVINTINATWATIA NIEANYINMIIANTOIANIAAUY UazanamnITUaT19ETA

Definition and scope of the creative industries; the interconnection between art, culture,
and the economy within the creative industries; strategic management for organizations in the creative
industries; types and roles of technological innovation in the creative industries; approaches to project
management and the ecosystem of the creative industries; and case studies on the management of

arts organizations and creative industry enterprises.

2) MUIAIYIVIAY
5492810 WYweIng Aufausdeny 3(3-0-6)
(Anthropology and Social Arts)
dsAunay : 14l
(Prerequisite Course: None)
NIINTTUUNIWNYWEINGT N ININENTIRL (social critique theories) 11381533
Aavrlugiugnisuaniean nsunsnueslasiasimiedeny wasnalnniedausssy Aavzdunisiliesdn

anwal TAUETINYIEVRY ANULATITUNIEIAY kariuNa151TUEIN AN IRLLaEITAININITUR S

a

UsiimansAausanyuueanyinusssuuas i inusssy wanensufdRaudadsngniuiudaa
TUsTIN NIdANwIANFITUSURWYYEINeT AaUs denu wasTnusTIy

Anthropological description; social critique theories; exploration of art as a form
of expression, intervention in social structures, and cultural mechanisms; art and identity politics,
marginal cultures, social justice, and public spaces; the social functions and evolution of art
history from multicultural and cross-cultural perspectives; approaches to socially and culturally
engaged art practices; and case studies on the interrelationships among anthropology, art,

society, and culture.

s
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5492811 N13IANITUKANININTTUNABUL AL IAIUTTTU 3(3-0-6)

(Management of Art and Cultural Events)

AyrUsAunau : il

(Prerequisite Course: None)

wdnnsnsaniiusunstasansnuialsiarAalzdude nsinueTaULAIIY N3
Naunulazins mslddedmatouazmaluladiiiediiulasins msdnnisnsiidiusmvosdon g
UsMsdnnsanuiivaslssamsan nsdan1smsaaan suussaa N3IANININYINTYARALATAA T
N153AN151 R UNIUYRINITTNINTIANITNTOBIUA NIsas1eaunasyritwlivanenis@adsiu
Usgdnsnmlunsdndununazanumaviwesidwlids msdnnisanudsazinamsiuisay
nsUsziliunan1saiueu nsalAnwinisdnn1slasinIsmisdals

Principles of organizing art exhibitions and cross-media art projects; defining project
scope; project planning; utilizing contemporary media and technology in project implementation;
managing audience engagement; administration of venues and theaters; scheduling and budgeting;
management of human resources and artists; management of the exhibition or event supply chain;
balancing artistic objectives with operational efficiency and stakeholder expectations; risk
management and handling negative publicity; performance evaluation; and case studies in art

project management.

5492812 nsdessuazUfFunusnsRauzdandiia 3(3-0-6)

(Communication and Interaction in Digital Media Art)

AyrvsAunau : Laill

(Prerequisite Course: None)

N13YsINISAsdnsenitanalulagddiaiifedunisuanieannisdalzainyuses
avIne N1y MyBATIENansEnuvamaluladredals 1wy Jygrusehivg Anudsaiiou wasainy
FFUa3Y uaznsrUILiAtveInIsAeansnisialy a3usssulunsaisassdaudatdiomalulad nns
Fan1savansiemeluladudenvu madninssanisesulatl nseunguives defeans Tusuuuulng
unumvaamaluladlunsiaFesdeuyvedennazniseonuuuidansivy msdearsuuulslauwnsy
(Hologram) N198AUTILBMG ¥ HaEN1TAATIERNTAANYY LWIMBTINaensiunITasauszaunisal
Aavzuarszuulinousandey wuamnIinsaisassdssuuinendvanmiaussstluewaailinuddy
Auusunmadeay Jamsssy warduindon

In-depth integration of digital media technologies with artistic expression from an
interdisciplinary perspective; analysis of the impact of technologies such as artificial intelligence,
virtual reality, and augmented reality on art, and paradigms of artistic commmunication; ethics in
technology-driven artistic creation; copyright management using blockchain technology; online
exhibitions; new theoretical frameworks of “the medium is the message”; the role of technology
in  humanistic storytelling and perceptual design; holographic communication; theoretical
discussions and case study analyses; strategic approaches to creating art experiences and
intelligent interactive systems; and approaches to developing future digital cultural ecosystems

that consider social, cultural, and environmental contexts.

s
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5492813 N153AN3LTeE519855AE S UDIANIAAUZLALRNEN NN TIUESNETIA 3(3-0-6)

(Creative Management for Arts and Creative Industries Organizations)

Uanunau : il

(Prerequisite Course: None)

Mé’ﬂﬂ’liLLazﬂizU’;umi’;’mLLNuﬂaqVI'S Lﬁami%mamﬁﬂiﬁaﬂzLLazqma’mﬂiim
a¥19a33AlUUTUNSIWATY N15UTENIAAINIHATANTAUNAGIUNTINNIT LATYTAENT denumans uas
guvsmaniliioliaseianinuindeuniigsianielulazatsusnesdns msdmunidoia Wusia
wazAouoIAng miﬁwmmw;ﬁﬁﬂ mﬁmﬁﬂLLN‘LmaqwﬁtﬁamﬁmmimﬁmﬁaﬂzLLazqmammsm
afreassAuazdnnismnuides nsaisaunavesnagnsiumiudesnsvesiidiulides dau uaz
dawnnden nsdfnwiManuununagnesinsfalzuazgnamnssuaineassn

Principles and processes of strategic planning for the management of arts and
creative industries organizations in a contemporary context; integration of management,
economics, social sciences, and aesthetics knowledge to analyze internal and external business
environments; formulation of organizational vision, mission, and values; leadership development;
strategic planning for the management of arts and creative industries organizations and risk
management; balancing strategies with stakeholder, social, and environmental considerations; and
case studies on strategic planning in arts organizations and creative industries.

5492814 sufeuisidedatiinudugs 3(3-0-6)

(Advanced Quantitative Research Methodology)

Ayrdsaunau : Ll

(Prerequisite Course: None)

el Uy szLﬁsm%%mﬁ%’m%w%mmﬁﬁzuga 723181 (Ontology) gY1auAnNg
(Epistemology) Aasinen (Axiology) luyusaen1s3eideUsuna n1sivueAIaIu3de N1580NkUUNIS
A9y 1adeaileds msadiaunfziu mvaasuauuigiu nsadnvudiassaunislassaing 380
Anreideyalaslidyyvssivg mliesgideyaiidanududon Bnisdrsatugs adftugade
widgguaznsmruakuIn1uiUan1s MsimurinyenITeRUURaNNaUINYoYaLTUTIM WU
n15UINaENSYeIN1TITELTIUTUI Ul UBBNUUUNITAIOUTIAUNIN A38555UN15338 nsldadifedned
AMUSURAYOU kazn15Atateseiloutadedy nvuIeaAUABNRABsLaY3E5ITY NItAnwINISlY
isLﬁ&JU%’%ﬁ%&JLﬁTmﬂ%mm%uqa WAZNTITYLUURANRATUAUNTIANTAAUE

Advanced quantitative research theory, philosophy, and methodology; ontology,
epistemology, and axiology in the context of quantitative research; formulation of research
questions; research design and instruments; hypothesis development and testing; structural
equation modeling; data analysis methods using artificial intelligence; analysis of complex data;
advanced survey techniques; advanced statistical methods for problem-solving and practical
guideline development; development of mixed-methods research skills, such as using
quantitative results to inform qualitative research questions; research ethics; responsible use of
statistics; consideration of regulations, computer laws, and ethics; and case studies on advanced
quantitative research methods and mixed-methods research in arts management.

s
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5492815 sufeuAsieidsnmnmduge 3(3-0-6)

(Advanced Qualitative Research Methodology)

ArGenunau : il

(Prerequisite Course: None)

nouf Uy isLﬁﬂU%%ﬁﬁm%a@mmw%’juga n179ne (Ontology) rainen
(Epistemology) AasIneN (Axiology) Tugusomgufn1s3TuTRNUAIN NISANTUAAIAITE N1508NLUY
115398 NsAUTayAdAMAIN N1SFNA BalTIEN NsaunINgY N15TAsIeRdeya n1sidnswa N3
asrmguiednaluszuu FBnsiweiteyalagldlyguseivg nsimssidoyaidenmninuaznis
Menunansifuidenunmlnglimaluladasaumaniedotadiiis nsiaufnvenTidewuy
NAuRAUIINTeyAIBaRMA Wy nMsthnaasuainuwnAnidanunwlaianuigiuilennaouida
U1na a3usssunmsideuagngmneiurenfinged nsedunensdlfnuiiednuusingnisallunis
IANITOIANTUTOLIATINS miﬁmmﬁqnﬁﬁmmw (Connoisseurship) nsalAnensleseidsuisiIqods
ﬂmﬂﬁw%uqq UAZNITITUUUUNALNATUAIUNITTANITN9Aa U

Advanced qualitative research theory, philosophy, and methodology; ontology,
epistemology, and axiology from the perspective of qualitative research theory; formulation of
research questions; research design; qualitative data collection; in-depth interviews; focus group
discussions; data analysis and coding; systematic theory construction; data analysis methods using
artificial intelligence; qualitative data analysis and reporting using information technology or
multimedia; development of mixed-methods research skills, such as generating quantitative
hypotheses from qualitative insights; research ethics and computer law; case discussions to
examine phenomena in organizational or project management; expert seminars (connoisseurship);
and case studies on advanced qualitative research methods and mixed-methods research in arts

management.

3) RUAIYUEDN
5493816 ngufRaussuadle 3(3-0-6)

(Contemporary Art Theory)

AyrUsAunau : il

(Prerequisite Course: None)

ANFINVDINAUINTIUNg i Aavssinady JUkuULaANULARLAUYD M Bl AaUs S
adly N19NIEAUANUANASIETIARIANTTY  NMINuMIUANNFTUSTEnINAaly deny nyTmusssy
waruansznuveunaluladaefals n15d151aTauinisvesfadsluviunvedlaniAdnd waznis
RTIAFRUIING NN vessUkuuAaUzgUR Inkunsfnymgulfadsaalmal Ml afuse
wardmndnsdAnuifierasuadiainuenisandansassa

An overview of developments in contemporary art theory; forms and
distinctiveness of contemporary art theory; fostering innovative creativity; re-examining the
relationship between art, society, multiculturalism, and the impact of technology on art; exploring
the evolution of art in the context of globalization; and investigating the theoretical foundations
of emerging art forms through the study of modern art theory. Analyzing, discussing, and critiquing

case studies to enhance creative thinking skills.
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5493817  guwnisAaninIsfals 3(3-0-6)

(Aesthetics)

AyrGeAunay : laid

(Prerequisite Course: None)

U5y wunfe uwasngquuesguniemanindaly gaunsalideinglion guvsemmans
ysRaUrFuANNL Msduasdydnualiiduysaivesday msdmaudunivesfavziiieliiuaiiy
PULALFULUUYRIALL AABI T slaafuudum LLaSgﬁ‘ﬂmmﬂﬁﬁﬂmfl’jﬂi‘juvﬁﬁEIUL%QU%/“UQJJW
wazgunserluTane1emans aunseaanssnads MnTgRanTEnukarANuImeaInmalulad
auvdsmanivosiynuszng aotugmsRalrvesudiaiislasdanediiu (Algorithmic Art), uag
unumveeIansAaUzlunsussliuwazdaue "N 3e "auAnedas”

Philosophies, concepts and theories of aesthetics; materialism; artistic aesthetics of
beauty; expression of absolute symbols of art; exploration of real core of arts to discover beauty
and prototype of beauty; holistic value connecting with contexts and social wisdom both
philosophical and scientific aesthetics; contemporary Aesthetics; analyzing the impact and
challenges posed by technology; the aesthetics of artificial intelligence (Al), the artistic status of
works generated by algorithms (Algorithmic Art), and the role of the arts manager in evaluating

and presenting "beauty" or "artistic value”.

5493818  N1suEASER 3(3-0-6)

(Live Performance)

ArGeAunay : haid

(Prerequisite Course: None)

WUIAA 16U LLam’smi%’uqqmqéfmm'il,l,amaﬂ AUATULAZNITAUT) AzATT WATlANTT
LENUWATTINIATIATINYBIAUAT N1SURNEAUNSENINLAEAUANES19ATIALUAUAUASHATNSLAUSY
azATT NTIATIZ FT8uarUTEendlieadnuIiuALnS N1SWUT karazATNlUNSKEANAIIUNIS
Lans AansTuNsLansaaRudedny uardumedidn nisiiasgiunumvesaluladsivadoway
HANTENUADTULUUYDINTUARIER UTELAUNIY ﬂg‘wmaLLazamﬁwéinNUizmvﬁ fieadostunis
Uauakazn1sTNIshansanluszauaIna

Advanced concepts, theories and knowledge of live performance, music and
dancing; stage play; techniques of separation and combination of musical structures; cultivation
of aesthetics and creative thinking in musicology, dancing, and stage play; live performance
activities via social media and the internet; analysis, research, and application of knowledge in
music, dance, and theatre for the production of performance works; the analysis of
contemporary technology's role and its impact on the forms of live performance; and
international legal and copyright issues related to the presentation and global touring of live

performances.
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5493819 WYweInefaly 3(3-0-6)

(Anthropology of Art)

AyrsAunau : haill

(Prerequisite Course: None)

LUIAA NOWE NTBUIUNIT BagIEN159093TAUINITNILUTIUARLAZ NI YYEINET NS
AnsevinnudidnuagnansenuressiRmansunyueinenazanuiAsadulunund n9idenns
AuAdl n1siiudayanislusiuafLasuIyeedngl N1953AT18INATIT88991585550TUTIULAE
UseTRmans msiauuazdnvazamzuaesesssulumadidfyvedan

The evolution of concepts, theories, processes and methods of archeology and
anthropology; analysis of importance and impacts of anthropology history and archeology;
research, exploration and data collection of archeology and anthropology; analysis of research
results on ancient civilization and history; the development and specific characteristics of

important ancient civilizations in the world.

5493820  Aausmernauuazgiideyyngiueen 3(3-0-6)

(Religious Art and Oriental Wisdom)

rGeAunay : haid

(Prerequisite Course: None)

sUMUUNSHARdeaNNEUBNYRIU Y LAz TuNIeAawT UseiRmansAaUsvauyyd
N1shanIeanNIAaUsvesdNIywd N3idavesran N5 wagdinuin1svesfalenisemann
waznidaingiueen ANULANANNTENINNAAUENIAIAUIAY 1Y AEUNDAATN FNEWIBUE A1EUN
w5 mauaTad TameiausTauuaznsianismeialy MAetesfuAatsnismann o1 nseysni
msdouansluifisiam nsfianuuazinauenue seaisisavululaniidulanaimi nmsdanisdu
Usziudnuaduduidives nmsnauaninglusia waznisadrennuaszvniniluaunainnaienia
FNAUILAL IUTTTY

External expressions of religious philosophy and emotions; the history of human art
and the artistic expression of human society; the origin of religions; the development and
evolution of religious art and oriental wisdom,; the differences between religious art such as Islam,
Hinduism, Buddhism, Christianity; cultural and arts management dimensions related to religious
art, including conservation, museum curation/display, interpretation and presentation of value to
the public in a globalized world, managing issues of ownership and repatriation of

antiquities/cultural objects, and raising awareness of religious and cultural diversity.
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5493821  n1suanslugaRdia 3(3-0-6)

(Performing in the Digital Age)

Ayrdsaunau : Ll

(Prerequisite Course: None)

LLU’Jﬁ@ﬁUgWULLaSﬂﬂlmimEJ‘U@Qﬂ’]iLLﬂ@QIUQﬂa%VTa NILEAILALNITODALUUNITUEAY
wuuleuin vde Ladieu (hybrid/Virtual) eluladuasia3esiieluniinisuans wu mslddgarlseivg
NSUTUITIANITUAZNITNARNITUARSATITA UTeNoUAIY N1TINAULATINTT SUUTENa) LagN15IANIT
URaINT Lnagsne n1seann uaen1saieseld guuwaznsiidiusindszaunsallulanada Useiau
VedIRL 9385550 tazwnltulusunan

Fundamental concepts and meanings of performance in the digital era; hybrid and
virtual performance and design; technologies and tools in performance platforms such as the use
of artificial intelligence; management and production of digital performances, including project
planning, budgeting, and personnel management; business models, marketing, and revenue
generation; audiences and participatory experiences in the digital world; social and ethical issues,

and future trends.

5493822  ININYINIEZNEIIANAAUY 3(3-0-6)

(Psychology of Artistic Creation)

yrGeAunay : laid

(Prerequisite Course: None)

L 1UuasNIEUIUVALYBINITASNETIA SINFINTNTATIERRALTINET Fdneuyweiloy
wazngufnaany (flow state) Tumsviaufaysuasn1seanuuy NMsWTeusunssUIUNITATIETIA
vaauyuduazlyanusedvg Useamaunienin (Neuroaesthetics) wsedlauazynanamieainaassa
ININYIDIANTHAZNITIANITANIUANAT19ETIA

Definitions and paradigms of creativity; psychoanalytic and psychological
foundations; humanistic psychology and flow state theory in artistic and design practices;
comparative perspectives on human and artificial intelligence creative processes; Neuroaesthetics;
motivation and creative personality; organizational psychology and the management of creative
thinking.

5493823  mnsAuneauuuiinwaiauazaudEy 3(3-0-6)

(Dynamic and Sustainable Succession)

deAunay : il

(Prerequisite Course: None)

nalnmsduasesuarmsduneaysanmsimusssuidudedaild nagndnsiamnegisdaiu
waziImMeU iRz aufuUIundsansanadie nmslieuifmunsduneaiionnudsdu nmsieses
WIgUgUNSHAINILTIRa UL LA TRIUSTTN 1IMTgIUN1TUSEuANAIMISAaUE WUIRALAENENNTS
UimsdanisAavsluvSunmyinusssy utamsiSeuiisungulalenzTusonuagnziuan N3
AnnpinnAnuaziualiinsiaumsialzlulszmaauie@onaznfiniadu 4 laggsdmadsdniie
a¥19assALWIARIvY 9 9g19quEn
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Mechanisms for the protection and transmission of intangible cultural heritage;
strategies for Sustainability development and practices appropriate to contemporary social
contexts; providing knowledge on inheritance for sustainability; a comparative analysis of artistic
and cultural development; standards for artistic valuation; concepts and principles of art
management in multicultural contexts, including a comparison of Eastern and Western art
theories. An analysis of concepts and developmental trends in art in Asian countries and other

regions, with an emphasis on in-depth exploration to generate profound new ideas.

5493824  N13IANTANEMNTIUEINATIARINaUAzUIANTIUVRUMALULRE 3(3-0-6)

NIIAUSTTU

(Management of Digital Creative Industries and Cultural Technology

Innovation)

yrGeAunau : laid

(Prerequisite Course: None)

ANnNIURRnAlulagyn1sTausssu (Cultural Technology) TuuSunsige AtAs1z%
FULUUNITIANTSVRIRAEMNTTUASINATIARAYIA LLazmﬁﬂw’malﬂu}fmﬂiiﬂumiyjimﬂmﬁ@uuﬁiimﬁu
walulaBifledsafuinsenisysanmadiuannnisn mawdademaina mslitlyyussiviuuuiads
(Generative Al) 1153AN1539AMS wazn1nan Tasrunszvaunsiiousiddasenis nagndnis
AU URAELINNTIUVDINAMNTTUASNATIARTTIR

Analysis of management models within the digital creative industry and the study
of innovation mechanisms for integrating culture with technology to promote interdisciplinary
integration skills. Digital content production, the use of generative artificial intellicence, copyright
management, and marketing are addressed through project-based learning. Operational strategies

and innovation within the digital creative industry.

5493825  USwgyrRauzuazuszifAansfaly 3(3-0-6)

(Philosophy of Art and Art History)

AyrusAunau : il

(Prerequisite Course: None)

nsiAsziddniieatunseunudanisuiyguasUse Taaan sl uuiudfyues
USvyrfausiazUseinmansfad n13d1579UsunmeuseifemansiassngIun U 1veen swmun
Aaly MsAAETININYarNIRRFURMAMIEUYSEY Nelfavsyaratadnauienadel Iiawinis
yesfats msAnwiAmnuAnLazNanuYeIRalufididy msafenseuanudlanamaufidauyldedng
Wusyuu

An in-depth analysis of the philosophical and historical conceptual frameworks
central to the philosophy of art and art history. This includes an exploration of the historical

contexts and philosophical foundations of artistic development, critical thinking, and aesthetic

judgment. The study encompasses art theories from the classical to the modern eras, the
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evolution of art, and the examination of key artists' ideas and works, ultimately aiming to construct

a systematic framework for understanding art theory.

5493826 msUftiRnuATeuaznadeunudivinmatugs 3(3-0-6)

(Research Practice and Advanced Academic Writing)

Ayrdsaunau : Ll

(Prerequisite Course: None)

UINTFIUNITVINTUALTINBEN TV UTININTIUTEAVUTYYION N159BNRULIIUITY
NISNUMILITINNTTN NTHAUIIATIATLIAAN NN B WaETEUUMNNTIUNIIYING N15AT1NETSA
HanITINMIFuatulasnsianagnsdmsunsifulusziuwwed  3sndelinentinusuazuas
nsivnnslaeifieusudndn Aanssunsdeuddvinisuuudiariamusssu

Academic standards and scholarly writing skills at the doctoral level, encompassing
research design, literature review, the development of theoretical conceptual frameworks, and
academic discourse systems. The creation of original scholarly works and the development of
strategies for international publication, alongside thesis workshops and peer critiques, and cross-

cultural academic writing activities.

5493827 dunuAauzIusIuasy 3(3-0-6)

(Seminar on Contemporary Chinese Art)

AGaAunau : il

(Prerequisite Course: None)

oAUsBUsRmansveshauyiu mavdsuudasiifetuluudazgaadiy Aadzlugiug
\A3eailovas Soft Power uagmsarauusus nsldinaluladfdva dygruseivglunisdearsuuifnid
USwyveddu nanndalyiu nsnevauewesdalusetymanindon eunanrvesialsiusivar

Discussion of the history of Chinese art and its transformations across different
periods; art as an instrument of soft power and cultural branding; the use of digital technology
and artificial intelligence in expressing Chinese philosophical concepts; the Chinese art market;

artists’ responses to environmental issues; and the future of contemporary Chinese art.

4) qufinus
5494802 Aufinug 36(0-108-0)
(Dissertation)
uteduniau : 14l
(Prerequisite Course: None)
nsiuiiunsifetugaiunisdanisiavsiiiovhauiinud nisdvuasdensidouas
Taifouititoduas waluladada uasilyyuseiug doaduesdaulndviofauiuuimidnl

(3 a

WENSLATYMILUUBIATINTBINITUTINTIANITOIANTAAUY S0 LlAsan1sAals n1saiun1Tiduegis
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AOARRDINIUNNYNNY KALITETTINNTITY MsthiaueeaunTIdy naduuiduioffuineuns
m:uLﬂwﬁmmgmwé’ﬂqmﬂﬁaﬁ’]L%ﬁ]miﬁﬂ‘m

Conducting advanced research in arts management for dissertation purposes,
Define research topics and use advanced research methodologies, digital technologies and
artificial intelligence to create new knowledge or develop new approaches to holistic problem-
solving in the management of arts organizations or art projects, conducting research in accordance
with the law and research ethics, presentation of research reports, writing research papers for
publication according to the curriculum standards for graduation.

5) NMsEeUInAMENUA 0(0-0-0)

(Qualifying Examination)

Sundeduniou : sauiuIrInuivangasivuauaziiazsuuuadsazaulininga 3.00

(Prerequisite: Having passed compulsory courses as stipulated in the

program with GPA of not lower than 3.00)

nsdansaeuiififnguazasdifiotanaiiindnuiliugiueuimmguiuasssdouis
Feflanunsaeenuuunuide laueuwimnuAnuazesiamslue uasndnguiinusidufivensu 2
wandliifuirindnundufidorngluanuiivmsinnismedauy

The qualifying examination is conducted with the objective to evaluate that the
student has the foundation knowledge on theories and research methodology. The examination
aims to enable the student to design the research work, propose concepts and new body of
knowledge, and create an acceptable dissertation, which indicates that the student is an expert

in the field of arts management.
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