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3. $9nwelun15USMISANIUY L BNITINGEY NNSAL DU UBAZAITUNLEUDNAINULT S
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3. HAANSN153BUTVINANGAT (Program Learning Outcomes: PLOS)

3.1 WHY 1 LWUUI¥INIg

Domain of Learning
*Anderson, L.W., Krathwohl, D.R., Airasian, P.W., Cruikshank, KA., Mayer,
R.E.,Pintrich, P.R., Raths, J., Wittrock, M.C. (2001). A Taxonomy for
Learning,Teaching, and Assessing: A revision of Bloom's Taxonomy of

waé’wémsﬁauiﬂamﬁngm (PLOs) Educational Objectives. New York: Pearson, Allyn & Bacon
Cognitive Domain Psychomotor | Affective
(Knowledge) Domain Domain
R|{U|Ap | An| E | C (Skills) (Attitude)

PLO1 tauauuImsiiiaaiiayaAImiegsnalu
¥ I3 v v

?mﬁﬂ%ﬂiiﬂiﬁﬂaﬁ‘ﬂEﬂﬂyﬁmﬂﬂjﬁﬂﬁﬂfgﬂ:u v v v v

Aady UseInm1ans 1aIUsITN AaUsUUED

mMInanadads LagMIUSUISINNS

PLO2 onldmalulagasaumauazvinuefdva
Weatiuayunisdndulauaznisuimsdanis v v v v
AavzuazesAnslugnaInnssuainassnedis
QNABINUNEINTIUITTUUALNY MU ABUN AT

PLO3 nausudnnisanudesdmiunisuims
owinslugpavnIsuaineassn MeniaTIe v iviv v
wuildunisidguulasreunalulad 1Asugia
depa JnusTIu wazfaly

PLO4 tausaduflnsiiion1swauinie
uidgminisuimsdanisgeamnssuaineas e v v v
Ineldseifeuizide Nlidnraasesssuniside
ngvingsuaTaLImA waznsndauniatyan

PLOS5 wanaden i warn1susmsiuauly
U

A15IMEY ALTEUAITIASING WATAISUILEUD v v v

HaUlATINSIIAaUsLarRRan T ILas19aTsA
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3.2 WHU 2 WUUABIYNW

Domain of Learning
*Anderson, L.W., Krathwohl, D.R., Airasian, P.W., Cruikshank, KA., Mayer,
R.E.,Pintrich, P.R., Raths, J., Wittrock, M.C. (2001). A Taxonomy for

Learning,Teaching, and Assessing: A revision of Bloom's Taxonomy of

NﬁﬁWéﬂqiL%ﬂu5ﬂaQWé’ﬂ§ﬂi (PLOs) Educational Objectives. New York: Pearson, Allyn & Bacon
Cognitive Domain Psychomotor | Affective
(Knowledge) Domain Domain
R|U]| Ap | An E Cc (Skills) (Attitude)

PLOT LausuuInIaifioadreyanisgsialy
QPAMNITUATINATIA lABYIaInIIAIuGiY v v v v
Aaly Usedfmans Tausssy Aavsdiube
MsnanAaUs LaEMIUIMITIANG

PLO2 idenldnaluladansaumnauasinwefva
\eatuayunisindulanaznisuimsdans v v v v
AavvuazesAnslugnaInnssuainassnedis
QNABIMUVENTILTTTUUALNY I AN AT

PLO3 2duNudANIsAL A A MIUNTUTING
uANIlugRANTINATINATIA AIBN1TATIE v 0iviy v
wunldunisiaguwdasvaamalulad waswgna
dorn JausTIN wasAaUs

PLOG thiausuuImaiilosimuinsuimsdans
gramnssuaieassd ngldnszuiumidedlyl v v v
nro938555unN15398 nguuIEAIUITAULNe
waznIwddumeteyan

PLO5 wansfianegguinazn1susmsnuaulu
N159140HU ALunslATINg wagnsdlaue v v v
HaulasIMImeAaUsiargnamNITNaSNETIA

aa o

* finwzddvia Ao anuanansalumslinuuagianudlameluladidvama emsiinu nmeeud mslidin way
nsdeanslsogaiiuszavinmuazuasndtlulanyadaqiu Gesmdsmnuaminsalumsaumieyaiigndes msussidiu
amnideievesunastoya mslilusunsusingg lfegnsnaesunas madeaseeulatledistiinsem matilasoanay
malsiwef uaznisusuiuifumalulatli fdsuwasegiaue

#is11: 1) UNESCO. (2018). A Global Framework of Reference on Digital Literacy Skills for all learners.

Retrieved from https://unesdoc.unesco.org/ark:/48223/pf0000263618

2) European Commission. (n.d.). Digital Competence Framework for Citizens (DigComp). Retrieved

from h

v o 4

e : svudydnwal v Tu Domain of Leaming fidanagasiiu PLOs voangns

R = Remembering U = Understanding Ap = Applying
An = Analyzing E = Evaluating C = Creating
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4) We1INUS 12 -
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AUNUNYVDISHATIIIY
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FILATTTUNRUIN X
FavszysER U/ seRUTE i X
FAUTEUAAUTIEIN X | X

1) 16U 1 - 2 wmnefie Savdszsaardv/ Inende/ din Ussneudienasiv

il

54 VUGN INYIDYUIUIIIRIU (C-MA; C-PhD-AM)

(%

2) @1UN 3 MUNEDe FAUATTEUNANGRT/ vIInIY Usenaume

2.13) FIAUNENGAT INLNTEUUIVIFIU
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5187391
1) nuaadgruunugau dusudndnwinlddnugiuanuiwasinwediunisdnnisfale
AosseuTeiviasuiiugiu (Ineldduniienin) dadl

IWEYN Fa3n nuenn Fv1UAunau
5470702 | vénnsuazuwndnd esdulunmsinnsaauy 2(2-0-4) -
(Basic Principles and Concepts in Art (ladtfunihein)
Management)
5400704 | Anasitugiudmiuindnyisnenilused 1(1-0-2)
Jadindnwiiednuiluusymelne (ladtfumiein)
(The Comprehensive Guide for Foreign Graduate )
Students to Studying in Thailand)

2) AUINIVIVIAU 914U 18 HU2BNA
ASUTNANY bYW 1 WUVIVINT AZWRY 2 WUUINITN Foadnwsedvn sassludl

TRV Fodw wdawhn | FIvUsAunau
5472710 | msmain@ady 3(3-0-6) -
(Art Marketing)
5472711 | Msdanmaninensuyuddmiuanavnssuaseassa 3(3-0-6) -
(Human Resource Management for the Creative
Industries)
5472712 | N133nnTseAnsfats nalnfaly uazgraIvingsy 3(3-0-6) -
a519655A

(Art Organization Management, Art Market and
Creative Industries)

5472713 | dunuiidsianizsninainvesdals 3(3-0-6) -
(Seminar on the Dynamics of Art)

5472714 | msaisassddaUzyafdvianazAauzdwde 3(3-0-6) -
(Creation of Digital Art and Transmedia Art)

5472715 | s3i08U757980as N1 IWEUTIBIUNITIE 3(3-0-6) -
(Research Methodology and Research Report Writing)
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3) BUINAVLABN

- Unfnway 1 wuudvanis wenSeulidaenit 3w 6 niheia
- UNANWILAY 2 wUUIBTNW danSeuliteenin Swau 12 wiiein
tnfnwannsadenEeivideninenazngy vise Wonwmznguiv deluil

3.1) ngy3vuaannaly

TREIY Fodw wdawhn | AvUsAunau

5473711 | n1599n153UUSELIINTHUTR0IANSAAUY Waznain | 3(3-0-6) -
Aavy
(Budgeting and Finance for Arts Organizations)

5473712 | ms@nwusanmeTansssuiisudeslald 3(3-0-6) -
(Intangible Cultural Heritage Studies)

5473713 | M3AnUNIIAnIIeFdaly 3(3-0-6) -
(Art Exhibition Curation)

5473714 | ANUARES NATIA N UARUE 3(3-0-6) -
(Creative Thinking in Art)

5473715 | dusndermnsdaiy 3(3-0-6) -
(Seminar on Media Arts)

5473716 | NMI0RNLUULAENIAULSIYN 3(3-0-6) -
(Advertising Design and Planning)

5473717 | mIdesziuavilanadoyaie 3(3-0-6) -
(Practical Analysis and Interpretation of Research Data)

3.2) nguAvdenluiuRaUs
3.2.1) ngudvdendulandindfal

IV Fodw wdawhn | AvUsAunau

5473718 | NM133AN1SQAAMNTTUANEUAS 3(3-0-6) -
(Film Industry Management)

5473719 | duuunfauzn1suans 3(3-0-6) -
(Seminar on Performing Arts)

5473720 | NIANNITRMEUNTIUAUAS 3(3-0-6) -
(Music Industry Management)

5473721 | TuusssuuazAalznisuansvasing 3(3-0-6) -
(Thai Culture and Performing Arts)
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3.2.2) nguivndenauviaufal

TWEIYN Fown wdlein | Fv10sAUnau
5473722 | msdan1svirudal 3(3-0-6) -
(Visual Arts Management)
5473723 | viruAaduaznisonnuuu 3(3-0-6) -
(Visual Arts & Design)
5473724 | aondnenssy UseRunnssy wazdnsnssulne 3(3-0-6) -
(Thai Architecture, Sculpture and Painting)
5473725 | Aaurdululifiseuiisuiufaleineg 3(3-0-6) -
(Chinese Art in Comparative Perspective with Thai Art)
4) nendnusiazn1sAuaindase
4.1) e INUS FmSunANEN WAL 1 WuUdvInIg
SHEIYN FoAwn viefa | 3vUsAUnau
5474703 | Ingiwus 12(0-36-0) -
(Thesis)
4.2) NMSAUAINIDETT EMSULNANEN WNY 2 WUUAYITN
SHEIYN FoAwn wdqein | 3vdsAunau
5474704 | NMSAUAINDETY 6(0-18-0) -
(Independent Study)
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6. ANB5UNYS18IYN

1) wnadviuiugiu

5470702 wannswazuRalesdulunissansaauz 2(2-0-4)

(Basic Principles and Concepts in Art Management) (Litduninein)

vdsAunau : laidl

(Prerequisite Course: None)

wuAnAIfUguUVSemansuasAaUs UuuUNeAaUy ssdUTENoUveIIUAAYY
AMNTINYBINTIANIITN AU AUvIIEUeIBIANTAals natafals LavenaInssuaseassa Ay
mﬁauuazmmmeﬁhwaﬂmﬁmmi’qﬁ%%lﬂﬁ'umﬁmmiaﬂﬁﬂiﬁaﬂmmzqmammwa%maiiﬁ N9
LN ULAZIANITOIANT mwmmﬁm%’ua&ﬁﬂiﬁaﬂsLLasqmaWﬂiiuagwaﬁﬁ NSRU N15ILANNY N3
Foulassmaifioveyuaivayu unuimvesmaluladlunisianisfaUzuazgnainssuaiiassd
nsdlfnwiesAnsAatzuazgnamnssuainsassAfiuszauANdL3e

Concepts of aesthetics and art; artistic forms; elements of art; an overview of arts
management, the meaning of art organizations, art markets and creative industries, similarities,
and differences between general business management and the management of arts organizations
and creative industries, organizational planning and administration, marketing for arts organizations
and creative industries, finance, fundraising, and grant proposal writing, role of technology in arts
and creative industries management, and case studies of successful arts organizations and creative

industry organizations.

5400704 m'lug’fﬁug'mém%'uﬁﬂﬁms}'wi'mj'lmuszﬁuﬂ'mﬂmﬁnm 1(1-0-2)
ednenluuszmdlne (Liduniaeiin)
(The Comprehensive Guide for Foreign Graduate Students to Studying in
Thailand)

vrdsAunau : laidl

(Prerequisite Course: None)

nslinuinefsnduludinuszdriu anuiferduiamssslne megsuiuluday
N IRIUETTY ﬂgﬁmﬁawaﬂﬂizmmmsamﬁ’umiﬁmmﬁjzgzywﬁi’miﬁﬁwL"T;Ju A981uIEANA AN
nsfnwluaniudne msdhdsviosayn udsdeyatitentsfuat uardsatuayumsious msduat
§aizLLa3@w§ﬁwu§ ASWYUNITHANUNITIVINIANUNTINS ANV IUTEINA LN

The use of the Thai language in daily life, Thai culture, living in multicultural
societies, relevant regulations of Thailand and Panyapiwat Institution of Management, university
facilities, access to libraries, research resources, and learning support facilities, introduction to
independent study and dissertations, publishing academic works in accordance with Thailand’ s
educational standards.
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2) RUNIYIVIAY

5472710 n1snaaRals 3(3-0-6)

(Art Marketing)

FyrteAunau : Ll

(Prerequisite Course: None)

nannseuNITRaInluInNAaUzLaE TR TN mi‘tbzqﬂmﬁlﬁﬁﬂﬁmmﬂumwﬁﬂﬁ N3
Teneiunldunsiauvesnaiafalzlusgivunned nalnsan wginssuduilan wumnensiaw
wAnfusiiuAaUsTausssn mstmuadiuriansnsaataluaanefifinisudedugs manenagnsiie
mMsamneg19dsdu msviumunIRaaLazINNagnEnIsAeans MIudmsdnnisnyingraintnans
Tudsau nslduwdaddraifienisdearsnianisnan nslmeluladfdvauardednueoulailunis
U'%mﬁ@mi%'mpLLaﬁmiwﬁmmm miﬁﬂaﬂLLas%’ﬂmmmé’uﬁuéﬁugﬂéjﬂ SULUUGSN97899Ra1AN 5
adnassddiodiuseld msnamuiameaelinganfunsialy nsdiAnsnandalzununvi

Principles of marketing in the arts and cultural sectors; practical applications of
marketing, analysis of international art market development trends, pricing mechanisms, consumer
behavior, approaches to developing arts and cultural products, market positioning in highly
competitive environments, strategies for sustainable development, marketing plan creation and
communication strategy design, crisis management in response to negative publicity, application
of digital concepts in marketing communication, use of digital technology and social media for
data management and market analysis, customer attraction and relationship retention, business
models of creative industries for revenue generation, market development planning tailored to

the arts sector, and case studies of the international art market.

5472711 N153ANTINININTUYWIFMTUINEMNTINE519E53A 3(3-0-6)

(Human Resource Management for the Creative Industries)

FyrteAunau : Ll

(Prerequisite Course: None)

JULUUYRRRamMNSTaT19ETIA vanNIsuAzKaENITUSI NS NN suywdluuIunves
9MAMNTINASETIA Adgdi waznsvhausnduduiin nsnukunagnsiuninensuyed N3
asymAndenuazinuIyaaing nsUssliunan1sufifauiaznalnnisgdds nMsdnnisAineuunuuas
alaRN1s MIETNATIANUENTLADBIANT N1TTIANTITANTNLIARBUNNTYINIUATLULINIVDIAAINNT T
a¥$19a534 MsvImsanuduiusiuiaioiediidiuinvesesdnsfausiivsznoudie Aadu anlu
Wusfing faduayu gidundndasideaiieassd wasguey unumvesyuuyudlunisiuiedeu
winnssu AasTuusssy wasiesugna anuimekaglonialunisusmmsnensyusdluagnamvnssy
a3eassd nsdlfnwaunisdanimineinsuywdlugeavnssuasnaassea

Types of creative industries, principles and practices of human resource management
in creative industries; leadership and teamwork, strategic human resource planning, recruitment,
selection, and staff development, performance evaluation and motivation mechanisms, compensation,
and benefits management, organizational engagement, workplace management in line with creative

industry practices, stakeholder relationship management in arts organizations involving artists, partner
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institutions, sponsors, creative product partners, and communities, the role of human capital in driving
innovation, arts, culture, and the economy, challenges, and opportunities in human
resource management for creative industries, and case studies in human resource management

within creative industries.

5472712 n153aN1509ANIAaUs Aa1nfRavs wazanaIunIsNa319EsIA 3(3-0-6)

(Art Organization Management, Art Market and Creative Industries)

FyrteAunay : Ll

(Prerequisite Course: None)

sUsuvvasAadsluesinifals wavenamnIsuaieassd N133nN1589ANT Aalnfavs
LLasqmamﬂﬁm%ﬁqaﬁiﬁixﬁummﬁma mﬁNLLmuﬂaqwﬁﬁamm%u&amLﬁm NIRAUINN YL AN
Lﬁuéﬁﬂ mmﬁﬁml,mwgmam%mﬁ@mimmL?ﬁlmmﬂmi@uuazﬂgwmw mﬁmmmmummﬁqmﬁu
wagnsdaiunuuimsanuseidesduaniizinga (Business Continuity Plan: BCP) d1iusadng
gAAMNTILATIATIA MITaNInInddunsdygyinedads nmsanliunisesdnsiagldndnsssuniivig
WAEVANIIEITTU NIUANYINITIANITRIANTAAUE N1sRaInfaly LazgRAIMNITUASINETIATEAY
UIUYIA

Art forms within arts organizations and the creative industries; organizational
management; international art and creative industry markets, strategic planning for value creation,
leadership development, economic knowledge, financial, and legal risk management, emergency
management and business continuity planning (BCP) for creative industry organizations, management
of intellectual property in the arts, organizational operations based on good governance and ethics,
case studies in arts organization management, and international marketing of art and creative

industries.

5472713 U BLANIZIIWAINURIRAUY 3(3-0-6)

(Seminar on the Dynamics of Art)

FvrtsAunay : lid

(Prerequisite Course: None)

NM50AUTIE WATIEN Lardining UseiRaanivesfals Tmusssy wazaarlnenssy
wnndluusiazen wuilduAauzadva welulad wasfauglugpannssuadieassd ManauEudanisAy
Hosdmsunsuimsesdnslugramnssuainsassdlasmienesimsiwasuuvaseamalulad iwswgia
Fapu Yausssu Aavy uazduwndey nsdlfnwiunliiueifauzueuaziinyensinnisesrnsuasnan
AavzseauunuIng

Discussion, analysis, and critical evaluation of the history of art, culture, and
international architecture across different eras; trends in digital art, technology, and art within creative
industries; risk management planning for organizations in the creative industries through analysis of
technological, economic, social, cultural, artistic, and environmental changes; and case studies on
global art trends, as well as approaches to managing arts organizations and the international art

market.
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5472714 nsafsassARaUaRIvaLasAaUzdwde 3(3-0-6)

(Creation of Digital Art and Transmedia Art)

FyrteAunay : Ll

(Prerequisite Course: None)

3meﬁmw§ﬁaﬂzéauaﬁﬂLLawqwﬁmiﬁammmﬁwuﬁiiu DAUTIWUUINIINITATN
ANUANASIIETIALAZNITANTINING LU'%EJULﬁauﬁaﬁgaLamwﬁaﬂsuaz%aﬁumﬁaﬂzqﬂaﬁﬁa Avun
WUIMINISHALEENRaUY 1@3ed (Storytelling) druunanvledu Mmaluladuazirsasionda (A,
Gen Al, eto) tlen15ainssudatzAdva uazideuloaunanvesy M dyauszivilugrusdugiu
afassrnudale Idygyrussivglunisasaassafalsegaliasesssy Anwinsafnwikuwilduvas
RaurgafdvauarAauytudelussdnsgramnsaaiiaassd

Analysis of contemporary art, communication, and cultural theories, discussion of
approaches to fostering creativity and critical thinking, comparison of traditional art media and
digital art media, integration of artistic media, cross-platform storytelling, application of digital
technologies and tools (Al, Generative Al, etc.) for creating and connecting digital art platforms,
use of artificial intelligence as a co-creator in art production, ethical creation of Al-generated art,

and case studies on trends in digital and cross-media art within creative industry organizations.

5472715 32 08UTTIVULALNITIUTIRIIUNITIVY 3(3-0-6)

(Research Methodology and Research Report Writing)

vrisAunau : laidl

(Prerequisite Course: None)

wafioadanNimIvimsivhlfiAansusulgs uifam vide wamwanud lae
Idse1deudside A385550N19398 N1sAuAI kaznsUHURMUTeMTUAN MUIEKaEN1ITNEIAINRY
U TRueUSunauadnunn, MIfmuaidauareaniuun1sITensiiennguileg1auayns
Wusiumudeya msduaideyauazarsauna wwmnisdenuagldmalulagdansaumeuazinue
Advalodniunmsite mylnsgiuazulanadeyanisidoiiauiunu uazidsnuam nseivsie
Han193d8 NMsthiauenan e nsdsunenunside nmsiiauetidenisideuazuuimanidedie
LWRIUYINITILAZNITAUATDETY

Approaches to generating academic knowledge for problem-solving, improvement,
and advancement through research methodologies, research ethics, compliance with legal
requirements and confidentiality, philosophies of quantitative and qualitative research, topic
formulation and research design, sampling, and data collection, information retrieval, selection, and
use of information technology and digital skills for conducting research, analysis, and interpretation of
quantitative and qualitative data, discussion, and presentation of research findings, research report
writing, and preparation of research proposals and independent study plans.
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3) UUINIYFDN
3.1) ngudvdeniily

5473711 N1353ANSIVUSZUIUNTSRUYBIRIANSAAUS waznaInRaUs 3(3-0-6)

(Budgeting and Finance for Arts Organizations)

vdsAunau : laidl

(Prerequisite Course: None)

ANTINNNTRUTDIIANTAaUZ AZRAIRAaUY MaNN1TUYTLAZNITIATIZINUNITRY
dmfvesanslduarmnaiilsuargsiafaly n19nsunuuazdnvisuyssanu nsdnsuyseanaly
Q@ﬁ’]ﬁﬂi'ﬁmﬁ%wﬁﬁﬁ mi%’mmLLwéﬂ@unuﬁm%’UMﬁﬂiﬁaﬂx mMsumsenudsanisdulunain
Aady nuaneuazdetidunianstuiiisadesdussdnsfalruaraaindaly nidAnwinisinnis
UUTZUVDIDIANIAAUE

Overview of financial management in arts organizations and art markets; principles
of accounting and financial statement analysis for non-profit organizations and art businesses;
budgeting and financial planning; budget management in the creative industries; fundraising and
capital sourcing for arts organizations; financial risk management in the art market; financial laws
and regulations relevant to arts organizations and art markets; case studies on budget

management in arts organizations.

5473712 AsAnwINsANNIIausssufisudaslaild 3(3-0-6)
(Intangible Cultural Heritage Studies)
AdsAuneu : g
(Prerequisite Course: None)

[ '

wwIRauarleuvesanmamusssuaifudelals AU AYRAZAAT UNUINVBY
UNESCO wazeydayanindhenisasiudnw (safeguarding) usnnmsimusssuidudedlild vénnisvos
N3anusN¥IazAUnglugUL TR ﬂszmumiﬁ'ﬁumﬂwmmﬂmﬁwuﬁﬁsmiaﬂLLazumU’mmaq%’g
mAuarguruiifudivemsan nsdifnvusanmefausssuiidudedlaldvesUssinaiu wu Sailnda,
AavzmsUseivgonusiu wasUsemealng wu Tow, nsuinuaulve

Concepts and definitions of intangible cultural heritage, its significance and values;
the role of UNESCO and the Convention for the Safeguarding of the Intangible Cultural Heritage;
principles of safeguarding and their practical implications; the process of inscription on the World
Heritage List and the roles of State Parties and heritage communities; case studies of intangible
cultural heritage from China, such as Peking Opera and Chinese calligraphy, and from Thailand,

such as Khon masked dance and traditional Thai massage.
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5473713 N159AUNTIANITNSAAUL 3(3-0-6)

(Art Exhibition Curation)

FyrteAunay : Ll

(Prerequisite Course: None)

WUIAR 198 V8IN1TIATLNIIANITAAUL N1TIIWHL ARUIMUIAA NITARLEDNHNAIY
pENUUUNLT Snmseudszanas Ussyduiug msusmsinnisnistunuadzsewinsUsame msdar
VY MTIFRFYAINITEN LAZLENAITHANIANUANATOM NN VNN TIRNITIANTSAUlaafing ns
Uszidiunazdnnisamadesdmiviaying meaviUsziudy insmsiudaindes uaznsianisany
WFosnnaninuanden nslasnssy AuRdAdu swfwnudemeandidien warnsdanisideinmeg
2R MsINsAndaatuanWaNY UnuImkasANLSURRYeUvastamnEng (Curator) winlduuay
AMuMglun1sIntnssansAaUssinae, ﬁ]’%aﬁﬁmLLa3LLmﬂgjﬁ’aﬁﬁiumiﬁwmﬁ’uﬁa'ﬂu YUV WAY
an1dufaly n1sadeassrtinssenisfalsegnalinuAdading wasyueu NMsANYILaIATIERN S
$19819UNIIANITN AL TEAVUIUNYIG

Concepts and theories of art exhibition management; planning and concept
development; artwork selection and spatial design; budgeting and public relations; management
of international art loans; preparation of loan letters, contracts, and legal protection documents;
logistics management; risk assessment and management for artworks, including insurance,
environmental control, and mitigation of risks from environmental conditions, theft, and other
disasters, as well as visitor-related damages and emergency response procedures. Installation and
exhibition management; roles and responsibilities of curators; trends and challenges in organizing
contemporary art exhibitions; ethics and best practices in working with artists, communities, and
art institutions; creating socially and community-engaged art exhibitions; study and analysis of
international art exhibition case studies.

5473714 ANMNARES19ETIATUURAYS 3(3-0-6)

(Creative Thinking in Art)

AyUsAunau : lifl

(Prerequisite Course: None)

ATNUNLNY NTZUIUNTT LAZRANNITVDIAMNANAI1IATIALUUTUNTDIUAAULTULT
NufuazUuR Iinseiiuifnaiassiandatulugaadowazaivisieg nmsafrawuimiedndlunig
adrmanudals nsldnuAnaseassalunsuAavssamadonasdnueans nsas1sassafays
melgaUssiivg AnNTsudeliagsn 39150 kazn1seAusiauwInedalzsauaiiy

Meaning, processes, and principles of creativity in the context of art, both
theoretical and practical; analysis of creative concepts from artists across different eras and
disciplines; development of new approaches to art creation; application of creativity in
contemporary and interdisciplinary art practices; art creation with artificial intelligence; analytical

activities, critique, and discussion of contemporary art approaches.
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5473715 Funundevnsdavy 3(3-0-6)

(Seminar on Media Arts)

AvrdsAunau : laidl

(Prerequisite Course: None)

M3eAUTIE AT Ing Wawin1s wiaRe wazunumvesdevneadsluusundany
Fauszan uaswelulad maneizluuunslidelunufaUsdusdesufu aufisdelyl (New Media)
W AaUzAdvia IAloo1sn Suanealadu AaUzdoya (Data Art) uasAauzuuunanslesuesulat! wudli
defauzualitluseduriohunaraina

Discussion, analysis, and critical evaluation of the development, concepts, and
roles of art media within social, cultural, and technological contexts; analysis of media usage in
art from traditional media to new media such as digital art, video art, installation, data art, and

online platform art; trends in contemporary art media at local and global levels.

5473716 N13DINKUULATINILAULA BN 3(3-0-6)

(Advertising Design and Planning)

FyrteAunay : Ll

(Prerequisite Course: None)

V9 BN1T0BNMUULAZ IR UNTIA B mi’mLquﬁiaLLUUU”imﬁmiLLazmiﬁﬁmi
gownseaulal mylanauarlinsgiuseanianvesauily nseanwuulavansuuuulnivazns
a%ﬁqaisﬁﬁwﬂugmwﬂm Ty Usshivgivauanveinislavm 938555U4asANUTURATOUNIY
dpalunislawan

Theories of Advertising Design and Planning; integrated Media planning and online
channel management; campaign performance measurement and analytics; innovative Ad design
and novel content creation; artificial intelligence (Al) and the future of advertising; ethics andsocial

responsibility in advertising.

5473717 nsnszikazulanadayaide 3(3-0-6)

(Practical Analysis and Interpretation of Research Data)

ydeAunau : il

(Prerequisite Course: None)

Uszinnveadeyalunuddeigauiunn wasdnunin Yianmsleseidoyaidalsunu
AILADATINTTNNALLTIBYNIU APUFUTUS N1sannee N15TATIERAUKTUTIN MFAwTerlady
Wed157auazidagudu (Exploratory & Confirmatory Factor) UfUAn153msendayaidenmunindienis
Sinseidaiiomuazdeatate (Thematic & Content Analysis) nsiTeustarduaziuiingaes nsld
LUSuNsy L¥U Nvivo, MAXQDA N15uandn ndayalkasn15AA31u (Data Visualization and
Interpretation) ndnn1sdoanstoyaldenin n1silsusenunaiinzy a3usssumsliteya nsiiv
ToyauAzNITINYIAINGY NYMIneANTImaTLaEN) MNeAuATesTaLAdIYARS NTRIRNE

Types of data in quantitative and qualitative research; practical methods of data

analysis using descriptive and inferential statistics, including correlation, regression, analysis of
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variance, and exploratory and confirmatory factor analysis; practical qualitative data analysis using
thematic and content analysis; coding and memo writing; use of software such as NVivo and
MAXQDA, data visualization and interpretation; principles of visual data communication; reporting
analytical results; ethics in data use, data collection, and confidentiality; computer and personal

data protection laws; case studies.

3.2) ngudvdeniiludufays

3.2.1) nguivndendulanvirufal

5473718 N15IANITYAAIMNTTUATNEUAS 3(3-0-6)

(Film Industry Management)

FyrteAunay : laidl

(Prerequisite Course: None)

1A59a519uagsr VULIAYERAAINN TIUNINEUATLAN N15TANTITNITHAALALNITHY
TAsansnmeuRs MsesnLauUszana nMsdanisanuides {jigzgwizawiuasmaﬂﬁi’ﬁqmammw
ameuni Msdadmironaznsnaingaassuiidaglitynvszivg maluladidvauaznisuiusves
gREVNTIN MIIANsFuNg e uaravAnS ‘UszLﬁué’mﬁaﬁssmaﬂﬂmmwﬂizﬁwﬁiumia%ﬁqL‘f‘jam
ahummuny warlapmnsazidindudns nsdifinvinisinnisgramnssunimeunslan

Global film industry structure and ecosystem; film project production and financial
management; budget planning and risk management; artificial intelligence and the transformation
of the film industry; distribution and marketing in the streaming era using Al technologies; digital
innovation and industry adaptation; legal and copyright management; ethical issues related to Al-
generated content, representation, and copyright infringement; case studies of global film industry

management.

5473719 dunurfauznisuans 3(3-0-6)

(Seminar on Performing Arts)

vrdsAunau : laidl

(Prerequisite Course: None)

n3eAUTe WAt Fasaluseiiuddnres@alsnsuanssinadle waruSunmiedeny
fausssy waziasughafiieades luFesweailom JUKUU N159AKAAY NITUNAUBWLIAATININY
Aavzmsuandlugiuziniosiiedeas Tuindeudiny wagninenmsiaussmalifnonmduasugia
LLmﬁm‘Tmﬂaqwﬁ uazNUNUInNIsAaUznLansluszAUAnILazlATINg

Discussion, analysis, and critique of key issues in contemporary performing arts and
their related social, cultural, and economic contexts, including content, form, presentation, and
modes of performance; exploration of critical perspectives on performing arts as a medium of
communication, a driver of social change, and a cultural resource with economic potential;
strategic concepts and planning for performing arts management at organizational and project
levels.
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5473720 N133ANTQAEMNTIUAUAT 3(3-0-6)
(Music Industry Management)
AvUsAunau : lifl
(Prerequisite Course: None)

aa o

Iﬂida%ﬁﬂLLangLLuuqiﬁﬂmuM%qﬂ Ol gULL‘U‘Umi‘Uisﬂawﬁamamum%ﬂmmmﬂ6] 1y
nsUsznaunIneuns, lavan nsdnnisnszurunistiuiinidesdasldmalulad asrusznouvasies
dwsutuiinides aunanveudsauassuuuulid mMsvinisagdle wazn13IANITYAAINT NISUTIIS
%’@miﬁﬁu?mél,l,aw%’wsiﬁ?mmﬂ{]ayaunmimamLLaxmia%Ngmexluﬂé’U MIIANTYUYULNUATULALANT
afnneldlagaseanuruadumalulaguazuinnssulugaaimnssuauns nansenuvesnalulagudion
wukay NFTs deanuduidvesnanuwaznisadegeld Jyaivssivgluanavmnssuauns nsdnnis
91NAaUULAZ NI TLARIAR

Structure and business models of the music industry in the digital era; technologies
and innovations in the music industry; composition and music production for various contexts
such as film, advertising, and other media; sound recording processes using digital technology;
components of recording studios, sound quality, and file formats; management of copyrights and
intellectual property; marketing and fanbase development; fan community management and
direct-to-fan revenue generation; studio management and personnel administration; impacts of
blockchain and NFTs on ownership and revenue models; applications of artificial intelligence in

the music industry; artist career management and live performance organization.

5473721 IuusIunazAaUznsuansuadine 3(3-0-6)

(Thai Culture and Performing Arts)

AvrdsAunau : laidl

(Prerequisite Course: None)

UseiAmians maun waganudedidinadonisaineassd awn wagdissegves
Aauznisuanilne Aauzniswandlvefiduuuuunuyssing (Classical) $auais (Contemporary) wae
wuuitutu (Folk) sYnuunIsUsEneunsonanaunstusufavsuasiuusssulne unuinves
Aavzmsuanslnelunssnw duesu wagwounsiausssulnglussiuufnasuiunnd auimeiay
Temalunsdanisfavznisuansinelugadagiu nsdAnwinisdanisfavznisuanslneivseay
ANNELSIToALVAY

History, religion, and belief systems that influence the creation, development, and
preservation of Thai performing arts; classical, contemporary, and folk forms of Thai performance;
forms of musical composition or mixing in Thai art and culture; the role of Thai performing arts in

preserving, promoting, and disseminating Thai culture at national and international levels; current
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challenges and opportunities in the management of Thai performing arts; case studies of
successful and unsuccessful practices in Thai performing arts management.

3.2.2) nguivndenauviaudal

5473722 nsaansiiAuAall 3(3-0-6)

(Visual Arts Management)

FyrteAunay : Ll

(Prerequisite Course: None)

NANNIT WUIAA LATNTETUIUNITIANISTAUAAY AISHAUILUIAA, USHIIASINTS
Uszanunuatu dafinssanns msdoasiugun msvdmssulszana msahaeietiglunansfaly
UnUMRIdan1sIeAaty LU unalaed ARoAue Nuflaieassd esdnsausTsn wagn1AgInia
a¥uassd msnaslassnsuazuimsnuatglugaiifinswasunamianalulad

Principles, concepts, and processes of visual arts management; development of
curatorial concepts, project management, coordination with artists, exhibition planning, audience
engagement, and budget administration; building networks within the art ecosystem; roles of arts
managers in galleries, museums, creative spaces, cultural institutions, and the creative business

sector; project planning and visual arts management in an era of technological change

5473723 iruAaluazniseanuiuy 3(3-0-6)
(Visual Arts & Design)
FyrUedunau : 1l
(Prerequisite Course: None)
asudosuiefuiauaduaznisoonuuy nsmusuAalvgaadelriuasndge

aveluy AauesiuadewardnsnavesiaussTuALIUaBNLATATIUAN NISUIEUBNAMUNINAaULLAY

a

AnuduiusvesinuAad n1sdanisagilefavz/Aled uaglunagsiadwivAalunazdnesnuuudase
nsUsgidiuygadmefias kagn1Tieseinatnufals N133An13ANFNTUSAULNALEDS ANy

1MUY Uargnan nuanguazdvansdmiunisesnuuy n91in uaznanuiaudadlugafiva

3

a s ¥ 13

Py szAnguazeunnnueamsaiiassd nmsdanisuszaunsaifaUziadiousiaileinfeuinnig

Introduction to visual arts and design; the development of modern and
postmodern art; Contemporary art and influence of Eastern and Western cultures; presentation
of works in art and the relationship of visual arts; art/ design studio management and business
models for independent artists and designers; art valuation and art market analysis; management
of relations with galleries, dealers, and clients; law and copyright for design, graphics, and visual

artworks in the digital era; artificial intelligence (Al) and the future of creation; management of

virtual art experiences for broader audience reach.
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5473724 aandnanssy UszRuinssy wazdnsnssulng 3(3-0-6)

(Thai Architecture, Sculpture and Painting)

FyrteAunay : Ll

(Prerequisite Course: None)

UsgiRmans maun e waziausssuiifnadeimuinig suluy dnvazionzves
an1launssy UseRninssy wazdnsnssulng unuimvesdliisuazsivdrinlunisaudunfavs Jan
wadle wagnszuiumMsasvassrnufalsassaarnenssy Usziuinssunazinsnssulneg anudingy
vasan1dnenssy UseRuinssuuazinsnssulnglugiususannieimusssunasunaaisuinig
Usgifmansuazfay nseiusy Jnmeinsdlfny waznsfnwgauanunasseuiludssmalne

Historical, religious, social, and cultural factors influencing the development, forms,
and characteristics of Thai architecture, sculpture, and painting; roles of artisans and royal
patronage in the support of the arts; materials, techniques, and creative processes in the making
of Thai architectural, sculptural, and pictorial works; the significance of Thai architecture, sculpture,
and painting as cultural heritage and sources of historical and artistic knowledge; discussion,
analysis of case studies, and field study visits to learning sites across Thailand.

5473725 fauzdululifdSeuiisunuRadzlne 3(3-0-6)
(Chinese Art in Comparative Perspective with Thai Art)
FyrUeAunau ; L

(Prerequisite Course: None)

a a

wIAAMsgUsemansazfalsiu Mauinisfavsduainlunautenaly fAavslng

v a a a [ 4

FudvswavesdalzIu NsIns1emlSouiisuldsdalsnssunasdudnual niswanasutausssulne-

<

2

LY a

luliffave AavsIuswaisuaznisagyioulufadelnelagiu efuseSeudfieufadelng-3u uay
nIaANY

Aesthetic and artistic concepts in Chinese art; the development of Chinese art
from ancient to contemporary periods; Thai art and the influence of Chinese art; comparative
analysis of artistic techniques and symbolism; Thai- Chinese cultural exchange in the artistic
dimension; contemporary Chinese art and its reflection in modern Thai art; comparative
discussions of Thai and Chinese art, with case studies.

4) endinusuazn1siunindese

4.1 Inglinug
5474703 Weniiwus 12(0-36-0)

(Thesis)

deAunau : 14l

(Prerequisite Course: None)

N13An® AUATY ST ARsieideya asuazedusiena lagldszdeuiside nns
Ainszideyauazarsaumasgraduszuu lunninausanuilmiifewauvdeuigmnisuims
JansgeavnIsuaseassd nsientdmalulagansaumeuasiinuedanaznisussyndldoshaug
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AuUNIIANIIMsAalrLazgnamnssuavassalunsaniiun1side  nsanliunsideedralatesssuy
wAZAAAADINUTDNMUANYMLY NISUNAUDNANISANY) AUATY LagITUNIUNTANUANELNS

This course focuses on the study, research, compilation, analysis, and discussion
of data by employing research methodologies and systematic information analysis to generate
new knowledge for the development or solution of management issues in the creative industries.
It emphasizes the appropriate use of information technology and digital skills, along with the
application of knowledge in art management and the creative industries. The course highlights
the importance of conducting research ethically and in compliance with legal requirements, and
encourages the dissemination of research outcomes through academic publication.
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(Independent Study)
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(Prerequisite Course: None)
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Study, research, data collection, analysis, and summary using research processes
to propose solutions or develop projects in the arts and creative industries based on real-world
situations; selection and application of information technology and digital skills; integration of
knowledge in arts and creative industry management in conducting research; ethical research
practices in compliance with legal requirements; and systematic presentation of study, research,
and findings.
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