aU.07. Sunsumangmsluszuu CHECO Waiuil 28 wweu 2565

NANgATUINI§INAULYIN
#1U3VIRAFIMNTTUNITUINTUATATIB ALY
nangasuTuUse w.A. 2565

nangnsuIYeyInIN1eIvINIg

AMZINYINITINNS
aantunisvanstlaygadan



aU.07. Sunsumingmsluszuu CHECO Wadui 28 wweu 2565

1AD.2
nangnsuINIsTINAUNMIn
AU MNTTUNITUINITUALNTVIB ALY
nangnsusuUge w.A. 2565
Hoan1tiugaudnen andunisinnsleygidan
ALY/ INY1AY ANYINGINITIANIT
nunil 1 Yayanaly

1. sauazYandngns

semdngns  :  25572501100506

Ay L ENgRTUITMSIINAtGR @131 IYNRRAIINTTUANTUINISHATNNTVIDALTIEN

A¥9Nay  : Bachelor of Business Administration Program in Hospitality Industry

and Tourism
2. YoUSyuazanvnin
amwlng @ed) ¢ UIsgsiatndin (@aavmnssunIsuINsuarn1sviedien)
@ode) US.U. (@RaMNIIUNITUINITHAENITVIDNTEN)
AYIBINY Foufiy) - Bachelor of Business Administration (Hospitality Industry and
Tourism)
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(1) wiinaulssusy viowdnaulugsAafifnussiansnag W dumisimidinanu vie
Funtaniinauufiansluskungousu (Front Office) WHUNDIMILAZIAT DAY (Food and Beverage
Service) WNUNLLUUIU (Housekeeping) WNuUNN1TUSENBUDINIS (Food Production) LHUNTALE B9
(Banquet and Catering) LHUNN15U18LAZAAAA (Sales and Marketing) [{usu
(2) fuszneunslugsiaiinvuiaidn 1wy gusznaunislanaind (Home Stay) fusznounis
\nafled (Guest House) JuUsenaunssaesy (Resort) 1usiu
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(1) wiinuuIEminies wu dmumismidinau videdmundminnuujoanislunaun
diienneluusena (Domestic Tour) Yiieaseninadsgmaridn (inbound Tour) diiesening
UszinAv1ean (Outbound Tour) siaAwnar (Tour Guide) siﬁwﬁlm (Tour Leader) LNUNNITUIGLAY
n3man (Sales and Marketing) \Hugu
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anwnesrendien (Travel Blogger) idudu
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1.1) nundRanwalvasaaIvu PIM TSeusiuiu 18 deda annsiedvasluil

IRAIY FoAn wilenn | Jy1UsAUnaU

1011101 | mwilneiienisdeanssauare 3(3-0-6) -
(Thai for Contemporary Communication)

1011102 | Mu18anguludingss 2(1-2-3) -
(English for Real Life)

1011103 | Mwdanguilegsiauazaisvinuy 2(1-2-3) -
(English for Business and Work)

1011204 | mMwdsnguiilonstiiauseensaineassn 2(1-2-3) -
(English for Creative Presentation)

1012101 | 9nanwallayeyr Ao 3(3-0-6) -
(Panyapiwat Identity)

1012102 | AuAaLUITIn 3(3-0-6) -
(Balance of Life)

1013101 | amduwaidiosdidva 3(3-0-6) -

(Digital Citizenship)
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1.2) vnmaasuisddn GeonSeulivesnit 12 vuiein AvuelWitinAnwiSeunnnnngu el
1.2.1) ngunreuemsieds eniseulidesndt 6 milein 1nseivivelull

NIV Fodwn wdqefin | v1UsAunau

1021105 | mwiuimusssulneg 3(3-0-6) -
(Thai Language and Culture)

1021106 | mwinglugiugaiwsinsssine 3(3-0-6) -
(Thai as a Foreign Language)

1021207 | wdnmwwaznisldniwnlneg 3(3-0-6) -
(Language Structure and Thai Language Usage)

1021208 | nseusenidssniwing 3(3-0-6) -
(Thai Language Oral Reading)

1021309 | 3dlne gilyanlne uarimusssulny 3(3-0-6) -
(Thai Way of Life, Wisdom, and Culture)

1021210 | mMuwdsnguiiensadasunazdunivel 2(1-2-3) -
(English for Job Application and Interviews)

1021211 | mwdanguluaniunisaidagdu 2(1-2-3) -
(English in Current Situation)

1021212 | MWSINgULBIGINT 2(1-2-3) -
(Business English)

1021213 | mwAauludiauszdariu 3(3-0-6) -
(Chinese in Daily Life)

1021214 | Mw13uiilegsiauinig 3(3-0-6) -

(Chinese for Service Business)

1.2.2) ngutinuazdauuvisadnugy Geniseuliosnd 3 miwin anvelvwieluil

1
=

SWEY ¥ wienea | Av1UsAUnau

1022203 | uywdvianiia 3(3-0-6) -
(Man in Multi-Dimension)

1022204 | anusnlazduNusnIn 3(3-0-6) -
(Love and Relationships)

1022205 | slanning 3(3-0-6) -
(World Wide Viewpoints)

1022206 | Awandau e wazaudy 3(3-0-6) -

(Environment, Development, and Sustainability)
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1.2.3) nguMsInNIsuazuInngsy weneulitdosndn 3 wiiein Mnsedyeelull

WY Fodwn wiena | Av1UsAunau

1023202 | wundentyaiian 3(3-0-6) -
(Panyapiwat GO)

1023203 MsdnnsiitoruTeds 3(3-0-6) -

(Wealth Management)

Y

1023204 | n1siluduszneunisluemndva 3(3-0-6) -
(Entrepreneurship in Digital Age)

1023205 | winNssuAUMTARIUIAMAINT T 3(3-0-6) -
(Innovations and Quality of Life Development)
1023206 | Mg eansiivenuINgIn 3(3-0-6) -

(Science for Quality of Life)
1023207 | AmaA1dnsSwarn1senaula 3(3-0-6) -

(Mathematics and Decision Making)

[

2) whavewIE UnAnwesdnuselivlumemvianty 91uIu 90 iefin 31nnauIu Al
2.1) ngudvunugsna Wiseudwau 24 mhein 3neivselull

WA Fodvn wdqgin | yrUsAunau
1101102 | N33AN1509ANTSHAENTNeINTUY LS lULARIA 3(3-0-6) -
(Organization and Human Resource Management in
Digital Era)
1941201 | N13IANNITAMNINKALAILINGALUTIAIUINS 3(3-0-6) -

(Quality Management and Crisis in Service Business)

1941202 | MInandmiugaavnITuNNTUINSHaENSaaiied 3(3-0-6) -

(Marketing for Hospitality Industry and Tourism)
1941203 | nguanelugsfausnisuagnisvioiien 3(3-0-6) -

(Laws in Service Business and Tourism)

1941304 | nsdnnisiadadinduasdnnatowulugsfiausnisuasnis | 3(3-0-6) -
vipaiflen

(Logistics and Supply Chain Management in Service
Business and Tourism)

1941305 | \swgAIans N15RY way ”@%Lﬁams%’mmiqsﬁw’%miLLaz 3(3-0-6) -
nsvioadien

( Economics, Finance and Accounting for Service

Business and Tourism Management)
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WU ¥3U mein | Ay1UsAUnau
1941306 | walulagdaisaumne LWen153nN135INUTAITWAEATT | 3(3-0-6) -

Vioaien

(Information Technology for Business Management of

Services and Tourism)
1941407 | N153AN15TINABGUAM al Uawrgeeny 3(3-0-6) -

(Health, Spa and Elderly Business Management)

2.2) ngudvianizledu TiSeudnuiu 30 viein 1nseIvselull

LGELL W93 mitenn | Jy1UsAunau

1942101 | granvinssumsuinsuazmsvieaiisrlunanlan 3(3-0-6) -
(The Hospitality Industry and Tourism in Global
Dynamics)

1942102 | uIRNSTUIASRIR LazNSIANITUSNISeNSLAZIATOMRY | 3(2-2-5) -

(Beverage Innovation and Food & Beverage Service

Management)

1942103 | AMIAduaIuLaznIsInn1sEnenesin 3(2-2-5) -
(Operations and Management of Rooms Division)

1942204 | woAnssutinvieadienuasdsingrnisuinig 3(3-0-6) -
(Tourist Behavior and Service Psychology)

1942305 | nénmstagmeaduaziiiiedieendn 3(3-0-6) -
(Professional Tour Guide and Tour Leader)

1942306 | MsdamssunuvieadisauaymMaimungsiavioaien 3(3-0-6) -
(Travel Agency Management and Tourism Business
Development)

1942307 ﬂwmd]unziﬂszﬂaUﬂﬂsiuqsﬁau%ﬂWiLLazﬂﬂsviaqLﬁm 3(3-0-6) -

(Entrepreneurship in Service Business and Tourism)
1942408 | nSwennsmsvieadien wagnsiasvieadieneenedsEy 3(3-0-6) -
(Tourism Resource and Sustainable Tourism)
1942409 | MsIdudmiugnavnssINsUIMIILALIYia e 3(3-0-6) -

(Research for Hospitality Industry and Tourism)

1942410 | n1s9nn1sUszay dnssanis nisvisafisaiielusneda | 3(2-2-5) -
LAEAUIUIAURAANMNTTHUINITHA NS IR
(MICE Management and Seminar in Hospitality

Industry and Tourism)
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23) nauivnanizden 30 nisede wuadu nauivianuaulaenie waznquiv
AMWIINUTNANDNUITN
2.3.1 ngsdvmnuaulaene ideniseudiua 15 widiein ansedvidelull

SHEIY Fa3W1 wdaein | AydsAunau

1943101 | msuinisgnéndesdy 3(1-4-4) -
(Basic Customer Services)
1943202 | N15USZNDUDIMITHAENISIANITAS 3(2-2-5) -

(Food Preparation and Kitchen Management)

1943203 | msuimslugsiafiinuazgmamnssulsausy (Service in | 3(1-4-) -

Accommodation business and Hotel Industry)
1943304 | n1susnnsiugnaInnssunIsvieuiien (Service in Tourism | 3(1-4-4) -

Industry)
1943405 | N15USNIThUEAAINNTIUNITUTAISHAENISIBU e | 3(1-4-4) -

(Service in Hospitality Industry and Tourism)

1943406 | N1SUINMITUEMALNITIANITIURAMNTIUNTUSNISHaE | 3(1-4-4) -
N19 999 87 (Advanced Service and Management in
Hospitality Industry and Tourism)

232 ngsinensssmAinanuendw ideniseudiuau 15 miweia lnedenan
naallanguvils visedienmazngu el ieliiiaUsydvsna iidenndulanguvilsaenndeaunaenvanans
NNevRwolull

1) nguA¥BaneY

SHEIY ChRkia) wdenn | Ay1UsAunau

1943107 | vinweidaeduniw1dengudmiugnaIvnssunisusnig | 3(2-2-5) -
LagN1IVioLed
(Basic English for Hospitality Industry and Tourism)

&

1943209 mmé’qﬂqmﬁau%misﬂguwugmiuqmammimmw%mi 3(2-2-5) -
warnsvieadien

( English for Fundamental Service in Hospitality
Industry and Tourism)

1943211 | nwidangquifienisdeasesileaInlugnanvnssums | 3(2-2-5) -
Uinsuaznsvioaiien

(English for Professional Communication in Hospitaity

Industry and Tourism )

1943313 | 01919 ulszenddniugnaIvnIsunITuINIsuasns | 3(2-2-5) -
Vioue?

(Applied English for Hospitality Industry and Tourism)
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WA Fodwn wiqein | JvdsAunau
1943415 mmé’qﬂqm‘]guqaﬁ'm%’uqmamﬂssmﬁﬂ%mmazmi 3(2-2-5) -
Vioaudien
(Advanced English for Hospitality Industry and
Tourism)
2) NGUNWIAY
IV Fodwn wiqein | FwdsAunau
1943108 mwﬁuLﬁaqmammsmmsﬁmmasmi‘viaaLﬁm 1 3(3-0-6) -
(Chinese for Hospitality Industry and Tourism 1)
1943210 mwﬁuLﬁ@qmammsmmiﬁmmasmwiaqLﬁm 2 3(3-0-6) -
(Chinese for Hospitality Industry and Tourism 2)
1943212 mm?}uLﬁaqmamnisumiu%mmazmivimLﬁsa 3 3(3-0-6) -
(Chinese for Hospitality Industry and Tourism 3)
1943314 mwﬁuLﬁaqmawuﬂiiuﬂﬁu%ﬂfliu,azmiviaqLﬁm 4 3(3-0-6) -
(Chinese for Hospitality Industry and Tourism 4)
1943416 mwﬁuLﬁaqmamnﬁmmsﬁ%ﬂmm3mi‘vimLﬁm 5 3(3-0-6) -
(Chinese for Hospitality Industry and Tourism 5)
2.4) nguivdnUszaunisalivndin Wisusuau 6 mihein anseivieluil
WA Fodwn wiqein | JwdsAunau
1942351 | nsiseugaaluAlugnaivnssunisuinisuaznis | 3(0-40-0) -
Vioadien

(Work-based Learning in Hospitality Industry and
Tourism)

1942452 | n1siguinadUiluaigendmanigmuniiuadaly | 3(0-40-0) -
9AENVNIIUMTUINSUAYNTYIBATTEN

(Work-based Learning in Specific Occupation in

Hospitality Industry and Tourism)

3) BUIAIVABNLET UNFnwIssdnwTEivIlumnaIYEaNES 91U 6 e
YndnwiaiuisavdeniSeusieduidaaeuluaaivunissanisd gy dTm
vidoantugaufnundu lasdesléfuanuiiureuainonsdivinm
et lumedvmniswesaaiuiiiindduieu auufianmnsooyiflitnAnwamadouly
seiniild InsaonadestudneamussdFousasinnsgumsiansdsunisaon
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3.1.5 A5V
1) nunIvAnYN2l
1.1) BUINDNANYAVDIEAIUY PIM
1011101 A lnginanisaaanssiuade 3(3-0-6)

(Thai for Contemporary Communication)

AyrsAunay : 1l

(Prerequisite Course: None)

annnsldnuinelutlagdu msldnwiiiensdeansyaidvia Anvinwenisils nisye
M3 wazmaideu mudndnualaviegnaysanns Uszendldnwineifienisdeansldedsaenndes
wanganfvdeswadisluynlonia

Current conditions of Thai language usage; the use of language for communication in
the digital age; the integrated practice of listening, speaking, reading, and writing skills based on
language identity; and the application of Thai language for communication relevantly and

appropriately in accordance with contemporary media in every occasion.

1011102  Awd9ngeludinase 2(1-2-3)

(English for Real Life)

AvrUsAunau : laidl

(Prerequisite Course: None)

Adn uagduaniiieadesiunisisedin lnssairaseleanusanguiientsaunnly
FAnUszaTu nsdeusossnlndsi msvenidUszaunisalrewmues Mseuesndssssiud 98 way
Uselem maenaunsilaiiodulanmuainunaunuiruderivuaie

Vocabulary and idioms related to living; the structure of English sentences for daily
life conversation; writing about things surrounding oneself; talking about one’ s own experience;
reading aloud at word, phrase and sentence levels; and listening for comprehension from

conversations via modern media.

1011103 mmé’anqmﬁaqiﬁmmzmiv‘hmu 2(1-2-3)

(English for Business and Work)

ArdAunau : laidl

(Prerequisite Course: None)

At druu warlassaanundngquiieadestunuendn N13YTUINITANTIE N15YA
N8 uagnsdsunwdngulunuedn mdsegndldnwsanguluuuniivainvansfenuies
rudefiviuasis msasunm MIwanUdsunuAaiu mslvideyastisgndes mslinudanguile
Uduiuslunmsvia aaenuunsemlunisinseniegsie

Vocabulary, idioms and English language structure concerning careers; the integration
of English language listening, speaking, reading and writing for transaction in careers; the
application of English language in various contexts by oneself via modern media; the

summarization and conclusion; exchanges of opinions; giving correct information;

anunsdnn1styni T 23
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using English language for interaction at work; and etiquette in the use of English language for

business transaction.

1011204  Awdangesienisuauesgsadeassa 2(1-2-3)

(English for Creative Presentation)

rUsAunay : laid

(Prerequisite Course: None)

mdnt d1un uaglassadieusrlennedanguiiisidestunisinaue e nsw uag
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DY NATNATIA

Vocabulary, idioms and English sentence structure concerning presentation; numbers;
graphs and charts; the use of verbal and nonverbal languages for presentation; analysis of online
English media; expressing opinions; presentation planning and strategies; sequencing of
presentation contents; steps of giving a presentation; evaluation of one’s own presentation and
others’ presentations; and the application of information and media appropriate with the patterns

of business presentation via modern media.

1012101 dnanwallygrfda 3(3-0-6)

(Panyapiwat Identity)

AyrdsAunay : Ll

(Prerequisite Course: None)

WUIAAYRINNNINYINYLVIDIANTTIND NFUTINIMALNGUNITANYT N15LT8UTAIVANISEN
Uszaun1saiasa (Work-based Education) ww3avieanusausie n1sdnnisuagnisnunuiiieidesiu
335019 93essnulumsvihnunazausuiinveudedinl TMusITUeIANs N1sildusIULAZAULNTUsE
B3ANT MABATUNILHULAZATIBEAY

Concept of corporate university; business group and educational group; work-based
education; cooperation network; business management and planning; ethics in work performance
and social responsibility; organizational culture; participation and organizational commitment; and

leadership and followship in organization.

1012102  #uRaLNFIIN 3(3-0-6)

(Balance of Life)

ydeAunau : 14l

(Prerequisite Course: None)

nsiauinyeauAaLaznsldmaNa LuIn1saseanuguliiudineg1sasisassa
qunIemanslun1smTadiin NsUSUAIKAENIIAIVANEITUA N1TINUNUTTA NITALAFUNIN NADAIU
nsysannsmaluladiiiedin
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Development of thinking skill and reasoning; guidelines on how to create happiness
in one’s own life creatively; aesthetics of living; self-adjustment and emotional control; life

planning; health care; and technological integration for life.

1013101 anuwduwailiesidva 3(3-0-6)

(Digital Citizenship)

AyrdsAunay : 1l

(Prerequisite Course: None)

Adusanadoads Jygruszivsludinuszdriu msldueundmdulunisiieu nsld
weluladfdvasgsaieassd nnandendvia nquunegsnssueeulat Avaviuaznisfnasntadiy
nsldiesesilontadudoyauazvihausuiugdunuvesulat msdiviviudeuasnsavdudeyaseulatl
mssnwensaendsvesieyauulanseulatl raenauthanuslulssyndldiienisimiluesdnsy el

Way of netizens, Artificial intelligence in daily life; using applications for work, creative
use of digital technology; digital media production, online transaction law; copyright and
plagiarism; using tools to exchange information and work as teamwork online; media literacy and
online search; online information security; as well as applying knowledge to work in a modern

organization.

1.2)  NIAANEATLUEIN
1.2.1) nguMwILiNaN1sHRENT

1021105 ;e imusssulneg 3(3-0-6)

(Thai Language and Culture)

ArdeAunau : laidl

(Prerequisite Course: None)

Ay azTausssulngluuSunauaninasawesdiay nsiianuianudilaluldlsslov
\Wiensdeans uazniserdndegsialiiAnyszansua faneluusenauazaaszme Taganiziu
Uszaulundueniaeu

Thai language and culture in the real context of society; and the effective utilization
of knowledge and understanding of Thai language for general communication and transaction in
business careers both within the country and at the international level, especially with the ASEAN

Community member countries.

1021106  awinglugiuzawdnedseme 3(3-0-6)
(Thai as a Foreign Language)
AteAunay : laid
(Prerequisite Course: None)

nannswaginiinwenisaununawnegludinuszdniu nsiinnuisdnd niseanidesdy
v v o Ql = - = oo = a a
gnsios Msldan uaviSeuisealsyloaiionisioansndauiiussdnsam
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Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021207 wanAELazNIsIg e lng 3(3-0-6)

(Language Structure and Thai Language Usage)

UsAunay : laid

(Prerequisite Course: None)

lassasuniwlne lassasiamendluniwing nisldrmlassasianguaasdsslon nsld
seauAn nsiimwivelvignassnnuaniuswaraniunisel Yymnisidnwiveglutagdu Tinsesinasly
e Anwumawileuiulsaasnsldnuingligndesmiudnuasaiwilneg

Thai language structure; syllable structure in Thai language; use of words; structure of
phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage; study

of guidelines for correction and improvement of the use of Thai language.

1021208 n1seTUBaNLEEIN NG 3(3-0-6)

(Thai Language Oral Reading)

rdsAunay : laid

(Prerequisite Course: None)

psAUsENULATUdNNTEueendns atuaziililuniseonides InufiRnseanidesls
gndsdiaiau AnuftRnisldinudedimnyauiuaumnevesdi luuuneneg dswasenisdoanslif
WnUsEaNSHA

Components and principles of oral reading; speech organs; practicing correct and clear
pronunciation; and practicing the use of sounds appropriate with word meanings in various

contexts, resulting in effective communication.

1021309  3Fnlne givdylne uazimusssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AyrUsAunay : laidl

(Prerequisite Course: None)

WFInlne giidyanlngainaudn af AT gndnduiulng uasusannaiausssy
Wyuar1eq Uszgndaaiugaudnlavsuldlunisaidudin uazn1susenaverdnegaiininugy
AMUAS]

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; and the application of obtained knowledge and understanding to

be adapted for successful and happy living and careers.
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1021210  AwsengEsiensasiasukazdunYal 2(1-2-3)

(English for Job Application and Interviews)

AyrsAunay : 1l

(Prerequisite Course: None)

Adny 1y uarlassaiien1wsingy A erdesduendn wiianuiuinveues
AUTEINY kagn1sadasay anuauisalunseenidedldgnied n1seTeudikagn1SEsNYAINAMN
W onsduntwalau nsduntwaluaionads n1seulseniasvaasy N5 suanning
Sidnnseindifioaiasaiu madeulsziRde smfansnsenuuuefilusuuuusing

Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; the ability to pronounce correctly; the
preparation and personality enhancement for job application; the simulated job interviews; the reading
of job announcements; the writing of electronic job application letters; the writing of resume; and

completion of various application forms.

1021211 mwdaingwluaatunisaliaglu 2(1-2-3)

(English in Current Situation)

AdeAunau : 14l

(Prerequisite Course: None)

Adnd d1uau wazlassaianiwsengue Mieadestuinies nsysannisia msye
N3 wazmadeunwsanguluiinUszdriu msfiany mMsaguay MTlATEiaTinNveUn
wazdeyatmans AdwidiAntulvalluaniunisaliagsu maensunisuansmudadfiuieatumnnisel
ddnlutlagsuiiintuialan

Vocabulary, idioms, and English language structure concerning news and information; the
integration of listening, speaking, reading, and writing of English language in daily life; the interpretation;
the conclusion; the analysis of the sources of news and information in the current situation; and the

expression of opinions concerning current important events occurring throughout the world.

1021212 MW ELANEINA 2(1-2-3)

(Business English)

Aunlsdunioy : laidl

(Prerequisite Course: None)

113 MINA N1581U waznslEun wISInguIi o ITBuT N TAUsTTY Faun1E
wazoIunw dmsunisinregsfsegefiuszaniua msuidgyminisdeanssenineiausssunis
Ansesinsdiinuluuiunvesnsindessisluaniunisaliivarnvane

Listening, speaking, reading and writing English for multicultural learning; verbal and
nonverbal languages for making business contact efficiently; how to solve inter-cultural commmunication

problems; analyzing case studies in the context of making business contact in different situations.
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1021213 arw3uludIndszandu 3(3-0-6)

(Chinese in Daily Life)

AyrdsAunay : 1l

(Prerequisite Course: None)

dmdnusiudu ArdwinazUszloaiinuvesludiauszdriu Anvnuwenisilawaznisye
nsuuzidLdosiu n1suenduruLazduaY nsuaniuan nsueniianig naonaunsioud
PUUFTIULHBULAZ TAIUGTTUAU

Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice of
listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling dates

and time; giving directions; and learning about Chinese traditions and culture.

1021214  aw13ulilegsiauinis 3(3-0-6)

(Chinese for Service Business)

ArUaaunou : Ll

(Prerequisite Course: None)

Anaunuineuiiiendestunisieumiiig nswuzidwdnsue 11358 ev1edudi
mstauelusludu msliuimsiulnsdmitaznistissiiu nsaunuiolinnudiemdegnin
UszgndldnwIumeaniunisaldnaes naenaun1sseuiinusssulunsiliugsna

Practicing Chinese conversation related to counter work in shops; introduction of products;
buying and selling products; presentation for promotion of products; provision of telephone and
payment services; conversation for provision of helps to customers; application of Chinese language

usage through simulations; and learning of culture in business transaction.
1.2.2) ngudiinuazdenuusienug

1022203  uywdUAINIA 3(3-0-6)

(Man in Multi-Dimension)

AyrisAunay : Ll

(Prerequisite Course: None)

MSLENINANLEFULYBEAARToE19YTANNT WIAn ANude UStauaznsldivana
UsgiReans 253anssu Aavzuasiausssuivaevasuisanvesyudliianuuand s naenauld
nIalANY @01un1sAlINa0Y

Integrated pursuit of humanities knowledge; thoughts; beliefs; philosophy and
reasoning; history; literature; arts and culture that blend human’s ideas to be diverse; and the

uses of case studies and simulations.
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1022204  AUTNLAZHUNUSAIN 3(3-0-6)

(Love and Relationships)

AvrUsAunay : laidl

(Prerequisite Course: None)

MinweMsindny n1sUsui Msassenudserivla maiauyaannmanelulazneuen
IINPIFUNUSAIN NITATILATTABIAMIUFUNUS AUTNUTZLANAIS 9 LTU AUTNVIA AIEUN
WSTUMNER3E wagn133nALes Msadaseuad dnsnm aaenaunisiuiiefuanuisunlas

Social skills; personal adjustment; how to make first impression; internal and external
personality development; psychology of interpersonal relationships; building and nurturing
relationship; different types of love, for example, love of one’ s country, religion and monarchy;

self-love; building a family, friendship; and coping with changes.

1022205  3lannina 3(3-0-6)

(World Wide Viewpoints)

ArdAunau : laidl

(Prerequisite Course: None)

fFarulangadagdu Useimansvesninudands n1sAuyed Anusuieseninang
Useinafiszauanudniauazduman nsdlsauaziasugavedlan a1deu ne wuiRndnyuzIILLaL
dnwazameimiludseslaniagiu deslneuas Tausssundldnszualamaing naesaumsasuilas
vadlantugARIva

Current global society; history of conflicts, human trafficking, collaboration between
successful countries and failure countries; politics and economy in the global, ASEAN, and Thai
contexts; concepts on common and special characteristics in the current global society; and Thai

society and culture in the digital era.

1022206  BWIAdEN NIIWAILT wazANEIBY 3(3-0-6)

(Environment, Development, and Sustainability)

AyrsAunay : Ll

(Prerequisite Course: None)

LLu’JﬂWJ'WVJEJﬁQLL’JﬂaEm AITWRIUT Lag ﬂ’JWiJEJQEJUIUL‘(N‘UiQﬂﬂWi 'J’JGLJUWﬂ']'iGKJENJJUUEJﬂU
welulafuaruinngsy nansenuvean1sa EJULLUMMUWVI“UENWWWGWWaa\‘iﬁuLLa ZAuInd ey
nswIsundensullefufeRiva esrnisfiieadotseninesemadiudwindon naenauanIuniTe]
tagtuvesmsiamednadady

Integrated concepts of environment, development and sustainability; human
evolution, and technology and innovation; the impacts of changes in the developmental context
on society and environment; the preparation to cope with disasters; international environment

organizations; and the current situation of sustainable development.
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1.2.3) NFUNITIANITUATUIANTTY
1023202  wundeutsyaynAdmil 3(3-0-6)
(Panyapiwat GO)
rdsaunou : Ll
(Prerequisite Course: None)
anuduan ngnAninsEumnndey swsuasimafianisidunanndos n1stinanndeuite

v v

NWAUINNMNWEATTINLLNULLA S ﬂ’]i@]ﬂﬁﬂiﬂlﬁdx‘iﬁiﬂﬁ] LL‘L!’Jﬂﬂ%lﬂﬂﬁamﬂllﬂ’]iﬂﬂﬂ’ﬁﬂ’ﬁl,ﬂ‘u NITYIUINIT
Qﬁf]ﬁyiyﬂ u’J‘L!EJEJﬂN']u%ll’]ﬂﬁ@llL‘WEJﬂ']i@’]LuuGZJ’JG]LLauﬂ'ﬁ‘VI'N’m maamwmnaamuﬂmmﬂim%
Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial
management; the integration of oriental wisdom via GO for living and working; and GO and artificial

intelligence.

1023203  MITANISABANNAY  3(3-0-6)

(Wealth Management)

vrUsAunau ; laidl

(Prerequisite Course: None)

N15219uHUN5TUANY9TY MsdanismsiuiielngUszasdianis msdnviugauas
Quﬂizmmi’huuma N1999U N1TAINY 115U AULE DY LAZHANDULVIL N15I1AUNULATAANIS
ﬂ?iLﬂULW@GU'JGI ﬂULGUE]'iULL‘UUG]NG] ﬂﬁﬁl%ﬁﬂ?‘lﬂLﬂiﬂ@UﬂﬂﬁﬁiiMﬂ? Lﬂ/lﬂI‘IﬂﬁEJGﬂ‘Llﬂ?iL\iULLﬁ rAUUaDANY
maEJfﬂﬁlim’liﬁl(ﬂﬂﬁmwa’mimunmLLa“Uﬂﬂatwammmmmau

Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budgets; savings; investment; insurance, risks and returns;
financial credit planning for life; various types of loans; personal income tax strategies; financial

and security technology; and managing time and personal resources for sustainable prosperity.

1023204  mslugusznaumslugadiva 3(3-0-6)

(Entrepreneurship in Digital Age)

ArdeAunay : Taidl

(Prerequisite Course: None)

AudnwaziarglwuunIsiiug Uszneun1sadna A enAIunsasd enisidy
AUTENBUATT NTVURUNAYNENITAAIANINGTAD NTRULAENISURY NMsMvuansneInsiagdnsIine
MylasIzaaun1sal nsuidgynanizui wedanisdenldmaluladfdva lassugsiavesnisidu
Fuszneums ngraneiiRetestummduluszneuns nrentusiessmuazasseTUssalumsUsEneUD N

Characteristics and models of digital entrepreneurship; preparation for entrepreneurship; business
marketing strategy planning; the determination of resources and needed personnel; the analysis
of situations; the solving of confronting problems; techniques for choosing digital technology;

business projects of entrepreneurs; and ethics and professional code of ethics for entrepreneurs.

anunsdnn1styni T 30



aU.07. Sunsumingmsluszuu CHECO Wadui 28 wweu 2565

UA.2

1023205  WIANTIUAUNITHAIUIAMAINAG TN 3(3-0-6)

(Innovations and Quality of Life Development)

rUsAunau : laid

(Prerequisite Course: None)

AUVIY ANLEIRY UTEAnuIanssy wasnszuiunIsassassduianssuidvselovise
FInUywe YN¥ENITAATIODNWUY LATLUIAAKUULIANT TAILSITUNITAAUIRNTIY AUNUIEVDS
AMAINTIN NTEUNTHAIUIAMAINTINMIEUINNTTU N13IANTNTNEFUmetaya) naenaunsussendld
winnssuludinuszaniu

Definition, importance, types of innovations and the process of creating innovations
to benefit human life; design thinking skills and innovators concepts; innovation culture; definition
of quality of life; framework for quality of life development; intellectual property management;

and the application of innovations in daily life.

1023206  AngrAansiivennWTIn 3(3-0-6)

(Science for Quality of Life)

AyrdsAunay : Ll

(Prerequisite Course: None)

MANNTWALNTEUIUNMININEIEand n1sUszgndangimansaliolniionsduiudin
AMNFURLSSEIIneImansuazimalulad Usyleviuavlnwresineimansiazivalulad unumues
Ingrmansuazimaluladsioinsugio dauuazimussm nsdanmdsnulazdunnden AaeAIug
QuARLISNUAUANABLATEUN IR AR T TR

Concepts and processes of science; application of modern science for living; the
relationship between science and technology; benefits and harms of science and technology; the
roles of science and technology in the economy, society and culture; the management of energy

and environment; and self-care on physical and mental health for sood quality of life.

1023207 adinAtansuazn1sinaula 3(3-0-6)

(Mathematics and Decision Making)

AyrUsAunou : 1l

(Prerequisite Course: None)

wnAndRdamansuazada ndnnsuwarisnsneadinmansiivhunldmeineu fhueuay
wiellaszgndldluinusydrfu sevvaumadadu enuduiuduagilaidu nouinsl eyius nism
Anzan anuanlusagnisdnaula nasnaueiesdielunisdndula

Mathematical and statistical concepts; mathematical principles and methods that are
applied for seeking answers; application of skills and techniques in daily life; system of linear
equations; relations and functions; graph theory; derivatives; finding optimal values; probability

and decision making; tools for making decision.
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UAB.2
2) NUINIVUANL
2.1) NHUIVIMAUTIND
1101102 N133ANI309ANITUAENSNEINTUY B lugARIYA 3(3-0-6)

(Organization and Human Resource Management in Digital Era)

AyrUsAunau : laidl

(Prerequisite Course: None)

LUIAR ‘VIZ]‘HQ LLa“‘Viaﬂﬂ’ﬁﬁ]ﬂﬂ’]i@\‘]ﬂﬂ?iﬁiﬂ"ﬂ NANFITUIAUIE AUSURAYDUADFIAN
’Nlmﬁiiiﬂa\‘iﬂﬂ‘i ﬂ’]ﬁLﬂaEJULLUﬁQVIﬂUﬂGILLa mﬂwmmamﬂummwa mawmsmmﬂaauuﬂaﬂu
Qﬂﬂ‘\]ﬂﬁ ﬂ’]i‘UiM’]SVIiWEﬂﬂﬁJHUB N NTUNAALTIUEING ﬂW’JuE\JJ‘Lﬂ mmau@mmammmm’ﬁmmu
AABAIUNITEITITNYIYAAINTIUBIANT MaoAIUNTAANY

Concepts, theories and principles of business organization management; good
governance principle; corporate social responsibility; organizational culture; change management
in digital era; human resource management; skills for international labor market; leadership; the

balance between life and work; personnel retention in the organization; case studies.

1941201 N133ANTTAUAINUAZAIZINGATUTINIUINNS 3(3-0-6)

(Quality Management and Crisis in Service Business)

rGanunau : il

(Prerequisite Course: None)

WUIAALALUANNITVBINITIANITAMAINAITUIANG N133nN13iuIngaNIsadlunIIzUNf
warnnrIngalugsiauinisuaznsvieadien anadiiueniiiula msUsusa mavimsarmdauds nsld
viemaAdsuanlumsuitam WeusulssianuasUssyndldlididuanunsalegiamangan msmuau
LINNTIANMTAngen1sainsvieniisnasfefRth nssuunUseinningauasSeRta n1swSeuay
wioulun1zings ﬂﬁ&J‘V]ﬁﬂTiU‘i%’]iﬂ’]’Ju’mi]m mﬁmm‘iﬂﬂmsmmﬂqmi‘uamamni‘immiwmmm
miﬂwmauwuﬁuawmsaamim'gwfmqm ﬂim&zimsﬂ Iiﬂ'iu‘UWfﬂ COVID-19 msWquwaﬂwmwaaﬁmmm
ANEINYA Lﬂiwgﬂﬁ]mwaﬂsmumami‘wa\‘imEn N5V 00T Brd AN TENUA DN NENTEI TN A LA
FIINEN NANTEVIUMAZLLINIINITSANITNSIeaTietoe 1By

Concepts and principles of service quality management; dealing with crises in
normal conditions and crisis in the hospitality and tourism business, empathy, adaptation, conflict
management, using a positive attitude in problem solving to improve and appropriately applied
to the situation; control and manage of tourism crisis and disasters; classification of crisis and
disasters; crisis preparedness; crisis management strategy; crisis management in tourism industry;
public relations and crisis communication; case study COVID-19 epidemic; recovery image after
the crisis; the economy affects tourism; tourism affect to natural and environment; effect and

guidelines for sustainable tourism management.
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1941202 NIAANARINIURARNMNTINNTUSANSUAZAN VIR LTIEN 3(3-0-6)

(Marketing for Hospitality Idustry and Tourism)

yrUsAunou : Ll

(Prerequisite Course: None)

Mﬁﬂﬂ’ﬁ@]ﬁ’]ﬂLﬁjaﬂé}ju LLﬁ%Mavﬂﬂ'1i(ﬂﬁ?ﬂﬁ’]ﬁ%‘UQ@]ﬂ’]%ﬂiiiﬂﬂﬂi‘U%ﬂ?iLLﬁ%ﬁﬂ’]iVi@ﬂL‘ﬁIEJ’J
AR Mguinnsnate Anvimsidsuidasmesmaindunginssugnduasm i eiunltunisaa
qumﬁ’]‘ﬂﬂiiiﬂﬂ’ﬁU%ﬂ’ﬁLLaSﬂ’ﬁ‘VlIB\‘iL‘ﬁlEJ’J L‘ﬁ’e]ﬂ’ﬁ’ﬂﬂLLNUﬂ’ﬁ(ﬂﬁ’](ﬂL%ﬂﬂaQ%ﬁ‘ LAYATEUIUNITINNIS
NINITNANR ﬂ’]i%Lﬂi’]%ﬁﬁﬂ’]‘WLL’mﬁyE’JﬂJVINﬂWSWﬁ’]ﬂ ANSLAITUNNNENITAAIA NITATUUARAIALT IR
MsuUsEIURAA LAz SN el W3egsie nagnsdiulsraumanisnataLiion1sinnis
gfalugpaImnssunsuinsuazmsvieaiien iwﬁjﬁﬂaqmﬁ‘ﬂWiﬁammazﬂ’liwimﬁz‘?uqq UNUIM
ANNEAYIRINITRAIRgAtal N1snaneeulativaznagnsnisnaineeulal SEUUANTALNANINNITAAIN
yARIva waznnslddendviausuinneng Taglsifiangmane asseussamazmLURnTeURedsALd My
MM5A0aINNTAAI

Basic marketing principles and marketing principles for the Hospitality and Tourism
industry; concepts and theories of marketing; a study of market changes in customer behavior and
market trend; analysis in the hospitality and tourism industry for strategic marketing plan;
marketing management processes; analysis of the marketing environment; market competition;
target market; determination market segmentation; product or business positioning; marketing mix
strategy for business management in the Hospitality and Tourism industry; advanced
communication and negotiation strategies; the important role of modern marketing; online
marketing and strategies; marketing information system in the digital age; the use of various types
of digital media without breaking the law; code of conduct and social responsibility for marketing

communications.

1941203 ngranglugsiauinmsuasmsvisaiien 3(3-0-6)

(Laws in Service Business and Tourism)

ArGenunau : 13l

(Prerequisite Course: None)

mMsfuau M3danisgsna nquseiAsadestugsfia unumuazaduinvoued
g3AalugnAMNITINTUINTUAYANTYIBTED LINANYBITSHSITNLALITIIONTIUNGGIAT NYMAeT
AatosiugpaIvnssunIsuInsLaznsieniion Msdszgndlindnsssuunivia ulsuieany
SuiaveUradIANYDIBIANIEIAIUTNSLALAN TR i?N%ﬂﬂ%ﬂﬁiSMﬁﬁ’lﬁm%aﬂﬁU§ﬁﬂi UYAAINT
LavduwIndon naonaun 1w ludymikaziuimienisuildgminagn1snmunasesssuniegsnaty
qma’mmmmiu'%mil,l,asmivimLﬁaa UazANYIINNTURNE

Operation and business management; roles and responsibility of hospitality and
tourism industry; concept of business ethics; law about career ethics in hospitality and tourism
industry; application of good governance in the industry; corporate social responsibility (CSR)
strategies; CSR policies and operation plans in hospitality and tourism industry; possible solution

and development in hospitality and tourism industry; and a study from case study.
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1941304 ms%’wms‘[aﬁaana‘ua::it’wwmﬂL%uiuqiﬁau‘%nﬁsLLaxnﬂiviaaLﬁm 3(3-0-6)

(Logistics and Supply Chain Management in Service Business and Tourism)

AyrtsAunau : laidl

(Prerequisite Course: None)

ANUNINBKALDIAUTENOUVBIATARANA Azt N NA B Ul UUSUNTDUATHFAD WaTUTUN
’qmm‘vmsimWiu%msl,l,azmwiaﬂLﬁaaﬂﬂﬁgﬁu UV]U’WIMﬁWﬁLLazmmﬁﬁzyfuaﬂmiU%mi FEUUANTAULNA
Weonsdanisladaind ANNAIADY JUWUU ann1s LLazsﬂgumaan\‘iﬂﬂiﬂﬁﬁﬁﬁuLVIﬂiUlﬂH%NQSﬁQ
N133ANTTUALUTHANAUAIAIATI NITNYINTAILAZANNAIAYVRINITNEINTAINITIANTTIAR AUEATY
sULUULasUssnIeITILA S ndnnsuazdunoudialunisd sl edudn mandadudig Unsalonuududn
N15U53 et ladadindlanuarnisAnsenineusema n133ANTAUENsELFUA1 N13IANTAUAIAIAGT
dielinssfiunisvesianisdduluegenuiuludnansio

Definition and components of logistics and supply chain in the current economic
and hospitality and tourism industry context; roles; duty; importance of service; information
technology system for logistic management; importance, patterns, principles and steps of
information application in business; management and types of warehouse products; forecasting
and the importance of inventory management; importance, models and types of transportation;
the principles and steps of purchase order for products; product warehouse and its equipment;
packaging; global logistics and international trading; distribution center (DC) management and

inventory management for the smooth operations of supply chain management.

1941305 iwsugAtans N3ty uaslidienisdamsssiauinmsuasmavioadien  3(3-0-6)
( Economics, Finance and Accounting for Service Business and Tourism
Management)

AyrUsAunau : 1l
(Prerequisite Course: None)
VANLATHAARNST N1THAARALIATILAAUYUNITNES 15985 19909981AN 19T TN AL ARA

M93u Msdarmnarn1siaassiiunu Sasdmn1enisiu Melnszdniamaiulazgsiafienis
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éfﬂﬁﬂﬂumﬁ@miﬁmﬁﬂuqiﬁﬁm%mmazmi‘vi’eNLﬁEJ’J AsU3MIAIILAYS miﬂ’m@mmﬂu AADAIU

mMseusazlezinenunsIiulugsisuinsuaznisveaiion

Principles of economics; production and production cost analysis; structures of
business market and financial market; procurement and allocation of capital; financial proportion;
financial and business analysis for business project evaluation in Hospitality and Tourism Industry;
decision making in investment; and overview of economy and development of the country.

Accounting principles and using accounting information for planning, controlling and decision

making in hospitality industry and tourism; risk management; internal control; reading and

analysing of financial reports for hospitality industry and tourism.

anunsdnn1styni T 34



aU.07. Sunsumingmsluszuu CHECO Wadui 28 wweu 2565

UA.2

1941306 waluladansaume an1sdansgsnausnsuagnisvisailen 3(3-0-6)

(Information Technology for Business Management of Services and Tourism)

AyrtsAunau : laid

(Prerequisite Course: None)

vinwenslidaeniinmes nsdnnisyuenaisinelusunsudninaudnsagy wu Wsunsy
Uszauranatan1u (Microsoft Word) TUswnsumis19a1ulal (Microsoft Excel) taglusunsuuiiaus
(Microsoft PowerPoint) Mseenuuuns iin mssenuuuwazdsvindulsdnsleanussndiniug nsdeansdny
ooulatl nmsldszuuuenndiadusingg wu mevihluuisuewndiadu nslilusunsuresfiumesdnsagy
Tunsdrsesesitnuazmssudunuuimsdumti msdsesiiteansnisdu saudagsfiauinisuaznis
viouflen msUszsnanaasaumandudeu mslimaluladlinseideyavuinlng egraduszuuiile
PefUszneunmiiausuinsuasHanSus ine UauesAuFeINTvesinvisafisneyana wagnnsld
NuABHTIMETE 1NN YINY

Computer skill and document management by using Microsoft Office programs
such as microsoft word, microsoft excel and microsoft powerpoint; designing and creating a
website for advertising and public relations; social media communication; using various application
program such as making mobile applications; use of packaged program for room reservation and
front office operations; airline reservation system including hospitality and tourism business;
processing a complex data; using technology to analyze big data systematically to help
entrepreneurs offer services and products to meet the needs of individual tourists; and legal use

of computers.

1941407 N153AN333NANBIGUNN aUn wasrgeeny 3(3-0-6)

(Health, Spa and Elderly Business Management)

AyrvsAunay : laid

(Prerequisite Course: None)

mmilﬁmﬁumﬁﬁaqLﬁaaﬁﬂqmmw JURUU M&NNTT WageeAUIENauYeINITIANINIS
vipulwnBsguamm vvuvmthiveagiiieiteslunisnauny mseying uazmsiannnsmidununs
Fansnsvisaiiondsquam mmi’ﬁaﬂﬁu Uselan ULUULALDIAUTENBUTDINITIANITT TN
gunw alwazdgieny nandasinng q Aldlugsiaats nslessiuazudlatgm Tnednwiann
nIANY

Knowledge of health tourism. Concepts, background and components of Health
Tourism, roles of personnel in planning, conservations and development of processes in Health
tourism, basic knowledge, types and components of Health and Elderly Business. Spa businesses,

treatment use products in spa business, analysis and problem-solving from case-study.
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1942101 anEvMNTIINTUINIsuaznsviaaiiealuwaialan 3(3-0-6)

(The Hospitality Industry and Tourism in a Global Dynamic)

AyrGaaunau : il

(Prerequisite Course: None)

mmLﬂumLLazmmﬁ’]ﬁ’zy%aﬂQmamﬂismmsu%mmasmwimLﬁa’a Auniauas
Ifaminnsvieaiien ssduszneuveIgRaMNTINNIBNTiEY unadwisaiien s3fafiisatesly
gRamnsIUNsUINsuazmsvieafisazunliunsienfisdlunaialan Famnmsveadioalaeise
@191 wazgsAased19gy mavieaiisrluauaulafiay 1wy nsvioadi sndaguaimuazaln
Msvieafiendefinn nsvieafisndaununs Wudu asserussaunisvieadion femanisvieadies ewdng
wavaneulugavinssvieuiienelazaina mewagramnssvieaiion Arunduiuagifauinig
ye3gsRavImsUszLanlssusunasiwn sUuuunsidunuvestsausy lassaiesdnsuazununly
159053 FEUUUIMTULT Y SNUEiABY09IULTIY LAaZNI5IANISTINALTINIY N5ANYIAIY
Jululdnewdalsausy fiensvesgsiaviniswas Tonalunisiaulugeamnssuuinisuaznis
vieuilen Anwgny uar/msedIadumenisviesiien

The background and the importance of hospitality and tourism Industry; the origin
and evolution in tourism industry; the components of tourism industry; tourist attractions;
businesses related to hospitality and tourism industry and trends in dynamics world; the evolution
of cruise travel and cruise business; the special interest tourism such as health tourism and spas;
sports tourism; agro tourism, etc; tourism ethics; tourism trends; domestic and international
tourism organization and association; the development of tourism industry; evolution of hotels
and lodging; hotel operating system; hotel special features; hotel management; a study of hotel’s

opening, hospitality job opportunities; field trips; and/or tourism itinerary survey.

1942102 ui’mnssmﬂ%‘aaﬁm LLagﬂﬂiﬁﬂﬂ’]iU%ﬂﬂ‘J’eJ’]‘Vi’]iLLﬁ%Lﬂéax‘]a‘u 3(2-2-5)

(Beverage Innovation and Food & Beverage Service Management)

AvrisAunay : Ll

(Prerequisite Course: None)

WHUAIDIANS Mﬁ’]ﬁ'mm%ﬁmiausua&LLNuﬂmm'ﬁLLa”m%qﬁu '3';3J171§JJW'J’1&J§]J®L§DEN
PANNITLALNITANTUIUY ﬂ@ﬂgU@IUﬂ’li@]@Ui‘ULLa“‘U'iﬂTﬁ mmawumumummma Lﬂi@ﬂmﬂﬁaﬂﬂﬁ
‘UimwL‘ViuammmmMNWﬂUN3‘U‘Uimi AMSUSMTTANISNITTAE BT N15TANITUSANS n3AIUAY
AUNTN MaﬂWQH{]LLﬁ”UQU@LﬂEJ’JﬂUﬂ’J’]lIUaaﬂﬂEJ LLa‘“’d“Uﬁﬂ‘tﬁ%ﬂ«!”lﬂﬂ'ﬁiﬂU‘iﬂ’]i@’]WﬁLLa Lﬂﬁ@\‘iﬂll
maamummmammwa Lﬂiamamsaﬂi’ﬂuﬂmmmma miamam ‘Mﬁﬂﬂ?iL‘UENG]UIUWGNU’]LLau
PONWUUNANS 9IRS 0IRY WUIAINARNTEUINNTAS U TN SUNAR UILAT AL NTadsuIAILAn
RIS mimﬂLLNuwmaaaﬁm%JUmiaaﬂLLUULLazﬁwmquﬂ%ﬁm NITUIUNIINGS LAZNAR LIRSS
fumnudesnsvesiuslaalugnamnssunsuinisuaznsvieadien

Organization chart; responsibilities of food and beverage and catering concepts and
operations; practice of welcoming and service processes; foundations of food and beverage;

customer service beyond customer expectation; catering management; quality control; theories
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and practices related to safety; hysiene in food and beverages; purchasing raw material and
equipment for banqueting; basic principles of beverage product development and design; concept
of the process in creating innovative beverage products; creation of new product concepts; trial
planning for design and develop drink recipes; production process and produce to meet the need

of consumers in hospitality industry and tourism.

1942103 N13ANLUIUKAZNNTIANTITHIBWBINN 3(2-2-5)

(Operations and Management of Rooms Division)

AvrdsAunay : Ll

(Prerequisite Course: None)

arudidosiurasnisdanisineresin luuunesnisuinislssusy Uiumresuinisuy
Fodsnny way IRnUssnndu Snuaensuims TassadauaznihiinuSuiinveurawnunusnsdiy
i udseaesitn MIuimsfudunissuaznszsidiiumesidin sulnsdnviiednsedoans
sanelunaznisuen Msdoufukniiinfinde ssuvaisaumaarTusunsunonfimosdniasuildly
wunUInsdunti msamedeudinuazidaesi maujifnussuisiwnrindneglulsausy ns
A3IVEBUTBIRNA1AAT ANdNTuSsEnIns U@L Uit nMsdanSeuvesiin n1stdr
melulsausy mavhauvesiosdnia nsguaiiufiasisurlulsusumahauazeeiosinien A
é’ﬁmﬁ’uﬁwmﬁwmmazmm nsiiusnwwaznisidniegunsallusuwitiu n1sdnrindeyd nssudn
YosSeuanuunfidinlunsdnineg nsUssaunuiudiendounundy o Afeades s1uiearuasain
#1499 Usmsiwilernuaanisliiugiuuing

Basic knowledge of rooms division management in the hotel services; cruise and
other types of accommodations; structure and duties; responsibilities of both the Front office
service department; reservation and guest luggage service; telephone operator service
communicating to internal and external guests. property management systems used in the front
office operations; registration; check-in and check-out; operations during the stay of the guests in
the hotel including turn-down services; relationship between front office and housekeeping
department; room arrangement; laundry service operation; maintaining public areas in hotels;
cleaning guest rooms; knowledge of cleaning equipment and storage system management;
handling complaints from guests in various cases; coordination with other relevant departments

to deliver services that exceed guest’s expectations.

1942204 wgRnssutinvissfieanazininernisuinis 3(3-0-6)

(Behavior and Service Psychology)

dsAunau : Ll

(Prerequisite Course: None)

ANUAATY LAY ANANYAYYBITINANITUINIT ANUAIAVRINITANBINGANTTY Wby
waAnssutinviondien nsldmaluladfisndunazasnadesiugiuuunislidinlutiagduuazeunn
wavesnsiUAsuLUasegnanITIiaaiien Asuanssuesinvioniodluduinmsssy dann Ay
duog 0w Wenid araun Useindl wagdszaunisalvesinrioniien nslamginvoniiedlunds
UsEmATeU NSLASHUAIUNTOUKALNITATINATOUIEAIINIINLD NITHHTENNITAULINTFINIVITN
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iilseedunisiadeudsusenularnsaLasun e niiensuuliaenadasduanusuiienied
\WiTu§NAVeIUTEYIANR LT (AEC) WINAALAZNYBNINGANTTY nsdeanstiuimusssy uazdnine
iieUszgndldiuanudosnisvesyaraiieliiAnanufianelogegn nsussnisuazyadnamiuuile
o1dnlunsliuinig wdnmslduyweduiuslunisuinng Jadeiiidvdwasesuuinng Aavglunsya
WANITLAAIDDN LwﬂﬁﬂmmfﬂmﬂzyjmLawwzwﬁWLﬁaLﬁﬂﬂm%ﬂﬁuqﬂﬁw nslguinnssunIsusnsiu
9AENVNIINUINIUALYRaTIEN

The importance and characteristics of service industries; the importance of behavior
study and trend; use of technology that is essential and consistent with current and future
lifestyles; effects of changes in the Tourism industry; differences of tourists in culture, society,
language, ethnicity, religion, traditions and experiences especially tourists in ASEAN countries;
preparation and networking for collaboration; preparation of vocational standards in order to
facilitate the labor market and support tourism in line with economic collaboration of AEG;
behavioural concepts and theories; cross- cultural communication; psychological concepts apply
to individual needs for highest level of satisfaction; professional personal appearance and
personality for service provision; customer retention; factors influencing service levels; arts of
communication and personal expression; problem solving skills for unsatisfied customers; use of

service innovation in hospitality and tourism industry.

1942305  wdnmssiaameduazdiniieaiieandn 3(3-0-6)

(Professional Tourist Guide and Tour Leader)

vr0AUnay : 1l

(Prerequisite Course: None)

ALY AANTR Useinn unum yadndnwar Anwaansalugiusiniien hle
nsEUILNS 35N wagnsguagnen Msie aywdduiusdmiuanusiaameard a5se1usaestagmer
ngrnonaznsE v ATiA vadestunuTagmad anuiiAvitesiuautanman waznisdy
fanmadlummisswd 21 mInsaveududes msuanUdsuliuns anufiieadunisdonazienais
UszneumaAume mansaws seleuiiSmemanmns nesuadlewvenimiondien Tanssmnen it sume
fflans1u iessuaaasadsvesinviouiie miﬂguwmmmﬁaaﬁu uaznIguatinviesfieangud
Fosnsanuguativay 1wy dnvissiieandugiens Unviendisndeguaimuaznisuwnd udu nsudly
Jamuamznii Anwigauuenaniuil EnufdRauseninadou Anvidunsnisvieniisn mavieadien
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Definition; qualification; personality; ability as a tour guide; understand process,
techniques, and guest relation management for a tour guide; tour guide ethics; laws and
constitution regarding tour guide; tourism business and guides act; related knowledge of tour guide
and being a tour guide in the 21st century; immigration; currency exchange; travelling
correspondence; knowledge on rules and regulations of custom stamp; traveling trends; culture
of multi- national tourist; safety and security regulations; first-aid procedures; taking care of
specially treated tourists; elderly tourists; health and medical tourists, etc; practice problem
solving skills from on-site field trip and practical training during courses; study of tourism routes;

policy-based tourism and world tourism trends.
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1942306 nMsdansfaunuisaisauazM WAL shaviaalilen 3(3-0-6)
(Travel Agency Management and Tourism Business Development)
rUsAunay : laid
(Prerequisite Course: None)

ANAmINY AuEdIATY dnvazvesgIfadiien gsRaRunuMeniien wazgsiad

\Aeades unumvesgsintiifisnargsiafununsvioniisalusuiuusingg a9 §3NUTMFIANG
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ooulay
Definition; importance; characteristics; tour operator; travel agency and related

business; roles and duties of travel business; various types of travel agency including destination
management service company (DMC), online travel agency (OTA) such as agoda, traveloka,
booking, expedia, airBnb, etc; establishment of tourism business; organizational structure;
operation and management of tourism business; tour operation planning; preparation of travel
package; cost management for itinerary; sales and marketing; problems and preventive solutions;
risk management; initiative in process and Innovation in order to reduce unexpected situation or
improvement of working process; trends and development of tourism business; ticket reservation

system management with online applications; and online media.

1942307 nmsifuguszneunislugsiauinisuasnmsvisailen 3(3-0-6)

(Entrepreneurship in Service Business and Tourism)

AyrtsAunay : laid

(Prerequisite Course: None)

Anwiunum Uszian waznadnvazveanisiudusznounisadelvil anugseudiu
Aeafugsia n1sdadagsia AnuAnaiieassd osdusznauvaanITneunugsia 3ousnagns Growth
Hacking Tunssiifiunisgsivansnsn Tsausy Jaedn vs¥niiied uazgsiauinnsdue wu Airbnb
(wosTidud) Samians S1uemmns v1s Sruuined wareudnides MIadennILAnae adsendnvelli
9IANT Y INBUAUBIAIINADINITVRIQNAIA 18T oy AT g 5Indauuiniinisiduidnvesgsialu
qmmvmimmau’%miuasmiﬁauﬁm nsiislenalunisudedu nmsimwnuewariau v ol
aonndeafunmaAsuLas maasugia wazdeu lussduana

Studying the roles, types, and characteristics of modern entrepreneurship;
comprehensive knowledge of business; business establishment; creativity; business planning
elements; study Growth hacking strategies in running a start-up business; hotels, resorts, travel
agencies and other service businesses such as airbnb, restaurants, bars, bakeries and catering;

differentiating; creating a company identity to meet customer needs with big data; guidelines and
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opportunities to be entrepreneurship in hospitality industry and tourism; increasing the chances
of competition; self-development and professional development to meet international economic

and social changes.

1942408 niwensnsviafisauasmanauInsiesiieagedadiu 3(3-0-6)

(Tourism Resource and Sustainable Tourism)

FvrUsAunay : laidl

(Prerequisite Course: None)

AUVINE UsEinv §nway warAudIAemsneInsnsvieniien HEGRGE R
vieudien wazanuduiusvesdnunrmanimansiuoisesssuuasdsauiidssanenvinvosuyusluus
avnilana wdwiendigaiidunsifon wwaRnvesnisviondisregred iy aanunisal wualvuuay
2R Usznaufieatestunisiendieret1ed sy wnunswaulaniionnnuddu (SDGs) Anwuas
nseiendneal 1091 Anuvasndeuasfneninnineinsnsviendieafiosessunisvisadienesng
Fefu savsianssunsvieafisnegelirnufuiinveusodrunazaundey (CSR) Ygymuaziuinislu
mstestuudladammenisveadienegesdiduliuieanndnunda

Definitions, types, characteristics, the Importance of tourism resources; geotourism;
the relationship of geographical features with civilizations and societies that affect the way of life
of humans in each region; registered tourist attractions; concepts of sustainable tourism; situation,
trend and components related to sustainable tourism; sustainable development goals (SDGs); a
study and identity analysis, limitation, the potential of tourism resources to support sustainable
tourism; socially and environmentally responsible tourism activities (CSR); problems and ways to

prevent and solve sustainable tourism problems to keep up with the digital society.

1942409 nMs3dedmiugnavnssunIsUINIsIazNTinLien 3(3-0-6)

(Research for Hospitality Industry and Tourism)

AuUeduniau : 1idl

(Prerequisite Course: None)

FAnwsifouizids suuu dunou madentiymuaznisuniwenarsiiiedasly
oAAMNIINNITUTNNTUaE N TBaiEnlasnsAuaTRInguteyafinainuaie M3deulATINTIdE
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A study of research methodology, pattern, and procedures; selection of research

problem and literature review in hospitality industry and tourism from various data sources;
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research project writing; define research objectives, questions, populations; choosing relevant
tools to the study; and creating tools for research; including the reliability test of the tools and
methods for selecting or determining population and sampling; statistics used in research and
statistical tools; data collection method; and use of technology to collect the data by online
system; such as online system, data collection, and the use of Big data for analysis; complex
information processing; and the implementation of necessary technologies for data analysis;
computation by using the statistic software in research; assessing the reliability of data and

conclusions obtained from research; writing reports; and presenting research results.

1942410 n1sAAN1sUsEYN UN3ANTS msvisuisiaiduea 3(2-2-5)

LLazﬁaJumé']"]uqmmwn'sium'su?mmazmi‘vimL‘ﬁﬂ's

(MICE Management and Seminar in Hospitality Industry and Tourism)

yrdsAunau : laid

(Prerequisite Course: None)

Anwndeatugsialud Tnewiu mnumng anudifty uazdnuurueagsfianisdnysya
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Usgauduuunluguinuunngg visensaulivnuwuuysannisivgaavnssulud

The study of MICE business; particularly, definitions, significance and characteristics
of meetings, incentive travels, conventions and exhibition businesses; event planning; marketing;
coordination techniques; logistics; operational procedures for pre-, during- and post-events;
business ethics and organizational starting from local, national, and international levels; MICE
industry trends; problems, obstacles and solutions; and field study of the challenges facing the
Thai hospitality and ASEAN countries; knowledge adaptability to managerial processes, modern
technology; visual conference; also consider on possible related factors; conduct productive class
discussion on possible solutions of findings; arrange seminar event on the topic of study and
discussion within course; or knowledge gain from professionals in services industry; such as hotels,
tourism businesses, wellness and spa businesses, and other related service businesses; organizing
meetings and seminars in various formats; and organizing seminars integrated with the MICE

industry.

anunsinnstyanfdad 41



aU.07. Sunsumingmsluszuu CHECO Wadui 28 wweu 2565

UAD.2
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2.3.1 nguivianuaulaanig
1943101 N13UIN1NALUBAY 3(1-4-4)

(Basic Customer Services)

AyrtsAunay : laid

Prerequisite Course: None

NsSEuIN1sUINMsgnATlulKungnAENTLS TneiSeusuiinisauanAduius vinwe
MsUe duasunsve nsldaieddatu nMsnsadaduduaruinig ﬁﬂﬁgQﬂf]iﬁnmuﬁ’Uﬁ?ﬁuiuaﬁﬂi
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Learning Customer Service in the Customer Relations Department. Practical Study
in the customer relation by practicing selling skills; cashiering; inventory management; and service
as well as organization teamwork; in accordance with the faculty policy under the supervision of
establishments; and performance evaluation based on the collaboration of establishments and

institute.

1943202 N135U52NaUINITHATNITIANITATY 3(2-2-5)

(Food Preparation and Kitchen Management)

AyrUsAunau : laid

(Prerequisite Course: None)

ANEILATIATINUITNULNUNATY UTELANTBIATI AUUADAN LAYV NYUTUD
UYAAINT FIT8IUTTA LAZUITYMVDINTNNULNUNATY mﬂ%ﬂ,ﬂ%aﬂﬁaLLazqﬂﬂiﬁﬁm*’] lua$a wdnn1s
wazmatalunisusenauomig mwfﬁugm Gﬁgumaumsﬂqammﬂwst'waﬁsJ N13UT2NaUDINIT
pfunnidesiu uinnssuomauarussytus inusianasguduemsaina nisuimsiuyugal
MN39BNUUUTIBNNTDIMNS Anwigauuenaauiiananulszneunsae viseldnsdldnw

The study of kitchen structure; kitchen types; personnel safety and hygiene;
moral and ethics in kitchen department; usage of equipment and kitchen ware; culinary
principles and techniques; foundation of modern Thai cuisine; basic western culinary; food
innovation and packaging; international restaurant rating; cost management; menu design; on-

site field trips or use of case studies.

1943203 nsuimslugsiaiwnuazanaunssulsausy 3(1-4-4)
(Service in Accommodation business and Hotel Industry)
ArUsAuneu ; laidl
Prerequisite Course: None
nsi3euinsuinsuaznsufUannsluaaiudszneunislugsiefiinuazgnamnssy
159453 LHUNDMNSLAZLASIRY LHUNATY UNUNFaUSUWSBuNUNWTY muauaulatasAunilnves
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uUnAnw msﬂ,éfmigwLLamaﬁwﬁmmﬁLﬁymmﬂamu‘dﬁzﬂaumi waziin1suszidiunanisufURNunIuAL
JuilenusEnivanulsEnauNshazan1 iy

Service learning and practical study in accommodation business and Hotel Industry;
food and beverages operations; kitchen operations; front office or housekeeping according to
student’ s interest and aptitude; in accordance with the faculty policy under the supervision of
establishments; and performance evaluation based on the collaboration of establishments and
institute.

1943304 nsuimslugasvnssunsviaailen 3(1-4-4)

(Service in Tourism Industry)

AyrUsAunauy : laidl

Prerequisite Course: None

Msi3Budnsuinsuaznsufiinisluaniulszneunisgsiaiien Saamerd wiely
§3N9M5ANUIEYN TN9ANIT paunlules ARTLRIERRIRELIEY Fades mueuaulaazanuatnves
UnAnw meﬂ,éfmig]LLamaqwﬁ'ﬂmuﬁL?Tmmﬂamuﬂizﬂaumi wazdinsUseliunan1sUfURMUnINAIY
sloNusznINanuUIzneUNILazEn1Uu

Service learning and practical study at the travel agency and guide businesses, MICE
industry, and conference sales, inside and outside catering according to student’s interest and
aptitude; in accordance with the faculty policy under the supervision of establishments; and

performance evaluation based on the collaboration of establishments and institute.

1943405 nsusmslugnamnssunsuSMsuaznsvisaiien 3(1-4-4)

(Service in Hospitality Industry and Tourism)

AUeAunay : il

Prerequisite Course: None

N1938U3NTUTNISHarNsUSURNSIUaNUUTENBUNISATUEAEIINTTUNTUINITUAY
nMsvienier amuanuaulauazauadavesindnw lngansadesenanisifousnisuinisdiunis
Tsausu wie nsuimsdunsvieadien wWelunisensesuinuenasauansalumansduiug Tne
Bouditnuenisdants nmeldnsaeusuesinthaussduddang meldmaguaremiinauiiissan
anuUsznaumsuaziinisuseiliunanisufiRnunuanusiuiieiusenitvanulsenaunisiasanidu

Service learning and practical study in hospitality industry and tourism according
to student’ s interest and personal skills; Continuing to learn about hotel industry or Work-based
learning in tourism; in order to improve skills and abilities with the management knowledge
learned from work supervisors; in accordance with the faculty policy under the supervision of
establishments; and performance evaluation based on the collaboration of establishments and

institute.

anunsdnn1styni T 43



aU.07. Sunsumingmsluszuu CHECO Wadui 28 wweu 2565

UA.2

1943406 ﬂ’liU%ﬂ’]’i%ugx‘iLLa3ﬂ’]’i{]’ﬂﬂ’]{L‘uq(5\ﬁ’WIﬂ’i’i%Jﬂ']ﬁU%ﬂ’]’iLLﬁZﬂ’]’i‘Vi’e)\‘iLﬁEJ'J 3(1-4-4)

(Advanced Service and Management in Hospitality Industry and Tourism)

yrUsAunou : Ll

Prerequisite Course: None

N9FEUINITUTNITRarNsUSUANSIuaNuUTENBUNITATLEAAIMINTTUNITUINITIAL
nsvisaien 1wy gReRnuaznavnssalssusy s3Aatien Saamad vielugsAanisdausza
Inssen1s eauntuwes Hevieviaslssyy Jondne anuusznounslusiiassnme auauaulauas
AMUNLUAYBINNAN®YN IﬂEJﬁ’]ll’]iimlaﬂaﬂﬂﬁiL‘%Su%ﬂ’]‘i‘U%ﬂﬂﬂuaGlﬁ’ﬁ/iﬂﬁillﬂ’]iU%ﬂ’ﬁLLauﬂ’]iﬁax‘iLﬁS’J%ﬁJ
E‘N LW@LUUﬂWiUﬂiuWUWﬂHuLLa mmmmadumammuuuﬂ IW‘EJLTEJUiVlmf}uﬂ’]i"\]ﬂﬂ’]i ﬂ’]ﬂﬁlﬁlﬂ’]iﬁ@u
QWU‘U@Q‘VI’WIHN’]uiuﬂUN‘Uﬂﬂ’ﬁ .ﬂ’WEJIG]ﬂ’ﬁG]LLﬁ“UENWUﬂ\‘I’]‘lJWLaEN@UWﬂﬁﬁ’]u‘lJiuﬂ’eJUﬂ’]iLLaullﬂ'ﬁ‘UiuLiI‘LJNa
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Service learning and practical study in hospitality Industry and tourism according to

student’ s interest and aptitude; by building on further from Work- based learning in hotel
businesses; travel agency and guide businesses, MICE industry, and conference sales, inside and
outside catering; International company; according to student’ s interest and attitude; in order to
improve skills and abilities the advanced service and management in hospitality Industry and
Tourism with the management knowledge learned from work supervisors; in accordance with the
faculty policy under the supervision of establishments; and performance evaluation based on the

collaboration of establishments and institute.

2.3.2 NFUIPINEIANUTLNAINDIUBITIN
1) AgunwIdengy

1943107 ﬁnwxLﬁaeé’ummé’anqwéw%"uq91a'mﬂssumsﬂ%n'ﬁu,azmsviaaLﬁm 3(2-2-5)

(Basic English for Hospitality Industry and Tourism)

AyrUsAunou : 1l

(Prerequisite Course: None)

Aninwen1sldniwdenge n1sils nswe n1581u Mslsy WuAdAnikaglaseaing
Ustloafiugruiionisdeanslugsialsusuy unaunun mayarnmie dousy mdisestosin vudoudy
drunii ity ueTmskaTAI o USALEEA nsilanazdulannudAy unaunun N1INA
e Feusu samen1seusasmsdsudonnuniundingy msdeuenatsminis MadeuuseTR
Gl

The practice of English communication, listening, speaking, reading, writing,
vocabularies, and sentence structures for hospitality industry and tourism; conversation for
customer greeting, room reservation, front office, housekeeping, food and beverages, banquet

operation; writing formal English and developing personal profile.
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1943209 m‘mé’enqmﬁa‘u“ims%uﬁugwiuqma'mnssumiu%n'ml,azmiviaqL17'iEJ'J 3(2-2-5)

(English for Fundamental Service in Hospitality Industry and Tourism)

AyrdsAunay : laidl

(Prerequisite Course: None)

Anvinwznisldnundsngy nsils msya s nmsideu Wumdniiienisdeansly
g3favieaiien duiuntw nsuansauAaiuluaniunsaliig 4 nsmeudiaty eSuteuarlvideya
dmsuinriendion n15unA srruura e nfieasne 9 Ann15195919 9509 N1sauNUINIINIANg
Anmatianisenu Woutuiindeya uazasugaidutoniudy q

The practice of English communication, listening, speaking, reading, writing,
vocabularies, and sentence structures for hospitality industry and tourism; discussion in different
scenarios; answering questions; explanation and information giving for tourists, tour suiding;

negotiation skills; making phone calls; and summarizing.

1943211 aMwsanquiianisasansetnsiiearinlugaamnssunisuinig 3(2-2-5)

waznsviaadien

(English for Professional Communication in Hospitaity Industry and Tourism)

AvrUsAunau : laidl

(Prerequisite Course: None)

Waunwensilakaznisne lnewlumdnd duiu nisaunuildneuiuuunlugsia
UINNS MSYAGUESUNNTUY WAllANTULEUD suannsdeansiiteadrennuiiovelalviuuen uazidie
nsufletigniament nssutazieuonarsluuiungsie Wwunwiildlunisiheu madeu
nEnedidnnsetindg nsldneu mw‘ﬁawmaﬁmumﬁgﬂugﬂLLUUﬁ"ﬂULLazﬁwuﬁaﬁLﬁﬂwiaﬁﬂﬁ

Developing of listening and speaking skills based on vocabularies, conversational
English in  services, upselling skills, presentation skills, communication for satisfaction
improvement; problem solving skills; reading and writing of business English; e- mail

correspondence of event agenda both in general adjustment and electronically channel.

1943313 AM¥BanquUsEgNAdIMIUARIMNTINNITUINSIAZN TR ALTTen 3(2-2-5)

(Applied English for Hospitality Industry and Tourism)

FyrUsAunau : 1l

(Prerequisite Course: None)

fiauneuannsalunsldnudnguiitudeutulugsieuinng gafaviendiss uazgsia
lud AnspitavefumeUsuiusing q ddwiildlunsuseyn madeunsemsussyuasenuUszy
nsldawuasardniilunisdunivalan niseenideslseleaniwgingulvgnaes nseuuagils
AwdanguaIndesis q 1wy wilsdedur Ymeeulay udy sitaniseruiedulanuddsy
mMsdeugeniny wasmsinauelasidenlddesdiiviaula

Development of English language in intermediate level in service businesses;
analyze and the English language using in MICE business; vocabularies in business terms; meeting,
minute writing, interviewing, pronunciation, listening and reading from different channels such as

newspaper, online news, etc.
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1943415 mwndangutugsdmiugaamnssunsuinauasmaroadien 3(2-2-5)

(Advanced English for Hospitality Industry and Tourism)

dedunau : Tl

(Prerequisite Course: None)

Anvinweamwdangudugs Aunisils wa srunasfounvdngy madouFen
nsantufings nadeuazuany lassaiadseloauarlensaidugs anuuandiswesnisldniw
mseAuneluideng 4 Mfdedussiauinis msduniwal uazmwidsngudmiudeasuinunsgiu
A1

Advanced level of English in terms of listening, speaking, reading, and writing;
summarizing, sentence structure, essential grammar, language usage for discussion and project

presentation in full skills; interview preparation; english for language examination.
2) UMW

1943108 mm%uLﬁaE;ma'mnssumsu’%mmazn'ﬁviaaLﬁm 1 3(3-0-6)

(Chinese for Hospitality Industry and Tourism 1)

unUeAunau ; lad

(Prerequisite Course: None)

fnvinwensldniedu nsile nsue NMseu Msidey wuddninalassaiausyln
fugnudtensdeanslugshalsausy unawnun nswavinmedeusu madsesiesinausiouiudunth
UL IUEMTLazIAS BeR L UTAE B n1sflawazdulannudrdy unaunui nsyainnie
Foufu savniseuLasnsleutennunTenIu Msileuenansanis Msdeulsy Sidusn

The practice of Chinese communication, listening, speaking, reading, writing,
vocabularies and sentence structures for hotel businesses; conversation; customer greeting; room
reservation; front office; housekeeping, food and beverages; banquet; formal Chinese and personal
profile.

1943210 m‘uﬁuLﬁaqmmwnssumsu’%n'ml,axn'ﬁviauﬁa'a 2 3(3-0-6)

(Chinese for Hospitality Industry and Tourism 2)

teAunay : laid

(Prerequisite Course: None)

Aninwgnsldnuidunisila nmswe mseu madou Wumdniiionisdeaslugsia
vioufie druiuntw msuansnmAaiuluaaiunsaising q msneuda eSuisuazlideyadimiu
Tnvieafien mstiieivuunawisadiedsing q Annsiesasdeses nsaunuvnsingdned Anwedanis
810 Beuduiindeya wazagudaifiudonnudun

The practice of Chinese communication, listening, speaking, reading, writing,
vocabularies and sentence structures for tourism businesses; discussion in different situation;
answering questions; explanation and information giving for tourists; tour guiding; negotiation skills;

making phone calls; and summarizing.
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1943212 m‘uﬁuL‘ﬁaqﬂm‘wni'ﬁun'ﬁﬁn'ﬁuazmivia\‘iLﬁm 3 3(3-0-6)

(Chinese for Hospitality Industry and Tourism 3)

AyrUsAunou : Ll

(Prerequisite Course: None)

Wauinwensilsbagnsue Tneiduaidnd d1uiu nsaunuildneuiuwenlugsng
UINNS NMSYARUESUNNTUY WAllANTULEUD sunsdeansiiteadrennuiiovelalviuuen uasidie
msuflutgmianizuin nssrunazdowenarsluuiungsia wWuawiildlunsviau nsdeu
avneBidnnsaind msldnou madeumnefmuarslusuuuuiluuegsiudedidnnsetind

The development of listening and speaking skills based on vocabularies;
conversational Chinese in service businesses; upselling; presentation skills; communication for
satisfaction improvement; problem solving skills; reading and writing of busines; business e-mail

writing; email correspondence; event agenda both in general adjustment and electronically.

1943314 mwﬁmﬁaqmmwniiumiu%mmazmsviauﬁm 4 3(3-0-6)

(Chinese for Hospitality Industry and Tourism 4)

AyrUsAunou : il

(Prerequisite Course: None)

ftanauannsolunsldnmuIuiidudeuiulussiauims gsfuvieailen wazgshalud
BATLaraAUTIBUTZAUAN ¢ ﬁwﬁwﬁﬁiﬂumsﬂswm N9EUNTENTUTEYNRALTIBNUUTEY NS
T¥awuazmdmilunsdunivaiai mssenidssussloanuduliignies mssnazilsniuniuainie
fina 9 U vifedefins gmeeulay Wudu surhiniseruiiedulanudify madeugennu waznis
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Develop upper level of business Chinese in service businesses, tourism businesses,
and MICE businesses; analysis and debate of issues; vocabularies in meeting; minute writing;
interviewing; pronunciation; listening and reading from different channels including newspaper and

online sources; screening technique of reading skills; summarizing and presentation skills.

1943416 AMwFuiilegaavnTINNITUINsWANISYiBALTIBn 5 3(3-0-6)

(Chinese for Hospitality Industry and Tourism 5)

Futeduniou : 14l

Prerequisite Course: None

Anvinwen1wnFutugs Frunisils wa srusanfountvdu nadeuwFesnu n1san
Sufinge malsuaguanu lassaisussloauarhensaifugs amuuanssvasnsldnmm nisefve
Tuidesing 9 MAgtedlugsiauinig uasnmwIudmivteaeuinunnsgiuniw

Pratice advance level of Chinese in terms of, listening, speaking, reading, and writing;
essay writing; taking notes; summarizing; sentence structure; advanced grammar; language usage,

discussion in hospitality business; and Chinese for language examination.
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2.4) nguIVMNUsTAUNITIIYITIN
1942351 nseuinAufURlugaainnssunisuInisuaznsvia e 3(0-40-0)

(Work-based Learning in Hospitality Industry and Tourism)

ArdAunou : Ll

(Prerequisite Course: None)

BoudmauFoiluaniuusznounmsiugaamnssuNIUINsLALMTYiouiie) mue
aulauazauatnvesindny lnganunsasogennisiseusnnUURvinweInInaunislsauwsy vie
AnufiAvnusindndunmseniion elunsenssduinuzuazanuanasalumansduiug Tay
Boudvinuznsdnnis meldnsaeunuvesimihnussdugdnns steznauazduaudaluddunisin
UftRdulunufinyUszna m&flﬁmi@LLamaqwﬁmmﬁLgmmﬂamuﬂizﬂaummazﬁmiﬂiuﬁuwa
nsuuRnueuauTInletusyriNaauUsEnaunskazanty

Practical study in hospitality and tourism industry according to student’s interest
and aptitude; by building on further from Work-based learning in hotel industry or Work- based
learning in tourism; in order to improve skills and abilities with the management knowledge
learned from work supervisors; the period and number of hours for practical study is in accordance
with the faculty policy under the supervision of establishments; and performance evaluation
based on the collaboration of establishments and institute.

1942452 nsiReuinaufifiondwanizanuanuatnluanamnssunisusnig - 3(0-40-0)

uwazn1svioaiiien

(Work-based Learning in specific occupation in Hospitality

Industery and Tourism)

AyrvsAunau : laid

(Prerequisite Course: None)

SeuinaufiilagdesenmnuaulawazanuainvesindnwaninudfmIsuainu
wioug o nlugnaivnssunisuinisuaznisvieaiien loidunmsenseduaiuaidn sinusuaz
AuEnsalumanieuiug lagiseusiinyen1sianis Mglin1saeunuriIntnUIEAURIANIS
izazmmLLazaT’]mu%bﬂmiumi?]ﬂ‘dg’jﬁ’ﬁLﬂulﬂm’mﬁﬂmzﬂizmﬂ mEﬂﬁmi@LLasumwﬁ’mmﬁLgmmﬂ
anulsznaumskaziinsusziiunanisufuRnununnuindenuseninvaniuUsenauniswazanitu

Practical study by building on interest and aptitude from work-based learning in
preparing for career in hospitality industry and tourismin; in order to enhance the aptitude, skills,
and abilities in that field; skills and abilities with the management knowledge learned from work
supervisors; the period and number of hours for practical study is in accordance with the faculty
policy under the supervision of establishments; and performance evaluation based on the

collaboration of establishments and institute.
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