au.07. Sunsumangnstusyuy CHECO Waui 9 lguieu 2565

NaNgATUIN3§sNATNIIN
avn3rinssanisgsianisinasielu (dalilas)
(szuunsAnwInelnanieduwmasiiln)
nangasuIuUse w.A. 2565

nangnsuIyynsufURNIg

AMEUINITTIND

aardunsianisUesysynfdan



au.07. Sunsumangnstusyuy CHECO Waui 9 lguieu 2565

UA.2

nangnIuINIsTINAUNMIn

#191391N153AN3gsNaNsAasielud (saiiieq)

YosaUugaufny
AL/ INYAY

1. sVduATYONANgAS
SHANANERS
Mwlny

AYIDINGY

2. YUy mazaIv1IvT

(szuunsinwmnelnanisdumasiiin)
nangnsusuUge w.A. 2565

ao

antun1sinnstyanidan
AT UINITTING

wuani 1 dayanaly

25632504001271

wéngrsUvsgsRatdin avinmsdnnisgsianisiadielual (etiles)
(szuunmsfnynslnanidumnesiin)

Bachelor of Business Administration

Program in Modern Trade Business Management (Continuing Program)
(Internet-based Distance Education)

Mwlneg @owda)  : UIMssIRTdin (Msdnisgsiansiaisl)
@nhwsge) : sy (M3dansgsnanismadelv)
AW Y (Fousin) : Bachelor of Business Administration
(Modern Trade Business Management)
(®nwsga) :  B.BA. (Modern Trade Business Management)
3. A%en
Laidl

4. IUUMIBAANITIUNADANANEAT

72 KuL8nn

av

anntun1sinn sty idan



au.07. Sunsumangnstusyuy CHECO Waui 9 lguieu 2565

UA.2

5. sULUUvBIaNgAS
5.1 guuuu
JundnansseaulSoynyes (ewloq) uagldandnuwilivAu 4 Ynnsfnw
5.2 USELNYaIangns
JundnansuSeyayn
5.3 awild
wanansinnisiseunsasuiiuniwlng uas/mMienmwdingy
5.4 nmsfudifnen
SuhAnwnlnewaziin@nwismenanannsails ya 61u Jeu wazdanudrlonwlnglds

=) a wa

IUAUANNT

5.5 A2MusudanUanIiudY
M Hundngmsvesaandulaeianiy
5.6 MsAUSILARALTaN1SANYN

v v

M Wi3yeniiesanuiviien

6. FATUNINVBINANGATUAZNITRTUNDUNR/AAUYDUNENGAT
M vdngnsusuuss we. 2565 dvuailaaeunanisinuil 1 Insdnw 2565
M wdngasusuussmnudngnsudmsgsiatiudin anvimnisinnisgsianisiadiell
(seriles) (sruunsinwmislnansdumesidn) ndngnslud wa. 2563
M anugnssumsitmumdngns WuroulunisUssqumdnansadedl 1/2564 Wotuil 20 o
g8 W.A. 2564
M anznssunisivinisaandu wiuseuldvnauendngnsdoanianity lunisdssa
pdsfl 1/2565 WilaTudl 14 \¥ou funau wa. 2564
M ¢5uoysandnansananianiiy Tunsuseundad 1/2565 detudl 25 Wou unsiau
W.A. 2565

7. anuniaslunsiweunsuangasnianninuazunsgu
MANansiANUNITaUlUNSIHELNIAMAINLALLIATTIUAUNTOUAMIAITEAURANANYILUIYA
A, 2552 lulnsfnw 2566

8. 913nilanansausznauldndsdiFanisinu
(1) wiinelugsianisinadtel wu dreufiRnnsiuazainie Feasanaudi
(2) wilnaUUIN
(3)
(@) fUsenoun13¥1u Modern Trade fioonlatiuazeaulay
(5)

HUIMT09ANS

HuszneunsHandumuazuInisiseelatuazeeulatl

av

anntun1sinn sty idan 2



au.07. Sunsumangnstusyuy CHECO Waui 9 lguieu 2565

UAB.2

NUIAT 3 ITUUNITIANSANEY ASANTUNT Ualaseadevamangns

1. STUUASIANTSANG
1.1 3¥UU
M szuuninie Tae 1 Un1sAnwiwtadu 2 aan1s@nwund 39 1 aan1sAnuaund
fszwziandnelidosnin 15 d§Uavi lneiduluaudederuassanivunisdanistyuritmd
1eN1IANYITEAUUIYYIANT W.A. 2560
1.2 M33nN1sAnEINIAgaTau
nsdanisiseuntsasuluninggseulaeniansinwggSaulisseviainisAinwlitdesniy
8 dUnii NMnunszezaLazIudsinildndiunsuAssiunsAinyiniaung
1.3 nsuiguiAganuleinlussuuninia

Laidl

2. Msaniunsvangns
2.1 Ju-nanlunisanidunisiteunisaau
M $u - warswnisund
M 3u 9 wena1senis
M msfuiiunsSeunisaeu
aaMsAnwfl 1 Reudamau e ngadney
AANSFNYIT 2 Weouunsiay &9 wwneu
AMANIANYINATOU oUNg¥AIAY DY Uiy
vl e1afin1siud suudasliiduluauysznian uaz/mIeufiunis@nwvesanidu
Tneulumuinasininsguvangnsseaudsygns
2.2 aauURvasidnfnun
v Lﬂu@:ﬁ’wL%ﬁ]msﬁﬂwmﬁzmﬁﬁaﬂ’m?m%w%qu%aLﬂamwh n3eauUTyn wazd
Uszaun1sallnujiReu wasssedulumudedsiuandunsianistyaniia 119
NSANENTZAUUT QY INT W.A. 2560
2.3 JgymvasinAnewsnidn
M arwddunesiisssmeliiioame
M awdumalulagfdvialiiieme
M msusushannmisiseuluseduendh@nm
M sindnwiliszasdaSouluaeiniaeudndents

annvun1sinnstyaniian 16



au.07. Sunsumangnstusyuy CHECO Waui 9 lguieu 2565

UMB.2
3. MaNgATUATaITIaeU
3.1 ¥ANgns
3.1.1 IUUMULANTIUARRANENEAT U 72 wein
3.1.2 lpseasiamangns
1) vnadvdneialy - $wau 15 wiaefin Yszneude 2 e fall
1.1) vanedndnwvalvesitlewu (PIM) litleandn 6 wiiehn
1.2) vanaeansuiedie livesndn 9 vd3ein
2) NNV AN $1uau 54 wiiaefin Usenoudae 3 nauien dail
2.1) NGHAVIMAUTIAR 12 wihgfin
2.2) nguAvIUeAY 30 nein
2.3) N@uIY RN 12 vhgfin
3) YUINIVUFBNET 31U 3 WIedn
3.1.3 9183
AYUNUNYYVBITHH IV
sain Useneuse daauau 7 wdn Wusiavensdn el
fduil
AYUANY
3 5 6 | 7
AavUsE ALY/ Anenae/din X | X
AUAVTTUNANGR T/ NN X
AILAVITUNGNIV X
Favssyseduiul/sedusein X
FLAUTEUAINUTIEIN X | X

1) 819UN 1 - 2 vIneds favusyanmueIv/ enae/ @1 Usenaun gl

ol
10 vanefe ddnmsAnevhly
11 MEE  AEUINISTING
12 velie ANEUIINSEIRY (Mangnseeula)

o o A

2) @WUT 3 MNeEa MLaYTEUNANgns/ MIn3vn Usenaumie
2.1) duauneivAnyiily
1 wneds  muIndndnuaivedanidu PIM
2 VLR MNAANENTIUT IR
2.2) MLAYUANERNT AMLUIMITTING
2.2.1) MLAYNANENT AMLUINITTINT
0 el NAUTIEIVIMAUNANAMLUIINTTING

annvun1sinnstyaniian 19



S187%1

1) By Ane M TnAnwdasdnusiedmiunnin@dnwiild 91uiu 15 wiieia 270

NaNIY Aeil

1.1) Bundnanwalvasilaldy (PIM) 37u7U 6 wieha AuusliinAnwlSeuasuny 2

$783%1 P91

au.07. Sunsumangnstusyuy CHECO Waui 9 lguieu 2565

UAB.2

IWEIYN Foiwn wuaein | IvrUsAUnNaY

1010101 | amwilneiitensdeanslugaddsa 3(3-0-6) -
(Thai for Digital Communication)

1010102 | UswaydlayanAfanidientsdnnng 3(3-0-6) -
(Philosophy of Panyapiwat for Management)

1010103 | adinenandifion1sinsziuasinaula 3(3-0-6) -
(Mathematics for Analysis and Decision Making)

1010104 | ADwalilonavia 3(3-0-6) -
(Digital Citizenship)

1.2) MUIRANEASURTIN UL 9 idaeAn MvualiinAnwiSewanynngu fail

1.2.1) ngumeivenisaeans 91uaulitesndi 3 viieie

[

IWEIY Fodwn wdawnn | Av1UsAunau

1021111 | mwniuimusssulneg 3(3-0-6) -
(Thai Language and Culture)

1021112 | mwlnglugiuzawsnslseine 3(3-0-6) -
(Thai as a Foreign Language)

1021113 | wdnawwaznisldniwlneg 3(3-0-6) -
(Language Structure and Usage of Thai)

1021114 | mseusenidssniwlneg 3(3-0-6) -
(Thai Oral Reading)

1021115 | 3dlne gilyanine wasimusssulne 3(3-0-6) -
(Thai Way of Life, Wisdom, and Culture)

1021121 | nMwsanguludinuszdniu 2(1-2-3) -
(English in Daily Life)

1021122 | amwdangululanadeln 2(1-2-3) -
(English in Modern World)

1021223 mmé’qﬂqmﬁaﬁjﬁﬁ]LLazmw‘fN’m 2(1-2-3) -
(English for Business and Work)

1021224 | mMuwdsnguiienstiiausesnsaineassn 2(1-2-3) -
(English for Creative Presentation)
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1P9.2
SWEY Fodwn wilena | Av1UsAUnNDU
1021225 | A9 BLTIGIAY 2(1-2-3) -
(Business English)
1021226 | mMuwdangusnie 21-2-3) -
(English through the Media)
1021227 | mwdsnguiitenisasinsmunazdunivel 2(1-2-3) -
(English for Job Application and Interviews)
1021328 | nwgengudmiunsaeuInuInggIu 2(1-2-3) -
(English for Standardized Tests)
1021231 | amwnIuludInuseanTu 3(3-0-6) -
(Chinese in Daily Life)
1021232 | nw13uilegsiavinig 3(3-0-6) -
(Chinese for Service Business)
1021233 | amwnIuludiineu 3(3-0-6) -
(Chinese in Office Work)
1021234 mwﬁmﬁamiﬁamimaqiﬁa 3(3-0-6) -
(Chinese for Business Communication)
1021241 | awudeuanludlnused1iu 3(3-0-6) -
(Burmese in Daily Life)
1021242 m‘mLﬁaumlﬁ@miﬁamiﬁﬁﬁa 3(3-0-6) -
(Burmese for Business Communication)
1021251 | mwivaslutinuszdniv 3(3-0-6) -
(Cambodian in Daily Life)
1021252 mmmnﬁamﬁﬁamiqsﬁa 3(3-0-6) -
(Cambodian for Business Communication)
1.2.2) nguddauazdiauniandnugy Iwiukitesndt 3 wiiein
SAEIYT Fodun wdaefin | vrUsAUnNaY
1022211 | uywdvianiia 3(3-0-6) -
(Multi-Dimensional Humans)
1022212 | AnusnlagdunusnIw 3(3-0-6) -
(Love and Relationships)
1022213 | slanning 3(3-0-6) -
(World Wide Perspective)
1022214 Aauanden NMsWaL wazauddiu 3(3-0-6) -
(Environment, Development, and Sustainability)
1022215 | WA IERIAAUNING 3(3-0-6) -
(Miracle of Good Health)
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1.23) ngun15inn1suazuInnssy I1wiulitosndn 3 wileie

SHEAY I2AIUN WuEAn | AY1UIAUNIY

6

1023211 | wundentyqiiai 3(3-0-6) -
(Panyapiwat GO)

1023212 | winNIsUAUMTARIUIAMAINTTA 3(3-0-6) -
(Innovations and Quality of Life Development)
1023213 | N1359ANISNITRUINDTIN 3(3-0-6) -

(Financial Management for Life)
1023214 | n3dnn1sgshagalv 3(3-0-6) -

(Business Management in New Era)

1023215 | maluladfavaiionisvinau 3(3-0-6) -
(Digital Technology for Work)

2) vundvianiz UnAnwdednusedvlunnnivianis 91U 54 miein 3nnguin

!
2.1) nguiviunugsha Widsudiuau 12 miswin nsgdvselui
IREIY Fodw wdaein | Jv1UIAUNaY
1201111 | M3danmsgsnansaadelmilugafivia 3(3-0-6) _
(Modern Trade Business Management in Digital Era)
1201112 | NMIm@aInRIva 3(3-0-6) -
(Digital Marketing)
1201113 | msligBuaznisfuiiensdnnisgsia 3(3-0-6) -
(Accounting and Finance for Business Management)
1201214 | msdanisladafnduazsiigldauniu 3(3-0-6) :
(Logistics and Supply Chain Management)
2.2) nguAydedu Tiseudiuay 30 widiedn Mnsedvdelud
IWEIY Fodw wdawnn | Iyr0sAUnNaY
1212111 | M598Lazlonanwaln1suInIg 3(0-6-3) -
(Sales and Signature Service)
1212112 | msdamsuandaeitugsianiseadeln 3(3-0-6) -
(Product Management for Modern Trade Business)
1212213 | MIITUagIATIBINGANTTUGNAN 3(0-6-3) _
(Research and Customer Behaviors Analysis)
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SHaY I2AIUN e | AYIUIAUNIY

1212215 | msdndelugsfansmadel 3(0-6-3) -

(Procurement Management in Modern Trade Business)

1212216 | NMSIANTUIANTIUNNGINIAING 3(0-6-3)

(Innovation Management in Digital Business)

1212217 | msdugusenaun1sniagsna 3(3-0-6) -

(Entrepreneurship for Business)

1212161 | msinUfiRnusun1sdnnisgsfianismadelvg 1 3(0-40-0) -
(Work-based Learning in Modern Trade Business

Management 1)

1212162 | MmsAnUuRnuaunsdansgsianisaadeln 2 3(0-40-0) -
(Work-based Learning in Modern Trade Business

Management 2)

1212263 | msAnUURumMunsianisgsfaniseadisln 3 3(0-40-0) -
(Work-based Learning in Modern Trade Business

Management 3)

1212264 | MmsAnUURnuaunsIansgstansaadeln 4 3(0-40-0) -

(Work-based Learning in Modern Trade Business

Management 4)

2.3) ngudynden Wideniseudiuiu 12 miigin 33187391 5 NqUIYT @wnsalien
ey razngule fadl
2.3.1) Module: Sales & Service

SV GRLE I wuenn | AwIUIAUnNaUY

1203301 | WATANISVIEUALNALNENITATINRDTBY 3(0-6-3) -
(Selling Techniques and Negotiation Strategies)
1203302 | nsvnglugsiaseulay 3(0-6-3) -

(Selling for Online Business)

1203303 | MsIansanuduiusiazyszaunisalanm 3(3-0-6) .

(Customer Relationship and Customer Experience

Management)
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UAB.2
2.3.2) Module: Digital & Innovation
IRAIY FoAmn niaenn | yrUsAunau
1203311 | NAgNSN1STULATOUTINAGRAYIA 3(3-0-6) _
(Business Driven Digital Strategy)
1203312 | msdavideddviadmiussiansiadielml 3(0-6-3) -
(Digital Media Creation for Modern Trade Business)
1203313 | AUANATIATIANENITIANITWIANTTUNGINA 3(0-6-3) -
(Creative Thinking for Innovation Management in
Business)
2.3.3) Module: Store Management
IRAIY FoAmn niaenn | IyrUsAunau
1203321 | NM13UIMTIUADE1EDI1TN 3(0-6-3) _
(Professional Management of Stores)
1203322 | NMIIANITTOIMNAITHAIALAZNITNIZANLFUA 3(3-0-6) -
(Marketing and Merchandise Distribution channel
Management)
1203323 | NSUIMITNUNLAZLATOUIUNUSHAT 3(0-6-3) _
(Commercial Space and Allies Networks Management)
2.3.4) Module: Strategy & Entrepreneurship
IRAIYN Fodw wulenn | IvrdsAunau

1203331 | Msdanisegegusznaumsdmsugsna 3(0-6-3) -

(Entrepreneurial Management for Business)

1203332 | msdansidsnagninisgsnaidsiu 3(0-6-3) -

(Sustainable Business Strategic Management)

1203333 | M3iANTsgINatunaIne LT 3(3-0-6) -
(Business Management in ASEAN Market)
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2.3.5) Module: Modern Trade Business Trend

SHEAY I2IY" wuein | Aw1UIAUnau

1203341 | M3¥ansgsisemsadelvg 3(3-0-6) _

(Modern Food Business Management)

1203342 | M39ANTITINAFUAMLALLAYUINTT 3(3-0-6) -

(Health and Nutrition Business Management)

1203343 | N15IANITTINIAVANUAZAINY 3(3-0-6) -

(Health and Wellness Business Management)

1203344 | vdelionassniun1sannsssnanmsaadelv 3(3-0-6) —

(Selected Topics in Modern Trade Business

Management)

3) MY IaRNLES dnAnwinesdnuseiylunianiyientas 31U 3 wihein
Yndnwianunsaidemisusiedvidaaeuluanitunisdanisdgyr i Tad wie
antugaudnwidu Tnesesldsununiureuaneansdivinm
el lumedrmnigmesaeiuiiiindduieu auufanmsnoyfliinAnwamadouly
seinild InsaonadasiudneamuesdiFousasinsgunsdiamaisunisaon
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3.1.5 AN5UIYSIEIYN
1) ByINIVAERNYINIY
1.1) nudndnaneaivasnlaldy (PIM)

1010101 mwlneiilanisaeanslugandna 3(3-0-6)
(Thai for Digital Communication)
AvrUsAunau : laidl
(Prerequisite Course: None)
Msdeansfien1w msevlunisdeas ndnnisuazguuvunsinauesssaiieassn

MR UaNs NMsEindulssnuainnisilauarnisen mawealasases em uazn1sdnaiau

o =

Tayaiian1snA NseanwuuLazdnvidedaue vinwrlunisuiauevisnisldundss atean Amye
LAZUATNAIN N1SRANITIENTDY NMTNALTNTIT 1151953169509 N159AUTIY warn1TLaLdLans
WIARA Aa0AUNTSWsUgnIN MITBUTIENY Mslguiienisdeasegaiifaly

Language communication; communication etiquettes; creative presentation theory
and patterns; message receiver analysis; the practice of capturing the main idea from listening,
and speaking; speech layout, content preparation, and speech sequencing; designing and
producing the media; presentation skills, intonation, eye- contact, verbal message, and
personality; the practice of storytelling, persuasive skills, negotiation skills, debating, and

expressing opinions; writing summary, report writing, writing for artistic communication.

1010102 U¥wayrdyanidaniienisdanis 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AyrUsAunou : 1l

(Prerequisite Course: None)

LUIAAYBINMINGIREUDIANTTIN AT FULUUNITTEUTATUANITRNUTEAUNIT0IRT
(Work-based Education) 8adnuaideyarAtmiifienisaseindanistiiowdu Andu vhawdy
Wudaiusssu wazsnanugnsies A3esssulunsinulazausuiaveuden oLy dInl TRUSTTY
peAnsuazsUsuslsiaenndeafuimusssniiunndng msiidudmuazanuyniiusiesdng n1ggi
WAZAITHNIN AABATUNITINHUAULALNNTASINANAATINDEL19HAINEY

Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility
for oneself and society. Defining organizational engagement; leadership; supports. Planning for

a successful work-life balance.

av
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1010103  adinAansiiamsdansiuasindula 3(3-0-6)
(Mathematics for Analysis and Decision Making)
AvrUsAunay : laidl
(Prerequisite Course: None)

'
o

LUIAATNAMIAAIARSLALEDR NANNITHALITNITNNAMAAIEAASTAUINNLTNIAIPDU hay

(%
o w U a

watlan15Uszendldluginlsedn i ANUMINgLasTURBUYBINTTUIUNTAMTIIATIEY NATANTT

¥

Anduls NMANININYNITANTINSINE NSsUIUMIIAURG NMTAATIERIRANUiUNIsUsENaU TN
luewian paenIunTinTEideyatunisinaulaiewndsym

Mathematical and statistical concepts; mathematical principles and methods
applying for answers and techniques of applying in daily life; definition and process of analytical
thinking; decision-making techniques; critical thinking; logical thinking; reasoning process; break-

even analysis for future career; and data analysis for decision-making and problem-solving.

1010104 JdwaLliadmdva 3(3-0-6)

(Digital Citizenship)

AvrsAunay : Ll

(Prerequisite Course: None)

Fdwianatdioudanazuuildumaluladidia JeyarUszhvg (Artificial Intelligence : Al)
Tuiinuszaniu msdudutoyaseulatinsdiviniude mssiuindasu (Fake News) msltinalulad
fdviaseanannmansuazainaassa nisldiedealeutsdudeyanazvirausudugdunuuesulal
nsldwaundindulunisieu nsndndefivawaznisidentdedsiiarsangia nsliindesile
wisiuteya msaunuuazyiinusmtuidunuuesulal nguanegsnssuooulet AvavSuazau
nsynUnfdngsULuusingg nmssnwianulaensduvesdeyavulanesulal nasnaunisiinugll
UsggnadltiitensuftRnuluessdnseall

Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and
diversely; data-sharing tools and online co-working; using applications for working; digital media
creation and using sensibly; online conversation and co-working; electronic transactions act;
copyright and rights awareness; cyber security; and knowledge application to operate in new

organizations.

av
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UAB.2

1.2) NEUAEAUNTIN
1.2.1) nguawilennsaesns
1021111 arwnudmusssulneg 3(3-0-6)

(Thai Language and Culture)

v r09AUnaY : 1l

(Prerequisite Course: None)

MsANYINA TN TTILaY TMUsISUANUS UNTBIdIALlng NI nEnavesdiay
fifisien1vn uardnsnavesnwfidnediay mnuduiusseninanivtutausssulusedudany
UT2NaURNIY T8AUATOUATY STAUBIANT JeAUUIELNA LazIEAUaINa

A study of linguistic and cultural dynamics in the context of Thai society, an analysis
of the influence of society on the language, and the influence of language on society. The
relationship between language and culture at the social level consisting of family,

organizational, national, and international levels.

1021112 arelnelugiuznrwisislssma 3(3-0-6)

(Thai as a Foreign Language)

vrsAunay : Ll

(Prerequisite Course: None)

vanmsuaziinvinuznisaumnauilneludinusziiu mafiugnadn msoonidesli
gndae N1sldan waziSeudsasgleafionisdeansfidnauiuseansam

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021113 wanAMeIaznsign1elneg 3(3-0-6)

(Language Structure and Usage of Thai)

AvrsAunay : Ll

(Prerequisite Course: None)

lassasnniwing lassasimenatuniwine nsldalassasnguauazyselon n1sld
seaua Msldnwingligndesuaniuzuazaniunisal Yymnstiawingludagdu e
N5l naensunsAnvkuImwilulsulsasnstdawinglignd semudnuauzaiwine

Thai language structure; syllable structure in Thai language; use of words; structure
of phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage;
study of guidelines for correction and improvement of the use of Thai language.

av
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1021114  n1sanussnidesnIviing 3(3-0-6)

(Thai Oral Reading)

AyrUsAunou : 1l

(Prerequisite Course: None)

sAUszneULaEndnMIseenides efuziiltlunisesnides msiinujiRniseenides
Tigndestatau mstinufodnisldiudesdimnzantuamumanevosdiluuiundng fidwmadens
deansliAnuseaniua

Components and principles of oral reading; speech organs; practicing correct and
clear pronunciation; and practicing the use of sounds appropriate with word meanings in various

contexts for effective communication.

1021115  Adilne gilgsyrlve uazimusssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

vrisAunay : Ll

(Prerequisite Course: None)

F093alny Qidyylneainaiuda af AT o gan1gad1uiulng wazusannig
TUUsTINRUUWIY) NsUsEYNdANNIAMudilagiidaaivewas Tausssulnelunisaniudinuas
nsUszneueTwedslinuauaNd e

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; the application of obtained knowledge and understanding of

Thai wisdom and culture for successful and happy living and careers.

1021121  mwdengeludiInuszaniu 2(1-2-3)

(English in Daily Life)

AvrdsAunay : Ll

(Prerequisite Course: None)

Adwet warduiineidestunismsedin lassaisusslonnumsanguitonisaunn
TuFausedriu msdeudessnlndi msvenialszaunisaiveanuies nseuesndessedud 73
warUselen saenaunsilafiodulanuainunaunuisudesivuaie

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension

using conversations in modern media.

av
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1021122  arwndengelulanadsislna 2(1-2-3)
(English in Modern World)
AvrUsAunay : laidl
(Prerequisite Course: None)
NINAUIAUTIOULAN NG Y LHUTNYENITHE NITNA N1T81U LAZNISIREUY N1TLARS

AVIUAALIL N15ABUANDIN N1SABUNAWNUT AN duiu Iassadamnenwiiontsdeds n1seen
\Heaegegneias nsnengaununludinusedriuiennuiuadowasiudemanisallumnissy il 21
NIATENUINATIANSTINGING

Developing learners' English language competency focusing on listening, speaking,
reading, and writing skills. Improving learners' communication skills in up-to-date settings where
cultural differences are concerned; asking and answering questions, making conversations,
having discussions. Vocabulary and phrases used in conversations, correct pronunciation, and

grammatical sentence structures for any particular situation.

1021223 nendanguLiagsiaLazn1siney 2(1-2-3)

(English for Business and Work)

AvrisAunay : Ll

(Prerequisite Course: None)

Admyt d1uau warlassadianiwsanguiiisidesdusuedn ansysannisnisile
MsYA N5 waznsdsunwsingulusnuendn mvszgndldnwsinguluuiuniivainvans
shenuLosrudafiviuate n1saguay Mswanidsuamdaniu mslidoyastieg ndes nsld
mwdanguilo fauuslunsihanu naenausnsemlunisinsenisgsia

Vocabulary, idioms and English language structures related to careers; integration of
English listening, speaking, reading and writing in careers; application of English language in
various contexts by oneself via modern media; summarization and conclusion; exchanges of
opinions; giving correct information; using English language for interaction at work; and etiquette

in the use of English language for business transaction.

1021224  aedangeiiionisuaueageadeassa 2(1-2-3)

(English for Creative Presentation)

AudsAunou : laifl

(Prerequisite Course: None)

At druau uaslassaisusslonnundanguiiiendesiuninitaue diay nswl uae
Wil nsttTaunwikazeiaun e lunisiaue msammmaammaﬁﬂﬂwmmwﬂu‘laﬂaaulau
NSUARIAUAALIAL N15INHULAZNAIS INTULELD NSiSesdauiilen Junsunisuliaus n1s
ﬂizL:uumimLauaﬁuaammamasaau maamumiﬂizqﬂmiwayjauazaaﬁmmmzamugﬂuwmi
ULEUe8E198519855A
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Vocabulary, idioms and English sentence structure concerning presentation;
numbers; graphs and charts; the use of verbal and nonverbal languages for presentation;
analysis of online English media; expressing opinions; presentation planning and strategies;
sequencing of presentation contents; steps of giving a presentation; evaluation of one’s own
presentation and others’ presentations; and the application of information and media

appropriate with the patterns of business presentation via modern media.

1021225 MW1BNQWLAEIND 2(1-2-3)
(Business English)
ydeAuniou : Tl
(Prerequisite Course: None)
n15ils n1sya 381U wazmsieunwISInguiien1siSoudw Iausssn Jaun1w

waradaunw dmiunisinsiessivegeliusednina Jynin1sdeansmeTmusIsukasuInIeng
wily Msinseinsalifnwiluusunveinisinsiegsialuaniunisaiivainvane

Listening, speaking, reading and writing English for multicultural learning; verbal and
nonverbal languages for making business communication efficiently; problem solving in inter-
cultural communication; analyzing case studies in the context of business communications in

different situations.

1021226 mesanguetude 2(1-2-3)
(English through the Media)
AvrUsAunay : laidl
(Prerequisite Course: None)

°o v 13

mdnn duu warlassaiunwdingy Mieitesiuynnazteyaludeuiasy nsysa

N13N1514 AINA 158U UATNITIFEUNIYIBINGWAIMNFUTLANATN 9 A15AAIIN N15ATUAIY

q

NTATIZAWMAINNIVDIYNILALTBYAYIET AADRAIUNITLAAIRIUAAALIRUMANIsaldAay Ty

Ly

Jaavuniadunatan

3

Vocabulary, idioms, and English language structure related to news and information
in the mass media; integration of listening, speaking, reading, and writing of English through the
media; interpretation; summarization; analysis of news and information sources; giving opinions

about current significant world events.

av
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1021227 aedangeitenisadasaunazdunieal 2(1-2-3)
(English for Job Application and Interviews)
AvrUsAunay : laidl
(Prerequisite Course: None)
mdnyt duau uarlasadeniwsangy Aierdestuerdn niiianusuinveuves

ANLAUIIIY AT ANTALATINU mmmmm‘lumiaaﬂLﬁmlé’gﬂéfm N1SLATEUAIRALNITETUUAGNATN
W BNSFUNIFAIIU NI15918DINITAUNIWAINIU N1TDIUUTENIASUANATINUY NISITYUANUE
a o a ¢ oA o = wa 1 = a & |
dunnselindieatinsiiy NMsWsudseinde srudanalinnisnsaniuunasuguluung 9

Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly;
preparation and personality enhancement for a job application; mock interview; reading of job
announcements; writing of electronic job application letters; writing of resume; and techniques

to complete application forms.

1021328  NAMWIBNOEEMTUNTHOUINNINTFIY 2(1-2-3)

(English for Standardized Tests)

AyrUsAunou : il

(Prerequisite Course: None)

UsEaIRvaInsasuNInIgIulugULuLNg  lassasieleaeuinunnsgiunedingy
waglassadanisiona nadan1sdanisiian Bnsuasdemnensadinsaey famuvinuenisiladedu
Tamwdidy nsilafiedulamiuetsaziden msyaiedeansludinuszdrfunazyn iieinny
nssruiodularmddy adaniseuia maleuussens aseuaquAtdAws wazlieinsal
mwdanguiunngludeasuinuinsgiunwidingy Bnduinvzawidinguainaisvindeaey
IUINIFIULUUINAD

Acknowledgment of different purposes of Standardized Tests in the market; General
structure of standardized tests and their assessments. Time management; application channels.
Development of English skills; listening for the main idea, listening for details, speaking for
everyday use and discussion, reading comprehension skills, speed reading technique, writing for
general purpose. Vocabulary and language structures used in standardized tests. Practice English
skills by taking a simulation test.

1021231  A1enuludInuszaniu 3(3-0-6)

(Chinese in Daily Life)

AuUsAunau ; laifl

(Prerequisite Course: None)

dnonusiudu Adninazussloafinutesludinusysiiu Aninwrn1silanaznisnn
nsuugidudosiu nsvenduruuasduan nsventuiiar nsuaniianig MABAIUNITITLUS
PUUFTIUL LN TIUUTTTUIU

av
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Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice
of listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling

dates and time; giving directions; and learning about Chinese traditions and culture.

1021232  awiduiegsiauinis 3(3-0-6)

(Chinese for Service Business)

AUy : 1l

(Prerequisite Course: None)

mdiuazUstloaiedfugiauing BnaununnsIuiinedesiunsihnumiiu
nswusanSaue Msteviedudn nanauelusludu nisliusnmsdulnsfninarnnsthsedu
nsaununitelvinnutiemdegndn Ussgndldaiwidusisaniunisaldiass naonaunisiious
Tuusssulunsaniiugsng

Vocabulary and sentences about Service Business, practicing Chinese conversation
related to counter work in shops; introduction of products; buying and selling products; presentation
for promotion of products; provision of telephone and payment services; conversation for provision
of helps to customers; application of Chinese language usage through simulations; and learning of

culture in business transaction.

1021233  mwRuludingu 3(3-0-6)
(Chinese in Office Work)
AudsAunou : laifl
(Prerequisite Course: None)
YuusTIdeuwar Taussuiu Adwisasussleaientudminny sumlasuinfiay

Fuliaveu MsHnaunwiluanIuNTTIeWeY NMIVINMIY NTFUNTEAIIU NSTBANNU NTNALLT
Usgyu nslaneuaumnmelngdng

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how

to leave work, how to speak in meetings, telephone conversations.

1021234 mwﬁwﬁamsﬁaaﬁmaqsﬁa 3(3-0-6)

(Chinese for Business Communication)

AdeAunau : 1l

(Prerequisite Course: None)

AdnsinazUszleniA 27Un151959ImMn955Ae nsavane nsdaUszyy nsiae
ANUHURLANOUNITUALTAILSTTULAEUUUSTIUTLENTU ARDAFUNITAUNUININANIUNTAITIADS
AUUIUNNTIND

av
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Vocabulary and sentences about communication in the context of occupation
Practice conversations about business negotiations, making appointments, arrange meetings,

presentations, and trading etiquette with Chinese people.

1021241 A ndisunludInyszaniu 3(3-0-6)

(Burmese in Daily Life)

AvrUsAunau : laidl

(Prerequisite Course: None)

Tnssadrauazndnhennsal nsilaazniseendosnuidiounndedu fméwiuazdiuu
FuTInUsEa T nsaunun NsUBnsIuIY FAULATENALIY msveniuil maaﬂwﬁﬁwﬁﬁugmﬁ
Aedeafunisyhen

Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers,
numerals and money system; telling about dates, months and years; and basic vocabulary

concerning work.

1021242 mmLﬁﬂumtﬁamsﬁamiqﬁﬁa 3(3-0-6)

(Burmese for Business Communication)

yrvsAunau : 13l

(Prerequisite Course: None)

AdnyiTlAndeaiunsdeansgsia msaumnnwiilsuiniifetestunisdeaisgina
U msthiaueduiuaznsliuing nsaeuatuaufesnsvesgnd maauslusludu msiwasy
duA1 nsAudun sasnaunsEnUfialuaniunisalinass

Business communication vocabulary; basic conversations in Burmese language
concerning business communication, such as presentation of goods, asking customers in order
to provide services to them; customers services; presentation for promotion of products;

changing of goods; and returning of goods. role-play situations.

1021251  awaustudInlszaniu 3(3-0-6)

(Cambodian in Daily Life)

AvrdsAunay : Ll

(Prerequisite Course: None)

anwuzlazlATETNAYIINT §INYT N1TDRNLEBINIYILUNT DNYILAZENUTIO ANVILAY
sUUszleafiugiu inwenisits wa dniuazduuiililuiausesiiu nisaunun msuvendiuau
Fanavanaiu msveniuil aronusdwiiuguiisdesiunsiinu

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday- life
topic vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and

fundamental vocabulary related to work.

av
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1021252 mmwuﬂﬁamiﬁlamsqsﬁa 3(3-0-6)

(Cambodian for Business Communication)

Ardeaunau : laidl

(Prerequisite Course: None)

AdwsifiA et osiunsdoansssia mstiausdudt nslifuinng msasuaiuainy
Fosnsvesgndn maauslusludu madsudud uaznisiudud saenaunsinfoRaununiniw
wuslugn1unsalinass

Business correspondence glossary; product presentation, customers service
dialogues; inquiring customer's need, offering a promotion, and returning goods. Business role-
play in Cambodian.

1.2.2) NGUTINUALHIAUUNIAIINGY
1022211  uYWEIRAINLA 3(3-0-6)

(Multi-Dimensional Humans)

AvrdsAunay : Ll

(Prerequisite Course: None)

TUEINANLEF YR maR ey TANNTT WuaAn AnuTe Usauaznsldivawa
UsgiRmans 255unssu Aausuayinusssuivaevasuisanvesywdlviinnuunnsna nasnauld
nIalANY LazanIuNITAlINaeY

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and
reasoning; history; literature; arts and culture that blend human’ s ideas to be diverse; and the

uses of case studies and simulations.

1022212 AUINUAZAUNUSAIN 3(3-0-6)

(Love and Relationships)

AvrdsAunay : Ll

(Prerequisite Course: None)

Wnwen1sndeny N15Usual nsasieaudseiivla nswaniyednainangluwas
A18UDN IRTINPIFURUTAIN N1T8T1UAZTNBIAMUFUNNUS AIUSAUTZLANFIG 9 19U AMUTATIH
ATALY WIZUNINERTY LAZNITTNAULDY N15ATIATOUATI INTAIN AADAIUNITI UL DA UAIM
\Wasuulas

Social skills; personal adjustment; how to make first impressions; internal and
external personality development; psychology of interpersonal relationships; building and
nurturing relationship; different types of love, for example, love of one’ s country, religion and
monarchy; self-love; building a family, friendship; and coping with changes.

av
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1022213 Slanndq 3(3-0-6)

(World Wide Perspective)

IdeAunau : Tl

(Prerequisite Course: None)

denslangadaqiu amusiudouaranudaudsseninanguussng n15ideuaziATugia
valng ondou lan wuiIAnanvuesIukazanyuzanzauludrulantagdu deaulnauas
FausssuneléinszualamAto naonsunsidsuudasmeslanlugaiasa

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.

1022214  FwIndan MINAILI wazANsEy 3(3-0-6)
(Environment, Development, and Sustainability)
FvisAunau : laidl
(Prerequisite Course: None)

WUIAREIINA DN N1THAILY Laztd1muen1TWaILIIg8U (Sustainable Development

Goals: SDGs) L#i5¥§AaTINM (Bio economy) tAsugiavyuisy (Circular Economy) waslAsygnad
T (Green Economy) mseyintuarnsdnnisasuandenlufiu th 81mA ziauazeils wansenu
yosnsasunlamInnIsiaLFod IuLas A Ind oL ‘U‘Vlmwua\‘iﬁfﬂﬁﬂmﬁgﬂuﬁmmm{jﬁ]Lﬁmqﬂﬂa
Lazau NN dInLReAInS el

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development
to the society and environment; students’ roles towards the environment as an individual and

a member of society.

1022215  WWARTIIWAIHUANA 3(3-0-6)
(Miracle of Good Health)

deAunau : Tl

(Prerequisite Course: None)

ANUdIRaaunIEetIn  Jyvnguninvesaugatlaguy n1suseliugunin Wauins
yasnusameuarInlavesywd Tnunsiioguamm nsguaguaimin nseeniidanie anslden
wazirdedluiinysydniu suitiduandonsuguam arwfuimaineimansaunm uas

VUANANSYEARIY
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The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage; the

environment and health; the evolution of health science; and anti-aging medicine.

1.2.3) NHUNITIANITUATUIANTTY
1023211 wundeudeysyriiml 3(3-0-6)
(Panyapiwat GO)
deAunau : T
(Prerequisite Course: None)
anuduun ngnfininsidunundes vinvziazinadanisiaununndsy nsinvundeu

v

WOWAUNYINEENTIKNLLEEN5AnANTEIAY wWAAMUINGaNAUNITIANIINITRY NISYTUINTT
nidyangiusendumnndeuivenisaniudinuarn1siny naenaununaeuiulygyiuseiivg

Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial
management; the integration of oriental wisdom via GO for living and working; and GO and

artificial intelligence.

1023212 YIANTTUAUNTWAIUIAMNIWARN 3(3-0-6)

(Innovations and Quality of Life Development)

AyrtsAunau : laid

(Prerequisite Course: None)

AUNUY AIUAIATY WaTUTLLANUTANTTU N1IAALTIBBNLUY (Design Thinking)
N133AN15NSNEFun1adan) ANUNINEVBIRMNINTTN LUINITHAILIAMAMITIAMEUTANTTY
paonuMsaisasIAuiansTuRTusElovineTinunud

Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality- of-life improvement

using innovation and innovation for human benefit.

1023213 N1s3IANIMIRULETAn 3(3-0-6)

(Financial Management for Life)

AdeAunau : 1l

(Prerequisite Course: None)

MIMUNUNTRUMLYeTY nsdansnsiuiieingusrasdianie nsdnvisunanas
sulsEANAUE@ILYARE N15003 NTAIU NMTUTERU ANLLEAEY LATHANBULNY NTINLNULATAANI
nsduitedin Audeguuvusneg nagném@duldyanasssunt waluladsunsiiuuazaiig
Uaendiy naensunmsdinnismineinsiunaazyanailonnusisdsdsdy
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Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budsgets; savings; investment; insurance, risks and
returns; financial credit planning for life; various types of loans; personal income tax strategies;
financial and security technology; and management of time and personal resources for

sustainable prosperity.

1023214  N133ANT3gINYALNY 3(3-0-6)

(Business Management in New Era)

AyrGenunau : 1l

(Prerequisite Course: None)

FBsisugsimseaungsialml a3usssnnazassevssalunsiiugsia nagnsnis
ALlugINgAlul N150NRUUAULUUNINGININITIEUleN awasiRugsna nMsadusetanalaly
mal,fJué‘Uizﬂaumi N139ALATIATIN0IANTT NTIAVITUHUTIAT ﬁﬂw‘ﬁ"«iﬂL“fﬁJuﬁm%’UﬂﬁL%uLquﬁﬁﬁﬂ
finsudunazdszaunadiia waldansinauslasinsliinamu nsdl@nwuAgaunisdnnisedng
AUsENaUNSluMegsia

The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to
become an entrepreneur, organizational structure, crafting a business plan; skills required for
building a successful business plan, investor-pitching techniques, and entrepreneurship case

studies.

1023215 waluladadaiianisieu 3(3-0-6)

(Digital Technology for Work)

AvrUsAunay : laidl

(Prerequisite Course: None)

Wawnsveanaluladidna nsldreufiunesifionisduin nseenuuudulingiin
(Infographic) sanuuunmadeulns (Animation) uasnisadrsdeuszau (Multimedia) Wesdu nsld
iesilelumseenuuunauwudniiudeya Wonisfuin Jns1est wanadoya uaznsiauedoya
Tuguuuuuaruesa (Dashboard) wruninisla uwuAMANINIEIE RaonIuNsldmaluladifionis
fnsiodeans waznisusegumidlnaniiuiAiovae (VDO Conference) nnsldmaluladadstauuszuy
Aa17 (Cloud)

Development of digital technology; computer using for calculation; infographic
design; animation design; and basic multimedia creation; data management tools for data
storage; data calculation; data analysis; data interpretation and data presentation; dashboard;

Pareto chart; scatter diagram; communication technology and VDO conference; cloud

technology utilization.

av
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2) RUINIVUANE
2.1) NHUIYIAUTIND
1201111  m1sdanisgsnanmsaadeludlugafdda 3(3-0-6)

(Modern Trade Business Management in Digital Era)

AyrdsAunau : laidl

(Prerequisite Course: None)

LUIAA NOu] unuInkazdsenvesgsnaniseadeluiluyad3via n1siasen
anmuinaeunisgshanisiadelvd nsimuanagnsgsianiseadelyl nisuimalulagunldlunis
ANIUTIAY NITUTMTTANITAUAN nMnTeiiiaing nseenuuui uneusnuaznisly nsels
$1uf MIVIMIsIANSEysannsuAsuvesulatvazeenlauluguhuu Omni channel nadiAnis
118 M3doansnisnaia MsUszyndldiaietnsdanuesulatifienisinnisgsianisinaielnal nns
AnnginsdiinuiiAeadesiugsianmsmadislvaifiaenadostuaniunisaitiag i

Concepts, theories, roles, and types of modern trade business in the digital era; the
analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of
location; designing inside and outside store; planning story layout; integrated online and offline
stores management into Omni channel; sale techniques; marketing communication; an application
of online social network for modern trade business; the analysis of related modern trade business

cases in a current situation.

1201112  N1sAAIARING 3(3-0-6)

(Digital Marketing)

AyrdsAunay : 1l

(Prerequisite Course: None)

NTIATIENANILWINGOUNNNITAAINFIVA InTrevinginTsudusiaa dmuangudming
N19N1TAA19 ﬂﬂiﬁ%ﬂﬂLLUiuﬁiuqﬂﬁﬁﬁa ASWAUINITNAILTNT 09 N1388NUUUNIIABTIARIUNNG
Aulwduazdedsauoaulatl msimuinismamsiudusigeuses nagnsnsnaiameindesiiefumm nns
Fenassndndasiiiions nsuszgndldesdanuinismainfdiaguuuuiinainvaioioaisgsia
aaulaﬁuazmaqwﬁmisﬁﬁzLﬁuaaulaﬁ m‘iaaﬂLLUUﬂaqwﬁﬂﬂﬁmama%ﬁa MsUsTRUNAAINEUSIVDS
NRa1nRYIa naonIudsEsTINlUNITVIINIIRaIARIYIA

Digital marketing environmental analysis; consumer behavior analysis; determination
of the marketing target group; creating brands in digital age; content marketing development;
marketing design via website and online social media; marketing development via influencer;
search engine marketing strategies; selection of products for sales; applying various models of
digital marketing body of knowledge to create online business and online payment strategies;
designing digital marketing strategies; evaluation of the success of digital marketing; and digital
marketing ethics.

av
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1201113 msUnyTuazmstuiianisdanisssia 3(3-0-6)

(Accounting and Finance for Business Management)

yrdsAunau : laidl

(Prerequisite Course: None)

pEnMsaTd MsieTgitarAaiuududiionsimuaTIA1NIE MINALLLTTe
AIAIUANANNIEDS MIUTNIRUYUMUTEY Mdamuvasiuny MTAATIERUAIY ARBATLNT
Ainneideyansmstyuaznsiuitensusiliudadulonnagsia meldnsdlfnuilugedaa

Principles of accounting; analysis and calculation of product costs for determination
of selling prices; planning for risk control management; working capital management; sourcing of
funds; capital budgeting analysis; and accounting and financial statement analysis for business

decision making under case studies in digital era.

1201214  msiannsladafnduazviaelgguniu 3(3-0-6)

(Logistics and Supply Chain Management)

yrdsAunau : laid

(Prerequisite Course: None)

WA Nuuaznagnsnunsinnistadafnduasiaslggunmulugafdia n1snensal
N13ILNUNITRERN NITAIVANANAIN N1TIANITAUAIAIAGILALNITIANITATIFUAT nsdenviuatig
n5dne svuvansaumeLazmeluladluvindldguny nisvuds wagnsdiAnwnfidenndestuaniunisal
Uagiiu

Concepts and theories of business operations; A study of the environment influencing
business operation; agreement and business corporate collaboration in the ASEAN market and
adjacent countries; laws and business procedures; International business strategy thru successful
case studies; the development of business and market; supply chain management and distribution
channels; human resource management; as well as trends and challenge for engaging in modern

trade management activities in the ASEAN market and related countries.

2.2) ngu3vUeny

1212111 MsVIBLAENENYAINITUINNS 3(0-6-3)

(Sales and Signature Service)

deAunau : 14l

(Prerequisite Course: None)

AnUuRnisvisuarienanwainisusnslaen1sanyinuantivesndnauey n1sindy
finugangay mylesgidnunruazanudesnisvesfuilnauasnszuaunisinduladevesiuilag
nsimumatian1svieaudl nMsuilelyniszrinenisvisuaznisuinis msnuadnglunisiey
sfsnsasunenuseniie MseAunensdAnvifsaiuasseussalumsveuaznisuinsuszney
funsinduiinueiiugiusunssidugsialudeuszneuns msfinufoRnsmnassedudiniouen
%’juﬁauw%faué“mﬁﬁwaqwuaqﬂmauazﬁwmuamamu
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The practice of sales and signature service by studying the qualifications of
salespeople; training on suitable skills; analysis of consumer characteristics and needs, and  the
purchasing decision making process; sales techniques development; problem solving during the
sales and service process; setting sales goals, including a sales conclusion report; discussion of
case studies on sales and service ethics, as well as practice of basic entrepreneurial skills; and
practice on product sales outside of classroom, including preparation of brief reports and

presentations.

1212112 n1sIansuanfuailugsnanisAadislv 3(3-0-6)

(Product Management for Modern Trade Business)

yrUsAunau : laid

(Prerequisite Course: None)

nsrUIUNsIANsHaRdaeilugsRamsmadelvd nsimuwnAnNEnig aaintasussy
faual N1IRAUINITAAUTNYILAZNITAENNNEAN I N1TVIAFBUARIA NITAIVANAUNINKER ST
N15INRUNITUINNTIANITHENSUITLUNTUIRONERA1N TINRNITUINITUAENTINTNUNEN deily
gsnamsfadelvy waznsdifiny

The product management processes in modern trade business; product concept; label
and packaging development; storage and preservation of the products; market testing; product
quality control; product launching planning; and management including service and product

distribution in modern trade business; and case studies

1212213 MSIRLUATIATILINGANTTUANAN 3(0-6-3)

(Research and Customer Behaviors Analysis)

AyrdsAunau : laidl

(Prerequisite Course: None)

AU URNITITUALIATIEINGANTINGNAY UszianvuaangugnaAtdving As3Asen
ﬂa%’aﬁﬁ@w%waﬁawqﬁmmqﬂﬁw NSPUIUNTITE NITINURLUAZDBNLULLAT 03T 0N19N15338 N3
wnudeyavgugiiuazdeyanienil n15iaTgvivayauazn1sinnisteyavuinivg N1sUseulana
Tayamelusunsudnsagunieada nsdauenavesdeya wazn1sussendldveyalunisdndulanig
ﬁqiﬁ'ﬁ] G]aE]91QHﬂWi%ﬂﬁTﬁ’]ﬂﬁULﬁ@ﬂ?TJ’NLLNU'D:'iﬁT\]

The practice of research; and analyzing customer behavior; types of target customer
segments; analysis of factors influencing customer behavior; research process; planning and
designing research tools; primary and secondary data collection; data analysis and big data
management; analyzing data with a statistical software; data presentation; and data application

on business decision making, including a preparation of a report for business planning.
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1212215  n1sdadelugsiansdnadielus 3(0-6-3)

(Procurement Management in Modern Trade Business)

yrdsAunau : laid

(Prerequisite Course: None)

AnuTRAafUnsTUIUNSLeE IS nsURTRlunsTade NFHANNIANUABINITVDIGNAT
N151959190589 NIIAAUAUAIAIASILATAITUIUITATIAUAT mimmmﬁmmi‘umqﬂﬁﬂ NITLEIU
unaaefivngay 3nsfnidendune miruauuazUszifiungunmnansusilunszuiunisda 9o
fovn msldinalulafansaumadugiudoyalunssuiunisdsie uazmsdoasiiieadestunssuiuns
13990

The practice of procurement process and practice methods; seeking customer needs;
conducting negotiations; products inventory and warehouse management; customer needs
assessment; the search for appropriate seller sources; methods of seller selection; the product
quality control and evaluation in the procurement process; using information technology as a

database in the ordering process; and communications related to the procurement process.

1212216 N13IANITUIANTIUNINGSNAAING 3(0-6-3)

(Innovation Management in Digital Business)

AyrisAunay : 1l

(Prerequisite Course: None)

Anufdansdanisuianssy n1siesgianundszianuosuinngsy unasfiuiuas
nNrUIUNTadLTansst Malneindnddunadyyiiensiauiuaznisdnnisuianssy ns
afUTensdfnwiefunaudsulammanaluladuas msdanisuianssy MADAIUNISAAUANAENTS
dmsunsunsnszaneuinnssuiiaenadosiunginssuiuslan

The practice of innovation management; the classification analysis of types of
innovations; the sources and process of innovation creation; the analysis of intellectual property
for development and management of innovations; discussion on case studies related to
technological change and innovation management; and determination of strategies for distribution

of innovations that are in trend with consumer behaviors.

1212217 mslugusznaummnegsna 3(3-0-6)

(Entrepreneurship for Business)

deAunau : 14l

(Prerequisite Course: None)

ANHTINgLarUsHNYeIUsznoUnslugsia LAnwAzLWINILETIEILINAR A1z
msviuduindsianumainvaty Wnvruagnsruaunsaalunsuitdym wwamanisaiaassd
uinnssufisnsgdulssansamlunisdiiugifa migimwmsﬁgﬁmmimam NIHER YAAINT N513U
wazwalulagansauwna paensunsimugshabmluazianmsivdainnsiesgiwenueslon1an1egsia
faenndosfiuanuidsunlasesanizwindon
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Meaning and types of entrepreneurship in business; concepts and approaches of
enhancing leadership attitude; diversified teamwork; skills and processes of problem solving;
approaches for creating innovations to upgrade the efficiency of business operation; functional
integrations of marketing, production, personnel, finance, and information technology; and
development of new businesses and ventures from the analysis to identify business opportunities

consistent with the changing environment.

1212161  msHnUfURMUAIUNsIanIsgsAansAadeln 1 3(0-40-0)

(Word-based Learning in Modern Trade Business Management 1)

yrteAunau : laid

(Prerequisite Course: None)

AnuFuRnsiunsdansgsiansmalislvlogiadussuiluaniulseneunisiinisandu
v Tneidomvesnisiinufufvseneuludenisufiiemuluind dmsussdummioluseyiu
deeddnnisununyiertieddnnisiiu MAeaiu inesgiussuuiugaamm nszaneuazuImsidmng
UIMsMIneINsaunsal N1SUTMSIANITAIUNITRY NISUTMSUALS-11AU NSATIRaRULAEIATIEN
HamL Uiy M1519uN deduladegn naudgytym uilulymieg1eaineassd munseuIuns
asaudnnssuy msﬂéfmiaLLaeuamg'E’JﬂIuamuﬂizﬂaumiLLazqﬂmﬂiﬁLﬁym Uszillunansujusauy ann
natlunsiinufoRau nalszfiunsuftRnulasivinnu uarnsussgnddeiliFeuannsuoR
Tudnsdavillasanuuinnssugsianisanade il

Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a supervisor or a store
assistant manager level. Trainings related to store quality standard operating practice, distribution
and goal management, equipment resource management, financial management, profit and loss
management, auditing and analyzing store performance, planning and proactive decision making,
handling problem, creative problem solving according to innovation process. Under the
supervision of store mentor and trainer. Performance assessment based on a length of training,
assessment by store mentor and the application of work-based learning in the development of

an innovation project.

1212162 msEnUuRudunITIansssnanisAadieind 2 3(0-40-0)

(Word-based Learning in Modern Trade Business Management 2)

AdeAunau : 1l

(Prerequisite Course: None)

AnufuRnssnunsiansgsfiamsiasislmisgrafussuuluaanyszneunsinisaniiu
s TneidomvesnisiinufuRvseneuludenisufiimulugud dmsussdurmiolusydu
faegaansusunydedaiegdanisim MAsatu maduduszneunis dinszuaunisnlunddym
LamansaisasiuinnssufienseduUssavsamlunsnmsdiiugsfi nsudmsdanisaufanamén
Store Assortment U3M138UA11ATINT OA (Ordering Assortment) ngldnisguavesngiinluaniuy
Uizﬂaummazqﬂmﬂsﬁﬁm Uszillunan1suuaau annarlun1sinuuiaau naussiunis
UjvAnulaesivtnu uaznsussandasilisouiannmsufialugnsdailassauuinnssugsie
nsadelu
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Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a supervisor or a store
assistant manager level. Trainings related to entrepreneurship, problem solving procedure,
creativity and innovation for effective business management, store assortment, and ordering
assortment. Under the supervision of store mentor and trainer. Performance assessment based
on a length of training, assessment by store mentor and the application of work-based learning in

the development of an innovation project.

1212263  nsEnUfuRudun1sianisgsiamsaadelud 3 3(0-40-0)

(Word-based Learning in Modern Trade Business Management 3)

AyrsAunay : Ll

(Prerequisite Course: None)

AnuFuRnisiunsianmsgsiansialisluloiadussuiluaniulsenaunisiinisandu
faun Tnetdonmesnisiinufifvsenouludenisuftinu dwsunmsuimsianisiudsuouaie
v luiiuf pusuRaveu dnsussiusundsimdinudisusinsyduiand waunviesnewinis
HIAN1331U ey N139539d8UAIUAYN WA (Audit) NITUIMITIANITUINTFINIEUUTIUANAIN
N1581U518914 Al Report auanIuAuianasuazduiind199 nsuimsdnniseuninensyananigly
$1u M3IAN1sTeYATaTneIY unumAasin nsaesunuliegiagndes sudenistiy TSeu waran
Arwdieauesesasiiane neldmapuavesasiinluaniulsznaunisuasyrainsfiiies Yseiduna
MsUFURNU mnatlunsiinufiRny sausiunsufoRnulaefmiiing uagnsussgnidsd
Souinnnsuiilugnisdnilassuuinnssugsianismadeln

Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for multiple store
management within responsible area. For a supervisor or equivalent position and a store
management. Training related to controlling and auditing, maintaining store quality standard
operating practice, reading and controling document and memo, store human resource
management, store data management, mentor duty. Including eagerness to learn. Performance
assessment based on a length of training, assessment by store mentor and the application of

work-based learning in the development of an innovation project.
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1212264 nsRAUfURUAUNISIANISIsRanIsinadelud 4 3(0-40-0)

(Word-based Learning in Modern Trade Business Management 4)

Ayrdedunou : il

(Prerequisite Course: None)

AnuftRnssunsdamsssiansmalielmiegnadusyuuluanulsznounsfiisandu
v Tneidomvesnistinufuivseneuludenisuftinu dmdussiusumisiminuieu
Fannsunun Snwinsgaanisi giaegdansusiindin Afeafu mevssidiuaniunssiunliigiia
Ieegnaduszuy Mauwunagnsnisgsia Taefinsysannisesdanuieing q AFouslumenguiuas
MnnsAnfoRnutmunddety iedarlassuiiietostu New Business Model Trifugsaa
msfnaselml nelinisguanes ennsiivinu asfinluaniusznouns uasyaansiiins Useidiuna
n15UfuRu nvatlunislinu iRy wadsedunisugdfnulagdiiminmu #anisneaeuniy
1MSFILNIN wazn1sUsznddsiiBouianmsufiRlugmsdavilassnuuinnssugsiensfadll

Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a supervisor, acting
store manager, training store manager. Training related to a systematic assessment of business
trend, planning business strategy. Integrating knowledge and theory from work-based practice for
new retail business model project. Under the supervision of store mentor and trainer. Performance
assessment based on a length of training, assessment by store mentor and the application of

work-based learning in the development of an innovation project.

2.3) ngu3vaen
2.3.1) Module: Sales & Service
1203301  WALANITVILLAZNALENSNITLATINAD IO 3(0-6-3)

(Selling Techniques and Negotiation Strategies)

yrtsAunay : laid

(Prerequisite Course: None)

AU URnIsAIuMsWaIinvelazmadaniTune mﬁﬁ]ﬂLwﬂﬁﬂﬂ'ﬁma%uqqﬁamﬁ@?a
Anududuuasith nssresemegsia nsdansdeldidsegninagaiudnnts n1saauny
Auuanagnslun1sasadeses msvdmsdanmsanudsaazsadnslifisUszasdannsiasansioses
n1sefuneneaunssumatian1su1eaNnsalanw Inudanisldwmatinnisviswasnagnsnisiasan
AT TUANIUNITIANNA

Practicum on development of skills and techniques of sales; the practice of high-level
sales techniques by asking with probing and leading questions; business negotiations; the
management of customer’s conflicting arguments with the use of sound principles; the planning
for determination of negotiation strategies; the management of risks and undesirable results from
negotiations; discussion of learned sales technique lessons from case studies; and the practicum

on using sales techniques and negotiation strategies in simulations.
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1203302 n1suelugsiaseulad 3(0-6-3)

(Selling for Online Business)

yrdsAunau : laidl

(Prerequisite Course: None)

Waunsvesssanise Bnufiinisuislugsiadiviaiunisedusensdifnuiieai
nsvelugsianisesulal sULUUNGANTIUEUSINALARTTA WAININITVIBLALNALNSRUURAIUYTDIN
sonlatilueeulatl nsasimnudseivlaiuniseenuuuidunisiiuniwesgnd wagysanni sty
noAnssuludInusedriuvesgna nsussgndldmaluladfdviaatuayunisvislugsiseeulay sauds
mnnzideyaanmaedifiieuiminisuelugiaselat

The evolution of the sales business; practice selling in digital enterprises thru case
studies on online company sales; consumer behavior patterns in the digital era; develop an
offline- to- online integrated sales and strategy; impressing customers by building a customer
journey and incorporating it into their daily activities; the application of digital technologies to
support sales in online businesses; including multidimensional data analysis to manage sales in

online businesses.

1203303  MIIANITANFUNUSUAZUTEEUNITAIGNAT 3(3-0-6)

(Customer Relationship and Customer Experience Management)

AyrdsAunau : laid

(Prerequisite Course: None)

WWIAR MU LAEUANNIINITIANITANUANTUSLALUTEAUNTIVEIgNAT UANNITTANTS
Uszaunisalgnen deuuazesausznauvesdszaunisalgnaiuazanuduius donagnsesdns A3
31\‘1LLNuLLazﬁﬁLﬁumimw{fumaumﬁﬂmﬁﬂiza‘umiajgﬂﬁﬁ N153LATILYINAYNSNITLITUNINITAGN
U%ﬂ’liﬁmmﬁmmiﬂizaummﬁqﬂﬁﬂmﬂﬂiﬁﬁﬁﬂm mil_gizmmiﬁ'umiu‘%mimuﬁmﬁm6] UVDIDIANT
lngldmalulagsiidnia naonaunsiaTendeayanazeanikuunsianansdnnisussaunisalgn

Concepts, theories, principles of customer relationship and customer experience
management; definition and components of customer experience and customer relationship to
corporate strategies; planning and operation based on customer experience management steps;
analysis of competitive strategies of marketing; provision of services in customer experience
management from case studies; integration and management of various aspects of the
organization by using digital technology; and analysis of data and designing the evaluation of

customer experience management.
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2.3.2) Module: Digital & Innovation

1203311  nagndnisduindougsiaghadia 3(3-0-6)

(Business Driven Digital Strategy)

AyrsAunay : 1l

(Prerequisite Course: None)

wnARNsTuIAAougIRagAdTa Meilnlnsiianznsiasunlaueagsio unumues
waluladfdviatugsia mswasuudasmemginssuguslnagnatnddsia nisudeduniegsn slugandia
widvdBidnnsednd nsmaiaddva nsuszndlddeyavueing mamaluladiifeadostunieiu
ANUTIIMELarLIlTNYRTIAAlUBUIAN N150BNIUUNAYNSVRITINT WAy JULUUTIARan1SNsw I
aamé’aaﬁuaﬂnzmimﬁ'ammaﬂLLazmaU%’Uf°f°ummﬁaaﬂWSmamaﬂﬂluqﬂa%ﬁa waZNIAANY

Concept of driving business to digital; Practice in analyzing the changing of business;
The role of digital technology in business; The changing in consumer behavior towards the digital
market; Business competition in the digital age ; Electronic commerce (E-commerce); Digital
marketing; Big data applications ; Technology related to finance; The challenges and trends of
future business; The designing of business strategy and start-up business model which can be

respond to the market demands in the digital era and case studies.

1203312 msanvidendiadmiugsiansiadelu 3(0-6-3)
(Digital Media Creation for Modern Trade Business)
AyrsAunay : 1l
(Prerequisite Course: None)

HnUfURnsassdenivianniasesdieniey Usennueddendvia n1stdnuAnassassAuas

1A aa o N LY a

wmafian1sasnadendva iwhﬁuﬁ'a NILNELNIADATNS ﬂgwmammmﬁmaméuaw swedunstoyeyn
Pussaunarasseusalunisliddednuesulal uasnsdfnum

Practicum on digital media creation from various tools; types of digital media; the use
of creative thinking and digital media creation techniques; media literacy; digital media
dissemination; copyright and intellectual property laws; and ethics and codes of ethics for the use

of online social media; and case studies.

1203313 AuAREINETIALNaNsIANTUIANTTIN1egsia 3(0-6-3)

(Creative Thinking for Innovation Management in Business)

AydeAunau : 14l

(Prerequisite Course: None)

AnUfuRnsAauazinweduuinnsegsadneassd nsfneeaniuvegiaduszuy Anw
ANuAeIN1svesngulvine nstleudaymvesngudivung n1sesniuuidnisuadaymi n1siaun
Funuududuazuinisifioaussaudesniseanguliiving nsnaaeududiuazuinisinamuiu
suwdmsldmalulaglunisidiauenanuanufnaiassagliuulnniegsia
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Practicum on of creative thinking and innovative skills; thinking on systematic design;
the study of the needs of the target groups; defining the problems of the target groups; designing
problem solving methods; development of prototypes of merchandise and services to meet the
needs of target groups; testing the developed merchandise and services; and using technology for

presentation of new models of innovative products based on creative thinking in business.

2.3.3) Module: Store Management
1203321  N15UTAITIIUATRE19HDDNTN 3(0-6-3)

(Professional Management of Stores)

AyrdsAunay : 1l

(Prerequisite Course: None)

AnUUAnsTan1siiualalinanIn Usn1sIan1sduALaEn1sUINIT N15ReNRUUNIEY
nsldfui mannussiudliiaunionm nisdeansaeludiudn nagnsnisneeenlatiuazesulay
nsdndsduanuueewlatduazesulad nsineunanisanduuaiutinue nsdesdunazwnly
Jyn199931UA7 N19AIVANALAANINTIUAIAHULIATIIUSIUAIAUAIN UazN1TIATIILUUTIa0IT 1A
AULLUY

Practicum on quality store management; product and service management; store
layout design; store decoration to be aesthetically pleasing; the use of space in store;
communications within the store; offline and online selling strategies; offline and online delivery
of merchandise; the follow- up of work performance results based on the set targets; the
prevention and solving of the store’s problems; the control and taking care of the store’s
condition according to the quality store standards; and the creation of the prototype model of

the store.

1203322  N15IANTSYRININNITAAIALAZAITNITZAUEUAN 3(3-0-6)

(Marketing and Merchandise Distribution channel Management)

yrUsAunau : laidl

(Prerequisite Course: None)

WUIAA NOYE HaUINNITNITINNITYDININITAAIALAZNITNTEANLFUAT AUEAYTDS
4 9INIINITARIAUAENITNTZINWAUAT DIAUTENDUTDIYDINTINITAAIALALAITATEAIYAUAY
ANTNLINADUVBITOIVINNITAAN IATIATNVDITBINNAITNAN TLAUVDITBINNINTZANBEUAT Tade
fifidnsnasenisimuassRutemanIsn seatedudn Wleuiensnanaiifienisdanisveamnnisnann
LAEN1INIEALEUAT NAYNSYRINNNITIANITVRINNITNAIAKALNITNTLINLFUAT N1TRNKUUTDIN
N1INAIALAZNIINTEINWAUAT kaLNIUANITOMNINITAAIALAZNIINTEAWAUAMWULTSAadE
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Concepts, theories, and principles of marketing and merchandise distribution channel
management; the environment of marketing and merchandise channel; structure of marketing
channel; the level of merchandise distribution channel; the level of distribution channels; factors
influencing the determination of the merchandise distribution level; strategies of marketing and
merchandise distribution channel management; designing of marketing and distribution channels;
and case studies of modern business marketing and distribution channels.

1203323 msuUSMsiuiinazaieviewusiing 3(0-6-3)

(Commercial Space and Allies Networks Management)

yrdsAunau : laid

(Prerequisite Course: None)

AnuftAnmsnisuimsiufions nsdudununidin nsmuauduiiaeds nsaua
UARINT NIFUTMTINAT MTIATIENEAUY mmﬁmﬂﬁﬂﬁﬁ’ﬁmﬂu%ﬁuLLavﬂivmumﬁU@ﬁ’aawﬂu
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ﬂ’nﬂﬂmsawmmil,lmsmmmuammﬂummﬂ waznaaedinnsusmsiuiinneuazinietieiusing

Practicum on commercial space management; storefront operations; inventory and
warehouse management; personnel control; customer management; analysis of total amount of
sales; in-store operating standards and in-store work processes; the systematic method of control
and creation of standards; the creation of networks of business allies with other organizations;
strategies to create a competitive advantage over competitors in the market; and experimenting
with the practice of commercial space and allies networks management.

2.3.4) Module: Strategy & Entrepreneurship
1203331  N159AN30819KUTENBUNMSHIMTUSIND 3(0-6-3)

(Entrepreneurial Management for Business)

AyrdsAunau : laidl

(Prerequisite Course: None)

AnufdAiAeaiunsdanisedeUsznounis mnuvInELazYaUILATeINITIANTTEE
HuUsznaunts anudidyreinisilduduszneunisreuinngsy asdnisudnnssy Tausssunisduy
Juszneunislussdnms nsdldnwiiedfumsdnnisedieuszneunislumegsia mswaunesdnis
Husznounis nagndnisiluduszneunis msmvuaidesiai Wusha wazidmune n1s3asieinig
WUetUNElUEAAIMNTIN N1FIRYAUGIND WNUALTUIULATLHURNIEYN AARAIUNITIANTITANTINLD
Augiduladiudelugina

Practicum on entrepreneurial management; definition and scope of entrepreneurial
management; the importance of entrepreneurship on innovations; innovative organizations;
entrepreneurial culture in organization; case studies of entrepreneurial management in business;
development of entrepreneurial organizations; strategies of entrepreneurship; the determination
of vision, mission and goals; analysis of competition in related industries; preparation of business
plans, operational plans and contingency plans; and management of collaboration among

stakeholders.
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1203332 msdannsisnagnsniegsnatidedu 3(0-6-3)

(Sustainable Business Strategic Management)

ArdAunau : laidl

(Prerequisite Course: None)

AnufoRAeiunsdansidenagnd wundauasanudfyuesnisinnindinagninagiia
NFIATIAENIUNTAUNNGINATINTUAN YA NsUszdiuaulaseulunisudatuvesgnainnssy
MAeades Madudugsaliasnadesiuloniauazguassa n13119unU nagnsuaznITAMUALKY
duflunuremihegsia mathnagnslugnsuiifesieiiussansam Aaaussousildiuievluns
utadu waziinelviAnanudBuresssia osdns uazyuvy

Practicum on strategic management; concepts and importance of business strategic
management; analysis of business situations from various case studies; assessment of competitive
advantages in related industries; business operations in accordance with opportunities and threats;
strategic planning and operational planning for business units; and implementation of strategies
towards the efficient operation that creates advantages in the competition and creates

sustainability in business, organization and community.

1203333  N159ANTIINIUAIND T 3(3-0-6)

(Business Management in ASEAN Market)

AyrsAunay : 1l

(Prerequisite Course: None)

LLu’JﬁﬂLLaS‘VIQ‘Hﬁ‘ﬁILﬁﬂ?sﬁaﬁﬁUﬂ’]iUiSﬂaUﬁqiﬁﬁ] ﬂ’]iﬁﬂ‘iﬂ’]ﬁﬂ’ﬁ/\lLL’méjamﬁﬁNaﬁiaﬂﬁﬁ’]ﬁﬁﬁﬁ]
“i’lj’emﬂaﬂLLazﬂ’JWmﬁl’mﬁa%’]ﬂﬁqiﬁﬂummﬂmLS?IEJuLLaL"UizmﬁﬁLﬁ'EJ’J%aQ ﬂ{]‘mﬂaLLﬁ%%um@umiUi%ﬂaUﬂ’ﬁ
5379 nagnsgInaTeninalseva gsfansfAvszauanudTa msfmungsfaazeain msdanisle
UNMULALIBINIINITINT MUY mau%mw%’wmﬂsuq‘wé AADAULUILUNLAZAIUYINIYEINTUNT
UsgnougsiamsmasislvallunainedouuazussmaiiAeadeos

Concepts and theories of business operations; A study of the environment influencing
business operation; agreement and business corporate collaboration in the ASEAN market and
adjacent countries; laws and business procedures; International business strategy thru successful
case studies; the development of business and market; human resource management; as well as
trends and challenge for engaging in modern trade management activities in the ASEAN market

and related countries.
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2.3.5) Module: Modern Trade Business Trend
1203341  n15IANTTIIRvRMNTALlY vy 3(3-0-6)

(Modern Food Business Management)

yrteAunau : laid

(Prerequisite Course: None)

NANAITUALNTEUIUNITIANITTIAR WA eIvy Uwuuvesgsivemisasislvy ns
ARTEVENIMKINaRNNIINISAIR Jeynivesnisvigsiaemisadeing audsnarlonia JURUUNIS
U3lnAemsvesAugAlyd N1SIATIZVGNAT NAYNSNIINITAAIAN LWILUNUBITINIDMNTIINGA AIUDS
Tagtuvatlvenazwniltuvesgsiaomsadelmiluowan

Principles and processes of modern food business management in a new modern
food business model; the analysis of the marketing environment; problems, risk and opportunities
of modern food business; types of model food conceptions;, customer analysis; marketing
strategy; food business trends in Thailand from the past to the present, as well as future of

modern food industry trends.

1203342  N1SIANITIINVGUANLALLNTUING 3(3-0-6)

(Health and Nutrition Business Management)

AyrUsAunay : 1l

(Prerequisite Course: None)

miﬁmimﬁmﬁﬁuﬁﬁadﬂLa%mqmmwuaziﬂ%mma mmiLLaszﬁﬂmImjmmiLﬁams
ALAFUNIN 281N 1ATUINTT FEUUAMNNLAYAINUADANEYBIRINNS maqmﬁmammaa"m%’uﬁ
Usgneufamsuaziduifas s uazngusnediieades

Product management to promote health and nutrition; food and nutrition values for
health care; nutrition labels; quality system and food safety; food sanitation for food
entrepreneurs and food handlers; and related laws.

1203343  N13IANITTINIFUAINUALAIIUNY 3(3-0-6)

(Health and Wellness Business Management)

AyrisAunay : 1l

(Prerequisite Course: None)

ﬂ’J’liJ%JLﬁIENéTUL%‘IENEJ”ILL@”?I@J‘UIW? YA I0NEU LNABIS NANAMINETUDIMIT LITA1D
waznIsLaenlyen miﬂﬁuwmmawamumsmLLam‘Wism Imjmmil,wamiml,aasumw NITUIMITIANT
Wlﬂuﬂmﬁstl’]slLLa”ﬂ’]iUﬁﬂ?iNaMﬂm%ﬂﬁuﬂWWV}mmEJI‘L!?WULW@E‘FUJWWLLa”iﬁuﬁ”fﬂ’m‘fUa

Fundamental knowledge on medicines and herbs, medical products, vitamins,
minerals, supplementary food products, cosmetic medicines, and medicine selection; preliminary
first aid; skin care; nutrition for healthcare; and the administration and management, sales
techniques, and provision of services concerning healthcare products in healthcare stores and

convenience stores.
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1203344  vdaiaanaTIRIUNITIANITIINANISAEsTE T 3(3-0-6)

(Selected Topics in Modern Trade Business Management)

ArdAunau : laidl

(Prerequisite Course: None)

meleneinsdfnwinisdanisgsianisiadelmiidlnewasseussmaidussifudidy
Tuanunisaitfagsu maiesgileniawarguassnvesgsia wualdugsianisinadislvaislusuuuy
sovlatiuazosulay AndAsdinsgininds ulanunAnlngimealuladddvauldlunsdniussia
Tnerhiausluzunuusneny nasnsunsiiausutemsnsdeansiiviuay

Analysis of case studies on commercial business management both in Thailand and
foreign countries that are important issues in the current situations; analysis of business
opportunities and obstacles; trends of both offline and online modern commercial businesses;
practicing analytical thinking on transformation of concepts with the application of digital
technology in business operation with the presentation in the form of reports; and the

presentation via up-to-date communication channels.
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