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1) wuIATIARNE MW Un@Enwdsaseusieivn Suulitsenin 15 wweis anruneall
v @ 4 I < o K% 1 1 a a [ a’lj
1.1) Bundnanwaivasitady (PIM) 31ululdtiasndt 6 wuaeha 31ns1e3v1Rll

o

IRAIY Fo3un wulenn | FyrUsAUnau
1010101 | mwilvewiiemsdoanslugaivia 3(3-0-6) -
(Thai for Digital Communication)
1010102 | Yswaiayaunitaiiiionsdanis 3(3-0-6) -
(Philosophy of Panyapiwat for Management)
1010103 | adinmansiiensinsziuassnaula 3(3-0-6) -
(Mathematics for Analysis and Decision Making)
1010104 | IDwalilosmavia 3(3-0-6) -
(Digital Citizenship)
1.2) mnamanswisdia siualidesndt 9 wisefn vinseinlu 3 nauivded
1.2.1) ngunwitansaoans
TRAQYN Fodn wiein | AvdsAunau
1021111 | mwiuimusssulng 3(3-0-6) -
(Thai Language and Culture)
1021112 | mwinglugiusmuwisinslseme 3(3-0-6) -
(Thai as a Foreign Language)
1021113 | ndnawaznskinwlng 3(3-0-6) -
(Language Structure and Usage of Thai)
1021114 | mMsusenidusniwlneg 3(3-0-6) -
(Thai Oral Reading)
1021115 | Flve aiidyalve uaziausssulne 3(3-0-6) -
(Thai Way of Life, Wisdom, and Culture)
1021121 | mwdangeludinuszd1iu 2(1-2-3) -
(English in Daily Life)
1021122 | mwdangululanadelvy 2(1-2-3) -
(English in Modern World)
1021223 | Mwdanguiiegsianagnisviney 2(1-2-3) -
(English for Business and Work)
1021224 | Mwdanquiitenstniausesaaineassd 2(1-2-3) -
(English for Creative Presentation)
1021225 | M9 uidegsna 2(1-2-3) -
(Business English)
1021226 | mMwdangueinude 2(1-2-3) .
(English through the Media)
aonvunsdnnistdyanitan 19
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IRAIY Fodw wdawnn | FvrUsAunau

1021227 | Mwidanguidlontsadasiunazduntvel 2(1-2-3) -
(English for Job Application and Interviews)

1021328 | mwdengudmiunsaeuinuinggIu 2(1-2-3) -
(English for Standardized Tests)

1021231 | nwnuluiinuszdniu 3(3-0-6) -
(Chinese in Daily Life)

1021232 | mwn3uiilegsiauinig 3(3-0-6) -
(Chinese for Service Business)

1021233 | mwIuludtineu 3(3-0-6) -
(Chinese in Office Work)

1021234 mwﬁmﬁaﬂ’ﬁ?{aaﬁmqqiﬁﬁ] 3(3-0-6) -
(Chinese for Business Communication)

1021241 | mwullsunnludinuszanTu 3(3-0-6) -
(Burmese in Daily Life)

1021242 mmLﬁaumtﬁamiﬁamiqiﬁa 3(3-0-6) -
(Burmese for Business Communication)

1021251 | mwivnsludinuseaniu 3(3-0-6) -
(Cambodian in Daily Life)

1021252 ﬂmmmLﬁaﬂ’ﬁﬁaaﬁqiﬁﬁ] 3(3-0-6) -
(Cambodian for Business Communication)
1.2.2) NGUTINUALTHIANUKIAIINEY

TREIY Fodw wuaenn | IvrUsAUnau

1022211 | dywdvianila 3(3-0-6) -
(Multi-Dimensional Humans)

1022212 | Anusnuazdunusnw 3(3-0-6) -
(Love and Relationships)

1022213 | slanng 3(3-0-6) -
(World Wide Perspective)

1022214 | Awwnden Mswaw uwazaudy 3(3-0-6) -

(Environment, Development, and Sustainability)
1022215 | WWARTIGLUIAUN NG 3(3-0-6) -
(Miracle of Good Health)

aonvunsdnnistdyanitan 20
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1.23) NFUNITIANITUALUIANTTY
AN FoAn wulein | AyUsAUnaU
1023211 | nundendeygrAdmi 3(3-0-6) -
(Panyapiwat GO)

1023212 | winNISUAUNITARIUIAMAINTTA 3(3-0-6) -

(Innovations and Quality of Life Development)

1023213 | Msdansnisiuiiedin 3(3-0-6) -
(Financial Management for Life)
1023214 | M3Innsgsiagaln 3(3-0-6) -

(Business Management in New Era)

1023215 | wmeluladnavatiion1svineuy 3(3-0-6) -

(Digital Technology for Work)

2) nuandganie dndnwidesdnuisiedvilunuindvianits 31U 54 nudeie
NGV Al
2.1) ngudvunugsna Wissuduiu 12 vdein 1ns1e3vseluil

TRAIY Hodan wdawnn | Av1UeAunau

1101111 | msdanisgsnamsanadielvailugadvia 3(3-0-6) -
(Modern Trade Business Management in Digital Era)

1101112 | MInanRIna 3(3-0-6) -
(Digital Marketing)

1101113 | M3l Tuagmsiuiiensdansssia 3(3-0-6) -

(Accounting and Finance for Business Management)

1101214 | m3danisladasinduasitlgguniu 3(3-0-6) -

(Logistics and Supply Chain Management)

2.2) nguAvveAu Wiseudiwiu 30 mhedn ansedvsellil

SHEIYN IoAU UUWARN | AY1UIAUNDU

1132111 | M5v8LazlonNanwaln1susNIg 3(0-6-3) -

(Sales and Signature Service)

1132112 | msdanmswdndaeitugsnaniseadieln 3(3-0-6) -
(Product Management for Modern Trade Business)

1132213 | MWUALTATIZINGANTINGNAT 3(0-6-3) -

(Research and Customer Behavior Analysis)

1132215 | Msdndelugsianismadelng 3(0-6-3) -
(Procurement Management in Modern Trade Business)

1132216 | M3IANTUIANTTUNNGINAATTA 3(0-6-3) -
(Innovation Management in Digital Business)

[ 4
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T
A a

SRRV LERLY midgin | Ivdedunay
1132217 | maduduszneunismiegsna 3(3-0-6) -

(Entrepreneurship for Business)

1132161 | msAnUinumunisianisssiansanadeld 1 3(0-40-0) -
(Word-based Learning in Modern Trade Business

Management 1)

1132162 | MsAnUuRnusunsinnisgsiansmadel 2 3(0-40-0) .
(Word-based Learning in Modern Trade Business
Management 2)

1132263 | MsAnUuRnusunsinnisgsianismadel 3 3(0-40-0) .
(Word-based Learning in Modern Trade Business
Management 3)

1132264 | MsAnUuRnusumsiansgsiansmadelul 4 3(0-40-0) -

(Word-based Learning in Modern Trade Business

Management 4)

2.3) ngsviden WidenSeudnuou 12 viwein nsedn 5 nquiv aunsadens1egin

[

Aaenaale fail
2.3.1) Module: Sales & Service

TRAIY Fodw wuawne | AyrU9AUNaUY

1103301 | WATANISVIEUALNAENTNITATIRDTEY 3(0-6-3) -
(Selling Techniques and Negotiation Strategies)

1103302 | mMsvelugsnaeeulad 3(0-6-3) -
(Selling for Online Business)

1103303 | msdanmsanuduiusiazUszaunisalgnan 3(3-0-6) -

(Customer Relationship and Customer Experience

Management)

2.3.2) Module: Digital & Innovation
TRAIY ¥ wuawnn | Iy1U9AUNaUY
1103311 | nagnsnsTuindiougsnagnava 3(3-0-6) -

(Business Driven Digital Strategy)
1103312 | msdavihdeddviadmsugsnanisaadiell 3(0-6-3) -
(Digital Media Creation for Modern Trade Business)

1103313 mmﬁma%waiiﬁl,ﬁamﬁmmiuﬂfmmiumqqiﬁﬂ 3(0-6-3) -
(Creative Thinking for Innovation Management in

Business)

[ 4
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2.3.3) Module: Store Management
REIYN Fodw wuein | AvrUsAunau
1103321 | AMSUTMITIUAIDE19E091TN 3(0-6-3) -
(Professional Management of Stores)
1103322 | NM159AN1SY0INNAITAAINLATAITNTZANBAUAT 3(3-0-6) -
(Marketing and Merchandise Distribution channel
Management)
1103323 | msudmsiuiiuazindodiemisiing 3(0-6-3) -
(Commercial Space and Allies Networks Management)
2.3.4) Module: Strategy & Entrepreneurship
REIYN Fodw wuein | AyrdsAunau
1103331 | M3dan1seg1agusznaunsdmiugsig 3(0-6-3) -
(Entrepreneurial Management for Business)
1103332 | msdansidanagnsnisgsnafidedu 3(0-6-3) -
(Sustainable Business Strategic Management)
1103333 | M3dnan1sgsialunainedeu 3(3-0-6) -
(Business Management in ASEAN Market)
2.3.5) Module: Modern Trade Business Trend
TREIY Fodwn wuawne | w1U9AUNaUY

1103341 | nsdanisgsnaenmsadell 3(3-0-6) -

(Modern Food Business Management)

1103342 | n1359AN1393nNaguAnUaslaguINg 3(3-0-6) -
(Health and Nutrition Business Management)

1103343 | M59ANNSTINIFUATNUAZAL 3(3-0-6) -
(Health and Wellness Business Management)

1103344 | deidenasssnunsianisgananisaadeln 3(3-0-6) -
(Selected Topics in Modern Trade Business

Management)

3) MuIRIYIAINIET UnAnwIFaEnuTeTTlurAIFIdeNEs 31U 3 wihehe
UnAnwiaruisatdenieusieivimUnasuluaartunisdanisleygraimd
wioaaTugaudnwdu Tnedesldsumuiiureuainenasdiivsnem

il lusgdryninvesaanduninudeduney anuiansaeudElvdnAnwameiteuly
13w ule InsaendesiuAnen nveiseunaznnsgIunsIansiteunsaeu
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3.1.4 URUNISANEA
Fuli 1
AAMsANYIT 1 aMamsAneil 2

WGV 3783 iagfin| sy 37831 VATRlinl
10000 | MIndnaNwalveiltowd (PIM) 3 10x00¢ | MInSnaNwalvasilowdy (PIM) 3
10x00c¢ | MUIAFNARTUINTIN 3 10x000c | NUINFNARTUINTIN 3
1101111 | Mmsdmmsgsnansmadelvailuena 3| 1101113 | melaBuagmsiuiionsdanis 3

Adva 3579
1101112 | M3Aa1ARIYA 3 | 1101214 | m3damsladainduasiile 3

U
1132111 | NM5v18uaztonanwainIsuInIg 3 1132213 | MyIduuazIATIZINgRNTY 3
anAn

1132161 | MsAnUURNUAUNITIANITIIND 3| 1132162 | msRnUURuauNTIANg 3

nsfadielul 1 ganamsmadelvy 2

3 18 39 18
T 2
AMamsAne 1 AAnsAnET 2

IWERY 3783 wideia| SWEIY 3783 VATRlinl
10x00xx | MNINFERSUNITI 3| 110300 | ngadvLden (1) 3
1132112 | msdamswansineilugsianism 3| 11030 | nguAvIGen (2) 3

adleln
1132215 | mydndelugshanisinadiolvl 3| 11030 | nguArden (3) 3
1132216 | NM33AMIUIANTTUNNGINAAIA 3| 110300 | n@avLEen (4) 3
1132217 | msilugszneunmsnagsia 3 0000006 | VPV UTRNET 3
1132263 | MIRnUuRnuaIunNTInnIg 3| 1132264 | msEnUGURNUAIUNITIANG 3

gnansmadelv 3 gsnamsmadelv 4

39U 18 39U 18
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3.1.5 ANB5UNYSIYIVN

1) yanadnAnwwialy
1.1) wnaadnanwalvasivtody (PIM)
1010101 mwlneilenisdeanslugandiia 3(3-0-6)
(Thai for Digital Communication)
UeAuniou : 14l
(Prerequisite Course: None)
nsdoassneniw wsemlunisdeans vannisuagsULuuNMRiEueeg 1A aTIA

AFAATIZIHTUENT NTHNTUUIZHUINNISTHIMAZN1T81U NM9wSealATISeY Wen wazn1sanaisu

Y

TayaiianIsne N1eankuuLazInyidedaus inwrlunisitaueviesnisidiiides a1emn Aun
WATYATNAIN NITRANITLANTBY NTHALTNTIY N1519531605849 N150AUTIY UagnIsiaudauana
WIAHA AABAIUNITIEULDANN NTWEUTIENY NMSlguian1sdeansegllfaly

Language communication; communication etiquettes; creative presentation theory
and patterns; message receiver analysis; the practice of capturing the main idea from listening,
and speaking; speech layout, content preparation, and speech sequencing; designing and
producing the media; presentation skills, intonation, eye- contact, verbal message, and
personality; the practice of storytelling, persuasive skills, negotiation skills, debating, and

expressing opinions; writing summary, report writing, writing for artistic communication.

1010102 USsadayaidaniiiiensianig 3(3-0-6)

(Philosophy of Panyapiwat for Management)

UeAuniou : 14l

(Prerequisite Course: None)

WWIARYBINMINYIFULIBIANTTINAT FULUUNTISBUSAUANSRNUSEAUNIalasa
(Work-based Education) §adnuaidyanifaiitenisasraindanistideoundy andy oy
Wudmusssy uarsnaugnaes A3esssulunsvinaukaranusuinveuienuladlazdiny Jausssy
psAnsuazmsUiuflviaenadesiuimusssudiuanng mstldiusiuuazaugniiusiessdng neii
WAZATIZERY ARBATUNTINUHULAZNITATNAUAATINDY19TAUEY

Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility
for oneself and society. Defining organizational engagement; leadership; supports. Planning for

a successful work-life balance.

[ 4

A01UUN59ANSUUEUN A IR 25

A7}



au.07. Sunsumangnstusyuy CHECO Wadun 7 wauniau 2565
UPAD.2

1010103  adiaranfiien1sieseikazdndula 3(3-0-6)
(Mathematics for Analysis and Decision Making)
AyrUsAunau : 1l
(Prerequisite Course: None)

s o

LUIAALTIAMAANENSHLALADR NANNITHALITNITNANAAANSNUIUITMAINDY kay

wAtiAN5UsEynAlTluTinUsedniu ANUNNNELAETURDUYBINTEUIUNTAATIIATIER nATANIS

i

Andula N15ARININENISARTINTINE NTPUIUNITIAMANG N1TIATIERRAUYUAUNISUSENaUR TN
Tueuan naenIuNTlaswideyalumsindulaiveundam

Mathematical and statistical concepts; mathematical principles and methods
applying for answers and techniques of applying in daily life; definition and process of analytical
thinking; decision-making techniques; critical thinking; logical thinking; reasoning process; break-
even analysis for future career; and data analysis for decision-making and problem-solving.

1010104 Jnwaldlasfdvia 3(3-0-6)

(Digital Citizenship)

AyrteAunau : laidl

(Prerequisite Course: None)

Futsmallendanazwuiliumalulagfdna Jeyaruseivg (Artificial Intelligence : Al)
Tudindsedriu msdududeyaseulatinisiiviiude nsiiud1uasy (Fake News) n1sldinalulad
Advasgrmainvansuazaiisassd msldieiesdeutstudoyauazirnusniugduiuueeulad
msldueundiadulunisvhay nsnandeddtasarnsdenldedaiiaisangin nsldiniesile
wistludoya nsaunuiwagyhausmiugBunuueeula ngumnegsnssuesulatl AvAvsuazain
aseninfad@nisunuUsingeg mﬁ'ﬂmmm‘daamﬁwaﬁayjauulaﬂaaulaﬁ maamumiﬁﬂmmiﬂ,ﬂ
Uszgndlfilemsu fiRnulussdnsyalvsl

Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and
diversely; data-sharing tools and online co-working; using applications for working; digital media
creation and using sensibly; online conversation and co-working; electronic transactions act;
copyright and rights awareness; cyber security; and knowledge application to operate in new

organizations.

[ 4
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1AD.2
1.2) BUINANEASHNITIN
1.2.1) nguneuiven1siedns
1021111  awnuImusssulne 3(3-0-6)

(Thai Language and Culture)

AyrdsAunauy : il

(Prerequisite Course: None)

miﬁﬂmwai’mmqmmLLaz"’muﬁssumm%ummé’mulm mﬁmwﬁ%m%wammé’mu
fifiden1un uardninavesniwiifidediny anuduiussenitanwiuiausssuluseduday
UI2NaUmIY T5AUATOUATT T2AUDIANT S¥AUUIEINA LazIzauaIna

A study of linguistic and cultural dynamics in the context of Thai society, an analysis
of the influence of society on the language, and the influence of language on society. The
relationship between language and culture at the social level consisting of family,

organizational, national, and international levels.

1021112 mwlnelugruznwinedszme 3(3-0-6)

(Thai as a Foreign Language)

AyrUsAunau : 1l

(Prerequisite Course: None)

wdnmsuagiiniinuensaumnnwiingluiinussdriu msdunusdndt niseenidesls
gndies mslid uaziFeuSeastloaiiensdeansiitaauiissansam

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021113 wdnAEMazAsiEnIEIng 3(3-0-6)

(Language Structure and Usage of Thai)

AyrUsAunau : 1l

(Prerequisite Course: None)

lassafanwive lassaianeedlumeilng nislddlassadinguauazyssloa n1slyd
szaudt msldnwlngligndesauaniusuazaniunisal Jymmsldnwineludagdu Tinsien
N5l naensunsAnwiwuimewiluliulsuasnmsldnuingligndesudnuusawilne

Thai language structure; syllable structure in Thai language; use of words; structure
of phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage;

study of guidelines for correction and improvement of the use of Thai language.
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1021114  asgnussnidesnIvIlng 3(3-0-6)

(Thai Oral Reading)

UsAunay : Ll

(Prerequisite Course: None)

osAUsznoUUarmManNITeueendes aduaeitldlunmsesnides msiinuftAnisesnides
Tigndfosdaiau nstinufoanislddidedfmngautunnumnsvesdiluuiunine fidmasanis
deansliAnuseaviua

Components and principles of oral reading; speech organs; practicing correct and
clear pronunciation; and practicing the use of sounds appropriate with word meanings in various

contexts for effective communication.

1021115  Adlne gidyalne uazdausssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AyrvsAunau : 1l

(Prerequisite Course: None)

WTalny gidgyarlvneainainuda ad Ao gnigadiuiulng wasusannig
Tausssuuruingg malszgndanuianudlanidyaiveuasiausssulvelunisiidudinuay
nsUszneueITneglinnuguAudnse

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; the application of obtained knowledge and understanding of

Thai wisdom and culture for successful and happy living and careers.

1021121  mMwdengquludInuszaniu 2(1-2-3)

(English in Daily Life)

AyrUeAunau : laidl

(Prerequisite Course: None)

A warduiufifeadestunisdisdin lassaeussloantudinguitonsaunud
TuTinuszdntu madouiessilndis nsvenaszaunisaiveinuias Mssueanidesseiua 23
wazUszlen maensunsitaiiodularumnunaunusudediviuade

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension

using conversations in modern media.
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1021122  mwdengululandde 2(1-2-3)
(English in Modern World)
Fndsfuniou : 1aidl
(Prerequisite Course: None)
N1SHAUNIANTIAUENIYITINGY LHUTINYENITIE N1THA N1581U 1aENITTEU NTUARS

ANUARLIY NsREUANN MIReunauYl MAW dnau lassaimaniviiienisdeans nseen
\Hedeegegnees nsueReaununludinusedriuieanuivadowasiudemnnisallumnissei 21
NIATEUENALIMUEITHEING

Developing learners' English language competency focusing on listening, speaking,
reading, and writing skills. Improving learners' communication skills in up-to-date settings where
cultural differences are concerned; asking and answering questions, making conversations,
having discussions. Vocabulary and phrases used in conversations, correct pronunciation, and

grammatical sentence structures for any particular situation.

1021223 mmé’anqmﬁaqsﬁaLLazmsv‘hmu 2(1-2-3)

(English for Business and Work)

rUsAunay : Ll

(Prerequisite Course: None)

Adst d1udu wazlassainanwidnguiltisatesiuauendn nsysannisnisils
N13YA 115814 WAz B UNIBI8INGLTUIIUDITN miﬂizqﬂﬁsﬁmmé’qﬂqﬂuu%mﬁwmﬂwaw
senulesiudeiiuats nsasuau Msanasuanudaiiu mslideyasgrgndes n1sld
mwdanguilou fauituslunmsvinu aasaausnsevlunisiadenigsia

Vocabulary, idioms and English language structures related to careers; integration of
English listening, speaking, reading and writing in careers; application of English language in
various contexts by oneself via modern media; summarization and conclusion; exchanges of
opinions; giving correct information; using English language for interaction at work; and etiquette

in the use of English language for business transaction.

1021224 anwsengesiienisinauesgnadneassa 2(1-2-3)

(English for Creative Presentation)

rUsAunau : Ll

(Prerequisite Course: None)

fdnyt druu warlassadieusslonnmudanguiliiendestunmstiaue diav nsw uay
WUl NslERunwkaraiaunulumsiiaue ﬂ’mLm’]maammaaﬂqwLwaLLwﬂuIaﬂaaulau
nsuanInEARLTiY Myaunukaznadslunsiiaue madesdiduien dumeunininaue ns
'LlizLuumimLauamammamawgau maamumiﬂssqﬂmiwagaLLazaaiwquwsamﬂ‘ug‘dtw‘ums
UNAUDOENATETIA
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Vocabulary, idioms and English sentence structure concerning presentation;
numbers; graphs and charts; the use of verbal and nonverbal languages for presentation;
analysis of online English media; expressing opinions; presentation planning and strategies;
sequencing of presentation contents; steps of giving a presentation; evaluation of one’s own
presentation and others’ presentations; and the application of information and media

appropriate with the patterns of business presentation via modern media.

1021225 A1WIBINUIITIND 2(1-2-3)
(Business English)
AyrUsAunau : 1l
(Prerequisite Course: None)

2/ [ [

N1l IR N13597U LLa3ﬂ’]'§L%EJucﬂWi?ﬂ’&EJJﬂﬂq@LﬁE]ﬂWSL%EJu3WM’JW1JﬁS'§3J FAUNTYN

U 9

1Y

waradaun1w dwmsun1sinsegsived1aliusednsna Jaynin1saeansniainusIsuLasuINInIg
wily Mslesgvinsalfnwluuiunveansindegsialuaniunisalivainuaiy

Listening, speaking, reading and writing English for multicultural learning; verbal and
nonverbal languages for making business communication efficiently; problem solving in inter-
cultural communication; analyzing case studies in the context of business communications in
different situations.

1021226 awdNgERILED 2(1-2-3)
(English through the Media)
A rUsAunaY : laidl
(Prerequisite Course: None)

o o I3

Adnn i uaglassasinwisangy Meesiurnkaztoyaludeuiasy Nsysan

N13A157a N13YA 115811 LAENISTEUAIYISIN¥AINTRUTLANAI 9 N1TAAIYN N13ATUAIY

9

NTIATIERUNAINLITOT AT TaYaT1IENT AaenIuNSLanIAUAMTuAeTUmAnTSaldAgy Ty

o

HaathuiiAndumlan
Vocabulary, idioms, and English language structure related to news and information
in the mass media; integration of listening, speaking, reading, and writing of English through the

media; interpretation; summarization; analysis of news and information sources; giving opinions
about current significant world events.
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1021227 awsengesiienisasiaseuazdunteal 2(1-2-3)
(English for Job Application and Interviews)
AvrUsAuneu : laill
(Prerequisite Course: None)
fdws drunu waglassaiuniwidangy ieadostuendn wiienuiuiinveuaes

ANy wagn1sadasny anuansatunisesnidedlagndes nswleumiuarn1sESIUAENA N
WBNSFUNIWAIY N15918D9NNTEUN1EAIY 1158 1UUSENASUANASIIY NNST8UINNUNY
didnvsednditeatinsau msdlsudszifge daunadansnsenwuunesuzuiuuusn g

Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly;
preparation and personality enhancement for a job application; mock interview; reading of job
announcements; writing of electronic job application letters; writing of resume; and techniques

to complete application forms.

1021328  A1WIBNQEEIMTUNITHRUINNINTZIY 2(1-2-3)

(English for Standardized Tests)

rUsAunay : Ll

(Prerequisite Course: None)

aUszasAveInsaeunInsgIulugULuuineg  lassaiiedeasuinunnsgiuniwdingy
waglassasanisiana wadan1sdnn1sial Bnmsuastemenisaiasasy faunvinuenisitadiiedu
Tamnudndyy nsflaiiedulannuedisaziden manaitedeasludinyszdrfunazyaiiodninyg
nssuitedulannudify wadanissiuia Malsuussens aseuaquAtdny wazlioansol
amwdanguivsngludeasuinuinsgiuniwdings Induinweaiwiseinguainnisideasy
WUINTFIURUUTIAD9

Acknowledgment of different purposes of Standardized Tests in the market; General
structure of standardized tests and their assessments. Time management; application channels.
Development of English skills; listening for the main idea, listening for details, speaking for
everyday use and discussion, reading comprehension skills, speed reading technique, writing for
general purpose. Vocabulary and language structures used in standardized tests. Practice English

skills by taking a simulation test.

1021231  awAUuluInUsEdI Ty 3(3-0-6)

(Chinese in Daily Life)

UeAuniou : 14l

(Prerequisite Course: None)

dndnwsiudu Mdwinazuszloainudesludinuszdru dniinvenisilauaznisya
nsuugidnlesiu nsuenduaukaziaey n1sveniuian nsuaniiania aenaunTIeus
YUUFTTULHEULAL TAIUTTTIY
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Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice
of listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling

dates and time; giving directions; and learning about Chinese traditions and culture.

1021232  nmenIuiiagsiauinig 3(3-0-6)

(Chinese for Service Business)

ArdeAunay : il

(Prerequisite Course: None)

AdminazUssloaierdugsiauinis AnaumnawIuiifeidesiunisihaumihiy
nsuuzihwdndu nstevisdud nmstiauelusludu msliusnmsiuinsdninaznistiseiiy
msaunuilelfnnudismdegndn Ussgndldniuiufeaniunisaidiass naenaunisizeus
Fauusssulunisnndugsna

Vocabulary and sentences about Service Business, practicing Chinese conversation
related to counter work in shops; introduction of products; buying and selling products; presentation
for promotion of products; provision of telephone and payment services; conversation for provision
of helps to customers; application of Chinese language usage through simulations; and learming of

culture in business transaction.

1021233  muwIuludinau 3(3-0-6)
(Chinese in Office Work)
AvrUsAunau : lifl
(Prerequisite Course: None)
yuusssiouuazTausssuiu Adwinasusslomfeatudnineuy dumlaasmindiaay

Suraveu Msinaumnluaniunsaldnaesingg msvinnieg Msdun1valenu M15veatny Mmyalui
Usvn mslinauaunumalnséni

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how

to leave work, how to speak in meetings, telephone conversations.

1021234 mw1duiilanisieansniegsna 3(3-0-6)

(Chinese for Business Communication)

ArGenunau : il

(Prerequisite Course: None)

Admsinazyszloafeafun15959mn9gsAa nsdanuny nsdauseyy nmsiaue
AnUFURlAnaun ¥ITUuALTRLEITULATIUUTTINHENTY AABAIUNITAUNUIAUAIUNITITIABY
ANUUIUNNGIND

Vocabulary and sentences about communication in the context of occupation
Practice conversations about business negotiations, making appointments, arrange meetings,

presentations, and trading etiquette with Chinese people.
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1021241 awndsuuludiauszariu 3(3-0-6)

(Burmese in Daily Life)

AyrUeAunau : laidl

(Prerequisite Course: None)

Tassadauazndnliennsel msilwazniseendssnivideunnlosy mdniwasduy
AlfluTinuszdiu msaunun msvenduru Fiavnazanaiu nsueniud paoAAUAENT AL LT
Aeadestunsreu

Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers,
numerals and money system; telling about dates, months and years; and basic vocabulary

concerning work.

1021242 mwmﬁﬂumLﬁamsﬁamiqiﬁ% 3(3-0-6)

(Burmese for Business Communication)

ArGenunau : il

(Prerequisite Course: None)

AwriiAgtesiunisdeansgsia msaununwflsunniiisadesiunisdeaisgsia
i mtiaueAuduay m3liuinig nsaeuauaNFBINITYeIgnAt mateuslUsTudu madsu
duAn N3ANAUA1 naanauNHnUURluanun1salTIaes

Business communication vocabulary; basic conversations in Burmese language
concerning business communication, such as presentation of goods, asking customers in order
to provide services to them; customers services; presentation for promotion of products;

changing of goods; and returning of goods. role-play situations.

1021251  mwiausludInuszaniuy 3(3-0-6)

(Cambodian in Daily Life)

ArGenunau : il

(Prerequisite Course: None)

AnNwazLazlATAT AW IVLT INYT NMTENIENINTYINT SNYIUaTENUIID ANy
sUdselomiugu Vinsensile g drdwsiuazdunuildluiinssdriu msaunu msvendiuau
Fuauuazanaliu nsueniud paamaumAwiiuguiiedestumeha

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday- life
topic vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and

fundamental vocabulary related to work.

[ 4

A01UUN59ANT5UUaUN AR 33

A7}



au.07. Sunsumangnstusyuy CHECO Wadun 7 wauniau 2565
1PD.2

1021252 mmwuﬂﬁamiﬁlamiqsﬁa 3(3-0-6)

(Cambodian for Business Communication)

AyrdsAunau : il

(Prerequisite Course: None)

AdnsiiAsIteaiun1sdeansgsia msdnausdud nnsliuinis msasuniualy
Fosn1svesgndn mstauslusludu maAsudui wasmsiudud rasnsunsiinUfiRaumnniwm
wusluanunisaldnaes

Business correspondence glossary; product presentation, customers service
dialogues; inquiring customer's need, offering a promotion, and returning goods. Business role-

play in Cambodian.

1.2.2) NGUTINUALAIAULKIAINEY
1022211  uywdNAINLA 3(3-0-6)

(Multi-Dimensional Humans)

AyrUsAunau : 1l

(Prerequisite Course: None)

NSUANMIAINIAUNYBEAIARTOLNYTUINTT WWIAR Aue Uy uaznsldiveua
Usgiamans 25sunssy AavsuaginusssuiivaevaouitAnuosyudliianuunnsie nasnauld
NIAANE LazanIuNITalinans

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and
reasoning; history; literature; arts and culture that blend human’ s ideas to be diverse; and the

uses of case studies and simulations.

1022212  AUSALAZAUNUSAIN 3(3-0-6)

(Love and Relationships)

AyrUsAunau : 1l

(Prerequisite Course: None)

nwen1sidndeny n1susual nsasieanudseivla nswauiyadnainaielunasy
ABUDN ININYIFURUSAIN NTATIUALINBIANUFUAUS AUSAUTELANAN 9 18U ANUSNYIRA
ATAUT WITUNINTATY KAZAITINAULDY N1TATINATOUATY ARTAIN Masnaun1ssulladualy
WasuuUas

Social skills; personal adjustment; how to make first impressions; internal and
external personality development; psychology of interpersonal relationships; building and
nurturing relationship; different types of love, for example, love of one’s country, religion and

monarchy; self-love; building a family, friendship; and coping with changes.
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1022213 3lanndng 3(3-0-6)

(World Wide Perspective)

Fdeduniau : 14l

(Prerequisite Course: None)

demulangalagiu anusiuilouazanudaudissninanguussina nsilladuagiAsygng
votlng ondeu lan wuiAndnyueukasdnvasanivauludanlantdagiu feulneuay
FausssuneldinszualanAtod saenaunsidsuuaseslanlugaiia

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.

1022214  FWIAdaY NIIWAILY WazAINEEY 3(3-0-6)

(Environment, Development, and Sustainability)

AyrteAunau : laidl

(Prerequisite Course: None)

LUIRRAINEeN NI wazdvnen s Ty (Sustainable Development
Goals: SDGs) 5wgAYINIMN (Bio economy) Lasugiavyuiisu (Circular Economy) hawlAsugnad
\We (Green Economy) ﬂ’liai‘ﬁﬂﬁl,l,azﬂ’lﬁ'ﬂﬂ’ﬁéﬂLL’mﬁaiﬂuau 1 eme nzauazeeils nansnv
v sdsuuvasannmsianndedsnsuazdsuandon ‘mewuaqﬁﬂﬁﬂmﬁ”’ﬂugmmaaﬁaLﬁm‘qﬂﬂa
wazaINInnedinusoduIndey

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development
to the society and environment; students’ roles towards the environment as an individual and
a member of society.

1022215  WHADTIIUIANGUNINA 3(3-0-6)

(Miracle of Good Health)

rdeAuniou : 14l

(Prerequisite Course: None)

ANNEAYRIEUN NAeYIn  Uymauainvesaugalagtu nsusedliuguain Wawinis
yasnusrameuarinlaveaywd lavuinsiilequaiw nMsguaguninds nseentidsne nslden
wazvdoeAluTinUsediiu sidaandeufugunn anufavimisineiemansaunm uas

NUFANSTTAD Y
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The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage; the
environment and health; the evolution of health science; and anti-aging medicine.

1.23) NFUNITIANITHALUTANTIY
1023211 wundeulygyrAdmil 3(3-0-6)
(Panyapiwat GO)
AdeAuniou : 14l
(Prerequisite Course: None)
anuduun ngnfininsiauninndsy vinveuazimadanisiaunuindesy n1sinuinday

Y

ieiwuinyn131uNLLazn15inaulalgegsia wnAnmnndeuiun1sIANITNISRY N15YTNINIT
il TuesniuvInaau oM s TuTInuarn1vinay aaensumnnaeuiulyauseiivg

Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial
management; the integration of oriental wisdom via GO for living and working; and GO and

artificial intelligence.

1023212 WIANTINAUNITHAILIAMNINTIN 3(3-0-6)

(Innovations and Quality of Life Development)

ArdeAunay : il

(Prerequisite Course: None)

ANNUNE AUAIAY LazUTLlANUINNTIU NI13AALTI9DNILUY (Design Thinking)
N133ANSNSNGFUNTY AUNNNIEVBIAUAINGTA KUINNATIRUIAUAINTIAAIEUIANTTY
paonIuNsaiaTIAUTAnsINTTiUsslovireTinuywd

Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality- of-life improvement

using innovation and innovation for human benefit.

1023213 m1sdan1sNsRuLiedin 3(3-0-6)

(Financial Management for Life)

UeAuniou : 14l

(Prerequisite Course: None)

MIUEUNIRUNYTe nsdanismstuiiofnguizasdianis nsdnvihsunauay
SUUTTINAEILYAAD 11599 NTAINU MTUTEAL ANNIALS UATHARBULYIY N1FIIUNUIATARTING
Msiufiedin duleguuuudneg nagnnSiiuldyanasssuan naluladsunistulazaiy
Uaensfe naonaunsinnsineinsiunauazyanaiieausisiad by
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Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budsgets; savings; investment; insurance, risks and
returns; financial credit planning for life; various types of loans; personal income tax strategies;
financial and security technology; and management of time and personal resources for
sustainable prosperity.

1023214  N153ANI353NYALAY 3(3-0-6)

(Business Management in New Era)

rUsAunay : Ll

(Prerequisite Course: None)

Frnssugsiavidenmungsialvl a3esssunazassorvssalunsdniugsia nagnsng
Anliugsnagalnl N1598NWUUALLUUNINGINANITIEUloNIawasiaungsia nsadusatanialaly
madufuszneuns msdalassainsesdns msdaviunugsie viveiisndudmiunsdounssio
finsufuagysraunadiia medamninauslasainislvidnamu nsd@nwifeatunisinnisedns
AUsznouMslun1egsiia

The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to
become an entrepreneur, organizational structure, crafting a business plan; skills required for
building a successful business plan, investor-pitching techniques, and entrepreneurship case
studies.

1023215  waluladadvaianisiieu 3(3-0-6)

(Digital Technology for Work)

AyrUsAunau : 1l

(Prerequisite Course: None)

Wawnsveanaluladidna nisldreufumesifienisfuin msesnwuudulnnsiin
(Infographic) sanuuUUAMAAeLlm (Animation) wavnsadsdeussan (Multimedia)fosdu nnsld
Lﬂ%dﬁﬂumiaaﬂLLUUTNLLM%J@Lﬁu%ﬁda Wenseuna esen wlanadeya waznsiiauedeya
TusuuuuLAvUesa (Dashboard)uwuniniisln usunmnsnszay nasnsunislimaluladiiienis
finsiadoans uaznisuszaumialnaiiuiA3esns (VDO Conference) misldimaluladadviauussuy
Aan29 (Cloud)

Development of digital technology; computer using for calculation; infographic
design; animation design; and basic multimedia creation; data management tools for data
storage; data calculation; data analysis; data interpretation and data presentation; dashboard;

Pareto chart; scatter diagram; communication technology and VDO conference; cloud
technology utilization.
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2) RUINIVUANE
2.1) NHUIVMNUFIND
1101111  A1sdAn1sgsnanisAadielnilugafiva 3(3-0-6)
(Modern Trade Business Management in Digital Era)
FyrtsAunau : 1l
(Prerequisite Course: None)

WUIAR Noud unumuazyssianvesgsnanisanadelvdlugafda n1s3iases
anmuindeuniegsnanismadilud nsivuanagvsgsianismaielud nsdimealulagunldlunis
ALuEINY N1FUTMIIIANSAUA mslesigiiiaiina mseeniuuiunisuonuazaely nsnad
$1ui MsUImMsIansliysannsiuauuusetlatduazesnladluguuuy Omni channel wnafians
118 AsdeansniInatn nsuszendldiaiedisdeanesulatiiiienisinnisgsianisiadiolna ans
Anevinsdifnunilifeatesiugsanisiadslnifaenadesivanunsaitiagdu

Concepts, theories, roles, and types of modern trade business in the digital era; the
analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of
location; designing inside and outside store; planning story layout; integrated online and offline
stores management into Omni channel; sale techniques; marketing communication; an application
of online social network for modern trade business; the analysis of related modern trade business

cases in a current situation.

1101112  n1spaafana 3(3-0-6)

(Digital Marketing)

AyrsAunau : Laidl

(Prerequisite Course: None)

NMFAATIEVANTIBUINRBUNNNTAAINAING AT IEingRAnTIUEUTINA Amuandudvane
N119A1TAAA mm%numuﬁuqﬂa%ﬁa nswawnsaaradaiient nseenwuUMIRBIRKIUNIG
duleduazdedsaueaular msamunmsnanrudugieuses nagnsnisnaindmeiniesdiofum ns
\denassuanduaiiiovis nsUszyndldesdninuinimainidviaguuuuiinainnateiiieaiiegsia
saulatuaznagndnistrszRuseulall MmssenwuunagnsnisnaInnava n1sUssdiunanud1399es
nInaIARIva naenauasssTIlunIsinnInalnmavia

Digital marketing environmental analysis; consumer behavior analysis; determination
of the marketing target group; creating brands in digital age; content marketing development;
marketing design via website and online social media; marketing development via influencer;
search engine marketing strategies; selection of products for sales; applying various models of
digital marketing body of knowledge to create online business and online payment strategies;
designing digital marketing strategies; evaluation of the success of digital marketing; and digital
marketing ethics.
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1101113 AnsRyBuasnisRuianisinnisgsna 3(3-0-6)

(Accounting and Finance for Business Management)

FyrdsAunay : 1l

(Prerequisite Course: None)

NANNNIN VY mﬁLﬂiwﬁLLaxﬁﬂmmﬁunuﬁuﬁﬂLﬁamiﬁmumﬂmma M5I9UHLE
MsAUALANAES MIUTNIRWUMELEIY MIFAumEIRunL MTIATIERIUAMU NADAIUATT
AnsziteyamenstiyTuagmsiuitensusediudndulansgsia meldnsdfnulugaidsa

Principles of accounting; analysis and calculation of product costs for determination of
selling prices; planning for risk control management; working capital management; sourcing of funds;
capital budgeting analysis; and accounting and financial statement analysis for business decision
making under case studies in digital era.

1101214  n1sdanisladaAnduazsiaslgguniuy 3(3-0-6)

(Logistics and Supply Chain Management)

FyrtsAunauy : 1l

(Prerequisite Course: None)

WA Noufuarnagnsiunsinnisladafnduarislgguniulugafdia nisweinsal
MMITINUNUNITHER NITATUANALATN MssamsAuAARSLanITANISASIALA Madeniaiing
n3dnte sruvamsaumakaznaluladluidldgunu n1svuds uaznsdiinwfiaenadosiuaniunisal
Jagtu

Concepts, theories and strategies of logistics and supply chain management in the digital
era; forecasting; production planning; quality control; inventory and warehouse management; location
selection; procurement; information system and technology in supply chain; transportation; and case

studies related to current situations.
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2.2) ngudvdeAu

1132111 MsVIULAZIONANYAINITUINTS 3(0-6-3)

(Sales and Signature Service)

FyrtsAunauy : 1l

(Prerequisite Course: None)

AnujiAnisueuaziondneninisusnisiaeni1sfinwinuantivesniinaiueie n1sindu
Finweiimngan nMeneinvukareudoinimesiuilnauasnsruiunsiadulateresuiing
s tnadanisuedud nmsuiledgmszninanistisuaynisuinig msivuaidmvungluniseiey
FMINTATUTILNULDAUY nseAunensdiAnwifafuassevssalunisneiagmsuinisszney
funsiinduitneeugudiuntsdudugsialudsfusznouns mainujoRnsmnassunsdudnisuen
Si'i’”uL%&JiJW%f@;J%’@ﬁﬁ’]&JﬁiJﬁ@N@LLazﬁ’ILauawaq’m

The practice of sales and signature service by studying the qualifications of
salespeople; training on suitable skills; analysis of consumer characteristics and needs, and the
purchasing decision making process; sales techniques development; problem solving during the
sales and service process; setting sales goals, including a sales conclusion report; discussion of
case studies on sales and service ethics, as well as practice of basic entrepreneurial skills; and
practice on product sales outside of classroom, including preparation of brief reports and

presentations.

1132112 msianisuaadaeilugsianisdnadelu 3(3-0-6)

(Product Management for Modern Trade Business)

AyrdeAunau : 14l

(Prerequisite Course: None)

nsruIuNsIansandueilugsianisiadelvl nsiauuAandadun aainuazussy
fauat nMsimuINITTaiuSNYILaENITAENINNER T NIMAFEURAIA N1TATUANAMNINKEAR T
N13UNUNTUTMTIANSHERSaeilunsdieangnain 53uAN1SUINISHAENITInT MU NERT Y
gsnansAadislny wagnsalfinw

The product management processes in modern trade business; product concept; label
and packaging development; storage and preservation of the products; market testing; product
quality control; product launching planning; and management including service and product
distribution in modern trade business; and case studies
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1132213 A15398UAAATIRINGANTINGNAD 3(0-6-3)

(Research and Customer Behavior Analysis)

AyrdeAunau : Ll

(Prerequisite Course: None)

AnUfuRnsideuariinseinginssugnan Useinnvesnguanadivung n1siAsen
Hadeiifldvinasonginssugni nsrIunTite MINaLKULAzeenLUUIATelaNINNTIdE Ang
suTdeyalguiiuazdeyan vl mﬂmi’wﬁﬁ’fayjaLLaxﬂ’lﬁmﬂ’lﬁ’JjayjaﬂJu’mMiQ AN5USENIANA
Toyamelusunsudusagunieadd nisdnavenavesdoya uaznisuszendlddeyalunisdndulonis
3319 maamumi%’@ﬁﬁiwEJ&WLW@ﬂWi%NLLWﬁﬁ%

The practice of research; and analyzing customer behavior; types of target customer
segments; analysis of factors influencing customer behavior; research process; planning and designing
research tools; primary and secondary data collection; data analysis and big data management;
analyzing data with a statistical software; data presentation; and data application on business decision

making, including a preparation of a report for business planning.

1132215 n1sdadelugsianadaselus 3(0-6-3)

(Procurement Management in Modern Trade Business)

AyrdeAunau : Ll

(Prerequisite Course: None)

Elﬂﬂﬁﬁ’aLﬁ'EJ’gﬁ'UﬂizmumiLLaﬁ%'miﬂﬁﬁmumi%'@%a MIUANIATILABINITVDIGNAT N5
1959199509 N1TIANUAUAIAIASILAZ NTUSINTARIAUAT NSMANUADINITVBIGNAT NTUAIIMUNAS
fanefinzay FBn1sdndenduns nismuauuasUssidunmamudndasilunszuiunsindedam nsld
welilaBansaunadugrdeyslunssuiunsdsde uasnsdemsfifsdestunszuunsnisiaio

The practice of procurement process and practice methods; seeking customer needs;
conducting negotiations; products inventory and warehouse management; customer needs
assessment; the search for appropriate seller sources; methods of seller selection; the product quality
control and evaluation in the procurement process; using information technology as a database in the

ordering process; and communications related to the procurement process.

1132216  N1IANITUIANTTUNNGINARINA 3(0-6-3)

(Innovation Management in Digital Business)

AyrisAunau : 14

(Prerequisite Course: None)

AnUfuan1sdanisuianssy mMsinseRdnunyseinnvesuinnTsy unasfiuiuas
AsTUILNIsad1IuinnTsy nMsdnszininddunisdygiiiensiauiaznsdanisuianssy n1s
ofuTensalinyIAnIfunsdsuudammanaluladuazmsdnnisuianssy saeasunisimuanagns
dmFumsuninssneuinnssuiisenadosiunginssuguilna

[ 4

A01UUN59ANT5UUaUN AR a1

A7}



au.07. Sunsumangnstusyuy CHECO Wadun 7 wauniau 2565
1PD.2

The practice of innovation management; the classification analysis of types of
innovations; the sources and process of innovation creation; the analysis of intellectual property
for development and management of innovations; discussion on case studies related to
technological change and innovation management; and determination of strategies for distribution

of innovations that are in trend with consumer behaviors.

1132217 nsugusznaunisniegsna 3(3-0-6)

(Entrepreneurship for Business)

AyrUeAunau : 1l

(Prerequisite Course: None)

ALY UTEANTDEUTENoUNS USRI LdAnLAZLUIMNLESNaTIRAR A3z
myianudufindsdanunainnane MNWELAZNIZUIUNTAA MILATQYI LUINNNSESNETIAUTANTTY
fonszdudszansamlumsmsdniugsia ﬂﬁyjm’m’ﬁﬁqéf’mmwam MK YAAINT N1SIIY LAY
wialulaBansaumna nasnaunsiassialiuazAanslisinnmsienziuenueglemanisgsiai
aenndesfumudsuulamesanizuindey

Meaning and types of entrepreneurship in business; concepts and approaches of
enhancing leadership attitude; diversified teamwork; skills and processes of problem solving;
approaches for creating innovations to upgrade the efficiency of business operation; functional
integrations of marketing, production, personnel, finance, and information technology; and
development of new businesses and ventures from the analysis to identify business opportunities

consistent with the changing environment.

1132161  n1senUUReudun1sdanisgsnanisdtadevg 1 3(0-40-0)
(Word-based Learning in Modern Trade Business Management 1)
yrdeduniou : 1udl
(Prerequisite Course: None)
AnufoRnssnunisiansgsiansiadielmiogadussuuluaauussnounisiimaanidu

favun Tneiomveanistinujifiuszneuldensuiifenludmd dmsussduimiaulusesu

fefiansununriesdiedianshuiiienfuinsgiuszuuhunuan nsansuazuimsidmang

UImsninensgunsal NM3UIMISIANISAIUNSEN NSUTISIUALT- VAU N1IATIIAULALIATIEN

Haniuauiu n1snE dedulaudegn nanadglym wilelymed1saiaassa aunseuiuns
aainnssy msﬂéfmi@LLasuaqﬂgﬁlfﬂ,uamuﬂizﬂaumiLLazqﬁmﬂiﬂ'L?ﬁym Useilluransujuanu an
natlunsinuftRnu savszfiunmsufiRnulaeiminu uaznsuszgnddsiiFeuiannisufoa
Tdnsdmilassuuinnssugsianismadel
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Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a supervisor or a store
assistant manager level. Trainings related to store quality standard operating practice, distribution
and goal management, equipment resource management, financial management, profit and loss
management, auditing and analyzing store performance, planning and proactive decision making,
handling problem, creative problem solving according to innovation process. Under the
supervision of store mentor and trainer. Performance assessment based on a length of training,
assessment by store mentor and the application of work-based learning in the development of

an innovation project.

1132162  AsEnUURusun1sianisgsnanisAnadena 2 3(0-40-0)
(Word-based Learning in Modern Trade Business Management 2)
yrU9AUnau : 1l
(Prerequisite Course: None)
AnufdRnmssnunisinnisgsiamsmartelnieraduszuuluaanudseneunsiinisanidiu

favun Tneiomveanistinujifiuszneuldensuiifenludmd dmsussduimiaulusesu

gnfiansununvidegiisgianshuifsrtunsduiuszneuns thassuaunsanlunidam uu
msmsafrsassuinnssuionsefuuszansamlunisnisdndugsia msvimsdanisdufiaundn

Store Assortment U3#158UALATINTT OA (Ordering Assortment) a1elanisguavesasinluaniu

ﬂizﬂaumiLLazqﬂamiﬁLgm Uszillunan1sudnau annarlunsinugifieu wadseidiunis

Ujtanulagimiinu uaznsusegnddiiFouiannisujialugnisiavillassnuuinnssugsia

nseadell
Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a supervisor or a store
assistant manager level. Trainings related to entrepreneurship, problem solving procedure,
creativity and innovation for effective business management, store assortment, and ordering
assortment. Under the supervision of store mentor and trainer. Performance assessment based
on a length of training, assessment by store mentor and the application of work-based learning in

the development of an innovation project.
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1132263  n1senUURMUdiuN1sIan1sgsnanishatelnd 3 3(0-40-0)
(Word-based Learning in Modern Trade Business Management 3)
JyrUsAunou : Ul
(Prerequisite Course: None)
AnufdRmssnunisinnisgsiamsmartelniegraduszuuluaanudseneunsiinisanidiu

fvun Taeitlevvenisiinufoivsznevludenmsuiifnu dusunisudmsiamsiudsuumans

avlufiuiiaufuinreu dwfussiumumiafniemuiisuminseduiniurunndeSnvinis

;jﬁmm'ﬁ’luﬁLﬁmﬁumimaﬁ]aaumuqm AuA (Audit) NFUIMITIANITUINTFIUTEUUTIUANAIN 11T

8151897 All Report auamuAuena1shartuiing1a9 Msuimsianisnunineinsyaraniglusi

nsdanisfeyaremiiniu unumasin maaeunuliegignaes saudanslils TSew wassmanud

fenutesegsasnane melinisquavesasinluaniuUsznounsuaryaainsiitiss Ussiliunanis

Uity mnnalunsinufiinu savssdunsujiinulaeimieu uaznsussgnddedisous

MnNsUURlugnsdnrilassnuuinnssugsianisiadel
Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for multiple store

management within responsible area. For a supervisor or equivalent position and a store
management. Training related to controlling and auditing, maintaining store quality standard
operating practice, reading and controling document and memo, store human resource
management, store data management, mentor duty. Including eagerness to learn. Performance
assessment based on a length of training, assessment by store mentor and the application of

work-based learning in the development of an innovation project.

1132264 n1sEnUUROUGUN1TIanIsgsRanisdnadeva 4 3(0-40-0)
(Word-based Learning in Modern Trade Business Management 4)
AyrUedunau : 1l
(Prerequisite Course: None)
AnufoRnssnunisianisgsiansadielmiogadusyuuluaauussnounisimaanidu

favun Tneiomveanisiinujifiuszneuldenisuiifem dmiussdusumishnimudeun

[

Fanmsunun Snwinisgdamsiu geeddamswaiindinfiiieafunisussiiuaniunsaiunliugsiald
g1 fusrUy MaKuNagvdvnagsia Taefinsysannisesdauding 4 AiFousnluamenguiuazain
nsEnUfiRmutamadidetu odavinlasanuiiieatesiu New Business Model Witugsiantsén
asielval aneldinisquaves enmnsdiivine asiinluaonudsznaums uasyaansfiass Yssidiunanis
YR mnnattunsiinufofnu nadszdiunsu§URnulaeiintnny nan1smageunuuInsgIu

91%n warnsUsTynddsiiseuinnsURURlUdn1sdnvilassnuuinnssugsianisiade i
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Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a supervisor, acting
store manager, training store manager. Training related to a systematic assessment of business
trend, planning business strategy. Integrating knowledge and theory from work-based practice for
new retail business model project. Under the supervision of store mentor and trainer. Performance
assessment based on a length of training, assessment by store mentor and the application of

work-based learning in the development of an innovation project.

2.3) nguivden
2.3.1) Module: Sales & Service
1103301  WATANITVILLALNAENENISIRTINADTEY 3(0-6-3)

(Selling Techniques and Negotiation Strategies)

AyrdsAunau : 1l

(Prerequisite Course: None)

AnudRnisaunisiauinvelaginaianisvig maﬁlmmﬁﬂmima%uqﬁﬁwmi&ga
Foududuiasiin MssIresemgsia nsdanistelfudswasgnnegnaiindnnis n1mnsumy
Avuanagnslunsiasadeses msuImsdanisanuidssaziadnslifisUszasdainnisiasadeses
n1seduTeneauniseumailan1svgannIdiinw Rnujianisldinaianisviguagnagnsnisiasan
ADIDINTUADIUNTSAULR

Practicum on development of skills and techniques of sales; the practice of high-level
sales techniques by asking with probing and leading questions; business negotiations; the
management of customer’s conflicting arguments with the use of sound principles; the planning
for determination of negotiation strategies; the management of risks and undesirable results from
negotiations; discussion of learned sales technique lessons from case studies; and the practicum
on using sales techniques and negotiation strategies in simulations.

1103302  n1svelugsnaeaulail 3(0-6-3)

(Selling for Online Business)

IydeAuniou : il

(Prerequisite Course: None)

Wannmsvesssianisne Bnufoinsuelugsiaridvasiunseiusensdnunieitu
nsvglugsianisesulal suuuungfnssuduslnAARdva WALIN1TUI8LaENAENSKUUNAIUTDINS
sonlatifuseulay nisadnanuusziiulaniunisesnuuuidunisiumesgnAuarysannisdaiu
ngAnssuludinUszdrTuvegndn nsuszgnaldmaluladfdviaatduayunisvslugsivseulad suds
msnnesiteyavainuanefidiieuimsnisvelugsivesulad
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The evolution of the sales business; practice selling in digital enterprises thru case
studies on online company sales; consumer behavior patterns in the digital era; develop an
offline- to- online integrated sales and strategy; impressing customers by building a customer
journey and incorporating it into their daily activities; the application of digital technologies to
support sales in online businesses; including multidimensional data analysis to manage sales in

online businesses.

1103303  AMSIANITANNTURUSUATUTTAUNTTAlgNAN 3(3-0-6)

(Customer Relationship and Customer Experience Management)

AdAunou : laidl

(Prerequisite Course: None)

WUIAA N wazndnn1sn1sianisauduiusuazUseaunisalvegnan de1uuay
oafUsznavvesUszaumsnignAuazanuduiusionagniasdng mamausuaziiiunsmudunon
N133AN15UTEAUNTAIgNAT NITIATIENNAYNSNITLYITUNNITIAIAUSNSAIUNTINNSUSEAUN S0l
anAINNTAIANYY NTYIAINTTAUNITUIMSNUATAN vesesans Lagldinaluladddvia naenaunis
AT NTDYARALRONIUUNMTIANANTIAN1TUSEAUNTAlgN AT

Concepts, theories, principles of customer relationship and customer experience
management; definition and components of customer experience and customer relationship to
corporate strategies; planning and operation based on customer experience management steps;
analysis of competitive strategies of marketing; provision of services in customer experience
management from case studies; integration and management of various aspects of the
organization by using digital technology; and analysis of data and designing the evaluation of

customer experience management.

2.3.2) Module: Digital & Innovation

1103311  nagndnsduirdeugsnaghana 3(3-0-6)

(Business Driven Digital Strategy)

teduniou : 14l

(Prerequisite Course: None)

wnAnmsTuinAeugsAvgAdTia meilndinszdanzmsasunlaedgiia unumMYes
weluladfdviadugsia nswasuulaswomginssuguilnagnainidvia nisudsdumagsialugadiia
widvddidnnselind manandava nsuszendlddeyaruislng nsmaluladiiAsadesiunisbu
ANUTMeLazkulTuvesgsivlueuIaAn N1seRNKUUNAENEYDITINa wag JULULEIAansVawN T

aanAdedivanMyMsisuLUauazneuiufiuaNfeIn1sTemalnlugafdvia uagnsalfn
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Concept of driving business to digital; Practice in analyzing the changing of business;
The role of digital technology in business; The changing in consumer behavior towards the digital
market; Business competition in the digital age ; Electronic commerce (E-commerce); Digital
marketing; Big data applications ; Technology related to finance; The challenges and trends of
future business; The designing of business strategy and start-up business model which can be

respond to the market demands in the digital era and case studies.

1103312 nsdmvindeRiviadmiugsiantsadelns 3(0-6-3)
(Digital Media Creation for Modern Trade Business)
Fyrdedunau : 14
(Prerequisite Course: None)
AnuftRnsaudendvianniaiesiionisy Ussinnvesdendvia

wefiansainadendsia Swiviude nswounsdendsia ngmneifeitude

Busrauazasenusinlunslidedsanesulat wagnsdanw

nsldmnuAnasIsaTIALay
avduazningdunialygn

Practicum on digital media creation from various tools; types of digital media; the use
of creative thinking and digital media creation techniques; media literacy; digital media
dissemination; copyright and intellectual property laws; and ethics and codes of ethics for the use

of online social media; and case studies.

1103313 ArwAns¥sassAtantsianIsuianssunegsia 3(0-6-3)

(Creative Thinking for Innovation Management in Business)

AyrdsAunau : 1l

(Prerequisite Course: None)

AnujtRnsAnuazinweauuinnsegsadieassd nsAndeentuuegianduszuu fAnw
ANufaIn1svaanguidvune nsteudymveinduidmune nseenwuuidnisunlamy nsimun
FunvuAuduazuinmaitoaussnudesnisvesndudmang nameaeuAuiuasuinisiivauniy
uiinsldmalulaglumsiiauenanuaiuAnaieassagiuuuluiniegsia

Practicum on of creative thinking and innovative skills; thinking on systematic design;
the study of the needs of the target groups; defining the problems of the target groups; designing
problem solving methods; development of prototypes of merchandise and services to meet the
needs of target groups; testing the developed merchandise and services; and using technology for

presentation of new models of innovative products based on creative thinking in business.
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2.3.3) Module: Store Management
1103321  AI5UTAIT3IUA9E19IRTN 3(0-6-3)

(Professional Management of Stores)

FyrtsAunau : 1l

(Prerequisite Course: None)

AnU{UANMIInNsF AR USSTANIsEUAMUALNNITUINIT NIBRNWUURITIL 115
il mamnuseiudliiauonim msdieansnielusudn nagnsnmsveeeslatiuazesulat msdads
duauuveanlatuageeulad msAnamuranisandununudmuig nstesiukazunladgymuesiium
MIAUANALAANINIUAINILINATFIUT AN ez ITaviiuuTIaasiuAfILUY

Practicum on quality store management; product and service management; store layout
design; store decoration to be aesthetically pleasing; the use of space in store; communications within
the store; offline and online selling strategies; offline and online delivery of merchandise; the follow-
up of work performance results based on the set targets; the prevention and solving of the store’s
problems; the control and taking care of the store’s condition according to the quality store standards;

and the creation of the prototype model of the store.

1103322 ﬂﬂi%ﬂﬂ"l'i“liﬁ)\‘l%’l\‘iﬂ’l'iﬂﬁ']ﬂLLaSﬂ’l'iﬂ'ixﬂ’lﬂaLlﬁ'] 3(3-0-6)

(Marketing and Merchandise Distribution channel Management)

FyrdsAunauy : 1l

(Prerequisite Course: None)

LUIAR V]i]‘tﬂa LAZTANNITNNTINAITYDINNNITAAIALALNITATELAUAT AATNLINADNYDY
P997119N15AANN IATIASNVDIYBINNITHAA TLAUVDIYDINIINITNTLANYEUAN ﬁaé’aﬁﬁ@w%waﬁami
AMUUATEAUTDININITNTLABFUAN NIEJU’IEJﬂ’l‘ma’]@ﬁﬁﬁiﬁ]ﬂ’]iﬁ@ﬂ’]‘é‘ljlaﬂﬂ’lﬂﬂ’]‘ma’]ﬂLL@Sﬂ’]‘Jﬂ'ﬁ%‘\]’IEJ
Au ﬂaEp/lﬁ‘sdmmdmﬁﬂmiﬂjmmdmwmﬂLLazmiﬂizmaﬁuﬁﬂ N1790NLUUYDINNNITHAIALAE NS
N3¥UAUA LaENIAANYITOMNNITAAIALAZNINTEBAUALUUTIARadE T

Concepts, theories, and principles of marketing and merchandise distribution channel
management; the environment of marketing and merchandise channel; structure of marketing channel;
the level of merchandise distribution channel; the level of distribution channels; factors influencing the
determination of the merchandise distribution level; strategies of marketing and merchandise distribution
channel management; designing of marketing and distribution channels; and case studies of modern

business marketing and distribution channels.

annvun1sann1sUanA Tad 48
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1103323 nmsUsWsiuiinazaietiewusiing 3(0-6-3)

(Commercial Space and Allies Networks Management)

AyrdeAunau : il

(Prerequisite Course: None)

?Jﬂﬂﬁﬂ'amimw%miﬁuﬁma n1sAiuuntniIe NMIAUANAUAIAIART N13ATUAY
YAINT NSUIMIINAT MTIATIEREEAIY 1nsgrunsuufauluiuwanseuiunisufimauly
$1u Bevguuazasranesgulidussuy msaaasetieiusinsgsiesudussdng nagnsnisasng
aruldiUSounenaudstuiivioguidlusatn uasnnaedinmsuimsiuiinouasiedoteiusing

Practicum on commercial space management; storefront operations; inventory and
warehouse management; personnel control; customer management; analysis of total amount of
sales; in-store operating standards and in-store work processes; the systematic method of control
and creation of standards; the creation of networks of business allies with other organizations;
strategies to create a competitive advantage over competitors in the market; and experimenting

with the practice of commercial space and allies networks management.

2.3.4) Module: Strategy & Entrepreneurship
1103331 A159AN13RE9EUTENBUNTEMTUSIAR 3(0-6-3)

(Entrepreneurial Management for Business)

AyrUeAunau : Ll

(Prerequisite Course: None)

Anufianefunisdnnisedsfusenaunts ANumaNguazYOULIATBINNTIAN15BENS
Ausznoun1s anudidgvesnisidudusznounisrouinnssy ssdnisuinnssy Jausssunisidu
fuszneunislueadnig nsdlnwiierfunisdanisedaguszneunislumsgsia nsiauiesdnis
Ausenaunis nagnsnisiluduseneunis nmsivuaidesied wusie wazsilvune n1sieszinis
wistuneglugnavngsy N15IATIUKUEIRY INUATUULAZUNURNLEY AABAIUNTIANITAIINTINLD
fugdanladelugsia

Practicum on entrepreneurial management; definition and scope of entrepreneurial
management; the importance of entrepreneurship on innovations; innovative organizations;
entrepreneurial culture in organization; case studies of entrepreneurial management in business;
development of entrepreneurial organizations; strategies of entrepreneurship; the determination
of vision, mission and goals; analysis of competition in related industries; preparation of business
plans, operational plans and contingency plans; and management of collaboration among

stakeholders.
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1103332 nnsaan1siBanagndnegsiafdady 3(0-6-3)

(Sustainable Business Strategic Management)

AyrdeAunau : 1l

(Prerequisite Course: None)

AnufoRineafiunsinnindanagns uundnuazdfguesnisianadnagninisgsna ns
Annghanunsainagsiaensd@nwiaie mssefiuaaildidieulunsudsiuvesgranmnssud
\Reates medidussialiiaenndesiulonauazguassa nMsnausunagnsuasmsivuausudduy
yomhogsia managnslugnisuiifedsiiussansnm faduaussousiiliiuioulunsudedu uas
fineliiAnmudsduvesssia asn1s wasyuvy

Practicum on strategic management; concepts and importance of business strategic
management; analysis of business situations from various case studies; assessment of competitive
advantages in related industries; business operations in accordance with opportunities and threats;
strategic planning and operational planning for business units; and implementation of strategies
towards the efficient operation that creates advantages in the competition and creates

sustainability in business, organization and community.

1103333  N159AN153INIIUAAINDTeU 3(3-0-6)

(Business Management in ASEAN Market)

AyrUeAunau : Ll

(Prerequisite Course: None)

wnAaLazvguiiinetesiunmsuszneugsia menwanmuindeyidnadonisigiia
TonnasuazarusmilovgsialunainondoulazUssmaniAade ﬂgwmSLLaz%umauﬂwsﬂssﬂaUﬂﬁ
379 nagndgsfasenineUszing gafansiiussauaudisa maiaungshaazaain nsdanisle
gUMuLarYeInInIsdadmiie NsuTmminensuyed aaensukuliuuazANimedniunis
UszneugsiamsiasielmilunainofouuassemaiiAeades

Concepts and theories of business operations; A study of the environment influencing
business operation; agreement and business corporate collaboration in the ASEAN market and
adjacent countries; laws and business procedures; International business strategy thru successful
case studies; the development of business and market; supply chain management and distribution
channels; human resource management; as well as trends and challenge for engaging in modern

trade management activities in the ASEAN market and related countries.
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2.3.5) Module: Modern Trade Business Trend
1103341  n1sdan1sgsnaemnsasielvd 3(3-0-6)

(Modern Food Business Management)

AvrdsAunau : laidl

(Prerequisite Course: None)

VANNITLAENTEUIUNITIANITTIAR M sasle v sUkuuvesgsisemisadelvd n1s
Annevianminadeumnansnan Jymvssnsigsiaensasisln aruidsaazlonia suuuuns
Uslare msvesaugaluil N15IATIERgNAT NAENENIINIIAAIN LWIlUNYe9g3A0ImM5IN0RNIURY
Jagtuvedlveuasuunliuvesgsfisemisadeldlueuien

Principles and processes of modern food business management in a new modern
food business model; the analysis of the marketing environment; problems, risk and opportunities
of modern food business; types of model food conceptions;, customer analysis; marketing
strategy; food business trends in Thailand from the past to the present, as well as future of

modern food industry trends.

1103342  N153ANTIFINIFUVAINUALIAYUINTT 3(3-0-6)

(Health and Nutrition Business Management)

AvrdsAunau : il

(Prerequisite Course: None)

MsUImMsHanAaeiiiedaaiuguainuarlnvuinig emnsuazauamalaruInsiens
AKAFVNIN 21NLAYUINTT TEUUANAINLAZAINUARASBUBI81MNT A5AVITUIaIMNTANTUE
Uszneufansuaziduiaems uazngrnefiieades

Product management to promote health and nutrition; food and nutrition values for
health care; nutrition labels; quality system and food safety; food sanitation for food
entrepreneurs and food handlers; and related laws.

1103343  N13IANITIINIFUAINLALAIUIY 3(3-0-6)

(Health and Wellness Business Management)

AydsAunau : Lid

(Prerequisite Course: None)

aufidosiuFoseuarayulng afast Indu indeus wdndusiaduems nwdien
wagnsiaeniden miﬂgu‘wmmaLﬁaaﬁumi@uaﬂawwm Imjmmil:ﬁammuaqmmw ATUIMITINNG
mﬂﬁﬂmimsLLazﬂ'ﬁu’%ﬂﬁwémﬁmsﬁqmmwﬁﬁﬁmsflu%”mLﬁaqmmwum%”mazmﬂ%ﬁ]

Fundamental knowledge on medicines and herbs, medical products, vitamins,
minerals, supplementary food products, cosmetic medicines, and medicine selection; preliminary
first aid; skin care; nutrition for healthcare; and the administration and management, sales
techniques, and provision of services concerning healthcare products in healthcare stores and

convenience stores.
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1103344  WidaidanassaIuN15IANITIININITAEE TN 3(3-0-6)
(Selected Topics in Modern Trade Business Management)
AvrdsAunau : laidl
(Prerequisite Course: None)

@

mMylnzinsainynisianisgsnanisiatelninlnewassnsUsemanluyssinuddgy

o

luanunisaldagdu nsimsieiloniauazguassnredgsia wuildugsiansiadeindvislugduuy
savllatuazesulal AnAndinsigrinisldsunlaswuifnlagiinalulagfdvaunldlunisaiiugsia
TngiiaualuzuluuseNy AaenaunstIElarIuYeInInisaeansivivady

Analysis of case studies on commercial business management both in Thailand and
foreign countries that are important issues in the current situations; analysis of business
opportunities and obstacles; trends of both offline and online modern commercial businesses;
practicing analytical thinking on transformation of concepts with the application of digital
technology in business operation with the presentation in the form of reports; and the

presentation via up-to-date communication channels.
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