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378391
1) vanadundneiialy thanwdeadounedn siuliiesnin 30 wiheRn nvunaddl
1.1) vunsndnualvasitlowdy (PIM) $1uau 12 wisefin fvuslidn@nwiSounsui
4 5703 Fall

WYY %3U midein | FvUsAunou
1010101 | mwlnewivenisdeansluyafavia 3(3-0-6) -

(Thai for Digital Communication)

1010102 | Uswaydagandfanditentsdnnns 3(3-0-6) -
(Philosophy of Panyapiwat for Management)
1010103 | pdladansilonsiaszikazdndula 3(3-0-6) -

(Mathematics for Analysis and Decision Making)
1010104 | Fdwalilonana 3(3-0-6) -

(Digital Citizenship)

1.2) naaaAanswieddn litieenidn 18 mihedn mMuualitndnwidenseuluusaznagy
lfun ngun 1w en15d 0a1s N uidnnasdIALLYanINgY LAZNAUNTTANITUATUTANTTY
nauarlitesnit 3 mihefn lngagdediniiein iulidesndt 18 wiiein

1.2.1) ngunTwilansaosns

IWEIVN Foiwn wdawnn | Iv1UsAunau

1021111 | mwiuimusssulneg 3(3-0-6) -
(Thai Language and Culture)

1021112 | mwlnglugruzniwsnsssin 3(3-0-6) -
(Thai as a Foreign Language)

1021113 | wdnnwwaznisidniwnlneg 3(3-0-6) -
(Language Structure and Usage of Thai)

1021114 | mseusenidssniwing 3(3-0-6) -
(Thai Oral Reading)

1021115 | 3l gilganlne uazimusssulny 3(3-0-6) -
(Thai Way of Life, Wisdom, and Culture)

1021121 | ammwdanguludinuszdniu 2(1-2-3) -
(English in Daily Life)

1021122 | nwsangululanasielul 2(1-2-3) -
(English in Modern World)

1021223 | mwisanguiilogsianagnsiney 2(1-2-3) -

(English for Business and Work)

1021224 | mwidanguifionsiiaueesaadassd 2(1-2-3) -
(English for Creative Presentation)

1021225 | A9 BLTIGINT 2(1-2-3) -

(Business English)
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SWEY Fodwn wilena | Av1UsAUnNDU
1021226 | Mwdangusude 2(1-2-3) .
(English through the Media)
1021227 | mwdanguiiienisasinsnuiazdunivel 2(1-2-3) -
(English for Job Application and Interviews)
1021328 | M9 uEmMIUNTAUINNINTFIY 2(1-2-3) -
(English for Standardized Tests)
1021231 | mwIuludinuszdriu 3(3-0-6) -
(Chinese in Daily Life)
1021232 | awnduiilessiauinig 3(3-0-6) -
(Chinese for Service Business)
1021233 | awnduludinau 3(3-0-6) -
(Chinese in Office Work)
1021234 mwﬁmﬁamiﬁamimaﬁﬁﬁa 3(3-0-6) -
(Chinese for Business Communication)
1021241 | amwullsusnludinusedniu 3(3-0-6) -
(Burmese in Daily Life)
1021242 mmLﬁauu%ﬁamiﬁamsqiﬁa 3(3-0-6) -
(Burmese for Business Communication)
1021251 | awnanstutinuszaniu 3(3-0-6) -
(Cambodian in Daily Life)
1021252 ﬂwwwmilﬁaﬂwsﬁamsqﬁﬁ% 3(3-0-6) -
(Cambodian for Business Communication)
1.2.2) NGUTINUALHIANUNIAIINEY
eIV Fown wiawin | v1UsAUnau
1022211 | uywdvianiia 3(3-0-6) -
(Multi-Dimensional Humans)
1022212 | AnusnlagdunusaIw 3(3-0-6) -
(Love and Relationships)
1022213 | slanning 3(3-0-6) -
(World Wide Perspective)
1022214 | Aswandon Mswaw wavaudady 3(3-0-6) -
(Environment, Development, and Sustainability)
1022215 | UAARTTOWMIAVAING 3(3-0-6) -
(Miracle of Good Health)
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1.23) NFUNITIANITHATUIANTTH
AN FoA wuawnn | IyUsAunau
1023211 | wundentyaidan 3(3-0-6) -
(Panyapiwat GO)
1023212 | winNIsUAUMTARIUIAMAINTTA 3(3-0-6) -
(Innovations and Quality of Life Development)
1023213 | n3danismsdusiiedin 3(3-0-6) -
(Financial Management for Life)
1023214 | n3dnn1sgshagalv 3(3-0-6) -
(Business Management in New Era)
1023215 | waluladfdrafienisviau 3(3-0-6) -

(Digital Technology for Work)

2) wumIrnanIzinAnwidesfnuelvituniiaivanie i 84 wieiin 1NNy

3 diail
2.1) nguAvunugsi TSeudu 18 misefin nmeivseluil

ELGRL Fo3un nuefin | Fv1UAunau

1201111 | msdanisgsnaniseadelvalugafivia 3(3-0-6) -
(Modern Trade Business Management in Digital Era)

1201112 | nMsnaInfIna 3(3-0-6) -
(Digital Marketing)

1201113 | msliyBuaznsfuiienisdnnisgsia 3(3-0-6) -
(Accounting and Finance for Business Management)

1201214 | msdanisladafnduazsiigldauniu 3(3-0-6) :
(Logistics and Supply Chain Management)

1201215 | M33ANIBIANTISUAENINEINTUYIlULARTTA 3(3-0-6) -
(Organization and Human Resource Management in
Digital Era)

1201216 Lm‘t@mamiﬁamﬁmmigsﬁﬂ 3(3-0-6) -
(Economics for Business Management)

av

an1dunisinn1steygr At 23



av.07. Yunsrulusyuu CHECO dlatudl 7 .o, 2566
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SHEIYN
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$i28nn

AYIUIAUNDY

1222111

ASVBWALLDNANWAINITUSANT

(Sales and Signature Service)

3(0-6-3)

1222112

nsInn1sHanSueitugsiantsamadelny

(Product Management for Modern Trade Business)

3(3-0-6)

1222213

NFITEUaEIATIEINGANTTUANAN

(Research and Customer Behaviors Analysis)

3(0-6-3)

1222214

NOMUNEUAYIILEITUNNGIND

(Business Laws and Ethics)

3(3-0-6)

1222315

nsingalugsianismadelv

(Procurement Management in Modern Trade Business)

3(0-6-3)

1222316

N3IANTUIANTTUNNGINIAINA

(Innovation Management in Digital Business)

3(0-6-3)

1222317

< v a
NSUURUIZNBUNITNINGIND

(Entrepreneurship for Business)

3(3-0-6)

1222161

nsseuinMAUiRnunsIanisgsiantsmadelv 1
(Work-based Learning in Modern Trade Business

Management 1)

3(0-40-0)

1222162

nsisguinMaUuRnunsdnnisssiantsmadelu 2
(Work-based Learning in Modern Trade Business

Management 2)

3(0-40-0)

1222263

nsisgusnMaUURnunsdnnisssiansmadeln 3
(Work-based Learning in Modern Trade Business

Management 3)

3(0-40-0)

1222264

nsiseuinmaUiRnunsdanisgsianismadelv 4
(Work-based Learning in Modern Trade Business

Management 4)

3(0-40-0)

1222365

nsiseuinaUURnunsdanisgsiansmadelva 5
(Work-based Learning in Modern Trade Business

Management 5)

3(0-40-0)

1222366

nsiseuinaUURnunsdanisgsiansmadelv 6
(Work-based Learning in Modern Trade Business

Management 6)

3(0-40-0)
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SHEIYN

bRk

i28nn

AYrUIAUNDY

1222467

nsseuINMAUuRnunsInnisssiantsmadeln 7
(Work-based Learning in Modern Trade Business

Management 7)

3(0-40-0)

1222468

nsseuINMAUiRnunsInnisssiantsmadelng 8
(Work-based Learning in Modern Trade Business

Management 8)

3(0-40-0)

eI maengula Al

2.3.1) Module: Sales & Service

2.3) ngudvdan Widenisoudnuiu 21 nuleiin 31518391 5 NquIY1 @a1u13niden

WY Yo wiefin | FvrUsAunau

1203301 | WATANITVILLALNALNENITLATINNDTO 3(0-6-3) -
(Selling Techniques and Negotiation Strategies)

1203302 | m3vglugsiaeeuladl 3(0-6-3) -
(Selling for Online Business)

1203303 | MsdamsanuduiusiazUszaun1salgnen 3(3-0-6) -
(Customer Relationship and Customer Experience
Management)

2.3.2) Module: Digital & Innovation

IWEIY Ho3un niein | Jy1UsAUnDU

1203311 | nagmén1stuindougsnaghasia 3(3-0-6) -
(Business Driven Digital Strategy)

1203312 | msdavindeddviadniugsiansmanielvsl 3(0-6-3) -
(Digital Media Creation for Modern Trade Business)

1203313 | mnuAnaiassriiiensdnnisuinnssunisgsia 3(0-6-3) -
(Creative Thinking for Innovation Management in
Business)

2.3.3) Module: Store Management

IWEIY Ho3un nuein | y1UsAUNDU

1203321 | N15UIMITIIUAIDENLDITN 3(0-6-3) -
(Professional Management of Stores)

1203322 | N1959ANIITOINNNITHANALAZNITNILIUEUA 3(3-0-6) -
(Marketing and Merchandise Distribution channel
Management)

1203323 | msusmsiuiinasesetieiusing 3(0-6-3) -
(Commercial Space and Allies Networks Management)
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2.3.4) Module: Strategy & Entrepreneurship

FWeIY Ho3vn wiaefin | FvrdsAunau

1203331 | nMsdnansegegusenaunisdmiugsng 3(0-6-3) -
(Entrepreneurial Management for Business)

1203332 | m3dnnsidsnagnénnagsnatidedy 3(0-6-3) -
(Sustainable Business Strategic Management)

1203333 | M3dansgsnalusainedeu 3(3-0-6) -
(Business Management in ASEAN Market)

2.3.5) Module: Modern Trade Business Trend

FWeIY Yo wiaein | FvrUsAunau

1203341 | Msdansgsnvemnsadelug 3(3-0-6) -
(Modern Food Business Management)

1203342 | M33ANSgINAavNINMAELAYUINIT 3(3-0-6) -
(Health and Nutrition Business Management)

1203343 | N15IANITTINIAUANUALAINNN 3(3-0-6) -
(Health and Wellness Business Management)

1203344 | Wveidonassnunsdnnisgsianitsmadely 3(3-0-6) -
(Selected Topics in Modern Trade Business
Management)

3) UUINIVUABNLES UNANHDIANYITIEIBUNLIAIBMADNLET 31WIU 6 KUIWTA

o = M v Yo < cal =
aﬂqUUQWNﬁﬂwq@u I@Sma\ﬂmicu@j’]llLVU%@UQWﬂ@’HﬂiHW‘UiﬂUW

1e3911Ul IngaenndosTuANeN I NYBILSHULAEIINTTIUNITIANITS U TaOU

UnfnwiarursadenisousieivimUaasuluaartunisinnisyg1ATwd wie

wail lusedrynivwesandunitvdefiuneu amuRansoeyddlrdnAnwameideuly
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3.1.5 AN95U1Y5187%
1) BuInVIRNEINILY
1.1) BuInInaNEivanlady (PIM)

1010101 awlneilenisdasslugaddia 3(3-0-6)
(Thai for Digital Communication)
AvrUsAunau : laidl
(Prerequisite Course: None)
mMsdoamsmeniv seilunisdeans ndnnisuagsuuuunsiiaussgaiassa

MIBATIERESUAs NsEndulsziuainnsitauarn1ssnu nswiedlasased e uarnsdnaidu

1% -

Toyaliian1sne n1seantuukazdnindednaue vinvlunisdnaueninisiddndes argnn Arye
LATYATNNIN N1THANITLANTEY MTNALENTY 115193969589 NM58AUTIY LaznIslakdauana
WAKa MaonIuMsliguganiny N1SREUTIENY Mlguienisieansegellfaly

Language communication; communication etiquettes; creative presentation theory
and patterns; message receiver analysis; the practice of capturing the main idea from listening,
and speaking; speech layout, content preparation, and speech sequencing; designing and
producing the media; presentation skills, intonation, eye- contact, verbal message, and
personality; the practice of storytelling, persuasive skills, negotiation skills, debating, and

expressing opinions; writing summary, report writing, writing for artistic communication.

1010102 USwyrdyaritaniientsdants 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AvrUsAunou : laidl

(Prerequisite Course: None)

LWIARYBININY IS MIBANTTINIAE FULUUNTSBUTAIUANTHNUTEaUNI TR
(Work-based Education) $ndnwailygatmiliienisasraindanislimsemdu aady vy
Wudausssu uazdnanugndes asessdlunshnularauiuinveudenueardiny SnusTIy
29AnsuazMsUsuiliaenadostuTamsssufiunne NsiduTILaEANURNTUARDIANT A1IEHUN
WAZATIEHNIN AABAFUNITINHRULALNITATANAATINBE N HIAILEY

Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility
for oneself and society. Defining organizational engagement; leadership; supports. Planning for
a successful work-life balance.
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1010103 adiadansan1sissisazandula 3(3-0-6)
(Mathematics for Analysis and Decision Making)
AnUsAUnay : laifl
(Prerequisite Course: None)
LR Tdinaansiazadn nannsuazisnisnsadamansiianldmainey way

waliaN5UseynAlglutinUsedniu mNuvinglazdunaueInTEUIUNITANEIATIE WallAns

%

andula N13ANININYNITAATNTING NTEUIUNITIAMARE N15IATIERRANUAUNITUTENBUDTN
Tuewian paenIuNTInTeRveyatunsdndulaeuitaym

Mathematical and statistical concepts; mathematical principles and methods
applying for answers and techniques of applying in daily life; definition and process of analytical
thinking; decision-making techniques; critical thinking; logical thinking; reasoning process; break-

even analysis for future career; and data analysis for decision-making and problem-solving.

1010104 3awaLlianIiia 3(3-0-6)

(Digital Citizenship)

AyrdsAunau : il

(Prerequisite Course: None)

Furnsmalesdauazuuiliumaluladfdva JeyarUseivg (Artifical Intelligence : Al)
Tuiinuszdiu msdududeyaseulatimsiviviude nmsiiuinvasy (Fake News) msldinalulad
faviaegnemainuansuazainaassd nslindesileutstiudoyauazsianusinsugdunvueeulal
nslduaundindulunisiieny nsudndefdivawaznisdentdesiaiiiasanyiu nsldeiede
wistuteya nsaunuuagiausmiuidunuvesulay nguunegsnssuosulat Avaviuazaiu
nsgntindadnssuiuunie nsshwaudasadevesteyavulanesulal nasnaunisiiaiuily
Uszgnaldifionsufdianlussdnsyelml

Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and
diversely; data-sharing tools and online co-working; using applications for working; digital media
creation and using sensibly; online conversation and co-working; electronic transactions act;
copyright and rights awareness; cyber security; and knowledge application to operate in new

organizations.
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1.2) NHUAAATUINTIN
1.2.1) NUATYUNDNITOENS

1021111  mernuinusssulne 3(3-0-6)
(Thai Language and Culture)
AvrUsAunau : 1aidl
(Prerequisite Course: None)
NIANEINATNNIIN AL TAUSTTUANUS UNURIE AN LNy N19ILATIZ1BNENaTOIFIAL

a

fifidonivn wardndnavesniwiiddedeny Anuduiussenitanutuiausssuluseiudeny
UTENaUMe S¥AUATOUATY TeAUBIANT S¥AUUTEWA LagIzauaINa

A study of linguistic and cultural dynamics in the context of Thai society, an analysis
of the influence of society on the language, and the influence of language on society. The
relationship between language and culture at the social level consisting of family,

organizational, national, and international levels.

1021112 aelnelugiusawdislssina 3(3-0-6)

(Thai as a Foreign Language)

AyrdsAunau : laidl

(Prerequisite Course: None)

vdnmsuagilniinwzmsaununawilngludinuszdriu msifiuguisdnd mseenidesls
gndis msld wariSeuiSeaszleaiiensdomsidnuiiussansam

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021113 wanAMwIkaznIstdn1elneg 3(3-0-6)

(Language Structure and Usage of Thai)

AyrdsAunau : il

(Prerequisite Course: None)

lassasnniwlneg lassadmensatuniwing msldmlasasnguaiazyselen n1sld
seAuAn NMsldnwinglvgnaesmuaniuguazaniunisal Yaminisldnwilneludagtu Jinsen
n1sldn1w aaenaunsfnwiwuimeunlyuiuussuasnmsidarwnineligndessmudnueaeatwilne

Thai language structure; syllable structure in Thai language; use of words; structure
of phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage;

study of guidelines for correction and improvement of the use of Thai language.
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1021114  n1sgrusandgInN B lng 3(3-0-6)

(Thai Oral Reading)

ArGeAunau : laid

(Prerequisite Course: None)

psAUsEnoULATVANNITEUDENIALY aiuziililunseenides msiinUfiRniseanidss
Trigniesdnion msinufiRnislidnidedimngautuamanevesiiluuunene fidwasenis
deansliAnuseansua

Components and principles of oral reading; speech organs; practicing correct and
clear pronunciation; and practicing the use of sounds appropriate with word meanings in various
contexts for effective communication.

1021115  Jdlne idgyalne wazdausssulng 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AyrUsAunau : il

(Prerequisite Course: None)

0Talne gidygrlveainaiude AR ALEe gn1adiuiulng wazusannig
Tausssuwvuwineg mMsdssendanuimnudilagidyaiinguasinusssulnglumsdndudinuag
nsUsznave1TnegalinuguaLdNTT

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; the application of obtained knowledge and understanding of

Thai wisdom and culture for successful and happy living and careers.

1021121  awdengeludiIndszandu 2(1-2-3)

(English in Daily Life)

AyrdsAunau : il

(Prerequisite Course: None)

e uazdruuiiiendestiunismsedin Tassadsussloanudsnguitonisaunud
Tuiausesiu nsdeudessmindih nsuenialszaunsaivesmuies nse1usendesssiiud 13
wazUsslen naenaunsilaiiedulannuanunaunusudedivuarty

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension

using conversations in modern media.
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1021122  awasngululanadislung 2(1-2-3)
(English in Modern World)
AvrUsAunau : laidl
(Prerequisite Course: None)
NINRUIANTIOUENIWITINGY WUTINEEN15TE AITNA 11987 WAEAISITEY NITHARY

AVIUAALIY N15AOUAININ NMsABUNAUIUY AW dunu Tassadaneniwitenisdeans n1seen
\Heeegagnaes nsuangaunulugindseirfuieanuiuaiowaziudemanisalluanissy i 21
nsasgminfaiausTsuana

Developing learners' English language competency focusing on listening, speaking,
reading, and writing skills. Improving learners' communication skills in up-to-date settings where
cultural differences are concerned; asking and answering questions, making conversations,
having discussions. Vocabulary and phrases used in conversations, correct pronunciation, and

grammatical sentence structures for any particular situation.

1021223  AwSanguLagsRaLaznITIMIIL 2(1-2-3)

(English for Business and Work)

AyrUsAunau : il

(Prerequisite Course: None)

Adwst d1uau uarlassaraniwmsenguillisadesiuauendn nmsysannisnisils
nsYn 158 uarmdsunwsinguluauedn msUssgnaldnudanguluuiuniinainnany
seaulesiudeiviualie nsaguanuy mswanidsuanudniiu nsliideyastisgnies nsld
mwdanguiileufduiuslunisieu naenaussemlunsinseniagsia

Vocabulary, idioms and English language structures related to careers; integration of
English listening, speaking, reading and writing in careers; application of English language in
various contexts by oneself via modern media; summarization and conclusion; exchanges of
opinions; giving correct information; using English language for interaction at work; and etiquette

in the use of English language for business transaction.

1021224  pwndanguiiiansinaueageasneassa 2(1-2-3)

(English for Creative Presentation)

AvrUsAunau : laidl

(Prerequisite Course: None)

A d1ua uaslassaisusslonnesndnguiiiendasiunmsitaue diay nawl wae
wundl Msldiaunwuwagefaunwilunisiiaue mmmwmaammmm}wLNEJLLWiIuIaﬂaaulau
MswERILARTiL M3ILRLLATAAIEluMSTEYe NsEesdRuLen Tuneunstaue 1S
Usziflunsiiausvesnulestazgdu nasnaunisuszendlddeyauardelimnzaufuguuuunis
UNAUODYNATINETIA

o./ L3
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Vocabulary, idioms and English sentence structure concerning presentation;
numbers; graphs and charts; the use of verbal and nonverbal languages for presentation;
analysis of online English media; expressing opinions; presentation planning and strategies;
sequencing of presentation contents; steps of giving a presentation; evaluation of one’s own
presentation and others’ presentations; and the application of information and media

appropriate with the patterns of business presentation via modern media.

1021225 A1WIBNOWLBIFIND 2(1-2-3)
(Business English)
AyrUsAunau : laidl
(Prerequisite Course: None)

¥

n13fle N1IA A58 UagNITIREUAIBITINgBLNBNTITEUINY TAIUETTY TAUATW

Y 9

[y

wazeTaunw dnsunisindeginaegefivsednsua Jaymin1sdeansmeimusIsuwasuIniIenis
wily msdleneinsdldnunluusunvesnisiadegsialuaniunisalivainvany

Listening, speaking, reading and writing English for multicultural learning; verbal and
nonverbal languages for making business communication efficiently; problem solving in inter-
cultural communication; analyzing case studies in the context of business communications in

different situations.

1021226 aedangusude 2(1-2-3)
(English through the Media)
AvrUsAunau : laidl
(Prerequisite Course: None)

o w '3

AN d1uau warlassasiniwgingy Mnvitesiviniasdeyaludoniavu nN1sysan
N13M1378 AT 115810 UaENISIREUNTYISINABANFBUTEANATY 9 N15AAIY NTATUAIY

MIIATILAUNETINIVDIU AT 0YaT19E1T AaDAIUNITHARIANARWILALITUmMANSalddnly

LY

Jagtuiinduilan

q

Vocabulary, idioms, and English language structure related to news and information
in the mass media; integration of listening, speaking, reading, and writing of English through the
media; interpretation; summarization; analysis of news and information sources; giving opinions

about current significant world events.
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1021227  aedangeiiansadasausazdunival 2(1-2-3)
(English for Job Application and Interviews)
AvrUsAunau : laidl
(Prerequisite Course: None)
Admdt duau uwarlaseaduniwdange MAvidesiuendn nifianuivinveuves

AU karn1sadAsIL ANEsatunseenidedlagnaes n1swSeuilagNISIETIUARNAIN
Won1sduN1walaIy N1331889n15dFuN walN N1581uYsENATUATATIIY N1STEUIANNNY
didnnsedindiieainssu madeulsyifge sudavaianisnsenwuunlosuguiuusn 9

Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly;
preparation and personality enhancement for a job application; mock interview; reading of job
announcements; writing of electronic job application letters; writing of resume; and techniques

to complete application forms.

1021328  aw1dINguEmIUNTERUINNIATIY 2(1-2-3)

(English for Standardized Tests)

yrGeAunau : il

(Prerequisite Course: None)

pUsrasAvaINsaunInsgulugliuuang  lassasiedeaauinuinggiun1widingy
warlassainisiona wedansdnnisian 3nsuartemnisainsaey famunvinuenisilaiiodu
Taaudidy nsitafiedulaauegnsaziden mimmﬁaﬁamﬂuﬁ?ﬁmﬂizfﬁﬁuLLazmmﬁa‘iwmﬁ
nssuiiedulaninudidyy madaniseuda nsilisuussens aseunguadny waglieansal
amwidanguiiusngludeasuinuinigiuniwidingy dndusinwzarwidingwainaisvidoasy
TPUINTFIULUUINADY

Acknowledgment of different purposes of Standardized Tests in the market; General
structure of standardized tests and their assessments. Time management; application channels.
Development of English skills; listening for the main idea, listening for details, speaking for
everyday use and discussion, reading comprehension skills, speed reading technique, writing for
general purpose. Vocabulary and language structures used in standardized tests. Practice English

skills by taking a simulation test.

1021231  a1renuludInuszanIu 3(3-0-6)

(Chinese in Daily Life)

AUsAUnayY : laifl

(Prerequisite Course: None)

dMSnusiudu mdnikazuseloafinutosluddnuszsituy Anvinwenisilaiazni1sye
nsuugihdudosiu nsvenduruLagiuay nsuentuia nsvendiana AABAIUNITIEUS
PUUSITUHIULAL TRIUGTINIUY
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Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice
of listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling

dates and time; giving directions; and learning about Chinese traditions and culture.

1021232  nenIuiilagsauinng 3(3-0-6)

(Chinese for Service Business)

ArGeAunay : il

(Prerequisite Course: None)

AdminazUstloafsafiugsiauinig BnaumnawIuiifesdesiumsiaunihiiu
Askuzanfue nsteviedud nsdnauslusiudu nsliusmsiulnsinsiuasnistiseitu
nsaunuiielimnutieimdegndn Ussgndldniwdusisaniunisaldnass nasnaunisiieus
Fausssulunsanliugsia

Vocabulary and sentences about Service Business, practicing Chinese conversation
related to counter work in shops; introduction of products; buying and selling products; presentation
for promotion of products; provision of telephone and payment services; conversation for provision
of helps to customers; application of Chinese language usage through simulations; and leamning of

culture in business transaction.

1021233  awuludnau 3(3-0-6)
(Chinese in Office Work)
AUsAunay : laifl
(Prerequisite Course: None)
yuUssIUEuay TausTILTY mMAwiasUselealiuiudtnny sundaasvtiniian

Suiavou MsHnaununluanIuNTRidNABIRIeg NSTINTNY NSEUAYAlTY N15T0ANY N1SHALURN
Usegal N15MAnaUaUNNIamsAnmg

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how

to leave work, how to speak in meetings, telephone conversations.

1021234 mm%u!ﬁams?{'amiquiﬁa 3(3-0-6)

(Chinese for Business Communication)

AyrdeAunau : il

(Prerequisite Course: None)

Adwsiuazyszloniielfun1siasamiagsfa nstanine nmsdnuszyy nmsdiaue
AU URLAnaUN I TUA N TAUETITUIAEYUUFTTULTENTY AABAIUNITAUNUIAINEAIUNTAITIABY
AUUIUNNNGINT

Vocabulary and sentences about communication in the context of occupation
Practice conversations about business negotiations, making appointments, arrange meetings,
presentations, and trading etiquette with Chinese people.
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1021241  awdisuanlutInuszandiu 3(3-0-6)

(Burmese in Daily Life)

AyrUsAunau : il

(Prerequisite Course: None)

Tassadauasndnliennsel msitswarniseendssmuideunnidodiu Adwiuasday
AFluTInUsEdIu Msaunun Msvend iy fiaviazanaiu nsueniui naBAIuAENTI gL
Aedestunisiay

Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers,
numerals and money system; telling about dates, months and years; and basic vocabulary

concerning work.

1021242 m‘t«nLﬁﬂumlﬁanﬁf?’iamiqiﬁa 3(3-0-6)

(Burmese for Business Communication)

AyrdsAunau : il

(Prerequisite Course: None)

AdnvifAgatestunsdeasgsia myaununwudsusniifeatesiunisdeatssina
Wy madaueduiuaznsliuinis msaeuaumuieInIsyesgni Malauslusludu madsy
dufn MsPiudus nasnaun U URluanunsaldnaes

Business communication vocabulary; basic conversations in Burmese language
concerning business communication, such as presentation of goods, asking customers in order
to provide services to them; customers services; presentation for promotion of products;

changing of goods; and returning of goods. role-play situations.

1021251  AwnuustudInuszanu 3(3-0-6)

(Cambodian in Daily Life)

AyrdsAunau : il

(Prerequisite Course: None)

ANYUzLazlATIAST AW VLT §NINYT N1TODNALEEINIBIUTLT DNYIUAZENUTID ANYILAY
sUdseloniiugu fnvensils wa mdniasdniuildluiinussdriu nsaunun nmsvensiuay
Fanavanaiu msveniufl aaenmufdinuguiiieadestunisrha

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday- life
topic vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and

fundamental vocabulary related to work.
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1021252 n’m’mmtﬁaﬂflsﬁamiqiﬁa 3(3-0-6)

(Cambodian for Business Communication)

yrdeAunau : il

(Prerequisite Course: None)

AdwiiiAeatesiunisdoansssna nstausdudn nsliuinis nmsaeuniua
fioamsvesgndn msiauslusludu msdsudui waznsiudud naenaumsEinufoRaununntw
wusluanunisaldnass

Business correspondence glossary; product presentation, customers service
dialogues; inquiring customer's need, offering a promotion, and returning goods. Business role-
play in Cambodian.

1.2.2) NHUTIAUATHIANUIIANEY
1022211 uywdwaIndin 3(3-0-6)

(Multi-Dimensional Humans)

AyrUsAunau : il

(Prerequisite Course: None)

MIUEIANIINUNYYEAaRToE 9IS WaAn Aandle Yiuguaznisliivena
UsziRmans 255unssu AauzuazinussmdivaevassisAnvosuywdliiinuunndna naonauld
NSAUANYT LazanIunIsaldnaes

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and
reasoning; history; literature; arts and culture that blend human’s ideas to be diverse; and the

uses of case studies and simulations.

1022212 AUINUASHUNUSAIN 3(3-0-6)

(Love and Relationships)

AyrdsAunau : laidl

(Prerequisite Course: None)

inwen19idndean n15Usudd nasasieanuyseiivla niswauiyednninnigluas
AMBUBA FININYIFURUSAIN NITATUAZSNIAUFURUS ANTAUTELANAN 9 18U AUSTNYIR
ATAUT WITUNINERTD LAZNITTNAULOY N1TE519ATIUATT URTAIN AaDAIUNITTURBAUAIIL
\Wasuuad

Social skills; personal adjustment; how to make first impressions; internal and
external personality development; psychology of interpersonal relationships; building and
nurturing relationship; different types of love, for example, love of one’ s country, religion and
monarchy; self-love; building a family, friendship; and coping with changes.
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1022213 Slanndng 3(3-0-6)

(World Wide Perspective)

deAunay : il

(Prerequisite Course: None)

denalangalagiu Arusiuiianazanudandsenineanguusene nsiileuastAsygng
vaslng e lan wwiAndnwuzsnwazanyauzianizauludinulandagiu deeulnswas
Faussruneldnszualanaing naensunisidsunlasedlanlugaiasa

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.

1022214  Hewnden MSWAILT uazANEsE 3(3-0-6)

(Environment, Development, and Sustainability)

AyrdsAunau : il

(Prerequisite Course: None)

LUIARAINEADY NS wazithurunen SRSy (Sustainable Development
Goals: SDGs) LA56gNaTINMN (Bio economy) LAswgAaviyuiigu (Circular Economy) hagtAsygnad
T (Green Economy) Mseyintuazmsdnnisaanndeslufiu 1h 99 NeaLaEIBEN HanTENU
voamaAsunlasnmiauidedinuuariunndon unumuastindnyidlugiugvesdaanyaaa
wazaInInndinusiedindon

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development
to the society and environment; students’ roles towards the environment as an individual and

a member of society.

1022215  WRADIITUNIFUAING 3(3-0-6)
(Miracle of Good Health)

AydsAunau : 14l

(Prerequisite Course: None)

ANudAvesguANaeIn  Ugymguamvesrugadagiu nsuseiliuguain Wauinis
yasnunmenazinlavesnyud lavnnmaifioguaim nsguagunmdn nseeniidsnie aslden
wazvd1eAluinUsed Ty sdaneadentugunm amnufnmiainemaniaunin uaz

VYAIANSYEADIY
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The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage; the

environment and health; the evolution of health science; and anti-aging medicine.

1.2.3) N§uN15IANTTUAZUIANTTH
1023211 wundaueyagyi Il 3(3-0-6)
(Panyapiwat GO)
AvrUsAunau : laidl
(Prerequisite Course: None)
A dunn ngniininistaunuIndey vinveuazmaiianisiaunuinden nsinuInaay

'
=

WaNAUTINYEN1T LN LKA SRR LTATESAY wuAavuINdouiun15IANITNITRY N1SYIINTS

a

il egIuseniiuninndeuiiansaiudinnazn15vinany sasnsuninnaeuiutygyiuseivg

Y

Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial
management; the integration of oriental wisdom via GO for living and working; and GO and

artificial intelligence.

1023212 wIANTTUAUNTWAIUIAMNINTIN 3(3-0-6)

(Innovations and Quality of Life Development)

v1UsAunau : laidl

(Prerequisite Course: None)

AIUNUNY AINUAIAY kazUIZNNUINNTIN N1TAALTIDNILUY (Design Thinking)
N133AN1ININGFUNTeYY AUNIIBVBIAMAINATA LUININTARUIAUNINTIAMIEUTANTTY
paonuMsasassAuinn TS lovideTinuywd

Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality- of- life improvement

using innovation and innovation for human benefit.

1023213 N153AN1SNISRURDTIN 3(3-0-6)

(Financial Management for Life)

AUsAUnayY : laifl

(Prerequisite Course: None)

MINuRLNTEuNtets Mmsdansnistuieinguszasdiany msdnvisugauay
thivmma':;uUﬂﬂa N15984 N15a9U N15UsEY AUEEDY LAZHARD ULNY N15IIUNULATARTIY
N5 3uLfedin auwaiﬂuwmm ﬂawamwulmﬂﬂaﬁiium waluladaiun1siulagang
Uaonfe maamumiammimwmmmuumLLa“UﬂﬂaLwammmmmau

o./ L3
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Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budgets; savings; investment; insurance, risks and
returns; financial credit planning for life; various types of loans; personal income tax strategies;
financial and security technology; and management of time and personal resources for
sustainable prosperity.

1023214  M5IANI3gINEAlv 3(3-0-6)

(Business Management in New Era)

AyrdeAunau : il

(Prerequisite Course: None)

Bsdugsiaviemuigsialil a3esssuuazassorussalunsdniiugsia nagnsnis
Afiugsfagald N1seonLUUAULUUNINEIAINITTEYleMaLazTmuIgsAa MIasussdanialaly
maugusznauns N159AlATIE1983ANS N15TATIIUNLGSAT vinwgfidndudmiumadounnussia
fnsutunazyszaunadiia wadanmsinauelasainislvidnamu ndAnvufgfunsdanisesing
usznounislunnegsia

The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to
become an entrepreneur, organizational structure, crafting a business plan; skills required for
building a successful business plan, investor-pitching techniques, and entrepreneurship case

studies.

1023215  wialuladadvasiianisineuy 3(3-0-6)
(Digital Technology for Work)
AunUsAUnay ; laifl
(Prerequisite Course: None)
Waunsveameluladiadsa nisldneufamesiiienisiiuins mseenuuudulnnsiin

(Infographic) eanLUUNNLAZBULAT (Animation) wazn13a319@eUszaN (Multimedia) Wossu n15ld
wsesdloluniseanuuunsmudaivtoya wienismwin Inszid wlanadeya uazmsiauedeya

lusduuuuasuesn (Dashboard) WNUHINLSIA UHUAINNIINTEANY AREAIUNSIENALLLAE BT

a | Y]

Ansiadeans uarn1suszyun1slnaniuaIeve (VDO Conference) nsldimalulagadviauussuy
AA19 (Cloud)

Development of digital technology; computer using for calculation; infographic
design; animation design; and basic multimedia creation; data management tools for data
storage; data calculation; data analysis; data interpretation and data presentation; dashboard;
Pareto chart; scatter diagram; communication technology and VDO conference; cloud

technology utilization.
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2) RUINIVIUANE
2.1) NENIVINUFIN

1201111  n1sdannsgsnanisinadelnilugania 3(3-0-6)

(Modern Trade Business Management in Digital Era)

AyrtsAunay : laid

(Prerequisite Course: None)

WUIAR NuY unumuazUssianvesgsnanisiadeludluyafing nsdiasien
AnnInaUNIegIRINIsAadeny msm‘wumﬂaawﬁﬁsﬂamsmamﬂm nsimalulagunlglunis
(ﬂ’]L‘U‘Uﬁﬁﬂﬁ] ﬂ’]iUﬁ‘Vl’]i‘ﬂ@ﬂ’ﬁﬁ‘Uﬂ’] mi’smswmmmmm ﬂ’]ﬁ’e)’e)ﬂLL‘UUi’]‘Hﬂ'WEJ‘LlE)ﬂLLauﬂ’]EJI‘Ll RRERRNAS
FUAY ﬂ’]i‘Ui‘W}if\](ﬂﬂ’]iL‘U\‘iyjim’]ﬂ’]ﬁWUQWLL“U‘U@@uvLa'uLLﬁ%@E]WbLa‘ﬂugﬂLL‘U‘U Omni channel WATANTS
P18 M3deaIn1Inatn nsUsEgndltiaIetnsdiauseulaiiionsdnnisgsAanisiadiola nns
AnnginsdAnnilfgtestussiansiadslminaenndesiuaniunisaiiiagiu

Concepts, theories, roles, and types of modern trade business in the digital era; the
analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of
location; designing inside and outside store; planning story layout; integrated online and offline
stores management into Omni channel; sale techniques; marketing communication; an application
of online social network for modern trade business; the analysis of related modern trade business

cases in a current situation.

1201112 A1sAaIAAINA 3(3-0-6)

(Digital Marketing)

AvrdsAunauy : 1l

(Prerequisite Course: None)

NTIATIENANILWIATBUNNNITNANATTIA TaTzinginssuguslan Amuanguidmvaneg
V1INITAAIN NITATIMUTUALUEARTA AsWauMsaaIAlaiien mMssenLuUNIINaInEILUNIg
Juleduardedinuooular] mswawunmsnamiudurigioues nagnénmsnaafeiaiediofum g
Benassnandueitiients n1suszgndldesdninuinisnaiaddsiaguuvuiivainnaneiiieainsgsio
soulatuaznagninisdnsztiuesulal nseenuuunagnsnIsnaInRavia n1sUsuliunanudnsaves
N1AIARAIYIA AEDAIUITESIINIUNITVINNITRAINRTE

Digital marketing environmental analysis; consumer behavior analysis; determination
of the marketing target group; creating brands in digital age; content marketing development;
marketing design via website and online social media; marketing development via influencer;
search engine marketing strategies; selection of products for sales; applying various models of
digital marketing body of knowledge to create online business and online payment strategies;
designing digital marketing strategies; evaluation of the success of digital marketing; and digital
marketing ethics.

o./ L3
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1201113 mstgyduaznisiiuiiensinnisgsna 3(3-0-6)

(Accounting and Finance for Business Management)

AyrdsAunay : laidl

(Prerequisite Course: None)

naNN1INUYT mﬁLﬂﬁzﬁu,asﬁﬁmmﬁunuﬁuﬁﬁLﬁamiﬁmumﬁmmﬂ N399I
MIMIUANATIEEY MIUTsRuUmUisY Madamuvaaiuny MIARTERUaTL ARDATILNST
Anneideyamnmstyduasmsuitensusuiiiudndulamagsia meldnsdfnuilugaavia

Principles of accounting; analysis and calculation of product costs for determination
of selling prices; planning for risk control management; working capital management; sourcing of
funds; capital budgeting analysis; and accounting and financial statement analysis for business

decision making under case studies in digital era.

1201214  n1sdanisladafnduaziaelgauniy 3(3-0-6)

(Logistics and Supply Chain Management)

AyrdsAunau : il

(Prerequisite Course: None)

LUIAA Nnuuaznagnsaunsianisladafnduazviialgauniulugaddvia n1sweinsad
N1FINLNUNITNER N1TAIUANANAIN N1TIANITAUAIAIAGILATNITIANITATITUAT nsdeniiuaiing
n3dnte sruvansaumaazmalulafluhaldguniu msvuds waznsdlinuilaenndesiuaniunisal
Uaqdu

Concepts and theories of business operations; A study of the environment influencing
business operation; agreement and business corporate collaboration in the ASEAN market and
adjacent countries; laws and business procedures; International business strategy thru successful
case studies; the development of business and market; supply chain management and distribution
channels; human resource management; as well as trends and challenge for engaging in modern

trade management activities in the ASEAN market and related countries.

1201215  N159ANITR9ANTITHATNSNENTUY L luARTE 3(3-0-6)

(Organization and Human Resource Management in Digital Era)

AyrvsAunau : Ll

(Prerequisite Course: None)

WWIAR VU] kAENANNITIANITBIANITTIND NITUTMITIANITANNY MEaNSTTUAVIAKEY
mnusuiinvousiediny TamssTNesinng Msdanisnmaasullaiaznisdinnig anudedugafdsia
N1FUIMIININEINTUYEY TinwednSunaInlsaIuaIng AgEUY ANALAARATIALAENITNY
wazNIAUANY

Concepts, theories and principles of business organization management; team
management; good governance principle and corporate social responsibility; organizational
culture; change management and risk management in digital era; human resource management;

skills for international labor market; leadership; the balance between life and work; and case studies.
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1201216 Lﬁiiﬂgmam%tﬁanqiﬁ'ﬂﬂqsqﬁﬁa 3(3-0-6)

(Economics for Business Management)

IdeAunau : il

(Prerequisite Course: None)

NANNITNINATYFANENT N1TIATIENRUAIARUNIU NITREALATAUNUNITHER dnyy
Tassas1svesnaianiegsiauaziAsygaansiiiedmuasiaiuie 1WmneuazAnsIImIaLAsYgAan
Uszgndlfludinuszdriu msvdmsuazdannuleugvesnaigitonisdadulanagsialudseuddia
uagnsaifnuiiaenndesiuaniunisaiagiu

Economic principles; an analysis of demand and supply; production and cost; business
market structure and economic for pricing; an application of economic overview and purpose in
daily life; a management of government policy for business decision making in digital society; and

case studies in a current situation.

2.2) nguYUeAY

1222111  MSVIWHAZLBNANYAINITUINS 3(0-6-3)

(Sales and Signature Service)

AyrtsAunay : laid

(Prerequisite Course: None)

AnuUAnisunewkaziendnualnisuinisiaenisdnwauaudivesntnauuig n1sindu
Finweimngan malesgidnuusiaranudoinimesuilnauaznssuiumsindulatevesuiing
nmsiamatansuedu nmsuiletymseninensuieiazn1suing nmsmvuaidmineglunisiey
sufansasuseaugenuis mssAusensalinwiAsaiuasseiussalunisvisuaznnsuinsuszney
ﬁ'umiﬁﬂNuﬁﬂwﬁugmﬁmmiﬁwLﬁuﬁqiﬁﬂm%q;:wizﬂaumi n1sHnUfURNIMeaesIeduninieuen
%y’uﬁauw%faué'ﬂﬁﬁwmmaqﬂmamzﬁnauawamu

The practice of sales and signature service by studying the qualifications of
salespeople; training on suitable skills; analysis of consumer characteristics and needs, and the
purchasing decision making process; sales techniques development; problem solving during the
sales and service process; setting sales goals, including a sales conclusion report; discussion of
case studies on sales and service ethics, as well as practice of basic entrepreneurial skills; and
practice on product sales outside of classroom, including preparation of brief reports and

presentations.
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1222112 nsdaniswaanaeilugsianisanaden 3(3-0-6)

(Product Management for Modern Trade Business)

IdeAunauy : 14l

(Prerequisite Course: None)

nszUIUNTIANISHanAulugsiansiadeivd Msiauwuifnndndue aanuazussy
foual NsRmUINITTAAUSNYILAZNTAENINHEAA YT NINAFBUAATA N1TAIVANAMAINNER DI
N1FNHUNITUTMIIANINERATlun1sie8ngna1n TIuiN1TUINITUAENITINTMINeNEnSauetly
gsnansAadielvi waznsalAne

The product management processes in modern trade business; product concept; label
and packaging development; storage and preservation of the products; market testing; product
quality control; product launching planning; and management including service and product

distribution in modern trade business; and case studies

1222213 AM53LUBTAATIINGANTINGNAT 3(0-6-3)

(Research and Customer Behaviors Analysis)

AyrteAunay : laid

(Prerequisite Course: None)

AnUfuRnsideuaziinsieninginssugnan Ussianveingugnandivang nsiiasien
HaduiifonsnadeongAnssugnin nzUIUNTITE NNTIUEULATERNLULLATBITTEN1aN1TITY g
susudeyauguniinaztayaniisil M15iATIERdeyanazn1sInnIstayavuInlg n1sUsENIaNa
Toyamelusunsudnsaguneada nmsinauenavestoya warnisuszandlddoyalunisdndulanis
3319 maamumﬁﬂﬁﬁSﬂamulﬁamsm&LLmuqiﬁﬂ

The practice of research; and analyzing customer behavior; types of target customer
segments; analysis of factors influencing customer behavior; research process; planning and
designing research tools; primary and secondary data collection; data analysis and big data
management; analyzing data with a statistical software; data presentation; and data application

on business decision making, including a preparation of a report for business planning.

1222214 NYUUNBUALITYTITUNINGTNA 3(3-0-6)

(Business Laws and Ethics)

AdeAunau : 14l

(Prerequisite Course: None)

wAn nawl uagndnngyane TnsAnuidsamauiudinugafidviawasluduiioados
fungrunefiisatesiunsduiugiia nguuienifeins wsgswdydfienns nguuiegsngsum
didnnsedind nguunendndaunsiiyan npvanenisnseienufiafertureniomes 3esssun
3309 seleun1saansideussna n1saiiugsna aunanisidnysenaunanis uasnsalAnw
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Concepts, theories and principles of law with integrated study of laws in the digital
society that are related to business operations; tax laws; the Food Act; electronic transactions
laws; intellectual property laws; computer criminal laws; business ethics; the rules of business

registration; business operation and cease operation; and case studies.

1222315  n1sdadelugsianadasielusi 3(0-6-3)

(Procurement Management in Modern Trade Business)

AyrtsAunay : laid

(Prerequisite Course: None)

AnufdAeafunszuIunILagiBnsufiRlunisdndo muasnanudeinsvosgndn
1151952179509 MITANUAUAIAIASILATAITUSITASIAUAD msmmméfaqmiﬁuaﬁgﬂﬁﬁ NITLATINT
uwasdonefimangay FBnsdadonduis n1smuauuarUssiiuaunkdndasilunszuaunmsinte
fom nmsldineluladarsaunmdusiudeyalunssuiumsdsde uasnisoasiiA sadestunszuiunis
n3¥nde

The practice of procurement process and practice methods; seeking customer needs;
conducting negotiations; products inventory and warehouse management; customer needs
assessment; the search for appropriate seller sources; methods of seller selection; the product
quality control and evaluation in the procurement process; using information technology as a

database in the ordering process; and communications related to the procurement process.

1222316  N1SIANITUIANTTUNINGINAAINA 3(0-6-3)

(Innovation Management in Digital Business)

AyrteAunay : laid

(Prerequisite Course: None)

Anufoinisdanisuianssy n19iaseRdwunuszianvesuTanssy unaiuiuay
N5EUIUNITAS1IuTRNTsL MsesIeEnsngaunadyyiiontsiauiuarnsdanisuinnssy n1s
oiusensdiAnwuisaiumsasuamamaluladuaznsdnnisuinnssy saonsunsivuanagns
dmdumsunsnszeuinnssuiaonadosiunginssuguilan

The practice of innovation management; the classification analysis of types of
innovations; the sources and process of innovation creation; the analysis of intellectual property
for development and management of innovations; discussion on case studies related to
technological change and innovation management; and determination of strategies for distribution

of innovations that are in trend with consumer behaviors.
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1222317 msludusznaunismnegsia 3(3-0-6)

(Entrepreneurship for Business)

AyrdsAunay : laidl

(Prerequisite Course: None)

ANUVINELAEUTELA YR UTENBUNTS UGN WiAnkazIUIMIETNaanAR A1eE
nsvheudufindedianuvainuaie WNWELarnIzUIUNITAALUNITEATYRT LUINNITESNETTA
uinnssuitensgiuUszansnmlunmsduiussia migimmiﬁgﬁmmsmmm MIHER YAAINT N158U
wazwaluladansauna aaenaunsiaugshidlniuazfianisivdainnsiaseiienueslon1aniegsia
ﬁaamé’aaﬁ’ummL‘U?iauLLanaqamwLmé’am

Meaning and types of entrepreneurship in business; concepts and approaches of
enhancing leadership attitude; diversified teamwork; skills and processes of problem solving;
approaches for creating innovations to upgrade the efficiency of business operation; functional
integrations of marketing, production, personnel, finance, and information technology; and
development of new businesses and ventures from the analysis to identify business opportunities

consistent with the changing environment.

1222161 msiseuinaufuRaIunsian1sgsiantsAnadelnd 1 3(0-40-0)

(Work-based Learning in Modern Trade Business Management 1)

AyrtsAunay : laid

(Prerequisite Course: None)

AnUftRnsiumsinnisssiansialislmiogaduszutluanulszneumsimaaniiiu
fvun Tngidemvesnsiinufifivszneuludenisufifnuludud dmdusedumineu fdeaiu
ngszideunsufdianunglufrudvanaielvl nmsdananginssuguslaa n1suINITgnAInIY
10551 NMIULnAtanisvisdun nMswalulyniseninanisuewasnsuinig MsInsesdual n1s
auagUnIal Maviauazeniiuiinne uazeudasadelunisvheu fanieluweznisusnitu lng
Uszyndliesdniug uaziadesilorunisdanisssin ameldnsquavesasiinluaaulsznounisuas
yaansides Usediunansufifan snnatlumsinuiifou avssdiunisufsinulaeiminam
uazmsUszgndasiGouianmsuialugnsdavilasanuuinnssugsonisiariolvsl

Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a sale associate level.
Trainings related to training regulations in modern trade store, observing customer behavior,
servicing customers at a standard practice, developing sale technique, problem solving during
sales and services practice, stocking items, maintaining equipment, maintaining store floor’s
cleanliness appearance and both in and outside store safety operation. Doing so by applying
knowledge and business management tools. Under the supervision of store mentor and trainer.
Performance assessment based on a length of training, assessment by store mentor and the

application of work-based learning in the development of an innovation project.
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1222162  msiseuin1AUURAIUNNTIANTIsRaNsAadeTn 2 3(0-40-0)

(Work-based Learning in Modern Trade Business Management 2)

AyrdsAunay : laidl

(Prerequisite Course: None)

AnufuRnssunisdnnisgsiamsiadelniegadusyuuluaauuszneunisimsanntu
fsnun TaeidomasansiinufoivsznouludenmsufoRauluiud dmivssdundne fifes
NTIATIAANNIEWINDUNNNITAAINAITE Avuanguid1muIen1aN1snaIn NMIaTUTeueenuie
NSATINEDUANAZE ML wazgUnsalneluiumuunggIu MUIMIsNseUTEInas UHUR
AuetnaiTite Vi ety jum USududhiuaniunisal waziansnuazUfoRnunginasivesesdnsuaz
dspuog1adodndgadn msﬂﬁmi@LLasuaaﬂg?JﬂiuamuUszﬂaUmiLLazqﬂmﬂiﬁ'Lgm UsgLilunanns
Uity mnnatlumsiinufiiau waussifiunisufoRaulaefvinamg waznmsussgnddediiSous
MU TRl sdninlassuuinnssugsianisiadelvg

Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a sale associate level.
Trainings related to the analysis of digital marketing environment, formed target market,
summarized a daily sale report, checking a store’ cleanliness appearance and a store’s equipment
standard. Sale management during shift work. Conducting with self- discipline, diligence,
determine, commitment, adaption ability and respect and follow an organization’s rules and
regulation and a society with an integrity under supervision of a store mentor and trainer.
Performance assessment based on a length of training, assessment by store mentor and the

application of work-based learning in the development of an innovation project.

1222263 msiseuinAUfuRaIuNsIansIsiansAnadeln 3 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 3)
deAunau : 14l
(Prerequisite Course: None)
AnUftRnsfumsinnisssiansialislmiogaduszutluanulszneumsimaanidiu

Y

frvua TnsievveanisfinufuusenevlusenisufoRnuludug dmsuszduninemuenla 4
Aoy mellesgingAnssuazanudeinsvesiuilan mllneianunmssitarufifnuegadu
s2UU MIUTMIKardinnsaud mafuazdiniSesdui nevaouaud deuamnm wagdufmnoy
nsdanTIswazmuANesUaendy (guiaviaemis) aelinmsauavesasinluaniulsznaunisuas
qﬂmﬂsﬁlﬁm Usziliunansufianu annnattumsinufianu wadssdiunmsujianulaemninau
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Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a senior sale associate
level. Trainings related to the analysis of customer behavior and customer’s demand, the analysis
of situation and systematic training, management and restocking items, checking items quality and
expiration date, management and food safety and sanitation control. Under the supervision of
store mentor and trainer. Performance assessment based on a length of training, assessment by
store mentor and the application of work-based learning in the development of an innovation

project.

1222264 msiEsuInAUfUARUNMTIANsIININ1ANaLE T 4 3(0-40-0)

(Work-based Learning in Modern Trade Business Management 4)

AvrdsAunau : 1l

(Prerequisite Course: None)

?Jﬂﬂﬁﬁﬁﬂﬁéﬁums%’ﬂmiﬁﬁﬁﬂmiﬁmﬁﬂmasmLﬁusvuﬂuammlivﬂaumsﬁmaﬁmﬁ’u
mwum ImaLuamﬁuaamicJﬂﬂgumﬂivﬂa‘uiﬂmaﬂﬂiﬂgummﬂmmm dniusy m‘uwummmﬂa i
Aeau miaamﬂauaﬂuwum’lﬂuim NISUIMITIANTNL LLaumiVl’N’IUi’JiJﬂUNEJu NANSITUAUIS
LAZAUTURATOUADAIAL TRIUGITUBIANIT NITUSAITWUU Friendly Service N155UN15M5291UEUAN
ﬂ’J“UF’]@JLLa8’%'ﬂ°l:}’m’miﬁﬁu58UU§’IUﬂmﬂ’]W mﬂéfm’i@LLa%aﬁﬂgﬂﬂiuamuﬂizﬂaUm'iLLazqﬂa’mi‘ﬁL?:m
Uszflunan1sufufanu arnnattunisilinufdfiau nadszdiun1sufifaulagiintiau wagnis
Uszgnddsiizoudanmsufualugnisdavinlassnuuinnssugsiansiadln

Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a senior sale associate
level. Trainings related to data communication with co-worker, team management and teamwork,
good governance and social responsibility, oreanizational culture, friendly services, inspect
product and stock checking, controlling and maintaining store quality standard operating practice.
Performance assessment based on a length of training, assessment by store mentor and the

application of work-based learning in the development of an innovation project.

1222365 nsiseuin1AUfURAIUNITIANSIIRaINsAEleTn 5 3(0-40-0)

(Work-based Learning in Modern Trade Business Management 5)

AdeAunau : 14l

(Prerequisite Course: None)

AnuftRnsfunsinnisssiansialielmiogaduszutluanulszneumsimaanidiu
v TneidemvesnsiinufoivseneuludensufoRanuludnd dmsuseiuimialused
feefdansununvieltneddnnisiu MAeadu mesgrussuuiuguam nszansLarUImsdming
UIMIminensgunsal MsuImsInn1saunIsiu MIUIMIsuAls-0nu NMIRsIIaeuLayilATIEn
HafLduauIIL M9neun dadulalen ndunBylaynn unlelymiegaiieassd aunssuiuns
assuinnssn meldmspuarasasiinluaniulszneumsuazyaainsfiaes Yssdumamsufifiam ain
narlunsiinuioiau nauszidunsufoRnulaetmiin uaznsussenddiidoudainnisu §on
Tgnsdavinlassuuinnssugsianisanardelnl

o./ L3

an1uunN15ann1sUsyey EUEUNNIBUU 49



av.07. Yunsrulusyuu CHECO dlatudl 7 .o, 2566

UAo.2

Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a supervisor or a store
assistant manager level. Trainings related to store quality standard operating practice, distribution
and goal management, equipment resource management, financial management, profit and loss
management, auditing and analyzing store performance, planning and proactive decision making,
handling problem, creative problem solving according to innovation process. Under the
supervision of store mentor and trainer. Performance assessment based on a length of training,
assessment by store mentor and the application of work-based learning in the development of

an innovation project.

1222366  MsissuinAUfUARuATIANIsIINan1sAaelal 6 3(0-40-0)

(Work-based Learning in Modern Trade Business Management 6)

AyrteAunay : laid

(Prerequisite Course: None)

AnUtRnsFunsinnisgstansialislmiodadussutluanulseneunsiimnaani i
fvun TnaiilomvasnsiinuftivsenevlddronsufoRaulusiug dmsuseduimiaulusgi
YL IANITUHUNYIBEIIERIANTT 1 A maduguszneuns thnszuaunsaniunidem wun
mansadassruinnsmfiensefuUszansaiwlunismsduiugiia msuimsdanisaudnaman
Store Assortment US¥15@UA1LATINTS OA (Ordering Assortment) n1eldnisauavesasinluaniu
UszﬂaUﬂ’]iLLazqﬂa’miﬁLgm Uszilunanisuiaau anvanlun1sinujimau nadsediunig
UjuRnulaeintieng waznsuszgnddsiisoudainnisujoilugnisdasilasenuuinnssugsie
nsAase

Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a supervisor or a store
assistant manager level. Trainings related to entrepreneurship, problem solving procedure,
creativity and innovation for effective business management, store assortment, and ordering
assortment. Under the supervision of store mentor and trainer. Performance assessment based
on a length of training, assessment by store mentor and the application of work-based learning in

the development of an innovation project.
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1222467 msiseuinAUURAMIUANTIANITISRANsANalETnd 7 3(0-40-0)

(Work-based Learning in Modern Trade Business Management 7)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

AnufiRnssunsianisssiansdadelmisgraduszuuluanuuszneunisimnaandy
Ayun IfﬂEJL‘ﬁ@ﬁfi’maﬂmiﬁﬂﬂﬁﬂjﬁﬂixﬂ@UlUﬁ’J&Jmiﬂﬁﬁaﬂ’m AMTUNITUINITIANITTIWAITINIUNAY
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Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for multiple store
management within responsible area. For a supervisor or equivalent position and a store
management. Training related to controlling and auditing, maintaining store quality standard
operating practice, reading and controling document and memo, store human resource
management, store data management, mentor duty. Including eagerness to learn. Performance
assessment based on a length of training, assessment by store mentor and the application of

work-based learning in the development of an innovation project.

1222468  msissuInIAUfUAGUNMTIANsIININIANALE T 8 3(0-40-0)

(Work-based Learning in Modern Trade Business Management 8)

ydeAunau : 14l

(Prerequisite Course: None)

AnufuRnssunisdnnisgsiansiadelniegadusyuuluanuuszneunisimsanntu
fvun Tnaiifomvosnsiinuftadsenevlusenisufohau dmsussdumuniarmiauieun
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Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a supervisor, acting
store manager, training store manager. Training related to a systematic assessment of business
trend, planning business strategy. Integrating knowledge and theory from work-based practice for
new retail business model project. Under the supervision of store mentor and trainer. Performance
assessment based on a length of training, assessment by store mentor and the application of
work-based learning in the development of an innovation project.

2.3) nga3viaen
2.3.1) Module: Sales & Service
1203301  WATANITVILLAZNAENSNITATINAD DY 3(0-6-3)

(Selling Techniques and Negotiation Strategies)

AvrdsAunau : 1l

(Prerequisite Course: None)

AnUfoRnsfunstauinuziazmaianisue msiinmaianisusdugadienises
fanudufunasii N1513597110594M1955A9 N153AN15TeLAKEIY0I9N A10E19HIMANATT ATINUKY
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Practicum on development of skills and techniques of sales; the practice of high-level
sales techniques by asking with probing and leading questions; business negotiations; the
management of customer’s conflicting arguments with the use of sound principles; the planning
for determination of negotiation strategies; the management of risks and undesirable results from
negotiations; discussion of learned sales technique lessons from case studies; and the practicum

on using sales techniques and negotiation strategies in simulations.

1203302  n1svelugsiasaulall 3(0-6-3)

(Selling for Online Business)

AvrdsAunauy : 1l

(Prerequisite Course: None)

Waunsvesgsianisue HnufoinsuelugsieddviariuniseAunensdinu ety
nsuglugsianiseeulal sUnuungAnssuEuslnALARIYT WAIINITVIBRALNAYNSLUUNAIUY DN
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mnnideyananvanediiiiovimsnmsnelugsioooula

The evolution of the sales business; practice selling in digital enterprises thru case
studies on online company sales; consumer behavior patterns in the digital era; develop an
offline-to-online integrated sales and strategy; impressing customers by building a customer
journey and incorporating it into their daily activities; the application of digital technologies to
support sales in online businesses; including multidimensional data analysis to manage sales in
online businesses.
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1203303  MIIANIIAMUAURUSUaTUSTAUNSAlgNAD 3(3-0-6)

(Customer Relationship and Customer Experience Management)

AyrdAunou : il

(Prerequisite Course: None)

WWIAA MO WAENANNIINITIANITANTITUSLAZUSEaUN5alveIgnAT MaNNITIANIS
Uszaunisalgnan denuuaresAausenaureslszaunisalgnatiazauduiussonagnsesdns ns
ONLLN‘ULLazﬁWLﬁumimm%umaumﬁmmiﬂssﬁumiaj@jﬂﬁ'] N15ILATILYINAYNSNITUUITUNINITRAA
U3N13A1UN153AN1SUsEAUNSAlgNANAINNTEANYY NMTYTAINISAUNITUIITNUAIUAINY Y0909ANT
lngldmalulagdidnia naenaunsiiaseideyalaroanuuunITinNan1sIANsUsEaunITalgnan

Concepts, theories, principles of customer relationship and customer experience
management; definition and components of customer experience and customer relationship to
corporate strategies; planning and operation based on customer experience management steps;
analysis of competitive strategies of marketing; provision of services in customer experience
management from case studies; integration and management of various aspects of the
organization by using digital technology; and analysis of data and designing the evaluation of

customer experience management.

2.3.2) Module: Digital & Innovation
1203311  nagnsnisduinfougsiaghana 3(3-0-6)

(Business Driven Digital Strategy)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

LnAnnsTuIRAsugsAagRaTa MIiindinsgianemsasuulasmesgsia unumYes
weluladfdiatugsie mswdsunaswemginssuguilangnaindivia msudsdunisgsnalugaiaa
widvdBidnnsednd nsnainAdsia nsuszendlddoyavunnlng mameluladfifsadosiunisiu
AU ERaTLILTLYRIgIAaluauAn ﬂﬂiaaﬂLLUUﬂaqwéﬂadqiﬁa LAy gﬂLLUUﬁqiﬁﬁ]ﬁmﬁﬂﬁw %
aaﬂﬂéjaﬁuamwmimgEJuLL‘tJmLLamaU%’Uﬁumméfaﬂmiéuaﬂmmmsluqﬂaﬁﬁa waZNIUANY

Concept of driving business to digital; Practice in analyzing the changing of business;
The role of digital technology in business; The changing in consumer behavior towards the digital
market; Business competition in the digital age ; Electronic commerce (E-commerce); Digital
marketing; Big data applications ; Technology related to finance; The challenges and trends of
future business; The designing of business strategy and start-up business model which can be

respond to the market demands in the digital era and case studies.
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1203312 n1sdnvindendadmiugsianisdadelna 3(0-6-3)
(Digital Media Creation for Modern Trade Business)
FvrUsAunau : laidl

(Prerequisite Course: None)

HnUfuRnisasedeniviaainiaIellionisy Ussinnuasdenava

[y

VAV

15lgANUARAS9ATSALAY

n
ansuazninddunistygn

waliansaisdendvia finsiude mameunsdondsa nyvsieiie
Pussaunazasserussalunslddedsnusaulatl uasnsdifinw
Practicum on digital media creation from various tools; types of digital media; the use
of creative thinking and digital media creation techniques;, media literacy; digital media
dissemination; copyright and intellectual property laws; and ethics and codes of ethics for the use

of online social media; and case studies.

1203313 ArwARaINETIALNaNITIANsUTANTIINNg A 3(0-6-3)

(Creative Thinking for Innovation Management in Business)

AyrvsAunay : laidl

(Prerequisite Course: None)

AnUfuRn1sAnuazinwesiuuinnsedsadeassd nmsfadsenuuuegrandusyuy Anw
ANuReInsvaInguidimine nstienudynivesnguidvianeg niseanwuuisnisuAlayn nswaun
FunuuAufuazuinsiiloaussainudosnisvesnguidiieg nsnaAeuALAUATUTNTTIRUITY
uwdmsldnalulaglunisdiauenanuanufsaiiassasuwuulniniegsia

Practicum on of creative thinking and innovative skills; thinking on systematic design;
the study of the needs of the target groups; defining the problems of the target groups; designing
problem solving methods; development of prototypes of merchandise and services to meet the
needs of target groups; testing the developed merchandise and services; and using technology for

presentation of new models of innovative products based on creative thinking in business.

2.3.3) Module: Store Management
1203321  N15UTMITIIUAIDENDDITN 3(0-6-3)

(Professional Management of Stores)

IydeAunau : 14l

(Prerequisite Course: None)

AU uRnsdnnisiiuaidamunIn USMsINNITAUAILAENITUIAIT N1TOBNRUURIIIU
sldiud mannussuilifiqunionin nisfeansnnelufud nagvsnmsveeenlatuazooulay
n1sdndadumuuveanlatduazesulal n1sianiunanisanduauniudmuieg nsdesiuuazunle
189371 N13ATUANALAANINIUAININLINTFIUTIUAIAMAIN kaEN1TIATIIUUUTIaBIT WA
AULUY
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Practicum on quality store management; product and service management; store
layout design; store decoration to be aesthetically pleasing; the use of space in store;
communications within the store; offline and online selling strategies; offline and online delivery
of merchandise; the follow- up of work performance results based on the set targets; the
prevention and solving of the store’s problems; the control and taking care of the store’s
condition according to the quality store standards; and the creation of the prototype model of
the store.

1203322 ﬂ’li%ﬂﬂ’]’i‘liﬁ)\‘lﬂ'l\‘lﬂ’]’i@la’lﬂLLE’ISﬂ'ﬁﬂ’igf\]’]ﬂauﬁﬂ 3(3-0-6)

(Marketing and Merchandise Distribution channel Management)

vrdsAunauy : 1l

(Prerequisite Course: None)

WUIAR MUY KAZUANNITNITINNITVOININITAAIALALNITNTLIWAUAT AIUFIATY VDY
‘li@\‘ﬁ/ﬁﬁﬂ’]i@]aﬁﬂLLaSﬂ’]ﬁﬂigﬂ’]EJa‘Uﬁ’] @\‘iﬂ“ﬂi%ﬂ’eJUSUE'NsUI’eN‘VI’Nﬂﬁima’]\'ﬂLLaSﬂ’Wiﬂi%QWEJa‘Hﬁ']
ANTNLINADUVDITDININITAAN LATIATNVDIYOINNAITAAIN T2AUVDITINNITATZABEUAT Ul
fifsvdwasonstnunseRutamIniIsnszatsdudi ulsuiensnaindidse nsdnnstemeniseana
LLﬁ%ﬂWﬁﬂﬁ%‘ﬂﬁﬁJaugﬁ}’] ﬂa84‘1/15688\‘1‘1/]’1\‘1ﬂ?i%ﬂﬂ?i‘ﬁ@ﬂ%’]ﬂﬂ’]ima"lﬂLLagﬂﬁiﬂﬁg‘ﬂﬂﬁJaUﬁ’] N1589NLUUSDINN
N1IRNAIAKALNIINTEILFUA Laznsalfinyveanenisnaintasnisnseneduiwuugsiadeln

Concepts, theories, and principles of marketing and merchandise distribution channel
management; the environment of marketing and merchandise channel; structure of marketing
channel; the level of merchandise distribution channel; the level of distribution channels; factors
influencing the determination of the merchandise distribution level; strategies of marketing and
merchandise distribution channel management; designing of marketing and distribution channels;

and case studies of modern business marketing and distribution channels.

1203323 msudmshuiinazaietiewusiing 3(0-6-3)

(Commercial Space and Allies Networks Management)

AvrdsAunauy : 1l

(Prerequisite Course: None)

?]ﬂﬂg‘jﬁ’amimiu%miﬁuﬁma N13ANTUNENTNIIY NTATUANAUAIAIARY NI1TATUAY
YARINT NIFUTMTINAT MTIATIENEAY 11955 1unsUfuRnuluiuuaznssuiunsu il
31U aﬁmumJLLa aiwmmmﬂmﬂui“w miaiwLﬂsa“mﬂwummiﬁim]iamumﬂﬂi ﬂﬁEJ‘I/lﬁﬂ’liai’N
mmlmLiJiEJUVleiLLmﬁuuwmuaﬂLL“Uﬂumm@ LaznaaedEinnsUSIsuTinneuasied et e Wusling

Practicum on commercial space management; storefront operations; inventory and
warehouse management; personnel control; customer management; analysis of total amount of
sales; in-store operating standards and in-store work processes; the systematic method of control
and creation of standards; the creation of networks of business allies with other organizations;
strategies to create a competitive advantage over competitors in the market; and experimenting

with the practice of commercial space and allies networks management.
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2.3.4) Module: Strategy & Entrepreneurship
1203331  N139AN30E19EUTENBUNISHIMTUSIND 3(0-6-3)

(Entrepreneurial Management for Business)

AyrdAunou : il

(Prerequisite Course: None)

AnufuRAeafun1sIanIT1aUsENoUNS ANIMINELATYULIAYDINITINNTTOEN
Ausznaunis audidgreanisilugusenaunisdeuinnssy esdnisuinnssy Jausssunisdu
fuszneunisluesdnis nsdidnwiieatunisdanisesiaguszneunislumisgsio msauiesdnng
dusznaunts nagnsnisiludusenaunis nmsiinueddedial Wusis wazidvune n1shasieing
LUetuNETUREIMINTTY NITIAYIMNULGIA WHUATUNULAZNURNLAY AAAIUNITIANITAINTINID
Augiduladudelugsia

Practicum on entrepreneurial management; definition and scope of entrepreneurial
management; the importance of entrepreneurship on innovations; innovative organizations;
entrepreneurial culture in organization; case studies of entrepreneurial management in business;
development of entrepreneurial organizations; strategies of entrepreneurship; the determination
of vision, mission and goals; analysis of competition in related industries; preparation of business
plans, operational plans and contingency plans; and management of collaboration among

stakeholders.

1203332 msdansidsnagnsnegsnatidedu 3(0-6-3)

(Sustainable Business Strategic Management)

AyrteAunay : laid

(Prerequisite Course: None)

AnufoRifentunsianadenagnd wnAnuazanudifyvesnisianadanagnsmagsia
NTIATIEIEIUNTUNNGIRIMENIHAN WA NsUssluanulauseulunisudsduvesanavnssy
fAertes nmsdndugsialvaenndesiulenanargUassn N15ILHUNAYNSLAYNIIAIUALHY
fufiuauresmiiegsfia msthnagyslugnsujifedrsiiuszansnm faisaussousildiuioulunns
utlad waziinelmAnaudsduredgsia osdnms uazyuu

Practicum on strategic management; concepts and importance of business strategic
management; analysis of business situations from various case studies; assessment of competitive
advantages in related industries; business operations in accordance with opportunities and threats;
strategic planning and operational planning for business units; and implementation of strategies
towards the efficient operation that creates advantages in the competition and creates

sustainability in business, organization and community.
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1203333  n133AN133INaluRAIND LT 3(3-0-6)

(Business Management in ASEAN Market)

AyrvsAunau : Ll

(Prerequisite Course: None)

LLmﬁmLLazwqwﬁﬁLﬁﬂﬁ@ﬂﬁUﬂﬁUismaUﬁjﬁﬁ] msﬁﬂ‘mamwLL’mﬁauﬁﬁwaﬁiamiﬁﬂﬁqsﬁﬁ]
fomnasuazanusiufionsgsitlunainodeusazsamaiiieates ngneuazduneumsusznounis
5373 nagndgsRaseninesUssva gsiamsfivszaunudiia mIvagiaLagaain nsdanisle
UNULAYBINIINITIAT MUY NMTUTMINTNEINTUYEE AaenaulwlliilazauiImedInsunis
Usgnaugsiamsmasislmilunainefeunasussmaiisitos

Concepts and theories of business operations; A study of the environment influencing
business operation; agreement and business corporate collaboration in the ASEAN market and
adjacent countries; laws and business procedures; International business strategy thru successful
case studies; the development of business and market; human resource management; as well as
trends and challenge for engaging in modern trade management activities in the ASEAN market

and related countries.

2.3.5) Module: Modern Trade Business Trend
1203341  n1sdAnsgsRvevnsadie v 3(3-0-6)

(Modern Food Business Management)

AyrtsAunay : laid

(Prerequisite Course: None)

NANNITHAZNTEUIUNITIANITTIAvRMIsadelva sUwuuvesgsivemsadivlnd ns
Anrghaninundenninisnatn Jymuesnsvigsisosadiolval anadeanaglenta sunuuns
U3lnAemnsvesaugAlyd N153ATIENANAT NAENENIINITAAA LUIlTLYITINTDINITIINANTUAS
Jagtuvaalneuasuuiltduvesgsivemisadelndluowian

Principles and processes of modern food business management in a new modern
food business model; the analysis of the marketing environment; problems, risk and opportunities
of modern food business; types of model food conceptions; customer analysis; marketing
strategy; food business trends in Thailand from the past to the present, as well as future of

modern food industry trends.

1203342  N1SIANTIINAGUANLALLATUING 3(3-0-6)

(Health and Nutrition Business Management)

deduniou : 1l

(Prerequisite Course: None)

Msuimswandueiiioduauguaimuaglnruinig emsuazamamslavuinisiieons
AKAAVNIN RAINTATUINTT TLUUANAINEAZAINUABANEYBIDINIT NTAVIAUIADIMTANTUL
UsgneuRamsuazduiaenis uasngrneiifetes
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Product management to promote health and nutrition; food and nutrition values for
health care; nutrition labels; quality system and food safety; food sanitation for food

entrepreneurs and food handlers; and related laws.

1203343  A13IANITTINVGUAINUALAINY 3(3-0-6)

(Health and Wellness Business Management)

AyrtsAunay : laid

(Prerequisite Course: None)

mmﬁﬁaqe’mﬁmmLLazagui‘Wi VYt Inndu indeus nanduaasueInIs LYde1
wagnIsiieniden miﬂguwmmaLﬁaqﬁumi@uaﬁamm Lnvuinsifionsquaguain Msusmsianis
wadlanseuazmsuinmanansuraunmiidugluiuioguaimuaziuazninde

Fundamental knowledge on medicines and herbs, medical products, vitamins,
minerals, supplementary food products, cosmetic medicines, and medicine selection; preliminary
first aid; skin care; nutrition for healthcare; and the administration and management, sales
techniques, and provision of services concerning healthcare products in healthcare stores and

convenience stores.

1203344  WirdaidenassnIun1sIANITIININTTAETE TN 3(3-0-6)

(Selected Topics in Modern Trade Business Management)

AyrtsAunay : laid

(Prerequisite Course: None)

mMslnsznsdinunmsdanisgsiansdnadelmiislneuasineussmadiuuseiudfy
Tuanunisalilgiiu meemeilenauasguassavesssia wualiiussAamsiadisluaivislugluuy
oowlatuazesulayl AnAndinsizvinisidsuutasuundnlnedunaluladfdvauldlunisdudugsfa
TngthiauslusUuuuseny aaensunshiauorutemsnsaoan siviuasie

Analysis of case studies on commercial business management both in Thailand and
foreign countries that are important issues in the current situations; analysis of business
opportunities and obstacles; trends of both offline and online modern commercial businesses;
practicing analytical thinking on transformation of concepts with the application of digital
technology in business operation with the presentation in the form of reports; and the

presentation via up-to-date communication channels.
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