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IRAIY Fodw wdawin | wUsAunau

1011101 | mwilvefienisdeanssavare 3(3-0-6) -
(Thai for Contemporary Communication)

1011102 | nmwsanguludingsa 2(1-2-3) -
(English for Real Life)

1011103 | mwisanguiilossfanagnsvine 2(1-2-3) -
(English for Business and Work)

1011204 | mMuwdsnguiienstiausetnsaiieassn 2(1-2-3) -
(English for Creative Presentation)

1012101 | dnanwallayayrAiaunl 3(3-0-6) -
(Panyapiwat Identity)

1012102 | AuAALUITIN 3(3-0-6) -
(Balance of Life)

1013101 | asdunaiiiosndvia 3(3-0-6) -

(Digital Citizenship)

[

1.2) nunAanswiesdan lidesndt 12 mhefn ivualiinfnwiseuainnnngy fall
1.2.1) ngunwivenisaeans uiulitesndi 6 viiein

SHEIY I2IY" wuein | Fv1dsAunau

1021105 | awnudaiusssulne 3(3-0-6) :
(Thai Language and Culture)

1021106 | Mwltnglugiusawisnslssine 3(3-0-6) -

(Thai as a Foreign Language)

LY LY a v L3
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TREIY Fodw wdawnn | Iv1UsAunau
1021207 | wdnawwaznisldniwlneg 3(3-0-6) -
(Language Structure and Thai Language Usage)
1021208 nse1ueandsIn v ing 3(3-0-6) -
(Thai Language Oral Reading)
1021309 | 3dlne gilyanlne uazimusssulny 3(3-0-6) -
(Thai Way of Life, Wisdom, and Culture)
1021210 | muwdsnguiiensadasunasdunivel 2(1-2-3) -
(English for Job Application and Interviews)
1021211 | mwdanguluaaiunisaidagdu 2(1-2-3) -
(English in Current Situation)
1021212 | MWSINGUBIGIND 2(1-2-3) -
(Business English)
1021213 | mwIulutinuszdriu 3(3-0-6) -
(Chinese in Daily Life)
1021214 | Mw13uiilegsiauinig 3(3-0-6) -
(Chinese for Service Business)
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1.2.2) nfuddauazdiauuiandnugy unulitesnit 3 wiheie

IREIY Fodw wdaein | AwUsAunau

1022203 | uywdvianiin 3(3-0-6) -
(Man in Multi-Dimension)

1022204 | anusnuwazdusiusnIw 3(3-0-6) -
(Love and Relationships)

1022205 | slanning 3(3-0-6) -
(World Wide Viewpoints)

1022206 | AwIndon Mswaw wavaudady 3(3-0-6) -
(Environment, Development, and Sustainability)

1.23) ngun1sinn1suazwinnssy I1wiuliitdesndn 3 wiiene

IREIY Fodw wdaein | AwUsAunau

1023202 | wundentyafian 3(3-0-6) -
(Panyapiwat GO)

1023203 | nsdansiiiennusiads 3(3-0-6) -
(Wealth Management)

1023204 | nsslugusznaunisluemndia 3(3-0-6) -
(Entrepreneurship in Digital Age)

1023205 | winnssuAunIsHaUIAMA NN 3(3-0-6) -
(Innovations and Quality of Life Development)

1023206 | Angnenaniiitonaunndin 3(3-0-6) -
(Science for Quality of Life)

1023207 | pdlndaaslaznsinaula 3(3-0-6) -
(Mathematics and Decision Making)
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2) NUIAIVIANIE UNANYIABIANYITI83V 1L UNUIATVILANIE 91UIU 102 NUIgAe

INNFUIY A3l

2.1) ngudvuny Wiseu 91u3u 51 widein 1nsedvseluil

SRAIYN Fo3w wuein | JvrUAunau
1701101 | anuaenguydveanans 3(3-0-6) -
(Principles and Theories of Commmunication Arts)
1701102 ﬁugmmqqiﬁaLLasﬂWimmmﬁ%ﬁaﬁm%’uﬁmmmm% 3(3-0-6) -
(Business and Digital Marketing Foundations for
Communication Arts)
1701103 | msdeuiionuilmamans 3(3-0-6) -
(Writing for Communication Arts)
1701104 | ms3wiviude ansauma wazfdvia 3(3-0-6)
(Media, Information, and Digital Literacy)
1701105 | AN96N8ATNHAZNITANKAINING 3(2-2-5)
(Photography and Retouching)
1701106 | dweRaduazAsuiiaeiniiiin 3(2-2-5)
(Visual Communication Arts and Computer Graphic)
1701107 | ANUSURAYRUNNY NN LATA3HSIIUN NSRS 3(3-0-6)
(Responsibility in Communication Laws and Ethics)
1701208 | Aavznnsceviuasdnsenimadeuln 3(2-2-5) -
(Arts in Videography)
1701309 | m3deiflenuiineaans 3(3-0-6) -
(Research for Communication Arts)
1701310 | AnuAnadsassaiionuiindmans 3(3-0-6)
(Creative Thinking for Communication Arts)
1701151 | msseuimaujuiRsuiinamans 1 3(0-40-0) | Wisveyiiian
(Work-based Learning in Communication Arts 1) ABENIIUNTT
N15EN
UjuRau
AT ULNA
AanS
1701252 | nsseudnmaufifiuidneanans 2 3(0-40-0) | la¥ueriiann
(Work-based Learning in Communication Arts 2) ARBNIIUNTT
n1seln
UjuRau
AT ULNA
AENS
an1dunisinnsleygn i 18
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AYUIAUNDY

1701253

nsSguimaUfURauilinamans 3

(Work-based Learning in Communication Arts 3)

3(0-40-0)

lasuausiAan
AMENIIUNNT
A5AN
UjuRau
AR UNA
ANEns

1701354

nsseuimaUURnulinaeans 4

(Work-based Learning in Communication Arts 4)

3(0-40-0)

lesuoyd®an
AMYNTTUNNT
57N
UjURau
AuznA
ANERS

1701455

nsisguinAUfiRaulmamans 5

(Work-based Learning in Communication Arts 5)

3(0-40-0)

lasueusifan
AMENIIUNNT
NISHN
UjuRau
AR UNA
ANEns

1701456

nsseuINAUfURALTnamans 6

(Work-based Learning in Communication Arts 6)

3(0-40-0)

esuaydan
AMENIIUNT
57N
UjuReu
Azina
Fans

1701457

TASINUUIRNSSUTW AR AR S

(Innovative Project for Communication Arts)

3(0-6-3)

1701151
1701252
1701253
1701354
1701455

2.2) nguBILaN LFoNSEUIYLeNTATYNYEIIINTYNBNNITARAITOIRNTUATLUTUA
(Corporate and Brand Communication) #383%41t00115819AIEATADULIDILAUYILATFOAINAA519dT3A

(Convergent Journalism and Creative Digital Media) 741l

[

2.2.1) A WBNNNSHDEITDIANTHATHUTUA 91U 51 NU8Ae f9il

- NRUIYeNUIAU WU 24 mhein
- nawdvnenden 1w 21 mihene
- naudvdenmily 91uau 6 nihefin

2.2.1.1) ngu3vnentedu Wiseudiwiu 24 wiein Tusgdnawelud
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WA Fodwn wdqein | Fv1UsAUnNaY

1712101 | Anaditugiunisdeansosdnauasuusis 3(3-0-6) -
(Introduction to Corporate and Brand
Communication)

1712102 | nmwdanguiiten1sdeansideaireassd 3(3-0-6) -
(English for Creative Communication)

1712203 | MFIATIERNIsnaInkasnIsinlaguIlnAwedn 3(3-0-6) -
(Marketing Analysis and Consumer Insights)

1712204 | nsdeusiion saeaseddnsuasuusus 3(3-0-6) 1701103
(Writing for Corporate and Brand Communication)

1712305 | nMsAeansnisnaniava 3(2-2-5) -
(Digital Marketing Communications)

1712306 | nmsuaniflewfionudeasosmnsuasiusus 3(2-2-5) 1701208
(Video Production for Corporate and Brand
Communication)

1712307 | msdansanuduiusiugilauladiudy 3(3-0-6) -
(Stakeholders Relationship Management)

1712308 | msudmsmsdeansiuanunisainnudesuwasnie 3(3-0-6) -
g
(Communication Management in Risk and Crisis
Situation)

2.2.1.2) ngudrenidan weniseudiuiu 21 mihefn lusedndwielul
WIeTeINNlasun1seuiRINANUR

IRAIY Fodw waenn | FvrUsAunau

1713201 | N900NUUUSHANBAIDIANT 3(2-2-5) 1701106
(Corporate Identity Design)

1713202 ﬂaqméﬂﬁﬁﬁaaﬂﬁﬂﬁsmaﬁmL%ﬂuuim’lmi 3(3-0-6) -
(Strategic Integrated Marketing Communications)

1713203 ﬂaq%ﬁ‘msﬁmumLﬁamLﬁamiﬁamiaﬂﬁﬂmm 3(3-0-6) -
WUSUALUYARIYA
(Strategic Corporate and Brand Content in Digital
Era)

1713204 | nagnsuazrn153nn1slAsen1snanssuiiiay 3(3-0-6) -
(Event Strategy and Management)

1713305 | n1s9nn1sn1sUszedunus 3(3-0-6)
(Public Relations Management)
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WA Fodwn wuqefin | Iv1UsAUnNaY
1713306 | NsAeasuuUsUfLayNsasaLUsUfagn by 3(3-0-6) -
(Brand Communication and Sustainable Branding)
1713307 | msdeansuusustgafinge 3(3-0-6) -
(Brand Touch Point)
1713308 | NMIASUUTUABIANT HIREAIMINTTUNITUSNNS 3(3-0-6) -
(Corporate Branding in Hospitality Industry)
1713409 ﬁﬂmmimLLazmiﬁwLauaLﬁamiﬁamimﬁmLLaz 3(3-0-6) -
WUTUR
(Speaking and Presentation Skills for Corporate
and Brand Communication)
2.2.2) Avueni1sarsaransrawiadiduiuardendiand1eassd $1uau 51 wiseha
et
- NgUIveNUIAY U 24 e
- NAUIPRENAEN WU 21 Mede
- nauAvndeniiily S1uau 6 miein
2.2.2.1) nguAventedy TFeudnu 24 whein luneindstelud
IV Fodwn wdqein | Fv1UsAUnNaY
1722101 | anudiugiunnsansaansaouesidus 3(3-0-6) -
(Introduction to Convergent Journalism)
1722102 | av§ilugiunisianifesuardonavinainsassd 3(3-0-6) -
(Introduction to storytelling and creative digital
media)
1722203 | NS0y ULTNAI19ETIALAZITNNTENTAEN S 3(2-2-5) -
(Creative and Journalistic Writing)
1722204 | NMS59891UTILAZUTTUGNTUNIADULIDTAUY 3(2-2-5) 1722203
(Convergent News Reporting and Editing)
1722205 mﬁa%fwaiiﬁﬁﬁayaﬁa&JmWﬂsﬁ\JﬂLLazLLaﬁm% 3(2-2-5) 1701106
(Data Visualization and Animation)
1722306 | nsasassAiiomdonazn1snainaana 3(2-2-5) -
(Digital Content Creation and Digital Marketing)
1722307 | nagménisianizesinude 3(2-2-5) 1722102
(Transmedia Storytelling Strategy)
1722308 | msaduassruinnssudendviaiiionagnénisdoans 3(3-0-6)
(Digital Media Innovation for Communication
Strategy)
an1dunisinnsleygn i 21
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2.2.2.2) nguAvIeNEeN FENSEUIINIY 21 Milefn nseivawielul

SRAIY Fodw wdawhn | vUsAunau

1723201 | nswdndeaineassn 3(2-2-5) | 1701208
(Creative Media Production)

1723202 | n19618AIWTANTANERS 3(2-2-5) 1701105
(Photojournalism)

1723303 | N1SHARNTIENNTYIIIMENTEFaLaEINg LN Svim 3(2-2-5) -
(Broadcast Journalism)

1723304 | Tasanuilnufiaviannivleduasdedumesuoniin 3(2-2-5) -
(Website and Interactive Media Workshop)

1723305 | 1M3813AN@ATLAZNNTTENUIUTIUaYD 3(2-2-5) -
(Data Journalism)

1723306 | lassnurnuiRseanuynideduaiu 3(2-2-5) -
(Investigative Reporting Workshop)

1723307 | ansedude 3(2-2-5) -
(Documentary across Media)

1723308 | n1seanwuunNinLasNanlngans 3(2-2-5) -
(Graphic Design and Magazine Production)

1723309 mﬁtmﬁzﬁtﬁ%’umsLLaxmiaaﬂLLUULﬁam 3(3-0-6) -
(Audience Analysis and Content Design)

1723310 | nMsfumdoudrunazasiansiisundadiudany 3(3-0-6) -
(Social Movements, Activism and Social Change)
2.2.3) ngwivdoniialy vaesivien dendousiuau 6 minefn lumeindwioluil

IWEIVN Foiwn wiqein | IydsAunau

1703301 | Ininenitenisdeans 3(3-0-6) -
(Psychology for Communication)

1703302 ﬂaqwémsﬁmumLﬁamLLazmiLaﬁL'%Iauﬁami?%ami 3(3-0-6) -
DIANTHAZLUTUA
(Content Strategy & Storytelling for Corporate and
Brand Communication)

1703303 mmé’aﬂqmﬁami‘ﬁamimﬁﬂi 3(3-0-6) -
(English for Corporate Communication)

1703304 | NISAIEANLANIZN 3(2-2-5) -
(Specialized Photography)
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TREIY Fo3w wdaehn | JwIUIAUNaY

1703305 uﬂaﬂmwLLazmiLLamaaﬂmuﬁa 3(2-2-5) -
(Personality and Performance for Media)

1703306 | Anmludusenaunis LLagqsﬁaﬁa 3(3-0-6) -
(Entrepreneurship and Media Startup)

1703307 | MIUIMITIANSNAULIUATULAEHUNENSNHA 3(3-0-6) -
(Fan Club & Influencer Management)

1703308 | msdnmaiilemuazusueeula 3(3-0-6) -
(Content and Online Community Management)

1703309 | MyUsvendldvilosdayanazinieniveyasaulal 3(2-2-5) -
dusuanutvaaans
(Data Mining and Online Analytics Application for
Communication Arts)

1703310 | Mw189NgudInsUNISWEUI1 3(3-0-6) -
(English for News Writing)

1703311 mmé’ﬂﬂqmﬁamiiwaaﬂusziwﬁmﬁa 3(3-0-6) 1703310
(English for Cross-media News Reporting)

1703312 | Aelutamsssuuszanisy 3(3-0-6) -
(Media in Popular Culture)

1703313 | msdeansiiiouSuniamy 3(3-0-6) -
(Communication for Specific Context)

1703314 | MmysnussAnsaeanaiBsnagnsdmiunisiniuay 3(3-0-6) -
VUL
(Strategic Communication Campaign for Sport and
Entertainment)

3) NUINIVADNLET UNANWIADLADNLSYUITIBITILUNUINIBIADNLEAS T1UIU 6 NUIBAR

UnAnwanunsadeniseuneInniaaeuluandunisdnnislyanfian vieantugaudnwdu lnedes

19S UL UINDINTINUT NN

e300Ule IngdenndosTuAneNIMYBIEL B ULAZIINTIINNNTIANTISBUNTaRY

el lusgdnynivivesanduniindsduney auudaunsaeyddliindnyiameideuly
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3.1.5 AN5UIYSIYIYN

1) MuIAIYRNEIN2LY
1.1) uIndRaNYAlvaIaaIuY PIM

1011101 mwlneiiensdesssauaile 3(3-0-6)

(Thai for Contemporary Communication)

GeAunay : laid

(Prerequisite Course: None)

anmnislinwilnelutiogtu mslénwiiienisiearsyaddsia dniinwznisils nsye
M58 uaznsdeu mudndnualanegsysanms Yssendlinwnlneiionisdeansldodisaenndes
wangauiudesamaisluynlonia

Current conditions of Thai language usage; the use of language for communication in
the digital age; the integrated practice of listening, speaking, reading, and writing skills based on
language identity; and the application of Thai language for communication relevantly and

appropriately in accordance with contemporary media in every occasion.

1011102 189N lUTINDI 2(1-2-3)

(English for Real Life)

AyrsAunay : 1l

(Prerequisite Course: None)

Adne uazduaniiAeitestunisdse®in Tnssadeuseloansdanguiienisaunuily
FinuszsrTu madeusessilndi nsuenidUsraunIsaivemuLes N15eueendessziud 38 uaz
Ustloa nasnaunisitadfiodularuanunaununndeiiviuars

Vocabulary and idioms related to living; the structure of English sentences for daily
life conversation; writing about things surrounding oneself; talking about one’s own experience;
reading aloud at word, phrase and sentence levels; and listening for comprehension from

conversations via modern media.

1011103 Mw1SsnquiiNegIRauazn1sinay 2(1-2-3)

(English for Business and Work)

Ardeduniou : 14

(Prerequisite Course: None)

Admi dunu waglassainanwdsngquiliieadosiunuendn nmsysannsnsila msye
mse uazmadsunwdngulunuerdn mlszgnalinwsanguluuiuniivainvansfenuies
rudefiviuaiiy msaguann nswaniUdsuaudaiu nslideyasgiegnies nmsldnwsanguiile
Uduiuslunsiau saenauinsemlunisindenisgsia
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Vocabulary, idioms and English language structure concerning careers; the integration
of English language listening, speaking, reading and writing for transaction in careers; the
application of English language in various contexts by oneself via modern media; the
summarization and conclusion; exchanges of opinions; giving correct information; using English

language for interaction at work; and etiquette in the use of English language for business transaction.

1011204  AwBIngEsiaNIiLaLERE9E519E55R 2(1-2-3)

(English for Creative Presentation)

AyrdsAunay : 1l

(Prerequisite Course: None)

ANANA dU LLazImqa%fmJizI&Jﬂmmé’mqwﬁLﬁ'm%’aﬁumiﬁ%aua Aaay NI Az
LLNUﬂll ﬂ']iIGZI'JF\]UﬂWU’]LLa EJ?R]UﬂWUWIMﬂ']iU’]LﬂUEJ NNTIATIE ‘Mﬁ@ﬂ’]‘@’]@ﬂﬂi}‘t’fﬂLNEJLLWiIUIaﬂE]EJUVLﬁu
ﬂ?iLLﬂﬂﬂﬂ'ﬂ’]ﬂJﬂﬂLﬂu AN UL S ﬂmﬁ’lumimmua ﬂ'ﬁLiﬁNa’]@‘ULua‘Vi’] FUABUNITUILEUD NS
Uﬁ%LNuﬂ’TﬁU’]LﬁuaﬁUaﬂ@‘ULa\iLLagﬁ'@u G]aE]GHJUﬂWiUiZEJﬂGﬂSU“UE]HaLLﬁ%ﬁ@IMLWN’]%ﬂ@JﬂUEULLU‘Uﬂ']ﬁ‘L!'WLa‘L!E]
9819 1IETIA

Vocabulary, idioms and English sentence structure concerning presentation; numbers;
graphs and charts; the use of verbal and nonverbal languages for presentation; analysis of online
English media; expressing opinions; presentation planning and strategies; sequencing of
presentation contents; steps of giving a presentation; evaluation of one’s own presentation and
others’ presentations; and the application of information and media appropriate with the patterns

of business presentation via modern media.

1012101  dnanwailaysyrniam 3(3-0-6)

(Panyapiwat Identity)

UsAunay : laid

(Prerequisite Course: None)

WUNAAYBINMIAINGITUUINBIANTTIND NUTININALNAUNTITANYY N15LT8UTAIVANITEN
Uszaunisaiade (Work-based Education) w3ev1eanusiuile n1sdanisuaznisinsunuiiiesdosiu
535019 2FgsssuluntsinularauTuRATeURedIAY TAUTIINBIANT N1THAIUTINLAEAUKNTUAE
BIANT MABAIUNITHULAZATIBEAY

Concept of corporate university; business group and educational group; work-based
education; cooperation network; business management and planning; ethics in work performance
and social responsibility; organizational culture; participation and organizational commitment; and

leadership and followship in organization.
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1012102  AUAALWIYIN 3(3-0-6)

(Balance of Life)

rdsAunau : laid

(Prerequisite Course: None)

nsiaLinyeANAaLaznsIdmaRa wuIneaienugulviviinedeasieassa
quniemanslunisinsadin MIUTumilagn15AIUANDITIA] NITINUKUTIN N1TALAFUNIN AFDAIY
nsysannswaluladiiiedin

Development of thinking skill and reasoning; guidelines on how to create happiness
in one’s own life creatively; aesthetics of living; self-adjustment and emotional control; life

planning; health care; and technological integration for life.

1013101 anuduwaldiesidva 3(3-0-6)

(Digital Citizenship)

AyrsAunay : 1l

(Prerequisite Course: None)

Ausanadiowdn Jygyruszhvgludinuszdriu nsldweundiadulunisiieu nsld
welulaffdviaedeadieassd nsdndedva nguaneginssueeulat Avansuaznisdnaenuadiy
nsltiesesileutsdudoyauagiausuiugdunuuesulay msfwiviudeuaznsduiudouaseulay
ms¥nunmsUaendevestoyauulanseulat saenauthenusluszgndldifiensvinnilussdnsyalvl

Way of netizens, Artificial intelligence in daily life; using applications for work, creative
use of digital technology; digital media production, online transaction law; copyright and
plagiarism; using tools to exchange information and work as teamwork online; TransMedia,
information, and digital literacy and online search; online information security; as well as applying

knowledge to work in @ modern organization.

1.2) NUANAATUINTIN
1.2.1) ngumwinen1siedns

1021105 AEnAUTAIUSIININg 3(3-0-6)

(Thai Language and Culture)

Ayrdsaunay : Ll

(Prerequisite Course: None)

AMwazTausssulngluvTunauaninaswesday nsiianuianudilaluliusslovd
dlon1sdoans uazn1sendmiBegsialiiAnUssAnine vanielutssmauassnsUssma Tnslamziy
Uszmanlunduendeu

Thai language and culture in the real context of society; and the effective utilization
of knowledge and understanding of Thai language for general communication and transaction in
business careers both within the country and at the international level, especially with the ASEAN

Community member countries.
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1021106 ;mwinglugiuzarersialszme 3(3-0-6)

(Thai as a Foreign Language)

AyrsAunay : 1l

(Prerequisite Course: None)

wanmsuaziiniinwensaunun i ingluinsgdriu msfiuyuaisdns nsoonidesli
gnsias M3l waziSouisesUselendionisdoasitaauivseansnm

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021207  wanATEIazMTEA Ny 3(3-0-6)

(Language Structure and Thai Language Usage)

GeAunay : laid

(Prerequisite Course: None)

lassainwilng leassasianesdluniwilng nmsldalasaienguanagysslon nsld

gau Msldnwinglvgnaesmuaauziazaniunisal Jymmsldnwingludagdu Anseinisly

A Anwuimwiluuiudsaasmsldnuingligniesmudnuazatwing

Thai language structure; syllable structure in Thai language; use of words; structure of
phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage; study

of guidelines for correction and improvement of the use of Thai language.

1021208  MsaruLBNEBINIE g 3(3-0-6)

(Thai Language Oral Reading)

rdsAunay : laid

(Prerequisite Course: None)

pedUsENOULATUdNN1Teueantdss afeeiildlunisesnides AnufdRnsoanidesls
gndfesdaian AnufoRnsliiidedvimngantuauminevesd luuunene dswatenisdoansls
WnUsEaNSHa

Components and principles of oral reading; speech organs; practicing correct and clear
pronunciation; and practicing the use of sounds appropriate with word meanings in various

contexts, resulting in effective communication.
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1021309  3Fnlne givdnylne wazdmusssulve 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

Av1UsAunau : laidl

(Prerequisite Course: None)

Wnlve glidyalveananudn af Ao gngeduiulng wasusnnneinusssy
wynsingg Uszgndanuinnnudilaysuldlunisdiiuiin uaznisuszneveniinedainiugy
ANLEISe

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; and the application of obtained knowledge and understanding to

be adapted for successful and happy living and careers.

1021210 Asengesiiensasiasuazdunval 2(1-2-3)

(English for Job Application and Interviews)

ArdsAunau : laidl

(Prerequisite Course: None)

At duau warlassaianmdinge MAvidesiuedn wihfiauiuRnveuves
AUV kagn1sadasu anuausatuniseanidedlagndes n1smssumlaznIsETIYAGNAN
den1sdunwalany n1sduntsalauiaionads n1seiulseniafuaiasau nadsuananuie
Sidnnsedndifioaiasiu madeulsziRde sadansnsenuuueniluguuuusing

Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; the ability to pronounce correctly; the
preparation and personality enhancement for job application; the simulated job interviews; the reading
of job announcements; the writing of electronic job application letters; the writing of resume; and

completion of various application forms.

1021211  awrdengwluaarunisaliagiu 2(1-2-3)

(English in Current Situation)

ArdeAunau : 14l

(Prerequisite Course: None)

fdnyt d1udu wazlassairsniwisange MAsadestuings nmsysannisila nsye
M581u warmadsunwsinguluiiaUszdiu nsfiaany nsaguay MIlATERLMaNTINIY4Y1
wazdayarmans ddwitiiedulmiluaniunisaifegiu seonumswansauAndiuieitumnnise
ddnlutlagsuiiintuiolan

Vocabulary, idioms, and English language structure concerning news and information; the
integration of listening, speaking, reading, and writing of English language in daily life; the interpretation;
the conclusion; the analysis of the sources of news and information in the current situation; and the

expression of opinions concerning current important events occurring throughout the world.
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1021212 21W1DINOWYIFING 2(1-2-3)
(Business English)
AyrsAunay : Ll
(Prerequisite Course: None)

o/ (Y] [

AUERIN NINA N1791U LLﬁ%ﬂ’l'ﬁL%ElUﬂ’]H’]’gllﬂﬂi]HLﬂaﬂ’]iL%‘EJU3W‘VT’NMUS'§'§3J FIUNTWN

Y 9
=) 1

waradaun1yl dmunisinregsnleg1liusednsna n1sundyminisdeansseninaiaiusssy
mMyiesginsalfnuluunvesnisindossAvluaniunsaliivainvans

Listening, speaking, reading and writing English for multicultural learning; verbal and
nonverbal languages for making business contact efficiently; how to solve inter-cultural cormmunication

problems; analyzing case studies in the context of making business contact in different situations.

1021213 aenIuludInuszaniu 3(3-0-6)

(Chinese in Daily Life)

AyrdsAunay : Ll

(Prerequisite Course: None)

dndnusiiudu ddmikazuseloafimutosludinuszdu Ininugmsilsuazniswn s
wuzddosdu n1suendrutukariiias nisuentulaat nisueniianig ARDAIUNITITOUS
PUUFTTULTENLAS TAIUSTTNIU

Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice of
listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling dates

and time; giving directions; and learning about Chinese traditions and culture.

1021214 Arwnduiiessiauinig 3(3-0-6)

(Chinese for Service Business)

GsAunay : laid

(Prerequisite Course: None)

Anaunuiniwduiifeatostunsiienunindu nsuuzdindndog nstoviedudi
nsdnauslyslutu msliumsiulnsdmivaznisdiseiiu msaunuiielfanudiemdegndn
UszgndldnwnIumeaniunisaldnaes naenaun1siseusiausssulumsaniiugsia

Practicing Chinese conversation related to counter work in shops; introduction of products;
buying and selling products; presentation for promotion of products; provision of telephone and
payment services; conversation for provision of helps to customers; application of Chinese language

usage through simulations; and learning of culture in business transaction.
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1.2.2) NGUTINUALHIAUUKIAINEY

1022203  uywdviaINdA 3(3-0-6)

(Man in Multi-Dimension)

AyrUsAunay : 1l

(Prerequisite Course: None)

miLLaN‘mm’miéfmmywﬂmam%aEJN‘giﬁmﬂﬁ WuIRe ALTe UFyeyuwaznslivama
UseiRmans 153n30 Aadsuaziaustsuiivdenasuisanveayudliiianuuandns nasnauld
nIAANYY @nunI1saldnaeg

Integrated pursuit of humanities knowledge; thoughts; beliefs; philosophy and
reasoning; history; literature; arts and culture that blend human’s ideas to be diverse; and the

uses of case studies and simulations.

1022204  AAUSNLATAUNUSAIN 3(3-0-6)

(Love and Relationships)

AyrUsAunau : laidl

(Prerequisite Course: None)

Minyensinden n15Usus nsadeaudserivla nswmuyedinamaglukazaeuen
INTINYIFURUSAIN A5 19UaETNYIANUFURUS ALTAUTELANANY 9 19U AUSNYIR ATEUD
WITUMNERSE wagn133nALes Msasasauas dnsnm aaenaunsiuiiefuanudsuulas

Social skills; personal adjustment; how to make first impression; internal and external
personality development; psychology of interpersonal relationships; building and nurturing
relationship; different types of love, for example, love of one’s country, religion and monarchy;

self-love; building a family, friendship; and coping with changes.

1022205  3lanndna 3(3-0-6)

(World Wide Viewpoints)

AyrdsAunay : Ll

(Prerequisite Course: None)

deanlangadagdu Useiimansvesnudauds n1sAnuyed Ausiuileseninngy
Useinafiussauanudnianasduman nsidlsauaziasugiavedlan a1deu lne wuiRndnyuzILas
anwazanigauludnulandagiu daulnowazinusssuneldnssua lan1Adnd sasnaunis
Wasuuvaseslanlugadaa

Current global society; history of conflicts, human trafficking, collaboration between
successful countries and failure countries; politics and economy in the global, ASEAN, and Thai
contexts; concepts on common and special characteristics in the current global society; and Thai

society and culture in the digital era.
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1022206 BIWINADH NITWAILT HAAINGIETY 3(3-0-6)

(Environment, Development, and Sustainability)

vrUsAunau : laidl

(Prerequisite Course: None)

wARIIFedndon s wazaudsduludsysanns Iwunsvesuywdiu
wealulaBuazuinnssy nansznureinisidsunlacluusuntesnisiauifediaunasdsuinde
nswssundousuiiofufefivh esdn1siiierdosseninalssmadiudsuinden nasnaudaiunisal
Hagturesniswannegadiu

Integrated concepts of environment, development and sustainability; human
evolution, and technology and innovation; the impacts of changes in the developmental context
on society and environment; the preparation to cope with disasters; international environment

organizations; and the current situation of sustainable development.

1.23) NFUNITIANITUATUIANTTH
1023202  wunasutsysyriian 3(3-0-6)
(Panyapiwat GO)
AyrdsAunau : laidl
(Prerequisite Course: None)
mnaduin ngnAnmsiduwnndey vinvsuasmadanisiduninndey msiinvaindeuiite

[y

W 9N
iy TueendumunaeuiiensaLiuTinwazn1svinny aaensuannaeuiulyniusehivg

Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial
management; the integration of oriental wisdom via GO for living and working; and GO and artificial

intelligence.

1023203 AnsaAnTsLlaANLTeAT 3(3-0-6)

(Wealth Management)

AyrdeAunau : 14l

(Prerequisite Course: None)

MM9UHUNTEUANTITTE MITansnsiuiietnguszasdiany msdavisunauas
JUUTTINUEAILYAAR 11500 N1TAIU NTUTEAU AMNIABY LATNARBUUNY N1TINIUHULATAANNG
MsRuileTin Audesuuuusiieg nagnsndiuldyanasssun waluladiunisfuuazanudasnsie
paonILNTIANTMINEINIUnA AT yARaLon A s Ty

Financial planning based on age groups; financial management for specific purposes;

creating personal balance accounts and budgets; savings; investment; insurance, risks and returns;
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financial credit planning for life; various types of loans; personal income tax strategies; financial

and security technology; and managing time and personal resources for sustainable prosperity.

1023204  msludusznaumsluganiva 3(3-0-6)

(Entrepreneurship in Digital Age)

ArdeAunau : laid

(Prerequisite Course: None)

@mé’ﬂwmmasgﬂLLUUﬂWiLﬂuﬁﬂizﬂaUﬂﬁﬁ%ﬁa n1swwisuaundeuifientsiiu
AUTENOUNNT NMTIURUNAENSNIINAIANINEINT N13RULAENTUYT MsimuanineInsuasansiige
nasIaaIun1sal nswitdgmamzutn wedianisdenldmaluladfdva laswugsiavesnisdy
Qjﬂﬁzﬂaumi ﬂg‘mma‘ﬁLﬁaaﬁaﬂﬁUﬂﬁiLﬂuﬁ:\Tﬂisﬂaumﬁ AADAIUTYFTINLAATIBUTIULUNTUSZNDY
DTN

Characteristics  and models of digital entrepreneurship; preparation for
entrepreneurship; business marketing strategy planning;, the determination of resources and
needed personnel; the analysis of situations; the solving of confronting problems; techniques for
choosing digital technology; business projects of entrepreneurs; and ethics and professional code

of ethics for entrepreneurs.

1023205  WIANTTUAUNITWAIUIAMNINGIN 3(3-0-6)

(Innovations and Quality of Life Development)

AyrdsAunay : Ll

(Prerequisite Course: None)

ANUVINY AILEIRY Ussanudnnssy warnsyuiunsadsassauTanssuiiivseleviise
FInuywd NN¥en15ANT00NKUY kagkuIAALUULIANT TAINSTIUNITAANTANTTN ANUNUIEVDS
ANAMTIN NTBUMITTAILIAMANTIAMeL TNy Msdanisnindgaumelaan aaenaunmsussyndly
winnssuludinuszdiu

Definition, importance, types of innovations and the process of creating innovations
to benefit human life; design thinking skills and innovators concepts; innovation culture; definition
of quality of life; framework for quality of life development; intellectual property management;

and the application of innovations in daily life.

1023206  AneAEAsNEAUN TN 3(3-0-6)

(Science for Quality of Life)

Ayrdedunou : il

(Prerequisite Course: None)

MENNTLALNTFUINNTNTINEIMans MsUszendingrmansadelmifionisdniudin
ANNAUTUSITIINTIeImanskasmalulad Yseleriuazlnwrodingimansuasinalulad unuimves
Ingrmaniuazimaluladioirsugia dauuaziausisy Msdnnmmdnunariuindon naenaunns
guAnUISNUAUANABLATgUA HIRLERAN TR
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Concepts and processes of science; application of modern science for living; the
relationship between science and technology; benefits and harms of science and technology; the
roles of science and technology in the economy, society and culture; the management of energy

and environment; and self-care on physical and mental health for good quality of life.

1023207 adaAaRsHaznIsfnaula 3(3-0-6)

(Mathematics and Decision Making)

rGsAunay : laid

(Prerequisite Course: None)

wnAMdRdamansuazada ndnnsuagisnsneadinmansiivhunldmeineu finveuay
wadanuszgndldluiinUsediiu svuvannisidadu mnuduiusuasilendu nguinem ewius n1sm
Anzay ansnianlulaznisdndula raenauedesdiolunisdndula

Mathematical and statistical concepts; mathematical principles and methods that are
applied for seeking answers; application of skills and techniques in daily life; system of linear
equations; relations and functions; graph theory; derivatives; finding optimal values; probability

and decision making; tools for making decision.

2) RUINIVIUANL
2.1) nguvuny

1701101 nanuaznguflmanans 3(3-0-6)

(Principles and Theories of Communication Arts)

yrUsaunau : hidl

(Prerequisite Course: None)

NANNIT WUIAN LLaswqwﬁL‘ﬁa\‘iﬁmﬁmﬁumiﬁams 29fUsENOUVRINISADANS
nszUILNsARans msaauavimguiluysannsiumansdug Jedeiiidviwauazdmansenusients
doa1s Auddy unuinmifiwaranufuinveuluivIndmanians naenauasesssy was
ATTVIUTTUVDIN T AAIENT

Introduction to communication principles, concepts and theories, as well as the
elements of communication, and communication process; creating and integrating theories with
other sciences; factors that influenced and affected to communication; the importance, roles and

responsibilities, including ethics and morality in Communication Arts profession.

1701102 NugrunegsiauaznsaaaaIviadmiulinamans 3(3-0-6)
(Business and Digital Marketing Foundations for Communication Arts)
IdeAunau : 14l
(Prerequisite Course: None)
afiugruifiennnudilaninnirswesesdnigsia Tassadne esdns naenau
anmuIndeniidssansynuniigsne anuiBenlosesdiuding o fdwmadonisnanagnduaznisaiiu

an1dunisinnsleygn i 37



au.on. aulinananslussuu CHECO Wiadui 14 wauaay 2564 Hne.2

A IMNNEBIANT SAILETTUOIANT NITUIUNITNUNITAAN WaZNISFE1TNITHAN Iﬂmjuﬁumiﬁﬁ
NsaALuRIa ndugnALdmIng ReRAILATLSITUNNGININALNITAGN

Basic knowledge for the overall understanding of business organization and
organization structure as well as the business environment, any connectivity that impacts on
strategic planning and implementation, organization culture, marketing processes and marketing
communication, focusing on Digital Marketing; target market as well as business and marketing

ethics.

1701103 madeuisnuiinaaans 3(3-0-6)

(Writing for Communication Arts)

Avr0sAunay : 1l

(Prerequisite Course: None)

wdnn1snasileuiiiosuiiinamians ldun n1sideuniude ndnn1snisenu
nse1udvlamny mesunasdsuiioasuussiiu nsdmuadminenas inguszasdlunindou
menesinguivneg madenldnunilsnzauaenndesiutemenisdeasuazusunlunisieans
Anvinweidesiulunisdougiuuuing 4 wu nMadeunenu madoutn waensdeuunauiiie
wewnSHudaUsTIAMEng 9 Wi

Basic principles writing for Communication Arts in media writing, reading principles,
and reading comprehension, which consists of summarizing, getting main idea, setting goals and
objectives of writing, target analysis, the proper use of language, communication and
communication context, basic skills of writing such as report, news and articles presented in various

media platforms.

1701104 ns¥inTiude ansaumA wazAdiia 3(3-0-6)

(Media, Information, and Digital Literacy)

deAunau : 14l

(Prerequisite Course: None)

&N WAn Neuf unumvthil 93e533 wazmnuSuRnveuYesdeaTy Qilvimives
defiluAsuuas uaznanseuYesdeiideyana dinu Lasugia nsiiles Smusssy Tngannsathly
e Inny Ussidiunman wagnisneuaussiedoyatnasitiauerudeussansng q viede
Wiy FoRdria dooeulat wazdedsnussulall sgrediviniy nszuaunvineuvesielugatlagtusily

2
gIuzddsansuazdiuans v musuinveuvesddsmauasdiuanslunssuiunisdemsansmng uagld
nsdeansiieduasunisidunadiosfidunumdeniswaundse

Principles, concepts, theories, ethics, roles and responsibilities of mass media,
changes of media landscape and the impact of media on persons, society, economy, politics and
culture with the ability to analyze, criticize, evaluate and wisely respond to the information
presented in various types of media. Media, information, and digital literacy in traditional, digital,

online and online social media. Understanding mass communication process as sender and
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receiver, the responsibilities of sender and receiver through two way communication and using

communication process to enhance citizenship in social development.

1701105 MIENBN AT TANUASATNES 3(2-2-5)

(Photography and Retouching)

AyrvsAunau : laidl

(Prerequisite Course: None)

n&nn1s uazmaansdenmilstuiugiu Ussneudedseianveindes nnadenld
ndesuaziaudiieTnguszasdlunisaenmdnuazdng 4 nmsdnesduszneunin nadanisanenm
UseLaneing 4 nsiasesienin naenaunaiinnisldlivsunsuneniinmeslunisanudan medy
NINNUALILDS ns¥auazidonfiufivesnn LLazmiLLﬁlmgUmW el lunuimeaeans

Basic principles and techniques of photography consisting of camera types,
selection of cameras and lens for any photography objectives, compositioning, photography
techniques, visual story-telling as well as applying computer program for photo retouching,
defining photo perspective, measurement and select photo space, as well as photo editing, to be

further used in communication works.

1701106 dwmaRaduazasuimaInsin 3(2-2-5)

(Visual Communication Arts and Computer Graphics)

yrusaunau : il

(Prerequisite Course: None)

ndnns wagnnuiniseenuuuiimafatiienuiimamans welilienuiianangus
wazUUanseunseanwuuasvassakayldinalulagluniseanwuusgisinaunimeiunisldluswnsy
poufnasna1fin Anufoinisldsdsiugiuanlusunsunsiin elddauiarudlanmaudives
desileadelusunsunsiin wazivinusdosiuisatunisadrsnmdosiu adwwdniertuau
n37ln anansaadadlemitrinums e wasniisiavefiunaulasuazannsatlvatsassadold
pgelUsEANS AN

Principles and theories of Visual Communication Arts, in order to have knowledge
in both theories and practices in creative design through computer graphics programs, as well as
practice using basic commands from graphic programs to gain knowledge and understanding of
the features of graphic creation tools, including having basic skills in visualization; creating ideas
about graphics and the ability to use quality design technology; able to create content by analyze

and interested presentations that can be used to create effective media.
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1701107 AMUTURATBUNINAVINE HATI3ESTIUNNINTTHENS 3(3-0-6)

(Responsibility in Communication Laws and Ethics)

yrvsAunau : Tl

(Prerequisite Course: None)

Nug LLasLLmﬁmLﬁmﬁUUizLﬁuﬁﬂﬁmmﬂﬂawmaLLasﬁ*&JﬁﬁuﬁLﬁﬂﬁ’e}ﬂﬁ’ﬂﬂﬁiﬁﬁﬂm
vovde nsiawIvesssuuyuionlny Jayminisiauiasugiaveddng Jgmdsan nisudlowasiiamn
e nelindnasesssy Weluiugunsduinfnamansia Suiaveusedny uasUsma

Theories and concepts of significant issues in media law and ethics related to media
operations; the development of capitalism in Thailand, Thailand’s economic development
problems, social problems, social improvement and development for further being a good

communicator who is responsible for society and country.

1701208 Rauznisteriuasindeniniadioulnn 3(2-2-5)

(Arts in Videography)

vr09AUnaY : 1l

(Prerequisite Course: None)

wannsuaznguiiisaiussduszney JUUU UszLamnmadoulm Aausnnsiandes
shenmiadouly nmsdaviundmiunisanevih weliansdne wazdrdunmedeulm AnufdRnisld
iresilolumsaneihuazdfunin msfaseifienuiinamansguuuusing 4 ndnnsldides uasindes
Usenau

Principles and theories of composition, form, animation types, the arts of
storytelling with animation; creating script, techniques and animation sequences for shooting
process, as well as practice in using shooting and sequencing tools; edting in various types for

Communication Arts; principles of creating sound and soundtrack in videography.

1701309 mMTeenuinaaans 3(3-0-6)

(Research for Communication Arts)

Ayrdsaunay : Ll

(Prerequisite Course: None)

wann1s wazkiAnlunsifoifietaunldussleviluivndndmanians arunuie
Usznm wadaiiugiuuasUselevivesnsiteimamans msdenldusziannsidulviaenndosiu
dnunzdoyaidonis Funaunisduiiunside nstmuailywiinide nsmuniuassunssy
wuauAaLaruidefiieades walianisiiusivsiudeya nisldadfuazlusunsudniagy n1s
Tasgideyanarnsagunan1side Inenisinyinideluaniuniseiass

Principles and concepts of conducting research to be applied to the filed of
communication arts. Definitions, types, basic concepts and benefits of communication arts
research, selection of proper research to match required information, research process, setting

research problem, literature review, related concepts and research, data collection techniques,
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statistical and program usage, data analysis and research summary derived from conducting

research in real setting.

1701310 ANUARESSETIALNEUTmARERS 3(3-0-6)

(Creative Thinking for Communication Arts)

FvrisAunau : laidl

(Prerequisite Course: None)

NANNITATIIANUANAT19ATIANIENTEUIUNITOBAUUUAIIUAA N15TIVTINT0YA
ARALATIEY d0ATI8Y InnYdeya nvualand LUIMNNeveInIseenkuUALAA Lagd1uasIeassa
nszurunsAnlagldnuAnaiassduagniseaniuuanuAaiiiondym nmsdsegndldiniesiioves
NUIUNNTOBNLULAIILAR TEndunsasauda tnensifeuiesesudussuuiasiivaunlassasned
Farau AnvinueAnaiieassd wazanenensUiuunuai9asIAIsNAUNIesANLAN INTEAuLNsTILlUg
AnuAnffinisSeudeedadussuuiasiiveunlasiadafidanu InfinveAnadneassd wazdiaven
sULuUuasassAileulimanans

Principles of creating creativity through the design of ideas; gathering, thinking,
analyzing, synthesizing, and criticizing data; defining problems, goals of thinking design and creative
works; thinking process by using creativity and design thinking to solve problems; applying tools
of desgn thinking process; way to moderate ideas by composing in systematic and clear scope;

including transfer the creative format for communication arts.

1701151 nsieuinAufuRaulnaaans 1 3(0-40-0)

(Work-based Learning in Communication Arts 1)

Ardedunau : lasuaydiianauznssunisnsinujinnuansimaaans

(Prerequisite Course: Approved by work-based learning committee)

nsEnufdRcudulmanians anutvunefisivualagaugivn/on dszeyiin
UftRnulitdesndt 40 Hlussoduni meldnisguaveserasdfivinuimasunisinufdRnisuay
niineuiidssluaniuysenaunis Imﬁmﬁmﬁ’]mEmumaﬂ'mJﬁﬁ’amul,ﬁaéjuqmmiﬂmm
nsUsEliuNan1sNUGURN1T9gUsefiuaInnae. Wau1n1stun1svinau kasWauIn1snI1a3 v an
FI891U LA ILEUONAIIUAIEID)

Work-based learning in communication arts according to the faculty/major’s
objectives. The period of work-based learning must not be less than 40 hours/week under the
supervision of internship advisors and company's mentors. Internship report must be done after
the end of the internship. The evaluation of internship shall be performed based on work

performance, work progress and career development, report and verbal presentation.
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1701252 nsieuinaufuRdulimarans 2 3(0-40-0)

(Work-based Learning in Communication Arts 2)

deAunau : lasuaydAannanznssun1snsinufiRnuansimanans

(Prerequisite Course: Approved by work-based learning committee)

nsEnUATRuiudmamans audiunefidvualasanugiv/en dszeyin
UftRnulidesnin 40 Halusdeduansi meldnisguavesenansdivinuimenunisilinufoinnsuas
wifnauiassluaniudsynounis I@EJﬁﬂﬁﬁfﬂﬁﬁﬂm’mmamiﬂﬁﬁaﬂ’mLﬁlaguz‘j@miﬁﬂmu n19
Usziliunan1sEnUfUiRn1s9sUseiliuainuadny Waiuin1stun1svinenu wagiauin1smadvan $1e97u
LAz UAUONAIIUATILINRN

Work-based learning in communication arts according to the faculty/major’s
objectives. The period of work-based learning must not be less than 40 hours/week under the
supervision of internship advisors and company's mentors. Internship report must be done after
the end of the internship. The evaluation of internship shall be performed based on work

performance, work progress and career development, report and verbal presentation.

1701253 nsiReuinaufuiRaulimanans 3 3(0-40-0)

(Work-based Learning in Communication Arts 3)

Futedunieu : lsusydAnnamznssunisnsinujiRnuanzimaaans

(Prerequisite Course: Approved by work-based learning committee)

nsEnUATRuEudmamans sudinunefidvualasanuiv/en dszeyin
UftRnulidesnin 40 Halusdeddanmi nmeldnisguavesenansdivinwmesnunisilnufoinisuas
wineuidedduaaiuusznaunis IﬂUﬁﬂﬁfﬂuﬂﬁﬁﬂBﬁﬂuwaﬂﬁiﬂﬁﬂaﬂuLﬁ@éH?j@ﬂ’]iﬁﬂ&’]U
nsUsgliunan1snUfuRn199zUsefiuaInnae Wau1n1slun15vinau kasWauin1sn1a3 v
189U WA IAUDNAIUAILINRN

Work-based learning in communication arts according to the faculty/major’s
objectives. The period of work-based learning must not be less than 40 hours/week under the
supervision of internship advisors and company's mentors. Internship report must be done after
the end of the internship. The evaluation of internship shall be performed based on work

performance, work progress and career development, report and verbal presentation.

1701354 nsieuinaufuRdulimanians 4 3(0-40-0)
(Work-based Learning in Communication Arts 4)
Fwrdadunau : lasuasiRananenssunisnisinuuRnuamzimanmans
(Prerequisite Course: Approved by work-based learning committee)
nsEnUfTR Ui ulmaaand audwmunefidivualasamuyivn/ien Sszesin
UftRnulidesnin 40 Halussdeddansi nmeldnisguavesenansdivinwimesnunisilnufoinisuas
wifnaufidssluaniuusznounis taednisdariiseaunanisufiaaudoduganisiineu
n1sUssliunanIsHnU URN59gUsEliuanuany Aau1n15tunIsvingn kasimuInNIsnIa3IgaIn
897U KALULAUBNAIIUAILINAN
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Work-based learning in communication arts according to the faculty/major’s
objectives. The period of work-based learning must not be less than 40 hours/week under the
supervision of internship advisors and company's mentors. Internship report must be done after
the end of the internship. The evaluation of internship shall be performed based on work

performance, work progress and career development, report and verbal presentation.

1701455 nseuinaufuRsuinaaans 5 3(0-40-0)

(Work-based Learning in Communication Arts 5)

IdeAunau : lasusyidianannssunismMsiinuuiRnuanslimeanigns

(Prerequisite Course: Approved by work-based learning committee)

nsEnUfTR Ui ulmaaand audwmunefidivualasamuyivn/ien Sszesin
UftRnulidesndt 40 Falusseduni meldnisguaveserasdivinumasnunistinuftRnisuay
wifnauiideduaaiulsenounis T,@aﬁﬂ13%’mﬁ1518d1umaﬂﬂiﬂﬁﬁamuLﬁagutj@miﬁﬂmu n19
Usziliunan1sEnUfUiRn1s9sUseliuainuadny Waun1stun1svinenu wagiauin1smalvan $1e97u
LAz U AUDNAIUAILIIRN

Work-based learning in communication arts according to the faculty/major’s
objectives. The period of work-based learning must not be less than 40 hours/week under the
supervision of internship advisors and company's mentors. Internship report must be done after
the end of the internship. The evaluation of internship shall be performed based on work

performance, work progress and career development, report and verbal presentation.

1701456 nsiReuinaufuRduiivanans 6 3(0-40-0)

(Work-based Learning in Communication Arts 6)

FteAunieu : IsusydAnnamznssunsnsinujiRnuanzimanans

(Prerequisite Course: Approved by work-based learning committee)

nsEnUATRuiudmanians sudiunefidvualasanueiv/en dszeyin
UftRnulidesnin 40 Halussdeddanmi nmelinisguavesenansdivinwimesnunisilnufoinisuas
wifnauiassluaniudsynounis I@Hﬁﬂﬂi%’mﬁ’li’lmmmamiﬂﬁﬁamuLﬁaguqmms?]ﬂmu n19
Usziliunan1sEnUfURn159sUseiliuainuadny Wniun1stun1svinenuy wagiauin1smlvan $1e97u
LAz UAUONAIIUATILINR

Work-based learning in communication arts according to the faculty/major’s
objectives. The period of work-based learning must not be less than 40 hours/week under the
supervision of internship advisors and company's mentors. Internship report must be done after
the end of the internship. The evaluation of internship shall be performed based on work

performance, work progress and career development, report and verbal presentation.
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1701457 TAT9UUIANITUNAAIENS 3(0-6-3)

(Innovative Project for Communication Arts)

2v1U9AUNDY : 1701151, 1701252, 1701253, 1701354, 1701455

yTUNToUNY : 1701456 waz/v3o

IisuaydinanannssunisnisEnufufauanuzdmaans

(Prerequisite Course: 1701151, 1701252, 1701253, 1701354, 1701455

Corequisite Course: 1701456 and/or

Approved by work-based learning committee)

MsysannsesAANLsiazUsaun1salannnstsuazsiine ieadassAlaseny
uinnssuiineulandivdnauiimnsensyaravesindne wag/vie anuuszneunts aeldnis
@JLLaﬁuaﬂmmiéﬁU?ﬂm waztnIMTINIINAnUUIZNOUNIS

Integration of knowledge, experiences from learning and internship to create
innovative project that meets individual career requirements and/or organization requirements
under the supervison of advisors and organization professionals.

2.2 ngudvien
2.2.1) AU WBNNITHOEITDIANIHATHUTUA

2.2.1.1) nguAvnandeny

1712101 AuSNugIuNMsEDENTaANIUATLUTUR 3(3-0-6)

(Introduction to Corporate and Brand Communication)

yrUsAunau : laidl

(Prerequisite Course: None)

AUVANEY AUEIADY LUIAALAZNIG LS m'iaam'iaﬂﬂﬂ'i LLauLLUS‘wﬂaﬂﬂﬂi %Nmawmaau
I¥dudsmelusazneuen UnUIMLaTnsEUIUMTADENTBIRN LAY LL‘Uium wdeailennenisdeans
B3ANIULATLUTUA A5581UTTLAzANSURRYe e nLlunsHoans USuniifinadennudniadiunng
AoansvetesAnsuazIUTUA Msfmusidesimitayiusivesdng nagnsnsaadndnuaivetednsuas
wusua tnewdunsdifing

Meanings, significance, concepts and theories corporate and brand communication
to both internal and external stakeholders, roles and process of corporate and brand
communication. Communication tools of corporate and brand communication, ethics and social
responsibility in communication, the contexts affecting the success of corporate and brand
communication, determining corporate vision and mission. The strategy in building corporate

identity and brand with an emphasis on case studies.
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1712102 Mensengeiion1saoansideadeassd 3(3-0-6)

(English for Creative Communication)

vr0AUnay : 1l

(Prerequisite Course: None)

nMsfiainvgnsldnudinguilensdoasideaiisassd madenldmdnvinazgy
Ustloafiunyaslunisadsassatenin veniandessn Ussanduiusauduazuinis msdeuannng
wazdwaieliutiinla nisasassadeninulavainudenia q suludnislineusasldutdlady
AYIBINOY

Developing English skills for creative communication, selection of vocabulary and
sentences to create appropriate texts, storytelling, promotion of products and services, persuasive
letter and email writing, advertisement copy in various types of media as well as to reply and

persuade in English.

1712203 nsAaginisnalauaznsidlaguilnagedn 3(3-0-6)

(Marketing Analysis and Consumer Insights)

AyrvsAunau : laid

(Prerequisite Course: None)

#ENNITIATIEANIININAIR MauandeyadunInaIadeIEiugIu MIlATIE
AN1NLINAPUVRITINY LU AL Ton1a UazaUasiAnIegIng N1skUNaUEUsLAA NSEUIUNITIATIER
fuslaaluldsdndudnineinsuilaade fetniesiedisagusing 4 Aamauuildumginssuduilan
LLazﬁqiﬁﬂuﬁﬁ]QﬁuﬁgﬁzﬁUUizL‘Vlﬁ wazszaulan iethumsusunsaeasliiussansnm

Principles of marketing analysis, basic marketing research, business environment
analysis such as competitors, opportunities and threats, customer segmentation, process of
customer in-depth analysis related to psychology of media consumption with package tools,
consumer behavior trend, and domestic and international businesses for effective communication

plannins.

1712204 mMadeuien1saoansasAnsuazuusus 3(3-0-6)

(Writing for Corporate and Brand Communication)

AyUsAuneaY : 1701103

(Prerequisite Course: 1701103)

WENNIS NSTUIUNTS NMsTeuUsznneng o Wensdeasesinsuazdeaswusus tngld
wellansiansemiuteminisdeasiivanvanenidesanuuardolval T1aUssrduiusiiudonis 9
AT UNAIY UNUTTANSNS unduniwal nsdariuilugnadmiudentasu nsdeudsenie
AABAIUNTMIELUNNA Ana1luleniasig q @ wmsudusms madsutennunazunlavan nslsu
rudeooulal uardedsnuooulal vuluguasusTsuuarauSURRveUsedaL

Principles, process and various types of corporate and brand communication
writing. Techniques of storytelling used in different communication channels including traditional

and new media for example public relations news release, photo release, articles, editorials,
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interviews, press kit folders, announcement, preparation of speech writing for executives in various
occasions, copy writing and advertisement, online and social media writing based on ethics and

social responsibility.

1712305 msdessnisnatafana 3(2-2-5)

(Digital Marketing Communications)

AyrvsAunou : il

(Prerequisite Course: None)

nann1g eadUsENoU Uselan m3rnagnduazsuuumslddendsialunisdeans
nsnanaliAnUselovinoasAnsuazuusud adan1sAndadisassAiionisdoansiiudendia
ASYUILUNNTEDNLUY MIES19assRtien nMsadenmuseney madnaue n1siaiaessn wasniodle
#1499 fien1sdeansiiudedidva saudensdnassiulssnaniionisdeansnisnatanudendivaly
Usglaneing o egnavsngan Msdeasiiunauiiiavinanisanuda msdeansliiAanisnszaeserdu
259 Wuedesdienisnisnataliinuselovinessinsuazuusuduuiiugiuasesssuuazainy
Suievousodsnvuvudeniva

Principles, elements, and types, strategic planning and digital marketing
communication models for corporate and brand benefit, creative thinking techniques in digital
marketing communication, design process, content creation, visual creation, presentation,
storytelling, influencer communication, viral marketing, public opinion monitoring and other tools
used for digital media communication as well as appropriate budget allocation for digital
marketing commmunication as useful marketing tools for corporate and brand based on ethics and

social responsibility in digital media.

1712306 mMInandflaanudomsasdnsuazuusud 3(2-2-5)

(Video Production for Corporate and Brand Communication)

AyUeAunau : 1701208

(Prerequisite Course: 1701208)

wdnm3 eardsvneu nsvurumIkaninle Sunsudeuntsuasinte TuneuvakanIAle
wazdunoundsnisnaniale Anviwualduduilnafionaununisnaniale nsldiedesilelsunsunsiin
uarlusunsudnseliiondnifle iodenendessniuiaula uaraisssaunsaifiddeguilnaiise
DIANTUAZULUTUA

Principles, elements, production process including pre-production video, video
production and post-production video. Study consumer trends to plan for production, utilization
of graphic design tools and editing video to produce attractive stories and create positive customer

experience towards corporate and brand.
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1712307 n1sdnnIsANNENRusiuddulddude 3(3-0-6)
(Stakeholders Relationship Management)
FdsAunau: Tl
(Prerequisite Course: None)
M&NNTT WUIAA LaznagninITuTnsAudTusTAfUNGY

JULAENNEUBN

aunayuszlovy

q

undlaule
29ANT bakA anA1 gIndmineg vuteuniasiuarienvy Ynasunsedteviu n
|aN1EN19 (Special Interest Groups) Aeulatu uardanunieuen mﬁmeﬁﬂfcjuﬁ“muiﬁéwlﬁaLﬁa
fanundeniodsnislunisadiesmnuduiusia edeliinainusiuile atuauuesdng s1595nw

9

ANUANITUS uazdeidosvoteing surztmiasdnsiudarudnimutmungedadebu

B
Y
B
Y

Principles, concepts and strategies of relationship management with external
stakeholders such as customers, suppliers, public and private sectors, investors or shareholders,
special interest groups, mass media and external society as well as stakeholder analysis for
determining media or appropriate relationship building in order to build up the cooperation and
support to the organization’s relationship and reputation, leading the organization to sustainable

success.

1712308 nsusmsnsaeansluaaiumsalanudeawazniazinga 3(3-0-6)

(Communication Management in Risk and Crisis Situation)

AyrvsAunau : laid

(Prerequisite Course: None)

WiAAA MENNTUIMIIANISNIsANAEBIRIANS USIISndnwal nmdnual wardeldes
YDIBIANTUALHUTUR N1TUIIMINIsABULUAY N15UBMSTRnsUsEiiu nsdanisnisdeansluniiy
3ﬂqmﬁgﬂﬁau WAENAY UTTLANTBINMZINGH NTZUIUNITINUNUNITUALIAIZ NG nagnsuazinalialy
nslddeduaiesdiolunisudlodym nsusadunszuadssud nsfmunseyans mﬁﬁuvj
amdnuaiuarieldeswesesing Fn1suimsianisingaludevssiandng 4 liud Jedudu uasdeln
iauﬁaﬂwsu§wwsﬁmﬂﬁinwazﬁﬂqmuuﬁlaﬁ%ﬁa HunsaifnuAieados

Concepts and principles of risk management, brand identity, image and reputation
management, change management, issue management, crisis communication management, crisis
types, crisis action planning process, strategies and techniques in applying media as the problem-
solving tools, the evaluation of public opinion trends, agenda setting, corporate image and
reputation recovery, crisis management procedure in various types of media for both traditional

and new media as well as digital media crisis management through related case studies.
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2.2.1.2) ngu3YUBNLADN

1713201 NN3599NULUUINANEAIBIANS 3(2-2-5)

(Corporate Identity Design)

v1UsAunaY : 1701106

(Prerequisite Course: 1701106)

N153ATILYT0LaN9NITAAIN LWILTNAUNTRONLUY Wazwiliuduslan WAy
nagndniseenuuuuusud laeiduinisldiadesienazlusunsunsiiinlunisesnuuusndnval uaz
03AUTENOUAY 9 WU Aflosndnualesdns Tald aain usseAnel luauisdelavanuazUszunduiug
mangUuuy fanelunazneusnasdnsegsaiieassd iterieneniiessn wazadaUsraunisaid
lANEIIEAVBILUTURGHUS AR

Marketing data analysis, design trends and consumer trends for brand planning
strategies emphasizing on the use of tools and graphic program in designing corporate identity
and other components such as corporate identity manual, logo, label, package as well as various
forms of advertisements and public relations for both internal and external organization, in order

to convey the story and provide specific brand experience to specific consumers.

1713202 naqwémiﬁamimmmmL%agsmwnﬂi 3(3-0-6)

(Strategic Integrated Marketing Communications)

AyrUsAunau : Ll

(Prerequisite Course: None)

WANNIT LUIAR E‘LJLL‘U‘U“UENLﬂ%@ﬂﬁ@ﬂ’]ig@ﬁﬁﬁﬂﬁﬁla’]ﬂL%ﬂyjimqﬂﬁ UASTHENNETUNTS
‘Lsé’fm‘%'mﬁwmﬂwawgml,w Taun N5UTETIENRUS N15la¥UINITALETNAITVIE NITAAIANIINTA
nsmaakuulIndeUIn nMsnaavudediauesulay minataiudediva defadreufdusiusiv
Fuilaa nszuaunsnaununagnsnislidie myilesesiteya vaninasilunsinduladonlddeusiay
Usguan LLazmzmumi’JNLLNuﬂaqwﬁﬂ’liﬁamimimm@L%ﬂyimﬁmi Yadefinentoddunisiinun
ﬂﬁ&g‘ﬂﬁ‘ mi‘dizLﬁuwammijmqﬂssaﬂﬁﬁuaumu LLazmi?]ﬂﬁﬂwzmﬂNLLNumiﬁamiL%ﬂﬂaqu‘ g
UsggndannsdifnuiiAades

Principles, concepts and models of integrated marketing communication tools such
as public relations, advertising, promotion, direct marketing, word of mouth marketing, social
media marketing, digital media marketing, interactive media. Media planning strategy, data analysis,
decision making, criteria for media selection and strategic planning for integrated marketing
communication as well as strategic planning factors, evaluation based on plan objectives and

strategic communication planning skill practices by applying related case studies.
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0%

1713203 nagnsmstvuaianienisdoansesdnsuasuusudluyanda 3(3-0-6)

(Strategic Corporate and Brand Content in Digital Era)

Ardnunau : laidl

(Prerequisite Course: None)

VANNIT WWIAR giJLLU*ULLazLwﬂﬁﬂmsa%qaiiﬁlﬁam msfmuakae L domnsioans
aaAnsuazkuIUA W langdnssunislddenueaulalvesuslan miﬁﬂmgjuﬂﬂué’mLﬁammiﬁams
nsadreauldiiisuresgshalanealat madmuadndnualludenifienisdoans msatanisans
Tushesdnsuasuusuisiunisieans nsadvassdidemiidnadunavativayuiodesesesdns

Principles, concepts, styles and techniques of creating content. Designing and
developing content for corporate and brand communication. Understanding online consumer
behaviors, studying competitors’ communication content, creating opportunities for online

business.

1713204 NagNsLazN15IANIIATINISAANTTUNLAY 3(3-0-6)

(Event Strategy and Management)

AyrvsAunau : laid

(Prerequisite Course: None)

NANNIT NT8UIUNITIUNITIARINTINALAY NITTALOAIVIY N13TATNTIANIT N1
AanssufiAiiioanavudiius yuwuduiud desnavudinius madamauduazuinisin Taoiunis
Boudnagnsnsuimsdanislasinisianssufiay uaznsiinUfoRvidlusuuuuresasesu (Project -
based Learning) dioldlatenszuiunsriieu 15N ﬂasmﬁﬁ/mmimam NISUINITIATINIG
UUTENIM MIMEETUAYUNINITRY NMTRUINULAEIIAIAN N1Ta39ETIANINTTUUUT UaznIs
Usziliunalasanig

Principles and process of organizing event marketing including press conference,
event exhibition for public relations, community relations, media relations, product and service
launch by studying event strategies and management together with practicing in the form of
project-based learning in order to understand all working processes, marketing strategic planning,
project management, budget, seeking sponsor, work and manpower allocation, designing stage

performances and evaluating the project.

1713305 A153NNIINNSUTTUIFUNUS 3(3-0-6)

(Public Relations Management)

AuvsAunau ; laifl

(Prerequisite Course: None)

WUIAA MW NENNIT NTEUIUNTT NagnSiavimalian1suseuduiiug vannisuas
LUIARTUATTUSMISIANITANUNUUTEIIFURUS N1TUTUITIANITAINEN WAL NITUSHITAMUTUNUS
nelussdng n1sudnisanuduiusiuasisamy nsusmsanuduiusiudowary neldnseu
I3U555UvR IR
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Concepts, theories, principles, process, strategies, and techniques of public
relations, principles and concepts of public relations management, image management,
organizational relationship management, public relationship management, media relationship
management under the ethical frame of both parties and principle of public relations for profit

and non-profit organization.

1713306 nsARANTHUTURRaTNSES aRUTURRE9 B 3(3-0-6)
(Brand Communication and Sustainable Branding)
AvUsAUna : laifl
(Prerequisite Course: None)
LUIRR MENNTFIUNISADENTLUTUS NIz aLUTUS R EuNunsAa IR

a 1% (3

AUAN DIAUTENOULATANYLIANILAITDLUTUA  N1FATNAMUENTULATAMAYBILUTUATLTUAUMSNE

a s

Banagns nagnsnisaiawusuandwasierildladiudes gnan ndnaw gheviu guyy wazdnu n1s

AvuAAEUAYYT 1agl3895190MUTUA NMSnlalAsEga WennuaeAnsagedEu nsldnsesdionis

'
=

doansnismainegnsysanns sssnAuialussdnsgsie Tnswfun1s@nwainnsdfnuivesuusudidl
AEIBY

Principles and strategies of branding communication, sustainable branding affecting
stakeholders; customers, employees, shareholders, community and society, commitment
determination and brand story, understanding of economics for sustainable organizational
development, the use of integrated marketing communication tools, good governance with an

emphasis on case studies related to sustainable brands.

1713307 NMsAeANSIUTUARLIARARE 3(3-0-6)

(Brand Touch Point)

yrUsAunau : laid

Prerequisite Course: None

WENNTT WUIAA NTZUINTRRATRUTUARUTRIMNINIFR0a15A9 9 wazUsvaunsal
VYDILUTUA ﬁgﬁﬁﬁm%dﬁuqmamﬁa (Functional contact points) wasidinasiadsla (Emotional contact
points) M3tmszsinguiuilaaneuntsdeans masmunidennilideslesiuiuilan Wladeamnanis
doasuusud mmmﬂwqmﬁﬁamﬁmmzamsﬁﬁuLLoﬂ'azsziaamqmﬁ%ami naonauNsiANan1sdeans
WUSUARNUYRIMNINNSAoanseng 9

Principles, concepts, brand communication process via different communication
channels and brand experience related to functional and emotional touch points. Conducting
consumer analysis before communication taking place, designing content to match consumer,
understanding brand communication channels, applying appropriate content to each
communication channel and evaluating brand communication through different communication

channels.
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1713308 N158519uUTUABIANSlURAEINNTTUNITUING 3(3-0-6)

(Corporate Branding in Hospitality Industry)

rUsAunau : laidl

(Prerequisite Course: None)

Anwuwafn s uazanuiiumsaiauudesdnslugnamnssunisuins sessna
T59usy @en1s0u granmnIsuNIsieaiien waggsRauin1sdu 9 nszurumsdoasuuTudesdns s
U33ANEUTLS Aaenaun1suinIsUseaunisalvesgnal saudenisarenannnnuuiusuiniy
NANTAOATYRMNIALE)

Concepts, theories and corporate brand-building knowledge in hospitality industry
including hotel business, airlines, travel industry and other service providers. Process of corporate
brand communication, relationship management, customer experience management and

communicating brand through different communication channels.

1713409 vinwznsyauaznsiEusiionsiean saaAn SUAZLUTUA 3(3-0-6)
(Speaking and Presentation Skills for Corporate and Brand Communication)
rdeAunay : laid
(Prerequisite Course: None)

NANNIT WUIAR LLawqngmi%ami I@EJLﬁuﬁﬁumﬁﬂwﬂ’]i?ilam'ﬁshuﬂ’ﬁw”mmaﬂ,ama

#199 msftauyednawlunisiiausuegavszay nsadannuiulalunisiiaue msimue

dndnwalvesin msthiauefiannsaairsufdusiusdediuans anuvianudnlalugzuans dlauiun

nsdeans msthiauenuesalunens nstdiaueuiliidunis WenadnsAtuszansam
Principles, concepts and communication theories emphasizing speaking skills.

Personality development for appropriate presentation, building confidence in presentation,

establishing speaker’s identity, creating interactive presentation, understanding the audience and

communication context, official and unofficial presentation leading to efficient result.

2.2.2) AYWBNINTESANENTABULIDIRUNLALHORINAHS19855A

2.2.2.1) nguAvnandeny

1722101 AudugIUMSINIAansAuasiduil 3 (3-0-6)

(Introduction to Convergent Journalism)

deAunau : Ll

(Prerequisite Course: None)

w&NN"T wuAnveTaImanslugavasusiude ngAnssunsldde nsuiudaves
domavu gramnssude nmanawisluiveanaluladfiulflumameunsnindeaisassduazay
P17 MIUTMIIANINUAL 93U5TTUUATUNUIMYBIHDATNATIANAY N TANTAMARSHadIAN NTzUIUNIS
viaudeiiaenfufuaninesdnsiifinsnandenainvatstesnis luuinisdnnisesdng nsudn ns
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9ONLUY dnwaizvaiion n3nan FULUUNI9GINA aaonauaunalureniien unumaes
tihanwaiiles edevnemsdsauiiinasionisiuiieya Ynans msdnw waznsanndan

Principles and concepts of convergent journalism, media usage behavior of new
generation, an adaptation of traditional mass media through digital media, the integration of
technologies used in creative media production, news communication, news and media
management, content creation and distribution, media platforms, media organization structure,
organizational management, work allocation, roles of citizen reporter, social networks for news and

people’s news exposure.

1722102 AnudiugIuMaIEGauaziondvinaineases 3(3-0-6)

(Introduction to storytelling and creative digital media)

ArdeAunay : laid

(Prerequisite Course: None)

MANNIUIARYEIAAMNTTIARASNATIA FoRTvia inwy NITUIUNNTAIINETIA LAY
wedalunisaiisdeiiedsaufiviauargmainnssudeaineassd anumnensiazes Aaznisianizes
mMslaswingutmang nssuiumsAnlassdesnudeu aefazas waznslinedanisanses in
UftRlunmsoonuuularaisassAimaaEesuLdenataguuusia 4

Principles and concepts of creative media industry and digital media. The practical,
creative and technical skills you need to succeed in the digital society and creative industries
Storytelling definition, explore the art of storytelling, target audience analysis, story structure and
character development, a variety of storytelling techniques, script writing, and exercises to

enhance the delivery of telling stories across digital media.

1722203 NSLABULTIEF1ETIANALLTINTANIANENS 3(2-2-5)

(Creative and Journalistic Writing)

AvriAunay : Ll

(Prerequisite Course: None)

NANATIUNSUIUTNILAZITUTNNTANTANEAT U1 UNAIY UNILATIZY @NTARLTNT1
ANy LArlATIAFIOINISTEUT NMINITUIBIAUTZNBULAZAMAIYTY USTAUTND UWIEdT1d N3
LEMIRaENITAUTIVTINTRYA N15IATIEan IunN1saldegdu aatunisainisilies danu wisugha
NANTEYIUYBSEUMSAITTHOMSTNLI M TessaMazassnUsIM EnUfdRmadeugiuuudng 4

Principle of news writing and journalistic writing in many forms such as news,
reviews, columns and feature writing. News values, journalistic writing structure, news sources,
collect relevant information efficiently, study of current affairs, social issues, economic issues,
news analysis and impacts of affairs on news reporting. Develop news judgment and other critical
thinking skills to frame it in @ meaningful context and write tight, accurate and compelling accounts

with ethics and social responsibility.
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1722204 N391YUAILAZUTIAUNTNTU1IADULIDTIAUN 3(2-2-5)
(Convergent News Reporting and Editing)
FvrUsAunau : 1722203
(Prerequisite Course: 1722203)
miu,mamLLavmiLﬁmamwsﬁama misw&mwzh'gmw,l,wamwg%mma q Ifun Fefiun

']‘V]El nsvied L'J‘Ulsdfﬂ LLauaaamu ﬂ'Ti“Ui‘Vﬁ3’%]@ﬂ'lﬁﬂ’aﬂ‘l_liim’]ﬁﬂ’]ﬁﬁaﬂaumﬁﬁL‘\]‘IJ‘V] GNLLG]I@NﬂS’NENﬂﬂ?
ﬁEJ N139ANITNBIVTINIEAT ﬂ’ﬁ‘Uiiﬂﬂﬁﬂisﬂ’n el ﬂ’]iUiVi’]i’i]@ﬂ’]iLU@Vi’]L‘W@ﬂ’]i&lﬁ(ﬂLNEJLLW?L‘L!E]W']NWU

b

ﬁ’e]‘l/ia']ﬂ‘ﬁa?EJ‘UENV]N?{’WITUﬂ@\‘l‘UiiﬂJ’]ﬁﬂ’]i‘VINﬂ’]iVl’]\‘i'ﬂJLLUU“U’]iJﬁB LLu’JﬂﬂLLﬁ%ﬂWiU{]UG}\‘HU’J’]iﬁ’]ﬁ
mansguLuuing 9 917 Msderaiiteduiniw Nnsansmanilitevmssendamm Nsasmaninaiiios
’J’]iﬁ’]iﬁ’]ﬁ@%LLUUﬁ?’i’Juf’JM "ﬁEJﬁiillLLaSﬁlii‘&ﬂ‘Uiiﬁlﬂ‘Uﬂ'ﬁiﬁEJ\‘]'TLJ‘ZJI"I'JLLaSU%WWiﬁ'ﬂﬂﬂiﬂ@QUiimq%ﬂ"ﬁ
ADULIDSLAUY

Principles, concepts and skill practices of reporting and cross-media journalism
production for print media, radio broadcasting, television, online media and social media,
principles and concepts of editorial management for convergent media; media organization
structure, editorial management, news editorial and content management for producing contents
through various channels of media in case of trans-media editorial, practice of various type of
journalism such as peace journalism, solution journalism, citizen journalism, participatory
journalism, as well as the understanding of business factors and environments that affect

convergent media management with ethics and social responsibility.

1722205 nsasassAteyaftsnmnsiinuazua gy 3(2-2-5)

(Data Visualization and Animation)

JyrUsAunay : 1701106

(Prerequisite Course: 1701106)

WATANTATNETIA NFlATsdeya wasnisiauedeyamenislddeyalianin dulu
n51@n N3 wudl aflanisaseassresduseneunsiandesenafiniaiiousse ueludu nwasdii
waradiA Tun1sULEAUsIUNINNTATAENS

Using visual-language techniques for data creation and presentation with graphic,
image, graph, map, bullet list, data categorization, data alignment as well as layout design for
journalism presentation, creative techniques for news communication with various forms of
technologies such as the application of computer software for immersive graphic, animation, 2D
or 3D visualization, photographic editing and video in order to build the effectiveness of creative

news reporting.
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1722306 nMsad1edsIALliovnasuaznIsnaInndTia 3(2-2-5)
(Digital Content Creation and Digital Marketing)
AyrUeAunau ; il

(Prerequisite Course: None)

4 A aa o

wwIRe wannadeusazndndeiodonda mﬁmiwﬁé%aﬁ N1500ALUU N1TESN
andszneu nmstiaue Sansifomdmsudenaa msnseann sussna was nseldrude
Aavialudsznneng o sghamingay saudasesssuuazanusuiinvevlunsdeansiudelivleduasde
depuoaulall

Principles, concepts and practices of digital content writing, target group analysis,
psychology of audience, principles, elements, and types of strategic planning on digital
communication and digital content production, creative thinking techniques for digital marketing
communication, design process, budget management, content management, advertising and

financial sponsor, digital content and marketing ethics.

1722307 nagnsnsiaFastnude 3(2-2-5)

(Transmedia Storytelling Strategy)

JydsAunau : 1722102

(Prerequisite Course: 1722102)

AnwuazUftinmseenuuunaiiediude sewisdedaudu Ao dolnsvim] WY uay
Asfiut Audelva FoRdvaguuuudng q uazAanssufitay doseumiguiuusig q earuduis 9y
M5EANSANERS LLﬁ%L‘d’S&ULLUﬁ\?ﬁQﬂ@J ImmﬁumaﬁamimmndwL%"auﬁaﬁ'n,auaﬁawn U’ﬁ%Lﬁu a5
UsraunsallvigSuans asrmginssuuasnsidiusiuaudwane Tonssuiunmsaneesniuulunis
penuULLazNAnom e

Principles, concepts and practice of designing, sharing, and participating in a
cohesive story experience across multiple traditional media; television, radio, print media, new
media and digital delivery platforms, event and environment media - for entertainment,
journalism, and social change. Techniques of storytelling design to uses multiple media platforms
to engage specific audiences, elements of meta-narratives, an immersive and inter-active
experience for audiences, uses of design thinking process to design and develop creative

transmedia strategy.

1722308 nsa¥eassauinnssudandiaiionagnsnisieans 3(3-0-6)
(Digital Media Innovation for Communication Strategy)
Idedunau : il
(Prerequisite Course: None)
wdnmsuazinAslumsimun A assALazaisuianssudondia myinse
anmundenluviundaauiia Uszgndldiadesfloluairauinnssulugsiade nsvuiunisanids
ponuuUiledlaTzimufeINIES UM Azt Innssude Tinssiiunsunlihreauinngsy way

sUnuugsiaensmelavesdie MmeassimunduluuLInnssudeRdva
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Principles, concepts and practice of media innovation and creativity process of
designing digital media innovation. Analysis of digital culture and digital context in society. Tools
to develop innovation product and strategy in media business. Design thinking and research to
understand users’ needs and turn insights into product ideas. Analysis and prediction of digital
innovation trend. Business model innovation, Identify the best approaches for generating revenue.

Digital Media innovation prototyping project.

2.2.2.2) nguvLeniaan

1723201 Mandadoadneassd 3(2-2-5)

(Creative Media Production)

AyrUsAunau : 1701208

(Prerequisite Course: 1701208)

Anwuariinufiinsnandeainsassd Tunsunsndaidendoadisassd msldneda
M5 NMIIUHY NTLUIUNTHER NTFAGE NMTUTMIIANIIANSHER §3Aanesdie naluladnis
fnevenan uaznNeLNITLde

Principle and concept of creative media production, types of media products and
their audiences, plan and make a creative media production, technique of storytelling for creative
media, production process, practical and creative skills in pre-production, production and post-
production, use camera and edit suites standard equipment, produce projects in short film, TV
drama, music video and experimental video clips, live streaming, managing the production team

and budget planning for cross-media production.

1723202 N1SEIEAININTAIANENS 3(2-2-5)

(Photojournalism)

AyrdsAunau : 1701105

(Prerequisite Course: 1701105)

WUIAA NQBY wazN1THNTINYENITANENININTANTAENS nsEseaenniuay
amiadeulne sedusznauniw nisaren nluaniunisalsing o WU n1saten nyuyNUTEIg
138NN nsdenmmgnisal nsiawlUllunuansaisaandiadedding doing
Tnsvie] uazdeeeulay AuauTRlonzvosianmnsansmans naenaungruneiieades asse1ussal
WaEAUTURATIUADFIANUDIT NN ININTAIANENS

Concepts, theories, and skill practices for photojournalism, storytelling with still
image and animation, composition, situational photography such as protest photography, news
source photography, incident photography, an application of photography in journalism work for
printing media, radio and television media and online media, specific qualification of journalism

photographer as well as related laws, ethics and social responsibility for journalism.
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1723303 N15WANI18N1591INENTEeHEuaT INg InsTiAl 3(2-2-5)

(Broadcast Journalism)

Idedunau : Tl

(Prerequisite Course: None)

VANNTT UWIAA wazNISHNUSURLUNINENTIENTUTINYNTEeEL kagInglnsviel
fausinszuauntsdetny madeuundnn madmdentn n1snans1en1stngUuuuina 9 wazn1sdug
Uszn1at1n wedanissenuinninguaginsiaisedefda 1wy nnsaienenan n15vi1 PODCAST
Judiu yufansesssuwaznmssuReveudednulunisingiinguaginsvia

Principles, concepts and practices of radio and television news production; news
report process, script writing, news selection, forms of news production, newsreader as well as

ethics and social responsibility in radio and television news production.

1723304 Tassuiinujiawauivleduazdedunasuaniiv 3(2-2-5)

(Website and Interactive Media Workshop)

AvrisAunay : Ll

(Prerequisite Course: None)

AnufuRlugduuulassumsimunivled anuAnadassdlunisimuidssaunised
fldnuivled madianisduiu msaaindsin msmsgldvuivled nslddedumesuoaiin luns
Wawtlomuasianssulumsadideadsassfasnudunsansmans

Practice of website development, management and types of website, design and
develop interactive websites, manage content for deliver, using audience monitoring and analysis,
website marketing and business models, use of interactive and digital media design, creating
interactive experiences on website and interactive media for journalistic and creative media

production.

1723305 213EINEATIATANTTENUYTTaYa 3(2-2-5)

(Data Journalism)

Ayrdedunou : 14l

(Prerequisite Course: None)

wann1s wudAnlun1sseuIudadndegiudoya nslddumesidalunisuaim
foyailnangrutoya mIunzsesdoua Ayt uaszh anvarnviarsunasiinn léun yaea tenans
M19519N15 afALaraulIdy dausv1udedeyanigninuwagnsiln Uuﬁugmﬂgﬁma 2385354
95581UTIRTIAE TR

Principles and concepts of data journalism, internet usage for data search, data
encryption, data analysis, data synthesis from various sources such as person, government

documents, historical record, statistics and research based on related laws and ethics.
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1723306 TassnunUfuRseutLBeduaIu 3(2-2-5)

(Investigative Reporting Workshop)

rGeAunay : laid

(Prerequisite Course: None)

EJﬂﬂﬁ‘UGl&[,uﬁ‘IJLLUUIﬂNQ’mi’]EN’mﬂJW’JL%QE‘?‘U?{’J‘H musunmimaﬂ Lﬂi‘lﬁ%ﬂ% [ARk125819 ﬂWW
Tusssu netnfnwiagieslausilonINIunaINNa18YednIg LU E"i’e]ﬁﬂWiJ‘W a@'J‘V]EJﬂiuf\]’]EJLﬂEN aa
’JVIQI‘V]TVWTL! LL@uﬂEJE)E]‘LlI’ﬁU ﬂ’]ﬂi@ﬂqiﬂ’]ﬂ‘U%LL@‘UEJ\?E]'W"\]'WEJLL@uUﬂ‘U']’J‘VI"LJiﬂH’]

The practice of investigative reporting workshop on political news, economics
news, marketing news, sport news, cultural news through multi platforms such as print media,

radio broadcasting, television and online media under the supervision of advisors and journalists.

1723307  snsaddude 3(2-2-5)

(Documentary across Media)

GeAunay : laid

(Prerequisite Course: None)

waNN15 WuAn wasiinUjURnanansaidinde lHun dengnszaneides deinglnsvia
Fodsiiun Hoeoulatl Inefdadefaun des nsussens amds amedeulms nsiddes saudaany
wWnlalugeamslunisienns Mavuvasmuaiuayusenis

Principles, concepts and practices of documentary across media such as radio
broadcasting, television, print media and online media in regard to text, sound, narration, still
image, animation, storytelling as well as an understanding of publication channels and seeking

sponsorship for program.

1723308 N159NLUUNIINNLaZHANLTNYENS 3(2-2-5)

(Graphic Design and Magazine Production)

AyrUsAunau : 1l

(Prerequisite Course: None)

AnwuasiinufifnisanineansislusUuuuresdsfiniuasdeniva asdusenoutas
Uneans amLLaBEULLUUﬂ’]SL%EJuLLazmiLalﬁL%‘I’EJQEL‘LJLLUUSUEN‘QG]EJ&WS N1508AINEINTULREEIT N3
onuuUNTITin nMseenuuuianth mavhaetadiie uardedumesioafindmniuineansivia Uy
3319 nmsmsglaanlavan NMSRa1n kagITesITUANLTURRYOUADEIAL

Principles, concepts and practices of magazine workshop for both printing and
digital media, components of magazine, magazine’s styles of writing and storytelling, photography,
illustration design, layout design, multimedia design and interactive media for digital magazine,

business forms, making money with advertising, marketing and ethics and social responsibility.
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1723309 nslTeidussuazniseenuuLiom 3(3-0-6)

(Audience Analysis and Content Design)

yrUsAunay : Ll

(Prerequisite Course: None)

mMsinseiEuans Wladninelunisuslnadeuazans ma Sausssu 35730 Yesmns
sUuuuuazdnuvaglunisuiloafouazans avudesmsdnuien sasnsumssenuuuiiionliaenndos
fufsuans vuiiuguaSesssunasanuuinveuredeay unsdiAnwuaslassy

Audience analysis, media consumption psychology, genders, cultures, lifestyles,
channels, forms and characteristics of media consumption, content needs as well as content

design for audience, ethics and social responsibility, using case studies and projects.

1723310 mMstuinfeudenuuazadrsnisiudsundasiudsau 3(3-0-6)

(Social Movements, Activism and Social Change)

AyrUsAunau : 1l

(Prerequisite Course: None)

LUIAA NuReafunstundoudiag n3snsedn1eadeny nsrUIunINgAnTINT
sz adalenenmaussrmuiiowndeulmnisdiny unumvesnswieulmvdey nstundeu
mawAsuasgseauulouedenn viummadany Sausssuvesussiiulne dapmdsausmadie nsdiAnw
w3esflenisdeansifieadanudsunladudny nseenwuunssuiunmsdeasiiensidiusiunay
Fuindeulsafiudedny vutsesssuazanusuiaveu

Theories of social movements, social campaign, collective action, civic
participation, social movements engage with the policy process, social policy formulation and
implementation, the nature, past and present roles of social movements and their potential
capacity in shaping social movement and social change, theoretical arguments and examines
empirical examples and case studies, the role and impact of social movement activism, the role
of grassroots mobilizations, design participation and communication strategy for social movement

and social change with ethics and social responsibility.

2.2.3) nguAvudeninly

1703301 Ininguitanisiosns 3(3-0-6)

(Psychology for Communication)

IdeAunau : 14l

(Prerequisite Course: None)

wuaAa nqu Jaduduininer Afidvsnadonsyuiunisaeans lnsfinwn UuuUANs
doans Ininen1sdeansiidnasionginssunisindute Haduanelunaznisuenvesfuilng wuushaes
nszUruMsinauladdninewesiuilandenisdeasuusud NavesnsEUINITENENEAAILAAY
InAnen Anuduiudseniteyadnaindruyana ISnsdeansiiuszansaiw mslduindngdanis

ANINYWBNTEDANT
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Principles, concepts, psychological factors affecting communication process.
Studying communication forms, psychological communication affecting consumer buying decision
both internal and external, models of consumer psychological buying decision process towards
brand communication. Effect of thinking process in terms of psychology, relationship between

individual personality, effective communication method, psychological persuasive communication.

1703302 naqws‘miﬁmumﬁamLLazmiLa"lﬁa\aLﬁamiﬁamsaaﬁnmamusuﬁ 3(3-0-6)
(Content Strategy & Storytelling for Corporate and Brand Communication)
rUsAunau : laidl
(Prerequisite Course: None)

MaNN1S WA BsAUsENOU NagNsliaiaTIAiaonadeiuingUszasdAnianisnain
waznguitming nszurunisasassAiionuiudinanians InuFoRnisneununagnsiiunig
afassfidonifienisdearsednslivszdninm mutauszasdvasufoarsesdnsuasuusus nng
Anesiffuaiioniseanuuuiloniliaenndasiugivars udnnisidutinla nmslifeyainaaile
nssinaule

Principles, concepts, elements Creative strategies in accordance with marketing
objectives and its target group. Creative process for communication works, practice strategic
planning by means of designing content to create effective communication according to corporate
and brand communication tasks’ objectives. Audience analysis in order to design content to match

its target audience. Principles of persuasion, availability of information in decision making.

1703303 mmé’anqmﬁami?iaaﬁméini 3(3-0-6)

(English for Corporate Communication)

ArdeAunay : Taid

(Prerequisite Course: None)

ﬂ’]iWWUWWﬂ‘HuﬂWHW@QﬂQH@EJ’N‘UiEL!’]ﬂﬁ I%Luumiwmm gifou Weldlunisdoans
N8lULaZNYUINDIANTYIINE ammiULLUULLa NP LYY mﬂmaﬂluwﬂi 293 NsUNAUD
WHWIY N TsutenuUssrduiusiiudesng 9 AsLlumazkUarUIEdUNUS MIagULI N9
Weuunduniwal N1slenaudiua vac

Developing integrated English skills with an emphasis on speaking and writing for
internal and external communication which appropriate for forms and situations such as meeting
conversation, work planning presentation, writing public relations texts in various media, public

relations news writing and translating, summarizing news, writing interview, email writing, etc.
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1703304 NSANLAINEANIEN 3(2-2-5)

(Specialized Photography)

deAunay : kid

(Prerequisite Course: None)

#aNN1T WINAA wazn1sEnUHURNSaIEA WaNIzau Tawn 81801mY1UssoduiuG
drannlawan 1e01mAInssufiAvUssanes 4 dreaimudndae srenmundu Taediladnis
iluldludeusznneng @ nieuszneuidion nasnsunisUsznovendngrenmdase doamidlunis
ULAUD IWELNT LazIvLIeY

Study of principles, concepts and practices of specialized photography including
public Relations news photography, advertisement photography, special event photography,
product photography, fashion photography, etc. and the application in other media or photos
accompanied by text content as well as freelance photographer, channels of presentation,

dissemination and commercial distribution.

1703305 YABNATWLAZNISIERIBBNK LD 3(2-2-5)

(Personality and Performance for Media)

AyrUsAunau : 1l

(Prerequisite Course: None)

VAN UWIAA warinUfuan1sun nsuandeankude N13UTENIAINY MIdATIenTs
Ang semsinsiad maduisndidusents waiannslfides msiauiyadnam maedeulm
$19018 N1THARIEENVIENTN YN N1SuAINTE Tuizaudenndesfuntamay N15a13e9 way
JULUUTIENT

Principles, concepts and practices of speaking and presenting for news
announcement, radio and television programing, master of ceremony, vocal techniques,
personality development, body movement, posture, dressing which are applicable to situations,
storytelling and program formats.

1703306 anulugusznaunis LLazqiﬁa?ia 3(3-0-6)

(Entrepreneurship and Media Startup)

deAunau : Ll

(Prerequisite Course: None)

vdnns wAnlunsiduguszneunsiuiimamans nsnauwugsAafiysannisnmg
fuilmamaniuazdoasinary uiulassnunisindunamisgsiansfulassulssana Melesed
F9IN1INIAAIA MINALNS NImunasativayunisasu TagldnsiSeunisasunuuriemeaside
Media Lab 98808 uwnugsng wAnidomsians uasnaaeunisiiaue neldndnidessaunsas
maniitunuauganazifisssssy Inefinanansduazinindmduivinnlasms

Principles and concepts of communication arts entrepreneurship, integrated
business planning between communication arts and mass communication, financial and budget

planning, marketing analysis, strategic planning, seeking sponsorship, with the workshop for
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business plan writing, content production, and presentation based on journalism ethics with the
emphasis on balance and fairness under the advice of faculties and professionals as project

consultants.

1703307 N1UTMTIANINGULNUATULAZELUN NS WA 3(3-0-6)

(Fan Club & Influencer Management)

AyrUsAunou : il

(Prerequisite Course: None)

wé’fﬂmiLLazLLmﬁmTuﬂ'ﬁU%mﬁmmiLLWuﬂé’ULLazﬁﬁwaw%waium%mha%aé’mm
nszuIun1sveen1siluniu (Fandomization) nszuiunisidngnisiduwnly n1ssunguuesuwnluady n1s
Sosaurundu nsdeansfunguunluady Aunssuduiug Ansussleovd meshssdnwamuduius s
wadlansaisnazuimsiansgihdvinavuaietededinuogiedsiy

Principles and concepts of fanclub management, the key components of the
influencer ecosystem, psychology and fandomization, fanclub formation, fanclub establishment,
communication with fanclub, the connection with team or company, sportmen, artists, stars,
relationship activities, right and privilege as well as maintaining sustainable relationship,

developing strategies to build personal influence based on expertise, expression, and expansion.

1703308 nsdamaitfevuazyuvueaulay 3(3-0-6)

(Content and Online Community Management)

yrUsAunay : Ll

(Prerequisite Course: None)

nsuefiwesuazinsenisuans wilduvesUsehunisaunuivulanseulal n1sada
guruaierisooulay maiaunsluuuiomuarfnssudmivdslmidfieataszaunisaidinuarnis
i’mmjmmﬁqmuaaﬂaﬁ UVlmmuﬁﬁﬁ%ﬂQ’@LLaLﬂ%ﬂwﬁ@ﬁmm iw3esflanasmafianisusmssanig
unannosu ﬂuﬁﬂaﬁaﬁﬁmLLa3m1:u%"uﬂﬂ%a‘uGi’e)miu%mﬁﬂmisqmuaaulaﬂ

Social media analytics for audience insights, online conversation analytics, online
Community analysis, online community data analysis, online community design project, build and
sustain communities and how to measure activity, role of online community manager, community
managers Code Of Ethics.

1703309 nsuszandldimiiesdeyauasiinseideyasaulail 3(2-2-5)
dmiuaullmeaaans
(Data Mining and Online Analytics Application for Communication Arts)
deAuniou : laidl
(Prerequisite Course: None)
VaNN13 WWIAn wasmadalunisussendldmiiesoyauastoyasaulatdmiuauilme
mand indeailelunsdudunariinszvideyaseulall nszuiunisdufudoyasngiuteya (Data
Mining) nsUszananadiinsziwuuaaulatl (Online Analytics) iieldlunusuiimamans nisidila
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fuilan msilrssvinsaunuuaznseualanoeulatl MsiszimsuduazUssifuiieldluniing
WHUMSWRA e Ae

Principles, concepts, and techniques of data mining and online analytics
application for communication arts, searching and online data analysis, data mining search
process, online analytical processing for communication arts work, consumer understanding,
analysis of online conversations and trends, trend and issue analysis for media content

development planning.

1703310 AMYIDINUEINRTUNITLVIULD 3(3-0-6)

(English for News Writing)

AyrisAunay : laidl

(Prerequisite Course: None)

NANN1T wnAntunsnseukazagulanuinmwsingy Adwiluwasnivinau
117 JULUUNMSEBuTNWSingy eanu nsantufin agulsadiu Beudennudy fussergldnm
wlag1Inugangy Mslinwdanguluaugy nsUszaiunu NMsaeuaIutoya NsUTEEULAEYN7
nsReraLardun el

Principles and concepts of reading and summarizing English news, news
vocabularies and news process, the pattern of writing English news, abridgement, record, issue
summary, short-written statement, caption, English news translation, English usage in news process

such as coordination, information ask, working with news sources, question and interview.

1703311 m‘mé’aﬂqmﬁan'\ssﬂamuﬂhq%’mﬁa 3(3-0-6)
(English for Cross-media News Reporting)
Jyr0eAunau : 1703310
(Prerequisite Course: 1703310)
Anufualumsldniwsangulunszuiunmssiunugn wdaindiude uay e0mt17
sUMUUs Al Smeenilen sl sdefisnt I ralnsvien] ansei nstiauslugUuUURe 4 uazdesmedon o
Practices of using English for newsgathering and cross-media news production in
multimedia format for online news, newspaper, television news, documentary, any kind of

presentation and media channels.

1703312 dolufmusssuussunilon 3(3-0-6)

(Media in Popular Culture)

AdeAunau : 14l

(Prerequisite Course: None)

MANNT UUAR wazvquifefuunuimmtni amasyvieuvesdomnasu ignuiiauesiiu
deuszunion Inowduilninuen1sAnu duaiiide uagsinanudilandnnisuazivnravesdioun
MFAATEANMANLITE LAz FunuvesdeTigniiauesnudeuszaniey
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Principles, concepts and theories of roles and responsibilities of mass media
reflected through media in popular culture, with the emphasis on practice of study, research and
understanding the principles and rational of texts. Analysis of factual image and media

representation through popular culture and media.

1703313 mMsdesaiauiunanis 3(3-0-6)

(Communication for Specific Context)

v 10sAUnaY : 1l

(Prerequisite Course: None)

ﬁﬂwzLLaﬁ%ﬂﬁﬁamﬂugULL‘U‘UG}'N 1 Wuinsdeusaznsuanderfionsweuniogiedine
U MaTeutng uany wiAngnsraneideauaringlngviad afu Soudn man Mlesggiuansiiie
nsruAnLFasnsiuien n1sadsassdion ensdudugshtlutiunamed wu gshanues
9113 Busud A1Uan Wudu

Skills and various forms of communication, especially writing and producing media
for easy publication such as news, articles, radio and television scripts, scoops, stories, etc.
Audience analysis in order to find out audience’s needs of the content, content creation for

specific business such as agriculture, food, automotive, retail, etc.

1703314 nssusIANIsERa R dsnagnsdmiuntsiuastuiiie 3(3-0-6)
(Strategic Communication Campaign for Sport and Entertainment)
yrUsAunau : hidl
(Prerequisite Course: None)
nstnuioatafanssuimmitonsivuazduiisiiensdlfnwainesdninde dau

ANNLNPVDINITTUTIA mi'%'um']‘um’mé’aqmimmgﬂﬁ’] 3Lﬂﬁ'mﬁamumsﬁﬁﬁ’mumﬂejmﬁmma Ay

FrqUszasAn1sdoans NM130NLUUATS NTINAYNS Waznadslunisdeans nsidenidde suuszaw

nsUsynduiusuazduaiuianssy raensumsUsvdiunarTanalassnsinedenitauoranundeus

Iprisenulsznaumsdiausrau N1elin1AIUAN karN1TUTHEIUNATEIAMNATETINAUNUYILI

nYUDN
Practices of organizing campaign for sport and entertainment based on learning

from real organization starting from meaning of campaign, an acknowledgement of customer
needs, an analysis of situation and target setting, the objectives of communication, message
design, strategic planning, communication methods, selection of media, budget, public relations
and promotion as well as evaluation and measurement by presenting together with report under

the supervisor and evaluation of teachers and external organization.
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