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(Computing and Media Literacy) 5208 9fi%nwrn15dearsededimiusuiinyeu (Communication
Information and Media Literacy)

48NN H3911N13UT2YY World Economic Forum 2023 1é3awmsdeyaluiiate Future
Employee Report 2023-2027 iNSUANITINNIUVBIFUTENDUAITNUI @1897UA U Al and Machine
Learning Specialist, Sustainability Experts wazf1u Data Analysis and Scientists Ju 3 aneaudidngg
Wasuuladlumsuan gusznounsfiadiinsdsmufinnnduogisioideduraaseming 3 B
wazanafinsUssguaansaiiiansnui 3 wndulnedisoiodutagd e 2023 - 2027
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https://l.facebook.com/l.php?u=http%3A%2F%2Fwww.krusmart.com%2Fstudent-3rs8cs%2F%3Ffbclid%3DIwZXh0bgNhZW0CMTAAAR2AK-tOCdOFdCW4EAVAPFwJq9vqvWAJqXmtwkalSZJh3zJQUbU4olxzC5I_aem_YBjMUjPfHOY0k2ADbFYZ_w&h=AT2-9rDm6EcBfnTyEopuVQi3nLKULHU3dK1gdYXT_sJAGuYmumC-9msYj-U7KUCO-VoYMQ6qfk61DupxxwhdERn3QuBX4DkZpSDf0fjP-rB_0sfwHqFQbYQoUMjyRIsK9SQUrg

Future of Employment Report (2023-2027)

Macro trends and technology are changing job categories in the next five
years.
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Strategic Theme: 3 Smart Learning Ecosystem
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Work - based Education
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Aandesuaznmzings
1705xxx | g aenias 1 3 1701467 | lassuwinnssudvaaans 3
1705xxx | MIAIBUADNLET 2 3
1705 | AT NADALET 3 3
1701465 | Mseuinmeufiiduimamans 5 | 3
593 15 573 6
nennsansAansaaunasauiuasionia
Sl 1
AMANSAENEd 1 aAnsAnend 2
IRV 318397 wdlwhn | sWalen 3187397 wuawin
10100 | MuaneaEnswiIn s iiensioans 1 3 1701112 ﬁugmmqqiﬁaLLazmimmﬂﬁ?} ia 3
dusuilmarans
103xxxx | MIAAIEASANTIANITAEUIRNSSH 1 3 1701114 mﬁiwhﬁu?i'a Toya wazAdvia 3
1701111 | wanuazvguiinaaans 3 1701116 | nyane wagasesssunsdoas 3
1701113 | wALANITAIEAINLAZNITANLAA 3 1722112 | maaSesinde 3
1701115 | MI0BALUUNTIANGRVER 311701161 | msiSguinauuiduiinacans 1 3
1722111 | mwdfiugrursansaansneunes 3
WuikazdoRava
L01XXXX | Muanenaniuiansiiensdoans 2 3
102xxxx | NEIAAERTLAITIN 1 3
994 24 994 15
antunsinn sty riian 36




T 2
AANsANET 1 AANsANET 2
FWaIY 3783%1 wqena | S9EIYN 318731 naein
10200 | MHIAFARTUITIN 2 3 1701262 | nsiseuinauiiiuiinaeans 2 3
1020x | MUIAAIERSHIATIN 3 3 1722215 | NM3918URAZUIINITNIU 3
1701217 | mwndanguilonuivaemans 3 1723x¢x | NExiv LGN 1 3
1701218 | wafian1sanevinainiadeulng 3 1723xxx | Ny naen 2 3
WALANGD
1701219 | AUARAS19ATIALAYNITULEUD 3 1030xx | NUIAAIERSNITIANITUAZWIANTTY 2 3
Wonulineeans
1722213 | n5LA8uY7 3
1772214 | Ma@pudensansaans 3
1722216 | n91¥in wazwatwdulusuisans 3
A5
33 24 374 15
7 3
AAN1sANET 1 AANSANET 2
SWaEIY 318731 wqenn | S9EIYN 318731 niaein
10000 | anAFARSMIIANITUAELINNTIY 3 3 1701321 | msludusznaunsssie (wnu 14) 3
1701320 | medeitenuiimamans 3 1701364 | nsiseuinaudiauiivamans 4 3
1722318 | nagnimsiansestudeuazms 3 1722317 | maadassdidlemdodensaan 3
wAndeai1easIn Adfauazdoyaldadnifeiugiuans
1723x%xx | naw3yuden 3 3 101XXXX | vaaeaniuisnwitenisieans 3 3
1701263 | misewimaufURnuilmeamans 3 3 17230 | NAuAvLden 4 3
1705xxx | MIA3YNAONLET 1 3
394 15 39 18
antunsinn sty riian 37




= P
AIANITANYIN 1

= P
AMANITANEYIN 2

SN 5197391 wulein | e 5197391 nwuaein
1701465 | m3iseuinirufuamuinamans 5 3 1701466 | nmsiseuinirufuamuinanans 6 3
1722419 ﬂaq1/|éﬂﬂi?iaamﬁaa%ﬂwi’mﬂiiu?ia 3 1701467 | lassnuuinnssuilvaaans 3
Avauazdevnaden

1705xxx | MuInIgLdonas 2 3
1705xxx | MuanigLdonias 3 3
101IXXXX MmmmamimqmmLﬁ'amiﬁami 4 3

574 15 574 6
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4. MTNUEAINIINTEAIYAIUTURAYIUYDIHAANTN5I38UTVOMENEATEI183¥ (Curriculum Mapping)
4.1 MUINITUANTEY
4.1.1 3w enN1380a13AMANEDIANTUATUUTUA

NAaWSN15138UTVRMENgAT (PLOS)

18791
PLO1 PLO2 PLO3 PLO4 PLO5

RUINIVILRANIE

1) ngudvuny

1701111 vidnuagnguiinaans

1701112 NugnunegsnakasnIsnaInfviadmsuilinacans

1701113 WALANITANEATNLAENISHALE

1701114 ms3wiviude Jaya wazAdvia

1701115 A1S9RNLUUNIINNAIYA

1701116 NYMINY UALAIYTITUNTADENT

1701217 awdanguiieauidineaans

1701218 wadian1sanevinAmAaaulnilasfinge

1701219 ANUARESI9ETIALATNITUIEUDLN BN ULWAFRIANS

1701320 NSIFeMipnuilinarans

1701321 msugszneunsgsia

1701161 MsSpuinauduamuiinaeans 1

a wva v a s

1701262 m3euinauuduimamans

a wva v a s

1701263 nsiguimauiRnuilinaeans

a wva v a

1701364 M3seuinmaufudduinamans 4

a wva v a

1701465 M33puimaufuamuiinamans 5

wva ¥ a

1701466 M3seuinaujiRdiuiinamans 6

NN NN N N AN N AN ENENENENEN

N RNENENENENENENENENEN
NANENENENENENENENENEN
NENENENENENENENEN

NN S

1701467 1A5991UWIRNTTUIWARNERNS

av

annvunsdnnisleygdtan 39



18791

NAaWSN15I38UTVRMENgAT (PLOS)

PLO1

PLO2

PLO3

PLO4

PLO5

2) NguIYIVIAY
2.1) ¥ NDNN1580a15AINALNDDIANITLATHUTUA

T
aa o A

1712111 anu3iugIuNsaeasAdviaiiossdnIuasuTue

1712112 MS08UNBNISAREIAANALNDDIANTLAZLUTUR

1712213 MFasginIsnatnuazn i lagusinaledn

1712214 nnsdeansnsnaInfava

1712215 ANSIANTISNNSUTLINEUNUS

1712216 N3@0EIINIINAIAIIYTUINITHALNAYNTED

1712317 MIINUNUNMIFRAITDINAYNS

NNN N NS

ANERNERNERN

NN N NS

1712318 Audsdulun1sdea1589RnThashuIun

1712419 m3usmsnsaeansluanunIsalnudsuasn1igingy

N IRANENENENENENEN

(\

3) nguvLReN

3.1) AYNBNNITADEITAINALNDDIANTLAZLUTUN

1713211 nagnsn1snvuaLlieniven1sdeansosfinsuashusus

1713212 nagnsiazn139an1slasensnanssuiiiay

NS

1713213 I WN0N15E081S

1713214 N1508NWUUIRANWAIDIANT

1713315 nw19InguLiion1580a1509AnT

1713316 NMIASIHUTUABIANTIUEAAIMNTTUNITUTNNT

L T A A

1713317 nsdanmsanuduiusiugilauladiude

1713318 N1508NWUUADAINALNDDIANTHALLUTURA

NS

AN

LY dl
a ¢
1]

T
1713319 msdamsteyasmelyauseivgiionagnsesnnshashusus

N IRNENENENENENENEN

ANERNERNERN

avu

an1vuNsInn st At
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18791

NAaWSN15I38UTVRMENgAT (PLOS)

PLO1

PLO2

PLO3

PLO4

PLO5

4) NUINIVIADNLES

1705301 M3F0ATLUTUANIUYARAGD

1705302 @0fUQRAMNTTUANEUATUALALAT

1705303 FefiugnavinsIuiiedenuasiy

1705304 FofiugnamnIsuaunm

NN S

1705305 msyaluiiansisai

1705306 nagnsn1susuussiuladiiiowsediodum

1705307 wsesdlomsbnssideyanasnisinaunnudniivludedinuseulal

1705408 nseankuuyszaunsalilduazdumesinglunuilnaeans

1705409 nisdeansdmiugusznaunisaningy

N INENENENENENENEN

N INENENENENENENEN

NN N NN NN NS

NN NN N NN NS

'
= LY

4.1.2 F¥NNI5ANSAENTABULIDILAUNLALHORING

5187391

Naawsn133eusvawmangas (PLOs)

PLO1

PLO2

PLO3

PLO4

PLO5

NUINIYIRNL

1) ngudvuny

1701111 wdnuagnguiivemans

1701112 NugnunegsnakasnIsnaInfviadmsvilinaeans

1701113 WATANITANYAINLAZNITANLAS

Y

1701114 ns3wiviude Jeya uazhvvia

1701115 ANS9BNLUUNIINAINA

1701116 nouuY LaZISYSITUNITEOENS

1701217 awdanguiieauiinaaans

ANER IR IR IR NERNERN

av

annvunsdnnisleygdtan
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18791

NAaWSN15I38UTVRMENgAT (PLOS)

[

PLO2 PLO3 PLO4

PLO5

1701218 waliAn1sangvinnmAaaulnikasfinge

v v

1701219 AanuAnas1dssAkagMsiEualiaulmergns

1701320 NSIVLLNBIUTNAAENS

1701321 maduduszneunisgsia

1701161 msssuiaaUjiReuidvamans 1

wva vV a

1701262 ﬂ’]'iL'iEJ‘L!'iﬂ’]ﬂUQU@ﬂ’]uuLVlﬂﬁﬂﬁGﬁ 2

a wva v

1701263 ﬂ']iLiEJ‘L!iﬂ']ﬂ‘UJ;]U@ﬂﬁuumﬁﬂ’]ﬁ(ﬂi 3

a wva v a

1701364 msspuiaaUfiRcuidvanans 4

a va v

1701465 ﬂ’]'iL'iEJ‘L!'iﬂ’]ﬂUQU@ﬂ’]uuLVlﬂﬁﬂﬁGﬁ 5

wa v

1701466 ﬂ’]'iL'iEJ‘L!'iﬂ’]ﬂUQU@ﬂ’]uuLVlﬂﬁﬂﬁGﬁ 6

1701467 Tassuuinnssudwaaans

N NN NN NN NN

N RNENENENENENENENAN
NENENENENENENENENEN
NENENENENENENENEN

ARNEN

2) nguVIUIAY

2.2) 39 BN5aISAEASABULIBSIAUN AL HERINA

a

1722111 Anafitugrunsansmaninounesiauinasdonavia

1722112 nsianSesnude

1722213 A5 T8U7

1772214 ASWEUTNNTANSANENS

1722215 N1591891ULAZUTTUITNTUD

[

1722216 3N LLa%LL@ﬁLN%ﬂiUQWU?Wiﬁ’]iﬂ’]ﬁmi

aa o ¥ a = d U Yo

1722317 m'sa'sfmaiiﬂLuamaamsm'rsmafmmmaLLazmauamaﬂmmmm JUans

Y Y

d‘ b 12

1722318 ﬂaEJ‘V]Sﬂ’]iLEﬂ']Liaﬂsﬂ’lllﬁaLLauﬂWiNa@ﬁaﬁi’Nﬁiiﬂ

aa v

1722419 ﬂaEJV]GﬂWiﬁE]ﬁ’ﬁLW@ﬁ'i’NU?G]ﬂi'ﬁllﬁ@ﬂ‘\maLLatﬁa‘Vl’NLaEJﬂ

ARV ERNERNERNER N NERN

ANERNERNER NI NERNER NN
ANERNERNER NI NERNERNEAN
ANERNERNER NI

av

andunsinnsleyg i
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18791

NAAWSN15I38UFYaMAaNgNT (PLOS)

PLO1

PLO2

PLO3

PLO4

PLO5

3) nguAYLALN

v
o aa v

3.2) Y BNNTETAERSABULIBSIAUN LA HRRING

1723211 nmswauivledlazdedumasuaniin

<

1723212 sinwensuiiausuwasnsdunsns

1723213 M33nnsdumgioulgesuaznagnsnishsgauriuagy

1723214 M35USIANIFRAIBINAgNSAMTURRaMNTTUTS

1723315 115e13A1AASWAENTTIENUYILTToYA

1723316 Nsuaniloniaznisasiesele

1723317 @oLian1sTuLndaudany

1723318 Mswantlemdmiugsuasianznagy

1723319 A159189 UV HTIFUAIY

1723320 msviaungsiade

N ENENENENENENENENAN

N ENENENENENENENENAN

ANEANERNIANERNENENEER VIR

NN NN N NN S

4) NUINIVADNLES

1705301 M3F0ATLUTUANIUYARAGD

1705302 @0fUQRAMNTTUANEUATUALALAT

1705303 Fofiugnanvinssuiiadenuasiy

1705304 ForfiugnannIsuaunIn

NRNEN

1705305 Mswelufteansisasy

1705306 nagnsn1susuussiuladiiiowsediodum

1705307 wsesdlomshnsisideyanasnisinauanudnivludedinuseulal

1705408 n1seenkuulszaunsalilduardumesindlunuilmeamans

1705409 nsdeansdmsukUsEnaunsansngy

N IANENENENENENEN

N IANENENENENENEN

NN NN NN NN S

NNN N NN NN S

av

annvunsdnnisleygdtan
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5. A1TUAAIAUAIAARDIVIINATNEN5IT8US V951831 (Course Learning Outcomes: CLOs) AUNAANSN15IT8UTV0IMANgAT (Program Learning
Outcomes : PLOs) augud

Fyiennisdeanshaiaiiaasdnsuazuusus

PLO1: a¥wassdnusnuiimamanilnguszgniosdnuiunsiinuedunisoasuuiugiuadessnisdn

PLO2: Siiwiunazidonltinaluladfunsdeasuazansauma weluladidva faonadosiuuiunvesnisdoans

PLO3: thiaussusuivamansriugesmansioasivainvas

PLOG: MausumsioansiitednnismnusimensluuasnieusnesAnseniaanndesiuuiunesnsdoansuesosding gsna/uusus wasdeey
PLOS: uansenismuanansalunsususdenisiasuutadluuiunveansieas gsfauazdny

RUINIVILRANIE

378397 HAAWSN15138U3VR9318341 (CLOS) FulfiGeu

1701111 wianuagnguidnenans 1. nsenusngmsainsdadliegisgndeuazaenanesiundnnis wuiAn waznguiilosdu 1
Agafunsdeans (PLOT)

2. Binsidadefiidvinauardmansznusensieansingliesdnudiudimamansuazsinuesy
msdeanslsogradumaduna (PLO1)

3. AnnwiunumnthiinesanusuiaveuluinIndvamans naenauaiosssy LazITTEIUTIUTES

Undwemans (PLO1)
1701112 ﬁug’mmqqiﬁaLLasm'ﬁmama%ﬁaém% 1. Anseidadoiidsnadenmsdiiiugsialfaenadomamdnnisnisnain (PLO1) 1
Umerans 2. \aususuNsAeanIMInaaLiieneUaLesALFBINITsNguanA L mnevieLtvsenegsia
H1unsdiAny Inennanasesssuniegsnakarniinain (PLOL, 3)

1701113 WATANTENENTNLALNITANLAS 1. denldgunsaimsmenmliussqinguszasdvesnsaienin (PLOL, 2) 1

¥ [
v A

2. ¥nosAvsznaunm maadesdnenin Tngldndnnig wasmadanisdronmistuiugiuny
A3U5ITUNMIEAEAM (PLOL, 2, 3)

3. anussn Ui uselusksuneuiumesiteth Ul lusuidmamansuuiuguaiesssunis
e (PLOY, 2, 3)

av

an1vuNsInn st At a4
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187391

HAANSNT338U3V93183%1 (CLOS)

1701114 ms3wimiude Teya uazdvvia

—

‘UivLuuﬂmmmauam’smiwmLauamuaa @’JEJﬂiJU’J‘LJﬂ’]i@]i’)ﬁ]ﬁailﬂ'ﬁ'mﬂﬂm@ﬂ%@ﬂ%@ma (PLO1)

. mauauaamamauamnmwmmaw’mmiﬂivLuuﬂmmsuawauaﬁuna’]iuuwumummiummauma

damu (PLOY)

- wanseanienuaunsalunisdeanslulifivesidansuazdsuarsiieduaiunislunaidioand

Y

UNUIMAITWRIUIEIAN (PLOS)

1701115 N1589ALUUNSINNAIVIA

- ApTeivannsuazngefnseensuumelusunsunsinieauilmemanslagndes (PLO1)
- eanwuuudwananslagldlusunsuaauiannesnafinldaiundnnisuazngeiniseonwuy

(PLO1L,2)

- UfRmsldrmdsugiuanniusunsunsiiin (PLO2)

4. dauaranunsinannstilusunsuneuiunesniiinfidenndesiuingUssasdiasdaamnianis

doans (PLOL, 2, 3)

1701116 NG UA¥AIYTITUNTHOAS

. oUendnNguneg wiUUR wazatesssueIasivumuilmarans (PLO1)
- Awsziusngnsainedsaulagldnguinsnazasesssuiiieitesiunisinnuresdeniulavan

SusITURasnTN AU Tunaias (PLO1)

1701217 mwdanguienuiimeaenans

. 4AR9eaNAeANAIN T lUNSITINBEAM UM BN wluRugIue U LTnAdIaas (PLO1)

2. uanseanismuansaludulamnudryvesasilaainnisiteuazniseu (PLO1)
3. deansmunwyaiarnwilsulagldidniuazsuusyloangniesuazaenanaiuusunvedny

JnArans (PLO1)

1701218 wAllAnTsangyinAmAaaubiikasfinge

—_

 Masesilolumsmeviuazdrdunm nsdnseiitanuiinamanssuuuusng q (PLOL, 2)
. Ievrundmsunisanesin wadanisaneyin nsarsuninadauln n1stddes warvindeslsenau

Tngld@alsnsiansesmeninaaaulm (PLOT, 2, 3)

- a5vununnlagldnalulagdygiusshvsluniseanwuuuasadeassananu (PLO3)

1701219 ANUARASI9ATIARALNTULEUBLNDIU
TNArEnS

. LAUBLWIAN LU TR NUTINAAEN T8N TEUIUNNSAATEBAWUY (PLOT)
- uiledgmistunisdeans denisldiniesiiovenssuiunishndseanwuulaussqdinuie

(PLO1,3)

av

andunsinnsleyg i
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187391

HAANSNT338U3V93183%1 (CLOS)

- davenanuauimaransaleUsuuiazmalulagimunzauivanu lneUssgndldnnuuay

ViNYeAUANUANESIIETIA VUIUgIUASEEIIU (PLOT, 2, 3)

1701320 M5 uidmadans

A W N -

_denldusennnsiteneimeransvidennaodnuanwazdauandaanis (PLOL, 2, 3, 4)

Y
Y

. WeulAas MM TnAran s lAATURIUANTUABUNNSYINIFY (PLOL, 4)
. Wonlfadfuaziusunsudnsagulunmstinszideyalsgnses (PLOL, 3)

' '
= U 1

. UNANBNAITIA ULMARARSTHIUNTEUIUNNTIFE AL DN IEa N LT AU UTRIN9 A Nrane

(PLOY, 2, 3)

1701321 msiduguszneunsgsia

- NUNUEIAINYIIINITATUSIulimaransua FeansutavuiiasanisilisusUadludaausi

NITUIUNTIATIEVAIWIAGOUNGINA (PLOY, 4, 5)

2. BONUUUWKUGSNA Ly Yesmnanmsdeansiivangauiugsne (PLOL, 4)
3. Nastilenn wazdauaiianmazdelagdanttinaluladaiunisdeanswaransaume walulad

AR NdeAARBINUUTUNYRIgINALATNUEINATESTSH (PLOL, 2, 3, 4)

1701161 n1siseuinaUiRnuiimenans 1

. SEyLasATIElATeasIasnsEUIUN A NIuYeegIRaRUEN Weulesduunumueatine

AansluusuNeInns (PLO 1)

AAT1en nszvaumsaeaistun1suiianunigluesdng wazn1sdeansniegsna nannglunay

Aeusnasnns (PLO 1)

- Ussillungfinssunissusuasnavaussiofonigluiuvesuilaa iedszendldlunisusudyena

qmémiﬁami (PLO 1, 4)

- ’AnURoR suluusunindnimemaninigldnisiiuguaveseansdnusnuuasnidnauidedy

anuUszneuns laeanunsauiudnasyinanuimiuidulieg1aivsed@nsam (PLO 1, 2, 3, 4)

. LA@A9DDNINYINYEAITYINIIUEE19TATTIUTTAIVITN AMUSURABDUADINU LazAINSURAYDUAD

a wa

dpuluszninansinufufau (PLO 4)

- daviuazdaue Tenunan1sinUuiRnuidusliuvatednualsnusuaznsiiauemenlag

ansadeanstayaddivmsuarUstaumsalanmstinnuliegsinauiasiivena (PLO 1, 2, 3)

av

an1vuNsInn st At

A7)
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187391

HAANSNT338U3V93183%1 (CLOS)

1701262 msisguimaUjiRauilmeamans 2

- AATERFURUUNTALTUIUYBIBIANTUTOBIANTHD TINAIAN U VR LB TINELNIHIUY DIV

A9 9 vesasAnTHula (PLO 1)

CAweh wazduusziiuillonilunisinunianisndndnalaegnegnees muigan waznseniy

TnUszasAveteeAns (PLO 1)

. Weudviseldeuiilont NgNABImIunanA1 LA naNIv AN @0nARBIiULLINIINITHRAITVDY

29ans (PLO 1)

. WARED WU N159NLUUNTITN 818NN KS8FARRDIRLE LABEIMNUNTANAUUSUNUDIBIANT hATAT

MUNIRSgINIUTWAIEns (PLO 1, 2, 3)

- YR sreausulingey Fadnd 130y LasdndoassenusInvetIvIntladianinasn

srgEIaINIsHNeu (PLO 4)

- darhsenuiaziiaue kan1sEnUfiRnumenalaeg ey Tlassaiansdeansivansay

LATANNNSALNAUDINAIUINTITNA A SUNNASHNU (PLO 1, 2, 3)

1701263 n1sisguinauiRauilmenans 3

- APeilaseaing nsaliuauvesesdnsde dnvasilon naudmuny wazunumvesednsle

g 9gNnAed (PLO1)

Awrzrkazduseiuilarnsausedutniansieegauiugasmingan fUSN YL Y8I0IANTED

(PLO1)

- Weurn Weuuneny vieleullemdsliegrsgndewnundninimuasivingauiunguid e

¥9999Ans (PLOL, 3, 4)

. HANAD LYW 2NLUUNIIAN 180N Fnsodfle NHANAIN MUITANAUDIANT LATATIAY

imqﬂizaqﬁmiﬁami (PLOY, 2, 3, 4)

. Ussgnaldinueauiimamansuuuysannislunisnusuiasndnidonvang JULUULAZ Y091

Tineulandainudaanisveseannsinegraliusyd@nsan (PLOL, 2, 3, 4)

- wananudnlaluasseussadvidniulimemans waslinnusulinveusiodennlunmsufinnuass

(PLO4)

an1vun1sann1sy

o

av

17T
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187391

HAANSNT338U3V93183%1 (CLOS)

- Nawuagasounan1siieuiannsinanudiunsdarisenulasnsiauenauaigla

a8 UsEANSA N (PLOL, 2, 3, 4)

1701364 n1sisuinauiRauilmenans 4

. Awsgnguuuunsaiuauvesesdns/esansde nguidmanevsedsuansidiin dnvuzves

nfamﬁmmzamﬁumjmLﬁmmauaw%umaaaqﬁﬂi W LH LAz 8NKUUNISA DA 71T
Usgdnsnmuazdenrassiuusunvesesnns (PLOL, 4)

ansadulstiiy Jeud/ douiiemuszanduiug senuuunsiiin dienm wazdasedunude
151’aamgﬂ§faq (NZ U EGHY LLazﬁ@mmw (PLO1, 2, 3, 4)
Uszgnilivinuzuasiedesiiefuimamansuuunaunanlunisdidunusudeaisesdns doas
NSAANA MIADENSUUTUS SoRavLNSAnRe (CB) (PLOL, 2, 3, 4)
nannauateinuzsulmananslunisdenldinaluladuazdemisnismeunsdefinainuany
islineulanditmnevesesing (CJ) (PLOL, 2, 3, 4)

uokIAn i eNmuINSEUINNTUTiad19a T kAL zauuUS UNU0909An SR N
(PLOY, 2, 3, 4)
UftRaudearsneliasseussaivdnuazuaninuivinsoudedsnluyniuneuvesns
197U (PLOY, 2, 3, 4)

darieuaunaniIsiney waziiausnaunselszaunIsallnufI8319 baedned
Usgansan (PLOY, 2, 3)

1701465 msiguimaUfURsuilinamans 5

- Awrsgngduuunmsaiunuetenivisestansie sudnuaengudmne/guansiiedila

UIUNURINNTFRANT (PLO1)
PonLUULTeMLazHANNAWINYe AU Aman SilonandevTenaudea LA NI gy
fuingusvasdvetosdns (PLOL, 2, 3, 4, 5)

. @u1sadulsEiuien Weutiusendusius eanuuunsiin arean wardnnenasulaegig

gnies a319assA wazaenndeaiuNwinYalvetasAns (PLOL, 2, 3, 4, 5)
AuauuIANLAN VS oW ALINTEUINATYINIUBENAT9ETIA L lUdnsndnnaumiIe
\Wemnilaueuayneuauedfen1NABINITvetasdns (PLOY, 2, 3, 4, 5)

an1vun1sann1sy

o

]
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187391

HAANSNT338U3V93183%1 (CLOS)

a919a53AeM KA YIRFULUUUINNTIUAIUNSARAN TIAINVAIEU SEIVTILANE AN UYBINIg
dolugmddvia (PLOL, 2,3, 4, 5)

. WALYINYZRNIEN199n U lrlanaulunsTumuimedansnelaagaunsalassluanu

Usgneauns (PLOL, 2, 3, 4, 5)

wangoanfinunlaluasseusIaivIIn wasdausulinveusedinulun1sufuRauautne
mans (PLOY, 2, 3, 4, 5)

I3 189UNaNSENUFURMY azdiauonad sl szaunisainsEnaIumeIN9108 19tnLau
wavdefie (PLOL, 2, 3, 4, 5)

1701466 MsisguiMAUfURIulnamans 6

. AAERFURuUNMIALEuIYeIAnTTeRIANsHe Tudsdnvaenaulane/gsuasivertila

USUNIDINSaRans (PLO1)

. PRNLUULL DM LAENALNATUNN YL UTNARI AN SN DNANFDVIBNANUADASNLAMAIN WUNTEL

q

fuingUszasdvesasdns (PLOL, 2, 3,4, 5)

. @nunsaduuseiauiiiont Weudiuseuduius sanuuunsiin arenn Lazdnsenanulasgia

gnees a319assA wazaenndeaiuNwanYalvetasAns (PLOL, 2, 3, 4, 5)

. EUBLWIANNAR IMANTENALINTEUINNSYINUeE19aT19as5d et lugnisnianasuvse

WemNdANAILAYABUALBINBAIINABINTTBIIANT (PLOT, 2, 3, 4, 5)

. a39EsIALeMT KA YiSeFULUUNIANTTUAUN AR SaNVIANEUSE M EaNTUYeINIg

dolugaddvia (PLOY, 2, 3, 4, 5)

. fuineeanien1wasnuediiaanulunisinausuilmariansnnelaaaiunisaiassluaniu

dsznauns (PLOL, 2, 3, 4, 5)

. wansoanfenudilaluasseussadndn wazlinuiuiateusedirulunisufuRnusutive

Adns (PLO 4, 5)

. FarhenuransinU iRy waziiaueranureuszaunsainsineumeneg1etny

wazudedio (PLO1, 2, 3, 4, 5)

an1vun1sann1sy

o

]
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HAANSNT338U3V93183%1 (CLOS)

1701467 Tassuuinnssuiwaaans

 Aesgnlenuesaniulsznaunis meLAIesllolaTzinisnimain (PLO1, 2)
2. MaHuNIsdearstunsuanlasisaiiow Ugyvuian ulssneunis vuiiugiuasesssu (PLOY, 4)
3. dtauelassisnuuinnssuduidmananssean1uUsenounis Hiuguiuunazinalulagng

Yiauefivingay (PLOY, 2, 3)

. WAAuaEHEUNTFRaINVIAeULUY vunatnviangunanvlesufiaenndeiuinguszasdveanis

doans WenansuliAnnsasundasludspu (PLOL, 2, 4, 5)

. U EAUINANANYDILATINUUIANTSUTNARERS (PLO3)

NHUIVIVIAY

18991

HAAWSN15L38U3VR9318341 (CLOS)

1712111 AudiugIuNnsdeanshidvialieasdns
WAZWUTUA

- WRTwRANUInY ANNA1AY WuIfn wanguneliunmdeansesinsuasiusunniidediiaiula

darudenanielukaznieuanasnns (PLO1)

AATIERUNUIM NTEUIUATT waziaTesdalunisdeansesAnsuazuusualugadagdu siuds

ANANTUSAUUTUNNSdIAY LAasugia wasinalulad (PLO1)

. WATIEINTUANWNNYINUNTAINNUAIFOTIAL NUSHD bAaLNITES 199NN BAIUDIDIANTHAZLUTUA

Wovnaunlataduwiennudnsa (PLO1)

- Usziliudsganinmusinagniuasiaiesiiadeasesdnsuasusuntuuiunane lngldinaeiinu

ANUEARY AnuLYetie wasnansenusegilduladnudes (PLOL)

. ANNYUNUINYDIDTIEIUTIULATANSURRYa URDEIANlUNSEDET09ANSULATLUTUR Laedaann

ASAN®I959 (PLO1)

1712112 MSW8ULNENSERANTDIANTHATHUTUA

Awgianumangauvesgliuumsidsuusazussiandmivtesmnenisieansivainvang nde

2]
a

=

AdLAu (Traditional Media) wazdelusl (New Media) ANUNANNITNUFIULAZNTEUIUNITLTL UL
nsdeanTRAnIkazdeanswUIUA (PLO1)

AwrngndnvaziamzsUluu lavinguszasdvesnsideulszianeneg Aldlunisdeansesinsuas

WUTUA (19U 919U dUTUS, NMIN919, UNAY, UNUTINENS, undunival, Usenie, unne/

an1vun1sann1sy

av

17T

]
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187391

HAANSNT338U3V93183%1 (CLOS)

N

A1na, demnu/unlawan, iWenesulad/leleaiiiis) mundnnisiugiulaznszuiunsleu
\onsdeansesAnskazdoansiusun (PLO1)

- WyutnaUssnduiiug AUITEIen N1 UNAINKAZUNUSIANSNslRdeya AuAnTil waz

a5 sSuiNeiuesAnskazkusun undunivel Inviuiuyndmiudeuiavuy Weudseneasiige
Y9983ANT UazmssuunyanazAnailosudmsuguimslulenianiie meanusuiaveuse
deruuazdaiulundnasesssulunisdeans (PLO1)

T nAtAnISIa S0 LN A UYBIN1INSERANSNNERA LAY wazdaivd (PLO1,2)

1712213 MsAATenIsna1akaznsiinlaguslon
\Wedn

. AufuuaesiuTdeyanmunisnainsigTsiiugu Adeatesiuguilaald (PLOT)
 AeTganmuInfeunegInalewu lnesyyduds lona wazguassannagsna laedenld

iw3esfiedsaguiiaenndesiuuiundeyadiunmsmain (PLOL, 2)

Apswvmganssudusiaaludsdindudsive nsuwuingudusina wasinaeinldlunisudangu

amanazuuiliunginssuguilnanargsialutagiunsseiulssmanagseaulananuuaadeya
#1499 (PLO1, 2)

. MLNUNSERANSNINTAAIAAINNAIINATILATIERADTUNITUNIINITAA (PLO1, 2, 4)

1712214 nsdeansnsnanaava

ARTgnusunnienseatn nguidivane dngusvasdvesnisdeans Ussiandendviadnuasianiy

IALAU YN8 LazAnunInveddefdviaudasUseianeanisdeaisnisnain N1slddefivianis
nsea1nilszauaudniaLazdumal 9nnsddne muv1en1sdedisnisnainniudefavia
(PLOY, 2)

. denlddendviamimsnanalidenndesiuidminevetasinsuazuusud sUkuunslddenivanig

ANSAAIANNRAINNAE NITAS19ETIALLDNILAEAINUTLNDU MATANISENSBIS PUNISABAITHIU
#ORA MULLINNNITIDNLUY LAZWANNNSASNETIAMEYT (PLOY, 2, 3, 4)

. MAEULAEALTUNNSERANS NSRRI UEDA VA M og19TIUSEANS AN SIUDINTINETTIVUTEUNE

N3l Influencer N13a3519N13N52BLUBNT KAZNITIARAVUNUIUITLTITULATANUTURATOURD
dspu (PLOY, 2, 3, 4, 5)
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HAANSNT338U3V93183%1 (CLOS)

1712215 M3IANNSANSUSEIFUNUS

. AATIEN NFINRUNITUSTNTINNTANUIUUTEIFUNUS N15USTNSANUAURUSNelUeIAns NS

USPFIANITAINENEA! NISUTMIANUFURUSAVANSITUTY NSUSIMSANUEURUSUARLaTUY
M8lHNTBUISHFITUVDINIADINIY ANUNENVBIINUUTEINFUNUS AILANITINMAY N1SALTUNNS
wagn1suseidiuna (PLOY, 2, 3)

- MuwNunagnsnisuszmduiusiiesulviaenndesiuidmunsvesddng aniunisnluas

naudvang n3esilofoasimunzan vuiugIUaTesTsUluNITUNULAEAENIY
Usywduius (PLOT, 2, 3, 4)

. UEAUBBHUNNSUS LR USYRI89ANTLNBNNTUSNSIANISATNANEA! WaTNISUSITANUEURUS

fugawlaids (PLOY, 2, 3, 4)

1712216 N5E0@1IN15ARIATIYININITUAY
nagvnsde

. AeneinsalfnuiUssiuiiessysuuuy dnvae waensldinsasdiensdemmmaindaysannisiy

A0IUNTAUNNNITAAIAAINT AIUNENNT WWIFAR LazTULUUYRUATEIIBNITHOAIINITAAIALTS
Y35an1g (PLOY, 2, 3)

- AATIERALRTY ABeU wazAUMLIzANTRATellenIsdRaITNITRAIALAaTUITLANAE

ToguszasAuazngul g iuane1eiy auuannis LwiAn uargluuurenIasilanisdes
NSAAALTIYIAUINTS (PLOL, 2, 3)

£

. Anszideyaninisnainuazteyauslaaiia seylATelon15a0a13IN1IN1ATIYTUINTSA

Y U

winzauuan1un1sal (PLOY, 2, 3, 4)

. ssyvaninaeilunisdnduladenlddewsazussinn Jadesingg Mneadaslunisivuanagnsnis

doans nsEUIUMTMNMRUNAENSNISITEe TuuSunvesnsdeansnsnanalieysanns (PLOY, 2, 3)

- NNURUNAYNSNNTFRAIINITAAIAIIYTUINTT NUTENOUMILTNUTLAIRNTALIU NSHANNEATY

LA3RIM19Y kAT Tnlnzaudmiun1sUTEuNan 1IN UITaIRTaLNY NaannanIiy
USUNUDITINIVUNUTINATETTTULaYANUSURRYaUsadau (PLOL, 2, 3, 4, 5)

1712317 MIINUNUNMTFRASBNAGNS

. Awesgitadesineg Ninadeussansainmanisdeansiiveliduingddanguidming anuuanei

YoIFLALYRINIINTARANTH199 wazAneninlunisidnfeuaslduinnguidinung a1undnnis
WWIAA WAENgENUgILYeINTTaeansWenagnsdmiuadAnsgsna (PLOL, 2, 3,)

av

an1vuNsInn st At
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HAANSNT338U3V93183%1 (CLOS)

. 5ryTuraulunIzuIuNITINLNUNSFRa I denagns I5n1TIAT e LAz UsEliuan1unTaina

meluiaznieguenaidns Mmsnvuangudvunglunisioans wasisnswdanguidnanesinge
n1sfmuaIdeviad dueveusud Auen Adudya) upinain audnyuy endnval uay
amdnvalvasesAnsiiieidunseulunisieans (PLOL, 2, 3)

- VMU IANB LN UNTEUIUNNTFRAN T INALNSEMTURIANTEINA tnuTeysAUsEnauug Y

¥8304ANT TnUTEasd nagns ngulivuny YoAudeaNT LATYRINIINITADANT WUINNTT
Uszillunauseaninmuesununisdearsauingussasniinivue Inedandnnisnisdoansidens
dwueeAnsgsia (PLOY, 2, 3, 4)

1712318 AUg8ulun1s@0a1509ANTHATLUTUA

. AATENUATENINARBNNTAS MU TUALAL BIANTBYITITUNIUN AN INUWLIAA KENNITAIUNTS

FADANSWUTUR LATNTTUIUNTES 1 USURBENag8 (PLO1)

- AATiANugenledsEnianTERE SWUTUATUNTAT AU uazAmAIvBLUTUA Tug1ue

Aunsnddanagng

. Besginagnsnisaianusuandwmanoglduladesian loun gndn wilnau fieviu yuwu waz

#9A1 HIUNTUANWIMLLUIARN UENNITANUNISHBANTHUTUA LAZNTTUIUNITAS1MUTUADEN19898 U
(PLOT)

. Aesgienuwenleavensadugsitegidstuiunsadsanuindeteuavanulindasdeuny

SUA HIUNTAANWINIULUIAA AENAITATUAITADAITHUTUA LALNTTUIUNITASILUTUA DY 9T Y
(PLOY)

5. AwganudeniswazanunInvivesildiuladiudssiie Mingitesiuanudsiuveanusus
. Aaszin1sldiaTeslian1sd@eanIn1snainedayIiIn1g Lo 1eNenIeIT LA AMAIYBILUTUR

MN8N UAINNTITY HIUNSHANYINUBUIAN NTNNITATUNITABAITHUTUA WALNTLUIUNT
A5k UsuUneeg19dsdiu (PLO1)

. AATIEIUNUINTBIETIINAUIALLEIANTTINA Ndwwaran1sAeasiuTUARE 9S8 Kunsalfnw

AIULUIAR MANNITATUNITEDANTUUTUA LAZNTEUIUNNTASIIUUTUABE19E8 Y (PLO1)

an1vun1sann1sy

o

]
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HAANSNT338U3V93183%1 (CLOS)

1712419 MSUSMISTNNS@RaStuanIUNTal
ANULFILAT NN

. ARTINIAUTENOUAIAYUINITUTINTONaNEAl, NNdnual, LasTolduy Y0909ANTIATILUTUA

(PLOY, 4)

. TPULATTIMUNUTZANAN VBIN1EINGH NonaadenanIenusiossAnskazuusun (PLOL, 4)
3. AATIBVNTAANYI Y09N1EINATLAATUAUBIANTUALLUTUARISY YAt laaveg

nansgnu (PLOL, 4)

. AATIBANIUAN Y V0IN1ILINGATARTUAUBIANTILALLUTUARIY WBYIANTaI5N153ANT

fumsnieunfouiuiiofuanuidsuazn1igings ﬂivmumiﬁmﬁmmiﬂiyLﬁu Wiotlosiu
la,ﬂ;mﬂiymuaﬂamﬂmmﬂmﬂqm ﬂiumuﬂ’m’mLquﬂ’]iLLﬁ'lﬁzm’nnﬂqm FaurnsiasenaY
w¥eu n1smauAues waznisiuy nagnsuazinadalunislide (ladoduduuasdolnl) 1Hu
w3eafielunmsudlatiymuardeanslunmeing (PLOL, 2, 3, 4)

- Usziliuannudes Aiasisvingudddiuladiu dmuaiisednians Yssiliunseualssvud

mﬂﬂizﬁﬁﬂ‘mmsizqLmeqmié’@miamumizﬁmmLﬁamasm’;z'iﬂqmﬁmmzau (PLOY, 2, 3,4, 5)

. TNLLN‘L!LLaSﬁ’WLﬁ‘LIE]LLNaﬂﬂifl’@ﬂ’]iﬁﬂﬂuﬂ’ﬁiﬁﬂ'ﬂNLEENLLagﬂTw%ﬂqm‘ﬁﬂiaUﬂqu LLU')V]’Nﬂ’]'ﬁWUWU

ANANUAILAZ TBLEEITDIDIANIHATIUTUS LAaZUIMITINNTINAULEDA9Y (PLOT, 2, 3, 4, 5)

nguAvLRBN
3783 HAaWSN13138U3U993183%1 (CLOS) Fulliizou
1713211 nagvsmstmuaioniitenisioans . Answinagvsmstmunusriaunidemnisdomsssdnsuaziusud mnnsdinu TneBandnms 2
BIANTUATUUTUA waRn ULUUMAEWATiAnsad sassAitov (PLOT)

. Ussgndldinsadiamalulagfdviaiedlanginssunslidseuesulaivesiuslan uasAnwiguasly

fuilennisdoans (PLO1, 2)

- MNLHLNAENSuAzaasIAlomNdaSukaraTuayLTIdI0999ANT 1NEATEUAGURLIVINNIS

AvuALaE R LE BN TN TOIANTHALUUTUA N NAUBNAAST 091 USNNT AAIVDIUTUR LAY
1399519V0IBIANT UWINNNITATLlemAnzauiuusazunannasuiasne n1siidiusiuves
Auslan Lwmenisairademaunnsnduds wuaninisasieaulaluieuvesgsialan

av

andunsinnsleyg i
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187391

HAANSNT338U3V93183%1 (CLOS)

poulayl wunsnsasendnyalluilion AlaninuTeIry ANUSURATOUADHIAL LazasIs
AnuUWeiioluszeze (PLOY, 2, 3, 4, 5)

1713212 nagnsuazn15InNIslATaNsianssufivay

. AATIEvinagnsn1sInAInssuRAlugUL UL 9 WY N1530k0A9Y13 dnTIAnTT AansTuLiie

wravuduius yuwuduius wazdounavuduius elid legauszasd ngudinuneg was
NaNIENUVBININTIU (PLOL, 4)

UspiiunnuimngaueauumInsuIslasamsianssuiiay Halufun1snauny nsuivig
UUTEIIM MFUTMITNIU WaENSMIRATUAYUNINITRY (PLOY, 4)
sonuuulasenshanssufiiaviineulandsunisieans msnain wensairanndnual lned
Tassaiaunuauitiniau aseunqunszusumssdununnduseu (PLO1, 2, 3, 9)
Joviuaztauslassnufanssuiiiayluguuuy Project-based Learning lnga1unsaussanald
AUIAIUNITIIHEY NITATNATIANINTTUULT N13AnTlulATNIT wazn1sUseliunalaogi
\usguu (PLOY, 2,3, 4, 5)

1713213 I IMgniNon15d0a1s

a L3

IATIEINgAnTIuNSAndude Yadunielukaznisusnveeluilan auwuIAnLasnguinig
IMne N AyTunetesiunsEUIuNSdeansle (PLO1)
WATIERIULUUNITARAITINAINTANY (19U N15ADAITTENINNYAAS, NITHOAITNEGY,

AMsFeasIIaTY, MIdealsnavia) lneldnannismisininendunseulunisiiansan (PLO1)

A

syyuazeSureiladuiuininefiddninadenisinuuasnsnevaussdoanslunisdeans
(PLOT)
"3meﬁLLUUﬁ’]aaqﬂ'ﬁsmumiﬁmﬁﬂﬁ]L%ﬁm'i‘wwuaa;:JU%T,ﬂﬂﬁiam'ﬁ?iaamwium‘iu%umawm6]
(1Wu mMsuitym, mauandeyas, n1sUssdiumaden, madaaulade, woAnssundsnisie)
(PLO1)

TULAETATIENAMNAUTUSTENINUATNANAIUYAAAYBIEEIENT/WUTUA NUUTEANSANYRY
nséeans (PLO1)

1713214 NM590NLUUDNANWAIRIANS

. Aesideyanienisnaiafinettesiuiusuduazanamnssy wuildudagtuiazeuianludiu

n1seankuy (W aled, &, suuuy, wealulad) Niinasenisesnwuukusud wildungAnssuuas

av

an1vuNsInn st At

A7)
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187391

HAANSNT338U3V93183%1 (CLOS)

Anudesnsvesiustaa (Wu Ardey, laalng, Anunian’e) Advdnasnonisiuiuasmeuauss
fowusus (PLO1)

MuNunagnsingodedayanianisnain wuildusun1sesniuy uazwlliuguslaa (PLOY, 4)
Benlfindesiiouaslusunsunsfinlunisesnuuudndnual uazesdusenause 9 (PLO12)
wangiogilodndnualosding Tl aan ussafus Weudsdelavanuazyszvduiusnainguuuy
WlatheneniFessn uazaaszaunsallanzianzasesuusudgiuilan (PLO1, 2, 3)

1713315 nmw1danguLiionsdeansoeAns

sryuarliaTeisULuumsaemsnwsanguilivesluuiummsgsiauazesdng (1Wu msaunun
yily, maUseay, msthiaue, madeudiua, Mmadouseny, madeulssunduiug) (PLOD)
AATIENAURANAINVDITEAUAIYT (Formal vs. Informal) kagAdnanuIzauvesnIwily
anumssiuazAugFuansiiuansaiu (PLOD)
Anngidnwazianzvesnsdoasiuaaiunisaiineg wu nsldmeuluiivszyuegadumanms
wazlsiidunienis, maiauededuimsuaziiiousinau, msdeuiisgnénuazgd (PLO1)
Anngimegssiomsniwdainguiivsauanudidanazlivszauanuduialuuiunesdns
dieszydeduiilinaseusyavinimuesnisdoans (PLO1)
Uuldnmdangulunisdeansiidudeunasnainuatsluuiunvesesdnsidesnamneaufu
sUkvukaznawmaz laun Wneuuazuansanudadiuduniwdingy diaueunununiodoya
Hunwdange Weudennudssuduiusnmwsingquinudeniaq asudnasuasteyadu
AMesange Weuundunvalyaraidunedinguels laneuduanmwdinguluuiunmisgsiale
(PLOY)

1713316 MyasnuwususesAnslugnavnssy
nSUINT

- AATIERENYULLRNI LA AIURANAIIYDINITATIMUTUABIANT LTINS ILTY @18n15Tu

PAAMNTTUNTVIBUNYT WAZEINAUINNTBU 9 HunsiiAny) (PLOL)

- Awsgrtatenielu (Wu Tausssuesnns, Aded, nswenns) kazdadenisuan (UU NSWUT,

wualdunang, ngAnssuguslam) ndsnsnasenisaiisuusuaeAns AsUTMSANFUTUS
MU sUszaunsalvedgnan Tugmamngsunisusnis (PLOY)

av

an1vuNsInn st At

A7)
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187391

HAANSNT338U3V93183%1 (CLOS)

TNUHUNAYNSNTATIUTUADIANSIUEAAIMNTIUNITUINIT NagNSNTHOATUUTUABIANTHY
YoINN9A199 NagNSNITUITMIANUFUTUSAUGNAT NAgNSNITUTMIUTEAUNTAIgNAT Uagimue
Fain (KPIs) lieUsziliunaninudisaveanagnsnisasisuusunesdns (PLOL, 4)

1713317 msdamsanuduiusiugiiaulande

AnwinguiianliidunelusazneusnesAnsifiedmuadenarisnislunsaianudiniug
#i# (PLOL, 2)

Ainsesinagnéfimnzaslunisairsanuduius fuddlddmudonundnms wndamsdnnis
AuduiusivgRawlade annsdifinen (PLOY, 2, 3, 4, 5)

oNUUULHUNAEMS Msdeansuaznstldusmiugianlddmds Tnsdmunde doamna uayisms
funzaufuusaznga Weduasuniusiuileouarnmdnvaliifvesesdns aenadesiundnmis
LUIAR WaznagnnsUImsasdnTusAnfunguiidlidudsnislutazaisusnesdns

(PLOY, 2, 3,4, 5)

1713318 N1500NLUUEDAINALNDDIANTHALLUTUA

ARz neIRUsznoudAgveInsaealsiIudefdvia anvuzkasngRnssunstdudeniviaves
ﬂa'm{]'mmsﬁLmﬂm"mﬁué’m%fum’ﬁﬁaa’ﬁaaﬁﬂiLLasLLUiué AUUANENDINNITHOETHUUAILAY

aa v

fudeRdvia mamanmsuazuLIAnddyvesnsaeansiudeivia (PLOT, 4)
Fonliinsesilessnuuunsiiiniidefadndnuaivesesdnsuazuusud sumdnasddsznoudiunis
P9NkUUANY (PLOT, 2, 4)
aamwuLLNumﬁ‘amimﬁﬂiLLazLLUiuﬁmu%‘aaﬁﬁaﬁgimmiLﬂfamﬁ%ﬁammﬂwmagﬂLL‘U‘U‘?{
povausioingUszasimenisdeasuazainsnsidusuiunguidming mseenuuunsiing
dofedndnuaivesosdnsuasuusud uazdeamnsnisdearslunismeuniuazdanisiion

(PLOY, 2, 3, 4)

aa o

. TdnSesilodinsenideyaiivia o TanaUszansnmueansdoans 'iv‘UR]@LLSZN ngeu waglend

&

IuﬂWiUiUUiaﬂasmaLLa slilovnisaeansnavaegeiiuseansnm (PLO1Y, 2, 3, 4)

1713309 msdamsteyamedygruseivgiie
NANITOIANTHALHUTUA

. aﬁ‘U’]&VIaﬂﬂ’]iWUﬁ’]ULLa ‘UiuLﬂ‘VlG]'NG] %@QLVW’WI‘NIGEJ‘ﬂiUiU’]‘Uia@‘iﬂ%VlLﬂEJ’NI’eNﬂUﬂ’]iﬁ]Wﬂ']iLLau

3Lﬂi?«;WU@iﬂﬁVl’Nﬁqiﬂ%LLauLLU'i‘L!ﬂ (PLOY, 2)

av

andunsinnsleyg i
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[

HAANSNT338U3V93183%1 (CLOS)

a

. AwsgviunumveslyaiUseAvglunmsivuanagnsgnalunueie Wy n15eate, N5y, N3

(%

Ay, wagn1suinisgnen (PLOL, 2)

. Awnsgvidngninvesdygruseavgiunsianudilateyavunalve warseywuliddnidika

AloReANIHALLUTUS ATasllanainatiasineg vae Jyyanuseavgnldlunisussananadoya 35013

faUsziviannsatielvesdnsdndulanisgsialdodsiideyauazutiugunndu unumues
Jyavszivslunisufusesuszaumsaluesgndn Munsuiuasuamzyana snunsdlfing
(PLO1, 2)

iusumensidiniediouazimafinvestlyguszivslunisuszananateya wumsUszidy
anudululsuay waﬂiuwwaamimf]zuzm‘diuwﬁuﬂﬂuﬂWimaﬂwwﬁim nsUTuUse
Uszauni1salgnan kagn1siasuasainunianusun vuugrusualesssuiiiestestunisld

ﬂzgzgnliuwﬁiumiaammmmLuuqiﬂa (PLOY, 2, 3, 4)

- MakkUkazEuawAan sy UsERvgitoimuinagnsniussaniamdmivesAnsuay
WUsUA uBesEyfadn (KPIs) Mumungandmiunmsussiliunadnsveni sy ussfvgunlyd

Tumsimwinaens egrelasesssulunsdeaisuavaianuduiusivgnauasyiiduladude
(PLOY, 2, 3,4, 5)

NUINIYNADNLET

187391

HAAWSN15L38U3VR9318341 (CLOS)

1705301 NM3F0aNTUUTUANILYARASD

. ATIEINENNIT WWIAR UagNITUIUNTHOAITUUTUARIUYARRREA1S 9 Tner1dsds Functional

wag Emotional contact points ¥e3UszaunsalluTUA (PLOT, 4)

- Awngvinguguslaadmngiiiemanudesnisidedn Mweulesiunsdeaisuusulaegned

Usgdndnw (PLOL, 4)
A319UNUN1TARATLUTUANITBNLEITENTNAINABINITITIENYDIFUTLAA LHBNLUTUA uazqn
AnsiauusuA (PLOY, 2, 3, 4)
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andunsinnsleyg i
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HAANSNT338U3V93183%1 (CLOS)

7 T
A v a

ONWUULLDM L UTUATIALLAUNUBAALYBINIG NIBUANNUAGITIANDIAUTLENTAINUDINT
#oasuwusun (PLOL, 2, 3, 4)

1705302 #ofiUgnaIvnIsunINeunsuazazAs

. AATERUNUINTBIERTUNTTUIUAITHNAR LHEUNS LagnISUSIAALENI A TNEUASLALALAT SIND

ANUFUTUSIEINHEAR Fonane uazevu (PLO1, 4)

. AREANAENENTATNETIARALNTIAINYDININEUAS AL ALAT IS UNVBIDAaMN ST de s walTy

(PLOY, 4)

C Awesgsiwuildunazwalulad 919 wwasvesuansulnasdefava s1udIUSEIAUAYENT NS

Fuwes uazatessalumstiaueidevnludonmeuniuarazas fdwmadensiudeuntasly
gRAMINTIIANEURILazaTAS uasmsAsuulamginssumsuslardevestiuy (PLOY, 2, 3, 4, 5)
Usziiudvinavesnneuniiozarasiadediny TausTs LaziATugha wilusziuiesiuuas
sysiulan (PLOL, 2, 3, 4, 5)

aauumaiedeiausifiainassflunisimunion nagnsnsmeuns Tunagsia uauisy
namaanienstiaueiievnfiazieuaudladedoy meluladlu uazauiufinveusio
denuazausssuvesinaniefinoulamdnisiadsundasesgmamnssunneunsuazasasiuga
Advia (PLOL, 2,3, 4, 5)

1705303 defiugnanvnssuiiedenuasiy

Ansgiunuimvesdelunisdearnidesussd msliteya uaznisadianudilodeuseifud
Aendestudgeengluuiunvesdegads (PLO1, 9)
Anszsiuuliimesenavnssuiiiaunilonsuaus o ufeInsvegIeny Wy gsiagunw
walulaghiemae uazusnisanignie (PLOL, 4)

e

Usziluanumunganveanagnsnisaearsuldlunaudyvselasinisdeiineides

sUluulagilamvesdendwmadevirunfuaznginssuvesdinunildesgeioninuiu
depuvesdennanu (PLOL, 3, 4)
PaNWUVARVIBNagNSNITARasNduaTUANNNTA YimuaRNa nsidiusiuvesigeengludiay

nsafuayun SRR vedgeivedediey TngAdadanisidife aAnuvanvaty wag
ANMANEANIINUGTTY (PLOTL, 2, 3, 4, 5)

UEjgaeng
ATBUVN

>) D

av

an1vuNsInn st At
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HAANSNT338U3V93183%1 (CLOS)

1705304 ﬁaﬁuqmammiuqmmw

Aineiunumuesdelunsdeansaunm msnaiaiiiequanie wazn1seunstoyavnanIsuwmd
Tugnamnssugun1ie (PLOL, 4)

szydadeiiidviswavesiedenginssugunnzvessvuvy nslideriviauaslnduaiifelunis
anuduarasanunseminduguanig (PLOL, 4)
AnevidvsnavesdesrenginssnaunnzvesUssnvulusziuyanatazsefudsaumnundotio
ANNYNFDS UazT3usTIITRsTaYARUAEAIWEUNSHIUABRNS 9 (PLOL, 2, 3, 4, 5)
ARTIERgUNUUNSAeaTYe9esAnIFIUAUA1IE 15IWeUTa waYEIRIgYA1IE TamFeuunlly
welulafuazuiansslugpanunssud (PLOT, 2, 3, 4)
onuuULovuaznagninisdemsquamzuaznandeivnzantuuiunmadeay walulad uay
nguidvane Tnemilsfsmnugndeuazindefiovesteya a3usssunazauiuinvousedny
(PLOY, 2, 3,4, 5)

1705305 naweluftensisasy

. AATIEINENNTT WWifa Lagnagnslunisyaluiaisisuzuaznsiiaueegalussaniamly

Usuniivianvane (PLO1, 2)

- Awesgvindugilauazusunvesnsdeasiverimuaidming suuuu wagisnmsdeansiivangau

(PLOY, 2)

- ARTEesdlsEnaureINITnseudaya unua Awld wazdeusenaunisutiaueiivoly

donaAneafiugsuans (PLOY, 2)

. sonuuumsdearsluaniunisalianie Wy nuianssuiiiey uidilauedvinig vienisyaly

F1uzguIn1sUszyy Ingdunne wiun1suaue wazdeusenaumatianisdeansineulang
nquilmaneuazanunsalld (PLOL, 2, 3, 4)

. we dauanazdansAauvseujisenandilavinzauuasiuse@nsammunagnslduingla

waznisientdnwivangasluaniunisaling o uasluusuname Wy ukeaiing Msvssy
NGNS WsensaweteyaderuImg (PLOY, 2, 3, 4)
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1705306 nagnsnisusuuasIvlediiansedle

AL

a a =2

. AATILINANNTT WUIAR warearUsenauvadduledniiussansain s7udan1snwaulasaass

waznsInnaiemuiiuled (PLOY, 2)

- AATITRANUNNIZENVRINISAITD URL n15dan1siay uazunudaiuled (sitemap) ety

Usraumsalvasyldauuasnasie SEO (PLOL, 2)

. Awsviladeiifinasonisuansnavesiuleduugunsaluaziusiiwedeing o wWiesesiudldou

wanvaengs (PLO1, 2)

1% v & ¢ & 1% P Y] I3 s a
. ﬁﬁWQLLNuNQLQUI%@ LUBNN LLagiﬂiﬂaiqﬂ URL ‘1/]Will'?gﬁllﬂllﬂﬁﬁL.ﬂV]SUENL?Ul%@]LLﬁSWQWﬂ'ﬁ'ﬁN‘U@Q

Al (PLOL, 2, 3, 4)

. sonwuukazUiuusiadvlgdliaunsauanmalaflunainvaleaunsaivazsossu SEO duitugnu

(PLOY, 2, 3, 4)

. Ussiluanudenndessenitailont sywuvunisinaus wasidivuieveaivledludiu

Usgansamuazanudiaula IngldinIesolinsizideya 1u Google Analytics Lila19Uu7
n19M5USUUS (PLOY, 2, 3, 4)

1705307 ip38silomsliasgrideyanasnisinniy
auAniludednteeulatl

. ARTIINENNTT wUIAa wazmaliaiugiuresnsussendltinleeyauazdeyaseulatluuiun

Yaeuilnarans (PLO1, 2)

. Awnngiwvastoyaseulal iasesleduAu uaviasellolianendeyaiivangauiuilmaneves

miﬁl@ﬁ’]i (PLOY, 2)

- Awesgvinginssuduslaadedn nsaununlufessuladl uaznszuwadinueaulall eszymnsud

wazUszinudAey (PLOL, 2)

- Usziliunaunin Auuiugn wazAuiLgetieratteyailaainnszuiun1s Data Mining kaz

Online Analytics (PLO1, 2)

. Ussiliudnenimvesteyaeeulanlunisatvayunisdndulasuimeanians Ly n15319uku

ey niseenuiuukauUy visensiilaguuidimving (PLOY, 2)

an1vun1sann1sy

o

av

17T
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HAANSNT338U3V93183%1 (CLOS)

PONLUULNUNTHEALEM MsidenldveyauaziaTallalinsien nagnsn1sdeans vsedelaus
Fanagns isesdievtouwimnanisianuuazyszanananseuaseulai nszuiunslinseideya
soulatognaluszuu Inelddeyauazmsudnieszindugiilumsdndula (PLOL, 2, 3, 4)

. duauenaldinsgiuusaulall (Online Analytics) iielslusuiinerans (PLOL, 2, 3, 4)

1705408 n1seanwuulszaunsalliuazdumnes
wirlunuiiveaans

AATILINENNT wIAn wazesdUsznauvasnIseaniuuBumasineyld (U) uasUssaunsalyld
(UX) dwsudeRdvialuiunimamans (PLO1, 2)

Anzianusissnisvenguidmang waAnssuilday wazuunasldau Wenauwuimiems
9oNLUY UI/UX fmangan (PLOT, 2)
Ainszsidedeidsvesdumedilauazsraunsaifldainiuled weuwdindu vieinudislogads
WleiFeusannsdldnu (PLO1, 2)

Uspifiumuaenadosssvitaniseaniuy U/UX fuithmnediunsdeas e uazaruiia
wolavesylday (PLOY, 2)

INNYNTLUIUNTOBNUUY MITAIBIAYTENBY Uarn1sIEuasavas U/UX sagnaaiauam
$elunslga (usability), M3UE (accessibility) WawAmEIB (aesthetics) (PLOT, 2, 3)
Usziiumaannmsnaaeunsldau (user testing) Wileitasiesigaudauasqaiimsusulsilunanu
a9nuuU (PLOY, 2, 3)

ponuvunazianndume finlaglddmiuivled ueundiadu vieinufianansaneulandnedine
mans 1wy mIieFes mahiauedeya vionsaissraunsalfitiuasiedliladsanndeyalds
neAnsTuLldau n1seenuuulnainisldan (user flow) Lagn15319 wireframe %38 prototype
sgaduszuu (PLOY, 2, 3, 4)

a¥ananudoRdviaid U/UX aenadesiuiimnesunisdeans nisianFes vidensidiusau
youflflusuuuuiiasassdnarldnulsiaia (PLO1, 2, 3, @)

1705409 Msdeansdwmsugusznounsanindy

AATIINENNIT WUIAR LaENTEUIUNTHRANTIWITaNiUan v vesgIRvaniindUluuIun
#1499 (PLO1, 2, 3)

av

an1vuNsInn st At

A7)

62




187391

HAANSNT338U3V93183%1 (CLOS)

AATILIANABINTT YUNDY wazngAnssuvesiiduladiuds saudsguuuunmsiiausuag
FosnadoasiiiuszansamlunisairsnndnualuazainsideunAnvosgsna elugnis
ONLUUANSIALNAYNSNSABANSTINSI9A (PLOL, 2, 3)
mumuuazaaﬂLL‘UULﬁammiﬁamiﬁLLamﬁmmfﬂ'u iiny LazAMAIYBITINIANISABURY
vdnmsmsdeansdmiugsivaningy (PLOT, 2, 4, 5)
a¥1afeuaznagnsnisdoanslugunuusng q 1Wu fvdada (pitch deck), FAlouuriingsna,
Auled, vselnaduuladivaiiiie Tnomdsdangudmune (PLOY, 2, 3, 4, 5)
UsziiulszdvBammuesnisieansiiunsiananauiuvesiidanlddude 1wy anandila e
\Fosiu vidensimaulaatiuayu (PLO1, 2, 3, 4, 5)

UiaueuuAnnegIAaTiuansiideimd auan wagdnonmuesgsie IngldRatznsiaizeuas
nsdeansdnagysiiteaiaussyslanazanuavlanndiidmlsduds (PLOY, 2, 3, 4, 5)

an1vun1sann1sy

o

]
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AYLBNANTETANENIABULIBS LAUYILALHRIYIA

PLOL: a¥uassdsuduimamanilneUssgndosdmiuduasinugdumsdomsuuiugusiosssindn

PLO2: Swhviunazidenltinaluladiunisdearsuazansauma weluladiiva faonadosiuuiunvesnisdoans
PLO3: thiauausuimaAmansautesnisnsdeansivainmans

PLOG: 1M3usY WAA UATIHEUNSAovaINMansFULUY vumannvansunanlasufiaenndesiuingUssasdvasnisieans
PLOS5: iuffifimilenma1inn SHumansaflamadudnuasndndudenifiomsduindounsudsundadudsay

NUINIVILANL

18791

HBAWSN15138U3VR9318341 (CLOS)

1701111 wianuagnguidnenans

CAwsenusingnisainisdenulaegigndesuaraonndeaiundnns wulAn waznguiilosiu

\Aeafunnsdeans (PLO1)

AnsgnladeniissnauazdanansenudenisdeansiagldesAanuisnuilinamansuayinyea

msdeansiiegradumegduna (PLO1)

. AATIERUNUINMNTENLAEANUSURA YU TN TN AFIENS AADAIUITLETIY BATITIEIUTTUVDY

Undwmernans (PLO1)

aov o

1701112 #ugIUNNgINakagnIsnaIaRaviad iy
Wnaeans

- nsgvdadendmasonisaiiiuginaladenndomiundnniinismaia (PLO1)
. l@UBRNUNITARANTNIRANALiaRE UANRIANABINTVRINguanA T I evTeLdvnen1egsia

H1unsdlAny) lnedananasesssunisgsiakasnsnain (PLOL, 3)

1701113 WALANISANEATNBALAITANLAS

1. denldgunsaimsmenmliussqinguszasdvesnmsaienin (PLOL, 2)
. 9999AUTENBUNIN N15LATL309A28AN tagldnannig wagmAtAnNISa18AINLITUNUFIUAY

¥ [
v A

43

959555uN158A N (PLOL, 2, 3)

- anwssnImTuiugumglusknsunsuiawesiieun lUldlunuiimanansuunugIuasesssung

180 (PLOY, 2, 3)

Y

1701114 mM33viviude Toya wazAdvia

. ‘U'iuLNUﬂmﬂ’l‘UmJasU’nﬁ’l'ﬁV]u’]LEﬁJ@N’]‘L&ﬁE] GnEJﬂ'iuUﬁuﬂ’]W]i?ﬂﬁE]Uﬂ']’]llﬂﬂﬁlaﬂ‘Uaﬂ‘U@iJﬁ (PLO1)
. @@Uﬁu@ﬂﬁla%@ma%’nﬁ’l'i%ﬂﬂ(ﬂ@ﬂ‘\]’]ﬂﬂ’l'ﬁﬂ'iuLmuﬂmﬂ’]%@ﬂ%QiJa‘U’]']ﬁ’]iUuW‘lJ%’]UﬂTINiUNWUE]‘UG]E]

dapu (PLOY)

av
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. wansoandemansatunsaeansludifivesfdasuazisuasieduaiunmsdunaidiond

UNUINANTIRIUEIAL (PLOS)

a o

1701115 A1599NLUUNIIANAING

 ARTeivannsuazngen1seaniuumelusunsunsinivenuiimemansiagnaes (PLO1)
- eanwuuudwananslagldlusunsuaauiannesnifinldniundnnisuazngeiniseonwuy

(PLO1,2)

3. YU sldAdenugIuainlusunsunsiiin (PLO2)
4. dauaranunsfinannsidlusunsuneuiiunesniiinfidenndesiuingussasduasdaanianis

doans (PLO1,2,3)

1701116 NG UA¥AIYTITUNTHOAS

. o8unevdnngvIng winUUR wazasesssueIasivumulimarians (PLO1)
CAwngiusngmsainsdiadlaglingrineuazasesssuineitesiunsviinuvesdenielavdn

SusITukasntAnudunaias (PLO1)

1701217 mwdanguienuiimeaenans

. 4AR9eaNAeANAN T bUN SN BEAM UM BIBIng wluRugIue U uTlnAdIaas (PLO1)
. wanseantemnuainsaludulanudfguesarsilaannsilelaznseu (PLO1)

3. deansmunwnakaravileulagldmdniuazsuusyluaiignisuasdenndeiuusunveany

dwmarnans (PLO1)

1701218 wAANTSaNgyinAmAdaaubnikasfnge

—_

 Masesilolumsaeviuazdrdunm msdnseiitanuiinamanssuuuusng q (PLOL, 2)
. Ivundmsunisangyin wmaan1sanevin nsanadua nadaulig nstdides wagvindeslsenau

Tngld@ausnsiansesmeninadaulm (PLOT, 2, 3)

- a5sununmnlagldnaluladdygiUsshvsluniseanwuuuasadvassanau (PLO3)

1701219 ANUARES19ETIARANNTULEUBNDIU
TNArEnS

. EUIMIAAIUNTHAUNI N UT AR ERSAI8NTEUIUNNSAATIBNLUY (PLO1)
- uiledgnistunisdeans menisldniesliovenssuiunishndseanwuulaussqdivune

(PLO1,3)

- davenanuauimacansalesUsuuiazmalulagnmunzauivau lneUssgndldmnuuay

VINWEAMUANNANATINATIA VUTIUgIUATE5I5Y (PLOL, 2, 3)
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1701320 MFIgiiauimarans

A W N =

. Lﬁaﬂi%’ﬂizLm/]mﬁ%’wNﬁmﬁmamﬂﬁaamﬂé’mﬁué’ﬂwmz%’aa&aﬁé{mmi (PLOY, 2, 3, 4)
 Foulaseiemsisomaimermansldasudiunuduneunisiise (PLO, 4)

. denldadfuaslusunsudnsagulumsimszideyaldgnsias (PLOL, 3)

- dnausraitesudmamanifiiiunssuiunnsidelaedeniddefivunsautudosmfivainas

(PLOY, 2, 3)

1701321 nsiduguseneun1sgsna

- NUNUEININYIUNNTAUSIulnaransuas deansiiavunasninilisuuUasludiausi

NITUIUNTIATIEVAIWIAGOUNIGINA (PLOY, 4, 5)

2. ONLUULHUGIAA Wy Yeanensdeansimunzauiugsna (PLOY, 4)
3. Wdnwlen uazdnauailenmuazdelaedontdinalulagiunisiearsuavaisauma malulad

ARV NapnAReINUUTUNTDITINILALNUFIUITESITU (PLOY, 2, 3, 4)

1701161 n1siseuinaUiRnuiimenans 1

a.

. 3PULAEIATIETlATIET AT TEUIUNIAELIIUYRIIAIAIUEN WenlesduunuImvesive

AansluuSUNeInns (PLOL)

A9 nTEuIunsdeansiun1sujiinunieluesdng waznisdearsniegsna anielunas

AeusnasAns (PLO1)

- Usediungdnssunissuiuagnavauasiedenigluiiuvesduilan wedszendldlunisuiudsna

gmsnsioans (PLO1, 4)

AnUFUR aluusunindntmemansnglinmsiiuguaresennnsdnusnuwasninauindedy

anuUsznaunTs laeanasausuduasyinnusindudaulaegaiivsedngain (PLOL, 2, 3, 4)

. LEAI00NDIinEEN1SYINUREHAIIBNUTTUITTN ANUSURATOURDIY LarAILSURATOURD

demsluseyinenisiinufuman (PLOA)

- Ihuaztiawe MenuransEnUfiinundusluuuaednuaisnysiaznaiiauemealag

ansndeastayalivivmsuarysvaumsaianmstinnuldeg wdnnuuasiivioag (PLOL, 2, 3)

1701262 msisguimaUjiRauilmeamans 2

- ARTERFURUUNTALTUNUYBIBIANTUTRBIANTHD TINNIRN B VBULMNNEUNIHIUYBINI

A9 9 v0989AnTHUlA (PLO1)
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HAANSNT338U3V93183%1 (CLOS)

. UQ‘UGN’TL! AILAIUSURATBU "?JE]?W\

e wardudsziiuillonilunisiaunienisndntiildedigneies nnzay uaznsIny

TrgUszasAvetesns (PLO1)

. Weud1viseleuiilonn NgnasemuranA1BILasanivIdn aennnesiukieININITHA1TYes

29Ans (PLO1)

. WARHED LU N199RNLUUNTITN 818NN USBFAADIALE A8 IUUNTAUAUUSUNUDIDIANT WaLHSS

mummﬁmqmﬁmmﬂam% (PLOl 2,3)

& aa

13y warineas5871UTTUYRIVINTNAFIEASNADA
Sr8LIaINSHNaIU (PLOAG)

- Aavhenuiazinaue kan1sinUjiRanusignanldedisdnau lassasinisdeasimungay

WAYENUNTDALNDUDINAUINITNDITITNALASUIINNNSHANU (PLOY, 2, 3)

a wva

1701263 M3isguinauuan

MuUdnArIans 3

- ARTeilasiaing nseliuauvesesAnsie dnwueilion nqudvung wasunuimvedeAnsla

aeegNnAed (PLO1)

. Angsinariuseifuilamvseuseiiutnansiiegssiuguasininvaufiudnuas vedeifnsie

(PLO1)

- Weurn Weuuney vizedsuillomdeldesgndesmumanindnuasiansaudungudming

suaaaaﬁﬂi (PLO1, 3, 4)

. Namaa WU DBNLUUNIINA 818AIN Fnsaifle 9 d AUATIN LU AUAUDIANT LAYATIAY

amqﬂisamﬂ'ﬁaaa'ﬁ (PLOY, 2, 3, 4)

. Ussgnaldvinwgauinamansuuuysannislunsnaunuwagninilenvaigsuiuuiazgoms

Tinaulandainudaenisvedeannsinegraliusy@nsam (PLOL, 2, 3, 4)

- wansanudnlaluasseussaivdniutimenans waziinusuiinveunedinulunisufuRnuase

(PLOY)

. M uagasounan1s3euiNNsEnuEIuNsIvi e uLasNTIEUNaUAIB A

a8 UsEaNSA I (PLOL, 2, 3, 4)
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1701364 MsisguIMAUfURIulnAmans 4

1. AATIEATURUUNITANTUNIUYRI0IANT/09ANTH0 naudmunenserSuaisidiedn dnunsves

e MuuigauiungudinuiguasusunveIe9Ans DI ILNULAZDDNKUUNITHRA TN
Uszansnnuazdanmasanuusunuesesans (PLOL, 4)

. Aa1unTaduUsEeY Weuln/Weuilonuseudusiug eanwuuns in a1en1n wazdnsetusude

lopenegnaas wsnzau wazdannn (PLOY, 2, 3, 4)

- Ussgndldinueuaziasasllamuiimeamansiuuraunaulun1saniunusudeansenns doans

ASMAIA N1TADANSWUTUR YSaRINALISANAY (CB) (PLO1, 2, 3, 4)

. NAuNauan e nwe A ubwaranstunsdanldwalulad warteanenise kNI deiviainany

Wielrneulandithmunsvesesdng (CJ) (PLO1, 2, 3, 4)

LAUBWUIAN LTS INAIUINTEUIUNI TV UNAS AT IA AL MUEENAUUS UNVI89ANSARNIY

(PLOY, 2, 3, 4)

CUURnuFearsneldasseussaininiaziansainusvinveusedianlunniunauyeanis

19U (PLOL, 2, 3, 4)

- Anvisrenuasinanisineu agiiauenauvseysraun1salinaunieinanlietnedl

Jszansnw (PLOL, 2, 3)

1701465 M3isguinAUf U

Fudinerngns 5

Aesgnguiuunsiiliunuvessinnvisessdnsie Tiufanvunguilming/guasiiedila

U'%Uwuaami%"ami (PLO1)

.aaﬂLLU‘ULuE]‘W’]LLa mauwmu‘wﬂwmwuumﬂmamLwamamaamamamuaamid AN LUBNNSEY

fuingusvasdvetasdns (PLOL, 2, 3, 4, 5)

. a311509UUseAuLLeM Weur1UsEduiius eantuunsIfin o101 wavdnsanaulaagis

gneas a319assA wazaenndesiuNwanYaluetesAns (PLOL, 2, 3, 4, 5)

duekwInAnlivs e IN Tz UIUNTIURE 19AT AT Wit lugnisndanasunie

Lu@VI’W]llﬂmﬂ’]LLauG]’eJ‘Uﬁuaﬂ@aﬂ??ﬂ@@ﬂﬂ?i‘ﬂ@ﬂ@ﬂﬂﬂi (PLO1, 2, 3,4, 5)

. aiwaﬁmuam WNAITU ‘VﬁE]'iULL‘UUiﬂ(ﬂﬂ'ﬁ'ﬁllﬂﬂﬂﬂ?iﬁaﬁﬂi‘ﬂa’]ﬂVia’WEJ‘U'ﬁuLm/W]LViiJ’L;ﬁiJﬂU‘UENW’N

dolugaRdvia (PLOY, 2, 3, 4, 5)
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187391

HAANSNT338U3V93183%1 (CLOS)

. WAILYINWLRNIENUBIAULRILALARLALlUN TN UA Ul AR ansAelaznun salas sluanu

Usgnaunig (PLOL, 2, 3, 4, 5)

. wangeanian Ui laluasseussafivan wasiiausuiaveusederulunisufuRaunuile

fans (PLOY, 2, 3, 4, 5)

- Apisieaunan1sEnuf RN wastiausnasunselszaun1sainIsEnual8119198 19Ty

wazudenio (PLO1, 2, 3, 4, 5)

1701466 MsisguzMAUfURIulnamans 6

- APTERFURUUNIALTHNNUY0909ANTNTeRIANTER Taudsdnyuenquidmine/ESuansiiewla

USunveensdeans (PLO1)

. DONLUULLD WAL NAUNE T UN N WA ULMNARNEN SN B NAN BV ONAIUFDANSNIUAMNIN UL

9

fuingusasdvetasdns (PLOL, 2, 3, 4, 5)

. @unsagulseinuiianm Weuduszeduius senuuuns1in arenn wardnrenauliegng

QN @379a3A wazaenAdeIiuN NaNYalvetasdns (PLOL, 2, 3, 4, 5)

- awanuIAuAnlndvseRmuInsEuIuNTIIUegEIeaTIa et lugn1snannaiunie

\emnilauAuarneuausdsen1NABINITYedRsAns (PLOY, 2, 3, 4, 5)

. @319@59AL UM KA YITOFURUUEINNTTUAUNTHOETUAINMABUTEINTAMUZaN U0V

dolugaAdvia (PLOY, 2, 3, 4, 5)

. WAILINYELRNIENN9U8 99U laaLAulun1sYinua uiwmaransaeldaanunisalasaluaniu

Jsenaunis (PLOY, 2, 3, 4, 5)

. wanseanianudilaluasserussaivan wasiiausuiiaveusedinulunsufufauauilme

f@dns (PLO 4, 5)

- ApsreauNan1sHnUf RN wazausnasuseUszauni1sainIsHnuaIe119198 19T

wavidedo (PLO1, 2, 3, 4, 5)

1701467 Tassuuinnssuiwaaans

. WATERUYIuesan1ulIznounIs ABlAsedlnllnsIzYn1enIsnaia (PLO1, 2)
- MeuRuNsdeanstunskanlassssiewidymunaniuusznaunis vunugIuesesssu (PLOL, 4)

av

an1vuNsInn st At

A7)

69




187391

HAANSNT338U3V93183%1 (CLOS)

Wauslasaanuuinnssumuimeamansieanuusznauns dugusuuiaznalulagnis
thiauefvangas (PLO1, 2, 3)

wémmmsLLWiﬁawaﬂﬂwawsgﬂLLUU meﬂ‘wm8LLWﬁMW@%@Jﬁaamﬂé’aaﬁﬁmqﬂisaqﬁmaqmi
doans wlendnsulmAanswasuwdasludsay (PLOL, 2, 4, 5)
Wnauanandnveslasuuinnssuimamans (PLO3)

HAAWSN15138U3VR9318341 (CLOS)

o

518791
172210 ANUFHUFIWNTASAEATABULIDIAUN
Lagiondvia

Ansinsuiuiivesgeaivnssudesunsnarumaluladiiianldlunsmeunsnande
a¥9asIALALIILTT MamENATS wAnvemsasmanslugaasusiude (PLO1)
Ansgvimauiuivesgpamnssudedunssauiemn mundnnis uwnRsvesmsasmandly
qﬂmaam’mﬁa (PLO1)

Ansginisinmsesdnsdedumaluled o nmsnan sULUUgIAY (PLO1)
Aesgiunumvesiingiowaiiies idevnenednuiifinaienisuiteya 11ians nsfnu way
msiaudaas (PLO1)

1722112 msia1Besiude

A Dbdh -

Annerieadtsznou unumuaziualiivegramnssudeaiisassdluuiuntlagtu (PLO1)
Wisuidisudeduaztodfinveausazmaialunisaiiede (PLO1)
AinszsiesduszneuresslaEes 1wy Tasaises fazas uazqefinvesiies (PLO1)
99NLUTLLINIINTIAT0e Tasudes fazas Tiaenadosfunanisiinszvinguitmue
(PLOY, 2, 3, 4)

Ussendlfinadetuugiulumsainede uasmadanisdndes adsdomuuunfnuanszuiums
a¥9assAveIgnanIsudeaineassd (PLOY, 2, 3,4)

1722213 nSQ8UIN

WIHULAEUAINUBANAIITENINTT F15ATTIUNT baTU1IUTEVIFUNUS AUNENN158UI?
AuANYzualATIaie asAUsEnouLazAMA1 Useinu (PLO1)
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187391

HAANSNT338U3V93183%1 (CLOS)

Ainsgsimnuundedievesunastna ImsiAununundeya nansznuvesaaiunisainisiiles
denu 1asugha Afidentsesgn mslidyaussivgiduivaglunsyuiunsingn (PLOT, 2)
Andoutnnguiuusing 9 Weweunsvanetowns mumdnmsidournlaedandnaiosssuivim
(PLOY, 2, 3)

1772214 MSBOULTINTENTFNERNS

WIBULEUAILLANGNITENTINUNAIY UNTLATIER UNTANT0l Undunival a15aF wasun
UFIUIBNIT ANUAMENYMLLATIATIATINVRINISEULTNNTAISANERT N1TNTU09AUTENOY
wazAMAYeI ALY (PLOT)

szyumasdoya umaas1eds msuaamuazmnivTuTndoya Asdudmivnudouusias
Usztan (PLO1)

Anneiuiumemsiies dsau asugRaidsenadou mslttyyuseiviidudtielunsdeu
(PLOY, 2)

Andeudensarsmansguuuusing q Tnaldtyyiussfugdug
An@w (PLOY, 2, 3)

2wluNISTgY ANUNENISLTITU

1772215 AN95189ULAZUTIUNEATYN?

Ansigvinsruaunsiorn susnisdndent nafeuunn warnsuEnsiemsdlugiuy
14 9 (PLO1)

AnuftRnsduguszmeadn ufamslimadamstiaueisiudedia nslidygussivg
Uuﬁugmﬂ%aﬁiiuLLaz%i&ﬂﬂiiﬂ;hﬂﬁﬂﬁﬂdﬁ@mamiﬂmLLazmi‘u%‘mi%’mmiﬂaqmimw%mi
(PLOY, 2, 3, 4)

Sinsziuameamsmaeldanidemluwnanedusie q (PLO1)

onuulATsaIesdnsde uumINsUIMIIANIsNeUITANENITYN UuMIssUIMIEANS
domiftewmsunsludosuuuusing 1 wu Foseulay delvsviemi uazdeides (PLO, 2, 3, 4)
AnufiRnmsussansnsin uasmstanmaidenifiensweunstnuuudiado mumasgiunis
PWYSITUALUUM NN T BNULNATURRYUsdIAN (PLOT, 2, 3, 4, 5)
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3783 HAaWSN13138U3U993183%1 (CLOS)

1722216 n51iin wazuedwdulununsansmans | 1. Jinsiesideya wasiinldlusunsumsiauedoyasenslédoyaidanm ulsinsiin nsl uwud
(PLO1, 3)

2. uAnnuniinuazkedudusiemaiianisadeassd wuweluladndansfinadonass wodwdu
A Eeadif wazauild sadanslilyaussAvgiduganelunisadieassa (PLOL, 3)

3. duauesunsiinsazuedindulunuiisarsmanilasdenldiniosdionsufinnesnsiini
aamﬂé’mﬁu?mqﬂisaqﬁuassdmmqmiﬁiami (PLOY, 2, 3, 4)

1722317 nsadassiiiomdesenisnannavia | 1. Snsieidnvasionvvesiemludazunaniesuuaruuimiansusuldlimngay auuuiin
uazteyaiBsdniAatugiuans wazndnmIaiassAiomdmiuunanesufivia (PLOT, 2)

2. Aneiiuaadein uasUssgndlideyadednluniseonuuuiarainsassdilonvinsatunia
aulavesFuans (PLOL, 2, 4)
MNUHUNTTUINMSHARLAzNBUN o Tngldindassiertviaiiewnunidem (PLOT, 2, 4)
MaukusUUsEINaELad sl danidenluunanilosuiaia (PLOL, 2, 4)
NARLEenT ad1an mUseneudmiudendsia Ingldvinusiadesilonisnanida saudenisle
JyaUszivifiaonndosiugiuaisannsinesigiuasdedn Tinsevnansznuvesnis
ﬁamimuﬁaaaﬁa@iaé’qﬂmt,asmqLmeqﬂaqﬁ’uﬂ@mmﬂmﬂ%’ﬁaﬁ%ﬁaaamhimmzau (PLOT,
2,3, 4)

6. WHULNILLOMADHIUTDINIADAING LA8AILIDINITIANITAIUNITARR JUUTEUIULALAITUN

57810 (PLOL, 2, 3, 4)
1722318 nagndnisiaizesinudouaznsuanie 1. Aessdannuuandessaninadesuiy doRdva wazRanssuiewluniaiios ATBUARY
GEANGERTY asrtsznauddnlunaidenlosnsidndesinude (PLO1)

2. NauHunagndnsaFesinudenumdnns uuiAnnisesniuunisiaiesdinde flawsn
Foulsadomuiuvansunanesy Taemdsdnagnslunisnszdunginssuuazadianisdidm
Fwvewsuasmud g (PLOL, 3, 4)

3. UszyndlinszuiunisAniseantuy (Design Thinking) s2ude Tty s Avgiduaiosiletae

adsassatlamlunisnaniiionmnanué@e (PLOL, 3, 4)
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HAANSNT338U3V93183%1 (CLOS)

NSHANFDASI9ATIAMIUNENNSIELEN T dBkaLNALULaTlUNSNANTIIALNLANAULLD I LHELNS
FovanvaeYeand Wisnanaulseiun1ediey (PLO1, 2, 3, 4, 5)

1722419 nagnsnisdsaisiieadnauinnssude
ARTIaLardeNINGeN

Taszranmindenluuundrudaiva anudeinsiiuans wualduveauinnssy wazsuwuy
g3naten s elfvesde mundnnisuazudelunisiauinudnaiiassdiazaing
winnssudefdviauazdovadon (PLO1)
Aneiuumenstimeluladiiefisyadldiugsisde (PLO1, 2)
Wisuiflsuguuuugsiadonazuuimsainaeldannuinnssude ieesnuuuuuimianisnain
waymsaiungldfmneauiuuanefudendauazdoadon (PLO, 2, 4)
NaununsHanuIansalugsfadelasuszyndldiasesileluaiiauinnssilugsiadie munseu
nszvuNsAndseanuuy sauiainslilygussiviiludaelunsadeassé (PLOL, 2, 3, 4, 5)
wARFuLUULInnssudeRTviaLarAomnadeniutesansdeansiiaenadeatuing Uszasduesnis
domauarUspiiuyszavBmmsuuuy WendnduliAnmsasuwadudeeu (PLOL, 2, 3, 4, 5)

nguIvLaaNn

187391

1723211 niswmuiuledinazdedumasianiiv

HBAWSN15138U3VR9318341 (CLOS)
dufunaziinsziteyanguilmnesmeiniesileduduiiamusidusznoumsnaiaisdn
(PLOY, 3)

Ansesitladefianansaairesnelduuiuleduasdedumesueniinl (PLOT)
Aneitiadeiasussaunsalildaudvled (PLO1)

fannduled Wewsunsidomuarfanssudedunosueniiv Tneddsdanguitmne msai
s8lsl msasUszaunsalildon mudeyaildinnesily (PLOT, 2, 3, 4)

1723212 vinwgnsuauaaznsiunans

BBUNLMENNITHUFILYBINITNA N15FRATT Uazn1suanteaniuuTunvesdeinaguld (PLO1)

. Tdwediansauaudes dndes uazdamzlunisye igndss daau wazmnzauiuaniunisal

(PLOY, 2, 3)
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187391

HAANSNT338U3V93183%1 (CLOS)

Jasemsing ensinsvied wasanfusienistuguuuunne 4 uaznsdunisnsluaniunisel
959/91894 (PLOY, 2, 3)
iARUlMIINTY Wanseanedn ¥n1e uasussn eI zaniunames (PLOY, 2)

1723213 M353AN58UNgLaUIYRTUANAENSNNS
AanALNUASY

seyUNUIm Anuddy eadUszneuveiianinantsemAnlugadendvia Jeduiidmasions
WasugSuanaduurundunuunAaiugulunmsuimsinmasasiauiedetnevesiaviwa
NIANNAATUUTUNAS 9] (PLO1)
Jnszinszuunsaienagnsiunisigedsuanslinaneiluwiuadu (PLO1)
panluunagnslunisAum enld wagimu Influencer Wiwunzaudutmvune (PLOL, 2, 3, 4)
aaﬂLL‘U‘Uﬁﬁ]ﬂiiuﬁﬁ%’mﬂﬁﬁuﬁuéuazﬂmug\ljﬂﬁuwwj’mLLUiuﬁ/Qﬂﬂaﬁ'ULLWUﬂﬁU (PLOY, 2, 3, 4)
NauwuUINsIansuazUstifiunamsvhauswiugiidvsnaludnuaziidsdu (PLOT, 2, 4)

1723214 MIUTANTFRANTINALNTAMIU
MANNNTINT UL

N o= (R LN

oSUIAITING ANIAFIAZUNUIMYBINSIISALgsRatufidldegegndes (PLOT)
Airseinnudesnisvesgnimundnnsitesesitsuansidedn Tngldindesdioldouaznisify
Toyaidanmunnuazielsuu (PLOL, 2)

Ansgraniunisaiwazivuangudivang saudeiivuningUszasduesnisdeasidedg
WieaL 20nAHeIUTIANINUDIBIANITHAZANINKIAGENATE (PLOY, 4)
ponuuUasLarimuAnagnsnsieans Mlanudnaiisassd aeulandnguidmune uazdeans
pg19ilUseAnSnm (PLOY, 2, 4)

Fonlddouazimunsuuszanalumsinianssy Ifedsaummanna Tnodilsiassavinauay
Jadnfinvedusiaryenis (PLOY, 2, 4)

eunuysggduiusuasdaasuionssy lhedruduszuu lnedrdsdanisidiusiuves
nauidvngLazaudidiuvesfianssu (PLOL, 2, 4)

. UYsziluwazTanalasinisidedrudugusssy denisldinusivaziniesdonmunzauluns

A579@UANNANTIVRIRANTSY (PLOY, 2, 4)
YUAUBNAIY W5aUTAYT189UUTENBUNSUEUD (PLOL, 2, 3, 4)
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HAANSNT338U3V93183%1 (CLOS)

1723315 M3815MARSHAEN1TIILNUUITITBYA

FRUNENANNTUAZMLIANTBINTTIBNUYINTENMIEgItaya tegetaau saudadlaunum
V93U 1T ayalugaiivia (PLO1)

THnnaianisAumdeyaannuvaadia open Data) shudumesidn ¢ uazuszdiuaniiedie
vounatayals (PLO1, 2)

WNseetaya TATIEI UALdUATIEITOLAINUMAIS 9 817 UAAR LBNE1TTIVNT @0R Way
¥ Weadsmnudnladsdndeusediuin (PLOL, 2)

Wnauavdadeyasgreliuseansam Wngldnm unugil wavnsiiinluniseSuiedeya (PLOL, 2,
3,4)

Uszgnaldvinuznsdudu Tzt wazthiauedeya endninudsdniiaenadosiungmne

1723316 Nsuantlenmkaznsasiesuls

9395951 LAYATIOIUTIAINTNdeInavy Insmiliwmanszvusodinuuazyaraiiiedtos
(PLOY, 2, 3, 4, 5)

suIMAnMTuazLIIAnTaINTIHARle v aieseld dseunquitidnuilonn nagns uas
wultulugalasugiaaieassa (PLOL)

- aunukasinUfuRnisudnienidiniudesiie o o lnedrdafsdnvazianizvounas

wnannasy (PLOL, 2, 4)
@onuazUsulaa o inungauiunISINELWSHIUT0INI9AIS o WietiuUszansainlunis
wihdsnaudhmnewagaieyaaiiuiiom (PLOL, 2, 4)

- Awneiiasssendldtesmanennsilon sgrmainvate ieeulatuazesnlal (PLO, 2, 4)
5. MasNuUnsLaukazglanilen (PLOY, 2, 3, 4)
- Mwalwladdyaiussivgdudvaslunisadvassadlont neludiunisinunu nsleu n1s

PONKUU UasMFleTentaya Weaalsydvinmuazanuasnassalunsaanasu (PLOL, 2, 3, 4)

1723317 d@osian1sTuLndaudany

2FUNBRINANKAE VU TNEITeITUNSTURRBUAIAY TINTINITIUTIANEIAN UAZNTZUIUNS
ngAnssuleegliszuunwazininyg (PLO1)

. AAsngrnsruiunsilisulauneninussnsunazunuinvesnisiadeulniniedean Tunis

Wasuuasszauulsusuaglassasimednuliegadivanauazdaiau (PLO1)
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187391

HAANSNT338U3V93183%1 (CLOS)

- Amssideuluuazusnanduvesnisindsulnilunsasyseiiulagseuanudoulosuiunmig

dapn Taussan wazlymdiausivats (PLO1)

. ATIEALATNDAUNSEUINNNSANEINITARULMINIEIAY NIlUSEAUTRIDU SLAUTIR way

seeulan et lddusumslumsiauuwifnemues (PLO1)
Feonltiasesilonsaeansesnamnzay Woadsanuasewiing aansiiduson wagndndunis
Wasuuwladluusediuniadsnu (PLOY, 2, 4, 5)

gENLUUNIZUIUNM SR Sionsidiusiuvesssanvunassiunisdeans Tnasdadathme
naudvany usum audafurainisiasuwlasdinudieasusssusazanusuRaveu (PLOY, 2,
3,4,5)

1723318 NMSHARLLBMANSURSUANSIaNIZN

Y

au

. AR TUaslaeg19nTaUARUALLTIRYla NOANTIY karANABINTYRNSUANsTuLIUNENY

1 Ine#ia1sannUaduiudnine e Taussse 30330 wazanvazanizvenaud g a1y
WWIARLAENANNTMaTRINeT luNMsuTinAdewazans (PLO1)

. dauaziinsgivenis JUku wazdnvaglunisullaede elddudeyauszneunisig

wnunsAeansiivinzauiunguidvang (PLOY, 2)

CAeTgianudeanisanuiilont vesngugSuaisivainvaty uazaiunsaeenuuutilonnlv

ARUAUDIRDANFBINSUUABE19a319a55A (PLOT, 2)

. VNUHY 9BNUUY KARLaMdenAdeiuLTUaNS warnsUsediunanisdeansluaaunisalasdla

1n8EnNaNaTUITU WardAUSURATBUABKNANSENUNNEIAY (PLOY, 2, 3, 4)

1723319 5518 ATEUEIU

- Masnulasanurdsduany lunainvaneusziiu Wy 91amsidles iasugha n1snain fiw uaz

Tauussau leegaliszuuuazaseuaqu (PLOL, 2, 3, 4)

. AUl ATIRERU UavliATenideyaad19inde Wednauetugiduamuniaunmuazaoulang

ANnuaulavesanssavu (PLOY, 2, 3)

. UszandldwaluladuasYganvseivgiudvislunsfum Jwszideya wazasisassdilenila

Y

(PLOY, 2)
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187391

HAANSNT338U3V93183%1 (CLOS)

. WARLATUEUDLTDMNYIITINEUAIUNILMAINMA18RINN YU Folnsviad Felded wavdesaulay

lngidenldgunuuiimmnzaniunguidminguazusunveailon UNNUFINYEITLETTULALAIY
Suraveusadiny Inenseninfanansenuvesdeya 913a1s wavisnsiaweidenly (PLOL, 2,
3,4,5)

1723310 Msvanngsiade

BnTeinnulonlesruiiunsieasiunisiuuigsia auwwAnuazrdnnisvesnisdu
Huseneumsmuiimemans (PLO1)

- AesgRtenianisnata uazivuanagnslunisidnfenguidivung nieuniansuaumuma

atuayunensiuvsenisamula (PLOL, 2, 4)

- Yarhunulassnugsfianysannsessanuinuilinamansuazimaluladaielni aseuagueiu

N193u UUsTEIn N153AT1ERRa0 Lazn1519nagnsnisandugsialdediuduszuuiie
afeassAuinnssundenneulandnaintugafdvia (PLOL, 2, 3, 4)

. AnUfUAaiiunisssialuaninwindendnaeasslugiugdusenounsaemenanasesssuiNgans

Aans Mduanuauna Weesssy waslinnuiuiaveudadean anelanislid1uneives
ANTEUAzINIvTInlugaamnssude (PLOY, 2, 3, 4, 5)

. dausunugsiakarnanuruasesionsuauald (PLOY, 2, 3, 4, 5)
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UUINIVUFDNLES

a v ¢ | v a o a
51879 NAAWSN13138UTv89518791 (CLOS) YUl
1705301 M1sd0ansLUTUAKIUIARAGD 1. UATIVNENNIT LUIAA ULAENTEUIUNTTARATLUTUANIUYDIMN 9 TagA1iedls Functional 3

kaz Emotional contact points YasUsraunsalusun (PLO1, 4)

2. Swnswinguiuslaadmanaiiion insight Midexlosiunisdeansuususidegiafiussansnm
(PLOY, 4)

3. afaununsioansuususiidenlossening insight vasfuilng evuusud uazgesmisnis
doans (PLOL, 2, 3, 4)

a. sanuuuilomuususilvmngaufuuiasteanis wieufuundid initoTaussavsnmuasns
doansuusust (PLO1, 2, 3, 4)

1705302 Hoffugnanvnssunimeunsuazazas 1. Tinsgunumvedelunszuiunandn weund uaznisuilnadlomnmeuniuazasas s 3
AwdtussEwIegian denans uazia (PLOT, 4)

2. Jnszinagndnisaisassduaznisnainveanmeunsuazazasluiunvesgnamnssudesu
ay (PLOL, 4)

3. Answinltuuazvelulad 01 wnanrosuaniuiuardendvia uieseifiudvdng ns
duwes waradvsssulunmstiauaidoniludonmeuniuazasas fidsmadenaiudsundasly
gREmNTIIAMEURILazazAT WazmsAsuuUamainssumsuslardevestiuy (PLOL, 2, 3, 4, 5)

4. Yszifiudvwaresninsuniuazazasiiliodiny YausTsn uazlasegia wilusyiufiesduuas
sgeivlan (PLOL, 2, 3, 4, 5)

5. afaumadedeiauaiiaisasslumaiaunilom nagndnismeuns lunagsia uaudsy
nsnaiavionisnaueiemitasiiousnnd-ladedsy weluladlmi wagarusufingeuse
denuuazasusssuvesnandefineulandnsivasunUamesgnannssunmeunsuazazasiuya
fAdvia (PLOY, 2, 3, 4, 5)

1705303 defugmavnssuilodanugs e 1. SinsgsiunumvesdelunisdoasiBesussd mslvdeya uaznisasiemnudladeyssifiud 3
Rendestuggeengluuiunvesdanugads (PLO1, 4)

2. Wnnwinnlihmesgramnssuiiaunilonsuausironufeanisvesgseny 1wy giiagunm
walulagviewias wazusnisanignie (PLOL, 4)

av

an1vuNsInn st At 78

A7)



571839 HAAWSN1338UTvRe518791 (CLOS) JulnGey

T T
=) =

3. Uszifiumnumnzanvesnagndniseansildluuauiuyvielassnisdefiisadosiuggeeny
sUuvuuaziilevvesdeiidsuarorimunfuas noAnssuesdsaniifisorgeomnuiuinsouma
dspsmasdoiindaiu (PLO1, 3, 4)

4. ponuuvdevidenagnsnmsdeasiidaaiunuiiile sruadiia nsildmsiuvesigeoigludeny
nsaduayunstmununndIavesigsivesnadiiu Tnefdadamsdhis anaumannvane way
AMLVNEAUNIIIUSTIY (PLOY, 2, 3, 4, 5)

1705304 Heffugmamnsuguam 1. Annesiunuimvesdslunsdeansaunin msnaiaiilequanis uazmseunsieyan1sNsuIme 3
Tugnamnssugua1e (PLOL, 4)

2. syyiladeiidnsnavesdesenginssugunnzvesssrivu nslifediviauarlodvaiifelunis
Ianuiuavasimnunsevinaugunnie (PLOL, 4)

3. Ainsevibvinavesdesenginssuguanizvesszrvlussiuyaranasseiudsaumaiidodio
ANNYNFDS Wara3esTINTeTayAgUAIEAIHEUNIRIUADRNS 9 (PLOY, 2, 3, 4, 5)

4. Fis1evisuuuunsdoansvesesAnssugunne Isme1uia wazgsiaquanie saudauunli
welulafuazufanssilugpanunssud (PLOY, 2, 3, 4)

5. panuuULHemUaznayvdmsdeasaunizuaskandefimnzausuuiunmsdany melulad way
nguvine laeilsfsanugndeauazindeievesteya a3usssunazarmsuiinousedany
(PLOY, 2, 3, 4, 5)

1705305 nsyalufiansisasy 1. Binsevindnnns uudn uaznagnslumswaluiiansisazuaznisiiauseeediuszansamly 3
USuniainvans (PLO1, 2)

2. Awnswvinguiilauasuiunvesnisdeansiormundming sunuy uazisnisdeanslivenzay
(PLOY, 2)

3. AnsziosAUszneuvesnsiadendeya unya Awaild wazdousznounisiausiiieli
donAneafugsuans (PLOY, 2)

4. ganuuuMsaeasiuanIunIsaliane Wy uRaInIsuiay uduaueIvInig nsenisualy
F1uzguIn1sUszyy Tnediunya wiunisdtaue wazdeUsenasuwmalianisieansinevlang
nquilmaneuazaniunsalld (PLOL, 2, 3, 4)
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S189%1

HAAWSN13I38U3 V09318391 (CLOS)

- ue dauauazdnnsmauviseuisenngilavinzauuasiussdnsameunagnsliutnla

wagnsientdnwiivangasluaniun1saling 9 wagluuTuniane Wy ukea Musey
NUENs wsemsiaueteyaderuImg (PLOY, 2, 3, 4)

AU

1705306 nagnsnisusuuasIvlediiansedle

a

. WAS1LANANNTT W0Ae karearUsznauea Ul NNUsEANS AN 52UD9IN15HUTASIESN

wagnsanailevuuiuled (PLOY, 2)

- Aesigianumiganteen1sale URL nsdnnisiuy wazukudaiuled (sitemap) iieiiin

Usraumsalvaeyldauuasnasie SEO (PLOL, 2)

- Awsviladeiifinasonisuananavesivleduugunsniuaziusiwesng o wiesesudldanu

wanuanengy (PLO1, 2)

Y Y s & o a:' Y] 3 s a
. ﬁi’NLLNUNQLQUVL‘ZfW LUBNN LLa%Iﬂiﬂ?ﬁ’N URL V]Lﬁll’]%allﬂUﬂi%LﬂVW@ﬂL?Ui‘ﬁ@LLa%WQ@ﬂiimsﬂ@\j

Al (PLOL, 2, 3, 4)

. sonwuuazUsuusaduledlianunsouananaldfiuainuaisgunsaiuazseddu SEO duiiugiu

(PLOY, 2, 3, 4)

- Usuilluaugenndesseuitailont susuunisdnaue wazidmuisveaivledludiu

Usgansnmuazainuiiaula lngldiasesliedinsieiveya 1o Google Analytics LNBI9UUT
n19N5USUUS (PLOY, 2, 3, 4)

an1vun1sann1sy

o

]

av

107

24

1705307 iA304ilan1sins1eidayautazn1sanmy
anuAniuludedsaneoulal

1

o
[

. AATIVANNST UnAn uazmaliaiugiuvesnisussendldivilesteyauasdayasaulaluuiun

Yasudmarians (PLO1, 2)

CAwrngiuvastoyassulal insesiloduau wazinsesilolinsgvideyaminzauiutmineves

nsApans (PLO1, 2)

- Awseinginssuduslaagedn myaunuiludessulal uasnszuadinuseulatl ossywsud

wazUsziiuddey (PLOT, 2)

- Usziiunaunin Anuuug wagaudweisvesdeyailldainnszuiunis Data Mining uaz

Online Analytics (PLO1, 2)

. Uszliudnenmvesteyaeaulaulunisaduayunisdaduladmuilinamans 1wy n15319uHu

v mseenuuuwaNilgy visensiinlaguudming (PLOL, 2)
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S189%1

HAAWSN15138U3Y09318391 (CLOS)

. BONLUUKNUNTHAAEM nsidenlideyanasziniadioiinsie nagnsn1sdeans wiedeiaue

Fanagns wsesdlovieuuimnanisinaunaryssananansvuaseulatl nszuiumslinseiiteya
soulavegaduszuu nelddoyauavmsudniesesiundugilunisdnduls (PLOL, 2, 3, 4)

. duauenaldaiinsigsiiuusaulall (Online Analytics) Wiellusnuiiwerians (PLOL, 2, 3, 4)

1705408 Mseanukuulszaunsalyldiardumes
wirluanulimenans

- BATIVVENNIT WWIAA wazeIRUsENaUveINITeanLUudUWasmayly (Ul) wasdssaunsalily

(UX) dmSudenavialuusuniweaeans (PLOY, 2)

. Ansgianudeinisvesnguidimving naAnssugldann uazuTunnisidany ienauuIniems

2ONLUU UI/UX Tiviangas (PLO1Y, 2)

AwszideidedeveBumesiawazussaunsalfldainiuled weundindu vianuiidegass

Wealsguiannsaldnw (PLOY, 2)

. UseiuANADAARBITEMINNNISEBNLUY UI/UX AUNUUN8n1uNISEeans wav wazaAI1uig

wolaveeyldau (PLOY, 2)

CININVNTTUIUNITIBAKUY NNFININIBIAUTENDU BAZNITHIINUDTIVT Ul/UX AR8LNU9IAU

Anudrelumsladau (usability), Mg (accessibility) wagALaIBNL (aesthetics) (PLOL, 2, 3)

- Uszdiunaannnisnaaeunisldeu (user testing) todasziigaudeuazgaiinisuiulsdlunany

a9nLuu (PLO1Y, 2, 3)

. sonwuukaziawdumefingdlddmsuivled weundindu wieinuiiausanaulandniadne

Mans Wy M9Eses nsdauedeya visensasssvaunsalninasierlilagdinteyaids
neAnsIugldau nseenuuulnainisldau (user flow) wagn13319 wireframe %30 prototype
pgrauszuu (PLOL, 2, 3, 4)

. @519KaUERRIAaNT Ul/UX @9nnasdnusniingm unIsandns n1suanisasd san1silaiusiy

voulluguuunasisassanazldaulaass (PLOL, 2, 3, 4)
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#i13 9 (PLO1, 2, 3)

AATIRANUABINTT YuNae Uagnginssuvasiidiuladiudy audsgluuunmsdnausuag

FoanedoansifivszavsanlunisaiunmdnuaiuasAainsseuuiAnvesgsia wetlugnis
PONLUUANTLANAYNEN1THBATNNTI9A (PLOL, 2, 3)

- MMUHULagRNLUULHaMINTFeansuansisgaiiy Ideiny LavauA1vegIivamindUny

VANN1INITHOETAIMIUTINREN1SMEY (PLOY, 2, 4, 5)

- a5 19douaznagnsnisdeanslugiuuusig o wu fAsduda (pitch deck), 3nlouuziigsia,

Auled, vselnaduuleduaiiiie Inedsdangudmune (PLOY, 2, 3, 4, 5)

- UsziliuUsgdnaninveamsdeansniunisinnaneuiuvesiidiuladiunds wu anudila A

Werlu vivensinaulaatuayu (PLOY, 2, 3, 4, 5)

- dausuuiAanegsianuantidderial auen wazdnenmuesgsna lngldauznisianEeuas

nsdeansidanagnsiieasiansgdawazanuaulanngidnladiude (PLOL, 2, 3, 4, 5)

a v g a v a o a
51897 NARNEN15L38U3V8951873%1 (CLOS) RIS
1705409 n1sdeansdmsugUsenaun1sanisngy CARTIINANNTT WUIAR UagnsyuIuNITAeasTMIzaNiudnyurvesshvansndUluusun 4

an1vun1sann1sy

o

av

17T

]
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6. AM95UEIIEIU
1) VA ANEWIAlY nemeioilusimsnaivdnmily USUUSI WAL 2569 Uaz/v3e suiienian ey
2) UINAVUANE
2.1) ngudvuny

1701111 nanuasngufinarans 3(3-0-6)

(Principles and Theories of Communication Arts)

AyrUsAunau : laidl

(Prerequisite Course: None)

n&nA13 wuafn wagnguiilesduiAsafunisdears ssdusznevvesnisdeans
nszUIUMIAeans msarsuwazthmguiluysannstumansdug Jadefisiavdnauazdamansznusens
dodns AudATY unumuTfivasausuineulivAndmeamans naenauasesIl LavasIIUTIM
VOINTUNAFERNS

Principles, concepts and theories, as well as the elements of communication, and
communication process; creating and integrating theories with other sciences; factors that
influence and affect communication; the importance, roles and responsibilities, including ethics

and morality in Communication Arts profession.

1701112 NugumsgshauaznImanAdvindusulimaaans 3(3-0-6)

(Business and Digital Marketing Foundations for Communication Arts)

AyrUsAunau : laidl

(Prerequisite Course: None)

aufilugiuiiiennnudilaninnirsvesesdnsgina lassadia esdng nasnau
annundoudssansznun1agsia Anulenleavesdiusine 4 fdwarenisianagnsuaynisaiu
A IMENE8IANT TAINEITUBIANT NSTUINITNTINITAAIN WagNISFRa1IN1IAAIR lagaauiunism
NsnaAluBwana ngugnALdming naenIulTLSITUNNGINMALNITAAIA

Fundamental knowledge for the overall understanding of business organization
and organization structure as well as the business environment, any connectivity that impacts on
strategic planning and organization goal execution, organization culture, marketing processes and
marketing communication, focusing on Digital Marketing; target customer group as well as business

and marketing ethics.

avu
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1701113 WALANITAIEATWLAZNITANLAS 3(2-2-5)

(Photography Techniques and Retouching)

AyrvsAunau : Ll

(Prerequisite Course: None)

winns uazwadaniseenniaduiiugiu UszneudeUssianvesndes nmadenld
ndeuaziaudiie Tnguszasdlunisaienmdnuagana 4 midnesdusznaunm wadanisaienm
UsELAneng 4 NMsiaSesdienin nsten mfienuinsansaians msaieniiensussmduiusuas
Tawan auaSesssunsaenin aaensunadanisldlivsunsureniiumeslunisanussnindosdu
sfsuasaes Mytauasdoniiufivesnw wagnsudlagunin Wetluldlunuimeemans

Basic principles and techniques of photography consisting of camera types,
selection of cameras and lens for any photography objectives, compositioning, photography
techniques, visual story-telling, photo journalism, photo for public relations and advertising as
well as applying computer program for photo retouching, defining photo perspective, photo area

measurement and selection, as well as photo editing, to be further used in communication works.

1701114 ns¥winviude deya uasddiia 3(3-0-6)

(Digital and Media Literacy)

AyrdsAunauy : laidl

(Prerequisite Course: None)

unuymthiivesde pivirivesdeniudsuutas uasnanszuvesieiidneyana danx
wiswgna n1suled Jausssu nszuIunsaddenanss aunsainluineedt Innd Ussillunaue was
n1snsIvEpUAIIgNFBIastaya n1snouaussedayatiansiiinauenudeagnediiiviu sauds
AnusuRinveUYBsdansuaziSuaslunsruIunisieasasis uagldnisdeansifiodnasunisdy
walosfidunumeenisiamndsey

Principles, concepts, theories, ethics, roles and responsibilities of mass media,
changes of media landscape and the impact of media on persons, society, economy, politics and
culture with the ability to analyze, criticize, evaluate, verify data and to be media literate in
response to presented information. Media, information, and digital literacy in traditional, digital,
online and online social media. Including the responsibilities of both the sender and the receiver
in two-way communication process, and using communication to promote active citizenship for

social development.
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1701115 2ANUUUNIINNAINA 3(2-2-5)

(Digital Graphic Design)

Ayrvsaunau : Ll

(Prerequisite Course: None)

ndnn1s wagngunmsoenuuuielusunsunsiinifionuimamans el
MangufuazuuinissnuniseenuuuaivassAwagldinalulaglunisesnwuustsdinauninkiunigld
TWsunsueoufinmoinafin Anufudnsldddsiiuguanlusunsunsiiin weliiianuiarudila
auautivennasdioaislusunsunsiiin waedvnuadesfuiefunsaiunmdesdu afauunda
Aeafununsiin aunsaadiaifomiiiiunisinsed werldiinauefiunaulasuszamnsaily
a¥eassddeldetnediuszdnsnm

Principles and theories of graphic program for Communication Arts, in order to have
knowledge in both theories and practices in creative design through computer graphics programs,
as well as practice using basic commands from graphic programs to gain knowledge and
understanding of the features of graphic creation tools, including having basic skills in visualization;
generate graphic design concepts, create analyzed content, and employ engaging presentation
methods that can lead to effective media creation.

1701116 AE L waza3EsIIUNISARENS 3(3-0-6)

(Communication Laws and Ethics)

IvrUsAunau : 1aidl

(Prerequisite Course: None)

naul wazuuwAafsafulssiuddymenguineuazatessauiisadestunisinem
ORGD maﬁ@um%%zuunuﬁaulm {]mwmmiﬁmmmwgﬁwaﬂm Ugyyndsau ASUAlILAE WAIW
Fin meldndnasesssunaswiniirnudunadios

Theories and concepts of significant issues in media law and ethics related to media
operations; evolution of Thai capitalism, challenges in Thailand's economic development, social

problems, social resolution and advancement grounded in ethics and duties of citizenship.

1701217 mmé’anqmﬁamuﬁmamaﬂ% 3(3-0-6)

(English for Communication Arts)

AyrdsAunau : laidl

(Prerequisite Course: None)

nsfiwinvemsldnundnguiienisdeansdmdudnimamans nsils nseudu
Uspiudievharudladlon nisfearsdonaduiiugiu madenldmimiuassuussloafimnzay
fiensdeansdienauaznisiden venadeasn madsuanmnewasdwaiioldutiila nisadsassé
Fonuriudena

Developing English skills for communicative English use in communication arts
related careers include listening, reading and reading for comprehension and understanding the

main Ideas, basic verbal communication, selection of vocabulary and sentences to create
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appropriate texts, storytelling, persuasive letter and email writing, in various types of media as

well as to reply and persuade in English.

1701218 wallan1sareinimadeulniuaziase 3(2-2-5)

(Videography Techniques and Editing)

AyrvsAunau : il

(Prerequisite Course: None)

mﬁﬂmmamqwﬁLﬁaaﬁuaﬂﬁﬂszﬂau ULV Uszunnamiedeuly favznisianies
franmadeulm nsdavundmiunisaiei wmedianisane wazdrdunmadeulvs ndnnnslddes
Lagvidsaszneu Bnufiinnsldiedesdiolunisdioviuazdrdunin msdadeiiesuimanians
JULUUAN 9 mﬂ%ﬁmmﬂazﬁwﬁﬁuﬁﬁaaiuﬂﬂia%’wa%umu

Principles and theories of composition, form, animation types, the arts of
storytelling with animation; scripts for filming, mastering shooting techniques and motion picture
flow, understanding sound principles and sound effect production, hands-on practice with filming
and sequencing equipment, editing for various communication arts purposes, and leveraging

artificial intelligence as a creative assistant.

1701219 ANuAnadNasIALaznsiauaNanuimadans 3(3-0-6)

(Creative Thinking and Presentation for Communication Arts)

AyrUsAunau : Laill

(Prerequisite Course: None)

VANNTHALIANUARASINATIA NTLUIUNTAMTNDBNIUY NTTIVTINTOLA ARIATIZN
dunsgst Innwdeya Mvualang LmugveIN1seenkuUANLAN LaZIUATINETIA NTEUIUNITAN
TIngldanuanaiisassduazniseanuuaudaiiondtiamn nsusegndltiaiosiioveansyuiunis
sonuuumLAnTLIuszu LAz TveualassaTeidalay madausnuAnaIaTIAMEFULULLAY
weluladinzauiuny Invinuefnadniassd uazdenensuuuuauaiassaiionuimenmans

Principles of creating creativity through the design of ideas creative thinking
development through the design thinking process; gathering, thinking, analyzing, synthesizing, and
criticizing data; defining problems, goals of thinking design and creative works; thinking process by
using creativity and design thinking to solve problems; applying systematic and well-structured
tools of design thinking process, presenting creative ideas with appropriate formats and
technologies for the work, and practicing creative thinking skills and conveying creative work

formats for communication arts.

avu

anunsdnnisleygrdian 86



1701320 mMdeianuiinaaans 3(3-0-6)

(Research for Communication Arts)

Ayrvsaunau : haidl

(Prerequisite Course: None)

wdnn1s waruuaAnlun1sidefiediunlduselesiluivdndmeanians arnunane
Usznn udniiugunazUseloviveansideinamans nsidenldussiannsidelvaeandasiu
ﬁﬂwmz%’agaﬁé]’aqmﬁ Funeun1saniunsive nIfvuadgyniididde N1TNUNIUITIUNTTY
LuIANNAnLazUITeiiAsIfes wmadansiiusiusiudeya nsldadnuazlusunsudisagy
MyATdeyaLarNTaTUNan1TIde Tngn1sinyiideluaniunisalass

Principles and concepts of conducting research to be applied to the field of
communication arts. Definitions, types, basic concepts and benefits of communication arts
research, selection of proper research to match required information, research process, setting
research problem, literature review, related concepts and research, data collection techniques,
statistical and program usage, data analysis and research summary derived from conducting

research in real setting.

1701321 anuiiudusznaunisgsne 3(3-0-6)
(Entrepreneurship)
AvrUsAunay : laidl
(Prerequisite Course: None)

wann1s wwaRatunsluduszneunsiuiliveaans N13919uAugINaNYINIIAIINS
AuilnAIansasdeaIsuIaTL LHULATIENTALTUNITNNEIRINITRULALIUUTENI MR

o @

YBININITAAIA N1TINNAYNT NITUIUNEIRTUAYUNITAINY NARDUTHULHUTINA wAaiion uas
drauaiiomuardolnaidonldmaluladiunsdedisuazarsauma wmaluladnava fidenadoetu
USUNUBITINT

Principles and concepts of communication arts entrepreneurship, integrated
business planning between communication arts and mass communication, financial and budget
planning, marketing analysis, strategic planning, seeking sponsorship, with the workshop for
business plan writing, content production, and presentation based on journalism ethics with the
emphasis on balance and fairness under the advice of faculties and professionals as project

consultants.

1701161 nsseuinaufuRdutdmanans 1 3(0-40-0)
(Work-based Learning in Communication Arts 1)
AUsdunau : lasuaydifarnauznssunisnisinujinnuansivadians
(Prerequisite Course: Approved by work-based learning committee)
msAnUfRsulmamansaatmnefiimuslaeams/auivienlussiaduan
nszvIuMsdeanslumsuFRnuaznsdeansnsgsie ndnssunisivdenieluiuvesiuslae finwy
Tumsha vuifuguasssussaiviinuasdausufisseudedinuilszeyiinufoanulitiosndn 40
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Falusdeduad neldnisguareseransdivinudunisiinufifnsuasniinauiideduaniy
Usgnauns ﬁms%’mﬁﬁwmuwamsﬂg'jﬁ’ﬁmuuazﬁ%auaﬁaUJWQWLﬁaguqmﬂWi?Jﬂqwu

Work-based learning in communication arts according to the faculty/major’s
objectives. The internship is conducted in retail businesses. Students will explore communication
processes in the workplace and business communication, as well as study consumer media
reception behavior within the store. Emphasis is placed on developing practical work skills
grounded in professional ethics and social responsibility. Students are required to complete a
minimum of 40 hours of internship per week under the supervision of an academic advisor and a
workplace mentor. Upon completion of the internship, students must submit a comprehensive

report and deliver an oral presentation summarizing their learning outcomes and experiences.

1701262 nsssuinMAUfURdutinaans 2 3(0-40-0)

(Work-based Learning in Communication Arts 2)

IdeAunau : lasusyiiRanaunssunIsmMsEnu iRy imaaans

(Prerequisite Course: Approved by work-based learning committee)

nMsEnUftRsulnamansaatmnefismuslaeauy/aevivien loud 1le
sUsuunsAfiuauesasdng/esdnsde Anvasidevivesasdnsfimeuns Tulssdudonlunis
yharu/shdnld @euinadeudemiigndesuasimansauivosding wandefigniosuazimunzaudy
psfnsuNiuguRTIEUTIAAT Inuasdauiufinteusiodieu svesfinufiRnulidenndt 40 s
sodua1v nelinisguavesetansdiuInvmisdiunisfinujoRnisuagninauiiiesduaniy
Usgnauns ﬁmﬁm‘fﬁwmmwamiil;'jﬁﬁmw,l,azﬁ%auaé’asmmLﬁaéjufq@miﬂmm

Work- based learning in communication arts according to the faculty/ major’ s
objectives. The internship aims to develop a comprehensive understanding of organizational
operations, particularly in media organizations, including the nature of content produced and
disseminated by the organization. Students will learn to identify key issues in content production
and news reporting, write accurate and appropriate news and content that aligns with the
organization’s style, and produce media that meets professional and ethical standards with social
responsibility. Students are required to complete a minimum of 40 working hours per week under
the supervision of an academic advisor and a workplace mentor. Upon completion of the
internship, students must submit a detailed report and deliver an oral presentation summarizing

their internship experiences and achievements.
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1701263 nsieuinaufuRdutdmanians 3 3(0-40-0)

(Work-based Learning in Communication Arts 3)

udedunay : lasuaydAannanenssunismsiinufiRnuanzdvaaians

(Prerequisite Course: Approved by work-based learning committee)

nsEnufiRnusuimeaman faudvnedidvuslaeans/avivien T wWila
sUnuunsAliuanuetesdng/esinsde dnvusidonivosesdng nquhmane/giuans Tulsadu
dlevlunmsvhawsheinld @ewdadewidom nAndefigniosuazmNzanAUBIANT NANNATUNANY
sinwrsuimamanslunisdndeniineulandosdng vuiuguasseiussaindnesdmusufisteu
sodsan fszoviinujiRnulidesnin 40 Halusdeduani aeldnsguaveserasdivinumaduns
AnuftRnsuagniinmuiideduaniulszneunts dnsdaiissnunanisufoinusazinausde
MandleAugamstinan

Work- based learning in communication arts according to the faculty/ major’ s
objectives. The internship is designed to enhance students’ understanding of organizational
operations— particularly within media organizations—by exploring the nature of organizational
content, identifying target audiences, and analyzing communication strategies. Students will
develop the ability to identify key issues in content creation and news reporting, write appropriate
and effective news and articles, and produce media content that aligns with the organization’s
goals. Throughout the internship, students will integrate multiple communication arts skills to
create content that meets professional standards, reflects ethical practice, and demonstrates
social responsibility. The internship requires a minimum of 40 working hours per week under the
supervision of both an academic advisor and a workplace mentor. At the end of the internship
period, students must submit a comprehensive report and deliver an oral presentation

summarizing their work and learning outcomes.

1701364 nsiFeuinauiRfulimanians 4 3(0-40-0)
(Work-based Learning in Communication Arts 4)
FdsAunau : lasuaydRanauznssun1snsiinUfuinuamsimadans
(Prerequisite Course: Approved by work-based learning committee)
nMsEnUfTROuiuimamans aandvneiidmunlaeany/auivien Tagaunivien
msAeanshdraiioosdnsuazuusud dndinyiiieszvinguidmane/{Suans 190 lensunuuazeanuuy
Msdoas Uszgndlivinuzuaziaiosdeuvunannanlunsviausudeasesdns/deansnisnain/os
Foasuusud/Adviaundifnia ndntununildduseunng auswuanudalvallunisaiisased
NANUTS oAU SIS Uz auiuesAng anvndvieninsasmaniaeunesiaurinazde
Advta WnAnwudinlaguuuunisduiiuuvesesdiny/esinsie dnwasiilomvesesdng nautimmne/ ¥y
a13 fuussdudomlunsvhaiusiign deud/idoudon wande naunaiuvareinueduime
enanslunadenldimaluslumanandomvanssuuuy weunsvaredesn uouauAalalunis
afassfan e AN sEUINNTIOLTvzanfuesAnsuuiug U T UTIAT Snuas A
SuRlnveusiedsny fsvesinufoRanuliosndt 40 Sluwioddawi meldmsguavesenaseiuinwmaediu
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ﬂﬁiﬁﬂﬂﬁﬁam'iLLazwﬁm’mﬁL?]yaﬂuamuﬂizﬂmm’ﬁ Ingdn1sdninseanunan1suuinuwasdiauanie
Madlefugamsting

Work- based learning in communication arts according to the faculty/ major’ s
objectives. Students will engage in hands-on training that deepens their understanding of
organizational structures and operations, particularly within media, communication, and brand-
related contexts. They will analyze target audiences and stakeholders in depth in order to plan
and design effective communication strategies. Throughout the internship, students are expected
to apply integrated skills and tools across various areas such as corporate communication,
marketing communication, brand communication, journalism, and digital media production.
Students will learn to identify key content angles, write news articles and content appropriate to
the organization, and produce multimedia materials suitable for distribution across diverse
platforms. Emphasis is placed on combining multiple communication arts competencies with
digital technology to meet organizational goals. In addition, students are encouraged to contribute
innovative ideas that support creative development or improve workflow processes, all while
adhering to professional ethics and maintaining a strong sense of social responsibility. The
internship requires a minimum of 40 working hours per week, supervised by both an academic
advisor and an assigned workplace mentor. At the conclusion of the internship, students must
submit a comprehensive report and deliver an oral presentation summarizing their performance,

learning outcomes, and contributions.

1701465 nsieuinauuRdulnanians 5 3(0-40-0)

(Work-based Learning in Communication Arts 5)

Adsdunau : lasuaydifarnauznssunisnisinuiRnuansivnadians

(Prerequisite Course: Approved by work-based learning committee)

msinUfiRnusudmamansaatmsnefifmuslasaas/ameivien Wilaguuuunis
ANIUIUYEI0IANT/09ANTHD ﬂa:mL{]ﬂ%uﬁﬂ/;g%JUaﬂi LaYERNUUULEEM NEuNaUTnYsLAzHNAnde
Juusshu/Adsurnussnduius/eenuuunstiin/aenin/daseiauewuinuan vdlunisadneassa
AU eTRILNSTUINMSIUnzauuedng afeassdideony/many vieutanssudiunis
ﬁamiwmsgmwu WﬁumﬁﬂwLawwvmsuENG\uLaﬂuuﬁugﬁu%immim%ﬁwLLaxﬁmm%JUﬁmawi@
danw Tsverfinujuaaulitesnin 40 daluaseduansi neldnisquavesenarsdiivinwimasunisin
Uﬁﬁam'ﬁuazwﬁmmﬁLgm‘luamuﬂizﬂaumi TnefinsdavissnusanisufiRnuiazinauasenaiiile
Augnmstinau

Work- based learning in communication arts according to the faculty/ major’ s
objectives. This course provides practical training in Communication Arts in alignment with the
objectives set by the Faculty and the student’s area of specialization. Students will gain a clear
understanding of organizational and media operations, target audiences, and content design. They
will integrate diverse communication skills to produce media content that serves organizational
goals and audience needs. Key competencies include issue identification, press release writing,

graphic design, photography, video editing, and the application of creative concepts to enhance
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communication effectiveness and improve workflow processes. Throughout the internship,
students will develop and present innovative communication content, products, or solutions
across various formats, while sharpening their specialized skills. Emphasis is placed on
professionalism, ethical communication practices, and social responsibility. The internship requires
a minimum of 40 working hours per week under the supervision of both a faculty advisor and a
workplace mentor. At the end of the internship, students are required to submit a final report

and deliver an oral presentation summarizing their work, experiences, and learning outcomes.

1701466 nseuiniaufuRsutdvanians 6 3(0-40-0)
(Work-based Learning in Communication Arts 6)
IdeAunau : lasusydfanaunssunismMsinuiRnuasimeaaans
(Prerequisite Course: Approved by work-based learning committee)
mstinuiRnusuidmamansaudmneiiimualasne/avivien Whlaguuuunis
Fuduiurededni/esdnsde nauidnune/iiuans uareonuuuiiion naunauinusuasuinde
Juussiiu/iTeutnusseduius/eonuuunsiin/aenw/dasetauawuaudnludlunisadwassd
nauvTeRALINTEUINM T nuTimangantuesdng adassdiden/manu vioutenssndiunis
doansmatsgUluy ﬁ’mmﬁnmLawwmwaqmuLawuﬁugmmsmmsm%ﬁwLLazﬁm’m%’Uﬁmaum
damy TszozilnufiRsulidesndt 40 alusseduani aeldnisguaveseransdfivinwiniasnunisila
UftRnsuazninauiideduaoulszneums tnefimsdaisenusanisujifnuwesitauedenaude

1%
a =2

duganisengu

Work- based learning in communication arts according to the faculty/ major’ s
objectives. This course provides internship experience aligned with the objectives of the faculty
and student’s major. Students gain an understanding of organizational and media operations,
target audiences, and content design. They apply integrated communication skills such as press
release writing, graphic design, photography, and video editing to produce media content. The
course encourages the development of original ideas to enhance media production and improve
communication processes. Students create innovative content across various formats while
strengthening their specialized skills. The internship emphasizes ethical conduct, professionalism,
and social responsibility. Students must complete no less than 40 hours of supervised work per

week and present a final report and oral summary of their experience and outcomes.
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1701467 1AS99ULIANTSUTMAAIERNS 3(0-6-3)
(Innovative Project for Communication Arts)
v1UsAUNaY : 1701161, 1701262, 1701263, 1701364, 1701465
AYTBUNTDUAY : 1701466 WaL/%3D
Iisuaydinanannssunisnisinuufnuanzimaaans
(Prerequisite Course: 1701161, 1701262, 1701263, 1701364, 1701465
Corequisite Course: 1701466 and/or
Approved by work-based learning committee)
m's‘tc.UJ'st:mm'ﬁaﬂﬁmmiuazﬂizaumiaﬁmﬂm'iﬁsmLLazm's?Jm’m \ioas1eassAlaseu
uinnssufineulandindnaantneanzyanavesindnu uay/vie aonuuszneunis eldnis
QLLaﬂJa@aﬁﬁlﬁiéﬁﬂ?ﬂwﬂ waziNIVITNANENIUUTENDUATS
Integration of knowledge, experiences from learning and internship to create
innovative project that meets individual career requirements and/or organization requirements

under the supervision of advisors and organization professionals.

2.2) ngudyUeAy
2.2.1) A BNN1ISHRANTAINALNDDIANTLATHUTUA

1712111 AnudugIunsBoansAsviaiioasAnsuazuusud 3(3-0-6)

(Introduction to Digital Communication for Corporate and Brand)

FyrdsAunauy : il

(Prerequisite Course: None)

ANNTINY ANUEREY UWAUALTIqu]] NsAeansesdng wasLUTUABdns Tilldedildiu
Ifdudonmelutazneuen UnUIMLAZNITUIUNISAea509ANTLAZLUSYS (nSesilentanisaedns
psAnsuazuUTUAluYagty asseusTaazALURnveUedintlunsdoas uTuniitinadenwdse
funsAoansTeIBIANTUALLUTUR Msfmuddevimiuasiusiesdng nsaidndnvaivetesinsuas
WuTUR Lealiunsdifing

Meanings, significance, concepts and theories corporate and brand communication
to both internal and external stakeholders, roles and process of corporate and brand
communication. Communication tools of corporate and brand communication, ethics and social
responsibility in communication, the contexts affecting the success of corporate and brand
communication, determining corporate vision and mission. The strategy in building corporate

identity and brand with an emphasis on case studies.
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1712112 MaTeuiien1saeaNTeAnHATUUTUA 3(3-0-6)

(Writing for Corporate and Brand Communication)

rGenunau : il

(Prerequisite Course: None)

WENNS NTTLIUNIS MIdlsulsznaneng q Wensdeansesinsuazdeansuusud tagld
welAnsiE ST mNInsAeasTinannanesdenuanLazdeln TnaUssduiusindosia 3
AINYTT UNAIL UNUTTAUNENS Undunieal n1sdnvhuiiugnndimiudemtavu nsdsulsenie naenau
mawdenunyn mnanlulemasins q dwiuduims msdeudernuuazunlavan mMsdeuriude
ooulatl uazdedsnuooulall vuiiuguaiessaunasauiuinveusedeny

Principles, process and various types of corporate and brand communication
writing. Techniques of storytelling used in different communication channels including traditional
and new media for example public relations news release, photo release, articles, editorials,
interviews, press kit folders, announcement, preparation of speech writing for executives in various
occasions, copy writing and advertisement, online and social media writing based on ethics and

social responsibility.

1712213 nsasginsnatauaznsidlaguilnadedn 3(3-0-6)

(Marketing Analysis and Consumer Insights)

AyrUsAunau : Ll

(Prerequisite Course: None)

#&NNTIATILINIINNIRIEIA MIkaseyadunInaIndie BRI MeTATIe
AN1NLINARUVRITIND U AUYe Tona uazaUaTsAnegsna n1suuanguguslan nseuIunTins e
JuslarluiBsdndudnineinsuilande selnsesilednsagusine q Aamanudldumginssuguilan
uazganalutlagtuiassiutsanea uazszdilan Wothumisusunisieanslidussansnm

Principles of marketing analysis, basic marketing research, business environment
analysis such as competitors, opportunities and threats, customer segmentation, process of
customer in-depth analysis related to psychology of media consumption with package tools,
consumer behavior trend, and domestic and international businesses for effective communication

planning.

1712214 AsAoE1INISAANARINA 3(2-2-5)

(Digital Marketing Communications)

AvUsAunon : laidl

(Prerequisite Course: None)

n&nn1s e9AUsEnay Uselam n1snanagniiassuiuunsiddedinalunisdeans
n1snarnliAnusslevineninnsuazuusud wadanishndadsassffienisdearsiiudenda
NSYUIUNITOBNLUU Msad1sasshiion msadrsnmusyney nMstnaue nsia3essn uasdedlo
4 9 Wienisdeansiiudediva sraudansdnassuuszananfiensdearsnisnatnriudendaly

Usnvene 9 eg1amanean n1sdeansiunguiiansnanisnnudn msdeansliianisnszaesnaduy

avu

anunsdnnisleygrdian 93



2159 WuedesflonanisaannliAnysslonidessdnsuaruusuduuiiugiuaiosssuuazan
SuRinveusodruundonava

Principles, elements, and types, strategic planning techniques in digital marketing
communication, design process, content creation, visual creation, presentation, storytelling,
influencer communication, various tools for digital media communication, including the suitable
budget allocation for different types of digital marketing communication, communicating through
opinion leaders, communicating for widespread dissemination, as a marketing tool to benefit

organizations and brands based on ethics and social responsibility on digital media.

1712215 N1359AN1INNTUSTVNTUNUS 3(3-0-6)

(Public Relations Management)

Ayrdsaunau : il

(Prerequisite Course: None)

LUIAA NOBY NTNNIT NTEUIUNTT NagnSiazmallan1sUseduiug nannisuas
LUIAATUAITINLNUNITUTUITTANITANUIUUTZIIFUNUS N1TUTUITTANITAINANEAL N1TUTNNS
awduius meluesdng nsudmsanuduiusivasisausy msuimsauduiusivdomarunield
n38UT3EsTINTRERIHng

Concepts, theories, principles, process, strategies, and techniques of public
relations, principles and concepts of public relations management, image management,
organizational relationship management, public relationship management, media relationship

management under the ethical frame of both parties.

1712216 nqs?iamsmsmamL%musm'm'ls!,taznaqms‘%‘a 3(3-0-6)

(Integrated Marketing Communication and Media Strategy)

Ayrdeaunau : 1l

(Prerequisite Course: None)

NANNIT WUIAN glJLLUUﬁuaqLﬂ%"aﬂﬁamiﬁamﬁﬂ’lmmmL%miiu’]mi WIUNINANNEIUNTS
4ip3eatiovannnarsguuvy laud nslawan nsUssndusiug nsduaiunisens n1snainmians
nsnaaLuulIndelIn nMsnatauudediauseula nsnaiaiudeddva defadreufduiusiv
Fuilaa nsrvaunsnsusunagndnisldde mslmsizideya vaninasilunisdnduladenlddousas
UsEam WaznszuIumINauRLnagnénisdoas JadeiiAededlunisimunnagns nisuseifiunany
Snquszasivosn uaznsEnTinwEsNaLILNsAeasIBsnagnd Tasuszgndannsdlinuifieides

Principles, concepts and models of integrated marketing communication tools such
as advertising, public relations, promotion, direct marketing, word of mouth marketing, social
media marketing, digital media marketing, interactive media. Media planning strategy, data analysis,
decision making, criteria for media selection and strategic planning for communication as well as
strategic planning factors, evaluation based on plan objectives and strategic communication
planning skill practices by applying related case studies.
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1712317 msmumumsﬁamﬂ%anaems‘ 3(3-0-6)

(Strategic Communication Planning)

rGenunau : il

(Prerequisite Course: None)

NANNIT WA Ng s mi’JNLLNumzmumﬂumiﬁamﬂ%ﬂﬂaqméﬁm%’uaﬂﬁﬂiﬁjﬁﬁ]
HadefiadeUsyavsammemsdeasiieliutingdangudming madenltdouaziessnsdoans
mi"?LmﬂsﬁLLazmiﬂisLﬁuamumiiﬁtﬁamiﬁmumﬂa84‘1/15 ﬂ’]iﬁ’]‘wuﬂﬂﬁjmLﬁ’]‘lﬂﬂJ’]ﬂIUﬂﬂiﬁlaaﬁ n13
Anunideriaiuetesdng Auntiveiosdng anA1vededdng Mifudyyivedosdng yadnaim
AANBE LONANYN! KATNINENYIVDIBIANT

Principles, concepts, theories, and processes of strategic communication for
business organizations. Factors that affect communication effectiveness and methods of
persuading and influencing target audiences. analysis and evaluation of situations to define
communication strategies, identifying target audiences, and establishing an organization’s vision,

positioning, values, brand promises, personality, characteristics, identity, and public image.

1712318 anudadulunisdeansesdnsuasuusud 3(3-0-6)

(Sustainability in Corporate and Brand Communication)

FwtsAunau : laifl

(Prerequisite Course: None)

WUIAR HENNIAIUNITROASUUTUS NSEUIUNTASNMUTUABES s sAoansms
AUA 09AUTENDULATANEEIANEAIVBILUTUA ﬂ’]'ia%’lxiﬂ’s’mmﬂﬁuLLa”ﬂmﬁ’VU@ﬂLLU’iuﬁ‘ﬁLﬂuauw%JWé
Lmﬂawﬁ ﬂaEJ‘VIﬁﬂ’]iaiNLLUiU@VIﬁQNaMBNNﬂ’JuVLmaEJ aﬂm WU Naa‘Viu YUY wazdanu NMIAIvUA
m:uuaium WAHI3 09T 1IVDIUUTUA mn@uﬂmﬂ%%m Wewawesrnsegedafu nsldindesdionsdeans
mﬁmamamqgimms 6’§§3J’m°1.l'laiu€]<1ﬂﬂ§ﬁﬁﬂ'ﬂ IG]EJLuuﬂﬁ’iﬁﬂﬂﬁﬂﬂﬂﬂﬁﬂﬁﬂ‘lﬂ%aﬂLL“UTLJG]'V]&JWT]@JEJQEJU

Principles and strategies of branding communication, sustainable branding affecting
stakeholders; customers, employees, shareholders, community and society, commitment
determination and brand story, understanding of economics for sustainable organizational
development, the use of integrated marketing communication tools, good governance with an

emphasis on case studies related to sustainable brands.

1712419 nsusmsnisaeansluaaumsalanudeanaznnazinga 3(3-0-6)

(Communication Management in Risk and Crisis Situation)

AvrUsAunou : laidl

(Prerequisite Course: None)

LR NENNSUSISTANSNIsAILEEteIAing USmsendneal nndnwel wasdeldes
PDIBIANTHALUUTUA N13UIMINIsABULUAY N15UMsTRnsUseifiu nsdnnisnisdeansTuney
3ﬂqm‘171’jqﬁau WAEVAY UTENTDIN1IEINGN NITUIUNITIUAUNSWALIN1IEINgR Nnaevsuazmalialy
nsldeduriosiolunisudladgui nsusadunszuauseanu® nsinuaIIsE1a1s miﬁluﬂd
andnualuastodisetasding Aimsusmstanisingaludevssanee 4 liud Fosuiu wazdelml
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iauﬁ”’amsu'%mia"fmﬂ'ﬁm’az%ﬂqmuuﬁaﬁwa Krunsdidnufiieddos uazdniaueunun1sIAnTg
ﬁﬂ’mﬂ'ﬁﬂjﬂ’ﬂmlﬁﬂ\‘]LLa&ﬂ’]’JZ%ﬂﬂﬁ

Concepts and principles of risk management, brand identity, image and reputation
management, change management, issue management, crisis communication management, crisis
types, crisis action planning process, strategies and techniques in applying media as the problem-
solving tools, the evaluation of public opinion trends, agenda setting, corporate image and
reputation recovery, crisis management procedure in various types of media for both traditional
and new media as well as digital media crisis management throusgh related case studies, and
present a plan for managing risk situations and crises.

C%

2.2.2) A3 8N215815ANENIABULIBS LAUYILALFRIYA

1722111 AuFugIUMIINImansAauaSiauuasdanivia 3 (3-0-6)

(Introduction to Convergent Journalism and Digital Media)

AyrdsAunay : 1l

(Prerequisite Course: None)

n&NN"T WuIARYeINTATAaniluganasusInde woAnssunsldde nsuufives
gnamnssude mswaumealuladfinnlflunameunsudndoaiisassduazaiudnn msuimsdanis
e T3LSTIURATUNUIMVRIFeAS19aTsANaTINTANSAaRS oIy NrUIUNNTuReTidensuliy
an nesAnsifinisudndenainvatedemng luwinisdanisesdng n15udn N1508NWUY dnYasves
il mspana FULUUNINGINT nswaluivenion unuimvesingwaiiies wdetemdenudil
Hastan15SusTeNa ¥1aNT N1sANYT Lagmsiaundaay

Principles and concepts of convergent journalism, media usage behavior, the
adaptation of the media industry, and the integration of technology in the dissemination and
production of creative media and news. Media management, ethics, and the role of creative media
and journalism in society. The media workflow that aligns with organizations producing content
across multiple platforms, considering organizational management, production, design, content
characteristics, marketing, business models, and content integration. The role of citizen journalists,
the influence of social networks on information perception, news, education, and social

development.

1722112 nsiEnizerude 3(3-0-6)

(Storytelling for Media)

IdeAunau : 14l

(Prerequisite Course: None)

LUNANYBIgRAMNTINARAT9ATIA NTrUIUNTATIeaTIA uag adalunsaiiede
Uselamsng 9 mnuminenisidies Aavglunisiandes mslinseinguitimang nszuaunisaalase
309 a¥eiazas uagnslimaiianisidnies Anujualunisesnuuunazaivassdnisaniesuuie
JULUUA 9
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Principles and concepts of creative media industry and digital media. The practical,
creative and technical skills in the digital society and creative industries. Storytelling, target
audience analysis, story structure and character development, storytelling techniques, script

writing, and exercises to enhance the delivery of telling stories across digital media.

1722213 NITVLUY? 3(3-0-6)

(News Writing)

AGenunau : il

(Prerequisite Course: None)

NANNITAEULYY @19ARALTIUNT WAz 1IUTEdURULS AudnvuzuarlasIasIeweIns
Weuy1d NM5RA1SUNBIAYTENBULAZAMAIYTY UTEAUTY WAEITID NITHAIINIRATNITIUTIVIIY
foya MAATIEiNansTNUTBAAUNNTaInsIles dann LAswgia AiTlden1ssea1utn A3usTIuLAs
95591u55lun15d0917 BnUfUansidoudnnlusuuuusing 9 tiedearsvatedesnie n1sld
Uy sehugdudvaslunssuiunisingn

Principle of news writing and journalistic writing in many forms such as news,
reviews, columns and feature writing. News values, journalistic writing structure, news sources,
collect relevant information efficiently, study of current affairs, social issues, economic issues,
news analysis and impacts of affairs on news reporting. Ethics and Code of Conduct 0f news
reporting. Practicing news writing in various formats for multi-channel communication. Utilizing

artificial intelligence as an assistant in news production process.

1722214 ASITIUBINTESAERS 3(3-0-6)

(Journalistic Writing)

vrUsAunau : lad

(Prerequisite Course: None)

PANNISIULTNTETAEAS MALN UNAIIY UNIATIEE UNIS0] UNAUN19al d15AR
LAZUNUSIUIZNTT AANBAsLazlASIas 98NS 8ud15a15m1ans N15H15N9AYTENaULAY
ANANYDINULTEY NSAMUAUTEIALUTEY UWaIToYa WHATE198Y NTLANMILAZNISAUTIUTIY

¥

foya msiaszsiuTunmssidles dsau iAsvgiafisliontsifou 93ussunarasseusIal 3NN
UatRnslewdansansenans nslilayaussAvgdugaelunisden

Principles of journalistic writing, including articles, analyses, reviews, interviews,
features, and editorials. Characteristics and structure of journalistic writing. The elements and
value of writing, defining writing issues, information sources, references, information seeking and
gathering, analyzing the political, social, and economic contexts affecting writing, ethics, and code
of conduct. Including practical exercises in journalistic writing and the use of artificial intelligence

as an assistant in writing.
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1722215 N13IIBNULASUTIUIENTVYD 3(2-2-5)

(Journalism Reporting and Editing)

JudsAunau : 1722213

(Prerequisite Course: 1722213)

n&NN1T WA waznsnUfTRlun sHAnsIBNITTH Lk NaATl TR e 9 Gaud
ASEUIUNTABYN MadBuuntn MsfnEentna MsnanTIBNsTIgULIUAE 9 uaznsduduszne
917 wadianssenutdededdva 1wy nsinenenan nsvi PODCAST Wudiu msusmsdanisnes
usTABNIABRoUNE NI Ussneusiedesaulal delnsiia] wardedss suslasadvesinide ms
$ANSNBIUSIANENNS MIUTIANENTIN LarmsUsmMsSansileniitensuammeunsidomuuuiude
nsmselganiden n13ldyanUsehus 9385950MaETI8UTIALUNISNITNENTIENITVIINALNNT
UINMTIANITNBIVTIUITNNT

Principles, concepts, and practical training in news program production across
platforms. Fundamentals of news communication, news scriptwriting, news selection, and the
production of various news program formats, including news anchoring. Techniques for digital
news reporting, such as live broadcasting and podcasting. Management of a convergent newsroom
that integrates online media, television, and audio platforms. This includes media organization
structure, editorial team management, news editing, and cross- media content management.
Strategies for content monetization, the use of artificial intelligence, and ethical considerations in

news production and newsroom management.

1722216 n3dn waznatwduluanuasansaans 3(2-2-5)

(Graphics and Animation for Journalism)

Ay1U9AUnaY : 1701115

(Prerequisite Course: 1701115)

wAllAN1TaI19E@TIA N1sesedeya waznisunausdeyaniensiideyaldanin
3ulns1fin n3wl wauil wedanisadeassdeadusenaunisiadesdonsfinadonads wodiudu
AMEDIIR wazaudia lunisuiaueunensatsmans sadnslddygvseivgilugvaglunis
GEMNGERTY

Techniques for creation, data analysis, and data presentation using visual data,
infographics, graphs, and maps. Techniques for creating storytelling elements with virtual graphics,
animation, two-dimensional, and three-dimensional images in journalistic presentations, including

the use of artificial intelligence as an assistant in creation.
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1722317 nsafassdiamAedisnimaadsvauasdayaddnifeatudiums  3(2-2-5)
(Digital Content Creation and Digital Marketing with Audience Insights)
FvUsAunau : laidl
(Prerequisite Course: None)
wadn nénnsaduassdidonfiewsunsinudeddva nisdineduaindedn
A1500NLUY NMsadeamdszney mstiaue damsilemdmsudenata msvnsaann suusvan

a s

way m3eldudesdalulssinndig q egravanzay nslddyusehvgiugdaelunisadneassa
sufeasusssusazanusuisvaulunsdeansiudeddva

Concepts and principles of content creation for dissemination through digital
media. In- depth audience analysis, design, illustration creation, presentation, and content
management for digital media. Marketing, budgeting, and generating revenue through various
types of digital media appropriately. Utilizing artificial intelligence as an assistant in creation,

including ethics and responsibility in communication through digital media.

1722318 ﬂaqwéﬂﬂil,a'ﬂL'%as‘i‘fllﬂugaLLazﬂﬂiwaﬂgaﬁ%’Nﬁiiﬁ 3(2-2-5)

(Transmedia Storytelling Strategy and Creative Media Production)

JyreAunaY : 1722112

(Prerequisite Course: 1722112)

WENNS WIARNSEENKUUNISE St ude stwinsdenuiy AeRdTa wazionssy
fitaw n5idenlosnisiandesinudeiinainuats nMsvUseiiu adeUszaumsailigFuans ads
WoANIIULAZNITHEIUTIANL T ML Wnszuiumsandsesnuuulunsoenuuusaznanidomiiude
nslitqaussivgidudraslunsadisassd AnftRnisnandeainassamunagndnisianizesdnude
finals

Principles and concepts of transmedia storytelling design between traditional
media, digital media, and special events. Connecting storytelling across various media, finding
issues, creating audience experiences, fostering behavior and engagement according to objectives.
Applying design thinking processes in the design and production of transmedia content. Utilizing
artificial intelligence as an assistant in creation. Practicing the production of creative media

according to established transmedia storytelling strategies.
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1722419 nagnsn1sdeaiiaaiuinnssudendauasdentaden 3(2-2-5)

(Communication Strategies for Digital Media Innovation

and Alternative Media)

JudeAunau : 1722317 uag 1722318

(Prerequisite Course: 1722317 and 1722318)

wdnnisuazuwlAnlun siRLIAINARaSasTIALaradauinnssudefdtauarde
madon meenzianmedenluuiundaudiva Yszgndltintesileluaiisuinnssulugsiade
nszvIUMsARBseenuuULiiells LIS uasuarTmuIuIAnTIHde Tiesigvinouunliy
YBIUINNTITY LLazgﬂLLuuqﬁﬁﬁ]Lﬁaﬂ’lﬁwli’miﬁﬁuaﬂﬁa nMsvaaesiaufuLUULIANSsudeATTauazde
maden saudamslilganvsehvgiludelunsasisassa

Principles, concepts and practice of media innovation and creativity process of
designing digital media innovation and alternative media. Analysis of digital culture and digital
context in society. Applying tools to create innovation in the media business. Design thinking
process for analyzing audience needs and developing media innovations. Analyzing and
forecasting trends in innovation and business models for media revenue generation.
Experimenting with the development of digital media and alternative media innovation

prototypes, including the use of artificial intelligence as an assistant in creation.

2.3) nguIveniaan
2.3.1) A BNNITHREITAVNANDDIANTHATLUTUR

1713211 nagnsmatuuaiavniiensiemaasdnsuazuusud 3(3-0-6)

(Content Strategy for Corporate and Brand Communication)

AyrdeAunau : laidl

(Prerequisite Course: None)

VANNNT WRAA JULUU M5319nagns wasATlANSas9EsIALEeM MetvuAkaL AN
demnmsAeansesdnsuasiusud Wlanginssunslidsmeeuladvesiudlon msfnududdduduion
nsfioans maassaulfiuievvesgsia natwuadednualludevniflentsdeans msaiienisansilu
fhesnsuazuusuRkuNsAeans maadsassdidevfidaaiunazaiiuayuieifieswesesdns

Principles, concepts, styles and techniques of creating content. Designing and
developing content for corporate and brand communication. Understanding online consumer
behaviors, studying competitors’ communication content, creating opportunities for business.
Establishing identity in communication content, building organizational and brand recognition
through communication, creating content that enhances and supports the organization's
reputation.
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1713212 NagNsLazN15IANIIATINISNANTTUNLAY 3(3-0-6)

(Event Strategy and Management)

AyrvsAunau : haidl

(Prerequisite Course: None)

NANNIT NIZUVIUNITIUNITINAINTTUNLAY N1FIALAAIUIT N1TIATNITIANIT N159A
Aanssufiauiitesnavudiuniug yuwuduius Aesnavudiius msdamduiuazuinisin laoiduns
Seu3nagnsn1suIMIsianisiasinisianssuiitay wazn1sinudRlugluuurelaseny (Project-
based Learning) iitelvidnlasianszuanunsvhenu nssusy nagndnienisnatn n1suimisiasenis
UUTEIIM NIMIFATUALUNIINITREY MSUUSURAEAAIAY N1TAT9ETIANINTTUUULIN WaLAIS
Useiliunalasanig

Principles and process of organizing event marketing including press conference,
event exhibition for public relations, community relations, media relations, product and service
launch by studying event strategies and management together with practicing in the form of
project-based learning in order to understand all working processes, marketing strategic planning,
project management, budget, seeking sponsor, work and manpower allocation, designing stage

performances and evaluating the project.

1713213 InInenivenisaosns 3(3-0-6)

(Psychology for Communication)

Ayrusaunau : Ll

(Prerequisite Course: None)

LUIAA ‘Vli]‘t'hﬁ {]ﬁ]%mmmmm ‘VllIEJ‘VIﬁW’ﬁGIEJﬂi ‘U’J‘Llﬂ’]iﬁ@ﬁ'ﬁ I@Sﬁﬂﬂ’]iﬂLL‘U‘Uﬂ’]i
ﬁ@ﬁ'ﬁ f\]b’]?‘VlEJ']ﬂ’]iﬁ@ﬁ’]ﬁ/lllNﬁﬁ]@Wi]G]ﬂiillﬂ’]i@@ﬁueLﬁ]%@ {]f\]ﬁ]UﬂWEJIULLﬁ ﬂ'WEJ‘LlEJﬂ“UENNUiiﬂﬁ
qumaaﬂﬂizmumimmau’lalfzma]m‘mmmaaauﬂmmamsaammmum NAYDINTZTUIUNITANENDA
AUAANIITATINGT AIUFUTUSTENTIYABNAINAUAULANFAIITENINIYAAS 38n1580a15717
Uszavsnw mslindngdlamadsinedenisieans

Principles, concepts, psychological factors affecting communication process.
Studying communication forms, psychological communication affecting consumer buying decision
both internal and external, models of consumer psychological buying decision process towards
brand communication. Effect of thinking process in terms of psychology, relationship between
personality and individual differentiation, effective communication method, psychological persuasive

communication.

QJ 6§
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1713214 N1359NLUUIRANWAIDIANS 3(2-2-5)

(Corporate Identity Design)

JyrdsAunau : 1701115

(Prerequisite Course: 1701115)

MTARsIEsideyaanIsnata wlliusunisesnuuy wazuualvuduslag ileanauny
nagnéniseenuuuuusud laeiduiinisldindesieuazlusunsunsiiinluniseenuuusndnval uaz
sAUsENEUANS o ldun gllosndnualesdns Tald aain ussfmat luaudsdelavanuazysyanduius
naIngULuY ennglunagnisuonesAnsogneaneassd iiorieneniiessn uaradausraunisali
AN VDIUTUAGEUILAA

Marketing data analysis, design trends and consumer trends for brand planning
strategies emphasizing on the use of tools and graphic program in designing corporate identity
and other components such as corporate identity manual, logo, label, package as well as various
forms of advertisements and public relations for both internal and external organization, in order

to convey the story and provide specific brand experience to specific consumers.

1713315 mmé’enqwﬁanwﬁamsmﬁns 3(3-0-6)

(English for Corporate Communication)

AyrUsAunau : laidl

(Prerequisite Course: None)

MsLineEAeSnguegisysanns Tnswfunisyauasdou ieldlunsdeans
aelunagnisusnasinsegamnganisgiuuuuazniamay wu nisldmeulufivssyy nnstiaue
uus Madsudornuuszndusiusiiudests § msdeunazuatnnussmduiug msaguan ns
Weuundunwal nslanaudiua 1

Developing integrated English skills with an emphasis on speaking and writing for
internal and external communication which appropriate for forms and situations such as meeting
conversation, work planning presentation, writing public relations texts in various media, public

relations news writing and translating, summarizing news, writing interview, email writing, etc.

1713316 N198519uUTUABIANS lURAEINNTIUNITUING 3(3-0-6)

(Corporate Branding in Hospitality Industry)

AvrdsAunay : 1l

(Prerequisite Course: None)

Anwnnfn e wazanudiumsainuuudesdnslugnamnssunsuing sgaia
T59u53 @1830U gRAIMNTIUNITYBATET LargIARUINITOU 9 NTEUIUNTARAITUUTUABIANT
NMIUIMIIANENITUS MaenIuN1sUIMTUTEAUNISAIveIgNA1 SIuiaNsaenenauduwusuANiY
NNSFRASTOMANS 9

Concepts, theories and corporate brand-building knowledge in hospitality industry

including hotel business, airlines, travel industry and other service providers. Process of corporate
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brand communication, relationship management, customer experience management and
communicating brand through different communication channels.

1713317 nsdnnIIANNENNUSAULNdulAde 3(3-0-6)

(Stakeholders Relationship Management)

AyrvsAunou: Laill

(Prerequisite Course: None)

MaNMT WUIAR waznagMEnITUTMIANLENRUS IR funguiildulddudonsluuas
AMeUBNBIANT lakn {uinis winanu gnan gandmie mhenuaasgiasienyu dnaswuvseytony
naurayUszlovdianiznig (Special Interest Groups) Aewravu uazdanuaisuan Msiasiesinguiil
dulddedermundouazisnislunisadseudiusaia

Principles, concepts and strategies of relationship management with internal and
external stakeholders such as executives, employees customers, suppliers, public and private
sectors, investors or shareholders, special interest groups, mass media and external society as

well as stakeholder analysis for determining media and methods for building good relationships.

1713318 MyeanuUUAeAIaINeBIANTULALILUTUA 3(2-2-5)

(Digital Media Design for Corporate and Brand)

JudeAunau : 1701115

(Prerequisite Course: 1701115)

NANNIT LWIAR aqﬁﬂivﬂauﬂ'rﬁ?%amishu?iaa?]ﬁa nszULMsadasAien oy
A0aN309ANTUATUUTUR wlmmmit,a%ia\imuaamwa nseenuUUNITiniien1saeansesAnsuasuy
FUA N15LENIBIAUTENOUAIUNITODNLUUAINE flazviousnu mﬂﬁnLmaﬂmmmi?mmammwami
’mmau,azU'ﬁ‘uﬂgqmiaamiamaamisawﬁmw

Principles, concepts, components of digital media communication, content
creation process for corporate and brand communication, storytelling techniques for digital media,
graphic design for corporate and brand communication, selecting design elements that reflect
identity, utilizing data analytics tools for effective communication measurement and

improvement.

1713319 nsdansteyadelygruszAugiianagnsesdnsuasiusud 3(2-2-5)

(Al for Data Management in Corporate and Brand Strategies)

yrU9AUnaY : laidl

(Prerequisite Course: None)

Anvinsldimalulag Uy ruseavglumsianisuaginsevideya Wlomunnagnéns
UszaniamdmsuasAnsuazuusud unumveslygiuseivglunismvuanagnsssia Seuinsly
\3esilouazinaiiacing q veslyyuseivg lun1suszananatoya Wethelesdnsanuisadnaulanis
§37a USudgsUszaunisalueagndn waziasuaiisnisnsiumisusudlunaindifinisussdugs uaz
WesralumslityaseAvglunisdoans
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Study the use of artificial intelligence technology in data management and analysis
to develop effective strategies for organizations and brands. The role of artificial intelligence in
shaping business strategies. Learn to use various Al tools and techniques in data processing to
help organizations make business decisions, improve customer experiences, and enhance brand
positioning in a highly competitive market. Ethical considerations in the use of artificial intelligence
in communication.

'
= o/

2.3.2) A3 8N25E15ANENIABULIBSLAUN AL HORINS

1723211 asnauniuleduazdedunaduaniiv 3(2-2-5)

(Website and Interactive Media)

FundsAunau : 1afl

(Prerequisite Course: None)

Rnuuiimuivled anudeasisassatunsimunUssaunmsalildanuivled wada
MsAuAY Msaanadsan mamsglduuduled nslddedumesuendinl lunsiaudomuazianssy
TunsassdeadeassAuasnuUiUINTaNsmEns

Practicing website development. Creativity in developing website user experience,
search techniques, in-depth marketing, website monetization, and the use of interactive media in

developing content and activities for creating creative media and journalistic work.

1723212 Vinwemsuausuazn1siiunsns 3(3-0-6)

(Presentation and Hosting Skills)

AyrdsAunauy : Ll

(Prerequisite Course: None)

w&NM3 wuaRa uarilnuftRnnsyn nsuanseenkude MIUsENAY1Y MIIRTIEnIs
g sronstnssied msifuidnsdfusionts wadanislides msfmuiyednnim nisiedeulm
$19M8 NTUARDENNIEANTA Y19 Nswiane Twsnzavasnrdostunamnes

Principles, concepts, and practice of speaking and expression through media: news
announcing, radio program hosting, television program hosting, event emceeing/ hosting.
Techniques for voice usage, personality development, body movement, facial expressions,

gestures, and appropriate attire in accordance with occasion.
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1723213 N133AN1IBUNGLIULTRTLAZNAENSNITAIRALNUARY 3(3-0-6)

(Influencer Management and Fan Engagement Strategies)

AyrdeAuna : Taidl

(Prerequisite Course: None)

VANMITULAZIUIAANITUIUNTIANIHIBVENaNI9ANAR NTrUIUNTTATIINAENSIUNIT
AagadFuansiduwruadu nszuiunisvesnisiluuniu (Fandomization) nseurunisidngnisiduuniy
Msdoasunguuruady Aanssuduius ansusslovl waznssisadnwmiuduiug walanisadie
uazUInsinnsindvsnauuasetnededsnuegeddy

Principles and concepts of influencer management. Strategies for attracting and
engaging audiences to become loyal followers (fandomization). The process of audience
conversion into fans, communication with fan communities, engagement activities, benefits, and
relationship maintenance. Techniques for building and sustainably managing social media

influencers.

1723214 m’a"a‘mmﬁm’a‘%‘lami@anaqwéﬁw%’uqﬁlmwﬂiiuﬁ'ul,ﬁa 3(3-0-6)
(Strategic Communication Campaign for Entertainment Industry)
yrdeAunay : laid
(Prerequisite Course: None)
nsiinufoRdnRanssufiauiiossiatuishensddnuainesdngats fausaumne

YOINITTUTIA mﬁumiwmmﬁmmwmqﬂﬁﬂ "3meﬁamumizﬁﬁmumﬂdmL‘f]wma Loy

Frquizasdnisdeans nseeniuLans MInenagns uagnaisiunsdeans madenldde suuszana

nsUsEduiusuaranaduianssy naenaunsussfiuuas Tanalasinisinedonitauenanundou

INTIBNUYIZNOUNTUNAUDNAIIY msﬂﬁmqum LarN13UTEIHUNATOIAINTITINA UL

A8UBN
Practical training in special event management for the entertainment business

through case studies. Definition of campaigns, understanding customer needs, analyzing situations,

defining target audiences, and setting communication objectives. Includes message design,
strategic planning, communication tactics, media selection, budgeting, public relations, event
promotion, and project evaluation. as well as project evaluation and measurement. Participants
must present their work and submit a report under the supervision and assessment of faculty

members in collaboration with external organizations.
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1723315 FAITANAATUALNITIVNUVINTeToYA 3(3-0-6)

(Data Journalism)

deduniou : il

(Prerequisite Course: None)

MANNIT WWIARtUNITIIBNUTISEnmegIuteaya n1sleBumesilalunisuaim
foyadaangiuteya msunzsesdeya et duasest anainvansuvasiian leun yana Lonans
M1431%¥N15 afAwazaulde Yausd1ndsdeyaneninuagnsiiin Uuﬁugmﬂgwma 2385354
A5EUTTUNALITRS

Principles and concepts of data journalism. Using the internet to seek open
information from databases, tracing, analyzing, and synthesizing data from various sources
including individuals, official documents, statistics, and research, presenting data-driven news with

visuals and graphics, based on relevant laws, ethics, and codes of conduct.

1723316 nswamidemuazmsadresgld 3(2-2-5)

(Content Production and Profit)

yrdeAunay : laid

(Prerequisite Course: None)

n&NNNT wwada nsnandenfiasesels LLazﬂﬂﬂﬁﬁ’awﬁmLﬁamﬁm%’uﬁam 9
arundilaludesmdlumameuns msUfuudadomlimngauiuievannvatgdesmis nsvuasmu
Asmsneldanniden mslilygszivgiludielunmsadsassd

Principles, concepts, and practical training in revenue- generating content
production. Understanding content monetization and hands-on practice in producing content for
various media platforms. Understanding dissemination channels, adapting content to suit various
media channels, fundraising, and revenue generation from content, and the use of artificial

intelligence as a creative assistant.

1723317 faiienistuinfoudeny 3(3-0-6)

(Media for Social Change)

Ayrdsaunau : il

(Prerequisite Course: None)

waAn nguiiferfunisiundoudiay nssusednisdiay nssuiunsngAnssusa
nszurun1sdeulavienialszanguiiowndoulnivniediny unuimassnisiedsulnnisdeay
nMstuindeunisivasunvasgsedvuloviedny vdunmsdeaunasausssu Jymdsansiuarde
nselAnw Lﬂ%@ﬂﬁ@ﬂqﬁgﬁlaqﬂﬁlaﬂ%ﬂﬂﬂ?']llLU?%SNLLU@QIU%QWJ ﬂWﬁ@@ﬂLLUUﬂi%U?uﬂﬁigaaﬁiLﬁ‘aﬂ"l'iﬁ
dusnuazdundoulsefiudedng vutsssTuwarAuSURnYeU

Theories of social movements, social campaign, collective action, civic
participation, social movements engage with the policy process, social policy formulation and
implementation, the nature, past and present roles of social movements and their potential

capacity in shaping social movement and social change, theoretical arguments and examines

avu

anunsdnnisleygrdian 106



empirical examples and case studies, the role and impact of social movement activism, the role
of grassroots mobilizations, design participation and communication strategy for social movement

and social change with ethics and social responsibility.

1723318 nsudmamdmiugiumaianizngu 3(2-2-5)

(Content Production for Target Audiences)

AyrtsAunau : Ll

(Prerequisite Course: None)

Msieggiuans Wledinelumsuslnadeuazans e Susssu 35T3n e
sUsuuazdnuglunsuslnadeuarans arwdesnisiuion saensumssenuuuionilviaenndes
fugfSuans vuiuguaiessauuararmiuRnteusedsay Wunsdfnwuasinsey

Audience analysis and media consumption psychology, including factors such as
gender, culture, lifestyle, media channels, consumption patterns, content preferences, and
audience engagement. Design content that aligns with audience needs while upholding ethical

and social responsibility. Emphasizes case studies and project-based learning.

1723319 N155189UVITIE U 3(2-2-5)

(Investigative Reporting)

JuUeAunau : 1722213

(Prerequisite Course: 1722213)

AnUHURlLFURUUIATHUTIBUYINTIEUAIY MUB1INSETRY WTHERa N15Raa A
fausssu nslitygyUssiugidudvislunisaisassduuiiuguasosss lnetnAnwagdeninaus
doviunainvanetesng i olnsad deidss wardessula meldnishiuguaresorasdias
fingmfiu3nu

The practice of investigative reporting workshop on political news, economics
news, marketing news, sport news, cultural news. Using artificial intelligence as an assistant in
creative work based on ethical principles, whereby students must present content through various
channels such as television, audio media, and online media, under the supervision of advisors

and advising journalists.

1723320 nsWAILNgIiade 3(3-0-6)

(Media Startup)

UsAuniau : 1701321

(Prerequisite Course: 1701321)

wuaAsluns duduszneunsiuiinamans nnsianaugsAaiiysannisauifiy
Tnaenansuazinalulad wnulAsauNTATUNTNNGININITRULALIVUTEUIN NITIATIEVNYBINS
MsRaIm ATIeNAEMS Mmunasatuayunsamu agldnisifeunsaeunuuviesmaasido Media
Lab NAADUVYULNUTSY wAniovaass uagnaaeunsiiaus elindnilesssinsansmansd
wiunuaunauasfisssssd lnsdranansduaginindnduivinulasms
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Entrepreneurial Concepts in Communication Arts. Business planning that integrates
communication and technology knowledge. Covers project planning, financial management,
budgeting, market analysis, strategic planning, and investment sourcing. Utilizes a Media Lab
environment for hands- on learning, including drafting business plans, producing prototype
content, and testing presentations. Emphasizes ethical journalism principles, ensuring balance

and fairness, with faculty and industry professionals serving as project mentors.
3) YNNIV UADNLES

1705301 NsAeANTULUTUARTUARARE 3(3-0-6)

(Brand Touch Point)

AyrvsAunau : il

(Prerequisite Course: None)

VENNNT WUIAA NZUIUNTSADANTRUTUAHIUTOIMeNFROATHNS 9 wazUszaun1sal
YoIuUTLA TeTiiatesiuanautR (Functional contact points) uazfidasedsla (Emotional contact
points) M3Aszringuiuilaateuntsdears marmuniemilideulestuguilan Wladeamianis
AoasuuTus mmmﬂiz‘qﬂﬁlﬁfamﬁmmsauLﬁﬂﬁ’mwiasﬁzimmwmi?iami AaoAILNITTANANTSA0aS
WUSURHNUTRININSAeasHng 9

Principles, concepts, brand communication process via different communication
channels and brand experience related to functional and emotional touch points. Conducting
consumer analysis before communication taking place, designing content to match consumer,
understanding brand communication channels, applying appropriate content to each communication

channel and evaluating brand communication through different communication channels.

1705302 ﬁaﬁuqmmwnssumwaum%uasasﬂi 3(3-0-6)

(Media in the film and Television Drama Industry)

AyrvsAunau : laidl

(Prerequisite Course: None)

U‘I/lmwuaﬁEﬂuqma’mmiumwaum%uazazm NAUFUNITHAR MW waznsuslag
o FemeinssiunsadaTAuasnagnsmaraavesn meRSuaavaT dsauuiltuuasmalulad
dwasiognanmnssy SABvsnavesnmeunsiavasasTislrodenn Jausssu uaziswgia Anwiunum
‘UENLLW@@W@%@JE@%@J@?QLLaxﬁaaaﬁﬂumiLUgEJ‘L!LL‘U@QE‘ULLUUﬂﬁU%IﬂﬂL‘ﬁE]%W naenuUsTuAuAvENS
Maduees wartsessslunmstaueiEesnudon meunsuazasas

Role of media in the film and television drama industry. Production, distribution,
and content consumption. Analyzing the creative process and marketing strategies of films and
dramas. Trends and technologies shaping the industry, as well as the social, cultural, and
economic influence. Role of streaming platforms and digital media in transforming content

consumption patterns. Copyright, censorship, and ethical considerations.
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1705303 dorugnamnssLtadsnug e 3(3-0-6)

(Media in the Context of an Aging Society)

rGenunau : il

(Prerequisite Course: None)

unvmesdsluuiunuesdinugaly wiluwivesnsdeasidssnsed nslideya uazms
afumnutilafeaiulssiuiifetesiudgeeny Ansgiuunlimesgnaivnssuiineuausisoniny
AeIN1svesdIANgedy 1y g3Rvguan nalulagdieindes wazusn1sdmiudaseny saudedny
nansznuYedetiiiveinunfuazngAnssuvesdinuiifivesgels naonuuLIvnInsTRLNdeLfiad Ay
ANAMTInvogeengeeaddy

Role of media in the context of an aging society. Advocacy communication,
information dissemination, and raising awareness on issues related to the elderly. Analyzing
industry trends that respond to the needs of an aging society, such as healthcare businesses,
assistive technologies, and services for the elderly. Examining the impact of media on social
attitudes and behaviors toward older adults. Strategies for media development to promote the

sustainable well-being and quality of life of the elderly.

1705304 fefugnavnssugUAW 3(3-0-6)

(Media in the Wellness Industry)

Ayrusaunau : Ll

(Prerequisite Course: None)

‘U‘Vl‘U’Wl‘Ua&%@iuqmﬂﬁ‘wﬂiiuﬁﬁm’]’w ﬁaiuﬁmma%maqmmw mammmﬁa@mw LAy
Msteeunsdoyan1ansuImed Ains1vidvinavesderongiinssuguanzveslsravu nmslideniia
warloideaiifelunislienuiuazairsmnunsenindruguany Anwinisdeansvesesdnsduguniiy
Tsmenuna wargsiagunig nassauiunliumeluladuaruinnssuiifinadognamnssugunne wiey
faisandssfiunsdessaunasamnuiufisveuvesdelunniausdoyadiuguanzesnagniosiay
UiFede

Role of media in the wellness industry. Health communication, wellness marketing,
and the dissemination of medical and well-being information. Analyzing the influence of iedia on
public wellness behaviors and the use of digital media and social media for wellness education
and awareness. Examining communication strategies of wellness organizations, hospitals, and
wellness businesses. Exploring technological trends and innovations shaping the wellness
industry. Ethical considerations and media responsibilities in presenting accurate and reliable

wellness information.
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1705305 nsyaluilansisas 3(3-0-6)

(Public Speaking)

AyrdeAunau : laidl

(Prerequisite Course: None)

NANNIT WUIAA LLazﬂaqwﬂuﬂﬁﬁamiﬁaBmiwjﬂiuﬁmmims WAENITULAUDIIUBEN
fiuszansain nannsliiuindngsle Bnsduwinugnisdeasisniu msnauwumazimuadmngnis
thiaus msllenzinguiile mawSendeya wazunyn madenldnwifvmzasiugiuans waznis
wivndeuasmaiafivaviiunzaudenadesiuusunlunisdeans msdansiamiieneziaiuain
nauEla maaﬂﬁlﬁﬂﬂﬂJuLVIﬂﬁﬂﬂ’li%aa’lﬂu’s’]iﬂaﬂﬁaﬁhﬂ"’] 919 Tusuisng nsandusienis uLaag
I udszgudiann sufenssufiay mstiaussany msthausdeyauifuimsiiiensindula

Principles, concepts, and strategies for public speaking and effective presentations.
The principles of persuasion and influence. Practicing essential communication skills, planning
and setting presentation goals, analyzing the audience, preparing information and speeches,
selecting appropriate language for the audience, and preparing media and special techniques
suitable for the communication context. Managing questions that may arise from the audience,
as well as practicing communication techniques in various occasions such as hosting events,
running programs, press conferences, seminars, special events, presenting work, and presenting

information to executives for decision-making.

1705306 nagnsnisuuusaiulediieinsasiiadum 3(2-2-5)

(SEO Strategies for Website Optimization)

AyrUsAunau : Laidl

(Prerequisite Course: None)

WaNN15 kWA wazuuIUfuAaun1suTundsIvled nsdasinidenivuivled
AseenuuuMIsRui e duled n1sRade URL msusuusinisuanswavesiulesiiiewswnssiu
Wnannasus1g 9 N1SARAIN AATIeT LasUSuueusEanEam

Principles, concepts, and practices of website optimization, content development,
website structure design, URL naming, and display optimization for various platforms. Monitoring,

analyzing, and enhancing website performance.

1705307 Lﬂ'%'aaﬁamﬁLﬂm:ﬁﬁfiagau,a:msaﬂmummﬁﬂLﬁuiuﬁaﬁaﬂuaaulaﬁ 3(2-2-5)
(Data Analytics and Social Listening Tools for Insights)
AvrUsAunau : laidl
(Prerequisite Course: None)

£

MANN1S wadn wasnalinlunisussyndldnilosdeyauaztayasaulatdmsvaudme

Y
1% 1%

ans Ladeaiielunisdudunaziinzideyaseulatl nszviumsaviuteyaaingiudeya (Data
Mining) nMsUszinanaidaiiaseiwuueaulall (Online Analytics) iieldlunuduiimeeans nisidnla
fuilaadedn mellnzinisaunuiuaznszualanosulat mslinszsimsuduazsuifuiiolflunis
MuHuNsiaLdomnde
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Principles, concepts, and techniques of data mining and online analytics
application for communication arts, searching and online data analysis, data mining search
process, online analytical processing for communication arts work, consumer insight
understanding, analysis of online conversations and trends, trend and issue analysis for media

content development plannins.

1705408 n1seanuuulsEaunsalflduazdumasivalunuimanans 3(2-2-5)
(User Experience and Interface Design in Communication Arts)
AvrUsAUnay : laifl
(Prerequisite Course: None)
wdNM3 WAn wagiBnsoonuuudumesimedliuarairsuszaunmsaldmsugldinde

1 I3

e iy Uled wouwdady tnuuazdu 9 ANedesiuauautmerians Rneonwuulszaunisal

=)

a 6

YAL UM BTG

=S

Principles, concepts, and methods of User Interface (Ul) design and User Experience
(UX) creation for digital Media, including websites, applications, games, and other communication-

related platforms. Practicing UX and Ul design to enhance user engagement and interaction.

1705409 nsaessdmIuusznaunsaaninsy 3(2-0-7)

(Communication for Startup)

Ayrdsdunau : 1701321

(Prerequisite Course: 1701321)

nseansdmiugsiaanindy (ssfnadrslm) n1snaunu sonuuuiilonn Fenlide
Tnesilsfanudosmsvesiiidmlfide sudsnsussiliunanisdeans Aavznsuiiaue Idevim aa
uazfnenmuesgsafielthninlagildaiayuuuadn

Communication for startup businesses (new ventures). Planning, content design,
and media selection with consideration of stakeholder needs, evaluating communication
effectiveness. Presenting a startup’s vision, values, and potential to persuade audiences to

support its ideas.
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ARIZNITNNNTUIMTIU PIM Creative Learning Space Ssnandngnsialienarsdveandngnsilduly
N1TUULUT e-book NIIED LASNTNYINTANTAUNAAIY 1‘7iLﬁmsﬁaqﬁ’wé’ﬂqmuﬁaﬁwLﬁumif{’fﬂe‘%vﬁw
viesaynvasmsantu TnelienansdgSuiinreundngmsiiiunnzeynssunisfnidenninennsasauine
diaueiifiussyaitovoaydAddunis Tngaunsadsdeninensarsaunanaontin1sdny
Fawaununeled PIM Creative Learning Space (iesayn) ALluNIIAINNTEUIUNITIIDI1TdARLADN
nifvderfiolilun1sSeunisasudmihneudamanisfinu ielienansdiimanunumsddondde
Tnfeurounisiansifounsasy uazaenadosiunein viessdaulumaniiaeides

2) ns¥anigunsal/mindauiiisadestunisdnnisiounisasu: ndngns/anzian
fufiumsiiasgianudeanisldaunsal/mindauiiiedestunisiiounisasy Taoillondngnsthiaue
FoyamuuuunosuidvuanGeuos dinuimsomsuagninddu vemhonuiiivdesdiiuns
Ansizdlszinnvesningdu nduiunureandngns/auginausdeyaiiovesyifdeany
nssuMIUIMINEnSau unzdniunsiatogunsal/mindauiifedastunisdanisSeunisaousely

niwensuazdsatiuayunisiGoudvamangns

anugilimamaniiiesUjuiAnsiionsiinufiRvesinAnuiasssios 1fun %ea Convergent
Media Studio Wag %ea Mac Lab

Vo uRn1svamangns

AnugilimamaniiiesujuAnisiionsilnufiRvesinAnuassios 1fun #es Convergent
Media Studio Way a9 Mac Lab Ssilgunsaiifleatiuayunisidounisasuniaufiasuiinamans
Tfutindinw 1wy 1a3e9 Mac Lab ndes Leesmunuidsaiazduiinides
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1. Convergent Media Studio #491uau iMac 18 1a3es lUsunsuNTANuIATE L Adobe AvAnS
fldlumagounisaou dasevhanenissm Wsiminnelu wasudnisivnisdavdngasiineususzesdy
wAyAaINsluan dulazneuenan tuaiunsussuduiug é'ﬂﬁu’qﬁa@mam'ﬁ\lmt,w Virtual Studio
Tael4lusunsa vMIX wag OBS wiaundesialewdn Full HD $1udu 3 f Tumssdnsenisin winde
mMsdeumsaeu Trestuiindsafiendanudosssands  lusede ssuudievenandindeusassu
sdunn s Snvsdsliuinisunyaainsaeluanitu uaznieuenanitu iieldluniswdnde
NISANUNDAAARIT

2. Mac Lab fid1u3u iMac3 3 1a394 AlUsunsunssinuinsgiu Adobe dvansaldlunisiseunis
dou N19500NKUUFRFIIUN kazuIn1TIvINIseAYAaInstuan 1ty wazateuanan1dy A1unIs
Uszduiius N133nHneusIvangnsseevay
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PIM Creative Learning Space (¥ia4s3n)

an1uiin159AUTNIg PIM Creative Learning Space (Wadayn) @alvusn1svnisds 115a19

(%
aa v v

Aoavia fiufl wdadeud uazdu 4 msensliuinsluguuuuiesayaRdviarisssuunsuimsdanis
WoaAdMSUATUALUNITYINULAZAIUNITUSNIS NITITUSNISUDIVIBIALASIN 9] AABAIUTIVTINYTD
agﬁﬂaisﬁﬁamiﬁaﬂugﬂLL‘U‘U@%‘W& l3i7n9ztYu e-Book, e-Journal, e-Thesis, e-Project, e-Research,
Database Lavanszanuilusuuuuaduiale desmsmsiruinmsesuled iledenndesiuaiusdosnsld
UIN15U990719158 YARINT wazinAnwyl WU Website: PIM Creative Learning Space (www.lib.pim.ac.th)
uaztpdliuinmsvesviosays Tneutseenidudiunisliuinsing q ddl

ANUARITBIEYAYDIANTY

1. spuuviosayndnlud@: Wussuuuimsdansnineinsasaumaiieliuinisundlduinng
szuuiesayadnlulf@ Ysznoulddie 1) szuvvesussandng iledaindoyatiiolsuinis
uAgldusns uag 2) szuudmsudlduing Weliusnsuagldlunmsdudunsmensansaume seorgmsi
LAZADINTNYINTETAUNA w%fauﬁ"’qawmiaé'miwmﬁ e-Collection (e-Thesis, e-Project, e-Research,
e-Book ay e-Journal) 61U Web OPAC (www.elibrary.pim.ac.th) samensliu3nng Single Search
fronslimdudiivsniuien Ideyanseunquunussinnisdsfisrinardiinvsedind Usevinnalums
duAudeya BN1sAuUM agann Sededliuinig
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Library wiebsite - Login Engishv] Library website My Account English v

J YAPIWAT

b) g m——

PIM e-Libl‘al’y JADVANCED ¥ BASKET: 0 ITEMS
| l | \ -
PIM LIBRARY

CP ALL ACADEMY 12A Floor
Service Hours

Monday-Fiday : 8.00 am-6.30 pm.
Saturday-Sunday : 9.00 am-6.00 pam..

PIM e-Library Keyword v/ Q SADVANCED ¥ BASKET: 0 ITEMS

User Account Your Checked Out Items - upuguy JvAlvelas
User Account _ .,
‘ | aootouroda/
Checked Out ltems by: Array

Checked Out Digital Files Book Barcode: 3250000206099
My Favorites Checked Out Date: 14/01/2022, Due Date: 20107/2022, Renew: 12
Renew ftem

T 02855 0381, 02855 0382

My Holds
My Profie

My Suggestions Tl sonanmanu /

by: Aray

Book Barcode: 3250000500684
Checked Out Date: 14/01/2022, Due Date: 20/07/2022 , Renew: 12
Renew ltem

Your Saved Searches
Log Out

ANLAAITTUUNBIAYADNLUITR

2. vinsgpudeyaseulatl wowyeliuimagudeyaifleatuayumsfnmduniuagidy fil
- grudeya Emerald Fadugiudoyainsarsdidnnsednd Anseuaguiiunisinnis
(Management), U3115§519 (Business Administration) La¥3ng1n15ansauwme (Information Science)
st anndue Aieades
- gudeya CEIC . Hugnudoyaiasugiaunnadeedin faay AsounqunaulssmeAsEgiand,
121 Uszwetalan Sefoyamanififinanuvasinsnumestoyalnensaty vinsnuuesnedy aniiusig 4
uazmalenvuifimnidede lnefldnvazvedoyaiifisadeatuaniunisalinsugia msawmu s
surm dnfuasimseneiosnadusunomisruitiuiivenusendeiiold muidinmauandoya
Usgnausmegavuazusuniivilvazanlunisdianidau
wazantulavihausiudeduriesayaltuinietie ana. nasnaunsiinligiudeyadining
NINYINT PANTUUMING Y
3. Knowledge Bank PIM Library: wsaiseuseeulatlusuuuuadvinleduaiuinuenisiiviniu
Ao (Media Literacy) ¥inwen139191u (Soft Skill & Hard Skill) wazsinwens1ad3n (Life Skills) 1iufis
usnvieiaudmiuimundnenmauLes tewieunumiensumaudsuutas lunisiinddnugaiaa
AU anunsadl4leTIules www.lib.pim.ac.th/wp/knowledge-bank
4. Library Podcast: uvaadeuieeulaisunuunatidios muduis fsieldansineulandla
dladiladelstldmuiidonis amsad g aiuled www.lib.pim.ac.th/wp/podcast WWumeumudfian
wysanseanusiarUszaunsallusnusing 9 Tusuuuuaduides
5. Book Insider wuzimtisdaungiu: iWunsinemalulaguilsuldlinaulalunisdiis
lelasiveaniadie luguuvvdedadiide (iesrureauazanlsiudldvinislunisidenniede
udesaduled https://lib.pim.ac.th/wp/book-insider
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undessuduszuumaluladansaume

PIM e-Learning \JuszuvansaumaildusznounisiSounisaeu Tngenasdfasuanunsath
domaeivudngszuueaulal warlitnAnwAnwunGeulumeiendi 1 dussuudeauies 1
nsaatlvanenatsiieldusznevlunisiSey wwudeuesuladilefnuduauasnumuunideunis
ANTUHIUTEUU LAz UUNAZDU/WUURNYR

uaﬂmﬂﬁjamﬁ’ué’aﬁ%"amiaauaaulaﬂizuuLﬂmaaamﬁ’umﬁmﬂﬂsﬂ@@ﬂﬁf@ﬁ (PIM MOOC)
Waasumsdansideunisaelusedvising 4 Usznousae iemseien de Josou muuwamensdai
eAvdmsunmsiseunsasuluszuuia (MOOC)

7. M3UINsUnAnEn
anun1sinnistey Uﬂﬁ”@uﬁ%’miﬁﬁmw%maﬁfﬂﬁﬂmLﬁaaﬁfuauuﬁﬂuﬁmmiﬁﬂmLLaz?ﬁm
Anuduegestindny il
7.1 USnsiileatiuayudiunising
(1) 59UVU3N15N15AN®I (Registrar System w38 REG) 1JussuufitnAnwanunsadaun
ARRINTEAITAN ¢ AU ITeU awmzidouissussulall asadsunanisamsloussuLasNuN
luuewani1sE iU ATIVADUANTIITIULAZANTNABY AADATUNTIVHOUALLUULAZHANITTIUMILALLDS
(2) wuuAnFeseaulatl Intermal Service UnANWIAINITAVBLONAITNNINTANYY VoLAL-
neuinFeu veuiiumeivn (n3dasen) vedsunguideu veainnsdnw/Snwianuamidndnw v
mMseaFeuinfunansaoy Muluuffesesuladluszuu Interal Services
(3) PIM CONNECT (Line Official ¥o3a01Uu) 81usgauazaInuidndnuvilunisinse
douny Usnw waziinfadeyanasssuuuimIdng 9 vesaaidulanaeniian
(8) szUUsEIUIAw thAnwmnau aell “o191siusnm” [uglidusnu qua way
wugthununsiSeunaenszoznafitnAnwidoufiaanduy dnAnwanmsansieaeudosiansdiivinm
dufuiuarnanienasdiine sufernsdiaeuazmnlidmuiiiovedUinwsing q léden 16 PiM
CONNECT
(5) qudivInuinaziamuion¥winAnyiUsesiamy (Counseling and Career
Development for Student Center: CCDS) WnAnizdigud CCDS Wumtiiidunasfiiassliainugii
3w aensutisudlalgmlifuindnnsedusiyanissriiinujoRauluanuseneunis
(JaudinAinwienean)
(6) Smile Center ugamseaulatdnnisdomsiithdnuaunsalideya Fednuiu
SoadsuuazvesumUinwiistesiunisiBounasmsiingm siumns Call Center wag Line Official
(7) mIudnsumsne aatudaady aduayu waglilemananisfnwuntndnui il
mnuUsENgALazNansieuinaenszusnanfifnufianitu esnwilonmansldfunumsdnuiogig
soifleanuuszmaieulvnsliyumsinuvesanitu Jedyunsfnwmansussian Taua yunsnw
PIM uilneusiitewsadyineu Gln) yun1sfnwainyananiguen/aauusznaunIsneuen Lay
nowuiuliBuiionsdinu (nee.)
7.2 Uinaleatiuayudinanunduesgvasindnu
(1) noswuiiledinusisnisi3oud (PIM SMART) unesyuvesaanduiainainausiuile
587119 U W ooad d1dn (i) ngutusiinsgmisgsiauazyanaiily finquszasdiile
aduayurasostnutinAnuiidugiuuuresitu suluidammuiionganiedseldidud
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(2) U3M13 Friends Care PIM Tu3n1smsusnundedninen tilequadnlauazaunminves
tinfinu Tnedndninenasyiminisuiliniessmidndnwldaugla fnale Inglisndugnia uazas
Prelvindnmnszutinuasidtlanuios maenuiuianunisaifitdundyegtaiaudelu uazduaial
tndnunlesuifnoamuazaualunues ietluguuimanisdanisdameing 9 senuesldogied
Usgandnm

(3) someruna aontuiiemeualiuimsugmenunadowuurdndnulneneuaiodn
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dauit 7 auaudRvasidifine

1. AuaaURAvaEiNANE
M \uddniansAnuisoudnumaeularendeiiounin uay/viedulunudetifiuues
anunsdanslayg At 11emensfneseAuUsygns w.e. 2566

2. Mm3fudrfnelunangns

NSTUIUNITSULNANYI
nangns Ay wazan1dulinszuiunsiuindnen weliladnuiudndnwiluinudvung

NAANAUA H9T

nszudunssutindnwidiguangns

4" AMAUALUINTSULNAN J

Taliuyau

N8N
Wnssu

=4
bAUYBU

WS EUNTTUTEINFUNUS
LAZLUZILUD

A4

Uszmduiusndngns

O
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WU

W50
NUNTSANE

N

3

nAnwIUNA nAnwINU

avu

an1UuUN159ANISUEUNA IR

A

1

128



JsenAnadaau

189U

NITUIUMSIATEUANUNTDUVBLNAN BTN
nangnsiinisdanisuguilinadn@nwilnd wuzidinisnadmungdia madanisiseuluy
LHUANANYILAENITUUWIAT FIUTRlHssuUe1TInUSnuieviivinfigua TidAuugdun

all

nAnwwarbiiiuglunsdfdnfnwddymeiudidudunsdivey sautadnsdatalusdauguie

v =

9
fnanudn@neinasn 4 U uana1nddidnnanssuinel9o9iunIsasIemnudunusYeIdnAnwIwasnig
9

CY

LAaUNFANY

)

TALATULIANUTENITNANEIAUDIR15T NITRAMINNITITIUVDIUNANITUTA 1 210
9191550 aU UardnnanIsuasulasud1s Ly

Y

3. wnumssuin@nwuasddnsamsdnelusses 59

s FunAnwnsazUn1sAnY
2569 2570 2571 2572 2573
Uﬂﬁﬂ‘l&#’]‘%ﬂﬂﬁ 1 120 120 120 120 120
Uﬂﬁﬂ‘l&#’]‘%ﬂﬂﬁ 2 - 118 118 118 118
ndnunduli 3 ] - 117 117 117
nFnudulf 4 ] - ] 117 117
394 120 238 355 472 472
AINI1AZIUNTISANEN - - - 117 117
W1 Drop Out B 1 i 29; T71 2 liviu 19%; U7 3-4 0% sussianaman v msail 1/2565 Suil 25 un. 2565
4. QUUTTUUATULLAY
4.1 suuszanusglaanlddneg
4.1.1 suUszanuseld (Bae : umn)
Uszinnsela Umsfinen
2569 2570 2571 2572 2573
ALANTIU* 299,000 299,000 299,000 299,000 299,000
57u5185U 8,970,000 | 17,790,500 | 26,536,250 | 35,282,000 | 35,282,000
IuuUnAnazau 120 238 355 472 472
s1eiusaiatinAnyl 74,750 74,750 74,750 74,750 74,750
*AnaNIIUnaBinyunIsany PIM muuleviganivut 2564
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4.1.2 uUsTUUS19918 (W28 : UN)

. Un1sAnen
UsenNs1g3e
2569 2570 2571 2572 2573
A lgane
AlINENISITIUNNTEY 16,154,999 | 15,477,263 | 15,383,497 | 15,623,813 | 15,583,356
ArlgIelumMIA LNy 2,195,998 | 1,094,446 | 599,633 431,778 236,826
(Mengns)
UG 16,154,999 | 15,477,263 | 15,383,497 | 15,820,183 | 15,820,183
UULNANYEZEN 384 432 446 465 465
AlgIeRaRILnANEN 42,037 35,808 34,528 33,633 34,055

v - AnaFoundainnunisine PIM auulunsaniuusene o Yuil 29 wiweu wa. 2567
4.1.3 quuszanaunisamuluninddu (e : um)
AR

newn : Muutnfnwavay mneis wudndAnwlundnansiauuasnangasuiuls

5. nM1sdanstedasuunazgnsal

anTuiimsusdedenarnssunisinnistedeaseulussduanduitevudAlunisandunis
famautlauszidiunsiesSousng q MiAntu ndeuradaremmamsiudedoadsuliidosnisiousou
dhdaldazmn 3057 Tneneumngliddndeansesdnsidumirsnunaislumsguadesieasouly
Fosmavdnauiiantuimun uasndngasimihilunsussmduiudominssuiesioaseuliiun
dnAnvmsuiiedalonaliind@nwmaunsadidwemninisieadeuegraiuiion Fansdanisudily
Useifiunnsdesseuvesdatuiinszuaunised

1. WnAnwduidesdesSouiiudtn aus wiotemsiuiesdsaioundnvosanic

2. FFuiiaveuiuisesieaioududunisnsisaeuiudumnuindny udrdudunisfiansan
UssndedoaSounazsysuanuissiiurestodeaiou andudadesdodeadouludminenuiifondes
esndunisuile

3. whpauiinetessndunsudledesessounelussssnafimuuamnuseiuaus ey
Yosdadondeu (3-7 Juriinis) wmnandunisuilalllsvdsededddauznssunsdanisdeseniau
firsanuumanisudle fidedondouiiianuisiiugegaazgnddlinnznssumsinnisteseasou
Faugiusn

4. dlesuiunisudmihsnuiisuisvoulsesdeaisundmanisudlalrdn@nwinsu wieus
TrdnAnwusziliuamnuianelanisinnisvesesseu
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d7ufl 8 N15USLIUNANISISYULAZINAUTINITAISANISANED

1. MsIawazUseiliunanisAne
ANSUTTLIUNANISANY

o (% ¢l

1) namsAnEUaIsazsed v niinsussuludud nualNTA15EAUAIUIL 31U 8 S2AU Al

drydnual
A
B+
B
C+
C
D+
D
F

Tlddeysnual deeluil
dydnwal
S
U
AU

X T =

v

ARG ANTEAUAZLLUU
Mdou (Excellent) 4.0
AN (Very Cood) 3.5
f (Good) 3.0
ADUTA (Fairly Good) 2.5
wold (Fair) 2.0
991U (Poor) 1.5
gouun (Very Poor) 1.0
an (Fail) 0

AUNNY
nan1s3ew/mIUFTR/Annuiduiinela
nans3ew/msuftR/Anau/siiduinels
nansiseuduiirelagldtuniaein (Audit)
HansUsEdiunadaliauysal (ncomplete)
NANISLINNNBUTIBAYY (Withdrawal)
FelalusifiunanisSeulunansaneiiu (In Progress)
laiflan1sUsziliu (No Report)

3) wan1sAnwIAINAsgulaunsan1seniuNIsSsuvawiazs1edvalinsussliudu

[ % ¢

Fyanwanhitiszauaiazuuu ilddyanual asialuil

dydnwal
ACC
CE
CP
&)

cT

X
CN

AYIUYNNE
N5eulouTIeIVINNNTRANTUIVOIANENTIUNISIB UL DU
3187391 (Accredit)
nsnedeuUnLnasg et dunUsliunanmsseu;
(Credits from Exam)

nsiaualiNazauNasy (Credits from Portfolio)
NIVAFDUNINTFIUNAN (Credits from Standardized Test)
msUszfiunsaneviosusuiisalnentisnuduiillly
an1iun13fnen (Credits from Training)
wheAndilasuniseniiunisideu (Credits from Exemption)
MANINNTUTHIUHANSANYIVTROUTUVIANGAS
TuantugauAnuillléutiayan (Credits from Non-degree
Program)
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2. MIUTLAUNITUTIQHAANSNTTBUSVaMANgAS
NANGATAINUALUINIINITUTLLIURAANTN191T8UIVINANENT (PLOS) Wagnaansn15i38u3s187ul (YLOs) e TnUszldun1sussquanns

msiseuivesisey lneilseasidundmiseielull

AYBNNITHRANTAINALNDDIANTLATHUTUA

24AAUF AL TINYEAIUNTADAITUUNUF Y
3YFIIUIVNAN

Assessment, Llay Self/Peer Evaluation
~1un151% Feedback vBewmun Lol
UnAnwiseyennusuazUSuUTine
- Uszliuannudnlalunanasesssulaenis
#OUTBlEU NMTIATITRNTARNET %50N1T
UauokuI Aty neg1eiiasesss

Yodou

Scoring Rubrics kuu
Uszrllunisuaus
Self/Peer Evaluation
wuuUszdiunnudu
yAansTiR/wuuUssidiy
A laludnndn
(Uszidlu SELF ASSESSMENT
KNOWLEDGE EVALUATION
(SAKE) Fausuifiulaeann
Usznauns)

v ¢ a 4 L ad a = = (4 o/ a
HAANSN1SI38UTVaWaNgAS (PLOS) WU \A304ile naeinsinuazyseiiiupg
PLOL: @dvassAnuiuilimarmanslaeuszand | - ld9n1suseifiunisluguuuy Project-based | - nsuiaue wuuUsziiunisiiaue

- Scoring Rubrics
Jodou

- Marking Scheme
wuuussdiuaaduyaainsia/
uuuUsziuanadlaludenan

- Scoring Rubrics
AIAALATA

- Fix range

PLO2: Sivinviuuagifenldinaluladaiunis
doansuazansauna inaluladndvia Naennnes
fuusunveInNIsdeans

- Usziuaanadiuaiunsalunisiaenla
Foeman1saeansidednamunzauiuiiom
uaznguLdImng

~naginasliasuuuiididedaudn
45198956 AuAEAAERIYDLiENN LAy
A mEumAlinrestuny

N15UEUD

Yogou
nsVAdaULEDY LAWN
VLU wazn1sU UR
Scoring Rubrics Uy
Usglliun1siaus

Self/Peer Evaluation

HUUUsZIHUNITUNLEUD

- Scoring Rubrics
Jadau

- Marking Scheme
LLU‘U‘Ui&’Lquﬂ’MSJL%uuﬂaﬂﬂiﬁa/
uuuyszidiuanud laludvnan

- Scoring Rubrics
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HAAWSNT5I38UTVRMENEAS (PLOS) ABnsUsEEiY \n30ile naeinsInuazsiiiuna
- deasunisasvieunanisiiens (reflection) | - wuuUsadiumnudu N1AALNTA
iieliinAnwinsgniindadon/dediinves | yaansiia/uuulssidu - Fix range
NsldusazYeIng AUl TN
(Uszidlu SELF ASSESSMENT
KNOWLEDGE EVALUATION

(SAKE) eUsziiulneanm
Usgnaunng)

PLO3: UL AUBITUATUDLNAANEASHI UL D4

NINNSARENSNVIAINAE

UsELUaINANUAINNTO I UNISER NAL LY
Aalulady denmaadnUutlanInay
nguvang

- T¥nsussliuluguuuu Project-based %30

Performance Task NAUNANW1@51980130
wantleylnelginaluladianig

- IinAnw gy Reflection e5unewmanaly

& v a o a P
n1staentginalulagduluusuninny
2BNWUY

- MSUNEUD

LUUUSELIUNISUNLEUD

- Scoring Rubirics

PLOG: 7M9RUNISADANTNOTIANITAINUNINNEY
MelUkaLNEUINDIANTBYNEBARABINUUIUN
YBINTADANTVBIBIANITTINV/UUTUA hazdeny

USELUINLHNUNITERATNUNANBITAIN
1A8RANTUNPNNADAARDITUUSUNTBILA AL
A0

- WsUuvumsUseiliunivainvae Wy n1s

Waue (presentation) UlAUBLHUNAYNG

- Peer review gy self-assessment

- M3Uaus

- Jodau

- NIVAGOULRY LalA
VLU wazn1sUHUR

- Scoring Rubrics by
Usziliunisuaus

- Self/Peer Evaluation

wuuUssiunsudEue

- Scoring Rubirics
Jodou

- Marking Scheme
quﬂsmﬁumwL‘f’luqﬂmniﬁﬁ/
uuuUsziuanadlaludenan

- Scoring Rubirics
AIAALATA
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HAAWSNT5I38UTVRMENEAS (PLOS)

An1sUsziu

GERRED)

WNAUNNISINLATUSLLAUNE

- TidnAnweSunemenarasnisiiennagns/
goananldlunwny ieazvounudilaly
UTUN

a [
- wuuUsgiuANIduYAaINg

fin/wuuUszidiuaudila
Tudwn¥w (Usediu SELF
ASSESSMENT KNOWLEDGE
EVALUATION (SAKE) 4
Uszdiulpwanulsenaums)

- Fix range

PLO5: uansaaniiendsaunsalunisuiudsie
nsdsundasiuusunvesnsdeans §3na uay
GRGH

- Uszifiuannaiuaiursalunis Asea
ngutlivung LAYN1508NUUULH DU/
gULmesﬁamsﬁmmzam

- AITUIAIUYNABIVBINAYNTHUTDYADT
wagANuMEzanluusunMsdau

- Md¥5Uuvunisuszifiuiivainuane gy
F1B9UIATIZI, NTEALELUIANES, N1
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- nssumsiudonuasndeumieluynin 16353
vannsdeansmanatn aviviamans
WINREFlUNESIINNEIIY WA, 2561

AIUNIINITUTTENY

- ANEINTUIIEIY U@ luiiYe Education for A Better
futuer “n15AnwILleauIARTIANg1” wazsIu workshop
viosUfiRnsvesamrniendunivaisuyu Yudl 15 fugieu
2566

- A1nITINAINTIUAUNUINTG 1A59A15 CB School Activities
o TsaSeulndaning Yudl 30 ngAdnieu 2566

- ANYINTUTTENY UFUUUNYIUJURANNS KSU-Rebranding
LazN1sAeANT0IANT Tt “nagndnisaialusudar Uiy
AnENwalLUTWA” uvnAnendunidus Smianiwdus Tud
10-11 wawn1Au 2566

- nensussens shide melwsgidoyaiionsnsunusused
Loy ddnmalulagnisfinen audusnisnisaeuniaing
waglnsvimd i dogluisssunsany Tuil 12 wwiey
2565

- IYINT U1 e N1TUNAUBLHUTTIANIINITILAN
Fuil 13 fiquiou 2562 1980 13.30-15.30 U. @1ANSENLUN 1
W04 5209 UMINGIUELUIEITUITIY

- Angrnssemsdadsaiien1sAnu Judl 13 Suaiau 2561
dlnmaluladnisfing wIngdegleriesssunssy

- 3N9INT U8 WTo NITUNAUBUHUTNTIANIINITIEAN
Fuil 16 Squisu 2561 a0 13.30-15.30 W, @1ANTENLUT 1
W04 5206-5207 UMINNSELUviEsIIUNgs Yy

- AYINT UTI818 W70 Advertising Campaign & Presentation
Skills Yufl 15 U1y 2560 1781 13.30-15.30 Y. ©1A1T
duuwn 1 vioe 5209 unIngaugluriusssunssy
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6. NATUNIIVINIS/9UIY

NR9IUNINIVINTG

A3

Aeyaloualy ouINANUG. (2564). N15TUTIA wazndnulavaN
w87 4 n5iAsIgsideyaLiion1TNaHUTUTIA LY
uvAne1doglafesssundsy Ruiadedl 1) uunyd:
ddnfununIne dugluiiesssunssny. 3uiu 399 wiln
Jravain 200 Ly

UNAUINY
oyeouely ouSnANUS. (2567). anunMNIsANYITeAUNENERS

3

o a 1

wazladendamadonisiir@nuwlundnansiimanansiudn
YOI URANANYNBNYULATUNIING1EVBIST. 1583
LUAIBU (Saint John's Journal ) ISSN 0859-9432.

Uit 27 atiufl 40 insAu-Siquiou 2567). nih 229-249,
(TCI gt 2; 0.6)

UNAUIYINNG

eyelauely ausndnug. (2567). n1sasrayadLdedyyzveda13n
voglunannaoddy. 215a5wUA%Y (Saint John's Journal )
ISSN 0859-9432. Uit 27 atfuil 41 (nsngrAu - FuiAw
2567). i 312-328.

(TCI gt 2; 0.6)

Toyejoualy eudnAwus. (2566). nagndnsdeasuusudlumeiifa.
M3EALLUATBNU (Saint John's Journal ) ISSN 0859-9432.
Uit 26 atiufl 38 (uns1Au-Siguisu 2566). i 31-49.

(TCI nguit 2; 0.6)

Fryefaualy eusnAius. (2564). nagmsnsiindszana1nnng
Usmsaulawanvuwledn. 15answudasiu (Saint John's
Journal ) ISSN 0859-9432. U7 24 atfufl 35 (nsngIAY-
Sunaw 2564). w1 1-25.

(TCI nguil 2; 0.6)
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HYILAIENIIANTENTUA 191U

UszifenansdgSulinvaunangasilinaransindin

nangasuTuUTuUTe w.e. 2569
aanvunisaan1sUsysyridan

o

Ry 9191585 5URAYOUNANgRsTMAmansUnudin

Auzilvarans anrtunsdanisdganita

1.

)
=)

ASANEN

Useyeyaln
LR (ms?%aam%aﬂaqwﬁ‘)
UAINYIFENTINN, 2555
Useyeyns
UALU. (NM33ANT5aIwan)
UINYISUNTINN, 2551

2. Yszaunisalnineu

W.A. 2568
- 9IRS URRAvRUNananstinArmansUndin
AP NoNN1THeANTEIFNTUALUUTUA
AuzimAmans aortun1sinn1styaaiad
- SnwnsTntanun1sdeansedAnIuaTIUTIA
AuzimAmans aartunisinnstyaniiad
W.A. 2555 - 2562
91958 UsEImanansilmamansUndin

anunsdnnisleygriian

W.A. 2554 - 2555
Senior Corporate and Brand Communication,
ABB Limited, (Thailand)

W.A. 2553 — 2554
Corporate and Brand Communication Officer,
ABB Limited, (Thailand)

W.A. 2552 - 2553
Marketing Officer, Ripcurl Thailand

U BNNNSADAITDIANTHALLUTUA ANETLNAAIENT

an1iun1sInnsUygA
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3. Uszaunisalanunisaau/
Hnausy

=

FuideusziuUsyaind
aantunisaanisUsysynidan
- 1712111 Introduction to Corporate and Brand
Communication
- 1713202 Strategic Integrated Marketing Commmunications
- 1712305 Digital Marketing Communications
- 1701467 Innovative Project for Communication Arts

- BRC 2103 Consumer Behavior for Brand Communication

BRC 2104 Brand Contact Point Communication Planning
CB59013 Creative and Strategic Thinking
IC62706 Audience Insights
- 1C62714 Digital Marketing
Wnausu
- ¥ANgNS “ﬁﬂmqmiﬁamiqﬂﬁ%ﬁa iq'm?i 8” Le1s, 2559
- VRNGERS “PSADENTINATUSEN UL naw. 47 annUuB e, 2559
- VIANgNT “patfuiasUSnsa A Breainends COSO

Enterprise Risk Management Integrating with Strategy and
Performance Uil 1”7 anUuAS@UeMnaIA, 2563

4. NAIUNI9IBINTG/9NUY

NAIIUNIIVINIS
AUS LNUNSAAY. (2564). NAYNSNNTAS1ILALEDANTHIIAUAT

]
[

v0955AaSuaraInde: nididnun uSEn IR eead $in
(umww). MsasdyrATand. V9 13 atuil 2 (mquatau-
donew 2564). ni 162-176.

(TCI ngwil 1; 0.8)

e Weaaums, nust lwiasade, fvdjaly Wesdued. (2568).
thduiiddviwadonsinaulatondnsnsivuudes uazdnin
du5asUniniruazaande Tuwangunnumiues. 115ansas
UnuUsied. U7 24 atuil 1 @nsiau-Tquigy 2568). $1uru
15 nti.

(TCI nguil 2; 0.6) TusuAfaninanuieunnsiau-fiquisy 2568
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Uizi'ammiﬁﬁﬁ%'uﬁmawé’ngmﬁmmqamﬁm%

AIEAEns191587810 Wedans

nangasuFuUTuUse w.A. 2569
aanvun1sian1sUsysyri i

91958ESURRYRUMENgnTlinAmansUdin

Auzilarans an1vun1sdan1sdyani T

1. 7ain1sAnw

USeyayain
uA.. (NMsH0aIHIaTL)
PRDINTUUNTINESY, 2541
USnyeye3
UA.U. (MSUTZVFURUS)
UMINEIRNDN1SA NG, 2539

2. Uszaun1sadvinanu

N.fA.

2568

91913855 URAYe UM NgRSTmAmansUnudin

A NeNNITAOAITRIFNITLATRUTUA

AuzilnArans aortun1sdanistyani T
FOIMUUARNBITINITUAZITY ARz llvAAIEnNT
andunsiansUyaadnnd wassnwinisieiuienis
NANEASUNAFAR U TR

. 2560 - 2562

FrheRnuAineInNg wagdnwimsimthanvnsdeans
DIANIUAZULUTUA AETlAIANS
andunsinnsteygriTa
919158UsEImdnansilinarmansdndin
Fpnenmsiedisesdnsuaziusud Anzdmarans
andunsinnsteygr AT

. 2555 - 2560

WINUNEAINTEOANTOIANTUAZLUTUA ARzTAAIans
anvunsdnnsteygrATatn.a. 2555
919139 Usd1 AalzlvAmans aandunsiansUaganidan

anun1sinn sty fdad

178




W.A. 2553 - 2555
- FNE19IBNTUTEVIEUNUS Az Tnerans
UUINY AN U UG
W.A. 2552 — 2553
- 919159U531 AEIVAMERNT UN1INESuLNENTUTR
W.A. 2547 - 2552
- Senior Associate, Hill & Knowlton Thailand
W.A. 2545 - 2547
- Senior Officer, True Corporation PLC.
N.A. 2542 - 2545

- Senior Account Executive, Siam PR Consultant Co., Ltd.

3. Uszaun1salanunisaaiy/
Hnausy

FuiiseusERuUTyaIas
aantumsannisUsysyridan
- CMA 1102 Writing for Communication Arts
- CRC 2100 Strategic Corporate Communication
- CRC 2101 Persuasive Communication and Writing
- CRC 3101 Media Relationship Management
- BRC 2104 Brand Contact Point Communication Planning
- CB 59210 Public Relations Management
- CB 59207 Content Strategy and Storytelling
- CA 59425 Entrepreneurship Workshop for
Communication Arts
- CB59102 In-house Creative and Production Workshop 1
- CB59209 Stakeholders Relationship Management
- 1773305 Public Relations Management
FvriseusERuUTyYn
- 1772701 Introduction to Communication
- 1C62703 Communication for Modern Orgazination
- 1772703 Communication for Corproate Sustainability
an1iunsAnendy
Fuitaousziuyiyin
- Event Management
FuiiseusERuUTyas
- Introduction to Writing for Communication
- Introduction to Public Relations and Advertising
- Introduction to Corporate Communication

- Strategic PR Planning

PR Organization Management
Writing for PR

anun1sinnstyanidad
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- Special Events for PR
Hnausy

- ‘mffﬂqm “Executive for Communication Program”

dunautinUszuduiusuauseinalng, 2559
FudiUEney/fideavgy

- nsuMIeUsEYFuTUS auneudUnATeuatAg Lsaseu
wuAnTw eI (e 2554 - Jagdu)

- fiugnwdiudssenduius Tasins “quiends ngads
ADSUTL” V89 A1TNIIUANENTTUNISRAILITZUUSIYNS
(n.n.s.)

- AMENMUIAYIININTFINONTN a1 1UTEFUIUS da1du
ARANRYIAN (23AN15UMITL) (TPQI)

U3T818

- msussens wiedansdeansnnely wasnisussmduiuge
99ANT” @ URAWIAT 9197158 LaTYAINTNINITANE
NITNTINANBITAT

- 1AsINsRUsIBIUUANS ndngns “eusumalianisuan
doviiontsdeans” lukade “udnnisilouriionis
Usgnduiug wazdeutavuduiusg” Tiiu d1dnau
ﬂm%ﬂiiMﬂﬁiﬂﬁﬁﬂﬁﬁ%uﬁquu (ANF.) NTENTANYIZNNT

- nsusserelumide “nralsutniussiduius” Tidu
SUIANSIIDNSNYATUAZAMNTAINITNLNAS

- msussegluiade “msFeansuagnisimunuusud” Ty
NIENTNINYATUATANNTO

- HUNSTUTRINATEIAVITNNTUTENFURUS 91TNTINITE
wazUsEiuNanSUTEFURUS SeAuamdl 5

- msussesuaginUftAEes “naileutniUseanduiug”
Tudtihanudsdu wiawsalandus

- AITUSTEIEAUNITES I AINAnwaleeAns TRAUlTUS o
581970 31 TsaSeu 39 99nin TulAsans Train The
Trainer

L 19UT818389 “N15UTMITAMNENwalkaznITUTINS
ANENTUSAugnA” TniuaninunInsuey i

- miusim8éﬁum'3ﬁmumﬂaqm‘maﬁamammmmﬁ%ﬁa
(Business Accelerator #3-4) lifuanivenisailne

- A15UTIEIELE0Y “N1SUMITANEnualkarn1SUTINS
AdNiuSAugnA” TniuaninunInsuey i
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4. NAIUNIIBINTG/9NUY

NAITUIY

a

et 1Berayms. (2564). Yadesnunisdeansesdnsiiinasiens
dulauazAiudsBuresasdng: nidfnew uSn 3 sead
$2fin ). nsanstyanAtan. 97 13 atufl 1 @nsau-
WY 2564). i 104-118.
(TCI gt 1; 0.8)

3819 1Ferayns, nud w1asRde, Avejdly (eadued.

7]
v 6
vV A a v 6

(2568). Jadanidnsnananisindulavendnnuanvuutlyy

¥
=

wazdmindniaguainiuazainde lulwansunnumiuas.

o A

MsasAsUNNUSad. U9 24 adud 1 (wnsiau-Giguieu

2568). 311U 15 .
(TCI ngaiit 2; 0.6) TunuffiainanupouunIIAL-iguiey 2568
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UszifenansdgSulinvaundngasilinaransindin

a v

91915860ana syl

nangasuTuUTuUTe w.e. 2569

aantunisaanisUsysyridan

9191385 URAYRUENgRsTmAmansUaudin
AuzilmAmans aartunsinn1styaniiag

1. 2AIN1SANE

9

Useyeyaln

M.A. (Communications)

Swinburne University of Technology, Australia, 2546
Useyeyns

Ar.U. (LUT10uAR)

UIededalUIng, 2541

2. Yszaunisaivineu

Nn.A. 2566 - 2568
9158 SURnYeUMngnslinamans Ui
AV BNINTANTAANSADUIDTHAUNLALHDR D

=e

a
AuzlvAmans ao1tun1sinnstyaiia
W.A. 2560 — 2565

9197159U5£INNIAITINTNYUA S WAL EDAINS

Za

W IngaegInavding

W.A. 2559 - 2560
Wi iesgiulounouazemsenans
newuiinndeUasafouazadieasse

W.A. 2550 - 2559
p1sdUsEInAInmEUnsLazHondva
WINgIRegINITUING

W.A. 2548 - 2549
913158UsEINAIYIABN I e ke Tl du
WInedeven1sAneg

W.A. 2546 - 2548
dvhitusganunusnun1s@ing Kantana Edutainment
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3. Uszaunisalanunisaau/
N15ENaUSY

v ndouszauUTyyIng
(% 4

an1uun153nn1sUsysyn i

[

a v b4 s

- 1722112 AnusiugIuMsiansesuasiefdaasneassn

<9
Yy A

- CJ59205 nstaSesdnude
aatudu 9

_ favznsianSes

- ATUNNYURS

- msAermumnglunimeuns

4. NAIUNEIBINIGT/UITY

NAIUNIIBINTS

Aoana dseWmi. (2565). “n15LY Transmedia storytelling
Y94 Marvel Cinematic Universe”. 315a815an5uUsviedl.
U 36 adud 2 (Wweu-Sguieu 2565). w1 1-17.

(TCI nguil 2; 0.6)
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97191990ANAY N3

Foumanawiy suglsan AnsSavim

UszifenansdfSuiinvaunangasilinaransundin
nangasuTuUTuUTe w.e. 2569

dandunisaansUsysyridan

9191385 URAYeUMENgR sTmAmansUaudia

L3

Az imamans aardunisinnistyaada

1. q@in1sAnen

Useyeyaln
ueLA. (MIVIMITINIVUNALNTNER)
UNINGSUNTINN, 2557

Useyeyns
ueLU. (Aadgnisuans)
UMNINYNUNTUNN, 2550

2. Yszaunisaivineu

W.A. 2565 - 2568
919135855 URAYRUMENgR sTWAmansUaudin
Fnensansmansaeuneiiiuiuazdonivaasiassd
AuzlAmans aortun1sinn1styanaia
W.A. 2562 - 2565
Managing Editor amﬂwuvﬂumaamum
VST 0u3uNs WaLRe wous Wudwde Sain (umew)
N.A. 2561 - 2562
Hinmsredoansesdns
U3t AfiTle AesUaistu S
N.A. 2559 - 2561
sesvhvthinedeansesdnsuazaiianugnify
anseluladansauwmanaynisdeas uninedeuding
W.A. 2554 - 2559
Haovn nildeRuilnadying
U3 Tnadl Wudeda $am (una)
W.A. 2548 - 2549
UIUIINIT URBEIT The Boy
Ut Aniia Sem S

an1iun1sInnsUygA
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NW.A. 2540 - 2558
Inilguwazussansnisiay d@dniuwelny
U3um lelvy asieiivl n3U A1in

3. Uszaun1salanunisaau/
N15ENaUSY

FuideusziuUsyaynd
aantunisaan1sUsysynidan
- CJ 59207 MIAATIgTIkazanunisaidaqiu
- CJ 59208 msEnsAndeLeUf RS 3
_ CJ 59309 MIU3MINesUTTANEnIsaeneunesLiu
- 1701111 vainuasngu)dvaaans
- 1701113 M3 Bpuiiesudvarans
- 1722101 Arwiditugiunsansaanaounediiu
- 1722213 MS8UIESNETIALALITNNTAITAERS
- 1722204 MS518MUIILAZUTTUITNTUNIABULIDSLIUT
- 1703314 MssussAnsAeansiBsnagnsdmsunision
TGEAIININ
N1SHNaUsTY
- pusulasamsianTinUSMssERUAY Jufl 18,
URINYIFEURRG, W.A. 2560
- pusulasamsanuiugussmiaudy Jufl 6, Ui wdu
UsenLAdRs AosUBLsTY $aiin (W), W.A. 2554

4. NAIUNIIVINT/ U
YUNANALAY

3

suzlsal AnsnSse i

NAYIUNINIBINTG

suglsayd AvsnSsyiand. (2565). Msdoansnismainsaoduig
WULLasNUNINTanvasssnantsdelugalaia 19. lun1s
Uszyadvnslgadiassauei afadl 12 wazuuwnd
adadt 7 (NsNYIAY) WUNYS : daa1dunsinnisdeyan it
win 332-346.
(mem’immi?{uLﬁaqmﬂmiﬂiwu%mmsisﬁuma; 0.2)

q
v Aa v L3

AuBnT 997, warsuslsay ansiSszinnd. (2565). weANIIUNIS
T¥dodinuooulatvesinGousysudussoudnumnouduiu
mwuguLLiquuﬁaﬁﬂﬂmaaulaﬁ. Tusuyseyadvinisnis
doansseduand adedl 6 Usesal 2565 Yusunsdl 18
NINYIAN 2565. 1ti1 1168-1183.
(mem’immi?{uLﬁaqmﬂmiﬂizsquismmsisﬁuma; 0.2)

UNANIVINTG

surlsaud Anssaedanl. (2566). Y1ANHTURsItusI8NITYTILE
AUN155n¥19585550TUNIT91891UT1. Msansinerans
uninendegluiiosssnss. 99 13 aduil 1 (insiew -

figuneu 2566). min 48-69.
(TCI gt 2; 0.6)
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UNAIUIY

surlsal Ansidsyianl. (2567). Anumanisvesdusenaunis
frudoansuiavuseiinurnsifowdnsarsaiansves
FUfTRNUsudeaTaavw. nsanstynn At U9 16
atiufl 2 (oA - AsAN 2567). it 226-244.

(TCI nguil 1; 0.8)

An1 LHeutufinnns, essana uveatan, wavsuzlsad
ansnSvzin. (2566). N13ANINITITALAITDILNLUIIN
Inglumgdnununanisuseninunsy. 15a1539891947
wszuAs Ay wemanilazdaumans. Ui 18 atud 1
UN31AN — AUIBY 2566). Wi 156-171.

(TCI nguil 2; 0.6)
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UszifenansdgSulinvaundngasilinasansindin
nangasuTuUTuUse w.e. 2569
aantunisaanisUsysyriian

8131565177 Siaes 91158 SURYeUMEngnslinamans Ul
AuzimAmans aortun1sinn1styaaia

1. @M sAn Useyayin
uAal. (M3doa3anagns) umnimendongamm, 2552
Useyeyns
uA.vU. (MIansmandiilontingnizaeideaginglnsvind)
(ResAduusurunile) UNINYININTINN, 2549

2. UszaunnsalyingaIuaIunIsAnen | w.A. 2563 - 2568
9115 SURnYeUngnslinamans Ui
Fpnensansenanineuneiduivardendvaasiassd
AuzimAmans aartunsinnstyaiiad

W.A. 2558 - 2562
97191959UTEENVINTANTFENTADUIDIIAUI
AuzimAmans aartun1sinnstyaniiag

W.A. 2550 -2557
oIS Imanfiilenuingnsranedeaay
Wglnsvied pagdvamans IIng1aunIamm

3. Uszaunisalanunnsaan/ v deuTTAUUIYYINT
HAnausu aantunisaanisUsysyridan

'
v A

- 1701104 Anusviviuge

- 1723305 M3918NUIITTeLa

- 1701309 MyAdenitenuiimaeans

- 1722101 Amwiugunsasmaniaounedisus
- 1701151 MmsiSguimaufifnuilinaenans 1

wva ¥

- 1701252 ﬂ’1iLiﬂu5ﬂ’]ﬂﬂgU@]@’]uumﬂﬁ’1fﬁ@]i 2

a wva v

- 1701253 ﬂ’]SLSEJuE.ﬂ’]ﬂUQU@]ﬂ’]uumﬂﬂ’]’dGﬁ 3

wa

- 1701354 n1sisguimaufURnuilinamans 4

a wa

- 1701455 nsisguinaufUamuilinaenans 5

q

- 1701456 msiseuimaufUamuilinaeans 6
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- 1701457 1AS9UWIRNTSUDWAFERNS
Hnausy

PUTITIUHTANIT “n1s51891u81auEnELAN Auaaidu
Saruazesdnsydion Tuiuil 24-26 figuieu 2559 a1 S
3. AYNTAIAT

AUIUNITAIBAINLUY Mobile Journalism 1eld “lasanis
doRautmussruiitonisldsuntas” Tuduil 17 wag 24
Sud1Au 2559 2 “@Aud OTOP nduvmanssy
wiosiiufuen vy 1 OTOP Fukuy Whuthgn)” inznde
pUsULTUFURNITIMBE2912T007T N "ANTT189UT1
duatu’ Tudufl 21-22 unsiaw, 28 un91AY, 4 way 11
NUAIMUS 2560 o AUGHnoUTUSUIAITTUY IR Aeluliay
PAFINNTIUVUINY 2.a@YNTUTINIT thag ﬁawizﬁqm%u 2
91AsaNIANngtnnsEe iuiweUsEmeAlve
dhdamnussyuaiediednivnisuasivdndemiany
Uszdl 2560 dusungnsmansiitoaunannsansmans
afafl 13 ASeT 1-3 umAnende Salae annisvdedediu
WA anivaninglnsviedlne aandudas Al
Aans Inaansa aunandnydnunddeiuriuielseina
e pedimamans savsanfinsiemilnefitiea Tuiui
19 lwgy, 21 Wy wag 19 nqen1au 2560

oUTH “nwIuiiiensdeansluiinused1iu Chinese for
Communication” fuaudersedaynr AngAalaians
antunsInn sty AT Fauudl 18 wwneu 62- 27
fiquiou 62 53u 40 lus

1{1iils Conference LilpaUsuLAEANMILLAMINITYIN MOOC
Tun1sdanisiseunisaousaulail the 10" International
e-learning conference 2019 “Imagine Moocs for All” 4@
Tng ana. wag TCU lufudl 8-9 nsngAN 2562  BITEC
Bangna NUNWUNIUAT
pusulAsIN1se0NLUUNIT8uS PIM MOOC afsil 2 T
N13ANYI 2561 “Let's Start with Learning Outcomes” 910
57.05.0993¢ a1 Mz dnlaefiuaaznssunisaulasenis
PIM MOOC wasaantiun1sdanistayayniand lufuil 27
dnuiey 2562 1381 08.00-16.00 u.
puslATINIIDRNLUUNTSELS PIM MOOC Afsdl 3 “n1s
\J8u Storyboard Liten15Uandanisaeu” Falaediy
AENIIUNITULATINIG PIM MOOC 909an10un159ANIS
HayanATand Tuduil 12 nangrew 2562 1 08.00-16.00
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ousulAsIMIDENUUUMIEELS PIM MOOC Asfl 5 “Active
Learning aauagalsliieuseuliids ” 990 ne.ns. 3szned
WILAN 81915891 unIINedengann Talaediy
AMZNITUNITIUIATINGG PIM MOOC 9838010UN159AN1S
oy AT Tutufils ey 2562 1381 08.00 - 12.00 1.
susuesdnifomas "n1514 Open Data doansiite
Fuindoulneuaud’ Inefiveraradaslusunsuues uway
AN TNAN TDJ 9AlA8 AUIALTNUIINTNAD UL
Usemelny o 91A591093auAas DTAC Tuuil 28 fugou
2562

auTH 1309 “wae3UunlEnlauiles” lnenugeniing Udn
91 3o dheinanu U3 37 eed din (w) da
1ae d11naSn15uA aandun1sdnn1sle1Adiwu w ieq
3-0305 Tufudl 10 ganmAy 2562

aus “20 wallansl Excel ilontsvheniliinetu Yudi
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MRS NUAzTIVIVIANGATUTUUTS W.A. 2564
uazviangmsuTuUse we. 2569

1) ngudvuny

A

nangnsuiuUse w.e. 2564 nangnsUTuUTe w.e. 2569

1701101 wianuasngufilnanans 1701111 "dnuaznguiivemmans
(Principles and Theories of (Principles and Theories of
Communication Arts) Communication Arts)

1701102 ﬁug’mmqqiﬁﬁ]LLasmimmma% ia 1701112 ﬁug’mmqqiﬁaLLazmimamaﬁ ia
dusutimaaans dusvlimaemans
(Business and Digital Marketing (Business and Digital Marketing
Foundations for Communication Arts) Foundations for Communication Arts)

1701105  AISENEANLATNTANKAININGS 1701113 WMALANITAEAINLAZNITANLAS
(Photography and Retouching) (Photography Techniques and

Retouching)

1701104 mswiviude ansaume warAava 1701114 msdiinviude Joya warAdva
(Media, Information, and Digital (Digital and Media Literacy)

Literacy)

1701106  dwefaduazaouiawmesnsiln 1701115 N1999NLUUNTIANAINE
(Visual Communication Arts and (Digital Graphic Design)

Computer Graphics)

1701107 ANUSURAYRUNNYUINY 1701116 Ay usne Wara3usIIUNNSA0ans
LAra3UsITUNIINITARENS (Communication Laws and Ethics)
(Responsibility in Communication
Laws and Ethics)

- 1701217 mmé“aﬂqmﬁaa’mﬁmm’lam%
(English for Communication Arts)

1701208 @Aauznisanevinuazdinse 1701218 wielan1senevhamndeulmuassnse
wadaulmn (Videography Techniques and Editing)
(Arts in Videography)

1712306  nswaninlefienudeansesinsuas
WUTUA
(Video Production for Corporate and
Brand Communication)

1701310 AvwAnasassfienuidmamans 1701219 anudnasvassduasmsiiauesiio
(Creative Thinking for Nuilinerans
Communication Arts) (Creative Thinking and Presentation

for Communication Arts)

1701309 msiduifionudimeeans 1701320 msideifiorudimernans
(Research for Communication Arts) (Research for Communication Arts)

1703306 mnduffuszneumsuazgsiade 1701321 maduduszneunsgsia
(Entrepreneurship and Media Startup) (Entreprenuership)
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nangnsuiuuse w.e. 2564

nangnsUTuUTe W.A. 2569

1701151  msiSeuinauifsuiimenans 1 | 1701161 msSeuimaudiamuinaeans 1
(Work-based Learning in (Work-based Learning in
Communication Arts 1) Communication Arts 1)

1701252 msEeuinmeaUjiamuiivenmans 2 | 1701262 nisseuinauiRsuidnamans 2
(Work-based Learning in (Work-based Learning in
Communication Arts 2) Communication Arts 2)

1701253 msiSeuimaufidiulimemans 3 | 1701263 msseuinalfUianmuiimemans 3
(Work-based Learning in (Work-based Learning in
Communication Arts 3) Communication Arts 3)

1701354  msEeuinmaUfiamuiivenmans 4 | 1701364  msseuiaauiieuidvamans 4
(Work-based Learning in (Work-based Learning in
Communication Arts 4) Communication Arts 4)

1701455  nssguimauifsuilnarans 5 | 1701465 msseuiaauifsudvnaans 5
(Work-based Learning in (Work-based Learning in
Communication Arts 5) Communication Arts 5)

1701456  nsseuimauiRsuilnaeans 6 | 1701466 msseuiaaujiRsudvnanans 6
(Work-based Learning in (Work-based Learning in
Communication Arts 6) Communication Arts 6)

1701457  Tasssuuinnssuilveeians 1701467 lassnuuinnssutimadians

(Innovative Project for

Communication Arts)

(Innovative Project for Communication
Arts)

2) ngudvIUeny

2.1) AYNBNN15T9E15AINALNDDIANTHAZLUTUA

nangnsuiuUse w.e. 2564

nangnsuTuU e w.e. 2569

1712101 AMFNUTIUNMIHOATRIANTUALILUTUA

(Introduction to Corporate and

Brand Communication)

1712111

ANUINUFIUNTFRANTAIVALDBIANT
UAZUUTUA
(Introduction to Digital Communication

for Corporate and Brand)

Ms8UNENTERa1A AN BIANS

(Digital Marketing

Communications)

1712204  n1sidouiionsieansesdnsuasuususd | 1712112
(Writing for Corporate and Brand LAZLUTUA
Communication) (Writing for Corporate and Brand

Communication)

1712203 NISHATIZANIRNAALELNITTLD 1712213 mMslAsginsnankarnadnlaguilan
HUSLNATeEN N
(Marketing Analysis and Consumer (Marketing Analysis and Consumer Insights)
Insights)

1712305  M15deansnIsmaInfdsa 1712214 nnseansnsnannfava

(Digital Marketing Communications)
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nangnsuiuuse w.e. 2564

nangnsUTuUTe W.A. 2569

1713305  n159ANSNNSUSEAENNLS 1712215 A159AN1SASUTETEUNUGS
(Public Relations Management) (Public Relations Management)

1713202 ﬂa84wéﬂﬂiﬁaa’]‘sﬂ’]‘ima’mL‘?Nuu'iiu’]m'i 1712216 ﬂ?iﬁ@ﬁ’]‘iﬂ’]‘i@ﬁ’]@L%Qyj‘im’lﬂ’liLLaz
(Strategic Integrated Marketing ﬂaq‘mﬁﬁa
Communications) (Integrated Marketing

Communication and Media Strategy
- 1712317 mimqLLNumiﬁ'amiL%maqwﬁ‘
(Strategic Communication Planning)

1713306 N13A0EANTHUTUALALNNTASINUTUA 1712318 udedulunisdeansesdnsuazuusus
agnedadiu (Sustainability in Corporate and Brand
(Brand Communication and Communication)

Sustainable Branding)

1712308 msuSsnisdeanstuaonunisalany | 1712419 msudmsnisdeansluaniunise]
LﬁaﬂLLasm’meqm mmﬁmuasm’ssﬁﬂqm
(Communication Management in (Communication Management in Risk
Risk and Crisis Situation) and Crisis Situation)

1712306 n1skAmIAlewfionudeansesdns -

HATUUTUA
(Video Production for Corporate and
Brand Communication)
1712112 mmé’\iﬂqwlﬁamiﬁam'ilf'?ma%f’maﬁﬁ -

(English for Creative Communication)

2.2) 3B WBNNTAITANENTADULIDTLAUNLLA

o
o

1
a aa o

GRERNG!

nangnsuFuUse w.e. 2564

nangnsuTuUTe w.e. 2569

1722101

PUSHURIUNTANSMEnS AR TN
(Introduction to Convergent

Journalism)

1722111

AU SAARSADULIE Sl
wardeRdva

(Introduction to Convergent Journalism
and Digital Media)

1722102

a o

AU IUNMTES oA HRATYA
aeassn
(Introduction to storytelling and

creative digital media)

1722112

nsiaSoude
(Storytelling for Media)

1722203

MW YUTIESNATIARALTINTANSFNERS

(Creative and Journalistic Writing)

1722213

ASVYULT
(News Writing)

1722214

AMSTIUTINTENSAERS
(Journalistic Writing)

1722204

ANSINYIUUILALUTTUNTNTUIADU
LBSLAUN
(Convergent News Reporting and Editing)

1722215

NITIIULASUTIUTNTUN
(Journalism Reporting and Editing)
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nangnsuiuuse w.e. 2564

nangnsUTuUTe W.A. 2569

1723303

NINENTIENTVIINENTENLLALGY
glngviml

(Broadcast Journalism)

1722205 msadrsassideyadionmniinuas | 1722216 sl uazuedwiulununsansenans
waildu (Graphic and Animation for Journalism)
(Data Visualization and Animation)

1722306  msadeassfiifomonaznisnain 1722317 msadsassdiilomdediemsnanniasa
Avvia uazteyaiBsdnifaiugiuans
(Digital Content Creation and Digital (Digital Content Creation and Digital
Marketing) Marketing with Audience Insights)

1723309 MFIATIIRSUAITWAZNNTEONIUY
L‘ﬁlﬁm’]
(Audience Analysis and Content
Design)

1722307 nagnsnsianizestude 1722318 nagnsmsianFesinudeuaznisuande
(Transmedia Storytelling Strategy) A579a55A

1723201 n1sHAnFRaSETA (Transmedia Storytelling Strategy and
(Creative Media Production) Creative Media Production)

1722308 msadeassduinnssudenivadie 1722419 ﬂawﬁmiaamiLwaaiwu’smﬂiimaﬁ%ﬁa

nagnsn1sdeans
(Digital Media Innovation for

Communication Strategy)

LLauﬁa‘Vl’NLa@ﬂ
(Communication Strategies for Digital

Media Innovation and Alternative Media)

3) ngudvaen

3.1) AYBNN5HDEITAINALNDDIANTHAZHUTUR

wanamﬂsuﬂ'sa 0. ﬂ 2564

nangnsUTuUTe W.e. 2569

1703302

ﬂaEJ‘V]ﬁﬂ’]'iﬂ’]‘Vm@L‘LIE]VI’]LLauﬂ’IiLa’]LiEN
LW@ﬂ']iﬁ@ﬁ']i@ﬂﬂﬂiLLauLL‘Uiu@
(Content Strategy & Storytelling for

Corporate and Brand Communication)

1713211

nagnsMsimuAlieionsaeasoing
WaEHUTUA
(Content Strategy for Corporate and

Brand Communication)

1713204

nNagnsLarN1TIANISIATINISAINT U
Ny
(Event Strategy and Management)

1713212

NAgNSLarNITIANISIATINTAANTTULAY
(Event Strategy and Management)

1703301

ﬁ]@]’}%&]’]LW@ﬂ’]iﬁaﬁ’]i

(Psychology for Communication)

1713213

ININYNINTERAT

(Psychology for Communication)

1713201

A59RNLUUINANWAIDIANS
(Corporate Identity Design)

1713214

A59RNLUUINANWAIDIANS
(Corporate Identity Design)

1703303

AN UNDNITAOETOANT
(English for Corporate Communication)

1713315

AN NI THOATIANT
(English for Corporate Communication)

antunsinn sty riian
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nangnsuiuuse w.e. 2564

nangnsUTuUTe W.A. 2569

1713308

nsasusuieIAnstugnangsy
ASUINNS
(Corporate Branding in Hospitality
Industry)

1713316

NASUUTUABIANTIURAANNTTUNS
UINg

(Corporate Branding in Hospitality
Industry)

1712307

nsdanisANduiusiugTdule
druide
(Stakeholders Relationship

Management)

1713317

nsdanisauduiusiuiduladiude
(Stakeholders Relationship Management)

1713318

ﬂ’TiE]E]ﬂLLUU?@@%WW@LﬁaaﬂﬁﬂiLLatLLUiuﬁ
(Digital Media Design for Corporate and
Brand)

1713319

nsiansteyamedygusevgiiie
NAYNTOIANTHALLUTUA
(Al for Data Management in Corporate

and Brand Strategies)

3.2)

aa o

AYBNITEITANENIABULIDSLAUNALHIRINA

nangnsuiuuse w.e. 2564

nangnsUTuUTe W.A. 2569

NN ILAZTULTS
(Strategic Communication Campaign
for Sport and Entertainment)

1723304 lassudlnufoiiamduleduazde | 1723211 mswamiuleduazdeduimesuondiv
dumasianin (Website and Interactive Media)
(Website and Interactive Media
Workshop)

1703305 yadnnmiagmIkansoonsiiude 1723212 vinwenisdnaueuazmaduians
(Personality and Performance for (Presentation and Hosting Skills)
Media)

1703307 msuImsdansnguurluadulazgl | 1723213 n1sdansdungloumesuagnagnsnig
anna AeaLNUAY
(Fan Club & Influencer Management) (Influencer Management and Fan

Engagement Strategies)
1703314 mssaussAmsdeasidenagvddimiu - | 1723214 mssusdmsdenadanagnsdmsy

RENYNTIITILA
(Strategic Communication Campaign for

Entertainment Industry)

1723305  25819A1@ASHATNITTIENULTITS 1723315 N3aNsAanILazNITENUIIToya
%’aga (Data Journalism)

(Data Journalism)

1703308 msdamsilomuasuruooulat 1723316 mawAnovuaznisaiiangld
(Content and Online Community (Content Production and Profit)
Management)

1723310 nstuipdeudsrunazadians 1723317 Hefienstuindoudinu
wWasuuladludany (Media for Social Change)

aorvdunsInnistanadad 224
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nangnsuiuuse w.e. 2564

nangnsUTuUTe W.A. 2569

(Social Movements, Activism and

Social Change)

1703313

ANSERANSLNDUSUNLANY
(Communication for Specific Context)

1723318

nsuanLlemd UL Sumsanzngy
(Content Production for Target Audiences)

1723306 lAssuinUiRsenunudeduaiuy

(Investigative Reporting Workshop)

1723319

AFIIUIUVVITIAUAIU

(Investigative Reporting)

1723320

mMsWgIAade
(Media Startup)

4) NUINIVLFDNLET

nangnsuiuuse w.e. 2564

nangnsuTuUTe w.A. 2569

(Writing for Communication Arts)

1713307 msdeansuusustugadase 1705301 nN5AeaSUUTUARILARAGD
(Brand Touch Point) (Brand Touch Point)
1703312 Aoluamsssuuszmniey 1705302 ?1'61ﬁ’uqmammmmwsumil,azazm
(Media in Popular Culture) (Media in the film and Television
Drama Industry)
- 1705303 dedugmannnssuiitadsnngs e
(Media in the Context of an Aging
Society)
- 1705304 ﬁaﬁuqmammmqﬁumw
(Media in the Wellness Industry)
1713409 ﬁﬂ@zﬂ’]‘iwjﬂLLazm‘iﬂ’lLauaLﬁI@ﬂ’li 1705305 mmﬂmiuﬁmawmz
A0a509ANTUAZLUTUA (Public Speaking)
(Speaking and Presentation Skills for
Corporate and Brand Communication)
- 1705306  nagnsmsUsuwsiaiulsidiowdostiofm
(SEO Strategies for Website Optimization)
1703309 msUszendldinilosdoyauariianed | 1705307 infesilomsilnsesideyauaznisdinm
Joyavoulaudmiunuilinamans awdAnuiuludedsnvesulat
(Data Mining and Online Analytics (Data Analytics and Social Listening
Application for Communication Arts) Tools for Insights)
- 1705408 n1seonLUUUsTAUNM IO IShazBunes
wlglusuilveeans
(User Experience and Interface Design
in Communication Arts)
- 1705409 msdeansdmiuiUszneunsaninsy
(Communication for Startup)
1701103 msdsudionuimamans -
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nangnsuiuuse w.e. 2564

nangnsUTuUTe W.A. 2569

1713203 ﬂaEngﬁ‘ﬂ’liﬁ’mumﬁlﬁ]WlLﬁ@ﬂ?iﬁ@ﬁ’]‘i -
2aANTUALIUTUALUYARATTIA
(Strategic Corporate and Brand
Content in Digital Era)

1723202 M15018ATNNTASANERS -
(Photojournalism)

1723307 ansmddnude -
(Documentary across Media)

1723308 A1599NWUUNIIANLAENAALUNYENS -
(Graphic Design and Magazine
Production)

1703304  N13618NINANIZN -
(Specialized Photography)

1703310 Nw18INgudInsuNIS UL -
(English for News Writing)

1703311 awdanguiiion1smesugndiude .

(English for Cross-media News
Reporting)
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MUsBUEUnangasUTUUSe WA, 2564 uasnangnsuTuuse w.e. 2569

1) ngudvunu

nangnsusuuse w.e. 2564

nangnsuuUse w.e. 2569

winnalun1susuUse

1701101 nanuasnquinadans 3(3-0-6)

(Principles and Theories of Communication Arts)

Jdsdunay : 1l

(Prerequisite Course: None)

wiNMS wwadn weznguiidesduienfunsdeans ssfuseney
Y99N1580E15 NIFUIUNITAOENS mm%wLLazﬁmqwﬁiﬂysmwﬁﬁﬁ’umam%guﬂ
Yadeiifidnsnauardwmansenudonisdeans audidy unuimuiifivazainy
SuRaveuluinTnilvamans naonaulIUsIIN UaEITTUUITUVRIUNTdWAMEanS

Introduction to communication principles, concepts and
theories, as well as the elements of communication, and communication
process; creating and integrating theories with other sciences; factors that
influenced and affected to communication; the importance, roles and
responsibilities, including ethics and morality in Communication Arts profession.

1701111 nanuaznquijinanans 3(3-0-6)

(Principles and Theories of Communication Arts)

FudeAunoy : 1l

(Prerequisite Course: None)

w&nNs wndn uasnguiidesiuieniunsdears esduszneu
Y9In1580a1S NITUIUNISARAT msa%mLLazﬁmqwﬁlﬂysmwmsﬁumam‘guﬂ
Yadeiidavinauazdsmansznudonisioans anuddy unumwtifinasainu
FuilaveuliAvAindwamans paonauTsusITU LazaTsenusTuvasindwarmans

Principles, concepts and theories, as well as the elements of
communication, and communication process; creating and integrating
theories with other sciences; factors that influence and affect
communication; the importance, roles and responsibilities, including ethics

and morality in Communication Arts profession.

YSusviaivn wazSessvaivnudlvigenndas
Aunsususeivdu

1701102 NugrumegsiauaznIsaaInAITiadmsy 3(3-0-6)

Dweaans

(Business and Digital Marketing Foundations for

Communication Arts)

AyrdeAunau : Ul

(Prerequisite Course: None)

anufitugruiienndlaninnsvesesdnagsia Tassads
09ANS maamuamwLnﬂﬁamﬁﬁdmaﬂiwumqqiﬁﬂ anudeulsvesdusig « i
daasian1sanagnsuazn1saiumudmanesdng TausITHeANT NIEUIUNIS
Men1smane wazn1sdeansnisnann lagsjatiunisvinniseanaluidedidia nqugnin
Wmng naenIultesITunegsiaLaynInana

Basic knowledge for the overall understanding of business
organization and organization structure as well as the business environment, any

connectivity that impacts on strategic planning and implementation, organization culture,

1701112 HugnumsgsiauaznmaaRsadMsy 3(3-0-6)

neans

(Business and Digital Marketing Foundations

for Communication Arts)

AvrdsAunau : Tl

(Prerequisite Course: None)

audiugudiianuidnlaninnisvesesdnagaia Tassadig
94ANT AABAIUANNWINFONTIdINANTENUNNIETAY ArmTouTaswasdiusing 4
fidanadonisinanagniuaznisdniunuiiivuigesdng Sausssuesdns
NILUVIUNITINWAITNAN Lm:m’i?iamimimmm IﬂEJljﬂLﬁUﬂWiﬁ7ﬂ7§WBWWIUL%Q
Advia ngugnAndIvang ARDAIUTTLFITUNNGINIUAZNNTNAN

Fundamental knowledge for the overall understanding of
business organization and organization structure as well as the business
environment, any connectivity that impacts on strategic planning and

organization goal execution, organization culture, marketing processes and

YSusviaivn wagSessvaivvdlviaenndas
Aunisususedmdu

av
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nangnsusuuse w.e. 2564

nangnsuSuUse w.e. 2569

winnalun1susuUse

marketing processes and marketing communication, focusing on Digital Marketing; target

market as well as business and marketing ethics.

marketing communication, focusing on Digital Marketing; target customer

group as well as business and marketing ethics.

1701105 MIdANLAZNNTANUAININES 3(2-2-5)

(Photography and Retouching)

AyrdsAunoy : 1l

(Prerequisite Course: None)

NS LLazLwﬂﬁﬂmsmamwﬁﬁy’uﬁugm UsenaumeUselan
voandes madenlindesuaziaudiioinguszasdlunisdenmdnuazsing q n1sdn
2IFUTZNOUAM WIATANSENEAMUZAMFNG 9 N15LE1309EA N AaenIuinATin
nsldlusunsupenfiumeslumsanusenniosdu MIMVUALNLDY MTILAZIAEN
fuivesaw uazmsudluguam iethlUllunuimanmans

Basic principles and techniques of photography consisting of
camera types, selection of cameras and lens for any photography objectives,
compositioning, photography techniques, visual story-telling as well as applying
computer program for photo retouching, defining photo perspective,
measurement and select photo space, as well as photo editing, to be further
used in communication works.

1701113 MANANITANEATNLAZNITANAY 3(2-2-5)

(Photography Techniques and Retouching)

FyrdsAuriou : Tl

(Prerequisite Course: None)

NANNIS LLa:mﬂﬁﬂmidwmwﬁq%uﬁyugm Usgnouniy
Ussinnueandes nmsidenlindesuaziaudiieiaguszasdlunisiienindnuas
g 9 Msdnesdusznounm Wialansaenmdszaaneng 9 nsiandesdienin
mstenmiftenunsansenans msaenmiienisussrduiusuagiavan
238555UN15A8NN PaeAIUNATANSIEIUTUNTUABNAADSIUAITANLAIAIN
oedy RERRVATGHEEN msiauazidenfiuiivesnin LLasmiLLf’ﬂﬂJgUmW vie
ilUldlunuiimeaenans

Basic principles and techniques of photography

consisting of camera types, selection of cameras and lens for any
photography objectives, compositioning, photography techniques, visual
story-telling, photo journalism, photo for public relations and advertising as
well as applying computer program for photo retouching, defining photo
perspective, photo area measurement and selection, as well as photo

editing, to be further used in communication works.

- Jumesuesein Taemsiudomnis
ghemmiteldlunulmeamans auninw
FBIN15Y0EUUTENDUNNS
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1701104 nsjuiniude ansauwma uazddiia 3(3-0-6)

(Media, Information, and Digital Literacy)

FyrUeAuniou : il

(Prerequisite Course: None)

N wuaRa nowl unumniing 3essen wagauFuRnveues
dewnaru givimivedeiiludsundas uaznansenuvesdedifiieynna Feau
wisugna Nsiiles Tausssu ngaunsadildBnsient Inny Ussilunmdn uaznis
novausrodoyar st nauerudeUssansing q fededaiu deddita do
ooulat] uardedsnueaulatl eredivihity nsvuiumainnuvesdslugatiagtusily
guzddsansuaziFuas sauks arwiufisveuvesddsansuasiuanslunsyuauns
doansaoams uaglimsfomaiiledadiunniunadiosiifiunumesnsianndny

1701114 msjuinviude deya wazddvia 3(3-0-6)

(Digital and Media Literacy)

AUeAuniou : lid

(Prerequisite Course: None)

unummnthitvesde piivieivesdediudsuutas uazsanseny
vosdefifeoynna dau Laswgia naides Jansssu nsvuaunsaiisteifiante
anunsnnlUinses Inny Ussduame waen1snsadeuatgnaesuestoya
nsmevaussedeyarnasitiauerudosgeiiviiy s AnuFuRiareu
vosfdsansuazgFumslunssurumsdeasaesnis uazlinisdemsitoduaiuns
Wunadlesiifiunumsenisitamndany

Principles, concepts, theories, ethics, roles and

responsibilities of mass media, changes of media landscape and the impact

- YfumeSuiesedv aenadesiunadns
nsiseus

- YfumeSuiesedvn tnesjaiuligiseu
anansavdeyaitlésu Woudiese
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Principles, concepts, theories, ethics, roles and responsibilities
of mass media, changes of media landscape and the impact of media on
persons, society, economy, politics and culture with the ability to analyze,
criticize, evaluate and wisely respond to the information presented in various
types of media. Media, information, and digital literacy in traditional, digital,
online and online social media. Understanding mass communication process as
sender and receiver, the responsibilities of sender and receiver through two way
communication and using communication process to enhance citizenship in

social development.

of media on persons, society, economy, politics and culture with the ability
to analyze, criticize, evaluate, verify data and to be media literate in response
to presented information. Media, information, and digital literacy in
traditional, digital, online and online social media. Including the
responsibilities of both the sender and the receiver in two- way
communication process, and using communication to promote active

citizenship for social development.

1701106 Amaraluazaauiamaingdn 3(2-2-5)

(Visual Communication Arts and Computer Graphics)

Aurdedunau : laid

(Prerequisite Course: None)

wdnn1T wagngquinmsoenuuuimafatifionuivamand ol
mmimmﬂ‘mqwgLLauﬂﬁﬁﬁmqmumiaaﬂLmuaswaﬁﬂLmﬂ%’mduhﬁlums
panuuvagfigaunneunsldlusunsuraufiamesnsfin Nﬁﬂﬁﬁ’ﬁmﬂ%ﬁﬁ'ﬂ
Wu%?u%’]ﬂiﬂiLLﬂiﬂJﬂi’]Wﬂ LwaiwummsmmLmiﬂﬂmammaqmiawaaiw
TUsunsunsdin LLaum*nﬁmLuamummﬂ‘umsaswmwmmmu a$1auAniAeni
N3N ﬁ’m’]iﬂﬁi’mLUB%WVIN’]Uﬂ’]i’JLﬂi’w‘W LLawnﬁmLauawmaﬂﬂau%
annsohluassassdeldognadiusyansnm

Principles and theories of Visual Communication Arts, in order
to have knowledge in both theories and practices in creative design through
computer graphics programs, as well as practice using basic commands from
graphic programs to gain knowledge and understanding of the features of
graphic creation tools, including having basic skills in visualization; creating ideas
about graphics and the ability to use quality design technology; able to create
content by analyze and interested presentations that can be used to create

effective media.

1701115 N1399NLUUNITANATYA 3(2-2-5)

(Digital Graphic Design)

AyrdeAunau : Tl

(Prerequisite Course: None)

naNNIT LLaEVli]ﬂfhiﬂﬁaaﬂLLUU(;{’JEJIUiLLﬂSNﬂi’]‘T/\IﬂLﬁ@ﬁuﬁmﬂ
Aans Lﬁ@’lﬁﬁmmiﬁy’qmﬂwqwﬁLmzﬂfjﬁﬁmqé’mmsaaﬂLmua%fwaisﬁuaﬂ%
walulaglunisesnuuuegdaunindiunisldlusunsuneuiiamesnsiiin n
UfoRnslEsdsitugruanlusunsunaiin weliiianuiadilaguaudives
wdesileadlusunsunsiiin uariivnuadosuieatunisadrenmmidedy ads
wndndgafununTiin ausaasaiomiunisieezd wadldiSiuaued
tadlasurvannsoiluassassdeldognadiusyansnm

Principles and theories of graphic program  for
Communication Arts, in order to have knowledge in both theories and
practices in creative design through computer graphics programs, as well as
practice using basic commands from graphic programs to gain knowledge and
understanding of the features of graphic creation tools, including having basic
skills in visualization; generate graphic design concepts, create analyzed
content, and employ engaging presentation methods that can lead to

effective media creation.
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1701107 AMNTURAYIUNINY MY
HATASYSIIUNIMSADENS
(Responsibility in Communication Laws and
AvrisAunau : laidl

(Prerequisite Course: None)

AAMmaEnsNa SuRnvaunedny LazUsymana

responsible for society and country.

3(3-0-6)

Ethics)

ngud waznnAnngulsznudAymangrunewazasesssuiiie tos
funisvihauvesde manawvesszuunuiedlve Jymnisiaunasvgiavesing
Yaymdsau nsudlosazimudsny aeldndnadosssy ieiduniugiunisiduldn

Theories and concepts of significant issues in media law and ethics
related to media operations; the development of capitalism in Thailand,
Thailand’ s economic development problems, social problems, social

improvement and development for further being a good communicator who is

1701116 NOVIENY WaZa3EsITINADANS 3(3-0-6)

(Communication Laws and Ethics)

AyrdsAuniau : lid

(Prerequisite Course: None)

i uwaznuwiAnfeafuusziduddymengansuay
WBossauiistesiumsvhnuesde mswavesszuuyuienlng Jyvins
Wanasygiavetive Jymdsan nsudlunasimudan neldvanasesssy
waznthfinudunadios

Theories and concepts of significant issues in media law
and ethics related to media operations; evolution of Thai capitalism,
challenges in Thailand's economic development, social problems, social

resolution and advancement grounded in ethics and duties of citizenship.

- YUt lvdimnunsedu

1701217 awndengeiesuiimanans 3(3-0-6)

(English for Communication Arts)

Fyrsdunau : Tl

(Prerequisite Course: None)

msiwuvinsensldnudnguitonsieasdmiuinimeeans
msils msgufudsaiuiohanudiladen msﬁamiﬁamnm%uﬁugm g
Bonldmdminasguustlonfimnzauiionisioansiennaiuaznisdeu venian
Fe331 MsBurainsuazdwaiioltiutinle nisadsassédernuriudedi 4

Developing English skills for communicative English use in
communication arts related careers include listening, reading and reading for
comprehension and understanding the main Ideas, basic verbal
communication, selection of vocabulary and sentences to create appropriate
texts, storytelling, persuasive letter and email writing, in various types of
media as well as to reply and persuade in English.

- fwsein Weliaeniumiuanudonis
vosidnlades nguivdn uagliaensy
Ausnpsgunsgaudn O we. 2565 Al
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1701208 Aauzmstnevuazdadeniniadeulnn 3(2-2-5)

(Arts in Videography)

Fadeduneu : ludl

(Prerequisite Course: None)

ué’ﬂmmawqwﬁLﬁ'mﬁuaqﬁﬂizﬂau sUtuu Usgian
amadeulm Aavznisidndesiienmiedoulns nsdaiundmsunisdiesi
wadiansang uazddunimadeuln AnujiRnnsliiedesdiolunisdieviuazandu
A madasiionuimamanszuuuuing 4 ndnmslides uasvindesuszney

Principles and theories of composition, form, animation
types, the arts of storytelling with animation; creating script, techniques and
animation sequences for shooting process, as well as practice in using shooting
and sequencing tools; edting in various types for Communication Arts; principles

of creating sound and soundtrack in videography.

1712306 mswandnlererudeansesdnsuasuusud 3(2-2-5)

(Video Production for Corporate and Brand

Communication)

FvrUsAunay : 1701208

(Prerequisite Course: 1701208)

VAT D9FUTENOU NSEUIUNSHARIALD TumeueUn1SNANIAL
Fumeuvuenanitle wazduneundsnisndnile Anwinualdufuilaaifionns
wrun1suaniale nisldiedesilelusunsunsfinuazisunsudnsodfiendninle e
demen3assniivhauls uasairaszaunsaliifseduslnadifinessdnsuasuusud

Principles, elements, production process including pre-
Study

consumer trends to plan for production, utilization of graphic design tools and

production video, video production and post- production video.

editing video to produce attractive stories and create positive customer

experience towards corporate and brand.

1701218

waflanserevnwadeulniuazdnde 3(2-2-5)
(Videography Techniques and Editing)

AydsAunau : U8

(Prerequisite Course: None)
wé’ﬂmiLm:mq%ﬁﬁmﬁumﬁﬂﬁzﬂau sUuuy Usziaw

nmadeulm Aavznsianiesiienimadoulm nsdaviundnsunisanesih
wadanisens wazdrwunimadeuln udnnsldides wazvidssUszneu fin
Ujtanisldiadesiiolumsdieviwazdrdunin nsdadeifionuimanians
JULUUs 9 mﬂ%{]zgzgwﬂi:awﬁlﬂuéﬂhEﬂumﬁﬁ%ﬂq%yumu

Principles and theories of composition, form, animation

types, the arts of storytelling with animation; scripts for filming, mastering

shooting techniques and motion picture flow, understanding sound

principles and sound effect production, hands-on practice with filming and

sequencing equipment, editing for various communication arts purposes, and

leveraging artificial intelligence as a creative assistant.

- YSumeduieneivn laenndoaiunaans
nsiseus

- YSuesuesein Tneduiemniientiu
wdnnsldes lumsanevaedsulmuas
nsdade uaziinisliiedosdiotiqgusivg
Duggaglunisadieny

- Usudedeldiemunsedu wavaenndasiu
AT UNATANITANYNITWLAZNITANLGI

1701310 AnuRnadeEssAieulmamans 3(3-0-6)
(Creative Thinking for Communication Arts)
AvUeAunau : laidi

(Prerequisite Course: None)
AANNITAS1IAUARAS 1A TTANILATLUIUNITEBNUUUAINLAR

N1suTINteya AndATen duasiet Innydeya mvualang iWwungveanis

1701219

AMUANES19ETIALASN1TUNLEUD 3(3-0-6)
Wanulmaaans

(Creative Thinking and Presentation for Communication
Arts)

FuUeAunau : laifl

(Prerequisite Course: None)
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FBnaunsesmudn laonsiiuseseiiadussuuiariivounlasaisiidaou fn | sonuuurnuda wazauai1eassd nszuumsinlaglinnudnasisassiuasns
VinwzAnaiisassd uazienonsUiuunuaiasIIEndunsesamAn 9nsER | senuuuauAniienitym n1susegndliiaiesiievesnszuiunisesnuuy
vwsssulugaueifinisSeubesesadussuunazivovivalasainsiidaeu fn | anuAaiiduszuviasiiveuwalassairsiidaiou msiiaueniuAnainaassa
vinwzAnadeassd uazdevenguuuunuaisassiionuimamans feguuvuazmaluladiimunganiuau dnvinvsAnaiieassd wazdienen

- YSuipnlilinnunsedu uazaenmassiu
AT UNATANITANYATNLAZATAALG

Principles of creating creativity through the design of ideas; gathering, g‘dLLUUdﬁua%’NaiiﬁLﬁamuﬁL%’lﬂmam%

thinking, analyzing, synthesizing, and criticizing data; defining problems, goals of Principles of creating creativity through the design of ideas
thinking design and creative works; thinking process by using creativity and | creative thinking development through the design thinking process; gathering,
design thinking to solve problems; applying tools of desgn thinking process; way | thinking, analyzing, synthesizing, and criticizing data; defining problems, goals
to moderate ideas by composing in systematic and clear scope; including | of thinking design and creative works; thinking process by using creativity and
transfer the creative format for communication arts. design thinking to solve problems; applying systematic and well- structured
tools of design thinking process, presenting creative ideas with appropriate
formats and technologies for the work, and practicing creative thinking skills
and conveying creative work formats for communication arts.

1701309 mMsepunaaans 3(3-0-6) | 1701320 mMdseianuiinaadans 3(3-0-6) YSusieivn waziSeasviaivnlvllvidenndas
(Research for Communication Arts) (Research for Communication Arts) ﬁumiﬂ%’ﬁ&ﬁmﬁu
AvdeAunau : laidi AuUsAunauy : Lif
(Prerequisite Course: None) (Prerequisite Course: None)
wdnnns waswudalunsiveiietinldusslosdludsndn wann1s wazuwIRmlunTIseied L ldUs lemiluinnTndne

Dmemans Ay Ussa uAeiugiuuasystleniveansideimeaeans | mand anumane Yssiam wnfeiuguwesUsslovivesnsidefmamans ns
nadenliussnmaiTelfaonadesiusnumsdoyaiveans dunsunsduiuns | Benldussanmsideliaonadesiudnuusdeyaifosnis funounisdniuns
o nstvuedmiiids MsnunisIunssy mnauAnkazuidefiietes | 338 nsinuadyniinidte nsmMuninsTansIL wIAuAnkazIuITed
wadansiivsuradoya nisliadfuaslusunsudidosy mslienesitenauazns | Aeades madansifiununsdeya msldadfuasTusunsuduiagy madnsei
asunan1s3de Inenisinyiideluaniunisaiasse Joyauazn1sasunaniTide lnen1siinyiideluaniunisniase

Principles and concepts of conducting research to be Principles and concepts of conducting research to be applied
applied to the filed of communication arts. Definitions, types, basic concepts | to the field of communication arts. Definitions, types, basic concepts and
and benefits of communication arts research, selection of proper research to | benefits of communication arts research, selection of proper research to
match required information, research process, setting research problem, | match required information, research process, setting research problem,
literature review, related concepts and research, data collection techniques, | literature review, related concepts and research, data collection techniques,
statistical and program usage, data analysis and research summary derived from | statistical and program usage, data analysis and research summary derived

conducting research in real setting. from conducting research in real setting.
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1703306 anudugusznaums LLazqsﬁaﬁa 3(3-0-6) 1701321 nsidudusznaunisssia 3(3-0-6) _ gwswammmmfjﬁemLaaﬂﬁ"ﬂﬂ 1
(Entrepreneurship and Media Startup) (Entrepreneurship) wé’ﬂqm 64 Lﬁngumcﬁw,mu LAZAI
Frdsduniou : 1l Audeduniou : Wil Fosmsvasnguiliidenguavdiin waz
(Prerequisite Course: None) (Prerequisite Course: None) TniSew/anane wunlduanudesnisiy
wanns wwAntunsidufuszneunisduiinamans n1519unu wann1s wuadatunisilufuszneunisiuinaeans n1s msdudwessia

gshefiysanmsmnuiiudmamansuazdearsutasy unulasanunsdduns | Meusugsiefiysannisenuiiudmamansuazdoansiasy uiulassnunis
Neg3RAN1TRULATIUYTEINA N1TATIERY0ININITRAIA N15I19NAENS N5V | ANTUNINEININTRULAZIUUTENIA NTIATIZNYINNTAIN N1TINNA
wdsatuayunisamu lnelénisFeuntsaounuuriomnaesde Media Lab inaos | gns msmunasatiuayunisasy nasoudouunugsia wamdom uasiiaue
Fouunugsia wdmidensians uazvaaeunninaue meldndntiesssumsans | evuasdelasidenldmaluladfunisdomsuazansauna eluladidsa 7
mansfitiunnuaunauaziiiesss Tnofaanasduaginivndnduiivinulasms | aeandesfuuiunvesgsia

- YSumaSuesedn aennaseaiunadns
nsiseus

Principles and  concepts of communication  arts Principles and concepts of communication arts
entrepreneurship, integrated business planning between communication arts | entrepreneurship, integrated business planning between communication arts
and mass communication, financial and budget planning, marketing analysis, | and mass communication, financial and budget planning, marketing analysis,
strategic planning, seeking sponsorship, with the workshop for business plan | strategic planning, seeking sponsorship, with the workshop for business plan
writing, content production, and presentation based on journalism ethics with | writing, content production, and presentation based on journalism ethics

the emphasis on balance and fairness under the advice of faculties and | with the emphasis on balance and fairness under the advice of faculties and

professionals as project consultants. professionals as project consultants.
= v a va v a I3 = v a wva v a 4

1701151 AsLsEUNIAUUAATUUIAMEAT 1 3(0-40-0) 1701161 nssBUsAIAU UARULIINAAIERAS 1 3(0-40-0) - YSumasunesieien Taenndestunasne
(Work-based Learning in Communication Arts 1) (Work-based Learning in Communication Arts 1) 2.2 S o . A
Jeree s T TROTEOE o nadeus inslaseauluwsagdul
AUIUIAUNDY :1ﬂsua1éummnﬂmznsiumimi 'J°v'm\1ﬂunau:lﬂiuaqumﬁ)1nﬂmznsiun1in1i o o - o -
= o wa - P = & wa a « - Ysumesuiesiein neiiusieaziden
WnUHURIUAMZUMAAENS AnUjuRnuanzilndans -

o o Whnunglunsiinuufiau

(Prerequisite Course: Approved by work-based (Prerequisite Course: Approved by
learning committee) work-based learning committee)
nsinUfdRauiuimeanians audaneiiivualaeaus/ nsnUjuRauduilmamansaudmuneiivualaeae/

wien TszeriinfiRnulitesndn 40 Falusdedan meldinisguarese1asedl | avndwien lugshaduan nszuaunsdeanslunisujifnuuasnisdeansms

Uinwmsdumstinufoinisuaswinauiideduaniusenounis Taefinisdash | g3fa nginssunisfuiienisluiuvesiuilan fnvelunisiieu vuugiu

enukamsUiiRnudeduannisiinmu navssiiukansfinufoinsasdsadu | asserussadndniesdanuiuisveudedsay fsvesfinufiRnulitiosndn 40

nraey Kaurnislunsiiey wasfmuin1smadndn s1ea1u weztnaue | Hlustedani meldnsquavesenansgiiuinyidnunsiinufofnisuasniinau

HAIILAIEI1D fudsdluaonuusznauns imsdarhssnuransujoinuuesinauedaena
Work-based learning in communication arts according to the Lﬁ'aéuqﬂms?]mm

faculty/major’s objectives. The period of work-based learning must not be less Work-based learning in communication arts according to the

than 40 hours/week under the supervision of internship advisors and company's | faculty/major’s objectives. The internship is conducted in retail businesses.

mentors. Internship report must be done after the end of the internship. The | Students will explore communication processes in the workplace and
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evaluation of internship shall be performed based on work performance, work

progress and career development, report and verbal presentation.

business communication, as well as study consumer media reception
behavior within the store. Emphasis is placed on developing practical work
skills grounded in professional ethics and social responsibility. Students are
required to complete a minimum of 40 hours of internship per week under
the supervision of an academic advisor and a workplace mentor. Upon
completion of the internship, students must submit a comprehensive report
and deliver an oral presentation summarizing their learning outcomes and

experiences.

awvay

1701252 nsBeuiniaufuRdiuiinansans 2 3(0-40-0)

(Work-based Learning in Communication Arts 2)

AydeAunau : laussiRananznssunmsmsiinujifienu

Anztimarans

(Prerequisite Course: Approved by work-based learning

committee)

nsfinufoResuimanans auidsneiifmuslneanus/Avien
fiszogilnufnulidesnin 40 Falusdedunsi meldnisquavesenansdiivinm
maFunstinufoiRnisuasninnuiiisduaniulszneunis laefinsdarseny
mamiﬂﬁﬁﬁmuLﬁ@éuﬁ;ﬂmﬁ?]ﬂmu nsUszliunan1sinUURn159sUselinugin
NAIY WAIINISIUNTSYINU BagRRILINISMISITITN 918911 kagilEusnadny
A3

Work- based learning in communication arts according to the
faculty/major’s objectives. The period of work-based learning must not be less
than 40 hours/week under the supervision of internship advisors and company's
mentors. Internship report must be done after the end of the internship. The
evaluation of internship shall be performed based on work performance, work

progress and career development, report and verbal presentation.

a vay

1701262 nsBeuinaufUAdutnaaans 2 3(0-40-0)
(Work-based Learning in Communication Arts 2)
Adeaunau : lasuaydifainanznssunisng
HnufjiAnuanztinaasns
(Prerequisite Course: Approved by work-based learning
committee)
nsfinnududinamansanudmnedisimualasaug/a19
Jonen Wud ilaguuuunisdniuanuesesdna/esdinsde dnvumionves
pefnsTiwmeung Suvsuduionlunisiousignld Jeusnadewidond
gnfesuazmInzaniuasAng nandefigndewuazmnzaufuosdnsvuiiugiu
3538UTININ TINUasdnusuRaveusedny HsveriinufURnulitesndi 40
Hilusdeduni meldnisguaveseransdfivinwimadunisinufoinisuas
wiinnufidedduaniulsznaunis #n133ninsenunansuiRnuuaziiaus
ﬁmmmlﬁaguqﬁms?]mm
Work-based learning in communication arts according to the
faculty/major’s objectives. The internship aims to develop a comprehensive
understanding of organizational operations, particularly in  media
organizations, including the nature of content produced and disseminated
by the organization. Students will learn to identify key issues in content
production and news reporting, write accurate and appropriate news and
content that aligns with the organization’s style, and produce media that
meets professional and ethical standards with social responsibility. Students
are required to complete a minimum of 40 working hours per week under
the supervision of an academic advisor and a workplace mentor. Upon

completion of the internship, students must submit a detailed report and
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deliver an oral presentation summarizing their internship experiences and

achievements.

1701253 msiFeudnaufiaduimaaans 3 3(0-40-0) 1701263 nsssuinaujuRduiivnanans 3 3(0-40-0) B TR [ I G .
(Work-based Learning in Communication Arts 3) (Work-based Learning in Communication Arts 3) B o &,
Lorebas arnins In Lvorkemas arnins In Moy Admslasziulu
AVIUIAUNDU © 1muaquﬂmnﬂmznssumsms AVIUIAUNDU ‘Lmumgmmnﬂmznssumsms wRazud
HnufURnuansiimaans HnufjiRnuanztinaasns v o - - -
. . - YSumelunesedn Inaifiuseasiden

(Prerequisite Course: Approved by work-based (Prerequisite Course: Approved by - om

) . . ) Whnunglunsiinuufiau
learning committee) work-based learning committee)
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KA faunslunshau uasimunsmands nenu wesiiauenany | mandlunsudademiineulandosdng vuiluguasseiussaindnwesiiani
MY HuRiaveusediny TszeviinufiRnuliteosndn 40 Hilusedunv meldnisqua
Work- based learning in communication arts according to the maqmmsE‘i‘ﬁﬂ%’ﬂmmqﬁmmi‘s’]ﬂﬂﬁﬁammazwﬁmmﬁLg&JﬂuamuUszﬂaumi
faculty/major’s objectives. The period of work-based learning must not be less ﬁmsa‘fﬂﬁﬁwmnumammﬁﬁﬁmuuazﬁwLauaéﬁmwnﬁaéuqﬂms?]mm
than 40 hours/week under the supervision of internship advisors and company's Work-based learning in communication arts according to the
mentors. Internship report must be done after the end of the internship. The | faculty/major’s objectives. The internship is designed to enhance students’
evaluation of internship shall be performed based on work performance, work | understanding of organizational operations— particularly within media
progress and career development, report and verbal presentation. organizations—by exploring the nature of organizational content, identifying
target audiences, and analyzing communication strategies. Students will
develop the ability to identify key issues in content creation and news
reporting, write appropriate and effective news and articles, and produce
media content that aligns with the organization’s goals. Throughout the
internship, students will integrate multiple communication arts skills to
create content that meets professional standards, reflects ethical practice,
and demonstrates social responsibility. The internship requires a minimum
of 40 working hours per week under the supervision of both an academic
advisor and a workplace mentor. At the end of the internship period,

students must submit a comprehensive report and deliver an oral

presentation summarizing their work and learning outcomes.

av

annvunsdnnisleygdtan 235



nangnsusuuse w.e. 2564

nangnsuSuUse w.e. 2569

winnalun1susuUse

1701354 msiEeuinaufUadutnaaans 4 3(0-40-0)

(Work-based Learning in Communication Arts 4)

AyrdeAunau : laTussiRanaaznssunsms

HnufURnuaneimaaans

(Prerequisite Course: Approved by work-based

learning committee)

msfinufRasuimanmans sudmaneiidvualasnoz/Avien i
svesfinfiRnuliidesndt 40 Falusdeduni seldnsquaveserasdituinm
maFunsiinufRnisuasninmuiisduaniulszneunis Taefinsdarhssny
mamiﬂﬁﬁﬁmuLﬁ@éuﬁ;ﬂmﬁ?]ﬂmu nsUszliunan1sinUURn159sUselinugin
N9 WAILNINSIUNNSYINNUY BASRAIUINISMNIITITN 518911 Las L EUDNAUME
Rk

Work- based learning in communication arts according to the
faculty/major’s objectives. The period of work-based learning must not be less
than 40 hours/week under the supervision of internship advisors and company's
mentors. Internship report must be done after the end of the internship. The
evaluation of internship shall be performed based on work performance, work

progress and career development, report and verbal presentation.

1701364 nsssuinaujuRdulimanans 4 3(0-40-0)

(Work-based Learning in Communication Arts 4)

Aydedunau : ldsuaydifainanznssunisng

HnufjiRnuanzdinaasns

(Prerequisite Course: Approved by work-based learning

committee)

nsfinufoRnusuidmamans aantmneiidimualaoans/
a1v13ven lasanvidviennisdedrsasvaiiiossdnswaruusus TnAnw
Ansizsinguiihvsne/fFuans 1Bdn ensunuuazeonuuunsieans Ussyndld
TnvzuaznIosfiouvunaunalun s s udeansesding/deansnisnata/ms
doansuusud/MITaindifinne ndaturunuilduneuning wuowunuAn
nallunsassassAnanurieRauInssUIuM s Ui zauivesing d1an
Frennsansmanineunesiowiuazdeddvia thanwidlaguuuumsduiuau
vos09Ans/09fnsdo Snwuilonvosesdng nquidmane/giuans Sulsifu
lemlunsvhawsiem Weurnidewidem nande naunanunatesinuzdiu
fmamansluniadentfinalulunmssdndenmassuuuy wounivasdesms
wauaunANuAnlunsasassdRanudeansE UMY TNz
fuasdnsuuitugiuasseussadninuasiinuiuiaveudedeay fszesin
UftRnulsitiosndt 40 Frlusdeduami meldinisguavesenasdiiuinumisinu
ms?]ﬁﬂﬁﬁ'ﬁmmazwﬁmwuﬁL?]umﬂluamuﬂszﬂaums Tneiin13dniseuna
msﬂﬁﬁamuumﬁwLauaﬁamwmLﬁa??uqﬂmiﬂmm

Work-based learning in communication arts according to the
faculty/ major’ s objectives. Students will engage in hands-on training that
deepens their understanding of organizational structures and operations,
particularly within media, communication, and brand-related contexts. They
will analyze target audiences and stakeholders in depth in order to plan and
design effective communication strategies. Throughout the internship,
students are expected to apply integrated skills and tools across various
areas such as corporate communication, marketing communication, brand
communication, journalism, and digital media production. Students will learn
to identify key content angles, write news articles and content appropriate
to the organization, and produce multimedia materials suitable for

distribution across diverse platforms. Emphasis is placed on combining

- YSumesuesiein Wdenndeatunaans
a v Ao ' 9 ' &
nsiseus Niinsldsyiuluwsiagdud
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multiple communication arts competencies with digital technology to meet
organizational goals. In addition, students are encouraged to contribute
innovative ideas that support creative development or improve workflow
processes, all while adhering to professional ethics and maintaining a strong
sense of social responsibility. The internship requires a minimum of 40
working hours per week, supervised by both an academic advisor and an
assigned workplace mentor. At the conclusion of the internship, students
must submit a comprehensive report and deliver an oral presentation

summarizing their performance, learning outcomes, and contributions.

1701455 msiFeuinaufiaduinaaans 5
(Work-based Learning in Communication Arts 5)
AdsAuniau : lasuayiiRananznssuniinig
AnufuRnuaaiimanans
(Prerequisite Course: Approved by work-based

learning committee)

82191

progress and career development, report and verbal presentation.

3(0-40-0)

nsEnUfiRusulmenans anudaneidmualaganz/Ayen 8
= a wa K3 ' o " ¢ v el
svaginuufauldtdesnin 40 $alusdedunv nneldnisguavesenansdnuing
manunsEnUfURnsuazndnaundeduaaiulsznounis lnelin1sdniingeau
Han1sUfURnullieduannisinau nsuseliunansinuiAnisadseidiuain
HAaY Wan1n15lun1sny wasiaunn1snidennan 190U wagtdlauenany

Work- based learning in communication arts according to the
faculty/major’s objectives. The period of work-based learning must not be less
than 40 hours/week under the supervision of internship advisors and company's
mentors. Internship report must be done after the end of the internship. The

evaluation of internship shall be performed based on work performance, work

1701465 nsEsuinAUfUAdulimanans 5 3(0-40-0)
(Work-based Learning in Communication Arts 5)
teduniau : lasuayiifannanznssunisng
AnujiRanunnztivnanmans
(Prerequisite Course: Approved by
work-based learning committee)
nsfinUfoRnusudmamaniniutmeiidiualneaus/

awiven wilaguuuumsduiiunuvesesdns/esinsie nguihmine/3uans

wazoenuUULom naunawinvzLarRAnde SuUssiuATouTUsTndiug/
2anKUUNIIAN/a1enw/AnsstausiuinuAnludlunisadisassAnaunie

Wannnssumshauiimnzaniveins aduassiiden/many viouinnssu

5ﬂuﬂ1§§aaﬂiwawagﬂLLUU ﬁ@umﬁﬂwLa*mwm‘uammawuﬁugwmsimusim

Igdnuariinnuiuiinveusediny fszesfinuftRnulidesnit 40 dalusde

#asi meldnisguavesenansdiivinvmsinunisiinfuanisuasninaud

desluaniuusznaunns Tnefin1sdarinsnenunanisufiRnunazsinauesiy

mmLﬁa?:uqﬂmi?Jmm
Work-based learning in communication arts according to the
faculty/ major’ s objectives. This course provides practical training in

Communication Arts in alignment with the objectives set by the Faculty and

the student’s area of specialization. Students will gain a clear understanding

of organizational and media operations, target audiences, and content
design. They will integrate diverse communication skills to produce media
content that serves organizational goals and audience needs. Key

competencies include issue identification, press release writing, graphic

- YSumedunesein Iaenndasiunadns
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nadeus inslaseauluwsagdul
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design, photography, video editing, and the application of creative concepts
to enhance communication effectiveness and improve workflow processes.
Throughout the internship, students will develop and present innovative
communication content, products, or solutions across various formats, while
sharpening their specialized skills. Emphasis is placed on professionalism,
ethical communication practices, and social responsibility. The intermnship
requires a minimum of 40 working hours per week under the supervision of
both a faculty advisor and a workplace mentor. At the end of the internship,
students are required to submit a final report and deliver an oral presentation

summarizing their work, experiences, and learning outcomes.

1701456 msiFeudnaufiaduinaaans 6 3(0-40-0)

(Work-based Learning in Communication Arts 6)

AydsAunau : IHsussiRainanenssunisnis

AnufuRnuansiimanans

(Prerequisite Course: Approved by work-based

learning committee)

msfinufuRasuimamans sudmneiidvualasnoz/Avien i
svogfinfiRnuliidesndt 40 Falusdeduni seldnsquaveserasdituinm
maFunstinufiRnisuasninmuiisduaniulszneunis Taefinsdarhseny
mamiﬂﬁﬁﬁmuLﬁ@éuﬁ;ﬂmﬁ?]ﬂmu nsUszliunan1sinUURn159sUselinugin
NAIY WAIINISIUNTISYINU WAgWRILINISMISITITN 18911 kagilEusnadny
A3

Work- based learning in communication arts according to the
faculty/major’s objectives. The period of work-based learning must not be less
than 40 hours/week under the supervision of internship advisors and company's
mentors. Internship report must be done after the end of the internship. The
evaluation of internship shall be performed based on work performance, work

progress and career development, report and verbal presentation.

1701466 3(0-40-0)
(Work-based Learning in Communication Arts 6)
Aydedunau : ldsuaydifainanznssunisng

o a e - .
WnUjuRuAElAEnS

nsssuinaujuRduiinanans 6

(Prerequisite Course: Approved by

work-based learning committee)

nsinUuRnusudmamansauiieidmunlaenus/
awivien wileguuuunmsdudunuvesesdns/esdnsie nguiihmane/g3uans
LAZOONUUULEDM NauNAUTInveaznAnde Sulssiiu/Tourussmduiug/
29nLUUNTIAN/a1enw/AnnstausiuinuAnludlunisadisassAnaunie
WannszuuM T usngauivesing adsassiitlenn/nany viieuthnssy
ﬁwumsﬁ'amwmagmmu ﬁ@umﬁ’ﬂmLawwzmwaammawuﬁuimaﬁmusm
Indnuaziinnuiuiinveusediny fszerfinuftRnulidesnit 40 dalusde
e aelinmsguaresenansdiiunvmesunisiindfuiinisuazwinaud
desluaniulsznounis Tasfinsdnhssnunanisujifinusasiiauedae
31%1Lﬁ@§u@ﬂﬁﬁiﬂﬂ&ﬁu

Work-based learning in communication arts according to the
faculty/ major’ s objectives. This course provides internship experience
aligned with the objectives of the faculty and student’s major. Students gain
an understanding of organizational and media operations, target audiences,
and content design. They apply integrated communication skills such as
press release writing, graphic design, photography, and video editing to

produce media content. The course encourages the development of original

- YSumesuesiein denndeatunaans
msseus ninmslesgauluusaydud
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ideas to enhance media production and improve communication processes.
Students create innovative content across various formats while
strengthening their specialized skills. The internship emphasizes ethical
conduct, professionalism, and social responsibility. Students must complete
no less than 40 hours of supervised work per week and present a final report

and oral summary of their experience and outcomes.

1701457  Tasssuuinnssudmadans 3(0-6-3) 1701467  Tasssuuianssudmedans 3(0-6-3) YU wazisessiaivlmilidennaas

(Innovative Project for Communication Arts) (Innovative Project for Communication Arts) funsusumeindu

FyrUeAunau 1701151, 1701252, 1701253, 1701354, 1701455 FyrUeAunau 1701161, 1701262, 1701263, 1701364,

AvGeunsoudiu : 1701456 uaz/vise 1701465

WsuaniifananznssunismsEinu iR nunaziimamans AyFeuniouiu : 1701466 uaz/vise

(Prerequisite Course: 1701151, 1701252, 1701253, 1701354, 1701455 IiSuayiiiananznssunsmsEinu iR nuanztimamans

Corequisite Course: 1701456 and/or (Prerequisite Course: 1701161, 1701262, 1701263, 1701364,

Approved by work-based learning committee) 1701465 Corequisite Course: 1701466 and/or

N13YIINTTBIAANNTUAZUSEAUNIAIINN TS B ULaENTHNAY vie Approved by work-based learning committee)
afrarsdlassnuuianssufineulamdindnmudmnsionzyanaveindn N15YIINTTIAANN WAz USEaUN TRl TS ukAZNSHNY

waz/v3e anuusznauns meldmsguarese1asdfivinm uasinindwananu | eaiisasslasanuuinnssuiineulondindnmudmmneiansyanaves

Usenauns dn@nen way/%3e an1ulsznounis m81@1’{1?5@LLmJaammisjﬁﬁﬂm waztn
Integration of knowledge, experiences from learning and internship | AwTwainaa ulsznaunis

to create innovative project that meets individual career requirements and/ or Integration of knowledge, experiences from learning and

organization requirements under the supervison of advisors and organization | internship to create innovative project that meets individual career

professionals. requirements and/or organization requirements under the supervision of

advisors and organization professionals.
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1712101 AnudNugIunsRessasinsuazuyTud 3(3-0-6)

(Introduction to Corporate and Brand Communication)

Aurdedunau : laid

(Prerequisite Course: None)

ANUNNNEY ANLEIARY wARLAENg Y] MSAOANTOIRNT UaTIUTUA
0ehns Adsedidlddudsianslunazniouen unumuagnszuiunisionns
QIANTLAZIUTUS 1AT0ilon19n1570a1T09FNTHAZHUTUS 9558T1UTTIRAZATN
Suiinveusiodsaulunisdoans viuniidnaerudiSadunisdeaisvesesdnsuas
wUsUA Nsinualdevirtduasiusiaesdng nagnsnisaisndnualuededdnsuay
wusus Teeiunsalfnw

Meanings, significance, concepts and theories corporate and
brand communication to both internal and external stakeholders, roles and
process of corporate and brand communication. Communication tools of
corporate and brand communication, ethics and social responsibility in
communication, the contexts affecting the success of corporate and brand
communication, determining corporate vision and mission. The strategy in

building corporate identity and brand with an emphasis on case studies.

1712111

AudugIunsioasRaiaiioasdnsuazuusus  3(3-0-6)
(Introduction to Digital Communication for

Corporate and Brand)

FyrdeAunoy : 1l

(Prerequisite Course: None)

ALY ANUARTY WNARLAEVET N3F0aTesAng WAz

suneadns Nlsegiidruladiudeninielunazniguen unuImuaznIEUIUNIS

#oa509Anshay

WUTUA LATReHENIINITHRATRANTUAzLUSUALUTTY

25581UsTURaEANNTURAva UsedsanlunsEaans USunfifinasnennudusasu
ANSHDASVBIDIANTUATIUTUA NISATRUAIFENALLALAUSNIIANT N15E5190R
AnunlraI0IANSHATLUTUR tnaLdunsalAnw

Meanings, significance, concepts and theories corporate and

brand communication to both internal and external stakeholders, roles and

process of corporate and brand communication. Communication tools of

corporate and brand communication, ethics and social responsibility in

communication, the contexts affecting the success of corporate and brand

communication, determining corporate vision and mission. The strategy in

building corporate identity and brand with an emphasis on case studies.

YSusviaivn wagSessvaivudlviaenndas
Aunisususedmdu

1712204 madsuiionsieasasdnsuazuusud 3(3-0-6)

(Writing for Corporate and Brand Communication)

JyadeAunau : 1701103

(Prerequisite Course: 1701103)

¥&NN1S NrUIUN1s Madeulsuaneng q ienisdeansesdinsuay
deansuusud Tngldimadianisidndesihutemssieasivainnanensdeniy
wazdelnyl Pnauszerduiusiaudesis 9 AmY17 UNAIIYN UNUSTANENIT UN
duawal madaviuiturndmivdemary madeulsznia asenIuMIEIELUYYA
fnanlulemas q dwmsugudms msdeuteruuasunlawan msdouinude
soulatl uardedinuesulal VuiluguadussauwarawURAYeUseR AL

Principles, process and various types of corporate and brand
communication  writing. in different

Techniques of storytelling used

1712112

3(3-0-6)
(Writing for Corporate and Brand Communication)
AyrdsAunou : 1l

= o § ¢ ¢
ASIRYUNONSEDENTBIANSUAZUUTUA

(Prerequisite Course: None)
WANATT NIZUIUNTT MITBUUTEANAN 9 LNONTHOE1T9ANS

wazdeasuusud Ineldimadiamsiandemiudemensdoasiinannvanede
suAnwazdolml dausnduiusiiudents q awg1a unaa unusIansnIs
undunuel msdnvhuitugndnsudematy nsdeuusznia naenaunswIey
une Ananluleniasie q dwsuduins nslisuteruuazunlavun 13
Wewidessuled usdedmeenlm] vuilugssmara S uRnveUseda

communication  writing.

Principles, process and various types of corporate and brand

Techniques of storytelling used in different
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communication channels including traditional and new media for example
public relations news release, photo release, articles, editorials, interviews,
press kit folders, announcement, preparation of speech writing for executives in
various occasions, copy writing and advertisement, online and social media

writing based on ethics and social responsibility.

communication channels including traditional and new media for example
public relations news release, photo release, articles, editorials, interviews,
press kit folders, announcement, preparation of speech writing for executives
in various occasions, copy writing and advertisement, online and social media

writing based on ethics and social responsibility.

1712203 nsaszinsaatauaznisidlaguilnaegn 3(3-0-6)

(Marketing Analysis and Consumer Insights)

AyrUsAuney : ldd

(Prerequisite Course: None)

VANNITIATIEININITAAIN NITUANMTOYAFIUNITAAINMIETT
*ﬁugm MFAATIEIANNUINTONYDITING 18U FuUe Tona uazgUassAnegsna ns
wisnguduilan nszvaunmsiiensiuilaaludednduininenisuilaade sy
wFesfiodngagusing q fienisuunliunginssuduilae uasgsialudagiuie
seuUszIA wagsziulan Wethunaununsieansliiussansam

Principles of marketing analysis, basic marketing research,
business environment analysis such as competitors, opportunities and threats,
customer segmentation, process of customer in- depth analysis related to
psychology of media consumption with package tools, consumer behavior
trend, and domestic and international businesses for effective communication

planning.

1712213 mseszimnaiauaznisidnlaguilnaldedin - 3(3-0-6)
(Marketing Analysis and Consumer Insights)
teduniou : il
(Prerequisite Course: None)
NANNITIATILINWNTIAIA N1TRAIMTaYARIUNTHAIARIY

o

WU MTIATIERANINUINTBNVBITIAD LTU AuYe lana uazguassania
g33f
9

4 3

59 Nsudenguguilaa nszviunisieseiguilaaludednauininginis

o

Uilaede fewrdesledniagusing q fimmauunlifimgdnssuifuilan wazgsislu
{]aﬁ;ﬁuﬁu’ﬁsﬁwszmﬂ uazszulan eriumaununsdeansliiiussavsam
Principles of marketing analysis, basic marketing research,
business environment analysis such as competitors, opportunities and
threats, customer segmentation, process of customer in- depth analysis
related to psychology of media consumption with package tools, consumer
behavior trend, and domestic and international businesses for effective

communication planning.

YSusviaivn wagSessvaivndlviaenndas
Aunsususedmdu

1712305 msdesnsnisnaiaddsia 3(2-2-5)

(Digital Marketing Communications)

AyrdeAunou : Tl

(Prerequisite Course: None)

nanN13 eedUsENaY Uselan n1sanagnsuazguuuunsldde
Advalunisdeansnismannliiinuselovinessinsuazuusud madan1sAnids
a¥reassiiianisdeansrinudenivia nsvuaunseenkuy Msadeassiiion nns
a¥enmdszneu mstiaue NsEEessn uasesodedns 4 wen1sdeanstinude
Aavia Tdeinsdnassiulszanasiiensdeansnsnanaiiudendvialuusunneig o
pg1amINEaN NsdoansHunguiTvEwamemwAn msdeasliiianisnszatesie
Bursndie uedesiionanisnansliiinuszlosideasdnsuasuusuduuiiugu
PFusTaunazauiURnveUsdnIuuAeATva

1712214 nsEeEsNIAANAADA 3(2-2-5)

(Digital Marketing Communications)

AvUsAuney : Taidl

(Prerequisite Course: None)

wdns esdUszney Ustam manenagnduazsuuuunislée
favialumsdoansmsnaaliifausylevinessdnsuazuusus  wadanisands
a¥sasshiiionsdeansrinudedsvia nsEUIuMSERNLUY NsEdNEsIAEoM s
afenmuszney msthiaue nsia3essn waneiesiion 4 enmsieansiiu
FoRdva saufinnsdnasssulssnaniionsieansnisnanarudendvalulsznan
14 9 oghamnzan MsdeasiunauiiidvEnamemnudn msdeansliiaans
nszaeseidusnie Wuedesdlonsnisnaalninusslemidossinsuasuusus
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Principles, elements, and types, strategic planning and digital
marketing communication models for corporate and brand benefit, creative
thinking techniques in digital marketing communication, design process, content
creation, visual creation, presentation, storytelling, influencer communication,
viral marketing, public opinion monitoring and other tools used for digital media
communication as well as appropriate budget allocation for digital marketing
communication as useful marketing tools for corporate and brand based on
ethics and social responsibility in digital media.

Principles, elements, and types, strategic planning
techniques in digital marketing communication, design process, content
creation,  visual  creation,  presentation, storytelling, influencer
communication, various tools for digital media communication, including the
suitable budget allocation for different types of digital marketing
communication, communicating through opinion leaders, communicating for
widespread dissemination, as a marketing tool to benefit organizations and

brands based on ethics and social responsibility on digital media.

1713305 N153AN1sNsUSEYNEURUS 3(3-0-6)

(Public Relations Management)

AurdsAunau : laidl

(Prerequisite Course: None)

WUIAA NG MANNIT NTEUIUATT NagnSuavialian1sUTEYdURUS
RANNITUAZUUIAA IUNITUIUITIANITANUNUU ST FURUS A1TUSWITIANIS
awdnwal N13UMIANALTUS n1eluesAng nsUsmIsANUENRWS U ST
mMsuImsAnudiudiudeinatuy meldnseutsesssuventideting

Concepts, theories, principles, process, strategies, and techniques of
public relations, principles and concepts of public relations management,
image management, organizational relationship  management, public
relationship management, media relationship management under the ethical
frame of both parties and principle of public relations for profit and non- profit

organization.

1712215  n1sdan1smsuszandunwus 3(3-0-6)

(Public Relations Management)

FyrdsAunoy : Tl

(Prerequisite Course: None)

WWIAA NQuE MANNIT NIEUIUNIT NagnsuazimAllanig
Uszduius ®annIsLaruulIAnlunISUIUITIANITAUNUUTETIEUNUS 19
UIUIsInnITAImanEal n1suInITAuduius atelussdns nasusuis
AuduRusfuas1sawy n15uSnisAuduiusiudeutasu aeldnsou
SSessUTRNtanlY

Concepts, theories, principles, process, strategies, and
techniques of public relations, principles and concepts of public relations
management, image management, organizational relationship management,
public relationship management, media relationship management under the
ethical frame of both parties.

- adunednigngaivideduana lngan
wueglunguidviden iialvidenndeariy
ArmeinuaudsBuvetesinsgsialulagiu

AlgnsussrduiusTundou

1713202 nagnimsdeansmsmanadeysannis 3(3-0-6)
(Strategic Integrated Marketing Communications)
AdsAuniou : laidl
(Prerequisite Course: None)
n&nn1s uwde sULULTBLAIRion1sdRasNIIMALEIYTANNNS

wiunswauraunsliiedosionanansguuuy Téun maUssndniug nisTavan

n1sAESHNN51E N15IANANIEAST AMsmaALUUTINAeUIn Nsnatnuudeday
ooulail mnaarudeddva deflai1sufduiusiufusing nssuaunisnaumuna
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1712216 msdeansmInanaleysannisuaznagnide 3(3-0-6)
(Integrated Marketing Communication and Media Strategy)
AdsAuniou : luidl
(Prerequisite Course: None)
w&nn1s uwda JUuUUTRaAIRallon1sAeaIsNIRANABaysIINTS
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vun nagns MIUssilunanuingUseaAvIwa Lagn1sHninyen13919uWNuNg
doaaiianagns lasussgndinnsdnuiiifeades

Principles, concepts and models of integrated marketing
communication tools such as public relations, advertising, promotion, direct
marketing, word of mouth marketing, social media marketing, digital media
marketing, interactive media. Media planning strategy, data analysis, decision
making, criteria for media selection and strategic planning for integrated
marketing communication as well as strategic planning factors, evaluation based
on plan objectives and strategic communication planning skill practices by

applying related case studies.

lunsimuanagns NsUsEEuRan L INgUTEAIRYRILHY WAz SRNTINYEN159
wumsdomaidanagns Tasuszgndainnsdnuiifeides

Principles, concepts and models of integrated marketing
communication tools such as advertising, public relations, promotion, direct
marketing, word of mouth marketing, social media marketing, digital media
marketing, interactive media. Media planning strategy, data analysis, decision
making, criteria for media selection and strategic planning for communication
as well as strategic planning factors, evaluation based on plan objectives and
strategic communication planning skill practices by applying related case

studies.

1712317 msneunumsieansianagns 3(3-0-6)

(Strategic Communication Planning)

AdsAuniou : luidl

(Prerequisite Course: None)

w&nn1s aNNTS LA MWl MseuRuNsTUILNSluntsdeans
\Banagmsdmiuesdnsgsia Jedeiidnasoussaninimmisnisdearsifieltinin
ydlanguitimang msidenlddenaztesnanisdeans msleszinaznisusedu
anunsaliiienisimuanagns nsimusngudmsnglunsdeans msdvun
Foiimivednsdng funtavedasdng AuA1Y80IANT AsudynIveosdns
YPANATM AndnuMy tendnval warnmanvalvesnsAns
and processes of strategic
that  affect

communication effectiveness and methods of persuading and influencing

Principles, concepts, theories,

communication  for business  organizations. Factors

target audiences. analysis and evaluation of situations to define
communication strategies, identifying target audiences, and establishing an
organization’ s vision, positioning, values, brand promises, personality,

characteristics, identity, and public image.

- Wungindingn Taeandesiumiu
doamsveaiiidanldde ndudundn fidesnis
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3(3-0-6)

(Brand Communication and Sustainable Branding)

1713306  NISH0ENSHUSUARAZNTHSILUSUR BEN9g9EU
Fyrdenunay ; i

(Prerequisite Course: None)

WNAR MENNITANUANTFBANTHUTUR NTEUIUNTAS1UTURRENeT 9t
NIUNTSEBAITASIAUAT DIAUTENOULALENWULIANIZAIVOMUTUA N1TE519A1Y

3(3-0-6)

(Sustainability in Corporate and Brand Communication)

1712318 A1u898UIUNSHREITUUTUALAZRIANS

FuUsAunauy : 48

(Prerequisite Course: None)
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- YSudeinnlvimnunsedu

Principles and strategies of branding communication, sustainable Principles and strategies of branding communication, sustainable
branding affecting stakeholders; customers, employees, shareholders, | branding affecting stakeholders; customers, employees, shareholders,
community and society, commitment determination and brand story, | community and society, commitment determination and brand story,
understanding of economics for sustainable organizational development, the use of | understanding of economics for sustainable organizational development, the use

integrated marketing communication tools, good governance with an emphasis on | of integrated marketing communication tools, good governance with an

case studies related to sustainable brands. emphasis on case studies related to sustainable brands.
1712308 Asudwsnsaeansluaatunisalaniudes 3(3-0-6) 1712419 nsUsWIsNsaeasludaunisalnnudesuaznnigingn 3(3-0-6) | _ JSuResunesiEin liaenadestunasng
HaZAIZINGA (Communication Management in Risk and Crisis Situation) AsiSus
a L ' = v
(Communication Management in Risk and Crisis Situation) FuUsAunau : 48 v o - - 4 o ve
o e w - . - Ysurmesueein Tnedistdndnulasu
Furdeaunau : lif (Prerequisite Course: None) ¢ oam o Yoo
. A s W 4 p - v o« land/nsdlfnw nasantuinfnuides
(Prerequisite Course: None) LUIAA UANNITUIUITIANITAITAIIULEYIDIANT USRITERAN WA

a o a o o < - v @ ¢ o . 4 o ¢ . - o - TEUDLNUNTIANTEATUNTAIATULEEN
HUIAN MANAITUINITIANITANTAULFLIDIANT UTUITONANYA | ATWANYA LASTDLFELIVDIDIANTHATLUTUA N1TUIMITNITUAULUAS N1TUIIT

amdnual uarieldssetesdnuazuusud n1susmsnsUdsuudas nsudms | dansdssdiu mssansmsdeanslungingartenon wasnds Ussianuesnms
dansUssdiu msfanianisieaslunngingaiiney waends Yssianvesanie | Inga nszvaunsnaununisudiluangings nasnsuezmadalunislideidu
Ange nszurunITINuEUNsuiluneinga nagnsuasimadalunislédedu | wdeslelunmsudlotigm msdssdunssuaussud msfvuannssinans ns
iFesiielunsuflatigm nsussifiunssualsseud nsfvuasgdnms ns Wyuﬁmwﬁﬂmmaz%aLﬁawaqaqﬁﬂi FBnsudmsdansingeludevsziansing q
ﬁuvjmwé’wzﬂuas%aLﬁmﬁuaaam‘ﬂs Bnsuimsdanisingeludedszianee q | léud dodudu wazdelny s’mﬁu’mﬁ‘u%miﬁ“}'mﬁﬁm:}siﬁqmuu%ﬁ%ﬁﬁ Al
IFun dedain wazdoluyl smﬁy’qmiu%miﬁmmsmw%ﬂqmuuﬁaﬁ%ﬁa Wy | nsdifnmiliAeades wasiiausununisiansaniunsainndeauarnnaginga

waENMLINGA

nsdifnu it Concepts and principles of risk management, brand identity,

Concepts and principles of risk management, brand identity, image | image and reputation management, change management, issue
and reputation management, change management, issue management, crisis | management, crisis communication management, crisis types, crisis action
communication management, crisis types, crisis action planning process, | planning process, strategies and techniques in applying media as the
strategies and techniques in applying media as the problem- solving tools, the | problem- solving tools, the evaluation of public opinion trends, agenda
evaluation of public opinion trends, agenda setting, corporate image and | setting, corporate image and reputation recovery, crisis management
reputation recovery, crisis management procedure in various types of media for | procedure in various types of media for both traditional and new media as
both traditional and new media as well as digital media crisis management | well as digital media crisis management through related case studies, and

through related case studies. present a plan for managing risk situations and crises.
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1712306  nswAnddlaiesudoasasdnsuazuusus 3(2-2-5) - - Fasedmnsudmimeionudeasesning
(Video Production for Corporate and Brand wazlUsUARENINNGRITNeNTIAU Lag
Communication) dnAnwaglAiseudnauniseaninlewasnns
AuUsAUnauU : 1701218 Fasio ludvimadansanerhamedeuln
(Prerequisite Course: 1701218) wagsnne Tunuandviuny

winn1s esdUsEney nsruIuNsNARIAle JuneudeunSHARIATe
funeuvnzndnidle uazduneundinisudninle Anviuulduguilaadiions
uwnun1sHandnte nsliiedesdielusunsunsilnuaziusunsusdnderiiondninle iile
deveazessmfihauls uazaheUszaunsaliinderuilnafifidessinsuazuusud

Principles, elements, production process including pre-production
video, video production and post-production video. Study consumer trends to
plan for production, utilization of graphic design tools and editing video to
produce attractive stories and create positive customer experience towards
corporate and brand.

1712112 pwndanquiilanisieansieaineassd 3(3-0-6) - - finmginnunsinguitenisdemsida
(English for Creative Communication) aswassreenaNngiviendidu lag
Fyrsdunau : Tl tihdnwagldGeAnamwsainguitonuiive
(Prerequisite Course: None) AERS TUINAITILAULNUTIBIBIFINET7

nsiauinvensldnudainquiiionisiearsndadreassd nns
donldmdmiuazsuusgloafimnzaulunsaiisassddeninu venidniessn
Useanduiusduduazuinis nsdeuannuneuasdwaiiieliutinle n1sassassd
Fomuilawariudosns 4 sulufnisTineuuasiduinladunudingy

Developing English skills for creative communication, selection of
vocabulary and sentences to create appropriate texts, storytelling, promotion

of products and services, persuasive letter and email writing, advertisement

copy in various types of media as well as to reply and persuade in English.
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1722101 avwdiugiuansansaansaoutiefidusi 3(3-0-6)

(Introduction to Convergent Journalism)

AvrdsAunau : Tl

(Prerequisite Course: None)

wENNIT LLmﬁﬂmm’nimsmamﬂuqﬂwaammﬁa Wqﬁmimmsﬁﬁa
nsufusvesdomary gpaminssude nisnauidlunivesneluladfithanldluns
NS HARFDAS T IAaRILINI MSUSMTIANsude W3usTIuLaTUNUIMTes
deadsassfuaznsasmansiediny nszutuminudefiaeniuiuannesdnsi
finsuandonainuatedems luwin1sdan1sesAng nswan n1seBNRUY Snva
mauﬁam N1INAA EULLUUWWQQ%?W maamummmmﬂuudmaqLf‘jam UNUINUDY
tndnamaiiies indetemadinuiiinasion1suiteya 110a13 nsAnen waznis
NRlETaEN

Principles and concepts of convergent journalism, media usage
behavior of new generation, an adaptation of traditional mass media through
digital media, the integration of technologies used in creative media production,
news communication, news and media management, content creation and
distribution, media platforms, media organization structure, organizational
management, work allocation, roles of citizen reporter, social networks for news and

people’s news exposure.

1722111 anudugruansasmansaaunesiouiuazdendne  3(3-0-6)
(Introduction to Convergent Journalism and Digital Media)
AvrdsAunau : laidl
(Prerequisite Course: None)
naNNIT LLu’;ﬁmJEN’Mimsmamﬂuqﬂwaammﬁ'a Wqﬁmimmﬂ%ﬁ'a

msudusvesenamnssude nswaumaluladiiunldlunisimeunsnande

A319ETIAHATLT MIUIMFTANISNUES T3E5ITUNETUNUIMVD A 19ETSE

warasansmanisiodsay nszuiumsvhaudefiaensuiuanimesdnsiifinnsuan

Aonannnaterenis lundn159an15e9Ans N15HAR N1580NLUY SnTazYes

Lﬁla‘Vi’W N1INAN E‘ULLUUVI’NQ%?W ﬂ?iﬂdﬁ?ﬂlﬂLLdﬂJ@ﬂLﬁ@ﬁ? UNUINVBIUNDND

wawilos ieFernevnadenuiifnasion1siuiieya 110as N3N wagn s

dapu
Principles and concepts of convergent journalism, media usage

behavior, the adaptation of the media industry, and the integration of
technology in the dissemination and production of creative media and news.

Media management, ethics, and the role of creative media and journalism in

society. The media workflow that aligns with organizations producing content

across multiple platforms, considering organizational management,
production, design, content characteristics, marketing, business models, and
content integration. The role of citizen journalists, the influence of social
networks on information perception, news, education, and social

development.

- YSudeinlvidenndssiuteanai
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1722102 anudiugiunsiaGawuazdendasieased 3(3-0-6)
(Introduction to storytelling and creative digital media)
Fyrteduniau : laid
(Prerequisite Course: None)
wdnnsuuIAnuesgaaMnIsLdeai A AeRdvia inws nsruIuns

a¥$19a33¢ way wadalunisairedeliiodinufiviauazenaimnssudeatisassd

AIeNsiEizes AauznindnFes mylienevingulmineg nszuaunsAnlasg

Fesnudou afudazas wagnsliinaianisidndes Anufudlunisesnuuuay

auassAnsiaEosuudondviaguuuusig 9

1722112 misdniFesiude 3(3-0-6)

(Storytelling for Media)

FyrUeAuniou : il

(Prerequisite Course: None)

waNN13 LARvesgAaMNTINFDaNETIA NTTUILNNTE INATIA
wazmedalunisainsdoUssianeine 4 mnumnentsiazes Aauzlunsianses
nMsnsgingutiang nszuaumsaslassdesnudeu aheiazas uaznisld
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Principles and concepts of creative media industry and digital
media. The practical, creative and technical skills you need to succeed in the
digital society and creative industries Storytelling definition, explore the art of

storytelling, target audience analysis, story structure and character

development, a variety of storytelling techniques, script writing, and exercises

to enhance the delivery of telling stories across digital media.

Principles and concepts of creative media industry and digital

media. The practical, creative and technical skills in the digital society and

creative industries. Storytelling, target audience analysis, story structure and

character development, storytelling techniques, script writing, and exercises

to enhance the delivery of telling stories across digital media.

1722203  n1silisuwdeadeassAuandensarsanans 3(3-0-6)

(Creative and Journalistic Writing)

FyrdeAuniou : ladd

(Prerequisite Course: None)

nann1slun1sleur1Iuasleuliensa1saans 917 Unay un
AAsIEd @15aALT990 F‘]iuﬁﬂ‘wmzLLaEiﬂiﬂﬁ%lwﬁuaﬂﬁﬁiﬁ&luﬂ’n N15NIITAN
DIAUTZNBULAYANAIYT UseiAug Tl Wiasnn nMsuaamuarnsiiusiusiadeya
mﬁmswﬁamumszﬂ{]ﬁ]ﬁ;ﬁu aorun1salnisidies deau LATWENA HANTENUYBY
anun1salifson1591891u917 BBe553uaasTEUTIN nufRnsidsuguuuy
#7499

Principle of news writing and journalistic writing in many forms
such as news, reviews, columns and feature writing. News values, journalistic
writing structure, news sources, collect relevant information efficiently, study of
current affairs, social issues, economic issues, news analysis and impacts of
affairs on news reporting. Develop news judgment and other critical thinking
skills to frame it in a meaningful context and write tight, accurate and

compelling accounts with ethics and social responsibility.

1722213

N5 UL 3(3-0-6)
(News Writing)

AydsAunou : Tl

(Prerequisite Course: None)

NANNTRWEUYI A15ARTIIT wazIUTENENILS Andnuzway

1598519909151 88UU17 N15RI1TUBIAYTENDULATANAIYTY UTELAUTT?
WrdI17 AsuAIImILazNIsiuTIuTINdeya nsliasizaniunsaiiagty
anunsalinisiles denu LAsugia nansevuvesanuMsaiifsensBaUIT
9385531Uar 935810550 nufointsifoutnluguuuusing q iledearsvane
Fom N3ty useividuivislunadeuegndviniu

Principle of news writing and journalistic writing in many forms

such as news, reviews, columns and feature writing. News values, journalistic

writing structure, news sources, collect relevant information efficiently, study

of current affairs, social issues, economic issues, news analysis and impacts

of affairs on news reporting. Ethics and Code of Conduct Of news reporting.

Practicing news writing in various formats for multi- channel communication.

Utilizing artificial intelligence as an assistant in news production process.

1722214

AMsWEUTeNTaISAEnS 3(3-0-6)
(Journalistic Writng)

FuUsAunay : 48

(Prerequisite Course: None)

MENMSTUTNTANTAERS LA UNAIIY UNIATIEY UnIaisal

UNFUNYOL @13AR UATUNUITTANENIT AMANBELarlATIATI9URINITEWLT
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AnufRnsdeudensansenans n1slddgaussivgiludieluniadeuedis
Swinviu

Principles of journalistic writing, including articles, analyses,
reviews, interviews, features, and editorials. Characteristics and structure of
journalistic writing. The elements and value of writing, defining writing issues,
information sources, references, information seeking and gathering, analyzing
the political, social, and economic contexts affecting writing, ethics, and code
of conduct. Including practical exercises in journalistic writing and the use of

artificial intelligence as an assistant in writing.

1722204  NS9I9IUTILAZUTIAUNENTINIABUIDSIAUN 3(2-2-5)
(Convergent News Reporting and Editing)
AydeAunau : 1722203
(Prerequisite Course: 1722203)
miumwnLmsmnﬁmmsmﬁaga ANTTIBNUTTINIULNAAND SUATS

a a ¢a

7 lfun Asfiust Ing nsimd duled uazdednn nsudmsdanisnesussansnisde
AaUBSIEUY Fwuslassadisesingde M59ANISNeIUTSINEANT NSUTSINENSTT
waznsUSsiansioniitenisdnmeunsideniiudevarnuansdemedmsu
neUTsANSNsTIinsTh U e LLu’JﬁmLLasmsﬂﬁﬂammﬁmimam%gﬂLLUU
9 9 917 sdeniieduinin nsasmanfiitennisesndam nsasenans
wallos MsasmansLuuiidiusiy a3usssuLazasIenUsIalunIsenuIILaE
UIMTIANITNOIUTIUITNITABULIDSAUN

Principles, concepts and skill practices of reporting and cross-
media journalism production for print media, radio broadcasting, television,
online media and social media, principles and concepts of editorial
management for convergent media; media organization structure, editorial
management, news editorial and content management for producing contents
through various channels of media in case of trans-media editorial, practice of
various type of journalism such as peace journalism, solution journalism, citizen
journalism, participatory journalism, as well as the understanding of business
factors and environments that affect convergent media management with

ethics and social responsibility.

1722215 ANFIBIURALUTIUENIU 3(2-2-5)

(Journalism Reporting and Editing)

udsAunau : 1722213

(Prerequisite Course: 1722213)

naNN1T wudAa wasn1sENUJURlUNISHEATIBNISUIIHIY
uwnamedusie q fausnszuiunsaern madeuuntn msiadendn makan
$9n1591950k0UA 9 wagnstiuguseniatng wadianissenuindede
AdWa LU n1sarenendn n15%1 PODCAST LYudu n1susnisdanisnes
ussansnsdensunesiur Ussneusedeseulad delnsvim uazdeidos daus
Iﬂsqa%’waqﬁﬂsﬁa A159ANITABIUTIAUNTAIT NITUTIAUNTNTINI WATNITUSINS
Fansilenuftonsuammsunsifomuuudude nmsmseldanidem nsld
Yyey1Usehug 9385550uaraTIeUsTaluNITNISHANTIEN1TYIIRAENITUTING
IANITNDIVTIANGTNNS

Principles, concepts, and practical training in news
program  production across platforms. Fundamentals of news
communication, news scriptwriting, news selection, and the production of
various news program formats, including news anchoring. Techniques for
digital news reporting, such as live broadcasting and podcasting.
Management of a convergent newsroom that integrates online media,
television, and audio platforms. This includes media organization structure,
editorial team management, news editing, and cross- media content

management. Strategies for content monetization, the use of artificial

AUTINTIEIN USuAasuesiedvn

donpdetunaInSNSISEUS
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1723303  nskaATIEMsvITInENsEedewasingngiad  3(2-2-5)

(Broadcast Journalism)

FydsAunou : Ll

(Prerequisite Course: None)

NANNIT wUIA wazn1sENUURlun1snanTen1sUingnseaedes
wagInglnsviad Faudnszuaunisdern nmadeuuntn msdadenda nawdn
Fe1139130uuUae 9 wazn1siluuseniedng wedian1smenuininguay
nsvirignedenana wu nsenenenan nnsvh PODCAST Wud Tiudaiusssuuay
nssuRaveusedrulunsyhUinguasinsyiad

Principles, concepts and practices of radio and television news
production; news report process, script writing, news selection, forms of news
production, newsreader as well as ethics and social responsibility in radio and
television news production.

intelligence, and ethical considerations in news production and newsroom

management.

1722205  nisa¥reassadayadtenmnsiinuazustiudy 3(2-2-5)

(Data Visualization and Animation)

Ayrdefuniou : 1701116

(Prerequisite Course: 1701116)

watian15aieassA n1simseideya wazn1sunaweteyamenslyd
FoyaiBsnim Fulsinsfin a3 wsuil madanisadisassdosdusznaunisiaiies
Fenilnaiousss wolsdu nmaedd uazaudd lunmsheerummsanseans

Using visual- language techniques for data creation and
presentation with graphic, image, graph, map, bullet list, data categorization,
data alignment as well as layout design for journalism presentation, creative
techniques for news communication with various forms of technologies such as
the application of computer software for immersive graphic, animation, 2D or
3D visualization, photographic editing and video in order to build the
effectiveness of creative news reporting.

1722216 n513n wazwedwduluauansansaans 3(2-2-5)

(Graphics and Animation for Journalism)

JydsAunau : 1701116

(Prerequisite Course: 1701116)

wallAN15aseassn Myieseideya uaznisdiauedeyarisnsld
Foyaidanin Sulrins1fin nsml unuil wedanisadeassdesduszneunisianbos
frensiiniaiionsss uwodwdu awaesdin wazaufin lunisiaueiunig
Msansmans yudanslilygrusziviidudielunisadeassd

Techniques for creation, data analysis, and data presentation using
visual data, infographics, eraphs, and maps. Techniques for creating
storytelling elements with virtual graphics, animation, two- dimensional, and
three-dimensional images in journalistic presentations, including the use of

artificial intelligence as an assistant in creation.

- YSumesuiesedn Tidenndesiunaans
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v ¢ & y aa o v ¢ & { v aa o o
1722306  nsadedssAllenndeauazn1snaini’diia 3(2-2-5) 1722317 nﬂsﬁswassmuamﬁamamwmﬂm auaz 3(2-2-5) | _ gnusafnnisaisassaiiemuaznisaans
.« e . .« e . v a =S = L v
(Digital Content Creation and Digital Marketing) VDYALYIANLNYINUFIUATT F3va AUSTIMISAS ERESUAS LAY ANS
o v e i . . - . Y
FurdsAunau : laill (Digital Content Creation and Digital Marketing SONLUULL DA
(Prerequisite Course: None) with Audience Insights) Lo v o o ot ww
o o o od A mew - ‘ve N - - Wielviaenadasiuarudosnisvesiidiula
wwIAn wannsWsuuAzHAnAeINeFRATIVA N1TIATIERLTUANT N3 Jyrdeaunau : laif 4 L.
v . o Y e w4 oamw . . Ve NauAvITN NHBINSTNYEAIUNS
29NLUU N15ES19NInUsEnay n1suaue Ianisilenndusudenana nisv (Prerequisite Course: None) oo
v 4 oamo . \ © e v e ; o oeme o . IAsEn
MIeann JUUTEINA ke e lar udeRdvalulsslaneng 9 sgramingal i WWIAR BaNN1TAS19ETIALOMILDHELNSHIUEDARNE N1TIATIEN
PSusssusarauiuiaveulunsieansirudeivleduardedinusaulall NSUANSIBEN NMSBBNWUY N1SES19NmUsENaY N1stEue dan1sillemdmsu

U
4 aa

Principles, concepts and practices of digital content writing, target | #eA39a n15¥n15Aa1A suUszIa waz wselirudendnalulssnneng 9
group analysis, psychology of audience, principles, elements, and types of | ag1uuNIZEY mﬂ%{]iyiLmJizﬁwjﬂuéﬂi’mlumsa%waﬁﬁ SRS esTIULAY
strategic planning on digital communication and digital content production, ruduieweulunsieasiiudendva
creative thinking techniques for digital marketing communication, design Concepts and principles of content creation for dissemination

process, budget management, content management, advertising and financial | through digital media. In- depth audience analysis, design, illustration

sponsor, digital content and marketing ethics. creation, presentation, and content management for digital media. Marketing,

1723309 mﬁLﬂiﬂzﬁé’%’uaﬂmazmiaaﬂLLUUL%E]W 3(3-0-6) budgeting, and generating revenue through various types of digital media
(Audience Analysis and Content Design) appropriately. Utilizing artificial intelligence as an assistant in creation,
FurUsnunay : laifl including ethics and responsibility in communication through digital media.

(Prerequisite Course: None)

nsiasgnigiuas Wiladainelunisuilandouazans wne
Fausssy 38930 doama jUnuuuerdnvarlumsulandeuazans mnudesnsiy
L“ﬁaﬁ’] Wﬁ@@ﬂﬂﬂﬁaaﬂLLUULﬁaﬁ’ﬂﬁﬁa@ﬂﬁaﬂﬁui%Uﬁﬁ Uuﬁugmﬁaﬁﬁma:mm
SuRnveunadiau lWunsafnwLazlATI

Audience analysis, media consumption psychology, genders,
cultures, lifestyles, channels, forms and characteristics of media consumption,
content needs as well as content design for audience, ethics and social

responsibility, using case studies and projects.
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1722307  nagnsmaianiFesinude 3(2-2-5)

(Transmedia Storytelling Strategy)

Fyrdsdunou : 1722112

(Prerequisite Course: 1722112)

AnwuazdfiRinseonuuunisddesiude sewidesadu do do
Tnsvimd Ingy wazdsiant Audelvl FoAdaguuuudng  uazfanssufiay dosous
JULUUAG 9 ileAuTuliia muansansmans uazidsundasdeey Tnetdunis
\WoulanisidFoadiotiausiiossn Ussiiu afrsuszaunisalligfuans afis
wgfnssukaznsidusiunudmune lnssuiunisdngeesnwuulunisesniuy
wazrdnileminade

Principles, concepts and practice of designing, sharing, and
participating in a cohesive story experience across multiple traditional media;
television, radio, print media, new media and digital delivery platforms, event
and environment media - for entertainment, journalism, and social change.
Techniques of storytelling design to uses multiple media platforms to engage
specific audiences, elements of meta-narratives, an immersive and inter-active
experience for audiences, uses of design thinking process to design and develop

creative transmedia strategy.

1723201  nswAndoss1eassd 3(2-2-5)

(Creative Media Production)

FvUsAunau : 1701218

(Prerequisite Course: 1701218)

Anwnarinufifnindndeatnsassd dunounisndniionde
a5198556 nslmATianIsELEes MIINUAY NTPLIUNTINER N13ERRe N1SUIMS
Jan1snwan gsnanesdne meluladnistnevenan waznismeunsiude

Principle and concept of creative media production, types of
media products and their audiences, plan and make a creative media
production, technique of storytelling for creative media, production process,
practical and creative skills in pre-production, production and post-production,
use camera and edit suites standard equipment, produce projects in short film,
TV drama, music video and experimental video clips, live streaming, managing

the production team and budget planning for cross-media production.

1722318 nagnsnisianiFesdwde uaznisndndosisassd 3(2-2-5)

(Transmedia Storytelling Strategy and

Creative Media Production)

Fudsdunoun : 1722112

(Prerequisite Course: 1722112)

WanNs uwARMseRnLUUNSIAIEeiude stuinadesuiy de
f3via uazfanssudivey n1sideslssnaasesiudesivannuans nsmuszdiu
afreszaunisallvigsuans aframginssuuaznisiidiusiuaandivang 19
nszuaun1samdsesnuuulunisesnuuusnarnaniionidiude nasld
Py sziuiidudeislunisadreassd Inufoansnandeasrsassdmunagms
msidesiudedingi

Principles and concepts of transmedia storytelling design
between traditional media, digital media, and special events. Connecting
storytelling across various media, finding issues, creating audience
experiences, fostering behavior and engagement according to objectives.
Applying design thinking processes in the design and production of
transmedia content. Utilizing artificial intelligence as an assistant in creation.
Practicing the production of creative media according to established

transmedia storytelling strategies.
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1722308  msa¥rsassruianssudeadviaiionagnsdnisdoans  3(3-0-6)
(Digital Media Innovation for Communication Strategy)
FyrdeAuniou : Tadd
(Prerequisite Course: None)
wdnnsuazuaAalunsiauAuAnassassALazad s Tansude

fdvia nsitaszsianmuwandenluviundsauaiva Uszendliiedessioluatie

winnssilugsiadio nszurunsanidsesnuuuiiiedineviniudeanisiiuasuas

Waudanssude Ainmgivihunsuunliuvesuinnssy uazgunuugshaiienism

s1eldvesde MannaestmuduuuuLnnssudenda
Principles, concepts and practice of media innovation and

creativity process of designing digital media innovation. Analysis of digital culture
and digital context in society. Tools to develop innovation product and strategy
in media business. Design thinking and research to understand users’ needs and
turn insights into product ideas. Analysis and prediction of digital innovation
trend. Business model innovation, Identify the best approaches for generating

revenue. Digital Media innovation prototyping project.

1722419 nagnsnisdeansiieaireuinnssudendviauazdonaden 3(2-2-5)

(Communication Strategies for Digital Media Innovation

and Alternative Media)

AyrdsAunau : Tud

(Prerequisite Course: None)

wanMsuazInARluNsTRIANUARES AT TALazad s Tanssude
Advanazdoniaden mslinngianinwindesluuTundsauadva Ussyndld
indesiieluairauinnssulugsiadio nszurunisAnieesnuuuiiiediaszinaiy
Fesnsiuansuaziamuinnssude Anszsiviusuuiliuvesuinnssy uas
giJLLuuqsﬁaLﬁ‘amsmswﬁmmﬁ'a MsvaaesRLIFuLUUL AN SSudoR T ALY
demadon sudinslidygrussivgdudiaslunisadassd

Principles, concepts and practice of media innovation and
creativity process of designing digital media innovation and alternative media.
Analysis of digital culture and digital context in society. Applying tools to
create innovation in the media business. Design thinking process for analyzing
audience needs and developing media innovations. Analyzing and forecasting
trends in innovation and business models for media revenue generation.
Experimenting with the development of digital media and alternative media
innovation prototypes, including the use of artificial intelligence as an

assistant in creation.

- Y5uT93vn warUSumesuieseiun e
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1703302

ﬂaq%éﬂ’]iﬁ’m‘u@Lﬁa‘lﬂ’]LLﬁﬁﬂ’]iLﬁ’]ﬁaﬂLﬁla 3(3-0-6)
nsdeanTasAnIuAZIUTUR

(Content Strategy & Storytelling for Corporate

and Brand Communication)

AvrdsAunau : Tl

(Prerequisite Course: None)

wdnn1s wuada eadUsEney nagnsiiaaieassdfiaenndesiy

Foguszasdniansaaauaznguilivang nszuiunisaiiassdiiienufiuive
aans AnUfiRnsaununagnsinunisaiisassfifoniiionisdoansogad
Uszansnn muinUszasdvesnudeansesdnsuasiusud msiesgigiuansiile
niseenuuuiiemliiaonadestugiuams udnmsliudle nislidoyadnmaiie

nsanaula

with marketing objectives and its target group.

Principles, concepts, elements Creative strategies in accordance

Creative process for

communication works, practice strategic planning by means of designing

content to create effective communication according to corporate and brand

communication tasks’ objectives. Audience analysis in order to design content

to match its target audience. Principles of persuasion, availability of information

in decision making.

1713211 nagnsmstvuailowiionisiomsasdnsuasiusud  3(3-0-6)

(Content Strategy for Corporate and Brand)

AyrdeAunau : Tud

(Prerequisite Course: None)

NANNIT WWIAR LU msawﬂaqwé wazmadiansadsasshilem
nsmuauaztaudemnisdearsesdnsuaziusus ilangAnssunslddeny
ooulativesiuslng msdnmguddlududemnisdoas msassanulfiuie
osgsia Mafmuadndnualludenifionisioans nisadunisaesilusiesdng
WaYUUTUARIUNTARANS msa%maﬁﬁﬁamﬁﬁqLﬁ%mLazaﬁ’Uﬁyu%aLﬁawm
89AN3

Principles, concepts, styles and techniques of creating content.
Designing and developing content for corporate and brand communication.
Understanding  online  consumer behaviors, studying competitors’
communication content, creating opportunities for business. Establishing
identity in communication content, building organizational and brand
recognition through communication, creating content that enhances and

supports the organization's reputation.
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1713204

NagNSULAZN13IANITIATINTAANTTULAY 3(3-0-6)
(Event Strategy and Management)

AvdeAunau : laifl

(Prerequisite Course: None)

#ENNTS NTLUIUNITIUAITIANINTTURLAY N1TIALAAITIT N15IA

Inssrns msdafansaufivmwiiosnavuduriug ywuduiug deuavuduius s
Uadauduazuinisini TnaidunisiSeuinagnsnisuinsdnnisiasinisnanssy
fiLey LLa%mi?JﬂUf]ﬁaiﬁjﬂugﬂLLUU‘UENIﬂiN’]u (Project -based Learning) viioli
Wlafensrurun1sineu nssuay nagnsnisnismain nsuinsiasenis
udszana MIEaTuan1INTRY NMSUULLAEIRIAY N3E3eETIANANTTY
VUil wagn1sUsEuRalATINg

1713212 nagnsuazmsianslasanisianssuiiiay 3(3-0-6)

(Event Strategy and Management)

AydsAunau : il

(Prerequisite Course: None)

nanN15 NszUIunN1sluN1TIAAINTIUNAY N153AK089917 11530
fnssan1s nsdafanssufivauiilesnavuduiug yuvudusiug desnavuduius
mMsUadiduduazuinisivi lnsidun1siSeuinagnsnisuinsdnnislasenis
Aanssuiiay uagn1sRnUURlusULULYeslATY (Project-based Learning)
wieliidnlaffanszuaun1sienu 11919usu nagnsnisnisata n1suIms
1A59n1s sudszanas N19MFaduayun1an1siy AMsUUsuLagin&ay N3
a519a53ANINTIUUUIT UaeN15UTEUNALATINAG
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Principles and process of organizing event marketing including press
conference, event exhibition for public relations, community relations, media
relations, product and service launch by studying event strategies and
management together with practicing in the form of project-based learning in
order to understand all working processes, marketing strategic planning, project
management, budget, seeking sponsor, work and manpower allocation,
designing stage performances and evaluating the project.

Principles and process of organizing event marketing including
press conference, event exhibition for public relations, community relations,
media relations, product and service launch by studying event strategies and
management together with practicing in the form of project-based learning
in order to understand all working processes, marketing strategic planning,
project management, budget, seeking sponsor, work and manpower
allocation, designing stage performances and evaluating the project.

1703301  3nAnenienisdeas 3(3-0-6)

(Psychology for Communication)

AyrdsAunau : Tud

(Prerequisite Course: None)

wwAn ngu Jadoiuininet Advsnadenszuaunisdoans T
finw gUnuuMsAeans einenmsdeasiitinanengfinssunisiadude Jadunielu
wazn1eUenNYeUslna wuudiaeinseuIunsAnduladdnine1vesiuslaasienis
A0aN5UUTUA  HATBINTEUIUNITINENOAANMNAANIENINET AnuduuSTening
ynanamdmyana IBn1sdemsiiiszansain nsTiuindngdamedninersie
miﬁaaws

Principles, concepts, psychological factors affecting
communication process.  Studying communication forms, psychological
communication affecting consumer buying decision both internal and external,
models of consumer psychological buying decision process towards brand
communication. Effect of thinking process in terms of psychology, relationship
between individual personality, effective communication method, psychological

persuasive communication.

1713213 3adnenienisiedns 3(3-0-6)

(Psychology for Communication)

AyrdeAunau : Tud

(Prerequisite Course: None)

wwdAn N Jaduiudninet fidvsnadenszuaunsdoans lag
AnwngUuuunisdeans Inineinsdeansiiiinasonginssunisiadulate dade
nelukazniguanveguilan wuudiasanseuiunisindulagednineves
fuslaadenisdeaisuusud NavINsEUILAITAIBNBAAINNANNIITNTNE
anuduiusseninayadnamiuanuuandissenineyana 3sn1sdeansisl
Uszavsnm nsliiuthndngslamadninensienisdeans

Principles, concepts, psychological factors affecting
communication process. Studying communication forms, psychological
communication affecting consumer buying decision both internal and
external, models of consumer psychological buying decision process towards
brand communication. Effect of thinking process in terms of psychology,
relationship between personality and individual differentiation, effective

communication method, psychological persuasive commmunication.

- gdungIndngngiidviden lnganisived
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1713201  msepnuuUananyaiasing 3(2-2-5)

(Corporate Identity Design)

FwdsAunau : 1701106

(Prerequisite Course: 1701106)

N33R TBYaN1NITNA1A LUIlINAIUNTRRNLUY Lazludliy
fuilam tlenaununagninisesnuuuuusud Tnewiuiinisliiiesiiouaslusunsy
nawnluntseenuuUdRan Yl uazesAUsENaUA1N 9 WU Aledndnualesdns lald
010 vssqSaet lauivdelavauasyssrduiusuainguuoy anslunas
ABUBNBIANTEE19A319a55A tiaaeneniiedsn uazadesussaunisald
DINZILABILUTUAGHUI LA

Marketing data analysis, design trends and consumer trends for
brand planning strategies emphasizing on the use of tools and graphic program
in designing corporate identity and other components such as corporate identity
manual, logo, label, package as well as various forms of advertisements and
public relations for both internal and external organization, in order to convey

the story and provide specific brand experience to specific consumers.

1713214

MseanuUUsnanwalosAns 3(2-2-5)
(Corporate Identity Design)

FpUsAunau : 1701115

(Prerequisite Course: 1701115)

N17ATIERTeYaNn19N15Aa1A WlduA1uNITeRNLUY LAY

wnliuguilaa iensununagninisesniuunusus noiiuiinisliiedesiiouas
TWswnsunaiinluniseenuwuudadnuel wavesdusznausing 4 loun Alledndnwal
03dns Tald aan ussgsnst lusufedelavanuaryssmduiusuaingUuuy i
melutagneusnesfinseg1saiassh iledenanFesn waradsustaunisl
flamzazasvauusuigiuilan

Marketing data analysis, design trends and consumer trends

for brand planning strategies emphasizing on the use of tools and graphic

program in designing corporate identity and other components such as

corporate identity manual, logo, label, package as well as various forms of

advertisements and public relations for both internal and external

organization, in order to convey the story and provide specific brand

experience to specific consumers.

- YSusviaivn wagiSessviaivndlvidennans

Aun1sUsusIeIvIaU

1703303  ;mwdengesienisieansesdns 3(3-0-6)

(English for Corporate Communication)

FdsAunau : Tl

(Prerequisite Course: None)

nsimuinyzwnsinguetieysanns Insuunisyauasidou e
Iﬂumiﬁamimﬂwmzmauaﬂam‘ﬂiaﬂwmmzamﬁngﬂLLU‘ULLazmam% U N3
Tinoulufiussgn msiaususuany mstdsudemnudssndniudsinudess 4 n1s
WeuwazuUarnusenduiug nsasudnd msWsuundunivel nslineudua e

Developing integrated English skills with an emphasis on speaking
and writing for internal and external communication which appropriate for
forms and situations such as meeting conversation, work planning presentation,
writing public relations texts in various media, public relations news writing and

translating, summarizing news, writing interview, email writing, etc.

1713315

mwdanquiiennsieansesdns 3(3-0-6)
(English for Corporate Communication)

Fyrdeduniau : il

(Prerequisite Course: None)

n1smuinven wIsengued1ysung Ingidunisualasidey

wieldlunisdoasnelunazansuenesdnsesamnzaniaguiuuuagnameg
wu mslimeulufivssyy nsiaueusuay madeutomnuussnduiusiiu
dosine 9 nMadsuaziarUssduiug n1sazuinn madeuunduniual ns
Ienaudua 18

Developing integrated English skills with an emphasis on speaking

and writing for internal and external communication which appropriate for

forms and situations such as meeting conversation, work planning

presentation, writing public relations texts in various media, public relations

news writing and translating, summarizing news, writing interview, email

writing, etc.

- adungivdignguivieniden lagainiay
oglunguividentad ileiaSuvinuzany
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1713308 M3adeuusufaeAnslugnawnssunIsusnis  3(3-0-6) 1713316 nsadauusudesdnslugnamnIsunIsuInig 3(3-0-6) - SusTaseRn
(Corporate Branding in Hospitality Industry) (Corporate Branding in Hospitality Industry)
teduniou : il yteduniou : il
(Prerequisite Course: None) (Prerequisite Course: None)
Anwuuifn Noul warAuimunsaiuuTuAeIAnNslUgRAMNTINNNS AnwiudAn nowd warauIfiiun1TaiIwusuAeIAnsly

u3n"g ﬁgqqsﬁﬁﬂimm aeN150U gAAIMNITINITBTEY LALTIAIUINITEL q | granunITuNITUTNNG TegsRalsausy aren1stu gaanunIsunsviouiien uas
N3TUIUNITABATULUTUABIANT N15UTMITALANTUS naenauNITUTNIT | §3RaUTNTAU 9 NTrUIuMIFRmTuUTUABIANT NMTUTMTANLELTLS naonau
ﬂssa‘umszﬂmmgﬁﬁﬁ S’mﬁﬂmsmwaﬂmmL‘fJuLL‘Uiuﬁﬁhumamsﬁlamﬁimmwha“] msﬁmsﬂismﬁﬁzﬂ%aaqﬂﬁw swdnsatenennudunusundiunienig
Concepts, theories and corporate brand- building knowledge in doansveamnasng |
hospitality industry including hotel business, airlines, travel industry and other Concepts, theories and corporate brand- building knowledge in
service providers. Process of corporate brand communication, relationship | hospitality industry including hotel business, airlines, travel industry and other
management, customer experience management and communicating brand | service providers. Process of corporate brand communication, relationship
through different communication channels. management, customer experience management and communicating brand

through different communication channels.

1712307 msdan1sANduRuSAugidwldde 3(3-0-6) | 1713317  msdansanuduiusiugiiduldide 33-0-6) | _ aguseividngnaiivieniden el
(Stakeholders Relationship Management) (Stakeholders Relationship Management) Thdnulddeni3euny Special Track
tsduriou: Tl FdsAuniou: Tl
(Prerequisite Course: None) (Prerequisite Course: None)
w85 AR waznagnsnsUImseLdLTUSTIR funguiiidanlddu wANA"S UuIAn waznagnsnisuIMsALdITLSRIUNguEiidoy

Feoneuenasdns lawn gnan giadming mihenuniaszuazionsu dnamussey | adudsnislukaznisuenesdns laud usms nidnau gna g9ndamine
fevu nqurauselovtiianiznia (Special Interest Groups) Aoudavu uazdsnu | mhsrumasguazionsy thamuvidesfey nqunauszlomilanzms (Special
aeyen nsitesevinguiiidiulidrudoiiedvuadonseiFnislunisadng | Interest Groups) domnanu wasdinunisuen n1siesssinguiiiduldidoiile
muduTuSTA ereliAinausmile aduayuesdng srssfnwanadunius wae | AuundeuariSnislunisaiennuduniudia
Forduswosesing é’uﬁ]zﬁwwwaaﬁmlﬂgimmﬁwL%ﬁ]mmﬂmmaaéwéﬁﬁu Principles, concepts and strategies of relationship management
Principles, concepts and strategies of relationship management with | with internal and external stakeholders such as executives, employees
external stakeholders such as customers, suppliers, public and private sectors, | customers, suppliers, public and private sectors, investors or shareholders,
investors or shareholders, special interest groups, mass media and external | special interest groups, mass media and external society as well as
society as well as stakeholder analysis for determining media or appropriate | stakeholder analysis for determining media and methods for building good
relationship building in order to build up the cooperation and support to the | relationships.
organization’ s relationship and reputation, leading the organization to
sustainable success.
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1713318 msaamwuﬁaﬁ%ﬁaLﬁ'aaaﬁnmamusuﬁ 3(2-2-5)

(Digital Media Design for Corporate and Brand)

JvadeAunau : 1701115

(Prerequisite Course: 1701115)

wdNN15 WuIAA padUsEnaunsAeatsiudeAdvia naruaung
abassdonitenudeansesdnsuaziusus wmadansianiewiudenia
nseenuuunMiinfiensdeasesnsuaziusud nadenldesiusenevduns
ponuUUANY Tiazviausanu nislilefeslelinsgideyaiiionisianauasusuuge
msdeansognaiiusednsnm

Principles,  concepts, components of digital media
communication, content creation process for corporate and brand
communication, storytelling techniques for digital media, graphic design for
corporate and brand communication, selecting design elements that reflect
identity, utilizing data analytics tools for effective communication

measurement and improvement.

- dWusgin Wefiurinvssunsesnuuude
Aavia Wilorudeasosmnsuasuusus Taed
oty warlitugunsesnuuan
INIYINTBALUUNTIWNAITA

1713319 msdnn1steyadredygyUszivfiiianagns 3(2-2-5)
BIANITUAZUUTUA
(Al for Data Management in Corporate and Brand Strategies)
FyrdeAuniou : ladd
(Prerequisite Course: None)
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nsimuanagnsgsia Feudnsldiasesdeuasmaiiacig o vesdayaUsziiug lu
nsUszananatoya tietieliosdnsaunsadnaulamagsia Usuugassaunsal
¥99gnA waziuaInsNeususudlunaaiiinsudeiugs uazadusssy
Tunslitlyguseiuglunisdoans

Study the use of artificial intelligence technology in data
management and analysis to develop effective strategies for organizations
and brands. The role of artificial intelligence in shaping business strategies.
Learn to use various Al tools and techniques in data processing to help
organizations make business decisions, improve customer experiences, and
enhance brand positioning in a highly competitive market.  Ethical

considerations in the use of artificial intelligence in communication.

- Winseden leifiuvinvesudanisdeya
(Data) wazifusneivfiRntuiiodensuiu
WuAlHUNI1991991URI8A1T LT NYY
YayeyrUseding uagn19iiAszvideya 90
%agamm World Economic Forum 2025

an1unNIInn1sUean
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1723304 Taseenilnufdaianniuleduazdodumesueniin  3(2-2-5)

(Website and Interactive Media Workshop)

AyrdeAunau : Tud

(Prerequisite Course: None)

AnujURluguuuulassnunisimuniivled anufnadeassdlunig
Wauszaunsalfldauivled wadlan1sdudu nseaiadadn msmselduu
Suled n1slddedunesuoniin lunsiaunienuarisnssulunisadide
A5 9ETIALATIUAIUTATANEARNS

Practice of website development, management and types of
website, design and develop interactive websites, manage content for deliver,
using audience monitoring and analysis, website marketing and business
models, use of interactive and digital media design, creating interactive
experiences on website and interactive media for journalistic and creative media

production.

1723211 nswansivleduasdedunoiuonaiin 3(2-2-5)

(Website and Interactive Media)

AvrdsAunau : Tl

(Prerequisite Course: None)

AnUuRdauivled audnadisassalunisWauiuszaunisel
fldaudvled madanisdudu nismanadadn msmsielduuiuled nrsldde
Sumeduendin lunswauiomuarianssulunsadredeadsassiuazaudu
NTAIAERS

Practicing website development. Creativity in developing website
user experience, search techniques, in- depth marketing, website
monetization, and the use of interactive media in developing content and

activities for creating creative media and journalistic work.

- YSudidmludanunsedu wazuSumesung
318391 Waenadesiunadnsnisious

1703305 qﬂﬁnmwLtazmmamaanmuﬁ'a 3(2-2-5)

(Personality and Performance for Media)

AyrdsAunau : Tud

(Prerequisite Course: None)

NANNIT WUIAA LLaz?]mJﬁﬁ'ﬁmmﬂ nswanseaniude nsUsenia
117 N153n18n15INY 1en1stnsiel maduisnsdniiusients wedanisldides
MIRmuIYARnAN MeAdeulnsIinIy NLARIEBNNINET Mg nsusenTe
ﬁmmzamamﬂﬁaqﬁumam% ﬂ’WiLﬁ’]ﬁaﬂ LLa%zULLU‘Ui’]EJﬂ’ﬁ

Principles, concepts and practices of speaking and presenting for
news announcement, radio and television programing, master of ceremony,
vocal techniques, personality development, body movement, posture, dressing
which are applicable to situations, storytelling and program formats.

1723212 vinwznsiiauanaznsiuiisns 3(3-0-6)

(Presentation and Hosting Skills)

AyrdsAunau : Tud

(Prerequisite Course: None)

MANATT UWdAn waginufumnisne Msudnseentiude n1suszna
417 115995181153 1en1snsviad nsiduisnsandusienis wadanisld
Hea nsiauyadnamn msadeulmisisne n1suanteanynadnii ¥inia n1s
wisnne fivangauaenadasiuniames

Principles, concepts, and practice of speaking and expression
through media: news announcing, radio program hosting, television program
hosting, event emceeing/ hosting. Techniques for voice usage, personality
development, body movement, facial expressions, gestures, and appropriate

attire in accordance with occasion.

- §gvannguLdenias Whgvanangy

v nendenaun

- YFumesuengin Waenadasiunaans
NSI3HUS WAYaRARROINDAIINABINITVDI
Teulode naudndvdn Avdin uay

Uniseu/AinAnw
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1703307  msuIMIIaNIsnguuHuAuLaziBnswa 3(3-0-6)

(Fan Club & Influencer Management)

FyrUsAunau : Tif

(Prerequisite Course: None)

nannsuaziulIfalun1suInIsdanisunuaduuazfuindnsnalu
\wIevnededsau nszuiun1svesnisiluuriu (Fandomization) nszvIuMdngns
Buwrlu nssunguresunuady nsdndiunuadu nsdearstunguunundy
Aanssuduiius avduseleau n1951595nwIAudNius sandunaiinnisadiuey
Uimsiansiihdvinauuiedeiededsauoeneddu

Principles and concepts of fanclub management, the key
components of the influencer ecosystem, psychology and fandomization,
fanclub formation, fanclub establishment, communication with fanclub, the
connection with team or company, sportmen, artists, stars, relationship
activities, right and privilege as well as maintaining sustainable relationship,
developing strategies to build personal influence based on expertise,

expression, and expansion.

1723213 msdan1sduvigouirasuaznagnsnishsgaunuagu 3(3-0-6)
(Influencer Management and Fan Engagement Strategies)
FyrUsAunau : Tif
(Prerequisite Course: None)
MANNITUALULIAANITUTMTIANTSHHBNSNANIIAINAR NTEUIUNT

a¥enagnslunisfisgeduarsliiluuruadu nszuiunisvesnisiluwnu

(Fandomization) nsgurumsidhgnisiduuniu msdeansiunguuviundu fanssy

fuud anduszlovdl wazn1ssrseinwanuduius wealanisadrauazuinig

damsfrhdvEnavueietnsdedsnuesnaddu
Principles and concepts of influencer management. Strategies for
attracting and engaging audiences to become loyal followers (fandomization).

The process of audience conversion into fans, communication with fan

communities, engagement activities, benefits, and relationship maintenance.

Techniques for building and sustainably managing social media influencers.

- adungdndngngiidvieniden anngu

Ay ndanyilu

- YSuteinlvisimnudaiaudedy

1703314 mssusednsdeasdenagnsdmiunisiuaziuiis 3(3-0-6)

(Strategic Communication Campaign for Sport

and Entertainment)

AyrtsAunau : Tud

(Prerequisite Course: None)

msinufuRdaanssuiamienisivuastuifisiensdinuain
9ANTTI RIUAAIMINETDINTTUTIA NIFUNTIUATIFBIN1SBIgNAN TiATesh
anmunsalivuangudvang LLaﬁmQUszmﬁmiﬁ"ams N198ALUUATS N19INNE
gns uaznaislunisdoas naidenldde wuszunu msUssduiuduazduaiu
Aenssu maemsunisUszidiuuazfanalassnislnsdesinauenanundoutisdaii
gnulsEnaunsEueNanu A1elin1sAIuAL karn1USHIIIUNAYEIAMNRTTE
Swdvmhgnunsuen

Practices of organizing campaign for sport and entertainment
based on learning from real organization starting from meaning of campaign, an
acknowledgement of customer needs, an analysis of situation and target setting,

the objectives of communication, message design, strategic planning,

communication methods, selection of media, budget, public relations and

1723214 m'iscus\iF‘nmsﬁ'amsL°?Nnaqws‘é’w%’uqﬂmwnssuﬂ’u@a 3(3-0-6)

(Strategic Communication Campaign for

Entertainment Industry)

AyrdsAunau : Tud

(Prerequisite Course: None)

nsfinufiAdaianssufawiogsiatufisiionsdinwainesdns
34 RIUAAILMINGYDINTIUTIA NIFUNTIVANFDINITIIGNAT TiT s
anunsalmvuanguidvang Lmsi’mqﬂismﬁmsﬁami NIFPBNLUVATT N1TIN
nagns waznadslunisdeans maidenldde suUszunu nsUszmduiusuay
duasufanssy naemaumsUsvidiuwarfanalasinisinedeniiauonanundousia
dnvi1sreaulseneunisiiauenady Aelanisavan wagn1suseiiunaves
AANANTETINAUNUIBIUNTE LN

Practical training in special event management for the
entertainment business through case studies. Definition of campaigns,
understanding customer needs, analyzing situations, defining target
audiences, and setting communication objectives. Includes message design,

strategic planning, communication tactics, media selection, budgeting, public

- dengdndngnguividon Mnnguin
Wonily wiswuiuteiviuazaesune
83 Ineiungnanvinssuduiia
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promotion as well as evaluation and measurement by presenting together with | relations, event promotion, and project evaluation. as well as project
report under the supervisor and evaluation of teachers and external | evaluation and measurement. Participants must present their work and
organization. submit a report under the supervision and assessment of faculty members

in collaboration with external organizations.

1723305 NIAIAAnfLaznMITenuItdoya 3(2-2-5) | 1723315 MIsAansuaznInenwindideya  3(3-0-6) — JSustain wayBesvaiuivalnasnade
(Data Journalism) (Data Journalism) SunsUSUSEIa Y
AdsAuniau : il AdsAuniou : laidl
(Prerequisite Course: None) (Prerequisite Course: None)
nann1T wulAalunIssiguIndsdnmegiudeya a1y nann1s wulfialun1ssguYIBdniegiuteya n1sly

I3

Fumesilalunsumandeyadianngiudoya nmsunzsesdeya Tzt duasen | Sumesidalunisuaimideyailaaingiudeya nisunzseedoya TAs1zi
Pnvanvateuasiiun 1iun yana lenansiesunis adAuazanide tiauetn | duasiest mavainvansuvasiisn 6un yaea lenasmenenis aifkayanide
L%ﬁmﬂaﬁ’mmwuasmﬁ\lﬂ Umﬁugmﬂgwma 935591 A5UTTUTIAETes ﬁWLauaﬂinL%ﬂ%@gaﬁ’mmwuasmwﬂﬂ Umﬁugmﬂgwma 935591 A5ILIUTTUT
Principles and concepts of data journalism, internet usage for dedes
data search, data encryption, data analysis, data synthesis from various sources Principles and concepts of data journalism. Using the internet
such as person, government documents, historical record, statistics and | to seek open information from databases, tracing, analyzing, and synthesizing
research based on related laws and ethics. data from various sources including individuals, official documents, statistics,
and research, presenting data-driven news with visuals and graphics, based

on relevant laws, ethics, and codes of conduct.

o 4” L4 a 4” v } 4
1703308  msiansilaviuasyuvuaulal 3(3-0-6) 1723316 mswanlovuaznisadieseld 3(2-2-5) | _ afuneividngnauiviienidon amnneu
(Content and Online Community Management) (Content Production and Profit) S ndentialy
A e - N o
AysAunau : laidl AdeAunau : lid o dm ave o ax
- . - YSuroinlifimudnaudaiu
(Prerequisite Course: None) (Prerequisite Course: None) . ‘
msuefwesuaziinnzigiuans wnlifuvesUsaiiunisaunuiuulan #ann1s wwifa nrswdaiileniiadneeeld waslnujidnge | - Usuresunaiinileniigaiunsld

ooulay maadepmuedetiosulall msimugluuuidonuasianssudmivde | omdwiudesne q avadilaludesmdlunismeuns msufuudadonmls Jayaywaviivg
TmiifleasrsUszaunsaisaunasnismunguuasyusussulal unumwihiivesfgua | msnzaufudonainvatedeanis mamuvaau msmssldanidon nsld
\n3evnedediny indesilouazivadiamsuimsianisunaniedy sudaiosssunay | oygussiviiduiiaslunisadeassd
AUSURATEURDNISUSNSInN SYLTURaulal Principles, concepts, and practical training in revenue-
Social media analytics for audience insights, online conversation | generating content production. Understanding content monetization and
analytics, online Community analysis, online community data analysis, online | hands- on practice in producing content for various media platforms.
community design project, build and sustain communities and how to measure | Understanding dissemination channels, adapting content to suit various
activity, role of online community manager, community managers Code Of | media channels, fundraising, and revenue generation from content, and the

Ethics. use of artificial intelligence as a creative assistant.

avu
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1723310  mstuirdeudsauuazadenisidsunvadludeay  3(3-0-6)

(Social Movements, Activism and Social Change)

FyrUsAunau : Tif

(Prerequisite Course: None)

wuafa noufiieadunistuindeudiny n1sTussAnIadeny
NFEUIUNITNEANTTUTI nsrvumadlsvenmaussrsuiiewndeulmmedan
unumvesmsideulmmsdsan nstuiedeunisidsuuasgsefuuloviodany
Usunmsdsay YausssuvesUszdiulne doymidsansinalie nsddne wiesdlenis
gaﬁ’]iL‘ﬁaﬁ%ﬁﬂﬂ’l’mLUéEJULLUﬁQIUﬁQﬂN ﬂ’]iaaﬂLLUUﬂi%‘U’)Uﬂ’]igaﬁ’ﬁL‘ﬁlaﬂ’]iﬁﬁi’lu
Suuartundoulsuifiudeding vussesssuuaymusuintey

Theories of social movements, social campaign, collective
action, civic participation, social movements engage with the policy process,
social policy formulation and implementation, the nature, past and present
roles of social movements and their potential capacity in shaping social
movement and social change, theoretical arguments and examines empirical
examples and case studies, the role and impact of social movement activism,
the role of grassroots mobilizations, design participation and communication
strategy for social movement and social change with ethics and social
responsibility.

1723317 Haifian1sduindeudeay 3(3-0-6)

(Media for Social Change)

FyrUsAunau : Tif

(Prerequisite Course: None)

Luafa ngufiisadunistuindoudsan n1ssuseAnisdan
NFLUIUNITNEANTIUTIY aszuumsdsulevienauszavuiiownioulninig
&y unumvesnisiadeulmimiadeay msduirdeunisiasundasgsedu
Wlsuedaay UsunmadsnuuasTausssy Jomdnusnady nsdfinw wdeddle
ﬂ’]igaﬁ’ﬁLﬁaﬁ%’Nﬂ’J’]ﬂJLUéHULLUanuﬁQﬂM ﬂ’]iaaﬂLLUUﬂi%U’QUﬂ’]igaﬁﬁL‘ﬁaﬂﬁi
fldusuuaziuindeulsziiuiBedny vuasessTuLazAIUSURRTOU

Theories of social movements, social campaign, collective
action, civic participation, social movements engage with the policy process,
social policy formulation and implementation, the nature, past and present
roles of social movements and their potential capacity in shaping social
movement and social change, theoretical arguments and examines empirical
examples and case studies, the role and impact of social movement activism,
the role of grassroots mobilizations, design participation and communication
strategy for social movement and social change with ethics and social

responsibility.

- YSudeinnlvisenunsedu

1703313 msdesmaiieuiumanis 3(3-0-6)

(Communication for Specific Context)

AyrtsAunau : Tud

(Prerequisite Course: None)

ﬂ’ﬂwzLLaﬁ%‘miﬁamﬂugULL‘UW}'N 9 Wunsideunaynisnandelite
NITHYLNTOENY 1Y NTTEUIT UNANY UNInenseneidesiayinglnsviad
afu oud a0 malenesiliuaaitensuanudesnsiuien nmsateassd
oy tionsdifiugsfelutiumanizd 1y gsiainues e susud AUan
sy

Skills and various forms of communication, especially writing and
producing media for easy publication such as news, articles, radio and television
scripts, scoops, stories, etc. Audience analysis in order to find out audience’s

needs of the content, content creation for specific business such as agriculture,

food, automotive, retail, etc.

1723318 mswdnitlemndwiudiuananzngu 3(2-2-5)

(Content Production for Target Audiences)

AvdsAuney : Tdd

(Prerequisite Course: None)

mslenzigiuams iilaininetlunisuiinedeuasats e
Fausssy 3893 deanns gUnvkazdnwarlunsuilnedouazans mudedns
fuilom naemauniseanuuuiionlifaenndoaiugiuans vuitugiuaiessu
wazAMUsURnreUsiadru WunsdfnwuazlaTsy

Audience analysis and media consumption psychology,
including factors such as gender, culture, lifestyle, media channels,
consumption patterns, content preferences, and audience engagement.
Design content that aligns with audience needs while upholding ethical and

social responsibility. Emphasizes case studies and project-based learning.

v A a

- YSudeinnlesimnunsedu

- YSumesuigsednlaginyinuemunig
nanLeu
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1723306  laseauinujiasieaudideduaiy 3(2-2-5)

(Investigative Reporting Workshop)

Frdsduniou : 1l

(Prerequisite Course: None)

HAnuudlugvuvulasenusigaudnngeduaiy a1udiinisiiies
LisEgAa N19RaIR AN TausTT TagtindAnuazdouiiauaideniiiuainuas
Yoan14 1y dodeiiunt deingnsraneides Aenglnsvia uazdoooulel neldnsg
ffuguaeseIsuar i niiuinm

The practice of investigative reporting workshop on political news,
economics news, marketing news, sport news, cultural news through multi
platforms such as print media, radio broadcasting, television and online media

under the supervision of advisors and journalists.

1723319 AM99189UI BT U 3(2-2-5)

(Investigative Reporting)

JydsAunau : 1722213

(Prerequisite Course: 1722213)

Anuualuzuuuulassnusenunidduai suinanmsides
wWisugia nseana A Jamsssu mslddyarvseivailuivislunisadeassd
vuuguesessa lnetdnAnwasdeniiaueidomiunanuaisdeamis i do
Tnsvien] doides uazdessular meldmsmiuguaresenansduagiingnifivinu

The practice of investigative reporting workshop on political
news, economics news, marketing news, sport news, cultural news. Using
artificial intelligence as an assistant in creative work based on ethical
principles, whereby students must present content through various channels
such as television, audio media, and online media, under the supervision of

advisors and advising journalists.

- YSugeinnlusaudaiau

1723320 n1sWaungsAade 3(3-0-6)

(Media Startup)

FyrdsAunau : 1701321

(Prerequisite Course: 1701321)

wnAnlumsiduifussneumssuiivamans n1sanaunugshatiysan
msanuiiuidmamansuazmalulag wulasenunsandunismiegnanisky
wazIUUTELI NTIATIFNYBINNNITAAIA NITINNEYNT N1TUMEaTuaYY
n1sawmu Tagldnisi3ounisaeunuuiemaassde Media Lab naasudsuusny
33719 wanLdomdrans uazmeaaeunstiaue aeldndniSesssumsansmansi
wumwaunauastiissssy nefieanasduasinindwduiivinwilasenis

Entrepreneurial  Concepts in Communication Arts.  Business
planning that integrates communication and technology knowledge. Covers
project planning, financial management, budgeting, market analysis, strategic
planning, and investment sourcing. Utilizes a Media Lab environment for
hands-on learning, including drafting business plans, producing prototype
content, and testing presentations. Emphasizes ethical journalism principles,
ensuring balance and fairness, with faculty and industry professionals serving
as project mentors.

- e dviaiiuinwesunsdu
Huszneunsie Wieliaenadosiuuusliy
Asviulusuiam

avu

annvunsdnnisleygdtan

262




4) RUINIBADNLES

nangnsuTuUge w.e. 2564

nangnsuTuUTe w.e. 2569

winkalunsuuUse

1713307 msfesnsuusudsinugedasie 3(3-0-6)

(Brand Touch Point)

FyrieAunau : Wil

(Prerequisite Course: None)

VENNS WIAAR NSEUILNMSADASULUSURHUTa NI Ao 9 way
Usgaumssiveausust sieilifedastugauast (Functional contact points) uasfiding
#9306l (Emotional contact points) Mdaszvinguiuilnanoumsdeas nsiwmun
domndenlesiuguslng WlatesmmsAemauusus aunsaUssgnddomiivangan
Whifuustaztenmnimsioans naenIunsIaransAean USRI eI sHRaSIg

Principles, concepts, brand communication process via different
communication channels and brand experience related to functional and
emotional touch points. Conducting consumer analysis before communication
taking place, designing content to match consumer, understanding brand
communication channels, applying appropriate content to each communication

channel and evaluating brand communication through different communication

1705301 ms@eansuususuyainde 3(3-0-6)

(Brand Touch Point)

AyrdeAunau : Tud

(Prerequisite Course: None)

WENANT UWIRA NTFUINNTHOATLUSUAUTRIMIINITHDESANT
wazdszaumsnivowusus sfiieadastunauii® (Functional contact points)
wazfifinasiodnla (Emotional contact points) MsAtasgvinguiuilannounis
doans nstmuailonnfidenloafuiuilae Wilagesmisnisiearsuusud
mmmﬂizqﬁmﬁamﬁmmzam%ﬁuLwiamiaamamﬁams AREAIUNTIANA
MsAeansuuuiueIn1sioa s 1

Principles, concepts, brand communication process via different
communication channels and brand experience related to functional and
emotional touch  points. Conducting  consumer analysis  before
communication taking place, designing content to match consumer,

understanding brand communication channels, applying appropriate content to each

- fengindignguividenta’ laganiau
oglunguividenvesanan LiteDalenali
tfnwvis 2 andenFoudiunisading
Usgaunsalinugnfnse wardenndosiu
Special Track

(Media in Popular Culture)

FyrUsAunau : Tif

(Prerequisite Course: None)

wdNN13 wuafn uarngquiiiorfuunuimwing awagiouves
dowavu figniiausriudeusznion Taghfniinuensinw duainide uasvh
ANUIIANENNITUALIIANAYDIAIUN NITIATIXRAINAIINATY UAZAINAILVIUVDS
dofigniiaueriudeusznien

Principles, concepts and theories of roles and responsibilities of
mass media reflected through media in popular culture, with the emphasis on
practice of study, research and understanding the principles and rational of
texts. Analysis of factual image and media representation through popular
culture and media.

(Media in the film and Television Drama Industry)

FyrdeAuniou : ladd

(Prerequisite Course: None)

ununvesdelugnanmnssunneuniuazazas waludunisudn nns
weuns waznsuslaaion Jemednsruiunisadassduaznagninisnain
vosnmeuniuazazas dauuliuuazineluladidimasogaamnssy saud
SvBnavesnmeuniuarazasiifiiodsay Yansa uasAsugha Anwiunuinges
uwnamesuanufuardonivalunsAsunlasguuuumsuslaaden naeaau
Uspiitusiuaedns nsduwed wazasesssulunmsiaueiiessuudenneuns
LazazAs

Role of media in the film and television drama industry.
Production, distribution, and content consumption. Analyzing the creative

process and marketing strategies of films and dramas. Trends and

channels. communication channel and evaluating brand communication through
different communication channels.
1703312  Avludmusssuuszynien 3(3-0-6) 1705302 HoAUgnaIvnIsuNINBUATLAZALAT 3(3-0-6) | _ ysudesunlutimnudaiey wasUSusesune

318791 WiaeandesiunadnsnsiTeud
\Woymiugaa NI IUNNEUASUATaTAT LAY
donARIny Special Track
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technologies shaping the industry, as well as the social, cultural, and
economic influence. Role of streaming platforms and digital media in
transforming content consumption patterns. Copyright, censorship, and
ethical considerations.

1705303 Aefugmanvnssuiiadenuge 3(3-0-6)

(Media in the Context of an Aging Society)

FyrdeAuniou : Tadd

(Prerequisite Course: None)

unumvesdeluuiunvesdsnuga’ filundvosnisdoarsidesnsed
nslideya uaznisadrsmnuilafeduussduiiedosiudgeony Tinsie
winlthuwesgaanvinssuiineuausiemufesn1svesdsnugels Wy gsiaguam
walulaBtaeimde uaruinisdmivigeeny swfsinwinansenuvesdedifide
VimunRuasngAnssuvesdinniifiredgely nasmauuuamensimndeioduaiy
AunmTInvesgeengetiedidy

Role of media in the context of an aging society. Advocacy
communication, information dissemination, and raising awareness on issues
related to the elderly. Analyzing industry trends that respond to the needs
of an aging society, such as healthcare businesses, assistive technologies, and
services for the elderly. Examining the impact of media on social attitudes
and behaviors toward older adults. Strategies for media development to
promote the sustainable well-being and quality of life of the elderly.

- vl Maenndesiulaswsieene
Uszanslanfiudsunlas uazaenndesiu
Special Track

1705304 Hofugmamnssuguan 3(3-0-6)

(Media in the Wellness Industry)

Fydeduniau : il

(Prerequisite Course: None)

unuinvasdelugnamnssuguniie visludunisdearsguain
nsmaneitogunne uaznsaLnsTayavanisunmd inszvidvsnavedesio
waAnssugunzvesUsEvvy mslddendvauasleduaiiielunmsliniuiuay
afeunsEriinduguae Anwinisdeasuesednsiuguanis Tameuna
wazgsivguane nasnsuunltualuladuaruinnssuiifinadegnavnssugy
ame wieuaRnsanUssiumeslesssauasamiuiaveuresdelunsiaue
foyadugunnzegisgniewasiniede

- einlva Naenndesiulasiasiseny
Uszanslanfiudeunlas uazaonndosiu
Special Track

an1unNIInn1sUean
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Role of media in the wellness industry. Health communication,
wellness marketing, and the dissemination of medical and well- being
information. Analyzing the influence of iedia on public wellness behaviors
and the use of digital media and social media for wellness education and
awareness. Examining communication strategies of wellness organizations,
hospitals, and wellness businesses. Exploring technological trends and
innovations shaping the wellness industry. Ethical considerations and media

responsibilities in presenting accurate and reliable wellness information.

1713409 ﬁ'nwzmmﬂLmzmiﬁ%ﬁuatﬁa
NN3HDNTOIANTHAZIUTUR
(Speaking and Presentation Skills for Corporate
and Brand Communication)
FyrdsAunoy : Tl
(Prerequisite Course: None)

and unofficial presentation leading to efficient result.

3(3-0-6)

WaNNS uuAn waznguinisdeas lnewduiwuninue nsdeansi
nswannalonanieg nsiawiyadnanlunisilauenuegumngay n15asne
mnuifulalunisiiaue msdivua Sndnualvesyn nsauefianunsaaiig
Ufduudeeduans mmavimndilalugfuans wilaviunnsdeans msieue
suegradumens msthaussuitlidumaenis ienadnsiiussansam

Principles, concepts and communication theories emphasizing
speaking skills. Personality development for appropriate presentation, building
confidence in presentation, establishing speaker’ s identity, creating interactive
presentation, understanding the audience and communication context, official

1705305 nsyaluiiansisae 3(3-0-6)

(Public Speaking)

FyrUsAunau : Tif

(Prerequisite Course: None)

WENAT WUIARA LLaﬁﬂaﬁgWﬂUﬂﬂigaﬁﬂiﬁ’lEJﬂ'ﬁWjﬂUﬂﬁ']ﬁ’ﬁﬂw Ly
nsnausuegsdiusEaviam udnnsliutadngsla dndusinuznisdeasii
Fudu menwsazdmuadmunenisinaus Msinszingudils n1swsey
foya wazunya madenlinuiangauiudiuams uaznseioudouazinaie
fueuiimnzauaenndosfuuiunlunisioans nmsdanissomilensazistuain
nguils naonvuiindumaianisdoanslunstlonianiag e lusnwiisng ns
ANIUTIUNTT NULASUT NUUTEYNFINWT NuRInTINTAY N1TlEaueNaI
nmsiauedeyaunfuivnaiientsdnaule

Principles, concepts, and strategies for public speaking and
effective presentations. The principles of persuasion and influence. Practicing
essential communication skills, planning and setting presentation goals,
analyzing the audience, preparing information and speeches, selecting
appropriate language for the audience, and preparing media and special
techniques suitable for the communication context. Managing questions that
may arise from the audience, as well as practicing communication techniques
in various occasions such as hosting events, running programs, press
conferences, seminars, special events, presenting work, and presenting

information to executives for decision-making.

- adunednidigngaividenias nieuuiu
foinuazmosuneiv Snvadudedds
dnliide nautindvndwn uazAvdiin ¥eadn
Hudinwgisudulumsvihan wasaonades
fiu Special Track
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- 1705306 nagnsnisuFuudaivlediiioiniasiiodum 3(2-2-5)
(SEO Strategies for Website Optimization)
AyrdeAunau : 1l

- g3bua AULLIIENANTINNY LAY
inwendnduvesindeans (Global Trend)

uazaeAAABINU Special Track
(Prerequisite Course: None)

W&NNN3 UUIAR azuuUiTRfunsUTuuRsiuled msdariuiomn
vuwiuled nseenuuuntsauruiweaiuled nsdete URL n1sUsuusienis
wananaveSulgdifiomsunsiiuunanrosusie 4 n1shann 31A199 waz
YFuusedsednsnm

Principles, concepts, and practices of website optimization,
content development, website structure design, URL naming, and display
optimization for various platforms. Monitoring, analyzing, and enhancing

website performance.

1703309  msuUszgndldiniiesdayauasiiaszideyasaulay  3(2-2-5) 1705307 Lfﬁaaﬁamﬁmswzv‘m’l’agauazm'sﬁﬂmumwﬁmﬁﬂu 3(2-2-5) | - ysuieoinlvaliidloseiy Wi
dmiunuimanans dedenuasylati gonadostuuuliunisdany uasvinuedi
(Data Mining and Online Analytics Application (Data Analytics and Social Listening Tools for Insights) Suurestindeans (Global Trend) wag
for Communication Arts) ysAunau : Ll aonndasiu Special Track
FurUsnunay : laifl (Prerequisite Course: None)
(Prerequisite Course: None) nann1s wuiAn wazinalinlunisuszyndldmilesdoyauasdoya

w&nn1s wuidn uazinadalumsuszgndldinilesdoyauasdoya | seulavdmivnuimeamans wissdelunisduduuazinszideyaseulatl
soulatdmvauimanians tniesilolunisdudunaziiaseiteyaseulat | nrviunmsdududeyaaingrudeya (Data Mining) nsuszananalisliasesiuuy
nszvrunsAvAudeyaaingruteya (Data Mining) MsUszananasiaszyinuy | eeulatl (Online Analytics) titellunufudinamans nsidilaguilaaidedn
9eulall (Online Analytics) tiioldlusuduiimaaians nasidrlaguilan n1s | msleszimsaunuuaznssualanesulet msleneimsuduazUssiuiield
Anneinsaunnagnsvualaneoulay messimsuduazdssdiudeldluns | lumsmausunsitaudomde
Naununsiaiemde Principles, concepts, and techniques of data mining and online

Principles, concepts, and techniques of data mining and online | analytics application for communication arts, searching and online data
analytics application for communication arts, searching and online data analysis, | analysis, data mining search process, online analytical processing for
data mining search process, online analytical processing for communication arts | communication arts work, consumer insight understanding, analysis of online
work, consumer understanding, analysis of online conversations and trends, | conversations and trends, trend and issue analysis for media content

trend and issue analysis for media content development planning. development planning.
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1705408 mseanuuuUsEaUNIalflduazdumasing 3(2-2-5)

Tusudmeaans

(User Experience and Interface Design in Communication

Arts)

FyrUsAunau : Tl

(Prerequisite Course: None)

WANNTT LUAA uazdSnisesnuuuBumesineglduaraisuszaunisal
dm¥udléinudeddva 1wy Liuled ueuwdiadu inuwazdu q Miiertesiuau
sutinamans dnsenuuuuszaunmsalliuasdumasiney

Principles, concepts, and methods of User Interface (UI) design
and User Experience (UX) creation for digital Media, including websites,
applications, games, and other communication-related platforms. Practicing

UX and Ul design to enhance user engagement and interaction.

- g3bua AULLIIENANTINY LAY
inwendnduvesindeans (Global Trend)
uazaeAAABINU Special Track

1705409 msdeansdmsugusznaunsaninsy 3(2-0-7)

(Communication for Startup)

Ayrdefunau : 1701321

(Prerequisite Course: 1701321)

nsdeansdmiugsivanindy (gsiaadrdlmi) sy senuuy
lovn denldde Tneilsfamusesnisvesifidnlfide udnisUssdiunans
doans Aauznisunaue Jduviend aud wasdnonwuesgsiaielinlailds
atluayuwIAn

Communication for startup businesses (new ventures). Planning,
content design, and media selection with consideration of stakeholder
needs, evaluating communication effectiveness. Presenting a startup’s vision,

values, and potential to persuade audiences to support its ideas.

a v oA Y o &
- Mgl Haenadestuwaliunsidu
HUsENaUNMIURIUnin (Global Trend) uag
donARBIy Special Track

1701103

nsideuienuimanans 3(3-0-6)

(Writing for Communication Arts)

FundeAunou : 4l

(Prerequisite Course: None)

wdnmsnsBeuiienulmamans laun nsdeurude ndnnisnis

g1u n13erudulaniny nssuuasilswiieasuusziu nstiumdivunauas
Trguszasdlumaideu

- finseivnsReuiianuilverans fadu
Funulundnans 64 lagluuiuinuenisdeu
Tusngdvuendefuvesia 2 g
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nsieszsinguiming madenlinuivnzauaenndesiuteaminisdeans
warusunlunsieans ?]ﬂﬂ'ﬂwzLﬁuaaﬁu“lumﬂ%augmmwm 9 WU NISLTBUTIBIY
Msfeudn wagnsdeuunanuiiemeunsiiudoussuameing o Judu

Basic principles writing for Communication Arts in media writing,
reading principles, and reading comprehension, which consists of summarizing,
getting main idea, setting goals and objectives of writing, target analysis, the
proper use of language, communication and communication context, basic skills

of writing such as report, news and articles presented in various media

platforms.

1713203 naqws‘msﬁmumLﬁamtﬁlamiﬁams 3(3-0-6) - dinsredvsainanesniimslndifsivin
BIANTUAZIUTUA lUYARIYIA nagnsnsimuaenitenisdeansesdng
(Strategic Corporate and Brand Content in Digital Era) LATLUTUA

FyrdsAunoy : Tl

(Prerequisite Course: None)

NANNIS WNARA gﬂLLUULLazmﬂﬁﬂmiﬁ%ﬁdasiﬁtﬁam NIANUALEY
wanniewnisdeansesdnsuazuusud WhlangAnssunislédiauseuladues
fuilan msfnuguislusuidomnsdeas nisaeaulfivisuvesgsialan
gaulard msrmunsndnualluileniienisdeans msasemsanslufewinsuas
wusudhunsdeans msadsassdidomfidaSuuasativayude e towing

Principles, concepts, styles and techniques of creating content.
Designing and developing content for corporate and brand communication.
Understanding  online  consumer  behaviors,  studying competitors’
communication content, creating opportunities for online business.

1723202 NISENBATMNAITAISAEAS 3(2-2-5) - Hevmmun1sangnIMieuUNTANSAEns gn
(Photojournalism) Wl uduniidusigivnaianisaienn
Jydeduniau : 1701105 wazanusannds lunguivunu

(Prerequisite Course: 1701105)

winAn nuf wesnsiininuznisdeninisansmans nsinFesde
amilauazamadeulm ssduszneuntw msaeamluaniunisaiing 9 Wy ns
A18AMYUYNYTEIIN NISENAINUTEUI NMsaren nmgnisal nsihamluldly
unsasmaniedoasiun Foinglnavied uazfoooulad auaviBionzues
FrnImNIIImans naenaunguefiieates asseUTILATANLTURRYEUSE
NIt NANINTAIMENS
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Concepts, theories, and skill practices for photojournalism,
storytelling with still image and animation, composition, situational photography
such as protest photography, news source photography, incident photography,
an application of photography in journalism work for printing media, radio and
television media and online media, specific qualification of journalism

photographer as well as related laws, ethics and social responsibility for journalism.

1723307 dsmntnuEe 3(2-2-5) - fns18IYIRINaIeen szievniiniy
(Documentary across Media) Indifeaivinnagnsnisiasesiiude was
Furdsrunau : l4d ASNARFRAS9ETIA

(Prerequisite Course: None)

w&nn1s wulAe warlinufuAndnansaddiude 1dun de
Ingnszaeides dodnglnsvimd dedeiiunt desoularl Insdilsfediaun des n13
ussE1e A mils Mwadeulm nisades Mufsanudlalugesmalunisiweuns
MIMUNAYUETUALUTIENT

Principles, concepts and practices of documentary across media
such as radio broadcasting, television, print media and online media in regard
to text, sound, narration, still image, animation, storytelling as well as an

understanding of publication channels and seeking sponsorship for program.

1723308  mseanuuunInuazkaniingsns 3(2-2-5) - finsnedvsananeen esnntagduidngdas
(Graphic Design and Magazine Production) ﬁmﬂﬁawhumaﬁ'aﬁaﬁmﬁgjﬁaaau"laﬁ S
Iteduniou : il ovndumssenuuunsiin fegluiuins
(Prerequisite Course: None) panuuUNTHNGAdva Tungulviunu

o

AnvuasfinuftRnisndnineansisluguuuuvesdeiuriuas dondvia
psrUsznauesingans a‘aﬁLLa%g‘ULL‘U‘UﬂﬁL%EJuLLaEﬂﬁLa'WL%‘IENIHLLUUﬂJmﬁG]EJaﬁ
Msthenmansuineans nseenwuuns1iin nseenuuudanti nsvhdetaniiie
wazdedumesuanfindmivineasadvia jUuuugsin nsueldainlavan
NINANA LAZIIYFTITUAMNSURAYDUADEIAL

Principles, concepts and practices of magazine workshop for both
printing and digital media, components of magazine, magazine’ s styles of
writing and storytelling, photography, illustration design, layout design,
multimedia design and interactive media for digital magazine, business forms,

making money with advertising, marketing and ethics and social responsibility.

avu

annvunsdnnisleygdtan 269



nangnsusuuse w.e. 2564 nangnsuSuUse w.e. 2569 winnalun1susuUse

1703304 ANFALANLRNIZNY 3(2-2-5) - fns1ey1nenany Wesandlemlusigdvd
(Specialized Photography) aulndRsatudvimadianisansn wwaznng
Furderunau : lud AALAS

(Prerequisite Course: None)

WANNTT WA warn1sEnUuRnIsaren maniga liun a1enn
19U s8I EFUNRUS arennlavan aren niansTuRitawUssianeIg o 6180w
wansauet srenmuidu Tnemildmnividludeussanss 4 viedstneudiom
AaoAIUNITUTENUN TN 1IN By Peawnslunisiiaue walns wazdmueg

Study of principles, concepts and practices of specialized
photography including public Relations news photography, advertisement
photography, special event photography, product photography, fashion
photography, etc. and the application in other media or photos accompanied
by text content as well as freelance photographer, channels of presentation,

dissemination and commercial distribution.

1703310 AIBINYEANNSUNSAIUYIR 3(3-0-6) - finTeivininan lnetnAnwiauisaseu
(English for News Writing) inwenadaunwsengeldriuseian
AyrdsAunou : 1l MBI wNBNUTNAManNS

(Prerequisite Course: None)

AN wnAatun1snIseukarasulanuiMusIngy Adnm
Tug1Iuagn1591191u917 JULUUNSWBWIINWISINgY geau n1saatudin asu
Uz Weudemnudy mussereldnm uatmanwdngy mslinwdingulu
AU NMIFUTTAIUNY NTAUNINTBYA N1TUTEAUUNEIYD ETALANRHIEY
dunwal

Principles and concepts of reading and summarizing English news,
news vocabularies and news process, the pattern of writing English news,
abridgement, record, issue summary, short-written statement, caption, English
news translation, English usage in news process such as coordination,

information ask, working with news sources, question and interview.
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1703311 Medanguiiansmenudidiude 3(3-0-6)

(English for Cross-media News Reporting)

FuadeAunau : 1703310

(Prerequisite Course: 1703310)

AnufuRlumslénunsingulunszuiunmssausen wanindude
wazT18UTIgULUUAY 9 laud 91esulal drivilsdeniud Ynilvsiimld a1sad
nstaueluguLuusng 9 wazdeanadona 9

Practices of using English for newsgathering and cross- media
news production in multimedia format for online news, newspaper, television

news, documentary, any kind of presentation and media channels.

Ans1e3vIRaNand lnetinAnwianansaseu
inwenadaunwsengeldriuseian
MBI wNBNUTNAManNS
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® Strategic Planner: Unauaunagvs

® Creative Planner: UnaHUNUES19ET5A
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® Content Creator: Unasisassarilam

® Communication Designer: tNaanLuUNSa0a13

® Data Scientist: Uninenaanideya

® Graphic Designer: dnasnwuunsiiin

e JnAanssuniwiy: (Event Specialist W30 Project Coordinator)

® Photographer: 119019
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Media Planner: 4n719unu@e

o
Digital & Content MKT: dansmainfanauaziiion
Campaigner: Unseused
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Content Creator: ﬁﬂa‘?waaﬁﬁlﬁam

Graphic Designer: finaanwuuns#n

Social Media Admin.: fauadedsanssylati

Entertainment Content Creator: Qa%’waﬁﬁﬁamﬂ'mﬁa
ﬁﬂﬁ'ﬂlmaaﬂmﬁmma: éﬁwuﬁﬂuwmﬂaww

Streamer: t}:iﬂ"lﬁmaﬂaﬂ

Production: ijaﬁl

Social Movement: ({fill#dsndvialuntsduindeudany)
Creative: Wn@as13a53n

Photographer: 4190w

UX/UI Specialist: {iilsnmaysinuiszaunsalf]ld/duaanodls

SEO Specialist: @vawgaunisuiuuaaiulalinadusuug Search Engine

(Reviewer/Tiktoker/Youtuber): 133 %/Hainta35¢InleduUY TIKTok/Haisassdinte

Ul YouTube

Jauaznislaeiuvin 5 Udauway (w.A. 2559 — 2563)

e

2 kg © @ =f w = vooa A &)
'Eaﬁlﬁﬂﬂ']'ﬂﬁﬂ']u'ﬂ’l‘llaﬂuﬂﬂﬂﬂﬂ’lﬁaﬂqﬁ]'ﬁuLWﬂﬂqﬂﬁ‘iUm"ﬂﬁﬂﬁh‘du 90.9% Tpauwana e

@ of

J anw o . . % -
- @nsdeasnavaiioasrnsuazwusun dhanwleausiaandy 94.4%

w W =

- @NsEIsFNAR SRR IIuLasAaATva dnAnw laauvinAety 83.3%
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Future of Employment Report (2023-2027) &
Macro trends and technology are changing job categories in the next five @ 7 @@)

years. ; @
Y- ; -
®increase = Decrease @ ] ( )
3 L A
T E—)
N

Sustainability Experts \ |
L ]

Data Analysts and Scientists v
¥

Administrative and Executive Secretaries fr—————|
Daa Enry OFCers  —
Bank Wires and Related Officers B

+40 +20 +0 +20 +40

#ian : Future of Employees Report : World Economic Forum (2023)
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4. WEETET I3UEWITUNGA nTIUNTT

WANUsEYY AUTEguTuNITU
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AmounuuaUnNTIN 207 AU wiudy 4 nau fail
1. Unwn13/e19158 26 AU

2. inimdn 48 Au

Aueinn 92 Ay

@
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| 12 ¥ | ar a I 2
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o ¥ .
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@ e 2 o a a L3 1 ) & = =l 2 1
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a e 'Y
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- Awsaviludhoansia-usadudoau (4.22) - finemskaaia-aswasseiion (4.16) - DyAanIa-LNseNNiG (4.62)
Digital Undaans TAL§ AN DAnu=dn umsmnqums&‘iaa’\s
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Corporate & Brand ns3oansldoenolus-AnEnw IWaSIAs1:KIa:UNaudatwiUsansnmw TS Mofuenuns=1a
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#5196535A”, “Digital Communication”
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KUDQ3BIAW: @ ngudsiinu (54 Kusena)
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