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Domain of Learning
Anderson, LW, Krathwohl, DR, Airasian, PW., Cruikshank, KA, Mayer, RE.Pintrich, PR, Raths, J., Wittrock, M.C. (2001). A Taxonomy for Learning, Teaching, and
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1.1) NUINOAANBAVRIN LY (PIM) 37U7U 12 N8R AualAinAneLSsuaAsy

WA Fodn wdqefin | Fv1UsAUnau

1010101 | mwlneionisdeanslugedivia 3(3-0-6) -
(Thai for Digital Communication)

1010102 | UswerlyanAtaniiionisdanis 3(3-0-6) -
(Philosophy of Panyapiwat for Management)

1010103 | adinmansiiionsiesginazdadule 3(3-0-6) -
(Mathematics for Analysis and Decision Making)

1010104 | Innwallosnavia 3(3-0-6) -

(Digital Citizenship)

1.2) vnemansivisdiin 3aubidesndn 18 widefn nvualiinAnwidenSeulusiavngy

laun ngua1wiien1sdeans NguTInLasdIALLNIAIINGY KATNaUNITIANITHASUIANTIN NqUAY

laitlaenin 3 wuheis lngazfsalimiieinsiuludssnin 18 wuiedin

1.2.1) ngunTINON5HOENS

IRV Fodw wdawhn | JvrUsAunou

1021111 | awduiausssulne 3(3-0-6) -
(Thai Language and Culture)

1021112 | ammwivelugnusnwisnedszna 3(3-0-6) -
(Thai as a Foreign Language)

1021113 | wdnawwaznsidniwning 3(3-0-6) -
(Language Structure and Usage of Thai)

1021114 | mse1ueendssniwing 3(3-0-6) -
(Thai Oral Reading)

1021115 | 3dlve iidyalne waziausssulng 3(3-0-6) -
(Thai Way of Life, Wisdom, and Culture)

1021121 | nwdanguludinusedniu 2(1-2-3) -
(English in Daily Life)

1021122 | mwdangululanadieln 2(1-2-3) -
(English in Modern World)

1021223 | mwidanquiiiegshanaznisvinny 2(1-2-3) -
(English for Business and Work)

1021224 | mmwndangquiiienninaueessaiieassd 2(1-2-3) -
(English for Creative Presentation)
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IRV wuqenn | Jv1UsAUnNau

1021225 | MW19aNg BTN 2(1-2-3) -
(Business English)

1021226 | mMwdangueiiude 2(1-2-3) -
(English through the Media)

1021227 | mwidanguilenisadaseuuarduntual 2(1-2-3) -
(English for Job Application and Interviews)

1021328 | Mg uEInTUNTARUINNINTEIY 2(1-2-3) -
(English for Standardized Tests)

1021231 | awAduludiinusedniu 3(3-0-6) -
(Chinese in Daily Life)

1021232 | anwnIuiilessiauinis 3(3-0-6) -
(Chinese for Service Business)

1021233 | aawnduludrtdngu 3(3-0-6) -
(Chinese in Office Work)

1021234 | anwrduilonisdeansniagina 3(3-0-6) -
(Chinese for Business Communication)

1021241 | swidlsunnludinusedniu 3(3-0-6) -
(Burmese in Daily Life)

1021242 mmLﬁﬂum%ﬁaﬂﬁﬁamiqsﬁa 3(3-0-6) -
(Burmese for Business Communication)

1021251 | awansludinuszdniu 3(3-0-6) -
(Cambodian in Daily Life)

1021252 ﬂflw,wil,ﬁaﬂ’ri?iamiqiﬁﬁ] 3(3-0-6) -
(Cambodian for Business Communication)
1.2.2) N{uTIIAUATHIANUIIANEY

IRV Fodwn wdlefin | FvrUsAunau

1022211 | uyudnanila 3(3-0-6) -
(Multi-Dimensional Humans)

1022212 ANNINLAZAUAUSAIN 3(3-0-6) -
(Love and Relationships)

1022213 | Slanning 3(3-0-6) -
(World Wide Perspective)

1022214 Faanden NMsWaL wazaudady 3(3-0-6) -
(Environment, Development, and Sustainability)

1022215 | uAAASIEUINAUNING 3(3-0-6) -
(Miracle of Good Health)
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SHAQIYN Fodw wdawnn | v 1UsAunau

1023211 | wsnndenleygrAtan 3(3-0-6) -
(Panyapiwat GO)

1023212 | winnssuAunTRRILIAMA NG TR 3(3-0-6) -
(Innovations and Quality of Life Development)

1023213 | nMsdanisnsduiiedin 3(3-0-6) -
(Financial Management for Life)

1023214 | M3damsgsnagalug 3(3-0-6) -
(Business Management in New Era)

1023215 | welulaBAdvafienisieu 3(3-0-6) -

(Digital Technology for Work)

[

2) NUINITURANIE UNANBIHBIAN®IT18VTUNLINIVANE D1UIU 54 NUIEAR A9
2.1) nguAvmnugsna iseudiwiu 12 mihein 31ns1eivisielull

SHEY Fo3n wU2BNA m,wm
noy
1201111 | msdanisgsnanmsmadienadlueafisia 3(3-0-6) -
(Modern Trade Business Management in Digital Era)
1201112 | nsmanfana 3(3-0-6) -
(Digital Marketing)
1201113 | msdnduaznmsiuilenisinnisgsna 3(3-0-6) -
(Accounting and Finance for Business Management)
1201214 | nsdanisiadadnduazsislgauniu 3(3-0-6) -
(Logistics and Supply Chain Management)
2.2) nguAwentedy Wisuswau 36 wiefn nseivdelud
2.2.1) Synentedu WSeuswau 15 mhedn mnseivseli
IRAIY FoA nuenA m,wm
oy
2402101 | MITANITLUUAMAIMLAZANNUABASUAIUDIMS 3(3-0-6) -

(Food Quality and Safety System Management)

2402102 | MSUYUALIINTZIUNITUINTIUGIAIDMNS 3(3-0-6) -

(Sales and Service Standard in Food Business)

2402203 | M3dansudnnssulugsisemns 3(0-6-3) -

(Innovation Management in Food Business)

2402204 | Mmsdnnsiieidugusznaunisgsneimslueandia 3(2-2-5) -

(Food Business Entrepreneur Management in Digital Era)
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2402205 | MI98FINLINNT 3(0-6-3) -
(Food Business Research)
2.2.2) v nenmsdanisgsienimns Widsusuau 21 miaefn snseivdelul
v o 4 a A FuUeAu
SRAIYN Yau1 nenn ,
nay
2422101 | M3damsingavwazimalulagnisuusuanms 3(3-0-6)
(Raw Material Management and Food Processing
Technology)
2422102 | N153ANITTIAINMN 3(0-6-3) -
(Coffee Business Management)
2422103 | msdamsgsRaluined 3(0-6-3) -
(Bakery Business Management)
2422151 | msisgusmau]uRnun1sdInn1sgsive s 1 3(0-40-0) -
(Work-based Learning in Food Business Management 1)
2422152 | msisguinauiRnun1dnnisgsivemns 2 3(0-40-0) -
(Work-based Learning in Food Business Management 2)
2422253 | nsisguinAUURnuN1IaN1seIAvemns 3 3(0-40-0) -
(Work-based Learning in Food Business Management 3)
2422254 | m3isguinMaUURnun1sInn1sssivems 4 3(0-40-0) -
(Work-based Learning in Food Business Management 4)
2.2.3) 3ynennisianisgsiafndeemisadeiva IiiTeudiuiu 21 nuiiein
mnsgiveelui
Y o 4 = A FuUeAu
AN Yo" nenn ,
flay
2432101 | msuiinsdudnlussiamdsemsadieln 3(0-6-3) -
(Product Operations in Modern Food Wholesale Business)
2432102 | welulagfdvialugsiaidsomsadeln 3(3-0-6) -
(Digital Technology in Modern Food Wholesale Business)
2432203 | M3damsauaaspgtugsiamaemsadell 3(0-6-3) -
(Inventory Management in Modern Food Wholesale
Business)
2432151 | m3BeuimaufUinmumsdnmsgsiamdsemnsadisl 1 3(0-40-0) -
(Work-based Learning in Modern Food Wholesale
Business Management 1)
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2432152 | m3Beuimalifsunmsinnsgsiaddeemnsalielvl 2 3(0-40-0) -
(Work-based Learning in Modern Food Wholesale
Business Management 2)
2432253 | m3seuimeudiRdunsdansssiandemsalisl 3 3(0-40-0) -
(Work-based Learning in Modern Food Wholesale
Business Management 3)
2432254 | msFeuimAUfURaumsinmsssiandemsalisln 4 3(0-40-0) -
(Work-based Learning in Modern Food Wholesale
Business Management 4)
2.3) nguividen TdonEsuswau 6 mhedn Mnmeiviseluil
2.3.1) Jyuaniien
v o 4 a A FuUeAu
IHAIU %9791 nuenn ,
noau
2403101 | M3¥AN3g5Av0MIsiNg 3(2-2-5) -
(Thai Food Business Management)
2403102 uifmﬂiiuqiﬁa]ammﬁaqsumw 3(3-0-6) -
(Innovation for Healthy Food Business)
2403203 | ameRuilugsiveImns 3(3-0-6) -
(Leadership in Food Business)
2403204 | nMwdengudmIuglruinislugsiaemis 3(3-0-6) -
(English for Service Provider in Food Business)
2403205 | Msdansauianelavesgnen 3(3-0-6) -
(Customer Satisfaction Management)
26403206 | nsmdsgBiannsedndlugsiaoims 3(3-0-6) -
(Electronic Commerce in Food Business)
2.3.2) 3¥10NN13IANTIINTDINNT
Y a 4 a A FuUeAu
E/GRNY ¥a3v nu8nn ,
noau
2423201 | MFASUALNITIANITATIAUAT LTINS 3(3-0-6) -
(Branding and Brand Management in Food Business)
2423202 | winNIIUUTIYIINIUGIAI0MS 3(3-0-6) -
(Packaging Innovation in Food Business)
2423203 | msdnnisgsiamsvieaiisndems 3(2-2-5) -

(Gastronomic Tourism Business Management)
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AY1U9AU

IRAIY Fodun wunA ,
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2423204 | M33nN55RAeIMITLNUlYd 3(3-0-6) -
(Management of Food Franchise Business)

2423205 | msdnmsvinlgeunilugsiaemns 3(3-0-6) -
(Supply Chain Management in Food Business)

2423206 | Aol esideyaiiiensdnaulalugsiaems 3(3-0-6) -
(Data Analytics for Food Business Decision Making)

2.3.3) ¥ uann133aNTsgsnaiaiemsadie v
v o 4 a . a Fv1UsAY
SUAIYN ¥23U1 nienm ,
nou

2433201 | MsaseserIeiusinmsgsfatugsiamaemisadelvd | 3(3-0-6) -
(Network Building of Business Partners in Modern Food
Wholesale Business)

2433202 | nM3dnnsgsnannsulydlugsiaddsenmsadel 3(3-0-6) -
(Franchise Business Management in the Modern Food
Wholesale Business)

2433203 | madededudlugsiaddiemsadelal 3(3-0-6) -
(Purchasing Goods in Modern Food Wholesale Business)

2433204 | @AAMINTTUUINITOMNSIUGINALTUIY HRAIAIS uardoudss | 3(3-0-6) -
(Food Service Industry in Hotel Business Restaurant &
Banquet)

2433205 | AaUzuazAuAnaseassAlun1sInEesduaAIa It Tan 3(2-2-5) -

(Art and Creative Merchandising for Fresh Food Product)

3) ANINIVWABNLET UNANYHBIANITIEIT IUNLIAIVUEDNET I1UIU 3 YU

wsantugauAnwau tnedesldsumnuiureuainenansdnusnwvsonuniaatuiue

Un@AnwraiursatasnissusigdsimUnaouludardunisdanisdyyraTmd

el lusigdvmnivivesaarduniiydedunew amudausaeud@lidndnwiameideu

Tusgdyuuld lnsaenadesiufnen nvesglsounasiInsgIunsinnIsing

an1dun1sInn1slyeAta
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6. ANDSUYSI8UN

1) BuIAIYIRNIN2LY
1.1) vunnandnualvasnladu (PIM)

1010101 nwnlveiilenisdeaslugaida 3(3-0-6)

(Thai for Digital Communication)

AGenunau : laid

(Prerequisite Course: None)

nsdeansenen1w) 1semlunisdeals ndnnisuazIULUUNTULALDDEIA9aT5A
MsiAsIEsEiUas mstindudssifuanmsitaaznnssiu nswieslasaes dom wasnsdndsiu
Yoyariienswn nseenuuULazdavideLauD Finwrlunniaueransléinndes aneen AR LAY
yadnam msilnnisiandes msyaliuing msesasieses mseAuse waznslaudauanavnna
paenIuMslugony Nsdeuseny madeufienisdeansesaifals

Language communication; communication etiquettes; creative presentation theory
and patterns; message receiver analysis; the practice of capturing the main idea from listening,
and speaking; speech layout, content preparation, and speech sequencing; designing and
producing the media; presentation skills, intonation, eye-contact, verbal message, and personality;
the practice of storytelling, persuasive skills, negotiation skills, debating, and expressing opinions;

writing summary, report writing, writing for artistic communication.

1010102 YSwaurdyaritaniiianisdants 3(3-0-6)

(Philosophy of Panyapiwat for Management)

ArUsAunau : Ll

(Prerequisite Course: None)

WUIAAYDIUMINYINYWYNBIANTTININALTULUUNITTBUIAIUANITRAUTZAUNTAIRTS
(Work-based Education) $ndnuaillyanitaniiionisadradndanislimsewdu andu ieudu wi
TusTIY karsnaugnaed 33853INlUNTINNULAEANNTURRYR UADAULBILALHIAL TAUSTINRIANS
uazmsUiuiliiaenndesiuiamusssuiiuandng msfdusiuasanugniusessdng Azdihuazae
AN AAOAIUNTINUHLLAENNTASENRaTIneg19lANEY

Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility for
oneself and society. Defining organizational engagement; leadership; supports. Planning for a

successful work-life balance.
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1010103  adiaAaasiienmsissiuaziadule 3(3-0-6)

(Mathematics for Analysis and Decision Making)

AyrUsAunau : Laidl

(Prerequisite Course: None)

wRadendineaniuazadn wdnn1suazinisnadaamanifivhunldmdiney uas
wadansUszandldludiauses1iu aAnunueuastunoutesnszuiun1sinidelinsey wadanis
andula N13ANININENSARLTEINTINE NTEUIUNTIIWARG N15IATIERYRAUUiUNISUSENa U TNl
ounAn ARBRIUMTIATIEiTeyalunsiadulaileudtlaym

Mathematical and statistical concepts; mathematical principles and methods applying
for answers and techniques of applying in daily life; definition and process of analytical thinking;
decision- making techniques; critical thinking; logical thinking; reasoning process; break- even

analysis for future career; and data analysis for decision-making and problem-solving.

1010104 JawaLlaenvia 3(3-0-6)
(Digital Citizenship)
AyrUsAunau : laidl
(Prerequisite Course: None)

a 6

TMudmadeadauazuuildumaluladindva Jyniussivg (Artificial Intelligence : Al)

) 43

Tudinuszdriu msduiudeyasoulatnisiiviniudie nsiiiudnvasy (Fake News) nsldimalulad
fdvfaegamainvansuazaiassd nsltiedestieutstiutoyauazvihaudmdugduuuuesulay msld
woundiatulunisihanu msnandeddviauaznisidenldedsifinsangu nsliiedesdieuvstiutoya
MsaunLLagiausNuguuuuesulat ngminessnssueeulay Avdvsuazanunsniindsdns
sULUUA 9 Mednwmnaasadsvesteyauulanssulatl saemaunishausludsegndldiienis
UtRnuluesrnsealn

Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and diversely;
data-sharing tools and online co-working; using applications for working; digital media creation and
using sensibly; online conversation and co-working; electronic transactions act; copyright and rights

awareness; cyber security; and knowledge application to operate in new organizations.
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1.2) MUINANEASUNITIN
1.2.1) NGUNTYUNDNTHOENS

1021111 arwiuImusssulne 3(3-0-6)

(Thai Language and Culture)

AyrUsAunau : Laill

(Prerequisite Course: None)

nMsAnENaTIInTwLar TaussIuaL U Unvesdandlng MslnseidnEnavesdeaudid
Honw wardvisnavesmwiifidediny anuduiudsewinanwiutausssuluseiudeey Usznaude
ITAUATOUATY T2AUBIANT SxAUUTEINA uazszAUaINa

A study of linguistic and cultural dynamics in the context of Thai society, an analysis
of the influence of society on the language, and the influence of language on society. The
relationship between language and culture at the social level consisting of family, organizational,

national, and international levels.

1021112 awinglugiuzarwanedszme 3(3-0-6)

(Thai as a Foreign Language)

AvrUsAunau : laidl

(Prerequisite Course: None)

nannshaginiinwensaunuinwingludinuszdniu mﬂﬁmw\’mﬁwﬁ UFRRRIGEN
gneos msldid wazBouFesssloaiiensdoasidaiauiiuszavsam

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021113 wannAEwaznIsign1¥lng 3(3-0-6)

(Language Structure and Usage Thai)

AyrdsAunau : 1l

(Prerequisite Course: None)

lasaasanwing lassadramensdluniwilve nisldalassadinguauasdselen nsly
seauAn n1sldnrwingligndesmuaniusuazaniunisal Jyminisldnrwilngludagdu Tiasen
nsldn1w saensunsAnwiuImadlulIuUsmasnstdnwnineglignaesmudnuazniwing

Thai language structure; syllable structure in Thai language; use of words; structure of
phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage; study

of guidelines for correction and improvement of the use of Thai language.
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1021114 nA1s9uLaNdYIN 1 INg 3(3-0-6)
(Thai Oral Reading)
ArUsAuUnDY : laidl
(Prerequisite Course: None)

¢ Y] ! a Y] PN a = o
NAUTENDULAZUANNITDIUBBALAYY E]'JEJ'JSVFLﬂUﬂ"Ii@@ﬂLaEN ﬂ"liﬁlﬂﬂg‘Umﬂ”ﬁ@@ﬂLﬁﬂﬁIﬂ

'
1 1

gndesdiaiau msfinufoanisliiidedimnsantuemmmevesiluuiumsing « fdwmasomsdeans
TiiAnUszansna

Components and principles of oral reading; speech organs; practicing correct and clear
pronunciation; and practicing the use of sounds appropriate with word meanings in various contexts

for effective communication.

1021115  Jdlve gidygyilve wazdmusssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AyrUsAunau : il

(Prerequisite Course: None)

WTInlneg gidayalveainauda af AILTe gn18aduiulng uaruIANIIIUSIIY
wuueEe 9 nsussgndanuianuilagilyanlnsuasinusssulnelunsanliviiauaznisdseney
91@negeflmugunNd1se

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; the application of obtained knowledge and understanding of Thai

wisdom and culture for successful and happy living and careers.

1021121  aedengeludinuszaniu 2(1-2-3)

(English in Daily Life)

AyrdsAunau : il

(Prerequisite Course: None)

e uazduufiieidestiunisdisedin Tassaieussloantundnguiionisaunuily
FAnUszaiu nmsdsusessnlndd nsvenalszaunsaivesmuies n1se1ueendessedud 73 uax
Uselem maenaumsitadiodulaninuainunaunurinudediviuare

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension using

conversations in modern media.
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1021122  awdeangelulanadelv 2(1-2-3)

(English in Modern World)

AyrUsAunau : haill

(Prerequisite Course: None)

NSNRUIANTTOUEN 189N Y LuTinwen1sils N1INA N8 WaENSWEY N1TUARIAIY
Aoy n1smaumanL nsHeunaunuT Fdnyt dutu lassadmnenisiienisdeals niseenides
o813gndias nsyaqoaunuiludiauszdfuiileninuiuadouasiudomanisailuanissei 21
NIATENUNDIIAUSIINAING

Developing learmers' English language competency focusing on listening, speaking, reading,
and writing skills. Improving learners' communication skills in up-to- date settings where cultural
differences are concerned; asking and answering questions, making conversations, having discussions.
Vocabulary and phrases used in conversations, correct pronunciation, and grammatical sentence
structures for any particular situation.

1021223 mmé’anqmﬁaqaﬁmmzmsﬁwm 2(1-2-3)

(English for Business and Work)

AyrdsAunau : laidl

(Prerequisite Course: None)

Admi dnu uazlassaiennsanguiiisddesfuauendn msysannisnisils msye
M3e1u uazmadeunwsingwlunuendn massgndldnrmdnguluiuniivainuanssenuled
Nudedivaste nIasuAY nsuaniUasuainufngiu nslteyaategneios ﬂ'lﬂ%’mmé’qﬂqmﬁa
Ufduiuslun1sinau aaenauinsemiun1sinsen1agsna

Vocabulary, idioms and English language structures related to careers; integration of English
listening, speaking, reading and writing in careers; application of English language in various contexts by
oneself via modern media; summarization and conclusion; exchanges of opinions; giving correct
information; using English language for interaction at work; and etiquette in the use of English language

for business transaction.

1021224  arwdangesiienisiauesgeadeassa 2(1-2-3)

(English for Creative Presentation)

AyrUsAunau : Laidl

(Prerequisite Course: None)

At dau waglassasusslennwidainguiisadastunisinaue e naml uas
wnuQil MsldTaunwuazeiaunwilunsiiaue mi’JmswmaammaaﬂqwLNEJLLWﬂuIaﬂaaulau
NSUARIAIUAALTU N191MHULATNATDIUNNTULEUD N15ISe9a1aULTlonT Junsun1suILaue
msUszLmumimLauaﬁuammamangau maamumsﬂsx&;ﬂm‘iﬁmgaLLazaEﬂ,Mmmzamugmwums
Ulauoot19a319as3A

Vocabulary, idioms and English sentence structure conceming presentation; numbers;

graphs and charts; the use of verbal and nonverbal languages for presentation; analysis of online English
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media; expressing opinions; presentation planning and strategies; sequencing of presentation contents;
steps of giving a presentation; evaluation of one’s own presentation and others’ presentations; and
the application of information and media appropriate with the patterns of business presentation via
modern media.

1021225 MM19INQELTIEIND 2(1-2-3)

(Business English)

udeAunau : il

(Prerequisite Course: None)

n1sila M1INA N1981u waznsdounusanguiitentsideuinyiausssy Jauniw
uavataunw dmdunsinsessiveslivsyaniaa dominisdeasmeiamusssulagiuamanisuily
mnzinsdifnululiunvesnsinsdegsinluaniunisaliivanvane

Listening, speaking, reading and writing English for multicultural learning; verbal and
nonverbal languages for making business communication efficiently; problem solving in inter-cultural
communication; analyzing case studies in the context of business communications in different

situations.

1021226 nwrsengerude 2(1-2-3)

(English through the Media)

AyrUsAunau : Laidl

(Prerequisite Course: None)

fdwi dnu uarlasaaianimdangy MAsadestuinuasdoyaludemary nsysan
n15A159le N1SYA A58 LLazmiL%ummﬁﬂﬂqwmﬂ?iaﬂizmwiw 5 A1TAAIN n13asuAIY
MFATERuMasTINYestIkazdeyaT AT naBnIuNTLARIRNARTuAIAUmANTald ATy
HagtuiiAnduilan

Vocabulary, idioms, and English language structure related to news and information in the
mass media; integration of listening, speaking, reading, and writing of English through the media;
interpretation; summarization; analysis of news and information sources; giving opinions about current

significant world events.

av
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1021227  awdangesienisasiasuazduntyal 2(1-2-3)

(English for Job Application and Interviews)

Ganunau : il

(Prerequisite Course: None)

Admd d1uau uarlassadeniwndinge iRerdestuedn nihfianuiuinseures
FILNUIIU aEN1TaLATINUY mmmmmhmiaaﬂLﬁmlﬁgﬂﬁm mim%sm@hLLasmiLa%uqﬂﬁﬂmw
Wen1sdun1uelau n1531809n158uA 81U N1581uYTEnASUATATIIL N5l suIAnINg
Sidnnselindiiteaiasu madeulsyifde mfanadianmsnsenuuumesuguuuusis 4

Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly; preparation
and personality enhancement for a job application; mock interview; reading of job announcements;
writing of electronic job application letters; writing of resume; and techniques to complete application

forms.

1021328  N1WIDNUFIMTUNTERUIANINTFIY 2(1-2-3)

(English for Standardize Tests)

AyrvsAunau : Ll

(Prerequisite Course: None)

nUsratAvaInIsaeuNInsgIUlusUukuusing  lassasideauinuinsgiunwisenguiay
Tnssadansiona wafinsdanisial Finsuazteminisainsaey Wauvinwenisilaiedulaniny
dfny nmsilaflodularuetniazden mayaiedoasludinysziriusasyaiiieinng mseuiiedu
Tamwddey wadanisenuda madeuussens aseuaqudtdnyt waghensainwdnguiusnglu
VoapuUinuInIFIUNWIBINGY HNHUTINYEN1¥189INg¥aINNITINTeaey TALIRTFIULUUIIADS

Acknowledgment of different purposes of Standardized Tests in the market; General
structure of standardized tests and their assessments. Time management; application channels.
Development of English skills; listening for the main idea, listening for details, speaking for everyday use
and discussion, reading comprehension skills, speed reading technique, writing for general purpose.
Vocabulary and language structures used in standardized tests. Practice English skills by taking a

simulation test.

1021231  mw3uludInuszandu 3(3-0-6)

(Chinese in Daily Life)

FuUeAunau ; lid

(Prerequisite Course: None)

Fnsnusiudu AdwiasUseleafinudesludinUsydiu Anvinwensilauazniswn Ag
wuridndesdu n1suensiuIuLazilay n1sUentuLIal N1SUBATIANIS ARDAIUNITITIUS
YUUFTIULTEULAE TN TTUIU
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Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice of
listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling dates

and time; giving directions; and learning about Chinese traditions and culture.

1021232 mwnIulilegsiauinis 3(3-0-6)

(Chinese for Service Business)

Genunau : aid

(Prerequisite Course: None)

Adiuazyszloaiferfugsiauinig Bnaununmwiduiiieidestunisiaunii i
Asuuztndandael steredud nstnauslsludu nislvusnmsaulnsdniuaznistiszidu
msaunuileliirutiemaegndn Ussgndldnundusheaniunisaliiiass naenunsiouiiamsssy
TunsAiiugsna

Vocabulary and sentences about Service Business, practicing Chinese conversation related
to counter work in shops; introduction of products; buying and selling products; presentation for
promotion of products; provision of telephone and payment services; conversation for provision of
helps to customers; application of Chinese language usage through simulations; and learning of culture

in business transaction.

1021233  arw3uludiineu 3(3-0-6)

(Chinese in Office Work)

ArUsAuUnDY : laidl

(Prerequisite Course: None)

guUsTIueuuazSausssuiy Mdninazuseleaieatudiney sundmazniifiaay
Suiinwou mstinaununluaniumsaldiassing q nsiinme msduawalinu msveanau mMswalud
Uszyu MslenauaunuInIensing

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how to
leave work, how to speak in meetings, telephone conversations.

1021234 mm%utﬁamsﬁamsmaqiﬁa 3(3-0-6)

(Chinese for Business Communication)

rUsAunau : Tl

(Prerequisite Course: None)

AdwinazUsyloaivafunisiasainiegsia msdanine n3dauszyy nsduaus
HnURUALARUN UM TRIUGTTULAL VLU TIULHELTU ARBAIUNITAUNUININANIUNITATIA0INY
UIUNNEGNA

Vocabulary and sentences about communication in the context of occupation Practice
conversations about business negotiations, making appointments, arrange meetings, presentations, and

trading etiquette with Chinese people.
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1021241 awdsunnluddInuseanduy 3(3-0-6)
(Burmese in Daily Life)
AvrUsAUnay : laifl
(Prerequisite Course: None)
Tassadrauazndnhennsal msitauaznisesnidesnudlounnd oy fdniwazdiuiui

(%
=1

T5ludindszdriu nmsaunun msvendiuiu fuavuazanaiu n1sueniuil nasnuddwsifiugiud
Aeadastunsinay

Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers, numerals

and money system; telling about dates, months and years; and basic vocabulary concerning work.

1021242 mmgﬁﬂumL'ﬁami?iamiqiﬁa 3(3-0-6)

(Burmese for Business Communication)

AyrtsAunay : Ll

(Prerequisite Course: None)

MdmiiAgatosiunsdeansgsia msaumnawifisusniifedesiunsdearsysia wu
mMsauedufuas Msliuinig msaeunmANFesNNIYesgnA Matauslusludu madsududn
nsAUALAT raenIuNsHnUURluan un1saiTIa09

Business communication vocabulary; basic conversations in Burmese language concerning
business communication, such as presentation of goods, asking customers in order to provide services
to them; customers services; presentation for promotion of products; changing of soods; and returning

of goods. role-play situations.

1021251 A nUNsudINUIZI1IU 3(3-0-6)

(Combodian in Daily Life)

AyrUenunau : laidl

(Prerequisite Course: None)

anuzlarlATIET NN IEILs §INgn N1590NIANINTYIYLT SNYTHAENUTIS Anvikaysy
Ussloaiiugiu Fnuemsils wa ddmiuasdunuililudinusesiiu meaumn msvensiuau diauuay
analiu msvenui paenuR IR AT fumsYiney

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday-life topic
vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and fundamental

vocabulary related to work.
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1021252 n'ns'mlmn,ﬁanﬁi?iaafﬁqsﬁa 3(3-0-6)

(Cambodian for Business Commincation)

lsdunau : Tl

(Prerequisite Course: None)

AdwiflAadesiunsdeasssia msthiausdudi msliuinng nsaeunuanudeanis
vosgni MatauslUsludu nsdsudum wagnisAudud naonsunsiinufoRaunuiniviusiu
GVREBIYGRN

Business correspondence glossary; product presentation, customers service dialogues;

inquiring customer's need, offering a promotion, and returning goods. Business role-play in Cambodian.
1.2.2) NHUIIAUALHIANUIIIAINEY

1022211 uywdvaINiA 3(3-0-6)

(Multi-Dimensional Humans)

AvUsAunay : laidl

(Prerequisite Course: None)

MsuEIPNANLFuLYEEAanTog1syIANMT WaAa ANude Ysvguaznisldivema
UseiRmans 153nss0 Aavzuazinusssuiivaevasuisanvosyudliiinnuuands naenauld
nsalAne LazanIunITalinass

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and reasoning;
history; literature; arts and culture that blend human’s ideas to be diverse; and the uses of case

studies and simulations.

1022212  ANUINLAZHUNUSAIN 3(3-0-6)

(Love and Relationships)

AvrUsAunau : laidl

(Prerequisite Course: None)

Winwensindian 1susui msadeanudserivle nsmuiyadnnmnieluwazniguen
INTINYIFUNUSTAIN A1FATUAZITNBIAMUFUNUS AIUTAUTELANA 9 18U AUSNYIR ArdU)
NIZUMNERSE warn1s3naues Msasaseuns Insnm aaenaunissuiiefuaudsuula

Social skills; personal adjustment; how to make first impressions; internal and external
personality development; psychology of interpersonal relationships; building and nurturing
relationship; different types of love, for example, love of one’s country, religion and monarchy;

self-love; building a family, friendship; and coping with changes.

L4

an1dun1sInn1slyeAta 81



1022213 3lannnq 3(3-0-6)

(World Wide Perspective)

dedunou : laidl

(Prerequisite Course: None)

denlangatagiiu mnusudouazaudaudeseinnguussma msdlowasiasugiavedlvey
P @eu lan wwifnanyuziukazanyuzanziuludeulandagiu daulvewazinusssuniela
nszualam At naensunsiasuuiaswedanlugaidsia

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and sglobal politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.

1022214  BWIAdeY NITWAILT wazANNEBY 3(3-0-6)

(Environment, Development, and Sustainability)

AyrdsAunau : 1l

(Prerequisite Course: None)

LuIRRAwIndeN N1sRawT wazilmanen1sWaunigsdy (Sustainable Development
Goals: SDGs) LAT®FNATINN (Bio economy) bAsEgAINYULILY (Circular Economy) kazlATEFAa
#1387 (Green Economy) m‘imﬁﬂﬁuaxms%’@m‘i?unﬂéjﬁjﬂuau ¥ 91e nziauazyeile nansTMy
voen1sAsunlasinnisiaidedsauuardunnden unumvesindnuiislugiusvesiiaanyana
warauinmedanusedaandey

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development to
the society and environment; students’ roles towards the environment as an individual and a

member of society.

1022215  uURADITIUNIFUAINA 3(3-0-6)

(Miracle of Good Health)

AyrdeAunau : Tl

(Prerequisite Course: None)

ANUEIAYYDIgUINReTIn Jymavainvesaugalagiu n1suseiliuguain Wawins
MIUTNNELaIRTTDINY B Iﬂ%mmilﬁaqmmw NIALAGUNININ N15PBNANNINNY nslte ey
ndedluTiausedniu uiidanadeutuguaim erwimuthmdnemaniaunn wasngmans
YA

The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage; the

environment and health; the evolution of health science; and anti-aging medicine.
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1.2.3) NEUAITIANITUALUIANTTY

1023211 wndeuleygyridan 3(3-0-6)
(Panyapiwat GO)
AU : il
(Prerequisite Course: None)
mnuduan ngafinimsiduninnden nvsuazmadiansiaumanndey msiinmnndeanile

e

Y]

AU

WNEEA151UNULAEATARAUTTITIAT WUIAAMNINGBNAUNITIANITNITIEY NITYTAUINT
TdangTuraniiunuINaaNiaNMIAELTIALAZ N5 naensuninndeuiulyayiusshivg

ey =

Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial
management; the integration of oriental wisdom via GO for living and working; and GO and artificial

intelligence.

1023212 UIANTIUAUNTARIUIAMAINGIN 3(3-0-6)

(Innovations and Quality of Life Development)

AyrUsAunau : il

(Prerequisite Course: None)

AUNLNY AINEIATY LazUTENUIRNTTL N1SAALTIRRNLUY (Design Thinking) N139ANTS
nindaunistoeay AUVUIEVDIANUNINTIN LUINNAITHAUIAUAINTINAIBUTANTTU ADAIUNIT
afvassuinnssufiislovineTinuyud

Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality-of-life improvement using

innovation and innovation for human benefit.

1023213 N139ANNINTRUNRTAR 3(3-0-6)

(Fianancial Management for Life)

AyrdsAunau : Ll

(Prerequisite Course: None)

MM3MLEUNTEURNTTe MIdansnsiudietnguszasdiane nsdaviaunauay
UsTanuEINYAAG N158RY ANTAIYU ATUTENU ATAULEDY LATNANBULINY NI 1AWNULATAAN
MsRuiledin Audeguuuusine 9 nagnsmdtuldyanasssun weluladfunsitulazanulaon iy
Glaamumﬁ@mi%%’wmmﬁmnmLLazuﬂﬂaLﬁammﬁ"ﬁﬁﬁu

Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budgets; savings; investment; insurance, risks and returns;
financial credit planning for life; various types of loans; personal income tax strategies; financial
and security technology; and management of time and personal resources for sustainable

prosperity.

av
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1023214 n133ANT33snagAlvsl 3(3-0-6)

(Business Management in New Era)

deAunay : il

(Prerequisite Course: None)

Wns5ugsAavieiamigsalnl a3esssuuazassorussalunsdniugsia nagnsnis
ALfiugsNagalnl N1509NIUUANLULNINEIAINTTSEYlaN aLazimUIgINY N1sasnssdanialaluns
Juduszneunts msdnlassaiaesdnis msdaiunugsia dinweisududmiunmsdeuunugsiai
asufunazyszaunadiia weadansinauslassmslidnamu nidfnwiisafunisianisedia
usEnaunslumegsna

The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to become
an entrepreneur, organizational structure, crafting a business plan; skills required for building a

successful business plan, investor-pitching techniques, and entrepreneurship case studies.

1023215  wialulagnavaiionsinenu 3(3-0-6)

(Digital Technology for Work)

AvrUsAunau : laidl

(Prerequisite Course: None)

Waun1svennaluladdidva nsldmeufinnesifiontsduia niseenwuudulnnsiiin
(Infographic) eanuUUNTMAREWlN (Animation) wazn1sad1edeusyay (Multimedia) \Josdu n1sld
iwdesilelunmsoeniuunasudniiudeya ensfuin Aned wanateya wazmstnauedeyaly
sULUULATUBSA (Dashboard) unugiinaisla wauAmn1snsza1e naensumsidmaluladifionns
Ansiedoans waznsussyumalnasue3etng (VDO Conference) nisléimeluladidviauuszuunans
(Cloud)

Development of digital technology; computer using for calculation; infographic design;
animation design; and basic multimedia creation; data management tools for data storage; data
calculation; data analysis; data interpretation and data presentation; dashboard; Pareto chart;

scatter diagram; communication technology and VDO conference; cloud technology utilization.

av
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2) RUNIVUANIY
2.1) NGUAVIMNUTIND

1201111  A153ANTsgINAINsAaeIvalugafddia 3(3-0-6)

(Modern Trade Business Management in Digital Era)

FvrUsAunau : aill

(Prerequisite Course: None)

WWIAR Mgef unumkasUssinnvesgsnansamadisindlugafavia nMsesen antnwandey
n13gsnanIsAadelng mﬁmvmmﬂaamﬁimmﬁmauﬂm nsdmalulagunlglunig anfiugsia N3
USMssamsaud malaseirnadios nsesnwuuiunisuenuazataly n1saneis Sruf mwi‘mi
fmmumy%mwmﬁmmLLuuaaulaULLazaaWIauiugﬂLL‘UU Omni channel AfiAN1518 N1530873
nsnaa msUszgndldiaietnedaueeulatiionsdanisgsianisiadislml msiiasginsdanui
Retestussfiamsiaislnifaonadesiuaniunsaitlagiu

Concepts, theories, roles, and types of modern trade business in the digital era; the
analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of location;
designing inside and outside store; planning story layout; integrated online and offline stores
management into Omni channel; sale techniques; marketing communication; an application of online
social network for modern trade business; the analysis of related modern trade business cases in a

current situation.

1201112  n1sRaIARNa 3(3-0-6)

(Digital Marketing)

AvrsAunau : il

(Prerequisite Course: None)

NITILATITRANIZLINADUNNNITAAINAIN A ’JLﬂi’]uVIWE}MﬂiiNNUﬂﬂﬂ nvuanguidinang
NNNITAAA miaiNLLUiuﬂuaﬂmwa nMImLINsRaIadailonn nmsesniuun1InatnEIung Liuled
wavdederueaulall miwwmmimmmmuaw\lqLauL%aiﬂaqwﬁmwmmmsLﬂiaﬂuaﬂum N3 LAONATT
wanfeiiiene nMsUszgndldesArmuimananAdviaguuuuiivannnaneiiteainagsia eeulatiuaznagnd
nstrszRuesulall nmseentuunagnsnIInaInfaTia N1sUszliunanudL5es N1SRaIRIva naonIy
P3e55uluNITIINIIRaInAIvIa

Digital marketing environmental analysis; consumer behavior analysis; determination of
the marketing target group; creating brands in digital age; content marketing development; marketing
design via website and online social media; marketing development via influencer; search engine
marketing strategies; selection of products for sales; applying various models of digital marketing body
of knowledge to create online business and online payment strategies; designing digital marketing

strategies; evaluation of the success of digital marketing; and digital marketing ethics.
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1201113 msliyTuaznsRuilenisdanisssia 3(3-0-6)

(Accounting and Finance for Business Management)

Ayrdsaunau : il

(Prerequisite Course: None)

vénmsvmetad malnssiuarA iU LAuA e vuaT MY MynauHuiBn IR
ANIEe ﬂ’]iu%milf'lunumguﬁau MRV UNAIIUYY mﬁmi’wﬁwamu AABAIUNIT %Lﬂi’]%ﬁ‘ﬁ@uﬂﬁ%’]ﬂmi
yfuazmifuilensusududadulansgsia meldnsdnuilugandia

Principles of accounting; analysis and calculation of product costs for determination of selling

prices; planning for risk control management; working capital management; sourcing of funds; capital
budgeting analysis; and accounting and financial statement analysis for business decision making under

case studies in digital era.

1201214 msdanisladannduazviteldauniu 3(3-0-6)

(Logistics and Supply Chain Management)

AvrdsAunau : 1l

(Prerequisite Course: None)

WUIAR Ngukaznagnsaun1sInnIsladafnduazviieldguniulugafdvia n1swensal
NSIURUNITNER NITAIUANAAIN AsTRnsAufAIRSIazNNTInNSASIALA nsdenraiing
mstate sruvasaumeuazmalulagluidsguu mavuds wasnsdifnuiisenadostuaniumsnitagii

Concepts, theories and strategies of logistics and supply chain management in the digital era;
forecasting; production planning; quality control; inventory and warehouse management; location
selection; procurement; information system and technology in supply chain; transportation; and case

studies related to current situations.

2.2) nguAvNNUIAY
2.2.1) I nendefy

2402101 N1FIANITITUUAMNINLAZANUADANEATUDINNT 3(3-0-6)

(Food Quality and Safety Systemn Management)

deduniou : il

(Prerequisite Course: None)

NANNITAIVANLALNITUTEAUANNINYBID M TRaDRAYIIY U Usennuesdunsieluaivis
Msdanauagiiangierudssesdunsisluons ninnadesfureinsieseidunseunazgaingid
#eamuau nsUntedems umsgrulumsinnisanuvasadseimssziuaina ngvanefiisadesiu
913 NUInBRIfUanUTHGRe NS NMINEREIRUNMSAINAUIAENUTISNEe1INS AqUrINBLREIRY
nsANATRIUSINA W URlunsUsEendsEUUNISINNITAMANLAEANUABA BT IUESARRIMNS
mhsanuiifeidesiussuuaunmiazaaasnfefues
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Principles of food quality control and quality assurance throughout food supply chain;
types of food hazard; management and risk analysis of food hazards; basic principles of hazard analysis
and critical control point; food defense; international standards of food safety management; food
laws and regulations; laws related to food manufacturing; related food store sanitization; laws related
to consumer protection; guidelines for the application of food quality and food safety management

systems in food business; agencies related to of food quality and safety systems.

2402102  N1SVILLAZANINTFIUNITUINSLUGIARDMNG 3(3-0-6)

(Sales and Service Standard in Food Business)

AvrdsAunay : 1l

(Prerequisite Course: None)

sdnMsnewaEnsUIMs nofnssuguslon nsuiumsiadulavesiuilon suneunseussmede
st aueduA1 NMTTATERNITIE MMSUTINSTivwe A3esssuretnuie i iauedudiiensenasns
Usn1s msunlelgyamgniin MsaTUlayeNUEenUY MsUSNsua NS

Principles of sales and service; consumer behavior; consumer decision making process;
selling steps and product presentation techniques; sales analysis; sales team management;
salespersons ethics; product presentation for sale and service; unforeseen problem solving; sales

summary and report; after-sales service.

2402203  N153ANTTUIANTINTUGINRDIMNT 3(0-6-3)

(Innovation Management in Food Business)

AyrdeAunau : laidl

(Prerequisite Course: None)

PUEATLaTIIANTBILIRNTTY Lnldidnnssulugsiaems Ussinnvesuinnssulugsiaons
FumeumsasuTansaurdndasiuasuianssunsyuaums nindaumedaa UfuRnsasuazAntenuwifn
winnssulugsnaems Meiauwandasioms MsHUIFUDMNS LagnsuINg NFUTEAIUANINEINITAE
Usvamiduda nmsvadeunseansuresiuilng madeszianudululivgsiavesiunuuuinnssu

Importance and concepts of innovation; innovation trends in food business; types of
innovation in food business innovation; steps in creating product innovation and process innovation;
intellectual property; practice of creating and selecting innovative ideas in food business;
development of food product, food processing, and service; food quality evaluation using sensory

test; consumer acceptance test; business feasibility analysis of innovative prototype.
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2402204 msdamstierludusznaunisgsiaevislugaddiia 3(2-2-5)

(Food Business Entrepreneur Management in Digital Era)

AyrdeAunau : laidl

(Prerequisite Course: None)

ANz UTENaUNSTINveIslugARAYa JUMUUSNA0SlUgARTa MIINWHLNAENS
NNSNANANNTINIBINNT m'ﬁi’fmmﬁﬁuuziﬂamﬁmumﬁL’J@%Iﬂ’liﬁuuazﬂ’]ifffg% NISANMUANTNEINTLALDANT
MdAu NMTIATIERAnIUNTINIegINY NMsUseendldinalulagidvialun1sdnnisgsiaemsnasniile
EULLUUﬁjﬁﬁ]LW\Iiu%ﬁ N3IAYIUKNUTINIDIMS Iﬂiﬂ\‘ﬂuﬁmmilﬂuﬂﬂisﬂaumiﬁﬁﬁﬁ]mmi NOUUYLAY
Jormuatunaduguszneunisgsnenms ssusssud msuguszneunis

Characteristics of food business entrepreneur in digital era; types of food business in
digital era; marketing strategy planning for food business; food delivery management; financial and
accounting; determination of resources and manpower; business situation analysis; application of
digital technology in food business management throughout the supply chain; franchise business
model; food business model planning; food business entrepreneurship projects; laws and regulations

for food business entrepreneur; ethics for entrepreneur.

2402205 A15398TINAMNS 3(0-6-3)
(Food Business Research)
vrUsAunau : laidl
(Prerequisite Course: None)

'
[

nsd1sralsznundAgludaqiu Ussnnvesnuidde 93es55un539 nsimuaiideided

D

\Readestugsiaemns msduiudeyaldsivmsnnunasdoyaiundefio matimuainguszasdnside
MINWHUNEITY MIATHNTBURIAAINUITY NTBBNKUUNTNARBIALITNSAIUNITIVY NMITIUTITRYR
madenldaiafivnzalunsiinngideya mauanateya NomulazazUnamsise maiauenanside
Survey of important current issues; types of research; research ethics; research topics
statement related to food business; searching for academic information from reliable resources;
setting research objectives; research planning, creating of research framework, design of research
experiment and methodology; data collection; data analysis by using suitable statistics; result

interpretation; research reports and conclusions; presentation of research results.

2.2.2) F¥BNN5INNITTINLINNG

2422101 MsIAN1IngAvuazmalulagnisulssuamns 3(3-0-6)
(Raw Material Management and Food Processing Technology)
AvUsAunau : laidl
(Prerequisite Course: None)
A1501M15 ANUUADAAEDINNT ﬂ']iL?i@iJL?iEJGU@\ia’]W]iLLazmLMG!ﬂ’]iL%E]&JL?iEJ NSLUIUTELANUDY

o

ngAumunsEelds e1gmsiusnwems n1sdansingaukaznisiiusn 3nsEnegnisiuine
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nannsauaNLazkUTUa s malulagnisuussvemsadislvd Tnquieduemns wdndamionmsulssy
nsafsyauinluingiu nénnsidenldussafasifiednengmafiuinwmens

Nutrients, nutrition; food safety; food deterioration and causes of deterioration;
classification of raw materials based on deterioration; shelf-life of food; raw material management
and storage; methods of shelf-life extension; principles of food preservation and processing; modern
food processing technology; food additive; processed food products; value creation for raw materials;

principles of packaging selection for extending food shelf-life.

2422102  A15IANTSTINANIUN 3(0-6-3)

(Coffee Business Management)

AyrtsAunay : laid

(Prerequisite Course: None)

UsgiRanudunuazunasmdnniwi aeiugniun n1suanudaaniuiiu n1sAndenuaaniun
ABININ M3flazMIUAREANIUI Msarinansmum Lﬂéa\‘iﬁ@uazaqﬂﬂizﬁmiﬁﬂmLL‘V\J MIFAIANTN N15IANTTINY
N miﬁ'm’;uéfunuuaz&?mmma U UAM TN MIguakazmsungesnwgunsalimsvinwl nsusediy
A aUszamaEanun Madenlfiudaniu wadanmsvsnuiszsiuiieenn msai1sassdsynunidy
NANYAILAEINYEUIaR

History and cultivation of coffee; coffee varieties; processing of coffee beans; selection of
quality coffee beans; roasting and grinding of coffee beans; extraction of coffee substances; tools and
equipment in coffee brewing; coffee marketing; operation management of coffee shop; cost
calculation and pricing; practice of coffee brewing; maintenance of coffee brewing tools and
equipment; sensory evaluation of coffee; selection of coffee bean; professional brewing technique;

creating of signature coffee menu and barista skill.

2422103 msﬁ'ﬂmisﬁiﬁmmna%f' 3(0-6-3)

(Bakery Business Management)

AyrdeAunau : laidl

(Prerequisite Course: None)

ﬂaﬂu%ﬁumué’wuwﬁmﬁ’m%wma’% Uiymmaﬂwﬁmﬁwﬁmmﬁ' 5’maﬁuﬁiﬁﬁumsw§mwma§ wweddlo
LLa”aUﬂiﬂﬂuﬂ’]iNamULﬂai miﬁ\lamLULﬂ@iLLﬁ”ﬂ’]’ﬁMﬂLLm“Uuwu%’m mimmmmmwmamm%L‘ULﬂai NIANLIY
muwuLLaymi’]mmEJ wuIlumanandadasiuines miﬁmmiﬁimﬁmwmai Ugummimimamwmai mALANT
wuines ﬂ’]iﬂLLaLLauU’]iﬂiﬂ‘l‘&’]Lﬂiaﬂil’e]LLau’e]‘Uﬂim miaiﬂdaiiﬂwmaiamwmw MIULAUINARS aIILaZNT
U3M3 M3dansuagmsiiusnemandausiuing

Basic baking knowledge of bakery product; types of bakery products; ingredients for
production of bakery product; tools and equipment in production of bakery product; bakery product
production and basic decoration; quality control in bakery products; cost calculation and pricing;
market trend in bakery products; operation management in bakery shop; practice of bakery product ;
bakery production techniques; maintenance of tools and equipment; creating of special product

recipes; product and service presentation; management and storage of bakery products.
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2422151 MsEBuinAUURRIUATTIAN1TIINARIMNS 1 3(0-40-0)

(Work-based Learning in Food Business Management 1)

AyrdeAunau : laidl

(Prerequisite Course: None)

mstinUf TR umsdamssshsemnsesadussudlusenuyssnoumafentumsmunsEudined
msve nagymssan MsuftRmeeiite Tmusuinveu dedndatin uaneeniudnuazddevesmsinnu
WDudly

Internship in food business workplaces using systematic work practice about food
business management related to inventory control; sales; marketing strategies; professional

workplace behaviors including discipline, responsibility, integrity, and teamwork.

2422152 n1spuin1AUURaIUN13IAN15IIRaRIMNT 2 3(0-40-0)

(Work-based Learning in Food Business Management 2)

ArGeAunau : il

(Prerequisite Course: None)

msEnufTRNusunsinnsgsRsesesadussutluanuyssneunmaiedumsdanisszuy
nans NMsnensalganelugifaemis Msdaniminenslugsiaeims msuiRnuedeiiide dainy
SURnveu Todndaatn uansooniednuazidovesnmeviuduiiy

Internship in food business workplaces using systematic work practice about food
business management related to document management systems; sales forecasting in the food
business; resources management in the food business; professional workplace behaviors including

discipline, responsibility, integrity, and teamwork.

2422253  nsEBU3n1AULURAIUNSIANITIIARIMNT 3 3(0-40-0)

(Work-based Learning in Food Business Management 3)

AyrdsAunay : laid

(Prerequisite Course: None)

ﬂ?iﬂﬂﬂiﬁaﬁuﬁ’mmi{f@ﬂ’]iﬁqiﬁﬁ]@’]%’]i@EJ"NLﬂu%UUIuﬁﬁ’mUi%ﬂaUﬂ’]iLﬁlB’JﬁUﬂ’]iU%‘Wﬁ
IAN155357981M15080AYLERUNIU NITUSMITHANITANTUIIY N1IATIVFBULIATFIUNITVINIUYDIT 1Y
nsdeansteyanslufuntdnnuvesiunaznsudmsfinnuaisluiu msujdanuediediide daw
SURveu Todndaain uansooniednuvazidovesmsviaududiy

Internship in food business workplaces using systematic work practice about food
business management related to food supply chain; performance management; inspection of store work
standards; internal commmunication with store staff and in-store team management; professional workplace

behaviors including discipline, responsibility, integrity, and teamwork.
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2422254 Ms5EEUINAYRURANIUNITINNTTTINRDIMNT 4 3(0-40-0)

(Work-based Learning in Food Business Management 4)

deduniou : il

(Prerequisite Course: None)

nsEnUuRMuiuNIsIanIsgsieeisegrnluszuuluaniulsenaunisluduniaini
nuilersuanumieslunsdugianisiu msdmilasanuideanlanddamueiningsiaemns lae
YSUINTRIAANNINIANA B karn1sHNU R dauawuimeaimuinagnslugsiaemis nsufjianueeadl
e fieuSuiinveu Fedndanin uansooniednuvazidovesnsvihanududiy

Internship in food business workplaces using systematic work practice about food
business management related to a chief to prepare for being a store manager; creating research
projects from food business problems by integrating knowledge from theory and work practice;
presentation of strategic development guideline in the food business; professional workplace

behaviors including discipline, responsibility, integrity, and teamwork.

a 1'% ! Y

2.2.3) J¥nenn1sdIanisgsnafasemsadie v

2432101  msujUansaudlugsiafndeemsadeing 3(0-6-3)

(Product Operations in Modern Food Wholesale Business)

ArUsAunau : laidl

(Prerequisite Course: None)

Useianvaandndusinazn1suinisiugsiamdsemsadelvad suiuun1suinisuaznisin
Shendadusioning UjTansdansaudnguitliliemns ensanuansasionnsuussy uasussqsnst
M3IN1TAUAIAIAST N3TASEsdUA N15IAIUSIYIAUAT Nsneuazn s EuedufmauUszIngnAly
safaddsemsadelml nsmuauauamuaznsuing maudletiymiAndulunssmineaudn

Types of products and services in modern food wholesale business; models of food
service and product sales; practice in operations of non-food product, fresh food processed food
product and package; inventory management; product arrangement; product storage; sales and
presentation of products according to customer types in modern food wholesale business; quality

control and service; problem-solving in product sales.

2432102  wialulagfaaialugsnanrdeemnsadeng 3(3-0-6)

(Digital Technology in Modern Food Wholesale Business)

ueduniau : 14l

(Prerequisite Course: None)

weluladfdviaiifeidedugsiamdiomsatelni nsvisuazuinislaeldnaluladndiia
wonnandulunisdmireduiuazuinislugsiaddsomsalielnl msldlsunsudnsagulumsdni
FIBNURAEIATIENTELAIINTIBU NTAIANwIAUNSIEnAlUlaEATTalugsNamde v sade i

Digital technologies involved in modern food wholesale business; sales and services using

digital technologies; applications for selling goods and services in modern wholesale food business;
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report preparation by using computer software and data analysis from reports; case study on the use

of digital technology in modern food wholesale business.

2432203  N1SIANTSAUAIAIARILUSINIAdI M TadE v 3(0-6-3)

(Inventory Management in Modern Food Wholesale Business)

AvrdsAunau : 1l

(Prerequisite Course: None)

PudIAYN1TInNsAuAIASdlugshacmdsesaldely wwimdunsusmsduainweaslugsia
Frdsonmsasielual fufisaifivvesduaranu mynaledadui mansedu nmsdaiu msdnides madnde
NSAUANUTINULAZANAMYDIFUAT N1INTIVTULALNITNTIAABUANULMIAUYDIFUAT N15ARTMNEUAN
Asads szuumaluladansaumadmiviansdudiinieds msliesgideyannmesuduinindaieldlums
Jnsgsiamasemnsadel

Importance of inventory management in modern food wholesale business; guidelines for
inventory management in modern food wholesale business; warehouses storage; warehouses planning;
receiving; storing; sorting; disbursement; quantity and quality control of goods counting and monitoring
identity of goods; inventory disposal; information technology system for inventory management; data

analysis from inventory reports for using in modern food wholesale business.

2432151 msissuinaUianunsInn1sgsiandeemnsasislval 1 3(0-40-0)
(Work-based Learning in Modern Food Wholesale Business Management 1)
AyrdeAunau : laidl
(Prerequisite Course: None)
msAnUfURNUiunsIanisgsiaddsemsadelnlegradusyuuluaanuuszneunisluunun

dunguemmsan ovnsulssy waznguitliliewns RerdumswisuingAu mdinusiedui nsussedud

N139ade31uLaNITIALEBIAUAT 11995995 URaZN1STANVALAT N1SAIUANANNINEUAT N5V 1BAUAT

msliusnsgndn Mmanmeaeus LA AIvEe UftRnuegisiity fimwsuiiaveu dedndgain mavihay

Dudly
Internship in modern food wholesale business workplaces using systematic work practice

in fresh food, processed food, and non-food departments related to raw material preparation; product

trimming; product packing; store layout and product arrangement; product receiving and storage;
product quality control; product selling; customer service; inventory inspection; professional

workplace behaviors including discipline, responsibility, integrity, and teamwork.
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2432152 msissuinaUiAnunsIan1sgsiaadeemnsasislval 2 3(0-40-0)
(Work-based Learning in Modern Food Wholesale Business Management 2)
AyrdeAunau : laidl
(Prerequisite Course: None)
nsEnUfURNMIINuNsInnIsgsiaddse i salislniegnudussuuluaniulsznounislud

Nuaduayugsia uUINITgNAT udyd usEuTatuayEE1Y) unssuiua MsuuRnuegaitidy

frnusuiinveu Fedndaain msvhauduii
Internship in modern food wholesale business workplaces using systematic work practice

in business support divisions including customer service unit, accounting unit, branch support system
unit, product inspection unit; professional workplace behaviors including discipline, responsibility,

integrity and teamwork.

2432253 msiseuinAUian1unsIan1sgsiaridee v seadelval 3 3(0-40-0)
(Work-based Learning in Modern Food Wholesale Business Management 3)
AyrdeAunau : laidl
(Prerequisite Course: None)
nsEnURURNMSINuNsInnIsgsiaddse v salislniegnadussuuluaniulsznounislud

PUTBRALUSNSHIT RIS eTinaunaweerlatuazesulal n1sviedufisswinsesdnsiu

09AnT NM3dndedudn nsuImsmdsde n1suinisgnd Tsunsudniagunisgsadnds Juneunisiin

UHURANT N385 190a8U18NgUaNAT NMTINLNUUIEEUMTENINNeIRNsiUaerng nsuuRnueg ity

frnusuiinveu Fedndaain mavhauduii
Internship in modern food wholesale business workplaces using systematic work practice

in sales and service division via omni channel; business-to-business sales; product delivery; order
management; customer service; package software for wholesale business; operating procedures;
creating and expanding customer groups; planning sales of business- to- business; professional

workplace behaviors including discipline, responsibility, integrity and teamwork.

2432254  msisBuin1AUURRUNMTIAN1SgINaRdse mnsasieTva 4 3(0-40-0)
(Work-based Learning in Modern Food Wholesale Business Management 4)
deAunay : laidl
(Prerequisite Course: None)
mMeAlnUTRMITuNsinnsssiafdsemsatelmisgadussuuluanszneunisiieadiu

N153ANINTNeINTUY LY MY MITYT NMTINUHUNTNENAUEDAYIBRALHANILT NITRRIVIGNAT 8nTeay

11A5EIUNSUNURNULEENITUTNIT NTUIMITAUAIAIAGT N133ANIANNUABAAERIMNTANUNINTTIULAE

nvanefiiededugsiamdsemsadelmi madavinlasaAdennlandlymvesniagsisems Tasysan

NMIAANUTANANA B UAMINNUUR dnauenumainwnagnslugsivems UjdRnued1aiite dany

fURnveu Fedndanin mavihanuduis
Internship in modern food wholesale business workplaces using systematic work practice

in human resource management; financing; accounting; planning of sales force and profits; customer
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development; raising standards of operation and service; inventory management; food safety
management according to relevant standards and laws in modern food wholesale business;
conducting research projects from food business problems by integrating knowledge from theory and
work practice; presentation of strategic development guideline in the food business; professional

workplace behaviors including discipline, responsibility, integrity and teamwork.

2.3) ngu3vuaen
2.3.1) Ayantaan

2403101  N15IANIIIINRBIMTING 3(2-2-5)

(Thai Food Business Management)

rdeAunau : il

(Prerequisite Course: None)

mmiﬁugmﬁm@ﬁmﬁummﬂma LONAN¥AIYD 18195 Iy UsglAningau WwAtANITIAToL
TogRvdmsunisusenauemsing n1suseneueimsing nsidenldaunsal N1sdnnnusaaueImIsing
ﬂ’]i{f@ﬂ’liﬁqiﬁﬁﬁ’m@’]wﬁiwﬁ NIAIUANANIN miﬁﬂmmﬁunu mimmmLLazmi%’mf\i”mmﬂiuqiﬁaaﬂﬂﬂiIWS
UfuRn1ssunsusznavamsive nsalfinwiiiuemisineg

Basic knowledge of Thai food; uniqueness of Thai food; type of raw materials; preparation
techniques of raw materials for Thai cooking; Thai cooking;, equipment selection; Thai food dish
decoration; Thai restaurant business management; quality control; cost calculation; marketing and

distribution in Thai food business; practice in Thai cooking; case studies on Thai food.

2403102 u"’a’mniiuqsﬁamwmﬁaqmmw 3(3-0-6)
(Innovation for Healthy Food Business)
ArGeAunau : il
(Prerequisite Course: None)
anuFFmilasunmsiifedesivemstitegunin mawdsunamead Aineuaglnmnnsluusiaz
19378 NORNIIUNITUTLNAD IS miwammmilﬁaqmmw Qﬁ?ﬂ@?ﬂ’]ilﬁ@?ﬂﬂﬂw ui’mmiaﬂuﬁjﬁ%mmnﬁ@
GRED mﬁLﬂiwﬁamumizﬂuu’ﬂﬁmﬁqsﬁ%mmmﬁaﬁ%mw MSHAIN NMTINUNY WAENSANTUNUTIAIDNT
ileguamm nsdansgsisemailerfgels nsdinuniuuianssulugsisemsifiequamiinoulendaim
ADINTVBINEIDEY
Nutrition knowledge related to healthy food; physiological changes and nutrition in each
age group; food consumption behavior; production of healthy food; healthy food label; innovation
in healthy food business; analysis of healthy food business trend, marketing, planning and operation
of healthy food business; food business management for elderly; case studies on innovation in

healthy food business that meets the needs of elderly.
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2403203  aveginlugsnaemns 3(3-0-6)
(Leadership in Food Business)
AGeAunau : laid
(Prerequisite Course: None)
AavanURvrawrlugInaeI s 5553 93581UTIM 555UAUEYRNET AN URATEUsadInLLaE
AnudsBu Msdnnsidenagns mnausuny msaireidermiuazanuannsalunisgdlaglivsdudyw
uﬂﬁﬂmwmaﬂmitﬂwgﬁ’] nMsdamsaudnuweteadng Msdamsanudss nMsudmsnsasuula msdanis
NINNITUYWE NTASNALNY MIANTATIEN
Qualifications of leaders in the food business; ethics; code of conduct; good governance
of leaders; social responsibility and sustainability; strategic management; planning; creating a vision
and being able to motivate subordinates; leadership personality; conflict management of organization; risk
management; change management; human resources management; team building;, analytical
thinking.

2403204  awdengudmiulvusnislugsiae g 3(3-0-6)
(English for Service Provider in Food Business)
AvrdsAunau : Ll
(Prerequisite Course: None)
m3wa ls wagsunwdanguiilensdeanslugsfioeims AdwiAeiumsdeusu Ussinnues
2MTUaAS IR FEYVIAUATAUNINGINNT M35UTIBNITFAE NMsiEseMNS ns3uteseassuaIngna
UnaunnATsanged sl nusmsdumvtuagdwnaalugsiaems unaununatsdaingedmsunsaniiu
gsfadmiugsiaemnslugUiuueeulainazeanlatl
Speaking listening and reading in English for communication in food business; core
vocabulary about hospitality, types of food and drinks, food taste and qualities, receiving a list of
orders, food serving, receiving complaints from customers; English conversation for front-end and
back-end service providers in the food business; English conversation for operation in online and
offline food businesses.

2403205 N133ANSANNINGlAYBIGNAN 3(3-0-6)
(Customer Satisfaction Management)
IdeAunau : 1l
(Prerequisite Course: None)

MANINTINYINITUINT MTUTMITAUFURUSANAT N1sasiauianeladmsugnatuaznig
a¥19nagNsn1Ina1ndmTunIsUINIT N13dnnsTeseuseuedgnal NMsiantsantun1salingm n1saia
fuulpglinngdih nsdi@nwiRgiuigmeanuiioelafianas

Principles of service psychology; customer relationship management; customers satisfying
and marketing strategies developing for services; customer complaints management; crisis situation

management; team building by using leadership; case studies on declining customer satisfaction issues.
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2403206  mswislvgdiannsedindlugsnaoins 3(3-0-6)
(Electronic Commerce in Food Business)
AyrdeAunau : laidl
(Prerequisite Course: None)
fugrumamdeddidnnsetng sULuUTRINdrgBiannselind nsndununisnangnaemng
ooulat] W3e535umgsia npmnefiAsesfumduddidnnseind msaangloumduddidnnseindues
Ussalny nsdlnesnumslimdvddidnmsetindlunsvenegsivemnsesulad
Basics of electronic commerce; types of electronic commerce; marketing operation in
online food business; business ethics; laws related to electronic commerce; electronic commerce

registration in Thailand ; case studies on the use of electronic commmerce in expanding online food business.
2.3.2) 3 UBNNTIANITTINIDINNS

2423201 N13837948ENTTINNITATIRUATLUTIADIMNT 3(3-0-6)

(Branding and Brand Management in Food Business)

IdeAunau : 1l

(Prerequisite Course: None)

anufifeniunsaui mmddnuemsaudlussiuang Msadmaud mIsseniuURTALM
N15UTEULaEMTIAAMI AU N1sUSTAuAnsIAUAlugsAaemns Uselevtdvanisuinisnidum
NSANINUNITIANTIINSIAUA LTINS

Knowledge about brand; importance of global brand; branding; brand design; brand
assessment and brand valuation; brand value management in food business; benefits of brand

management; case studies on brand management in the food business

2423202  WINNTIUUTIYAUINUTINIDINMNT 3(3-0-6)

(Packaging Innovation in Food Business)

AyrsAunau : 1l

(Prerequisite Course: None)

ANANRYV0INTUTIYNIG Uszianussydaminldlugsiaemns wmaluladnisussgoims
NM90ONKUUUTTAN S NYMINBLALLNATHIUUTTYTIgeMs uIsafusiomaiiodaanden n1sadis
ALY AURPIENTUTIYN A0S NIATFIUNTUARIRAINBNS

Importance of packaging; types of package in food business; food packing technology;
packaging design; laws and standards of food packaging; eco-friendly package; value-added creation

of products through food packaging; food labeling standards..
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2423203 MsiANIsgIRINMTVBLTiENTeR NS 3(2-2-5)

(Gastronomic Tourism Business Management)

FvUsAunau : laill

(Prerequisite Course: None)

anunsainsviendienlulsyindlne tendnuaienmsive Tausssunisuslanemsiesiu
woAnssunsuilnaevsviesiu wiasingAuiesiu msayasfisliuiemmsviestiu mefaurussafus
mMsadsdndnualssiaewnsviesiuegudsdu mellereinanouwudsdsan msltmalulaglumseiessia

Tourism situation in Thailand; uniqueness of Thai food; consumption culture of local

food; consumption behavior of local food; source of local ingredients; value-added creation of local
food; packaging development; identity creation for a sustainable local food business; social return on

investment; technology application to expand business.

2423204 n1sansgsnaIsusulyd 3(3-0-6)

(Management of Food Franchise Business)

AvrdsAunau : 1l

(Prerequisite Course: None)

nann1svesgsnawnsuledlugsiaemis nsimsizinisamulugsiawnsuled malnsesiuas
nsAndenAuauTRveiamugsiawnsulyd n1sdnihaleniseusudmsugsiauwsuled n1sdnvinenans
oy runsuled msﬂ%ﬁuauwuqsﬁ%Lw\liul“aﬁ m%mquﬂmmwﬁuﬁ’]LLamﬁmi NIT9DALUUNIZ U
nsanuseiukazmslEiul nsdlinuidunsvenegshagsiausulsdlugsivems

Principles of franchise business in food business; analysis of investment in franchise

business; qualifications analysis and selection of franchise business investors; creating a training
manual for franchise business; creating franchise contract documents; presentation of franchise
business plan; quality control of products and services; store layout design; store design and space

planning; case study on expanding a franchise business in food business.

2423205 msIansvivlggumulugsivemns 3(3-0-6)

(Supply Chain Management in Food Business)

AyrdsAunau : 1l

(Prerequisite Course: None)

Walggunulugsiaems wuiIAnreen1sian1vaelgauniu a9AUTENaUYeINITIANITNINY
gunlugsinens seuuladafndlugshaeims nsdadeuaznisdaifiu nsdanisszuvaudiands
nsfndedoansuarmsdanistedeaiou nsnsaaeudeundu nsSenAudud nsinnsunvemiansEany
Trgiukardun nsussendmalulagansaume

Supply chain in food business; concepts of supply chain management; components of
supply chain management in food business; logistics system in food business; procurement and
storage; inventory system management; communication and complaint handling; traceability; product
recall; consideration of raw materials and products distribution channel; application of information

technology.
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2423206 Ineimsieneideyaitanisinaulalugsiaemns 3(3-0-6)

(Data Analytics for Food Business Decision Making)

AvrdsAunau : 1l

(Prerequisite Course: None)

UszLanvesdeya I5msiiaszidoyaiiienisdndulalugsfieeinis anudifyuaznisld
Uslomimalinneidoyaiiomafndulalussiaonms idesdlefllflunsinsgideyn adnmansdestu
fdndudmiugsia malmaesideyagniuazeoniie msdimateya mauvanadeya nmsusziiiuainy
JulUlglunisandiiugsia

Data types; data analytics for food business decisions making; importance and use of data
analytics for food business decisions; data analytics tools; basic mathematics for business; customer
and sales data analysis sales; data exploration; interpretation of data; assessment of feasibility in
business.

2.3.3) Iy nenn1sdanisgsnamasemsaieival

2433201 n1sa3ATRUNIEWUSHATNNeTsRalugsRardsasaielual 3(3-0-6)

(Network Building of Business Partners in Modern Food Wholesale

Business)

ArdAaunau : laidl

(Prerequisite Course: None)

ANUAIAYVDINITATILATVIBNUSTATNIGIRT N1STANqUEERTUTaURNTIFUATUGIAIAES
pwnsadelvi asdUsznauveInsaiiuAIeYIeiusiingnegsia nszviunmsaivaseviglunisdniien
fiusingmiegsia nsaisauduiusiuieiotiewusiingmiagsfin msadennuynifutasaudaduiy
LAY RUSTNTN9GINT

Importance of network building of business partners; brand-based product segmentation
in modern food wholesale business; components of building a business alliance network; networking
process for selecting business partners; building relationships with business partners; building
engagement and sustainability with network of business partners

2433202 n1sIansgsnawnsulydlugsiadndeensadeln 3(3-0-6)
(Franchise Business Management in the Modern Food Wholesale Business)
deAunau : 14l
(Prerequisite Course: None)
wAagTUssRaunsuled Ussinnvessshaunsulvdlusshaidsemsatelval nmsiinsei
msawulugsiaunsuled msdemsgstawnisulsdlugsiamdemnsalieln msfndendusdmsuiuunsulyd
msdamsauesediluduuisuled ngranensinfiferdedunsidugsiauiniledlussiaddsomnsadiell
Franchise business ideas; types of franchise business in modern food wholesale business;

analysis of investment in franchise business; franchise management in the modern food wholesale
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business; selection of products for franchise stores; inventory management in franchise stores;

commercial laws related to franchising business in modern food wholesale business.

2433203 msdndeaudlugsiadideermsadielus 3(3-0-6)

(Purchasing Goods in Modern Food Wholesale Business)

FyrdeAunau : laidl

(Prerequisite Course: None)

ndnnsdndouardavdudlugsiafdionmsatslnd n1sdndonduinuyssinnyeagnén
n3TUINSIRTeuar M Aus ﬂaqmémiﬁgﬁ’lmLLazﬂ’lidﬂLa%mmimsJ N3IANITHVIY N1FATUANULAL
Uspifiugnnindudn mnneziududaimih melieseiteyaenunisinie

Principles of purchasing and sourcing goods in modern food wholesale business; product
selection by customer type; procurement process; pricing and promotion strategies; vendor management;

product quality control and evaluation; products forecasting; analyzing purchasing report data.

2433204  @AEMINTINUINITIMITIUSINALTUTY AAA1ATS uazdaLies 3(3-0-6)

(Food Service Industry in Hotel Business Restaurant & Banquet)

AyrdsAunay : laid

(Prerequisite Course: None)

mmiﬁ"ﬂﬂLﬁmﬁumi{fﬂmw%ﬂ’ﬁmmiuazLﬂ%aﬂﬁu Qﬂﬂizﬂumw%mimmsLLasm'%a\‘iﬁ'aJ
UTElnnlaganuazYedgInatugsnalsiusy dnn1ans LazNTTALEAE N15319uNUNSAL U TR LY
PAAIMNTTUUINNTOIMT AMNINNITUINNT WINTFIUANNUaRANBLaYranUJUAN9EINY NTINNNTUAAINS
mw%mﬁmmimﬂﬁﬁqﬂmﬂuqiﬁﬁ]ﬁmim‘vmLLaSLﬂ%‘aﬂﬁ'm

Basic knowledge about food and beverage service management; food and beverage service
equipment; types and characteristics of business in the hotel, restaurant and banquet businesses;
planning of business operation in food service industry, service qualities, safety standards and

business practices, personnel management; management of supply chain in food service business.

2433205 AauznazANuANEI19EIIAUNITIALREIAUAIDIMTEN 3(2-2-5)

(Art and Creative Merchandising for Fresh Food Product)

AyrdeAunau : laidl

(Prerequisite Course: None)

wqwﬁﬁmﬁumﬂﬁaﬂz NINN1TBBNUUY N1FTANITIAUTENOU FUNTEAINAUAITBBNLUY
UUAN59nS 9 UAIDIM5a0 MATANISTALTE9EUAI1MTANDE19AT19855A N1SE18NINRALIATIAL
msidenlddosmdlunisdeas iniesdleuazinaluladdmiunsanudsnndudeimsan nsusegndld
ManNNTeRNLUUKAYNTIReIdUsEnoUien sdoansanisnan

Basic theory of art; principles of design; composition management; aesthetics and design;
practice in merchandising of fresh food; creative merchandising techniques for fresh foods;
photography and video shooting; selection of communication channels; tools and technology for

photo editing of fresh food product; application of design and composition for marketing communication.
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