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3. HAAWSNT5I3BUTVMENEAS (Program Learning Outcomes: PLOs)

N 2.1

HAANSNISISEUTVIMENEAS
(PLOs)

Domain of Learning

Cognitive Domain

(Knowledge)

U |Ap|An| E

Psychomotor
Domain
(Skills)

Affective
Domain
(Attitude)

PLO1 Jias1gndoyaidieuSun
LazAMAN WazTeyafidudeu
lagldmalulagansaunaas
e Usehivg

v |V

v

v

PLO2 Uszifiuaudesuaznis
WABURUaIBIdAINLING O
nsgsialugARdva ierdmue
WHINNNISUTINSEIAbAULA
agedsfunazinuaiunsaly
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PLO6 hanafian1dzguilu
NSANYIMIALS WiviusenIs
WaBLLUAT nABAIUNNTUIIS
Fannsuazdnaulalaglddoyad
Wudeinaa3enignannisimg
WAZNE

wanews - szudeydnwal v u Domain of Learning fidenpdasriu PLOs vomdngns

R = Remembering

An = Analyzing

U = Understanding
E = Evaluating

Ap = Applying
C = Creating

*Anderson, L.W., Krathwohl, D.R., Airasian, P.W., Cruikshank, K.A., Mayer, R.E.,Pintrich, P.R., Raths, J., Wittrock, M.C. (2001). A Taxonomy for

Learning,Teaching, and Assessing: A revision of Bloom's Taxonomy of Educational Objectives. New York: Pearson, Allyn & Bacon
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6. ANDSUYSI8UN
1) B UTUNUgIU

5380802 N1SUIMNSTIND 1(1-0-2)
(Business Administration) laiduniaefin
Futeduniau : 14l
(Prerequisite Course: None)
pdnMIHugILLEIMIUIINTg IR MsdmnineInTyanalazesi NN BN INaY NS
vinwglumsuims msnenagnsuazmsiszsinananieldmnauduaina msdaniseandeamagsi
AAeIfUMIEY WERfae Manain MsU3MS uazases N Msumsiansluanmwndenmyiausssy

a v s

LAEVENNITHUFINVRITINDTENINUTENA N15ANYINANTENUVBINNTFAENSAUNITIANTTIND A3

&9
Y

U URsumanasesssunsgsiauazmusuiingeunadiay nsuUanlufdva (Digital Transformation)
fdaansznusion1suIMsgana

Fundamental principles of business administration, human resource management,
and organizational management from a strategic perspective. This includes skills in management,
strategy formulation, and market analysis within a global context, along with business risk
management related to finance, products, marketing, services, and competition. It also
encompasses management in multicultural environments, the core principles of international
business, and the study of geopolitical impacts on business management. Additionally, adherence
to business ethics, social responsibility, and the influence of digital transformation on business

administration are emphasized.
2) WUINIYIVIAU

5382807 natiydtugaiienisuivsgana 3(3-0-6)

(Advanced Accounting for Business Administration)

rGeAunau : il

(Prerequisite Course: None)

WAR N8 uIEJU’]EJLLazLLU’JUQﬁa%’Nﬂ’ﬁﬁJ@J%%ﬂQQ NMTIATIZYLAZUTEIIaNATIBN Y
n9n13iu msldamsiinsesissnumanisiuiiontsdndulanisgsie msty@dmugsisluguuuy
Uitlng) Uitmgos Aanstandn mstydneau wazgsiaiilinimarls msUszendldinaluladfdsa
o5 nka NNSATUANNINNTTRY FeUUTayaTayd SPUUMTINURUNINEINTBIANT MsdanIsAILdes
msaTussausunstyd sedsuteteduiaznguine meviaunguiiiednuinsdfnwivielassaiu
nsdiAnunsliuunufofdhunmstyidugdussdnagsaduii

Concepts, theories, policies, and advanced practices in accounting, with emphasis
on financial analysis and reporting processes. Including accounting for a variety of business entities,
such as large corporations, subsidiaries, joint ventures, funds, and non-profit organizations. The

course integrates digital technologies for performance measurement, financial control, accounting
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information systems, enterprise resource planning, and ethical risk management in compliance
with relevant regulations and laws. Collaborative projects or case studies are conducted, including
an in-depth case study on the implementation of advanced accounting practices in leading

business organizations.

5382808 sufsuisitedalinudugimensuinsssna 3(3-0-6)

(Advanced Quantitative Research Methodology in Business Administration)

AyrdeAunay : laid

(Prerequisite Course: None)

el USveyn sedeuisnisidestauIuia n1inen (Ontology) gyrauinen
(Epistemology) AnsINe (Axiology) TuyuuaIn1ITELTIUITUIU NTAIMUAAIINIIY N15BNLUUNIS
39y 1nTeslolty msadiauniigiu mvaaevauRgIu nsaeuvudiassaunislasiaing 3801
Anrwideyalaglityyuseivg mainseideyaiifinrmdudou Fnsdmadugs addugade
uitlymuaznmisimuauuanisgsta BessalunifedaSnunuisduiifetuamududmni
Yo3taYa MITnwIANEy M3ldadnegraianusuiiavey wagnsiilataseleudetedu ngrungniu
Ao meTuazaTesTa nadifnunislisueuititedwiinadugaionisuimsgsia

Theory and philosophy of quantitative research methodology. The ontology,
epistemology, and axiology of quantitative perspective. The formulation of research question,
research design, research instruments, hypothesis development, hypothesis testing, structural
equation modeling, data analysis using artificial intelligence, approaches to analyzing complex
data, advanced survey methods including advanced statistics for problem-solving and business
strategy formulation, ethics in quantitative research including data privacy issues, confidentiality,
responsible use of statistics while considering computer laws and ethics. Case studies in advanced

quantitative research methodologies for business administration.

5382809 sufsu3suidsnmunmiugimansuinisgsia 3(3-0-6)

(Advanced Qualitative Research Methodology in Business Administration)

IdeAunauy : 14l

(Prerequisite Course: None)

nwf) Uy seideudsideiienninin n3inen (Ontology) ey1asinen (Epistemology)
AANYN (Axiology) IugmmawqwﬁmﬁﬁaL%a@zumw%’juqa MIMNUAARINILITY N1588NLUUANTIVY
MIAUTaYATIAMAINNITIUNWELTIEN NTAUNUINGH NTIATIERTBYE N1SK1sHE Nsas1amgud
agraluszuu FBnsimsisideyalagldlayqiuseivg n153iaszidayaidenunInuasn1sse91
nan1siseidsnunlnelfialuladarsaumaviedesiafiiie msfnwinuanududiusvesdoya
uazmsTnmANFUTBslVideya miaﬂﬂiwnmﬂﬂmL‘wamﬂmﬂswﬂ@ﬂwsm“luwjmim QREGHEYRRN
{\3e 29719y (Connoisseurship) ﬂiammsnm'ﬂézﬁvl,ustﬁ'msJLmﬂmmwszjuml,wamwﬁmﬁﬁﬁﬂa MIYIUINT
BasuuunausauTIfodnannesndsinaiieaudila uaruiledymussiiunisgsiad
Fudou lnaAladangrungsuasuined 938555ukaeNIA LT TIdeluayyd

QJ 6§
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https://www.google.com/search?sca_esv=d94789332f67040a&rlz=1C1GCEU_enTH967TH967&sxsrf=ADLYWIKU6i01cCd2t1ckWgl29WiG7gnCHA:1732842936888&q=hypothesis&spell=1&sa=X&ved=2ahUKEwjCsNH9roCKAxUPwTgGHVgVBX0QkeECKAB6BAgPEAE
https://www.google.com/search?sca_esv=d94789332f67040a&rlz=1C1GCEU_enTH967TH967&sxsrf=ADLYWIKU6i01cCd2t1ckWgl29WiG7gnCHA:1732842936888&q=hypothesis&spell=1&sa=X&ved=2ahUKEwjCsNH9roCKAxUPwTgGHVgVBX0QkeECKAB6BAgPEAE

Theory and philosophy of qualitative research methodology. The ontology,
epistemology, and axiology of qualitative perspective. The formulation of research question,
qualitative data collection including in-depth interviews, focus group discussions, qualitative data
analysis, coding, systematic theory development, application of artificial intelligence on data
analysis, and reporting using information technology or multimedia. Data privacy and participant
confidentiality, case study and discussions for examining business phenomena, connoisseurship,
case studies on advanced qualitative research methods in business administration, integration of
mixed methods combining qualitative and quantitative research methods to understand and
address complex business issues while considering computer law, ethics, and human subject
research protocols.

5382810 ﬂ"liﬁ'ﬂﬂ’ﬁﬂ"lil:‘lu%ugﬂ 3(3-0-6)

(Advanced Financial Management)

AyrdsAunau : 1l

(Prerequisite Course: None)

mqwﬁmqmiﬁu%uqﬂ wﬁﬂmimamiﬁuuamaﬂiwumﬂaqwémiamu N13A1%UA
nsaLunsiarnIsUszilunagnsnienIsiau mﬂﬁﬂmiﬁwwizmm?’fuqq NTUATIENAUNU UAZNIS
fmunlaseairadunuluaninwandenvesnaiadisinisudedugs nsUsziiuanudssuagnagnsiile
Fan1saudsanienisiiu INTFIUNITIIEIUNINTTREUTENIUTENA (International Financial
Reporting Standard, IFRS) kagn154nn15d 195 UaIANIIINYIA LLng‘jﬁaLﬁaﬁﬁUQLLaﬁaﬂ’ﬁ UIINTIU
e (FINTECH) winlulagudentou (BLOCKCHAIN) uwagnansenusiensivdsuudaslunainnisiu nns
Fansanuiuaslasasilsiues (Cyber Security) miyim'}mwé’nmsﬁmmméﬁ@ummLLmﬁm ESG
Jadsfudanandon dau waznsasmueguiinuiuiinvey mavianunguiiiednuwinsddnuivie
Trsanu nedifnemedamanemsiusasdatugs

Advanced financial theories, principles of finance, and their impact on investment
strategies. This includes the formulation, implementation, and evaluation of financial strategies,
advanced budgeting techniques, cost analysis, and capital structure determination in a highly
competitive market environment. The assessment of risk and strategies for managing financial risks
are also covered, along with International Financial Reporting Standards (IFRS) and management
practices for multinational corporations. Additionally, corporate governance practices, innovations
in fintech, blockchain technology, and their impacts on changes in financial markets are examined.
The course addresses cyber security management and the integration of sustainability principles
based on ESG (Environmental, Social, and Governance) factors, promoting responsible investment
practices. Group work involves studying case studies or projects, with a focus on advanced

financial and accounting management case studies.
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5382811 533UNAUIALALNITIANITTINALNS 3(3-0-6)

(Good Governance and Strategic Management)

AyrdeAunau : laidl

(Prerequisite Course: None)

U‘vmWISU’eNﬁiimW?TUWaiuﬂﬂiﬁﬂwuﬂfwuﬁiiuaﬂﬁﬂiLLa&ﬂmma@maqmé mia%qam@a
seviamsdnnisesdnseddissaniviatunalselevivenguiiidulsids nslissaniviaie
atfuayumsUimsssialiidenndesiuianssslng Ju uazondou msdemsiudemaluladansauma
wassaRtifienelutazanusnesdnsiiteaiismudle uardaadusssnAvia msysannssIsnAvig
Lﬁif’lﬁUﬂizUUuﬂﬁiaﬁaLLmuLﬁTjaﬂaEgﬁ/lﬁl,l,azmﬁmmﬁmmL?i‘lsmasi’mlﬂuiwuLﬁaa%’maaﬁmﬁﬁm’mmmm
Tun13iluia (Resilience) n1sdnilsdsszifoudatsdu nguuisuazaiosss n1svhaunguilodng
nsdifnyvdelassau nmsnwnsdfnwiAeafussaniuia msdansdenagndvesuisndui uas
nslityauseAviiietslunsdnduladeleune

The role of governance in shaping organizational culture and strategic goals
involves balancing the management of organizations with the interests of stakeholders.
Governance can be utilized to support business administration in alignment with Thai, Chinese,
and ASEAN cultures. Effective communication through information technology and multimedia,
both internally and externally, fosters understanding and promotes governance. Integrating
governance into strategic planning and risk management processes systematically enhances
organizational resilience. Consideration of regulations, laws, and ethics is crucial. Collaborative
work can be conducted to study case studies or projects, examining governance and strategic
management in leading companies. Additionally, the application of artificial intelligence can assist

in policy decision-making.

5382812 NHANTIUBIANTUAZAITINNTS 3(3-0-6)

(Organizational Behavior and Management)

Adedunau : 1l

(Prerequisite Course: None)

wdnM1s LuAn ANdIEYUeINgAnTTLeIANTLaEN1TIANIS NMIANYIMguiAeafy
w393¢la yadnaw n1sfuuaznisifeusluusunvedesdng anud1Aguaznisasianunniues
yaansresddng malensitadefiinademsihauduiuwernmsudladedauds nsuimsesdnslu
anunsel uayIamsssuRtauLendsty nagndiledanismsidsuutasnielussdng unumuay
wihfivesfiiilon1sinnisesAnsedisiiussansam nsdifnuusiiuddnueanginssuesAnsyanasia
mMsihauszeglng warnmsdemsinudearsaumeviodafiiie arumainratenisTansITILazyAna
wazamiamimanelulad mainunguiitednunsdifinwvielass nsdlfinwmgAnssueadng
wazmsdanslussdnsduihgaddvia

Principles, concepts, and the significance of organizational behavior and
management include studying theories related to motivation, personality, perception, and learning
within organizational contexts. The course emphasizes the importance of employee engagement

and explores strategies for fostering it. Additionally, factors influencing teamwork and conflict
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resolution are analyzed, along with the management of organizations in diverse situations and
cultures. Strategies for effectively managing organizational change and understanding the roles
and responsibilities of leaders in organizational management are critical components of the
curriculum. Case studies will examine key issues in organizational behavior in the digital age,
including remote work and communication through information technology or multimedia. The
course also addresses cultural and individual diversity and the impact of technological
advancements. Group work will involve case studies or projects focusing on organizational

behavior and management in leading organizations operating in the digital age.
3) RUNIY AN

5383807 LATEFANANSNITIANTTILAUEN 3(3-0-6)

(Advanced Management Economics)

rGeAunau : laid

(Prerequisite Course: None)

N15d1599 N15ATIEINE] wazn1sfindulalunisusnisdanisaienannisves
ATugAanTtugs nsUsEgninguimaasugmaniiiioairenagnsvesesdnsluaniniandounis
nsma1aivainvians n1svenealuluafs warN1sAIUTIMAINITHULLLIUBUlUgIusIATavladafnd
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Surveying, theoretical analysis, and decision-making in management utilizing
advanced economic principles are critical components of this course. The application of economic
theories will be explored to develop organizational strategies in diverse market environments.
The course will examine vertical integration and horizontal mergers as logistical networks,
including their impacts and incentives. Additionally, innovation and technological advancements
will be addressed, alongside organizational theories relevant to structuring organizations for
optimal efficiency and competitive advantage. Key topics will include contract theory, behavioral
economics, and the interplay between psychology and economics. The application of behavioral
economic theories will be emphasized to explain business decision-making and management
practices. Digital financial economics and the impact of geopolitics on economics and
management will also be considered. Group work will involve case studies or projects that focus
on the application of advanced economic concepts in management to support organizational

Success.
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5383808 anazdintunuavi 3(3-0-6)
(Frontier of Leadership)
v1UsAunau : laidl
(Prerequisite Course: None)
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Theories and research on contemporary leadership and its practical applications,
including leadership behaviors, the relationship between leadership and group processes, and
leadership in organizational change. The course will cover professional leadership, leadership in
times of change, and the study of cross-border and cross-cultural leadership. Emotional
intelligence and its connection to leadership, as well as ethical considerations in leadership, will
be examined. Furthermore, the development and training of leadership skills will be addressed,
along with research approaches to identify behaviors and practices that lead organizations to
success in the present and future. Group work will involve case studies or projects, focusing on

the application of leadership in managing organizations in the digital age.

5383809 nsdANIIMIweINsuYEETuLUIMTI 3(3-0-6)

(The Frontier of Human Resource Management)

AyrdsAunau : 1l

(Prerequisite Course: None)

fuguvesmsiamaminensyusulniluesingshigaRdta medanmamineinsuyws
Wlonovaueinszwalan1Atatuasn1siUdsunuatvedussvinswsdany n1sviiauesylall
mMaeudldann@n waraufununssny nagnémsuImaminensuyediionnudsavedideia
waziusia n1sldlaauseiivg nsimsieideys wazmaluladAdvaliionsuImsminensuyed
MsUININeINTUyESTiiauanraneieateny WA way Taussa ogaiifeuiarliutauen
Lﬁamsussqu’]mmmaqaqﬁﬂs N133ANIAUEANTUIELET N1TIMRULASTRILINTNEINTUYBETIND
funluouian nsdaadumginssuiiiadesssunazanusvinveudediny n1sviaiunguiilednyn
nsdifnynielasenu nadiAnwuuimdmilunsudmmineinsuyudluesdnsgsiaduh

Fundamentals of new paradigm human resource management in digital-age
business organizations include managing human resources in response to global megatrends and
demographic shifts in the workforce, online work, knowledge-based and creativity-driven roles,
and the substitution of knowledge workers. Strategies for managing human resources will be
developed to align with organizational vision and mission goals. The course will emphasize the
utilization of artificial intelligence, data analytics, and digital technology in human resource

management. Additionally, managing a diverse workforce in terms of age, ethnicity, and culture
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inclusively and equitably will be explored to achieve organizational objectives. Including benefits
management, human resource planning, and the development of future leaders while promoting
ethical behavior and social responsibility. Group work will involve case studies or projects focusing

on innovative approaches to human resource management in leading business organizations.

5383810 n1sdansldaunuuazladanndluiasugnanivia 3(3-0-6)

(Supply Chain and Logistics Management in Digital Economy)

AyrUeAunau : laid

(Prerequisite Course: None)
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Supply Chain and Logistics Management in the Digital Era. Organizational adaptation
to the impact of the digital economy on supply chain and logistics management. New approaches
to supply chain and logistics management and their impact on international transportation and
customs management. Designing and planning digital supply chains, risk management in digital
supply chains, digital logistics operations, technology application, and data-driven decision-making
support. The course includes seminars, discussions on supply chain management from academic,
business, and government perspectives in the digital age, and practical applications. Group

projects will also be conducted.

5383811 é‘i’uumnﬂﬁu‘%msqsﬁﬂ%ugq 3(3-0-6)

(Seminar on Advanced Business Management)

v1UsAunau : laill

(Prerequisite Course: None)
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Seminar on advanced theories in competitive strategy, global market dynamics,
corporate governance and ethical decision- making The impact of technology, digital
transformation and sustainability on business models and organizational performance. The use of

critical thinking and problem-solving through case study analysis and group discussions.
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5383812 N133ANIINITAAIANITUINIT 3(3-0-6)

(Service Marketing Management)

Ayrdsaunau : 1l

(Prerequisite Course: None)
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Studying and exploring key issues in the field of service marketing management
involves examining contemporary theories and research methodologies. This includes methods
for improving service quality, building positive customer relationships, and utilizing digital
technology for international service marketing management. The course covers service marketing
strategies, service innovation, service quality management, customer relationship management,
digital service marketing, and the use of multimedia. It also addresses the service marketing
strategies of multinational corporations and challenges in international markets, cross-cultural
marketing, international brand management, and the establishment of international service
standards. Group work will involve case studies or projects presented through digital or multimedia

formats, including case studies on service marketing management in retail business organizations.

5383813 Lmeamiu%migimmLﬂutaﬂ%aw%ﬁw%uﬁﬂuﬂszmeﬂwa 3(3-0-6)

(A Guide to Performance Excellence of Leading Companies in Thailand)

ArGeAunau : laid

(Prerequisite Course: None)
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Knowledge of excellence management criteria, including the values and core
concepts associated with these criteria, as well as the relationships between criteria in process
and outcome categories. The course will cover assessment guidelines, feedback utilization, and
best practices for organizational improvement. It will include case studies of leading companies
in Thailand that apply excellence management criteria. Additionally, an excellence engagement

guide for business organizations will be designed.
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4) pufiwug

5384802 AU inus 36(0-108-0)
(Dissertation)
AvrUsAunau : laidl
(Prerequisite Course: None)
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Writing an advanced research report on business management to develop a
dissertation that demonstrates the creation of new knowledge in business management in the
digital age, particularly concerning the benefits and sustainability of economic organizations and
society, including their ability to recover. This process involves analyzing and summarizing both
quantitative and qualitative data, as well as large-scale data, assessing risks, and adapting to rapid
changes in the business environment during the digital and artificial intelligence era. The
dissertation process consists of three stages: 1) drafting the research proposal, 2) reporting
preliminary research findings, and 3) summarizing research results. Students must successfully
defend each stage before completing their dissertation. Reporting is conducted using information
media, and research papers must be written for publication in accordance with the program's
standard criteria for graduation.

5) NM3ERUINAMENUR 0(0-0-0)
(Qualifying Examination)
Jundeduniou : seuruIvInuiivangasivuauasiinsuuuefsszaulinnii 3.00
(Prerequisite: Pass the courses as specified by the program, with GPA of no
less than 3.00)
nsdansaeuiiiinguazasdiiiofanaindnAnwiiuguarmimnamguiuarsadous
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The examination is designed to assess whether students possess a foundational
understanding of theoretical knowledge and research methodologies that enable them to design
research, propose new ideas and knowledge, and produce a commendable dissertation. This

demonstrates that students are experts in the field of business administration.
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