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1.n15aeulnefionrTn (Work-based Teaching: WBT) 1duni1sideunisaounianguijlae
AsSENTIRaAinsnLiindngnsiinun Tnefifdmuinmioinensfiesanesdnstuiuagiiay
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1) nundyFunugu ldduniein desdnuinginaweluil

SRAY Fodwn wuwnA FvUsAunau

5170701 | afifdniunnsiteiiegsia 2(2-0-9) -
(Statistics for Business Research) (aitfuminein)

5170702 | meiabgshadosiu 2(2-0-4) -
(Introduction to Business Research) (aitfuminein)

2) nuININTIRU 1o 22 wheiin Fesdnwseindseluid

TRV Foiw wdawnn FvisAunau

5172701 ﬁﬂmmiﬁamsmaqiﬁa 2(2-0-4) -
(Business Communication Skills)

5172702 | MSUIMITIANITAY 2(2-0-4) -
(People Management)

5172703 | s¥UUNISAAIA 2(2-0-4) -
(Marketing Systems)

5172704 | meenesikaznshifuguadeyaiitemsndule 2(2-0-9) -
N953N9
(Data Analytics and Governance for Business
Decision)

5172705 | \ASWgANERSSING 2(2-0-4) -
(Business Economics)

5172706 | MsRugINAsynIUTEINA 2(2-0-9) -
(International Business Finance)

5172707 | M33nnsEUsENoUNIEINaseEnitysene 2(2-0-9) -
(International Entrepreneurial Management)

5172708 | wINNTIN ANMUANASINATIA La¥NITAIANITAIGINA 2(2-0-4) -
(Innovation, Creativity and Business Foresight)

5172709 | 5530188 93u535u waznsilugusznauns 2(2-0-4) -
\iedany
(Governance, Fthics and Social Entrepreneurship)

5172710 | M15YsaINISUsEAUNITAINIGGIAT 1 2(2-0-4) -
(Integrated Business Experience 1)

5172711 | M5YSNINISUTEAUNITAMNGGIAR 2 2(2-0-4) -
(Integrated Business Experience 2)
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3) wyandvden enseulitasnin 8 uiieia MnseImeerelul

WAV Fodwn wiena FUsAUnNDU

5173701 | gsnaluAsegianavia 2(2-0-4) -
(Business in Digital Economy)

5173702 | winnssdmiunanalvl 2(2-0-4) -
(Innovation for Emerging Markets)

5173703 | mM3Rudmsugsnalng 2(2-0-4) -
(New Venture Finance)

5173704 | mslassAnssamadly 2(2-0-4) -
(Understanding Contemporary Organizations)

5173705 | anneindeugInasidad 2(2-0-4) -
(The Contemporary Business Environment)

5173706 | gilayayneTusenlunisinnis 2(2-0-4) -
(Oriental Wisdom in Management)

5173707 | wwamensvigsnaluiuiavendeu 2(2-0-4)
(China and ASEAN Business Practices) _

5173708 | dunungsnavsuvmelulave ey 2(2-0-4) -
(China and ASEAN Business Immersion)

4) NSAUAINBDATY U 6 WUEAR

SRAIY Fodw wuaenn AyrusAunay

5174701 | n13AuAIBasY 1 3(0-9-0) -
(Independent Study 1)

5174702 | nsAUAIBATY 2 3(0-9-0) -
(Independent Study 2)
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6. ANB3UYIILIY
1) wunvUTuNugu

5170701  &@0AAIMIUNITIVBLTIGINT 2(2-0-4) (Lisiumiaehin)

(Statistics for Business Research)

AvrUeAuneau : laill

(Prerequisite Course: None)

adABans I U mnud Aiede Asfsegu Agulounardrudeauunnsgiu Mswan
WAINNEDA NITVAAOUANYAFIUAE ttest NTIATIENANUUUTUTIU (ANOVA) 4agn1sVndaukuuLeu
W1593N (non-parametric) MsuUszgndldlsidnfuuunmegsiia saufansldvendunfadafiugiu

Descriptive statistics such as frequency, mean, median, mode as well as standard
deviation; statistical distributions; test of hypothesis with t-test; analysis of Variance (ANOVA) and

non-parametric tests; their applications in business context; use of basic statistics software.

5170702 n1sAdgshalecdu 2(2-0-4) (laitfumiaeiin)

(Introduction to Business Research)

IydeAuniou : 1l

(Prerequisite Course: None)

MINAUITITe398M19g3AA fanuazemuddny Y3t derindde TQUsvasAveIng
Usglovtimdmnisuazgsiafinininagldsu msmumuissanssuwazmsiamnasfigiy sadeu’s
MFITeLTUTINA AU wazsan Uszansuaznguiiogs madennguiiogne mavimueiesile
swswdaya MIATEdeya NMITenuRa agliaraiuenaide n1597198s

J8
38

D DD

Business research topic development; research introduction and identify research
problem, research gap, develop research objective, and expected academic and business
contribution; literature review and hypothesis development; research methodology, quantitative,
qualitative and mixed research method; population, sample, and data sampling; data collection,
and tool development; data analysis; result report; research conclusion and discussion; reference.

2) BUINIYIVIAU

5172701  sinwzn1sdessmnegsig 2(2-0-4)

(Business Communication Skills)

rtedunan : 14l

(Prerequisite Course: None)

vinwgn1sdeansmsgsivasisll loun nstauslukuusUidueny wagtna inwy
msaueluilanssay waznsinaussugUnsainmuazdeuszan (Multimedia) dnway dndauay

1 '

e nsldnmuazdeuszan Tnmsunaue nsaieanuduiuswazilausuiudile el (New

a

Media) iU @odsansng 9 (Social Media) ag19iiuszd@ndnn nsilafsgnuagnisyaliutng n15a5an

9 Y
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ADTI09 NTIANITANUATIALAZ TOTALES LT NINUNIUITIUNTTUVBIUNANUNITINILALIYING
Wesssulunisieans

Modern business communication skills including: written and oral reports suitable for
presentation, public speaking; presentation techniques through visuals and multimedia; voice and
gesture through visuals and multimedia; creating engagement with the audience through new
media such as social media efficiently; active listening, persuasion and negotiation; stress and
conflict management in a team; business and academic literature evaluation; ethics in

communication practices.

5172702 N1SUSHITIANIAU 2(2-0-4)

(People Management)

FyrTsAunau : laidl

(Prerequisite Course: None)

anufidesfuieaiunisdanis nguinisianis nsassmiyaaing nsimuIyeains
Auduiuslun1sINnY nszvIuMskasiuUfuinunineinsuana nauselevivesyidiulaide ns
fidrusanvainsdanmmsnensuyudaorud15910399Ans NsiaUTineu nsUssdiuninensuy e
aussnur M3dnnsdeyania ws.u. deyaduyana msiansmnduiios awdadu nsdnnisainy
Tauda wazdanisaulagldszuulygyiussivg (Artificial Intelligence)

Introduction to human resource management and development; Management
theories; talent acquisition; talent development; employment relations; HR processes and
practices; key components of People Management; the contribution of human resource management to
organizational success; team development human resource evaluation; competency; managing
data according to the Personal Data Act (PDPA); sustainability management; conflict management;

and managing people by Artificial Intelligence system.

5172703 STUUNISAANA 2(2-0-4)

(Marketing Systems)

ArUsAunay : laid

(Prerequisite Course: None)

nshUsdwnatn n1snvuadIvung karn1996 UL (STP) diudszaunisnain 4P
uaz 7P; nsmanafiduindsusiedeya nslinsesdiemeluladmenisaatn (MarTech) lumsinsizvinain
waznIzuIuNsAndulavreuIlaa neAnIIULUSIAA N13AIVANAAIA N1TVINAINTTUNNITAAIA
Msas1auUsUALAE MsAsNsLUUYTINNsLALIURATA imandiasugie Anneiuazieandile
Anudusiuduaznsiiendetunaziu adnduvonasugia S5una wazyusu Anufuiinvousodny
waveudiBu; seduTLLazsiugame egadussuuuandinney

Market segmentation, targeting and Positioning (STP); 4P’s and 7P’ s of marketing
mix; data driven marketing; marketing technology (MarTech) tools and marketing analytics;
consumer decision making process and consumer behaviour; market regulation; marketing

activities; branding and integrated communication; digital campaign; economics geography:

av
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Intersection of the economy, the government, and the community analyses and understand the
interrelated and interdependent, social responsibility and sustainability; aggregate and micro level,

systematic and analytical.

5172704 nMsdeneiuazansiiuguadeyaiiiensdndulonisgsia  2(2-0-4)

(Data Analytics and Governance for Business Decision)

ArUsAunou : laidl

(Prerequisite Course: None)

N uN1IINN1TTeLa Fensuasinaliansisteya NMsdaueteyn nsasalinanig
gsivndeyaiionisindulanisgsia Tiun nsliuasdmivtoyaidilasiaiauazdoyailifasiain
(structured and unstructured data) Lﬁa%’m‘iﬁwmumqqiﬁa N13NgINTALLIL NN 19gIRY N1ua
Undosduasasgiudoya Suundnnisdeya Jinsieiasesssuanuvasndy waznsidudiudivesdoya
runsifin edesiunmsinnisteyafinindstdniam seudmsinmsianain

Introduction to fundamental frameworks: data extraction techniques; data
presentation; creating business models from data for business decision- making; utilizing and
storing structured and unstructured data for business reports; business forecast; data stewardship,
data security and protection; data management; analyzing through case studies of data ethics,

security and privacy against mishandling or data mismanagement in modern business.

5172705  \ASWgAEASTIND 2(2-0-4)

(Business Economics)

FyrtsAunau : laidl

(Prerequisite Course: None)

AN5IAENI19VDUATYFANANTUAL FULUUNIUATETAY AANTTUNIAUATEEAR ngseidey
waran iU Inanen1sMuuUANAaNENIEIRLLALEINIBE19Ls UNUINVBISTUIALUNITUNINWE LAY
panngizlou ulsuisiasygnaunniakasnguiirsegranslunisinuaselawaziginsgsna
psAUsENRUMAATYERIganAisTuNsHaLazUIS Tassamainuazmain Uszdnsnmvosmain
WATANUALLIAIYBINATA LATEFAERSHANTTUlanATndkarndeuuinun nagnsnegnalaenisiy
walulad sudsnsBeuiintenaasgmansdu q vt

Broad overview of economics and economic models; how economic activities,
regulations, and institution shape social and business outcomes; role of Government intervention
and regulations; macroeconomic policy and economics theories of income determination and
business cycle; microeconomic component on productions and firm, market and market
structures, market efficiency, and market failure; rationality and behavior economics; globalization

and ASEAN Plus; business strategy with new technology; cutting edge topics in economics.

av
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5172706 N15RUSINTENINUsEINA 2(2-0-9)

(International Business Finance)

AyrGeAunau : il

(Prerequisite Course: None)

ndnmstBidesiu madinneiumsiulsznnig q Wy suga suilsmamu sunsua
Rudn @01usn9nITRUYBIUTEN UTTanueenIsIEaNy AINTTIUTI8UNIMTRUSENINUTEINA
TWNMTAATIEAATINTUAZ M IMUINKAABULNY T5N1sdunuULayUseiliuyarveIuTsn alulad
n13dugalng (Fintech) Wy N15lERuARYa Runsudnsiadu (Cryptocurrency) nsudasdunindlu
sULUUAITa walulagudeniwy (Blockchain)

Basic accounting principles; Analysis of various types of financial statements such as
balance sheets, income statements, cash flow statements, Company's financial status; Type of
funding; International financial reporting standards (IFRS); Capital budgeting analysis and return
calculations; Cost of Capital Firm valuation; fintech, such as cryptocurrency, tokennization and
blockchain technology.

5172707  n159AN13KUTENBUN3TINRTENINUTEINA 2(2-0-9)

(International Entrepreneurial Management)

AyrdsAunau : il

(Prerequisite Course: None)

AuANwzLarJULUUTeIUsEnaunskazgunlueddns nsussendldesdainuilunis
Jnnsesdng FBnnsdansyaraluesdns deUszneude msaiaussiuaale msnsedunnuiidiusom
n9tuue P385550lUN19135A9ANUTURAYOUABAIAY 5ITUNAUIE NITINWHUNITIANIT AADATUNIT
A55UARAINT MIUTEHUAMBULNULAENTHRIUIMTHEINTYUAAS

Traits and styles of entreprenuere and leaders in organization; organizational
management knowledge application; personnel management methodologies; inspiring, engaging,
motivating and coaching; business ethics, social responsibility and good governance; functions and
activities of management: planning, organizing, directing and controlling; functions and activities
of Human Resource Management (HRM): organizational structure, job design, recruitment, appraisal,

compensation and employee development.

5172708  uIANTIN ANUAAATINATIA LAZNIIAIANITAISINT 2(2-0-4)

(Innovation, Creativity and Business Foresight)

AdeAunau : 14l

(Prerequisite Course: None)

N138NIEAUANNANATINETIA N1sasuinnssulududl nsnain nssuIun1Aiugsne
sULUUESAY uagszuUiinansgIna nsvuaunsaieuiansssiunszuumsideiienisamulunis
Usgnougsia wansenuitinannnaluladienisuszneugsia msaiisyarlidsussivg neususiiu
anunsaidaesTuinssEauALAn sefuAmundoNveaaluled uuiAnuianssumsisauiiionts
W fidadu

av

andunsinnstygrAtad 23



Techniques for enhancing creativity; innovation for new product, market, process,
business model and eco- system; innovation creation process through research for investment in
business operations; nature and impacts of disruptive technology; open innovation; new product
launch and adoption; value creation of invention; scenario scenario planning method included
brainstorming; Technology readiness level (TRL); social innovation concepts for sustainable
development.

5172709 §33U10UNA 3U5ITN LLazmiLﬂuﬁﬂizﬂaumiLﬁaﬁdﬂu 2(2-0-4)

(Governance, Ethics and Social Entrepreneurship)

vrdsAunau : il

(Prerequisite Course: None)

ANufeINsvasdny Uy JoyvnvesdialuszAuuunyd anvazeusznaunis
wazfuszneunisiansiiiedsey ssdnsitliuanamearils sssuniuia vanuftRmeasesssuiatuayy
Fipufiaiaduasansimniisiuresesinsuardany

Community and society needs; problems of society at the international level;
characteristics of entrepreneurs and social enterprise entrepreneurs; non-profit organization; Good
Governance; ethical code of conduct that supports society to strengthen the sustainable

development of organizations and society.

5172710 msuuiéu'm'ﬁ‘dssaumszﬁwmﬁqiﬁﬁ) 1 2(2-0-4)

(Integrated Business Experience 1)

ArUsAunay : laid

(Prerequisite Course: None)

msundeymmegsiannuaieysses finvemsdindulaniegsia nsussgnduasysannis
anufrunsdidnviitoudlodgmimnsgsia msdnnisanud; nsdnedsiiansugy i nsAneged
AIINY; ANUANATINATIANNIGINT

Business problems solving from various perspectives; business decision skills;
application and integration of knowledge gained in previous subjects to solve business problems

through case studies; knowledge management; critical thinking; logical thinking; business creativity.

5172711 N13YIUINITUTLEUNITAINING SR 2 2(2-0-4)

(Integrated Business Experience 2)

Fundadunion : laid

(Prerequisite Course: None)

nstlfnwigsfaluiuiazendeu Plus nMsdsoanuasdnd1dudA1uazuinis n1savu
1AgATEUNFNAINTTUNIGINIAI 9 LU A15AAIA NITHER N1TEU LaEnN1TTANIINTNEINTYAAS
FeUssavgsianatsgUuuy iy amuesisua fanisud wisuled lumainasnssy mansude
N135UIANSRAZNSAUEN N1sthanuAnldrininduarauassassiunluinueudlatdymilungy
MsduusugshatiiednuesAusznaufidfny
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Selected case studies of doing business in China and ASEAN Plus through export
and import of goods and services, as well as direct or portfolio investment; on various business
functions such as marketing, operations, financial and HR management; with various business
formats such as wholly owned, joint venture, franchise; in various sectors such as agriculture,
manufacturing, banking and retailing; problems solving skill utilization as a group (using critical and
creative thinking) business simulation for successful start-up including writing business plan
through new business launch.

3) NUINIY AN

5173701 gsnaluAsTEgnanaa 2(2-0-4)

(Business in Digital Economy)

FyrTsAunau : laidl

(Prerequisite Course: None)

wWiswgnaRIvialuyuuesszaulan n1sdndsuuuuasugiandviatugiininendey uinnssy
Lazgsnandsia nislmaluladidfaiiefiuuszansninmiegsia msafrlemanazyadiiunig
WiTEgNIvedgInalml wInNTIUBIANT NagNSgINIRIa

Digital economy in global perspective; digital transformation of economy in ASEAN
region; innovation and digital business; applying digital technology to increase business efficiency;
creating opportunities and added economic value for new businesses; organizational innovation;

digital business strategy.

5173702  wInNIsuaMsUAaIA A 2(2-0-4)

(Innovation for Emerging Markets)

FyrTsAunau : laidl

(Prerequisite Course: None)

nsafeginatusaalvaleglduinnssy nsw3eun1s n133AN1T NSNS MIALETUNTT
uazAasuRanssunagsiasyineUszma luannegsRafidsuwasegaenna medamsanadusius
fenuviannnaneluuunuay Tansssuiiuansieiy Feufriiuaiusindefuiusing Launch Pad Tu
Qmﬁ’mﬂiill

Business development using innovation in emerging market: preparing, organizing,
participating, carrying out and following up international business activities by dynamic business
environment; managing diverse relations and contacts in different contexts and cultures; learning

through collaboration with industry Launch Pad partners.
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5173703  n1sRudmiugsialng 2(2-0-4)

(New Venture Finance)

IydeAuniou : 1l

(Prerequisite Course: None)

M3IPHANIATINUYRIUTEN Anwduyuilarlaseaialiunuuesussn Anyinseuiuns
msdinAulannansiiu msudmiuduszneumsluel esdusznouvesdammenils yarveaiusiian
nsUssillugariusdmsuaziuaniiy msiessitarysaiiiulassnisiientsdndulaasu msussidy
yaAUITnnsdaiusniinig mnufidesiuieafuiiume nisssauyuainyanaialunietnasyu
segeruUledfiina1d

Financial performance of a firm; cost of capital and capital structure; capital budgeting;
Entrepreneurial finance for new venture; valuation for portfolio investment; times value of money
and term structure of interest rates; valuation for merger and acquisition; introduction to Fintech;

Crowdfunding through funding portal.

5173704  n1snlaasAnssuads 2(2-0-4)

(Understanding Contemporary Organizations)

AyrdsAunau : il

(Prerequisite Course: None)

AN laluseAnssiuady MauedAnis 1AsasILaEN1TRENKUUBIANT N1TOBNLUUA)
US58188NYRIZIY N1580NUUUTURBUNTSHNIIY LLmvmﬂ731/7’1ﬂm‘ﬁQﬂﬁmﬂmsﬁuiﬁﬂummgﬁﬂu
ATTUIUNT NMITALKUNIUIUDIANT

Understanding of contemporary organizations; organizational theories; organizational
structure and design; job description design; workflow design; standard operational procedure;

organizational departmentation.

5173705  @nMEUINRBUTINTINELTY 2(2-0-9)

(The Contemporary Business Environment)

UeAuniou : laid

(Prerequisite Course: None)

NTIATIEAANINKIAGOUNNFIAN N154lRY LATEENA NYseleu Jannain1sALETLuY
WINAkAENNIA N8 TausTsu nYyueserinlseme Tu8In1s3nnsgnagnsseaulan Usenausie
WhineuagingUssasdfiinainnsiesgsi SWOT nagnsseduasang madonidsnagnslunisdanis
3AIMTAUTEINUEIA ArenIuAABIINSRTanUAsy AT nvateRIul e Ruas
TAUSTINVDIINU warUsznudnagnsvesusendudlunatainlml anuliwiueunasdudeu
szaulan BVENATDIANINWIATOUMNAUATEEAY deAnimusssy Msilleeiisgead wazmalulag suis
msindunsunsnusadenagns ansulevesiazervginssumidluiues

Country evaluation through social, political, economic, regulatory, bilateral and
multilateral FTAs, tax, cultural, international law, and technological perspectives; strategic

management in global setting: goals and objectives based on SWOT analysis; corporate strategy;
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entry strategy; managing international trade, investment, and foreign exchange risk; cross cultural
and diverse work force; strategic issues of emerging market for Multinational Company (MNC),
uncertain and complex global; influence of the economic, socio-cultural, political, geopolitical, and

technological environments: implementing strategic interventions; cyberwar and cybercrime.

5173706 nilgyynziusanlunisdnnis 2(2-0-4)

(Oriental Wisdom in Management)

vrdsAunau : il

(Prerequisite Course: None)

gz usonanussna Wy Ju guu Suidswazysemedluieonzusenidedd
Imaﬂiamqmmizﬁﬁmawﬁya WILAZNVSANAUT LagN1583U8NIAAN IUUTUNNTIANITNNNGSAY
nMsBeuinguimnndeuiionsuimsgaia mavszgndldnagndmammsveseuaznagvdnanadndu
AULANANLAZANUANIUTUYTZNINULIANLARYORE Tueonuaznz Tuan TdANuAnasaTIATINaNE
LLazQﬁﬂmmwmziuaaﬂLﬁ'ayimmiqﬁ{]fuuiyﬁm’"muﬁiiuLLazﬁz’J’mqsﬁfu

Oriental wisdom from South East Asian countries and also, China, Japan and India;
essences of Confucianism, Taoism, and Buddhism; case illustrations in business management
context; learning Go game for business management; applications of Sun Tzu and other classics
of military strategy; differences and reconciliation between the oriental and western management
thinking and practices; use contemporary innovative thinking and Eastern wisdom to integrate

cross-cultural and cross-business wisdom.

5173707 wuINNITIgsNAluIuLaza e 2(2-0-4)

(China and ASEAN Business Practices)

AvrUsAunau : laidl

(Prerequisite Course: None)

nsdiAnurgsnaluiukarendeu nsdeesnuazd@umuazuInIg Msaulagns
HIUNGUANTTUNNETIAWN 9 18U N13AAIA N1THEN N1TEU UAZNITTANITNTNINTYARR MBUTELAN
gianatesULUY 1y asuiewieun Aanistaud wisulyd lunianeasnssy mMAmsuaR MIsuATg
wazN15AUAN

Selected case studies of doing business in China and ASEAN: through export and
import of goods and services, as well as direct or portfolio investment; on various business
functions such as marketing, operations, financial and HR management; with various business
formats such as wholly owned, joint venture, franchise; in various sectors such as agriculture,

manufacturing, banking and retailing
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5173708 funungsnausEmAluLasa Loy 2(2-0-4)

(China and ASEAN Business Immersion)

AGeAunay : laid

(Prerequisite Course: None)

dunugsiauseimaunseadou 4-7 Ju ihlnAnwmudsdniynnig P151vnnsseaugs
vio fuims adsUszaunsalluBsmsmnnsasy giietiuni Jausssunazvionfiondsssumna

Face to face contacts with scholars, government officials, and business managers;
firsthand experience for the culture and nature in a 4-7day field trip in selected places in China

or ASEAN countries.
4) n1SAUAIDESY

5174701 n1sAuAI1dasE 1 3(0-9-0)
(Independent Study 1)
JvrUsAunau : Tafl
(Prerequisite Course: None)
= % ;4 1 I3 YV @ % L4 ldl Y A vV 1 -
sanwAuaIegradusyuu Wnglinduluaiuiteanieiladenasst) wu nsiaun
nandauailual n1sUSudsanseuIuns nsliadigsfalui 1asenis CSR nsAnwinginssuguslaa

= %

ndAnwidesidmiunszuiunsaiafingn wieuduihnisaande Muusiaguszasdvosnsfinw
AUATDATE

A systematic study with a specific theme such as new product development,
process improvement, launch of new business, CSR Project as well as consumer behavior. The

students must participate in the actual process, and define the subject and objective of the study.

5174702 N15AUAIIDETE 2 3(0-9-0)
(Independent Study 2)
AyrUsAunau : laidl
(Prerequisite Course: None)
nnsanwiAruaednduszuuluseds n1saunindasy 1 dn@nwidesiauadu
Feunansinwegnluszuy Ingriunszuiumssiusdeya nslesgiuazniseiusena
From the systematic study in the subject of Independent Study 1, the student must

report the outcome in a systematic manner through data collection, data analysis and discussion.
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