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1. Yiugrveanangns

Bevgmsdeasnudnguigsia ysanmsenuiidegsia dauuasiausssy malulad
ANTAUNA UAZLUIAANINUTANTTUNIUNTEUIUNITANILATIENAETANTEUIUNITISBUNITABULUY
Work-based Education ilon1sihauiedaansisuy nieusuanuasuuas 1AISITULALITUTTTY
Tunisusenaue1dn

2. IUITAIAYIINANGNS
véngasfaumansiadin ayinamsanguilonisioamiagsia ndngasuiuuss we. 2568
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2.1 tendntudelifinnudsmgdunisdemsniusinguldeganmngaunuse fu
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ilemeUaLDInIIFBINTYBIFTUUTNIHIUNTEUIUNSSEUNNSABULUY Work- based Education
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2.5 Wenantudislsitinrmanunsalunsusui duudgnla (Resilience Mindset) nioxsu
mnwaullas hawsmfuiBulugugiiiuasda seinansisas

3. HAAWSNT5I38UVRMANGAT (Program Learning Outcomes: PLOs)

Domain of Learning

HAANSN15I3eUVamMANgNT Cognitive Domain Psychomotor | Affective
(PLOs) (Knowledge) Domain Domain
R|U|Ap|Aan| E| C (Skills) (Attitude)
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1) vuandvAnemll  UnAnwideuseusiein uulitesnia 30 miieia Aal
1.1) MuIndnanenivasiledy (PIM) 37U 12 wilefin Mvuslitdn@neiseunsu

719 4 518391 AU

RAYN Fodun wiein | AwUsAUnau

1010101 | amwilneiitenisdeanslugadda 3(3-0-6) -
(Thai for Digital Communication)

1010102 | Vvt dtanditenisdnnis 3(3-0-6) -
(Philosophy of Panyapiwat for Management)

1010103 | adinmansifiensiensivarinaula 3(3-0-6) -
(Mathematics for Analysis and Decision Making)

1010104 | Fawailonivia 3(3-0-6) -
(Digital Citizenship)

1.2) vu2nAIansisIn aruulitesndn 18 wulein frualidndnwndanseululsas

ngu laun nguniwiiiensdeans nquiilnuasdiauunianugy wazngunsInnsuazuinnssy nquas

laideenin 3 nhein lngazdesimiieinsiulidesnin 18 viienn

1.2.1) NgUATSUNBNITHRET

RAIY Fodun wdaein | wUsAUnau

1021111 | mwiuimusssulne 3(3-0-6) -
(Thai Language and Culture)

1021112 | mwnglugruzawiaalsemna 3(3-0-6) -
(Thai as a Foreign Language)

1021113 | wdnawwaznsldniwing 3(3-0-6) -
(Language Structure and Usage of Thai)

1021114 | mMseusenidesniwilng 3(3-0-6) -
(Thai Oral Reading)

1021115 | 3alne gidyalve waziausssulne 3(3-0-6) -
(Thai Way of Life, Wisdom, and Culture)

1021121 | mwganguludinuszdniu 2(1-2-3) -
(English in Daily Life)

1021122 | mwdangululanaiell 2(1-2-3) -
(English in Modern World)

1021223 | mwdanguiilegsianazasynau 2(1-2-3) -
(English for Business and Work)

1021224 | mwndsnguiiiensuiausegainassd 2(1-2-3) -
(English for Creative Presentation)
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W Fodwn wiqein | FvUsAunau

1021225 | MW99NGWATITINT 2(1-2-3) -
(Business English)

1021226 | Muwdsnquriude 2(1-2-3) -
(English through the Media)

1021227 | Mmwdsngquilonsasiasiuuazdunsal 2(1-2-3) -
(English for Job Application and Interviews)

1021328 | mwgengudniunsaeuinunggu 2(1-2-3) -
(English for Standardized Tests)

1021231 | mwuluiinuszdniu 3(3-0-6) -
(Chinese in Daily Life)

1021232 | mw13uiiiegsfauinig 3(3-0-6) -
(Chinese for Service Business)

1021233 | nmwn3uludtingu 3(3-0-6) -
(Chinese in Office Work)

1021234 mm%mﬁamsﬁaaﬁmqqsﬁa 3(3-0-6) -
(Chinese for Business Communication)

1021241 | mwulsunnludinuszdniu 3(3-0-6) -
(Burmese in Daily Life)

1021242 m‘mLﬁaumﬁamiﬁamiﬁﬁﬁ% 3(3-0-6) -
(Burmese for Business Communication)

1021251 | mwivusludiinuszdniu 3(3-0-6) -
(Cambodian in Daily Life)

1021252 mﬁmmmtﬁaﬂﬁﬁamiﬁﬁﬁa 3(3-0-6) -
(Cambodian for Business Communication)

1.2.2) NGNTINUALHIANLIAINGY

W Fodwn wdawin | FvrUsAUnNaU

1022211 | uywdvaniii 3(3-0-6) -
(Multi-Dimensional Humans)

1022212 | Anusnlazdunusnn 3(3-0-6) -
(Love and Relationships)

1022213 | Slanning 3(3-0-6) -
(World Wide Perspective)

1022214 | Anden M uwazanudby 3(3-0-6) -
(Environment, Development, and Sustainability)

1022215 | WiARSTILMIAUNING 3(3-0-6) -
(Miracle of Good Health)
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1.2.3) nguN15IAN1TUATUIANTTY

WY Fodwn wdlein | Av10sAURU

1023211 | vundenteygriim 3(3-0-6) -
(Panyapiwat GO)

1023212 | winnssudunsimuaunImdin 3(3-0-6) -
(Innovations and Quality of Life Development)

1023213 | M3dmsnsiuiiedin 3(3-0-6) -
(Financial Management for Life)

1023214 | n33anTsgInagaly 3(3-0-6) -
(Business Management in New Era)

1023215 | weluladidvadienisvhau 3(3-0-6) -
(Digital Technology for Work)

2) vndvane Tnanwdesdinusedvlumanivienis s1uau 87 miedn fil

2.1) ngudvunu Wiseudui 12 vidwin anseivisieludl

@I Fodn wiaein | FvUeAunau

1501206 | MIAAIALALNNTIANITTINIAINA 3(3-0-6) -
(Marketing and Digital Business Management)

1501207 uﬁfmﬂismﬁugwmﬁaqiﬁﬂ 3(2-2-5) -
(Foundations of Innovation for Business)

1501208 | peuiiILnasgInamndva 3(2-2-5) -
(Digital Business Computing)

1501309 | MIIANITOIANITHAL TN INTUY Y 3(3-0-6) -
(Organizational and HR Managements)

2) ngudvtiedu Ti3ousuau 48 mhedn Mnseivrellil

@I Fodn nilein | Aw1UsAUnaU

1532111 | msvenidamudangquionisdeasiuedn 3(2-2-5) -
(English Pronunciation for Career Communication)

1532112 | hensaluaglassaianwsainguluuiunniegsia 3(2-2-5) -
(English Grammar and Structure in Business Contexts)

1532113 | nagndmsiamuwidnguiiternudilalusiunvnagsia | 3(2-2-5) -
(Strategies for English Listening Comprehension in
Business Contexts)

1532114 | nagnsmananwdanguluuiunmiegsia 3(2-2-5) -
(Strategies for English Speaking in Business Contexts)

1532115 | pMwidanquiiienisquanaznisaremnudusiusiugni 3(2-2-5) -
(English for Customer Care and Engagement)
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A

TRAIY Y2IY wdaein | JwUsAunau

1532116 | Nagnsn138uMu8anguluusunmiagsna 3(2-2-5) -
(Strategies for English Reading in Business Contexts)

1532117 | msdeanssznineiaussnidulangsfa 3(2-2-5) -
(Intercultural Communication in Business World)

1532218 | NagnSNIsWBUN®ISINg¥luuTunM1egsna 3(2-2-5) -
(Strategies for English Writing in Business Contexts)

1532219 | nagnsnisudaluuiunniegsia 3(2-2-5) -
(Strategies for Translation in Business Contexts)

1532320 | YiNWgYIUINTABIBINGYIIAR 3(2-2-5) -
(Integration of English Skills for Business)

1532321 | dununanwndanguiiionisdeasniegsia 3(2-2-5) -
(Seminar in Communicative English for Business)

1532161 | maeu§maufoadunmsnguiienisieansmegsfio 1 | 3(0-40-0) -
(Work-based Education in Communicative English for
Business 1)

1532262 | maeuimaufiRdunmsnguitensiessmagfio 2 | 3(0-40-0) -
(Work-based Education in Communicative English for
Business 2)

1532363 | maeuimaufoadunmsnguiienisiioansmnegsfio 3 | 3(0-40-0) -
(Work-based Education in Communicative English for
Business 3)

15320464 | maeuimaufoadunmsnguiienisieansmegsfio 4 | 3(0-40-0) -
(Work-based Education in Communicative English for
Business 4)

1532465 | maGeuimaufuisummsnguiionisdeasniagsia 5 | 3(0-40-0) -
(Work-based Education in Communicative English for
Business 5)

23) nguirdenanizdu Seuduau 27 misefin nnseivdeluil
2.3.1) ngudvnnugsnanisnadell
ThdenSou 3 9169w $1wau 9 miedn ansedvseluid

TRAIY Fodw wdawin | FvrUsAunau

1533220 mmé’mqmﬁaqﬁamww 3(2-2-5) -
(English for Sales Business)

1533221 | mwidanguiitenisdansnsdnasielval 3(2-2-5) -
(English for Modern Trade Management)

andunsinnstygrAtad 42




TRAIY Fodwn wdawin | FvrUsAunau

1533222 | awsangudnsuladanng 3(2-2-5) -
(English for Logistics)

1533223 | mw1sangudmsugusenaunisgsnaadelul 3(3-0-6) -
(English for Modern Trade Entrepreneurs)

1533224 | mwidanquiitegshaseninsseme 3(3-0-6) -
(English for International Trade)

1533225 | mwdanquilensdnnsanuduiusiugnin 3(3-0-6) -
(English for Customer Relationship Management)

2.3.2) NFUIYIAIUFINAIVINTS
Thdenideu 3 w1 $uau 9 miedn anseivsellil

@I Fadn wiein | v 1UsAUnau

1533226 mmé’aﬂquﬁaqiﬁaﬂﬁiIsQLLiu 3(2-2-5) -
(English for Hotel Business)

1533227 | anwdanguifiessfvansnistu 3(2-2-5) -
(English for Airline Business)

1533328 | nw8angudInsunuBLiuilazn153nivngsang 3(2-2-5) -
(English for Events and Exhibitions)

1533329 | mwidangquiiteusnisnsinides 3(2-2-5) -
(English for Catering Services)

1533330 | Awndanguitensuinisduiiunuinis 3(2-2-5) -
(English for Recreational Services)

1533331 | mwndanquiiteanufudadunisguandugninyanias 3(2-2-5) -
(English for Customer Excellence Service for High-end
Customers)

2.3.3) nguivrdugsiagunmuazanuiduagia
Tidenidou 3 18991 Fwau 9 miedn nseivsellil

TRAIY Fodw wdaena | AvrU9AuUnNaY

1533332 mmé’qnqmﬁaqiﬁaqmmwuazmmLﬁuagﬁa 3(2-2-5) -
(English for Health & Wellness Businesses)

1533333 mmé’aﬂqmﬁ'amiaua@qqmq 3(2-2-5) -
(English for Caregiving)

1533330 | anwdanguifion1sviesifiondaguaim 3(2-2-5) -
(English for Wellness Tourism)

1533335 | anwdangudmiugsiaemsiiiogunin 3(3-0-6) -
(English for Health Food Business)
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SHEIYN I2IYN Muenn | Fv1UIAUNaY

1533336 | mweengudniugsiafinug auwazainuany 3(3-0-6) -
(English for Fitness, Spa, and Beauty Businesses)

1533337 | mwndanquiiteanudsdusumiuiueyiia 3(3-0-6) -

(English for Wellness Sustainability)

3) nuAIvIaenkE’ UnAnwiesdnusedIviiunaneivuaenas 3w 6 miein
InfnwrarursaideniSeusiedvailaasuluaoidunisdanisayyadTad
m%aamﬂ’uqmmﬁﬂwlgu Tnodedldsummiiiureuainennnsdiuinwvidenuiiantiuimun vieldon
Gounindwioluiindngaadaaey

WY Y3 wiqena | Ivdsdunau

1535305 | nmwndangulusndedivia 3(3-0-6) -
(English in Digital Media)

1535306 | Mmwdangulununguuneniegsne 3(3-0-6) -

(English in Business Laws)

1535307 | amwmdangquiilonsaiailovnuaznisaievenan 3(2-2-5) -
(English for Content Creating & Live Broadcasting)

1535308 | AMwdangudIniunuaIunsuazLdingu 3(3-0-6) -
(English for Secretarial and Office Work)

¥ v
v v w1

el lusgdvmnivvesantuniivdeduneu anviaunsaeylialiindnwiameideu
Tusedvniuld lngaenndesiuAnenimvesdiSeuuazinsgun1sIanisinm
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6. ANB5UNYTIYIVN

1) BUIIVIRNE M
1.1) viuandndnuvalvasiiady (PIM)

1010101 mwlneiiNensaeanslugaddiia 3(3-0-6)

(Thai for Digital Communication)

FyrtsAunau : laidl

(Prerequisite Course: None)

nsdeansfeniw wsemlunisdeans ndnnisuazsuuuunsiiaussgsainassa
mslAsggsuans msfindulszifunnmsiliuazniseny mawdeslasades e wagnisdaddy
foyauiioniawn nseeniuuuazdavhdsiiaue inslumsiaueianmsliindes aren dmn ua
YAGNAIN Astinnsiaies mmﬂiﬁmﬁn N191359169799 N199AYIE LLﬁ%ﬂWiIﬁLLgJJQLLﬁWQLMQNa
paenIuMTdeuganNy Maleumes nsidoudiionsdeansessdifauy

Language communication; communication etiquettes; creative presentation theory
and patterns;, message receiver analysis; the practice of capturing the main idea from listening,
and speaking;, speech layout, content preparation, and speech sequencing;, designing and
producing the media; presentation skills, intonation, eye-contact, verbal message, and personality;
the practice of storytelling, persuasive skills, negotiation skills, debating, and expressing opinions;

writing summary, report writing, writing for artistic communication

1010102 Ufvadayanidaniienisdanis 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AyUsaunau : laidl

(Prerequisite Course: None)

WIAAYBIUMINGIREUUIDIANTTINIAL FULUUNITISBUTAIUANITHNUTTAUN1T0Ia T
(Work-based Education) 8ndnusaitlyayrAtmidifionisadradndnnistiidowdy andu viaudu
Wudmusssu wazdnanugndes a3esssulumsvinukaranuiuinveusenulaiuar Ay TNUsTTY
psAnsuazn1sUsusliiaenadesuimussmudunndts mtidmssuazanugniudossing Az
WAZATITHAN AABAIUNITINUNLLAZNNTASTNALNATINDE 19T ANAY

Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility for
oneself and society. Defining organizational engagement; leadership; supports. Planning for a

successful work-life balance
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1010103  adiadEasian1sinsziuazdnaula 3(3-0-6)
(Mathematics for Analysis and Decision Making)
Av1UsAunaY : laidl
(Prerequisite Course: None)

s

LUIAALTIAMAAIEASHALADR NENNITHALITNITNINANNA1EASNUINTTINAIPU LAy

a L4

wadansUszgndldluiinuszsiiu anumnsuazduneuresnssuiumsindeinsey waienis
ARl NTANTININYNITAATINTINE NTPUIUNMTIWAMANG N1TIATIEYRRRuuiun1sUsEnauednly
ouAn ABnIUMTIATIEiTeyalunsiaaulafleuitym

Mathematical and statistical concepts; mathematical principles and methods applying
for answers and techniques of applying in daily life; definition and process of analytical thinking;
decision- making techniques; critical thinking; logical thinking; reasoning process; break- even

analysis for future career; and data analysis for decision-making and problem-solving

1010104 3dwalliasfIna 3(3-0-6)

(Digital Citizenship)

AyrdsAunau : il

(Prerequisite Course: None)

unwalloudauazuuiltumaluladfidvia Jeyaruseivg (Artificial Intelligence : Al) T
Findszdriu msdududeyasouler msfwiviude nsiutnivasy (Fake News) msldimaluladdsa
s amanuanuaraieassd nisliiedesdieuvsiiudeyauaviausmividunuuesulal nislduey
witndulunisviiau msudndediviauaznisidenldedsifiansangna mslfindesieudaduteya
nMsaunukazviusuuguuuueeula ngraneginssuesulatl Avaviuazanunsenindads
sUuUUss 9 msfnwianadasadevesteyavulanseulal nasnsunistharusluvszgndldiiionns
UfjuRnulussdnsyalm

Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and diversely;
data-sharing tools and online co-working; using applications for working; digital media creation and
using sensibly; online conversation and co-working; electronic transactions act; copyright and rights

awareness; cyber security; and knowledge application to operate in new organizations

[
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1.2) BNINAEATUASTIN
1.2.1) nzjun’n-nl,ﬁan'lsﬁaa’ﬁ
1021111  AMenUImUsssulneg 3(3-0-6)

(Thai Language and Culture)

AyrdsAunau : aidl

(Prerequisite Course: None)

MsfnwnaTanm ke SausssunuUSunvesdiaslne mMdeseidvnavesdinudil
fone wardvsnavesnuiifinedny ruduiusseninmwiutausssuluseaudaay Usenouse
STAUATOUATY SEAUDIANT SeAUUTEINA uagseAvaIng

A study of linguistic and cultural dynamics in the context of Thai society, an analysis
of the influence of society on the language, and the influence of language on society. The
relationship between language and culture at the social level consisting of family, organizational,

national, and international levels

1021112 mwlvelugruzaedisssma 3(3-0-6)

(Thai as a Foreign Language)

AyrdsAunau : il

(Prerequisite Course: None)

vanmsuariiniinwgnisaununnwlngludinusedriu My niseonidesli
gndes msldd wazBouBesssloaitonisdeansiitaauiiussansnm

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication

1021113 wdnAwwazAskanIelng 3(3-0-6)

(Language Structure and Usage Thai)

FyrTsAunau : laidl

(Prerequisite Course: None)

lassasieniwing lassaianensdlunmwilng nsldalasadnguaazdselon n1sld
seAuAn n1sldnuilneligndesnuaniuguazaniunisal Jyminisldnwilngludagdu Aimsen
nsldn1wn saensumMsfnwunuiluufulswaemsldnuingligndesmudnuaeniwilng

Thai language structure; syllable structure in Thai language; use of words; structure of
phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage; study

of guidelines for correction and improvement of the use of Thai language

[
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1021114  n1saruesndesnIelng 3(3-0-6)

(Thai Oral Reading)

AyrdsAunou : Ll

(Prerequisite Course: None)

p3AUsENEUNATMaNNNTeueeNides afeawildlunseenides nstinufdRniseentdesli
gndastaiu mstinuftinisliiideddimnzautuaumnevesiluiunsing q fidmwadenisdeas
TiAnUszaviona

Components and principles of oral reading; speech oreans; practicing correct and clear
pronunciation; and practicing the use of sounds appropriate with word meanings in various contexts

for effective communication

1021115  Adlne gidyalne wazdmusssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AyrdsAunau : Laidl

(Prerequisite Course: None)

F8nlne pRdgyrlneanenudn af Anade gnSnduiulve uazusanmeTmussy
wauwR1e 9 Msuszendanuiaudilagivyaivewas Fausssulnglumsdniiviiauaznisuseneu
9fnpgeliAuaIANEN5T

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; the application of obtained knowledge and understanding of Thai
wisdom and culture for successful and happy living and careers

1021121  awoengeludInuszandu 2(1-2-3)

(English in Daily Life)

AyrdsAunau : il

(Prerequisite Course: None)

A warduiuiineadestunisdisedin Tassaasslonmuwdinguiiienisaunuily
FAnuszdnu madeudessmlndii nmsvenalszaunsaivemuies N15eueandsssium 18 way
Uslon masnaunisilafiedulannuanunaunueiudedivuary

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension using

conversations in modern media

[
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1021122  arwdengululanadylna 2(1-2-3)

(English in Modern World)

AyrdsAunau : il

(Prerequisite Course: None)

NFNAUIANTTOULNIWIBING Y LUTiNweN1THe N15NA NI LagNTTEY MILARIAIY
Aoy N3RaUAIAIN MsseunauWY MdnY d1uiu lassadamaniviiionisdeans nsesnides
o81agndes nsyansaunuludinUszdrfuiieanuiuaiouaziuseingnisalluanissud 21
nsnTeuindeTuusIsuaIna

Developing learners' English language competency focusing on listening, speaking, reading,
and writing skills. Improving learners' communication skills in up-to-date settings where cultural
differences are concerned; asking and answering questions, making conversations, having discussions.
Vocabulary and phrases used in conversations, correct pronunciation, and grammatical sentence
structures for any particular situation

1021223  aMwnSenquiiiegsnauaznIsIneY 2(1-2-3)

(English for Business and Work)

AyrdsAunau : il

(Prerequisite Course: None)

Adm duu waglassaienwssnguiiieatesiunuedn msysannismsils e
M591u wazmaidsuniwissnguluauedn muszgndlimwsinguluuniivainnanesenuos
rudefiviuatie nsaguam msuanidsuanudndiu mslideyasgnagnies msldnrwsnguiile
Ufduiuslunsininu saensuinsevlunsinsenisgsia

Vocabulary, idioms and English language structures related to careers; integration of English
listening, speaking, reading and writing in careers; application of English language in various contexts by
oneself via modern media; summarization and conclusion; exchanges of opinions; giving correct
information; using English language for interaction at work; and etiquette in the use of English language
for business transaction

1021224  ardanguiionIsyIEUDE9E519E55A 2(1-2-3)

(English for Creative Presentation)

AyrUsAunou : Tl

(Prerequisite Course: None)

et dunu waslassarsuseleanmundanguitisadesiunsiiaue diay nsw wae
wugll msldiaummuazetauntwlunisiiiaus mslinseidenimndinguitteunslulansoulay
ASWARIAMUAALTIL N13IeuRULazNaTslunsTaue NsiSesdiuiient Tuneuntsiniaus
msUsziunaiauevenuleaLazEdu naenaunsUszgndliteyanazdelimnzaniusuuuunis
UAUDOE1NETIETIA
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Vocabulary, idioms and English sentence structure concerning presentation; numbers;
graphs and charts; the use of verbal and nonverbal languages for presentation; analysis of online English
media; expressing opinions; presentation planning and strategies; sequencing of presentation contents;
steps of giving a presentation; evaluation of one’s own presentation and others’ presentations; and
the application of information and media appropriate with the patterns of business presentation via

modern media

1021225 ANWIBINQWLVIFING 2(1-2-3)

(Business English)

AyrGeAunau : aidl

(Prerequisite Course: None)

n15ils n1sye N1381u wazmsidountwidinguiiien1siiouinyTaussy fauniw
uaraTauMu dmsunsinsogsfivedslisdnina Jammnsieasmeiamsssunaziumansudly
meninsdinuluuiunveamsdndessialuaniunisalivainvane

Listening, speaking, reading and writing English for multicultural learing; verbal and
nonverbal languages for making business communication efficiently; problem solving in inter-cultural
communication; analyzing case studies in the context of business communications in different

situations

1021226 awSanguRIuEe 2(1-2-3)

(English through the Media)

FyrtsAunau : laidl

(Prerequisite Course: None)

A d1uau wazlassairenividenge Misadeatudnuazdoyaludeniasuy
MIyYsANMIIMSIte MIA MIs wagmsdeunTmsanquandeUssianang o msinnm MIasUaAy
MFIATERUMANTINNveI LAz Toyat1naT nasnIuNsIERIAN AR IR UMAN SaldArlu
HagtufiAndurialan

Vocabulary, idioms, and English language structure related to news and information in the
mass media; integration of listening, speaking, reading, and writing of English through the media;
interpretation; summarization; analysis of news and information sources; giving opinions about current

significant world events
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1021227  awdangeiiensasinsausazdunival 2(1-2-3)

(English for Job Application and Interviews)

AyrGeAunau : aidl

(Prerequisite Course: None)

Adndt druau waglassa¥renwdingy Meadesiuendn wihiianuivinveuves
ALY kagn1sadasau anuauisatuniseanidedlignees n1swseudiuaznsEsuyAinnm
Wenisdunivalau nsdiaean1sduntualany n1serudseniaduaiansey n1sidsuannung
Sidnmselindiiteaiasay mMs@euusyifde sudunedanisnsenuuurasuguuuusms o

Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly; preparation
and personality enhancement for a job application; mock interview; reading of job announcements;
writing of electronic job application letters; writing of resume; and techniques to complete application
forms

1021328  AM¥1BNQEEMTUNTHOUIANINTFIU 2(1-2-3)

(English for Standardize Tests)

AyrGeAunau : aidl

(Prerequisite Course: None)

UsTasAraINTaaUnsgIulugULuuAn 9 lassainadeasuinuinsgiunwidenguiag
Tassadensiong welamsdnnisian 33nsuastemnsaiasaey Ranvnuensilaiedulanud ey
nsilaedulamnuedrsazidon nsyariiedeansluiinusedriunasnaiiiedninyg n1seuLile
Fulannudifey wadanmssnid madeuussens aseunquAd waghensalnwdanguiusing
TudeaauinuIngIuAwdinge Rnluinven 183N Ba1NN1syintadasy IAN1AsEIURUUTIA0Y

Acknowledgment of different purposes of standardized tests in the market; General
structure of standardized tests and their assessments; time management; application channels;
development of English skills; listening for the main idea, listening for details, speaking for everyday use
and discussion, reading comprehension skills, speed reading technique, writing for general purpose;
vocabulary and language structures used in standardized tests; practice English skills by taking a

simulation test

[
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1021231 a1y AuludInUszaniu 3(3-0-6)

(Chinese in Daily Life)

AyrdsAunau : il

(Prerequisite Course: None)

dndnuwsiudu Ardnsivazussloafinuvesludinusedriu dnstnuznisilauaznisya
nsuugihdudosdu nisvensiuauuagiaan nisventuiian nisuaniieni ARBAIUNITITEUS
YUUFTIUHUULAZ INUSTTUAY

Phonetics of Pinyin alphabet; conmon vocabulary and sentences in daily life; practice of
listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling dates

and time; giving directions; and learning about Chinese traditions and culture

1021232 AT"IuLagsiauinIs 3(3-0-6)

(Chinese for Service Business)

AyrdsAunau : Laidl

(Prerequisite Course: None)

AdmsinazUstloaierfugsiauinig Bnaunuiniwduiiisadestunisiauntiu
AsuuztnanSue nsteviedud msdnausldsladu nsliusmsdulnsdmriuaznnsdiszidu
msaunuiteliautiemaegni UssgndldnnIussanunisaldiass naenaunsioudinusssy
Tumsanliugsna

Vocabulary and sentences about service business, practicing Chinese conversation related
to counter work in shops; introduction of products; buying and selling products; presentation for
promotion of products; provision of telephone and payment services; conversation for provision of
helps to customers; application of Chinese language usage through simulations; and learning of culture

in business transaction

1021233  arw3uluditneu 3(3-0-6)

(Chinese in Office Work)

AyrdsAunau : laidl

(Prerequisite Course: None)

uUsTTUeuRazTausTIHIY MdwiuarUseleadieatudiney sundsazmindiay
Suiinwou mstinauvunluaniunisaldiaesing 4 mevinme nsduawalny msveatau nswalud
Usea N1SIAneUaUNUINIIN AN

Chinese traditions and culture; vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how to

leave work, how to speak in meetings, telephone conversations

[
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1021234 awnIukilenisieansniegsia 3(3-0-6)

(Chinese for Business Communication)

AyrGeAunau : il

(Prerequisite Course: None)

Adnvinazdszleaieatunisiasainiegsio nsdanuie n1sdnuseya nsdaue
ANUFURlnoUNYITUMNTANTTTULALVUUSTTUTENTY AABATUATITAUNUININADIUNITAITIADINY
USUNNEGINT

Vocabulary and sentences about communication in the context of occupation Practice
conversations about business negotiations, making appointments, arrange meetings, presentations, and

trading etiquette with Chinese people

1021241 Ay ndsuNhuTINUITI1IU 3(3-0-6)

(Burmese in Daily Life)

AyrdsAunau : Laidl

(Prerequisite Course: None)

Tassaswazndnliensal nmsitauaymseenidesnmundsundosiu Adwiuavdnaud
TWluTiaUsesn T nsaunun nsuendwau Fuavwazanaiiu nsueniuil aaensumdnyiiugiui
Aeadastunsvieu

Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers, numerals
and money system,; telling about dates, months and years; and basic vocabulary concerning work

1021242 mwﬁaumLﬁ'amiﬁ'amsqsﬁa 3(3-0-6)

(Burmese for Business Communication)

AyrdsAunau : il

(Prerequisite Course: None)

AfwiiAgdesiunsioansgsio mssumnmuwidlsunniiedestunisdeansgsia 1wu
msyaueduiuar nslHuInng n1saeunueufeInisyeIgnd1 mstauslusludy nswasududn
nsAudu aasnaunsinufdRluaniunisaldnaes

Business communication vocabulary; basic conversations in Burmese language concerning
business communication, such as presentation of goods, asking customers in order to provide services
to them; customers services; presentation for promotion of products; changing of goods; and returning
of goods. role-play situations

[
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1021251  ;wnuushudinuseaniu 3(3-0-6)

(Combodian in Daily Life)

AyrteAunau : il

(Prerequisite Course: None)

ANuULLALlATIATINNIBIYLT FNINET NMTERNEBINTYILUNT BNYIWALENUTID ANYikazsy
Ustloatiugiu nwenisils wa drdwisazduillfluiausssiu nisaunun msvensiuu Fuauuas
anaiiu nsvenufl seesaufdwiRupLiRgdestunviney

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday-life topic
vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and fundamental

vocabulary related to work

1021252 anwnansiilensaeansgsne 3(3-0-6)

(Cambodian for Business Commincation)

FydsAunay : 1l

(Prerequisite Course: None)

Adwifiiedostunisdoasssia msduauedud nsliuinms msaeununudosng
vosgni maauslusludu nsiasudui uaznisAudui naensunsinUftiaununauivusiu
A01UNTIADS

Business correspondence glossary; product presentation, customers service dialogues;
inquiring customer's need, offering a promotion, and returning goods; business role-play in Cambodian.

1.2.2) NENVIAUALHIANLIIAINGY
1022211  uyedRaINLA 3(3-0-6)

(Multi-Dimensional Humans)

AyrdsAunau : aidl

(Prerequisite Course: None)

MsuEINANLEIULYYEransog1aysang wAn Aade Usvauaznisldivema
UsziRmand 23sunssy AauzuazmusisuiindevasuitAnvesuyudliiianuuansia nasnauld
NTAANYT wazanIuNITaINa0Y

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and reasoning;
history; literature; arts and culture that blend human’s ideas to be diverse; and the uses of case

studies and simulations.

[
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1022212 AANUTNUAZAUNUSAIN 3(3-0-6)

(Love and Relationships)

AyrdsAunau : il

(Prerequisite Course: None)

Winwensididay MsUTuii nsasianudseivla msiayedinainaglukazanguen
ININYIFUAUSAIN N1TAT1IUATTAIANNFNRUS ANNTAUTZLANA 9 19U AUSNYIR ATEUN
WTANER3E warmsinaues nsadeaseuadi fnsnm aaenaunsiuiiefuanaydsuulas

Social skills; personal adjustment; how to make first impressions; internal and external
personality development; psychology of interpersonal relationships; building and nurturing
relationship; different types of love, for example, love of one’s country, religion and monarchy;

self-love; building a family, friendship; and coping with changes.

1022213 3lanndng 3(3-0-6)

(World Wide Perspective)

AyUsaunau : laidl

(Prerequisite Course: None)

derulangadagiu anuiudlowaganudandasenitnguussng madledasasugiavesing
9 Feu lan wwiAndnvuzskazanwuznigiuludrulanlagiu dnulnsuasTnusssuniels
nszualamAtod maemaumsudsunlasedlanlugafdsa

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.

1022214 Awanden NMIRAIUL wazALSIBY 3(3-0-6)

(Environment, Development, and Sustainability)

AyrdsAunau : aidl

(Prerequisite Course: None)

WuaAnAIwIndau nsawn waztdmunensaunAgedy (Sustainable Development
Goals: SDGs) Leis¥gAaTININ (Bio Economy) tATwgRaviyuiisu (Circular Economy) waglAsugna
31761 (Green Economy) msayinsuazmsiansdundenlufiu 1 01n1a neawazaeils nanseny
yeamsasuulasnnnsimudedinuuagdunndon wmmmﬂfﬂﬁﬂmﬁgﬂugmmaq{hLmﬂqﬂﬂa
waraudnynednusoduIndo

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development to
the society and environment; students’ roles towards the environment as an individual and a

member of society.

[
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1022215  WWARITOUMNEUAING 3(3-0-6)

(Miracle of Good Health)

AyrGeAunau : il

(Prerequisite Course: None)

ANudAyveguAwnedIn Jymavamvesaugalagiu nsuseiliuguain Wwuinas
wﬂaéfmiwmEJLLaﬁmblﬁmawuwé Iﬂsummil,ﬁazjmmw MIPUAZUNININ N15BBNANGNINNY sl uay
ndoluiinuszdiu sidanedeniuguam mufiuihmndneimansgunin wagngmans
Y@y

The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage; the
environment and health; the evolution of health science; and anti-aging medicine.

1.2.3) NFUN1TIANTHATUIANTTY

1023211 wnndeudyyfdmil 3(3-0-6)

(Panyapiwat GO)

AyrdsAunou : Tl

(Prerequisite Course: None)

A ngniinmsiaumnndey vinveuazsmaianmaaumnndey mlinmnndeuile

NWENITIWUNLLAZNITARAELAT5AY LurAAUINGoNAUN1TTANITNITRY N1TYTUINISG

f¥angussniumnndsuiionsiifiudinuwaznnsie naanuviIngeuiulyy1UseRvs

€

o

MU

ey =

Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial
management; the integration of oriental wisdom via GO for living and working; and GO and artificial

intelligence.

1023212 UIANTIUNUNSHAILIAMAINTIN 3(3-0-6)

(Innovations and Quality of Life Development)

yrdsAunau : il

(Prerequisite Course: None)

AUNLNY ANUEIRDY HazUISONUINNTTU NISAALTNEDNLUY (Design Thinking) N1539ANNT
niNgAun ey ANUNINEVBIAUAINTIN WUINNITHUUIANAINTIAMLEUTANTTY AABAIUNTT
aiassruianssuiiiisslovinoTinuywd

Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality-of-life improvement using

innovation and innovation for human benefit.

[
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1023213 n15dANISNNTRUNETAR 3(3-0-6)

(Fianancial Management for Life)

AGeAunay : il

(Prerequisite Course: None)

M15219uHUNNTRUAEeTe MsdanisnnsiulileTrguszasdianiy nsdmsisunauay
UszanudIuyAAa N15883 N13AIYU MSUTERU AYUADY LATHARDUWNIL N5 1UKUIATARN
MsRuiiledin Audoguuuusing 9 nagnsmetuldyanasssum waluladfunsiusazanudasnss
paonaLMIIANMINgINTFUnaLazyARaLioANLTifad iy

Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budgets; savings; investment; insurance, risks and returns;
financial credit planning for life; various types of loans; personal income tax strategies; financial
and security technology; and management of time and personal resources for sustainable prosperity.

1023214  n153ANT353NYANY 3(3-0-6)

(Business Management in New Era)

FyrtsAunau : laidl

(Prerequisite Course: None)

WnaFugsianioiamigsialul a3ussaunazessorussalunsduiugsio nagnsnis
Afiugsnagalyd N13eeNKUUALLUUNINGIAINITSEYleN akazimu1gIAY Nsasiusstunialalunis
\uduszneunts nsdalassainisesdns msdaviunugsie svefidndudmiunsdouunugsiad
asuduuazyszaunadse wmadamsinauslassnislddnamu nsdlfinwiAsafunisianiseda
Ausznounsiumegsia

The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to become
an entrepreneur, organizational structure, crafting a business plan; skills required for building a

successful business plan, investor-pitching techniques, and entrepreneurship case studies.

1023215  waluladddvaiiansine 3(3-0-6)

(Digital Technology for Work)

Av1UsAunau : laidl

(Prerequisite Course: None)

Waunisvennaluladfida nsldaeufinmedifionisdiuin nissenwuudulnnsfin
(Infographic) sanwuunmAdeulna (Animation) wazn1sad1esdousvay (Multimedia) Weadiu nnsld
iesilelumssenuuunsunudaiudeya Wonsdiwam Jins1zsi wanateya waznsiiauedeyaly
sULUULATUBSA (Dashboard) unugiinisle uwunmA15nsza1e naenaunisldinaluladiiienis
Anvieioans uazmsUszsmmidlnasiuies e (VDO Conference) msltmeluladAdviauuszuumamst (Cloud)

Development of digital technology; computer using for calculation; infographic design;
animation design; and basic multimedia creation; data management tools for data storage; data
calculation; data analysis; data interpretation and data presentation; dashboard; Pareto chart;

scatter diagram; communication technology and VDO conference; Cloud technology utilization.
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2) RUINIVANE
2.1) ngudvuny

1501206 N1IAAIALALAITIANITIINIAING 3(3-0-6)

(Marketing and Digital Business Management)

AyrteAunay : Ll

(Prerequisite Course: None)

UNUINUAEANUAIAURINITNAINAITE N1seaneaulal n1susmsdanislugalAsygia
fdrta nsdanisanuasuutaslugaiasugiondsa SausssuAdviameaduayugsianisadielnl
NOUUELATEERIAITE wuIfnlun1sdanisnisaainadelnd nszuiunisiigsia n1sidenaiauas
waAnssuguilaa mslémaluladansaumaiioinszsidoyanginssuduilan msnaununazivug
nagNSNSRAIAlUYARTTIA

Roles and significance of digital marketing and online marketing; digital management;
change management in digital development; digital culture influencing the growth of modern
trade; digital economy laws; concepts of marketing management: business procedures, marketing
and customer behavior research; the use of information technology for the analysis of customer

behaviors; business planning, and marketing strategies in the digital era

1501207 u’i’mniiuﬁug'\mﬁaqsﬁa 3(2-2-5)

(Foundations of Innovation for Business)

rUsAunay : laid

(Prerequisite Course: None)

flugu winms weenguiifiRetesiuuianssy BmavwnAsdadulunisvssia il
nslfinsesiiolunmsesnuuugsia 3n1sadraduduazuinsiiiensuausinufean1suosgnan
vannswarisnislumsiiausuundnssiafielildGuamu BnsmiuamudviugsiaGuduuas
Fuvulumsvenegsia mslienivauasmaliladansaumeiioniaueunaamauianss

Foundations, principles and theories of innovations; process to initiate business;
understanding of business design tools; process of product design and services to satisfy
customers’ needs; principles and process of pitching; process of finding investment for business
initiation and expansion; the application of digital media and information technology for the

presentation of innovative concepts

[
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1501208 AauinMasFINARIIA 3(2-2-5)

(Digital Business Computing)

AyrvsAunau : laidl

(Prerequisite Course: None)

nsldlusunsudssendludrinaufiinzauiuimaluladnisinnisgsfenda nsld
Tusunsusunisdanisienans Tusunsusunsiesginasdundeya [sunsusumsaisdetiaue
TWsunsudunmnuaziadiiie Tsunsudunisldnueundieduuuivled waznsidenldinsosiiol
W ANAUUTUNNNGGINT

Application programs appropriate for digital technology, as well as applications for
clerical and documentation management, data analysis and calculation, presentations, graphics

and multimedia, website applications and proper tool selection for organizations

1501309  NSIANITBIANITHASNINEINTUYBE 3(3-0-6)

(Organizational and HR Managements)

rUsaunay : aid

(Prerequisite Course: None)

ﬁugwumqéﬁumﬁmmi N139MBIANIT ANTNWINFONNNNITIANTT APUSURRATOURDEIAL
LAZI3HETINNNNITIANTEIANIS ATmETusIL Mgudnisdanisnineinauyed nslaseie
NINUHUNTNINTUYWE NMTasTmuaznIsandennineinsuywd MmsUssandldinelulagdaisaumea
L‘ﬁaﬁ’]LauaLLmumsW@uum%'wsnﬂiwwé N5IANITHANISUURIY ﬁm%uawﬁwﬁﬁugmmmm
HunsaifnuAivainviany

Fundamental knowledge of management; organizational management; managerial
environment; social and ethical responsibilities; foundations and theories of human resource
management; task analysis; human resource planning; personnel recruitment; the application of
information technology for the presentation of human resource development plan; performance

management; fundamental labor rights and duties, with an emphasis of various case studies

[
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2.2) ngu3YUeAY

1532111  n1seendeeniendangeiionisioansluaidw 3(2-2-5)

(English Pronunciation for Career Communication)

AyrteAunay : Ll

(Prerequisite Course: None)

mswauInnseanidesaszuarndyrurlusziuiuazuseleafiodostuanudilafinlunis
doans mwiiFesnmsnonidssiigniowuvdnmednaans wagmsiinoonidios tides maduides
\Fagas desvhnedn deadouszrined nmanaundwdes uazmnuvannvanevnsduiloslunsesnides
iieUszgndltlumsdoasiitensviluaanunsaiivannuans

A development of English pronunciation of vowel and consonant sounds based on
phonetic transcriptions of words and sentences to prevent miscommunication; a practice of
managing tone, stress, intonation, final sounds, linking sounds, and assimilation; accent variation

for applications to effective career communication in a variety of situations

1532112 lagnsaluazlaseaienwideangwluuiunniegsnag 3(2-2-5)
(English Grammar and Structure in Business Contexts)
AyrGeAunay : Lidl
(Prerequisite Course: None)
Tnssarshennsal vliauazmiinvesd 48 eyuszlen Uszsloannufien Uszlonnnnus
Ustlonnnudou uazdssloamnusiuanudeu nsidoussiudontindegsiaivanmans
Grammatical structures: parts of speech, phrases, clauses, simple sentences,
compound sentences, complex sentences, and compound-complex sentences; paragraph writing

in a variety of business contexts

1532113 nagnénsilsnudnguiiteanuidlaluuunmsgsie 3(2-2-5)
(Strategies for English Listening Comprehension in Business Contexts)
AyrteAunay : Ll
(Prerequisite Course: None)
watdanaziinwznisilsluszauai 28 wazUszlun nmaudss n159uviiueades ngils

duflosiivannuans melinsziuasianumnedosiuannuiunmiegsie dutngsia Tavan uasde

Tafiidy WeuaniudsuaruAaiuiduiunmedsnuuarssia

Techniques and skills in listening at the levels of words, phrases and sentences, stress
and intonation, accent variation; the analysis and interpretation of listening tasks in business
contexts through business news, advertisements and media to exchange opinions on topics

discussed in social and business contexts

[
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1532114 nagnsn1swanNIe8enguluuzunniegsia 3(2-2-5)

(Strategies for English Speaking in Business Contexts)

AyrGeAunay : Lid

(Prerequisite Course: None)

ﬂ’sﬁ%ﬂ’]i‘wuﬂ AsEUMUTT LU uTT s s insimes nsuansmaudadiu pstiaue
Foyalnaifuanuadosund anuiulalunisideans mssunuiaudnguluudundagsiafimnza
Audiauuaz IRUsTINILEnIUNTAITADY

Strategies for speaking in various scenarios, including face- to- face encounters,
telephoning, expressing opinions, and giving a presentation with an emphasis on fluency and
confidence; business conversation with social and cultural awareness in using English in a variety

of simulated situations

1532115 awdanguiitenisguanaznisaiisauduiusiugndn 3(2-2-5)
(English for Customer Care and Engagement)
dsduniou : 14l
(Prerequisite Course: None)

¥ o w [

nann1swazmalialunisguanazasisauduiusiugnd Ardnd duiu waglaseaiie

Y
v [

Uszleafildluuunmsgsiaionisquanazaiiennuduiudfugndn dnuazdiaunwdanguiild
sefuaugnm anumzaulunsldniviefiunviageauniwlfaonadesiunslenia
nmsanndgmlunsquanaraireanuduiusiugndn funsilfnwiiazaniunisaliaes

Principles and techniques of customer care and engagement, vocabulary, expressions
and sentence structures for customer care and engagement; levels of formality and politeness;
appropriate verbal and non-verbal communication; problems in customer care and engagement

through case studies and simulated situations

1532116  NagNSN1SEMUMEIBINgEluUIUNNINGINa 3(2-2-5)

(Strategies for English Reading in Business Contexts)

AUsAunou : laidl

(Prerequisite Course: None)

NaI8N1981U  NMTAATILAAIENTLAZNITAIAIANNIINUTUN NITENIUIUNTY NN
Foq ﬂﬂ'ﬁmﬂ'ﬁﬂsﬂﬁ]mmﬁﬁ@LLamWEJazLaﬂmmaaﬁam nsmANUvEnglagily MIoyuu JULUUNS
Beussaarmsiauemnudn wauuazgeUsasdvesiifounndedsiu dodidnmsetnd

Strategies for reading; word analysis and context clues; dictionary use; finding topics,
topic sentences, supporting details, implications, and inferences; patterns of organization; the
analysis of tone and purpose, with an emphasis on reading from publications and electronic

resources
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1532117 msaeansszvinedausssululangsia 3(2-2-5)

(Intercultural Communication in Business World)

AyrdsAunau : hidl

(Prerequisite Course: None)

FAuSTIH U158 MN1955A7 N13FeaInegsAa Ardeuuazuwlfnvedlanazfunnuaz
ngYuponfiidvdnadonisdomauaznisdniugsialutiogdu delusuiuuTaunisuazetauniv
nsidenldseauniwlvimanzaudvaniunisaluagusunmiegsna msussendldunuimauuinay
nyalAnwlugnIuMIaldnans

Cultures and manners in business contexts; the influence of norms and concepts of
western and eastern societies on modern business communication and transaction; an emphasis
on both verbal and non-verbal communication; language register appropriate for social and
business contexts; applications of role-plays and business case studies

1532218  nNagnsn1slisun wdaingeluuiunniegsne 3(2-2-5)

(Strategies for English Writing in Business Contexts)

FyrteAunay : Ll

(Prerequisite Course: None)

w&nn1s na3s warguuuuvesnsilsunwisinguililusugsiaiivainuats Adny
duu wazsyiunmeunzadlunsdey mammsidernuiiomsdeuldneuiuanvane vy
sUuuuBidnnselinduazionans ilevedeya Witeya Wy Soedeu ausTBmsudtym waznsideu
UseiRdusufieasinsay

Principles, strategies and forms of various English business writings; words, expressions,
and levels of formality in writing; the analysis of messages for composing and replying to emails
and correspondences for the purpose of inquiring, giving information, inviting, complaining and

offering solutions, as well as resume writing for job applocation

[
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1532219  nagnsn1suualuuiunniegsia 3(2-2-5)

(Strategies for Translation in Business Contexts)

AyrdsAunau : hidl

(Prerequisite Course: None)

ngufinisuaidosiu nénnsuasmaianisudatonaismigsia mnnwdainguiu
Mwlve waznelnaldunedingy Wi wuunesy uiwiu Juiinnsussyn unanulugng undnge
UAZUIANAIAINUTILADTENINBIANT TLAUNET ALLANANVNNAIALLAZ TAIUSTINIZWINEITAUATY
wazansitmineg madenliineluladuaziniesiielumstioudaiieglutiagiiuegisgni

Theoretical foundations, principles, and techniques of translation from English into
Thai and Thai into English, focusing on business documents, minutes, news articles, abstracts, and
Memorandum of Understanding (MoU); language register; social and cultural differences in translating
from source to target texts; proper selection of assisted translation technology and tools

1532320  YiNWLYIUINITATIBINHIIND 3(2-2-5)

(Integration of English Skills for Business)

FyrteAunay : Ll

(Prerequisite Course: None)

MIysanMITinuenwsingqudegsia nagnsuazmaia msiladieazuusziiiu nsnaiiie
wansanuAniueg 1 lusruy MmesiuiiengiifieaguussifiunnunauivinsuagunaunIegsia
madeulinsideyansads warn1sdeuddienalulssiumigsia

Integration of English skills for business: strategies and techniques for listening
comprehension and summarization; speaking to express opnions with structured thinking;
analytical reading of academic and business articles; statistical data interpretation writing and

argumentative writing

1532321  duauin1wisanguiilennsieansmiagsna 3(2-2-5)

(Seminar in Communicative English for Business)

AyrteAunay : Ll

(Prerequisite Course: None)

SULUULAEN T2 UM STAFULWILAENMSTAUTEYUN9EIAT MITATIEY UavtiduaunAIY
yagshadesiu nsedusts mslfudauaznisasuiniegsia nisagudeyaiiinaus nsysanmsosd
AMUINITINGY AIIUINNTIN Uszaun1sain1sRnufofeu waginalulagansaumna {1un1sin
Ufthmutumeunmstaduauiluanumsaisaes

Forms and procedures of conducting seminars and business meetings; the analysis
and presentation of fundamental business- related articles; discussion, argumentation, and
consensus decision making; summary of seminars; the integration of the English knowledge,
business knowledge, experiences from internships, and information technology, with practical

step-by-step procedures of organizing a seminar in simulated situations
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1532161  msizeuimaufiadiuntendenguiienisdesismegsie 1 3(0-40-0)

(Work-based Education in Communicative English for Business 1)

AyrGeAunay : Lid

(Prerequisite Course: None)

nsFeuinuensihnuiielfiisnnudlanuusndimssuimusssluni s
wagnsnAMNansalunsieaswarnnsUsEaLIY ImaﬁizazL’JmLLazﬁi’ﬂmu%b’ﬂmﬁlﬂﬂﬁﬁaL‘flul‘d
pufinuzUszniamelinisguanazmsseifiunanisuiRnuanernsdivinuuduimienud
Unwiluanuusznaunis dineenunansufifnuegiaduszuu uaznsussandldmaluladansaumnels

An internship in acquiring the understanding of cultural differences in the workplace;
development of communication and cooperation skills, within the duration indicated by the
faculty and under the supervision of advisors as well as students’ mentors; a systematic internship

report required; the application of information technology

1532262  msizeuimaufiAdiuntendenguilenisaesismngsia 2 3(0-40-0)

(Work-based Education in Communicative English for Business 2)

rUsAunau : laidl

(Prerequisite Course: None)

n1sseuiinuensinulunisdansgnaduius anudlalunginssuguilaauas
38553Uv0INTUSNslUgIRAAUAN T5eaunan1suURnu sUbuLwIAamauinnssuannsin
UAURNY wagnsUszendldmalulagansaunaldlunisinavesginduszuy lnediszasnauasdiui
s foRdulunuieuzlssmanelinisguasazmsszifiunansujifnuaineansdfivinm
saufuihauivinnluaauuseneuns

An internship in acquiring customer relation management skills, understanding of
customer behaviors, and service ethics in retail businesses; a systematic internship report; an
innovation project with integrated knowledge and work experiences gained; the application of
information technology for systematic presentations, within the duration indicated by the faculty

and under the supervision of advisors as well as students’ mentors
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1532363  n1sBeuimaufiarumnuisinguiionisieansmiagsia 3 3(0-40-0)
(Work-based Education in Communicative English for Business 3)
AyrGeAunay : Lid
(Prerequisite Course: None)
N13138U3AUNTUTMTIANISUEIUNN (Operations) Lagdumnes (Back Office) A1
Fiuazg msdanisanadauds maudledgmianzmi maieumelimusssuiivainvas Tng

Y
= o

fszeznauazdwiutilud@nufiadulumuiiaususznmanieldnisquasagnisuseifiunanis
UftRnuanemsdivinusuiurminauivinuluanuszneuns Snenunanisufifouegn
Juszuu warnisussgndldmaluladansaumels

An internship in acquiring management skills of operations and back office, leadership
and followership, conflict management, and immediate problem solving skills; working effectively
across cultures, within the duration indicated by the faculty and under the supervision of advisors as
well as students’ mentors; a systematic internship report required; the application of information technology

1532464  msizeuimaufadiuntendenguiienisdeaismnegsie 4 3(0-40-0)

(Work-based Education in Communicative English for Business 4)

AyrdsAunau : hidl

(Prerequisite Course: None)

msseudinuensldnwmdinguludnuuzianizvesgsiasumsiadela gsianunis
U3n3 videgsiaduaumnuazanuluegdinldogneduszaniam msiausuuinanisudlydymi
ABUALBIANNABINTTIBEFUUINS MsvheumeldTamsssuiivarnvans Tnefszezaiuassiuiu
s foRdulunuieuzlssmanelinisguasazmsszifiunansufifnuaineansdfivinm
safutvthauivinuluaauusznouns InenusamsufoRauegiaduszuu waznsuszendld
wialulagansaumele

An internship in acquiring skills in using English efficiently in businesses related to
modern trade business, service business, or health and wellness business; offering solutions to
meet customers' needs; working effectively across cultures, within the duration indicated by the
faculty and under the supervision of advisors as well as students’ mentors; a systematic internship

report required; the application of information technology

[
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1532465  n1sBeuimaufiadumnuisinguiionisieaisniagsia 5 3(0-40-0)

(Work-based Education in Communicative English for Business 5)

AyrGeAunay : Lid

(Prerequisite Course: None)

MsysaNMsesAmLinIegshe denuuayiansssu defdviauazmaluladansaume vinwe
mavhausazmsldnmndinguluodniauls maausuumamsuidgmiineuaussanusiossved
HSUUINs dnenunanisdUanu suidudszaiaanuivazuszaunisalannnisufiiau wagns
thiauosgaduszuu neflszeznauaziuudiludnujiadulumuiieazdszmansldmguanas
nMsUsediunansuftRnunnensdivinunsuiuiminuivinuluanuszneuns

Integration of business knowledge, social and cultural knowledge, digital media and
information technology, work experiences, and the efficiency of English language use in the career
interested; offering solutions to meet customers' needs; a systematic internship report; an
individual final project with integrated knowledge and work experiences gained and a systematic
project presentation, within the duration indicated by the faculty and under the supervision of

advisors as well as students’ mentors

2.3) nguivnaenanIzau
2.3.1) nguAvIsugsianisinadieln

1533220 nendsnguiiagsianisung 3(2-2-5)

(English for Sales Business)

AyrteAunay : Ll

(Prerequisite Course: None)

“aNN19 SULUY Yoemensvte n1sviegnth iy n1silauarlanisvie n15isandeses
mMsnauMANgnA Maifingene mssuflefutefesSeugndn ddmi du uarlassairsuselondl
Ayreafunisnelutesmagsiaivainmanslutlagiu msdeanslagldiaumuinazetaunwiseming
15978 LLazmﬁLﬂﬁwﬁgﬂu‘uumimaLﬁamauaummmﬁaﬂmsmad@ﬂ?gﬁ HUEnIUNNTAIINa9

Principles, sales categories, and sales channels; offline sales; opening and closing sales;
negotiations; replying to customers’ inquiries; increasing sales volume; handling customers’
complaints; vocabulary, expressions, and sentence structures related to various sales businesses;
verbal and non-verbal communication during sales; the analysis of sales categories to meet

customers' needs, with an emphasis of simulated situations

[
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1533221  mwndanguiiianisianisnisinasielal 3(2-2-5)

(English for Modern Trade Management)

AyrdsAunau : hidl

(Prerequisite Course: None)

M du warlassaisseloafifedesiunszuiumsnisdamsmsadielvel ead
\Wossugunisdanisnisdiun n1sdluguuuy Omni-Channel nsaauAudud Msuinisifioadns
enuianalaliiignAn NMsasnemusInilen1egsia MaussUunaIy WeensInTIEinILWINIg
maudludlgmmsgsiasunsianmsnsdadeln dunsdfnuiivanmans

Vocabulary, expressions, and sentence structures related to modern trade
management; fundamental knowledge regarding retail operations, omni- channels, inventory
control, customer experience and satisfaction, business partnership, and back office duties;
solution-finding and problem-solving abilities related to modern trade business management, with
an emphasis of various case studies
1533222 awdenquamsuladannd 3(2-2-5)

(English for Logistics)

AyrdsAunau : hidl

(Prerequisite Course: None)

At iy Tassasusgloanudanguiifeatumsdamsuasnisliusnsdmladannd
U N5IINIASIALALEZNTINTE TEMITUAT NTIRLLATANIIANIAIUAITILES nMSTUEREUA
msdanistnfanaznisdafvaudi wnasiiferdesiunsiseninasema nsnaunuiuasnsiaus
wmsmswdladymifnfunsufiinumaladaindrunsdifnu

Vocabulary, expression, and sentence structures essential for management and
service in logistics including inventory management and procurement, modes of transport,
planning and arranging transport, shipping goods, warehousing and storage, and documentation

relating to foreign trades; practices on conversation and problem-solving ability through case studies

1533223  awidengedmsudusenaunisgsnaadielval 3(3-0-6)

(English for Modern Trade Entrepreneurs)

AdsAunay : laidl

(Prerequisite Course: None)

mdnd d1uiu uaglassasnustleamwsangudmsugusenaunisgsnaadelual inwens
deansnwdanguiitethlUldlusuiifeddostugsiadioln Wy nszuiunisaiisgsisvuindn
nM33nn1snAdUlueeAns (Functions) 338535UNIANTUSIAY WAENITRONLUULKUTINY N5aTUAIY
fildanniserudeyainasmagsio msaguarmainmsils uaznisliinaluladansaumeaiiotiaue
Toyalunisusenauginaadel

Vocabulary, expressions, and sentence structures essential for modern trade
entrepreneurs; communicative English skills required in modern trade businesses including the

process of establishing a small-scaled business, organizational functions, business ethics, and

[
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design of business plans; summary writing of business-related texts;, summarizing skills from

listening; and the application of information technology for modern trade business presentation

1533224 mmé’qnqmﬁaqsﬁmzwd'\aﬂizl,wﬁ 3(3-0-6)

(English for International Trade)

AyrteAunay : Ll

(Prerequisite Course: None)

Adne drudu warlassairelselean1wdinguwainesAauinugIiaseniIlseine
nasiililunsiadessiniiiwazdeensenitsszina unaununiifedesiugsfaseninssina
1156M warIusIsuN1IgIisenineUsema matauawumensuilelavilugsisseninaseine
HIUNSHARIUNUMANLAkAENTAIAN YL UANIUNTAINNNGSAA

Vocabulary, expressions and sentence structures commonly used in international
businesses and business documents for imports and exports; dialogues, business etiquettes and
cross- cultural knowledge; problem- solving skills regarding international businesses through

simulated situations and case studies

1533225 mIwisanguitenisianisauduiusiugndn 3(3-0-6)

(English for Customer Relationship Management)

AyrGeAunay : Lidl

(Prerequisite Course: None)

Ayt dudu waslassarsussloanwndange Mdairsujduiusivanduazvinliiia
Anuiniriossdng anudiugiu udnms nagns wazuummemauitymlunisadeanuduiussening
aaAnsiugndn Msussendldunumanndvaznstifnunluaniunisaidnass

Vocabulary, expressions, and sentence structures used to interact with customers and
create brand loyalty; fundamental knowledge, principles, strategies, and offerring solutions to
build relationship between organizations and customers; and the application of role plays and
case studies in simulated situations

2.3.2) AFUINIAIUTIHAUINS

1533226 nmendsnguiitagsnanislssusy 3(2-2-5)

(English for Hotel Business)

AyrteAunay : Ll

(Prerequisite Course: None)

Ardmnt duu warlassaiasslonnwdengy dmiunisaesiinn sudeusudiunt
MUY uUINTeIMIsLaTAieRy n1sdenseu nmsuityianiznii n1stdesiunisgayide
MIENUVARNEY MIToNLTN AABAIUNNTABANTTUgNALAITIBUT TR Huan1unnsol
$1a09 MAwTzElymnsiiudnsdnmi wasdumdsiiintunielulssusuannsdifn

Vocabulary, expressions, and structures for hotel reservations, front office,

housekeeping, food and beverage services, handling complaints, on-the-spot problem solutions,
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loss prevention, emergency reports, maintenance, communication with customers and foreign
colleages; the analysis of problems in operation and back office duties through simulated

situations and case studies

1533227  pendsnguiitagsioanensty 3(2-2-5)

(English for Airline Business)

FyrteAunay : Ll

(Prerequisite Course: None)

il duau waglassaielsslennmsanguiildlunisiiusnsnmituuagnslauins
vuaiesdu msvszmanazlidoyaiidunazdedusanuazmnluaundu msseninslasasuas
NMBUSUMIAUNI A1519n150u Jevhuvesauudy nswnentdymviseanudesmsdmsuglagans
fldsnsmeiiuwaruueiosdu TasnsussndliunumansPuagnsdifng

Vocabulary, expressions, and sentence structures essential for both ground and in-
flight services; announcements and information dissemination regarding flights and facilities in
airport; issuance of tickets; confirmation of travel itineraries; flight schedules; airport security rules
and regulations; the analysis of problems and needs for passengers both on ground and in-flight,

through role-play and case studies

1533328 AW199NqEEIMSUIUDLIUALAaZA1SINENTTANIS 3(2-2-5)

(English for Events and Exhibitions)

AyrteAunay : Ll

(Prerequisite Course: None)

AN druu waglaseaireusslenniwidengulunisiideyawaznisindunuinis
mMsynaue MsUszamnay nMsdninssansuazaudiiud msdeuludsnunisdnay (BEO) nsilieu
anmnevedeya Msagudeya nsdneu nmsdauansdui msvinisiadssisnelusaznisuonantui
mMeewnmamsuAlytapn mauszgndldmaluladansauma msysannsesdanadiiiensinnud i
warM3iningsants kunstinufsimutuneunsiniuass

Vocabulary, expressions, and sentence structures essential for providing information
and entertainment; presentations, coordination, and organization of a variety of events; practices
of writing Banquet Event Order (BEO), inquiry, summary of events; merchandizing and on-premise
and off-premise catering; offering solutions; the application of information technology; knowledge
integration to organize events and exhibitions, following complete step-by-step procedures in
real-life practice

[
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1533329 n'nst'lé'\mqmﬁau'%min'\sﬁ'mLgm 3(2-2-5)

(English for Catering Services)

AyrdsAunau : hidl

(Prerequisite Course: None)

Ardiiugiu fdmt 1oy uadlassaiassloanvdingy dwsugpainnssumsuinis
mmmasm%‘bﬁm ﬂ’]ﬁ‘U%ﬂ’]i"ﬁ’ﬂLgﬁJﬁ ﬂ?@ﬁﬁi‘ﬂﬂﬂ’]iﬁﬂL§8Qﬂ781u2101uﬁ LLﬁSﬂ’]iﬁﬂLgﬂﬂu@ﬂﬁﬂﬁu‘ﬁ
mi?‘l"amiﬁuqﬂﬁﬁ N1T5ULAZNITITIUTIINITOINT msLauaLme\‘iLLﬁ‘szymLﬁamauaummmﬁmmi
wazasanuUsevivlalviiugna

Fundamental knowledge, vocabulary, expressions, and sentence structures essential
for food and beverage industry, on-premise catering, and off- premise catering; communicating
with customers; taking orders; offerring solutions to meet customers’ needs as well as to gain

customers’ satisfaction

1533330 AM9SIngEsien1sUSNsEuTunuInIs 3(2-2-5)

(English for Recreational Services)

FyrteAunay : Ll

(Prerequisite Course: None)
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Vocabulary, expressions, and sentence structures for recreational services, fundamental
knowledge regarding forms of organizing recreational activities; design of recreational activities for
enjoyment and entertainment; related facilities; responding to customers’ needs and offerring
solutions to various customers’ problems, following complete step-by-step procedures in real-

life practice

[

anvunsdnnistyanitan 112



1533331 awsanguiiieanuliuidafiunisquangugnAnyanig 3(2-2-5)

(English for Customer Excellence Service for High-end Customers)

AyrdsAunau : hidl

(Prerequisite Course: None)
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Vocabulary, expressions, and sentence structures for providing customer excellence
service to high-end customers; lingusitic knowledge of terms of address and language register;
applications of English skills in response to exceed the customers' expectations; differences in
behaviors and needs; social and cultural differences; offerring solutions to exceed customers'

expectations, with practices on servicing high-end customers in simulated situations
2.3.3) nquivdugsnaguanuazanuliuegiia

1533332 awsanguiiegsnaguamuazauiduegiia 3(2-2-5)

(English for Health & Wellness Businesses)

AyrteAunay : Ll

(Prerequisite Course: None)
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English technical terms, phrases, expressions and sentence structures for communication in
health and wellness services; fundamental knowledge of providing services in health and wellness
departments in hospitals or health and wellness centers; greeting and giving assistance, inquiring
and taking records of customers; fundamental knowledge of insurance and health insurance

packages; presentations of service providing as well as health and wellness programs

[

anvunsdnnistyanitan 113



1533333 pendsnguiiiansguargeny 3(2-2-5)

(English for Caregiving)

AyrdsAunau : hidl

(Prerequisite Course: None)
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Vocabulary, expressions, and sentence structures essential for the caring of senoirs;
understanding of services and facility management; fundamental knowledge about age-related
diseases and maladies; medical equipment and household facilities, such as wheelchairs, safety
bar and rail, and walking cane; first-aid knowledge; coordination in emergency cases; offering services;

the integration of knowledge and information technology to create senior healthcare programs

1533334 mmé’anqmﬁamsviauﬁmL%aqmmw 3(2-2-5)

(English for Wellness Tourism)

AyrdsAunau : haidl

(Prerequisite Course: None)
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Vocabulary, expressions, and sentence structures essential for wellness tourism;
fundamental knowledge of wellness tourism; the analysis of trends and challenges in wellness
tourism; the application of information technology to create wellness tourism program; the
development of English skills, with an emphasis on role-plays and case studies

1533335  pendsnqudmiugsisamsiivogunn 3(3-0-6)

(English for Health Food Business)

AyrteAunay : Ll

(Prerequisite Course: None)
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Vocabulary, expression, and sentence structres essential for health food business;
fundamental knowledge regarding nutrition, food types, food allergies, food and medicine, food
preparation and storage; case studies of wellness food design in response to the needs of specific

groups of customers, through role-plays
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1533336 nwdengedmiugsiafiaue aUwazANY 3(3-0-6)

(English for Fitness, Spa, and Beauty Businesses)

Av1UsAunau : 1adl

(Prerequisite Course: None)
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Vocabulary, expressions, and sentence structures required in fitness, spa, and beauty
businesses; fundamental knowledge about fitness, spa, and beauty business management;

identifying problems and offering solutions to the problems through case studies

1533337  pendsnguiiiandudsdudiuaanuiuegiia 3(3-0-6)

(English for Wellness Sustainability)

AyrGeAunay : Lid

(Prerequisite Course: None)
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Vocabulary, expressions and sentence structures; fundamental knowledge regarding
sustainability in wellness businesses and process of promoting businesses following the theory of
sustainability; reading of information and news related to health and sustainability; application of
the theory in health and wellness businesses, as well as the presentation to promote sustainability
for health
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3) NUINIYAINLES

1535305 mwnsangulusudeniva 3(3-0-6)

(English in Digital Media)

AyrdsAunauy : laidl

(Prerequisite Course: None)
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Vocabulary, expressions, and sentence structures for social-media communication and
digital sales businesses, such as digital arts, computer animations, interactive and games, and
graphic designs as well as digital ethics and laws regarding digital crimes

1535306 189N EluaIUNguINEN1NgIne 3(3-0-6)

(English in Business Laws)

FyrteAunay : Ll

(Prerequisite Course: None)
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Vocabulary, expressions, and sentence structures essential for business laws; technical
terms for prosecution, defendants, criminal procedures, petitions and complaints, court trials and
bail; reading skills for interpretation; writing skills for summarizing business laws for effective career

communication
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(English for Content Creating & Live Broadcasting)

AyrteAunay : Ll

(Prerequisite Course: None)
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Vocabulary, expression, and sentence structures essential for content creators and
live broadcasters; the analysis of user insights on social media platforms, techniques of public
speaking and presentation; persuasive language for providing information, building trust, and
boosting followers; the application of information technology to create content and broadcast on

social media
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1535308  NMw1DINOEEMIUUEVIYUNITHAZIIUEIN 3(3-0-6)

(English for Secretarial and Office Work)

AyrGeAunay : Lid

(Prerequisite Course: None)
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Vocabulary, expressions, and sentence structures in secretarial and office work; office
equipment and usage; appointments; telephoning; traditional and electronic correspondence;
invitation writing; digital documentation; the analysis of minutes and executive summary followed

by writing practices; coordination skills with other departments
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