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398397
1) nandvAneall thinwdeadeusigin swalidesnin 30 wieda fail
1.1) nundnanwalvasiilawdy (PIM) 31u7u 12 waeia Muualmnin@nwiSeuasu
W 4 51631 fadl

WAV Fodun wiaenn | IvrUsAunau

1010101 | amwilneiitenisdeanslugadda 3(3-0-6) -
(Thai for Digital Communication)

1010102 | Vvt dtanditenisdnnis 3(3-0-6) -
(Philosophy of Panyapiwat for Management)

1010103 | adineansiiensinnziuarinaule 3(3-0-6) -
(Mathematics for Analysis and Decision Making)

1010104 | Fawailonivia 3(3-0-6) -

(Digital Citizenship)

1.2) wnamaniwisgin Innulidesndi 18 wiseia nmualiinAnwidenSeuluusiangy
#un nquawiienisdoans nquiinuasdsauuieningy uazngunsinnisuazuinnssy nguaz
Litleundn 3 wihefn lngasdasiniieinsiulidesndt 18 wiiefn
1.2.1) ngunwienTsaosns

WY Fodw wuaenn | FvUsAunau

1021111 | mwnudaiusssulneg 3(3-0-6) -
(Thai Language and Culture)

1021112 | mwlvglugiuzniwisinsseine 3(3-0-6) -
(Thai as a Foreign Language)

1021113 | wanawkazsignwlneg 3(3-0-6) -
(Language Structure and Usage of Thai)

1021114 | msgrusenidesniwing 3(3-0-6) -
(Thai Oral Reading)

1021115 | 3dlne 9idayanlne uazinmusssulne 3(3-0-6) -
(Thai Way of Life, Wisdom, and Culture)

1021121 | mmwdanguludinussdniv 2(1-2-3) -
(English in Daily Life)

1021122 | ammwdangululanadelv 2(1-2-3) -
(English in Modern World)

1021223 | mwdanguiilagsianazasvininu 2(1-2-3) -

(English for Business and Work)

1021224 | mwidsnquilonsiiausesiaiiasse 2(1-2-3) -
(English for Creative Presentation)

av
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WY 931 wdawin | v10sAUnau

1021225 | MWD uLTeGsna 2(1-2-3) -
(Business English)

1021226 | Mwdangurude 2(1-2-3) -
(English through the Media)

1021227 | mwidsnquilonisasiasiuuaydun ol 2(1-2-3) -
(English for Job Application and Interviews)

1021328 | Mw1dengudmsuNIsaeuiInuInsgIY 2(1-2-3) -
(English for Standardized Tests)

1021231 | mwIulutinuszaniu 3(3-0-6) -
(Chinese in Daily Life)

1021232 | mw13ufiogshauinis 3(3-0-6) -
(Chinese for Service Business)

1021233 | mwIuludtingu 3(3-0-6) -
(Chinese in Office Work)

1021234 mwﬁmﬁamiﬁamimqqiﬁﬂ 3(3-0-6) -
(Chinese for Business Communication)

1021241 | mwdlsuanluiinusgdniu 3(3-0-6) -
(Burmese in Daily Life)

1021242 mmLiauMWLﬁaﬂﬁsﬁaaﬂiqiﬁ% 3(3-0-6) -
(Burmese for Business Communication)

1021251 | muwnanstudinuszaniu 3(3-0-6) -
(Cambodian in Daily Life)

1021252 mwmmtﬁamiﬁamiqiﬁ% 3(3-0-6) -
(Cambodian for Business Communication)
1.2.2) NGNTINUALHIANLIIAINGY

IV Fodw wdlein | AvUsAunau

1022211 | wywdviandia 3(3-0-6) -
(Multi-Dimensional Humans)

1022212 AU FUNUSAIN 3(3-0-6) -
(Love and Relationships)

1022213 | lannie 3(3-0-6) -
(World Wide Perspective)

1022214 | Aaanden mswaun uwazanudby 3(3-0-6) -
(Environment, Development, and Sustainability)

1022215 | uAASIEUINAUNING 3(3-0-6) -
(Miracle of Good Health)
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1.2.3) nguN15IAN1TUATUIANTTY

WY Fodwn wienn | Av1UAunau

1023211 | vundenteygriim 3(3-0-6) -
(Panyapiwat GO)

1023212 | winnssuAuNSHRNAMA TN 3(3-0-6) -
(Innovations and Quality of Life Development)

1023213 | M3dmsnsiuiiedin 3(3-0-6) -
(Financial Management for Life)

1023214 | M3danisgsnagaln 3(3-0-6) -
(Business Management in New Era)

1023215 | weluladidvadienisvhau 3(3-0-6) -
(Digital Technology for Work)

2) vsdvane Tninundednuseivilumanmviewzlidesndn 86 wmieiin fil
2.1) ngwdvwnu T3oudiuou 15 miefn mnseivdelud

TRAIY Fodw wdownn | IvUsAunau

1901101 | msdnnsesdnisuasninensuywdlugavesnmsilasuilas | 3(3-0-6) -
(Organization and Human Resource Management in
the Age of Change)

1901102 | msna1muIMsiugadivia 3(3-0-6) -
(Service Marketing in the Digital Age)

1901103 | msIansAnuduiusanAluganaia 3(3-0-6) -
(Customer Relationship Management in the Digital Age)

1901104 | M3IANTAMAINUIANS 3(3-0-6) -
(Service Quality Management)

1901205 | Uayddwiugusenaumsadielul 3(3-0-6) -
(Accounts for Modern Entrepreneurship)

2.2) nguAwdedy Widsuswau 59 miefn mnseivelud

TRV Fodun wuawnn | IwUsAunau

1952115 | gnawnssunsiu 2(1-2-3) -
(Aviation Industry)

1952216 | M159ANS§NREgnsiu 3(3-0-6) -
(Airline Business Management)

1952217 | mwisanguiiionisdeansdmsugsiansdu 3(3-0-6) -
(Communicative English for Aviation Business)

1952218 | msdnsesiitisdmugshonisiu 3(3-0-6) -
(Airline Reservations)
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TREIY Fodun wdawnn | w109AUnNaY

1952219 | IsInennsuiniswasnisianstinimuessulugsionisduy | 21-2-3) -
(Service Psychology and Cross-Cultural Management in
Aviation Business)

1952220 | NMSIANISUUAIEUAIMNIDINA 3(3-0-6) -
(Air Cargo Management)

1952321 | madaniseudiRnaniaiu 3(3-0-6) -
(Ground Operations Management)

1952322 | nsnaalugsnanisiu 3(3-0-6) -
(Airline Marketing)

1952323 | NM3IANITNIDINAEY 3(3-0-6) -
(Airport Management)

1952324 miﬁaa’mmsmswsmsiaiaﬂuamumizﬁ?mqm 2(1-2-3) -
(Communication and Negotiation Management in Crisis
Situation)

1952425 | uywedadenianisiu 3(3-0-6) -
(Human Factor in Aviation)

1952426 | Anulasnien1in1siu 3(3-0-6) -
(Safety Management System in Aviation)

1952427 | nguanewarasusssuluginanistu 3(3-0-6) -
(Laws and Ethics in Aviation Business)

1952428 | mswimuypanamaEmsunisusmslugsianisiu 2(1-2-3) -
(Personality Development for Aviation Services)

1952429 mmé’aﬂqmﬁamsmaaummmmmmqm‘m 3(3-0-6) -
(English for Language Proficiency Test)

1952430 mﬁﬁmﬁaaé{uﬁaqsﬁamiﬁu 2(1-2-3) -
(Introduction in Research for Aviation Business)

1952431 | dunungsnanisiu 1(0-2-1) -
(Seminar in Aviation Business)

1952161 | MsBeuimaufofifionisuins 1 3(0-40-0) -
(Work-based Learning for Services 1)

1952262 | MmslBeuimaufoRifionisuins 2 3(0-40-0) -
(Work-based Learning for Services 2)

1952363 | MmslBeuinaufoiiienisuinslugsianistu 1 3(0-40-0) -
(Work-based Learmning for Aviation Services 1)
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TREIY A9 wdawnn | w109AUnNaY

1952464 | MsBeuinaufiiienisuinislugsianistu 2 3(0-40-0) -
(Work-based Learning for Aviation Services 2)

1952465 | MslBeuinaufiiiienisuinislugsianistu 3 3(0-40-0) -
(Work-based Learning for Aviation Services 3)

2.3) ngudriden Heni3oudiuau 12 whedn Mnseiviseluil
2.3.1) nguAvdondrunmsdaniseuuinisdlasans fineiviolul

e kY Fodun waein | vUsAunay

1953315 mﬁmmimuu%mi;ﬁmamimﬂﬁu 3(2-2-5) -
(Passenger Ground Service Management)

1953316 | M3dAn1snuudnsuLAzesdu 3(2-2-5) -
(Inflight Service Management)

1953317 | N139an15ATINIT0U 3(2-2-5) -
(Air Catering Management)

1953421 | MsuimsoImisuazintesmslugsiansdu 3(3-0-6) -
(Meals and Beverages Services in Aviation Business)

1953422 | nsdanisaunmusmslugsianisdu 3(3-0-6) -
(Service Quality Management in Aviation Business)

2.3.2) nguivndendumsufinisanzneiunistu dmeivdelui

@I Fodn wiein | AvUsAunau

1953318 | NM59ANIIASIAUAINIDINA 3(3-0-6) -
(Air Cargo Warehouse Management)

1953319 | NM159ANINUAILNIUNITVUAIFUAINI9DINA 3(3-0-6) -
(Air Cargo Agency Management)

1953320 | msdamsladaindlugsianistu 3(3-0-6) -
(Logistics Management in Aviation Business)

1953423 | NM159ANINISUUAAUASUATIY 3(3-0-6) -
(Dangerous Goods Management)

1953424 | MIANNTAIVANIIITNIGRINA 3(3-0-6) -
(Air Traffic Control Management)

1953425 | N159AN13N1381U48N15UY 3(3-0-6) -
(Flight Operations Management)

1953426 mimuqmﬁmﬁﬂmmﬂu,azmié’f@mim’muqamaqmﬂmmu 3(3-0-6) -
(Aircraft Load Control and Weight Balance
Management)
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2.3.3) NGUIVNFINAIUNTIANUTEINAINDIUUING Aes1eivsialull

a3 Fo3v wiqefin | Iy1UsAunau

1953427 mmé’qﬂqwﬁm%muﬁmi;ﬁmamsmﬂﬁyu 3(2-2-5) -
(English for Passenger Ground Service)

1953428 | mMw1dangudImdunIsuInIsULLATesDu 3(2-2-5) -
(English for Inflight Service)

1533226 mmé’mqmﬁaqsﬁﬂmﬂmLL':?;J 3(2-2-5) -
(English for Hotel Business)

1533227 | mwndanquiiiegsfaanenistu 3(2-2-5) -
(English for Airline Business)

1533331 | mwidanquifionnuduidasunsguangugniiyadigs | 3(2-2-5) -
(English for Customer Excellence Service for High-end
Customers)

1533333 mmé’mqmﬁami@LLaQ’qqmq 3(2-2-5) -
(English for Caregiving)

1533334 | wdanguiiion1sviesifiondaquain 3(2-2-5) -
(English for Wellness Tourism)

1535308 | mMwgengudniuuauynsiazaudinay 3(3-0-6) -
(English for Secretarial and Office Work)

3) NUINIVUADNLED UNANYHBIANWITEIVUNLINIVUEDNES U 6 MILNA

UnAnwigiuisatdeniseusieiviMmUnaouluaartunisdanisyyrATad

wisan1tugandnwdu lnesaaldsumiuiiuyeuaine1asenusnevsenuiiannduimue
il Tlusredvnivvesantuniivdedunon anufaiunsoeuddlvdndnwiameiteou

Tusedntuls lngaenndosiudnenmuediSeulasuInsgIun1sInnsaAny

av
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6. ATDUNYIIIUN

1) wnadvAnenaly

1.1) nundnanwalvasivladu (PIM)

1010101 mwlneiiNensaeanslugaddiia 3(3-0-6)

(Thai for Digital Communication)

FyrTsAunau : laidl

(Prerequisite Course: None)

nsdeansfeniw unsemlunisdeans ndnnisuazguuuunsiiaussgsainassa
msiAsggsuans msfindulszifunnmsiliuaznizeny mawdeslasades e wagnisdaddy
foyauiioniawn nseeniuuuazdavhdsiiaue inslumsiiaueiamsliindes aren dmn ua
YAGNAIN n1sEnnIsEsed mivum‘[ﬁmﬁn N19L359169999 N1T9AYTE LLazmﬂﬁLLé’mammama
paenIuNsdugenny Madeuseay nsdouiienisdeansenedifas

Language communication; communication etiquettes; creative presentation theory
and patterns;, message receiver analysis; the practice of capturing the main idea from listening,
and speaking, speech layout, content preparation, and speech sequencing, designing and
producing the media; presentation skills, intonation, eye-contact, verbal message, and personality;
the practice of storytelling, persuasive skills, negotiation skills, debating, and expressing opinions;

writing summary, report writing, writing for artistic communication.

1010102  Ufvardayaritandienisianis 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AyUsaunau : il

(Prerequisite Course: None)

WIAAYBIUMINGIREUUIDIANTTINIAL FULUUNITISBUTAIUANITHNUTTAUNT0Ia T
(Work-based Education) 8ndnsaitlyayrAtmidifienisadradndnnistiidowdu andu viawdu
Wudmusssu wazdnanugndes a3esssulumsvinukaranuiuinveusenulaiuar Ay TNUsTTY
sAnsuazn1sUsusliiaenadesuimussmudiunndts mtidmsuuazanugniudossing iz
WAZATITHIN AABAFUNITINUNULAZNNTASNALNRTINDE 19T ANAY

Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility for
oneself and society. Defining organizational engagement; leadership; supports. Planning for a

successful work-life balance.

[
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1010103  adiafansiiansiinseiuasindule 3(3-0-6)

(Mathematics for Analysis and Decision Making)

AyrdsAunau : Laidl

(Prerequisite Course: None)

wwIRndsadamansuasadn wdnnisuardsnisneadinenanifithunldnidneu uas
wadansUszgndldluiinuszsiiu anumnsuazduneuresnssuiumsindeinsey waienis
ARl NTANTNINYNITAATINTINE NTPUIUNTIAMANG N1TIATIEYRRRuuiunIsUsEneuednly
ouAn ABnIUMTIATIEiTeyalunsiaaulafleuitym

Mathematical and statistical concepts; mathematical principles and methods applying
for answers and techniques of applying in daily life; definition and process of analytical thinking;
decision- making techniques; critical thinking; logical thinking; reasoning process; break- even

analysis for future career; and data analysis for decision-making and problem-solving.

1010104 3dwalliasfIna 3(3-0-6)

(Digital Citizenship)

AyrdsAunau : il

(Prerequisite Course: None)

unwalloudauazuuiltumaluladfidvia Jeyaruseivg (Artificial Intelligence : Al) T
Findszdriu msduduteyaseularinisdiviiiude msdiutnivasy (Fake News) msltimaluladidiia
s amanuanuaraieassd nisliiedesdieuvsiiudeyauaviausmividunuuesulal nislduey
witdulunisviiau mswdndedivauazniaidenldedsifiansanga mslfindesdeutaduteya
nMsaunukazviusuuguuuueeula ngraneginssuesulatl Avaviuazanunsenindads
sUuUUss 9 msfnwianadasadevesteyavulanseulal nasnsunistharusluvszgndldiiionns
UfjuRnulussdnsyalm

Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and diversely;
data-sharing tools and online co-working; using applications for working; digital media creation and
using sensibly; online conversation and co-working; electronic transactions act; copyright and rights

awareness; cyber security; and knowledge application to operate in new organizations.
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1.2) BNINAEATUASTIN
1.2.1) nzjun’n-nl,ﬁan'lsﬁaa’ﬁ
1021111  AMenUImUsssulneg 3(3-0-6)

(Thai Language and Culture)

AyrdsAunau : aidl

(Prerequisite Course: None)

MsfnwnaTanm ke SausssunuUSunvesdiaslne mMdeseidvnavesdinudil
fone wardvsnavesnuiifinedny ruduiusseninmwiutausssuluseaudaay Usenouse
STAUATOUATY SEAUDIANT SeAUUTEINA uagseAvaIng

A study of linguistic and cultural dynamics in the context of Thai society, an analysis
of the influence of society on the language, and the influence of language on society. The
relationship between language and culture at the social level consisting of family, organizational,

national, and international levels.

1021112 mwlvelugruzaedisssma 3(3-0-6)

(Thai as a Foreign Language)

AyrdsAunau : il

(Prerequisite Course: None)

vanmsuariiniinwgnisaununnwlngludinusedriu My niseonidesli
gndes msldd wazBouBesssloaitonisdeansiitaauiiussansnm

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021113 wdnAwwazAskanIelng 3(3-0-6)

(Language Structure and Usage Thai)

FyrTsAunau : laidl

(Prerequisite Course: None)

lassasieniwing lassaianensdlunmwilng nsldalasadnguaazdselon n1sld
seAuAn n1sldnuilneligndesnuaniuguazaniunisal Jyminisldnwilngludagdu Aimsen
nsldn1wn saensumMsfnwunuiluufulswaemsldnuingligndesmudnuaeniwilng

Thai language structure; syllable structure in Thai language; use of words; structure of
phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage; study

of guidelines for correction and improvement of the use of Thai language.

[
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1021114  n1saruesndesnIelng 3(3-0-6)

(Thai Oral Reading)

AyrdsAunou : Ll

(Prerequisite Course: None)

p3AUsENEUNATMaNNNTeueeNides afeawildlunseenides nstinufdRniseentdesli
gndastaiu mstinuftinisliiideddimnzautuaumnevessiluiuning q fidmwadenisdeas
TiAnUszaviona

Components and principles of oral reading; speech oreans; practicing correct and clear
pronunciation; and practicing the use of sounds appropriate with word meanings in various contexts

for effective communication.

1021115  Adlne gidyalne wazdmusssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AyrdsAunau : Laidl

(Prerequisite Course: None)

F8nlne pRdgyrlneanenudn af Anade gnSnduiulve uazusanmeTmussy
wauwR1e 9 Msuszendanuiaudilagivyaivewas Fausssulnglumsdniiviiauaznisuseneu
9fnpgeliAuaIANEN5T

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; the application of obtained knowledge and understanding of Thai
wisdom and culture for successful and happy living and careers.

1021121  aw1deangeludInuszandu 2(1-2-3)

(English in Daily Life)

AyrdsAunau : il

(Prerequisite Course: None)

A warduiuiineadestunisdisedin Tassaasslonmuwdinguiiienisaunuily
FAnuszdnu madeudessmlndii nmsvenalszaunsaivemuies N15eueandsssium 18 way
Uslon masnaunisilafiedulannuanunaunueiudedivuary

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension using

conversations in modern media.

[
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1021122  arwdengululanadylnai 2(1-2-3)

(English in Modern World)

AyrdsAunau : il

(Prerequisite Course: None)

NFNAUIANTTOULNIWIBING Y LUTiNweN1THe N15NA NI LagNTTEY MILARIAIY
Aoy N3RaUAIAIN MsseunauWY MdnY d1uiu lassadamaniviiionisdeans nsesnides
o81agndes nsyansaunuludinUszdrfuiieanuiuaiouaziuseingnisalluanissud 21
nsnTeuindeTuusIsuaIna

Developing learners' English language competency focusing on listening, speaking, reading,
and writing skills. Improving learners' communication skills in up-to-date settings where cultural
differences are concerned; asking and answering questions, making conversations, having discussions.
Vocabulary and phrases used in conversations, correct pronunciation, and grammatical sentence
structures for any particular situation.

1021223  aMwnSenguiiiegsnauazn1miney 2(1-2-3)

(English for Business and Work)

AyrdsAunau : il

(Prerequisite Course: None)

Adw duu waglassaienwssnguiiieatesiunuendn msysannismsile e
M381u wazmaidsuntwssngulunuedn mvszendldmwisinguluundivannatesenuios
rudefiviuati nsaguam mskanasuanudndiu mslideyasgnagnies msldnrwsnguiile
Ufduiuslunsininu saensuinsevlunsinsenisgsia

Vocabulary, idioms and English language structures related to careers; integration of English
listening, speaking, reading and writing in careers; application of English language in various contexts by
oneself via modern media; summarization and conclusion; exchanges of opinions; giving correct
information; using English language for interaction at work; and etiquette in the use of English language
for business transaction.

1021224  ATSINgEERENISYIEUDEN9E519ETSA 2(1-2-3)

(English for Creative Presentation)

A 1UsAunau : laidl

(Prerequisite Course: None)

At dunu waslassaisuseleanmudanguiisadesiunisiiaue dian nsn uag
wiugll msldiaummuazetauntwlunisiiiaus mslinseideniwndinguiteunslulansoulay
AsuansAuAniy NM3ILEuLaznadslunstaue nsSesdiuideon Juneunisdnaue
mMsUsziunniiauevesmueaLazidu nasnaunsUstgndldteyanazdelimuzaniuguuuunis
UlaUeE 9@ 19EsIA

Vocabulary, idioms and English sentence structure concerning presentation; numbers;
graphs and charts; the use of verbal and nonverbal languages for presentation; analysis of online English

media; expressing opinions; presentation planning and strategies; sequencing of presentation contents;
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steps of giving a presentation; evaluation of one’s own presentation and others’ presentations; and
the application of information and media appropriate with the pattems of business presentation via

modern media.

1021225 AMW1BNQULATINAR 2(1-2-3)

(Business English)

FyrTsAunau : laidl

(Prerequisite Course: None)

13ila N13YA 113810 waznTTBuA wISIngwiionsSeuinyTaus T Jauniw
wavaTaumw dmiunsindossfvegislisydniue Jamnsdoasmatausssuaziumisniauily
meenginsdanuiluuiunveamsdnsegsialuaniunisalivanvans

Listening, speaking, reading and writing English for multicultural learning; verbal and
nonverbal languages for making business communication efficiently; problem solving in inter-cultural
communication; analyzing case studies in the context of business communications in different

situations.

1021226 aedeangEHIUED 2(1-2-3)

(English through the Media)

FyrTsAunau : laidl

(Prerequisite Course: None)

Fdni duau uazlassaiesnwdangy MRdesiuinuastoyaludomary msysanns
nsils Msya MIBL uazmMsunwSinguandeuseiavang 4 MsAny MsaguAY MIIASIEY
uwasfiuesinuardoyat1ians naenTumkaninuAnuRsumamsniddylutogiuiiiety
vilan

Vocabulary, idioms, and English language structure related to news and information in the
mass media; integration of listening, speaking, reading, and writing of English through the media;
interpretation; summarization; analysis of news and information sources; giving opinions about current

significant world events.

[
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1021227  awdangeiiensasinsausazdunival 2(1-2-3)

(English for Job Application and Interviews)

AyrdsAunau : Laidl

(Prerequisite Course: None)

Adndt druau waglassa¥renwdingy Meadesiuendn wihiianuivinveuves
ALY kagn1sadasau anuauisatuniseanidedlignees n1swseudiuaznsEsuyAinnm
Wenisdunivalau nsdiaean1sduntualany n1serudseniaduaiansey n1sidsuannung
Sidnnselindiiteaiasany mMs@euvsyifde sudunedanisnsenuuurlasuguuuusms o

Vocabulary, idioms, and English language structure concerning careers, duty and responsibility
of each work position, and job application; ability to pronounce correctly; preparation and personality
enhancement for a job application; mock interview; reading of job announcements; writing of electronic

job application letters; writing of resume; and techniques to complete application forms.

1021328  AM¥1BNQEEMTUNITHOUINNINTFIY 2(1-2-3)

(English for Standardize Tests)

AyrGeAunau : aidl

(Prerequisite Course: None)

aUsTaIrvaINMsaauLInIgIulugUluuae 9 laswaiadeasuininnsgiun1wisinguuas
Tassadunmsiana wadansdnnisian Fnsuaztemunisainsaey faunvinuensitafiodulanng
ddny mailafiodulammednsazidon mawailedeanslutindsyiriukaraiiieining mssuiledu
Tamnudndny wadianisenuids madeuussens aseuaquAdmi wazlonsainwdenguiivsnglu
UYoapuinuInIFIUNBIDINGY HANHUTINYENMBIBINg¥INNNITITEA0U TANINTTIURUUTIRB

Acknowledgment of different purposes of Standardized Tests in the market; General
structure of standardized tests and their assessments. Time management; application channels.
Development of English skills; listening for the main idea, listening for details, speaking for everyday use
and discussion, reading comprehension skills, speed reading technique, writing for general purpose.
Vocabulary and language structures used in standardized tests. Practice English skills by taking a

simulation test.

1021231 a1y AuludInUszaniu 3(3-0-6)

(Chinese in Daily Life)

AyrdsAunau : Laidl

(Prerequisite Course: None)

dnsnuwsiudu Ardnsivazussloafinuvesludinusedriu dnsinuznisilauaznisya
nsuugihdudosdu nisvensiuauuagiaan nisventuiian nisuaniieni ARBAIUNITLTEUS
YUUFTIUHEULAZ INUSITNAY

Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice of
listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling dates

and time; giving directions; and learning about Chinese traditions and culture.
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1021232 AT13uLagsRauINIs 3(3-0-6)

(Chinese for Service Business)

AyrdsAunau : il

(Prerequisite Course: None)

AdmsiwazUstloaierfugsiauinig BnaunuiniwIuiiiesdesfunsianundiu
AsuuzdinanSuet n1seviedud msnausldsludu nsliusmsdulnsdniuaznistissidu
mMsauyufielianutiemdognd Yssandldnmiufeaniunsaliiass naonsunsiiouiamnsss
Tumsanliugsna

Vocabulary and sentences about Service Business, practicing Chinese conversation related
to counter work in shops; introduction of products; buying and selling products; presentation for
promotion of products; provision of telephone and payment services; conversation for provision of
helps to customers; application of Chinese language usage through simulations; and learning of culture

in business transaction.

1021233  arw3uludiuneu 3(3-0-6)

(Chinese in Office Work)

Av1UsAunau : laidl

(Prerequisite Course: None)

uUsTILeuRazTausTIuIY MdwiuarUseleadieatudiney sundsazmiia
Suiinwou nstinauvunluaniunisaldiassing 4 msvinme msduatealny msveanau nswalud
Usea N1siAneUaUNUINN AN

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how to

leave work, how to speak in meetings, telephone conversations.

1021234 nwnIuiilenisieansniegsia 3(3-0-6)

(Chinese for Business Communication)

AyUsaunau : laidl

(Prerequisite Course: None)

AdninazUseloaieafun19959m19g3Ae nsdanune nsdauszyy nsidnaue
AnUATRIRaUNTTUAIL TRIUSITURATTUUSTINTENIY AADATUNITAUNUIAINANIUNITNITIABINY
USUNNEGINT

Vocabulary and sentences about communication in the context of occupation Practice
conversations about business negotiations, making appointments, arrange meetings, presentations, and

trading etiquette with Chinese people.
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1021241 Ay ndlsuNbudINUsEI1IU 3(3-0-6)

(Burmese in Daily Life)

AyrdsAunau : il

(Prerequisite Course: None)

Tassaswazndnliensal msitauaymseenidesmundounidosiu Adwiuavdnaud
Tludinusgdriu nsaunun msvensiuau Fuaviazanadu nsveaniuil naonauddwiiugiui
Aedeafunisvheu

Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers, numerals

and money system; telling about dates, months and years; and basic vocabulary concerning work.

1021242  awnidisunitenisieansgsia 3(3-0-6)

(Burmese for Business Communication)

AyrdsAunau : Laidl

(Prerequisite Course: None)

AwiTiAgdesiunsieansgsio mssumnmuidlsunniiedestunisdeansgsia wu
msaueduiuas nsluinig nsaeunueufesnisyeagndt mstauslusludu nsiwasudud
nsAuduA aasnaunsHnUdRluan un1salinaes

Business communication vocabulary; basic conversations in Burmese language concerning
business communication, such as presentation of goods, asking customers in order to provide services
to them; customers services; presentation for promotion of products; changing of goods; and returning
of goods. role-play situations.

1021251  ;enaustudinuszaniv 3(3-0-6)

(Combodian in Daily Life)

AvrdsAunau : 13idl

(Prerequisite Course: None)

ANuULLALlATIATINNIBIYLT FNINET NMTERNEBINTYLUNT BNYIWALENUTID ANYikazsy
Usslomflugnu vinwensils wa Sdmiuardnuildluiausesiu msaunun msvenswau Fiauuay
analiu myveniud prenIum iU LA estumsYiha

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday-life topic
vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and fundamental
vocabulary related to work.

[
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1021252 anwnnsiilensaesnsgsne 3(3-0-6)

(Cambodian for Business Commincation)

AvrUsAunou : Lif

(Prerequisite Course: None)

AdwiniAsdesfunisdeansgsio mstauedud msliuins msaeunuaudeanis
vesgnin maauslusludu nswasudud uaznisAudud maensunsiinUjtfaunuimuiwasly
#01UNTIINA0Y

Business correspondence glossary; product presentation, customers service dialogues;

inquiring customer's need, offering a promotion, and returning goods. Business role-play in Cambodian.

1.2.2) njudinuazdenuuiennug
1022211  uywdnaINili 3(3-0-6)

(Multi-Dimensional Humans)

AyrdsAunau : Laidl

(Prerequisite Course: None)

NSUANINANNIF LY WEAan$oE1IYIANMT LAR ANde Ustauaznisldngua
UsziRmand 25sunssn AauzuazmusisuiindevasuisAnvesuyudliiianuuansdia nasnauld
NTAANYT wazanIuNITaINa0Y

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and reasoning;
history; literature; arts and culture that blend human’s ideas to be diverse; and the uses of case

studies and simulations.

1022212  AuSNLATAEUNUSAN 3(3-0-6)

(Love and Relationships)

AyrdsAunau : il

(Prerequisite Course: None)

Winwen1sindiay MsuTuda nsasianudseivla msiawyednamaelukazanguen
ININYIFUAUSAIN N1TAT1IUATTAIANNFURUS ANNTAUTZLANA 9 19U AUSNYIR ATEUN
WsEANEE3s warnsinaues Msadieaseunsa Arsnm saenaunssuiieduanudsuula

Social skills; personal adjustment; how to make first impressions; internal and external
personality development; psychology of interpersonal relationships; building and nurturing
relationship; different types of love, for example, love of one’s country, religion and monarchy;
self-love; building a family, friendship; and coping with changes.
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1022213 3lanndng 3(3-0-6)

(World Wide Perspective)

AyrGeAunau : il

(Prerequisite Course: None)

darulangalaqiiu anusiuliowazanudaudeserinmnauuseme Madowasasugiavedlvy
9@y lan wwiAndnwazsiuwazanvasemzaiuludrulandagiu daulneuaziausssunele
nszualamAfod masmaumsdsuulasvedlanlugafidsia

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.

1022214 Fewanden NMIRMUI wazANdIBy 3(3-0-6)

(Environment, Development, and Sustainability)

Av1UsAunaY : laidl

(Prerequisite Course: None)

WurAndawIndau nsawn wazidrunensaunAgedy (Sustainable Development
Goals: SDGs) LfiT¥gAaTININ (Bio economy) tAswgAanyuLIsu (Circular Economy) waglAs¥gna
31761 (Green Economy) msayinsuazmsiansdundeulufiu 1 01n1a neawazaeils nanseny
yesmsasuulasnnnsimuidedinuuagdunndon wmmmﬂfﬂﬁﬂmﬁgﬂugmmaq{hLmﬂqﬂﬂa
waraudnynednusoduIndo

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development to
the society and environment; students’ roles towards the environment as an individual and a

member of society.

1022215  WWARTTOUVNEUAING 3(3-0-6)

(Miracle of Good Health)

AyrGeAunau : aidl

(Prerequisite Course: None)

ANUdEAYveguAaaTIn Jymauaimvesaugalagiu nsuseiliuguain Wwuinas
%’]QéjﬂuiﬂmHLLazamiﬁ]ﬂmﬁJw‘lﬂé Iﬂ%mmilﬂaqmmw MIPUAZUNININ N150NAGRINNY nslteuay
nvdedludinlszdiu sauiduandentuguam aawiviimdneimansgunin uazismans
YaDIY

The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage; the

environment and health; the evolution of health science; and anti-aging medicine.
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1.2.3) NUN15IANSUATUIANTTY

1023211 wundeulyanAdmil 3(3-0-6)

(Panyapiwat GO)

AyrGeAunau : aidl

(Prerequisite Course: None)

anuduin ngnfininsiaunIndsy vinvsuazmadanisiaumIndey nstinvnndeite
W nBen15919uN LAz 5AnaU113959A1 LWIAanNINAaNAUN13IANIINITIRY A1TYTUINTT
Qﬁﬁzyz:gmz%fuaaﬂchwmmé’amLﬁami@i’wLﬁu%%LLaxmsﬁ'mu naanaumInaeuiulygy1Usehvg

Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial
management; the integration of oriental wisdom via GO for living and working; and GO and artificial
intelligence.

1023212 WIANTIUAUNITNMUIAMAINYIN 3(3-0-6)

(Innovations and Quality of Life Development)

AyrdsAunau : il

(Prerequisite Course: None)

AUNLNY ANUEIRDY HazUISONUINNTTU NISAALTNEDNLUY (Design Thinking) N1539ANNT
ningAUNdyy AMUNLIEVBIAUAINTIN WUINNNITHUUIAUNINTIAMEUTANTTY AABAIUNTT
aassruianssufiiisslovinoTinuywd

Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality-of-life improvement using

innovation and innovation for human benefit.

1023213 n1sdAN1sNNsRUieTIA 3(3-0-6)

(Fianancial Management for Life)

AyrUsAunau : lad

(Prerequisite Course: None)

NM9219uNUN TRuALYeTe nsdanisnisiuifieTagussasdlany msdnviaunauas
WUTLAIUFIUYAAD N15DBU N1TAINU N1TUTEAU AULEEY LAZHARDULNY N15I1IWHULATAANS
mMsRuiilein Audesuuuusing 9 nagnsmBiuldyanasssua waluladfmunstusazanudasn e
maaﬂﬁ]umi{]’mmw%wsnmﬁmLamLLazuﬂﬂaLﬁammﬁ'ﬁﬁﬁu

Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budgets; savings; investment; insurance, risks and returns;
financial credit planning for life; various types of loans; personal income tax strategies; financial
and security technology, and management of time and personal resources for sustainable

prosperity.
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1023214 m1sdan1sgsnagalnl 3(3-0-6)

(Business Management in New Era)

AyrdsAunau : il

(Prerequisite Course: None)

FBassugshondeiamngsiolnl a3usssunazesserussalunisdniiugsia nagndnns
Atlugsiagalu MseenLUURULUUNNEIAaNMTTTylon1auagiaungsia n1sasisusadanialalunis
\Duduszneunts nsdalassaiisesdns msdaviunugsie sivefidndudmivnsdouunussiad
asufularUszaunadnie wadanininauslassnisliinau nsdi@nviAgifunisinnisedis
Fusznoumsiumsgsia

The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to become
an entrepreneur, organizational structure, crafting a business plan; skills required for building a
successful business plan, investor-pitching techniques, and entrepreneurship case studies.

1023215  waluladddvaiiansine 3(3-0-6)

(Digital Technology for Work)

AyrdsAunau : il

(Prerequisite Course: None)

Waunisveanaluladddva nsldreufinmesdifientsduin nsesnuwuudulunsiin
(Infographic) snwuunmadeulna (Animation) wazn1sad1edousvay (Multimedia) Wesdiu nsld
iesilelumssenuuunsunudaiudeya Wonsdiwam Jins1zsi wanadeya wazmsthiauedeyaly
sULUULATUDEA (Dashboard) uNunfin1isle uNUAINANIATEANY Masnumsidimaluladifiens
Ansedeans waznsUszgumslnanituaietis (VDO Conference) msliimaluladfdviavuszuunaiad
(Cloud)

Development of digital technology; computer using for calculation; infographic design;
animation design; and basic multimedia creation; data management tools for data storage; data
calculation; data analysis; data interpretation and data presentation; dashboard; Pareto chart;
scatter diagram; communication technology and VDO conference; cloud technology utilization.

2) UNIVUANEY
2.1) nguIv MY
1901101  M1s3AN1sRsAnIsuAznneEnnsuywdlugavasnsasuLUas 3(3-0-6)

(Organization and Human Resource Management in the Age of Change)

AdeAunau : il

(Prerequisite Course: None)

LudAn el wazndnnisianisesdnis n13den1Insasuulas unumnisdu
HUsEnaunslueeAnsgsnasie 9 N133nlATIaT19MaEN1TOBNLUUBIANT NMTIUHUAIGIAY N1TATTIN
ARLEEN NSHNOUTHLAZIAIL NTUSNITHAIULAZAINBULINUY MABAIUNITENTITNBILaYNITAT19AIY
ynuslusadnig Tugevesmsiasuutas meldnsdifinuvesesdnsgsiosing 9
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Concepts, theories and principles of the organization management; change
management; roles of entrepreneurship in various businesses; organization structuring and design;
manpower planning; recruitment; training and development; performance and compensation
management; maintaining and building organization commitment in disruptive era through case

studies from various business organizations.

1901102  msaaauIn1slugARddia 3(3-0-6)

(Service Marketing in the Digital Age)

AyrvsAunau : laidl

(Prerequisite Course: None)

LUaAR Nguinsnata NFIATIERaN1IZLIRABLA1TAAIA (SWOT Analysis) 1a3eile
AaTendeyaunusdiunain (STP Model) ngdnssuguslangaidva d3uUszaun1snainuinas
msmdLLNW'E)W]NLLazﬁmumﬂaEmémﬁmamﬁmﬂuqﬂﬁ%ﬁa WU NN TRALILAZANTUNITNITAAIN
USNSARITA bURIN9EATY

Concepts; marketing technologies; marketing SWOT analysis; market segmentation
analysis tools (STP Model); consumer behavior in digital age; service marketing mix theories; service
marketing channel planning and strategy formulation in digital age; guidelines for developing and

implementing digital service marketing in significant channels.

1901103  n13IAN1TANNEUNUSINAT lULARAE 3(3-0-6)

(Customer Relationship Management in the Digital Age)

AyrteAunay : Ll

(Prerequisite Course: None)

wARABITUNsIANIsANdLTUSgnAlugIAauInT uazesdnsifeItes nsdanis
anénduiiusiungAnssuduilan niseenuuunagnéiiienisinnisgndndusiug n1sdnngugnin
NTLUIUAITUTNITGNAT Aanssuauduiiusgnat n1sdnnisdeseaseu uinnssu uazinalulad
ansaumaiionsAnwwwIliueunlugARviia

Concepts concerning the management of customer relationship in service industry
and related organizations; customer relationship management and consumer behavior; strategic
design for customer relationship management; customer segmentation; processes of customer
service; customer relationship activities; complaint management; innovation and information

technology for future trends prediction in digital age.

1901104  AMSIANITAMAINUIATS 3(3-0-6)
(Service Quality Management)
AdeAunay : laidl
(Prerequisite Course: None)
wurfn ud veuten Jadesuiduiiugruesnisianisamniw n1suinisuazAMAIMNNg
AUTNT SNeaeANAINNITUINIS NMIAMUARUAIMMISITUINS MsUsaluauntnnisuinig nsld
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\3esilon1sinnisnunInyuInng aﬂﬂ“diﬁﬂ@‘uLLazﬁ’Jﬂﬂ?gﬂa\‘iﬂmﬂWWU%ﬂ’li n1ssuiledesvegnen
ANuRBINskarauitanelavesgnAwsedsuuinisaenisusmsluyadivia

Concept, theories, scopes and fundamental factors of quality management; service
and service quality; service quality characteristics; formulation of service quality; service quality
assessment; uses of service quality management tools; components and indicators of service
quality; voice of customer; customer requirements and satisfactions of customers or service

recipients in digital age.

1901205  Uny¥dmiugusznaunisasislv 3(3-0-6)
(Accounts for Modern Entrepreneurship)
AyrdsAunauy : laidl
(Prerequisite Course: None)

o oA

LwIAAN1INTUYT MIBeTeiduny Ysuu waskanils nisdenlddeyamadydiiionts
FnAule wwaRnReIfURaREUWLLAZANILEES NMSIATIZIAZNTINEINTE] NTINUNUNITRY N15UTY
Tassadrsesdnsiionisdnnns msdnduleasu msiesersunisiiy msmuazmsudmsituny
ey elansalfnudmiuiuszneumsadell

Concepts of accounting; cost benefit analysis; the use of accounting data for decision-
making on the basis of compensation and risk; analysis and forecasting; financial planning;
organization structure adjustment for management; investment decision; financial statement

analysis; finding and managing working capital; all aspects learned from case studies.

2.2) nguivnUsAu
1952115 NEAMNTIUNNTUU 2(1-2-3)
(Aviation Industry)
Avr0sAUnaY : laidl
(Prerequisite Course: None)

a a

YBULUAYBIAAINNTIUANTTU §5Nd18n150U §979181NAENU wag§sNauIAIS
\A30sTEIAueINA LazLUINSTABITesfugTAanIs Ty PuUInITNIARY uuinisuuiieady
M19INAEIY BINIALIN NFVUAFUAINIDINIA NMITAIVANITIAINIDINA sudeddniiniugunay
mundanguitlilugnamnssunisiu

Scope of the aviation industry, airline business, airport business, air navigation aid
services business and services related to the aviation business, ground services, In-flight services,
airports, aircraft, air cargo, air traffic control including basic vocabulary and English used in the

aviation industry.
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1952216 N153AN15§3NE8N150Y 3(3-0-6)

(Airline Business Management)

AyrtsAunau : laid

(Prerequisite Course: None)

wénnsinnsgsivanenstu mnufifefulasiaiis wihil wagmsdudunuesans
n130umalyd JUwuuMsALiugsia MsdaesAnisuazyaainsuan ansnstunaznisiaidunietu
nsdamaiisrfutazmsuyuisueiniaety szuvansaumeaildlugsisasnisdu ssuusiaia
TnwansuazmstansseldasnsunmiinmsuiiRmssug Aferdestunisuimsanenmstumded

Principles of airline business management, knowledge of the structure, functions
and operations of commercial airlines, and business models. Organization and key personnel,
freedom of the air and establishment of flisht routes, flight scheduling and aircraft rotation.
Information systems used in the airline business, Fare pricing system and airline revenue

management and other operations related to commercial airline management.

1952217 AMwdanguiianisiessdmiugsianisiy 3(3-0-6)

(Communicative English for Aviation Business)

AGeAunay : il

(Prerequisite Course: None)

wdnlhensal féwdt unaunua duau ndnnnsldnndinguiientsdeansluuiun
nansdudmsunisliuinsundlasansluaaiumisalsing q iunissrassaarumsaliiielsiuinng
lagans a vinenniAsIy wazvuaIesdy sinwelunisite mayaldmnzaniuuiunveanisuinig
lavans msasumaunun Tnedfadaunufiilugsianstunasmslidoyafignies

Grammar, vocabulary, expressions, principles of using English for communication in
an aviation context for providing services to passengers in various situations, through simulations
to serve passengers at airports and on planes, listening and speaking skills appropriate to the
context of passenger service, creating a conversation by taking into account for aviation business
practices and providing correct information.

1952218 nsdsesittiadmiugsianisdu 3(3-0-6)

(Airline Reservations)

AyrtsAunau : il

(Prerequisite Course: None)

NaNN13OAAMIANIN1AIUNTITTU NITIATIENUAZNITIURUNITAUNS dieldlunis
drsesiits dunounisdrsesitfetnslnsansaiecdu msldnussuuneuiiameslumsadis wily Tuin
toyavesflavans uazmsdsesiidsliundlaeans Taedilsdsmslideyaiigniesuasinudeyadou
UAAAYDIELALANS

Principles of aviation geography, travel analysis and planning for use in reserving
seats, procedure for reserving airplane ticket seats, using computer systems to create, edit, and
record passenger information and reserving seats for passengers by taking into account for

providing correct information and maintaining personal information of passengers.
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1952219  AnIngNsuInsuasnsian1siiudausssulugsianmisiu 2(1-2-3)

(Service Psychology and Cross-Cultural Management in Aviation Business)

Ayr0sAunau : il

(Prerequisite Course: None)

LnAALaNguinadnine1nsiiuins Indne lunisdoarsiugnd msaaaia
ABINTVDIQNAT N1FINNIINILINGATDINITUTNT N15IAN1501588l AMETTHATEsTIUlUNMIUSNS TR
nefmussIN warn1sdanistiniausssy Wethluldlunsinsedt Yssdvaniunisaluasdeansun
flavansiifianuunnsiemisausssy wazdoasldmnzaunuuiunvesglasanslaglddnineluns
Tusng

Psychological concepts and theories in service delivery, psychology in communicating
with customers, anticipating customer needs, service crisis management, emotion management,
morality and ethics in service, cultural dimension and cross-cultural management to be used in
the analysis the situation and communicate to passengers of different cultures and communicate

appropriately according to the context of passengers using the psychology of providing services.

1952220 N159ANTSVUAIEUAINI9DINA 3(3-0-6)

(Air Cargo Management)

FvrdsAunay : il

(Prerequisite Course: None)

VANNTINNTVUAIFUAIMIBINA UTLNNVBIAUAT NTEUIUNTIANITAUAT UTIYI0N
wazNPUEUTIRUSEANAN 9 angldngsuileuanudasnden1anisiun1sfndnsAsesdual Wsn1s
maraning weluladildlusurudsdudmnaeinia nuenanssne 4 lumsdamsvudsdudniserne
W luasdsdudnymaeinia Tydnededud etuiindeyaadluenansuazszuudnnisdudvnaeinia
o1y Weuenansiiadesiumsvudidudmaninia Tneddlafanugniosesteyauazinu
ToyadIuyAnaYeINA

Principles of air cargo management, product categories, product processing,
packaging and containers subject to aviation safety regulations, freight rates calculation, customs
procedures, the technology used in air freight transport, various documents in air cargo
management such as air waybills, product list for information recording in papers and the air cargo
management system, including reading and writing documents related to air cargo transportation

by following the accuracy of the information and maintaining the personal information of customers.

1952321 msdanseuUfoRnisniaiiu 3(3-0-6)

(Ground Operations Management)

ydeAuniou : 1l

(Prerequisite Course: None)

aqﬁﬂsxﬂawmmwﬁﬂ’amsmﬂﬁu AINFIUANTUINTUABINALIY B AIUIBA ANTINANT
Alagans msdanisnseididunise MslAuINIsuABINIALIY ASUTNITUULEINIAMETUATOUATENENTDNA
nsmuauiininuazinsze nsmfuguanisujiRaudiuanudasadeluannistu sauds
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ngszdeuiiisafestunisinnsnuufiinisnaiiu Insausalinnesiuasyseduaniunisal
MsUszauuiumienuee q heggndewmungseilsumanisiu

Components of ground operations services, overview of servicing aircraft at the apron;
passenger handling, Baggage handling, aircraft servicing, aircraft turn-around, load control, and
airside safety operational oversight including regulations related to ground operations
management by analyzing and evaluating the situations. Coordinating with various divisions
correctly according to aviation regulations.

1952322  n1smarntugsnanistu 3(3-0-6)

(Airline Marketing)

AyrUsAunay : il

(Prerequisite Course: None)

ndnnismataitenisdanisgsianisiu nalnmsmseannvesansnisduuimsifiuguuuy
wazganoMsouFuue kumemsUFtRnumiuseninaenstu viswisafivaaziunudming
ilagans nstmuasinn nsumsseld vdnmslavanyssanduiudifieduadunisueuaznisnain
wuudidnnseling uunliumsnainmsdulusuan meldngnarimiessugsiamsiuiifedes

Marketing principles for aviation business management, marketing mechanisms of full-
service airlines and low- cost airlines, guidelines for joint operations between airlines, travel
companies and ticket agents, pricing, revenue management, principles of advertising and public
relations to promote sales and electronic marketing, future trends in aviation marketing under the

rules of relevant aviation business agencies.

1952323  M133ANT5¥19INABIU 3(3-0-6)

(Airport Management)

AyrdeAunau : laidl

(Prerequisite Course: None)

AsU3mssanisvinermreuluaafiuiinsiunazuenaafiuiinisty nssneininy
Uaonfouaziinsgumsdesfudeluumiteiniaey sunuuenansuszneuiiienlu msldiedesiloly
NIRTI9RULAEAANTeY MgaularyaaInsludiusiieg MAsatestunisdanisiienniaey
nsliuinisaIvAteINAsUlusERUANNEWNE) N15IANTTTEAUAINNLILYNYBIIEINAIY N15TA
mwmﬁwmﬁauazauaﬂgmwmmaLﬁaw’fwnmﬁmLmiu‘vhmmmnu N5g9aUU1TI8INALIU
TngvUszidiuanunisalifiednidengunsallilunsuimsinnisinerniaety nedasulungsudounis
$nwmnuvasndouazinnspumensturumslsteyaigndesunaensdulasilaeans

Airport management, both on the airside and landside, security and safety standards
in the airport area, flight documentation, using tools for searching and screening, agencies and
personnel in various parts related to airport management, providing aircraft control services at
various altitudes, airport congestion management, providing assistance and first aid when an
incident occurs at the airport, aircraft maintenance agenda, evaluating the situations to select
equipment according to safety regulations and aviation standards through providing accurate

information to airlines and passengers
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1952324 miﬁaa’liu,asn'lsl,ﬁlsﬁ]'wiaiaﬂuaaﬂun'lsaﬁnqm 2(1-2-3)

(Communication and Negotiation Management in Crisis Situation)

AyrdsAunay : Ll

(Prerequisite Course: None)

‘Vié’ﬂmimmsiaiaﬂuu%ummmuu’%migﬁﬂam3mﬂﬁwawmﬁmﬁu N1TIATIEN
ngfnssuuazianudilagiasen fumeumaasaeses mdiausadu nsldutin msuitam ms
mieagulunisiasaideses msdanismnudandslusenitamsiasavieses nsdlnwiilifsadosdi
Wieaduandn Wieadusnidn flasasienrmlilawuuiondu dumszgymes msilnnszuiunsiosn
sesodluauuinig msaduanudeiilusuuinsvesasnisiu Tnedilsdangssdevuazdoujoa
pun1stu

Negotiation principles in the context of passenger ground and inflight services,
behavioral analysis and understanding of negotiating partners, negotiation process; opening issues,
persuading, solving problems, finding conclusions in negotiations.  Managing conflict during
negotiations. Case studies related to delayed flight, cancelled flight, disruptive passenger, missed
baggage and practice on the negotiation process in services. Building customer confidence in

airline services under the aviation regulations and practices.

1952425  aywedadienianstuy 3(3-0-6)

(Human Factor in Aviation)

deAunay - il

(Prerequisite Course: None)

msudmsdnniseulugsianistu udnnisuasngudifesiuayweiladomanisiu aussauy
nedamonarinlavesyd aismaniuazndiiavesnyudidmanonsufifnu nsdesiuaiiy
Aanaavesuywd anmuindenlunsujiRnuiidmadeniulasnfonianisdu nsinszinas
UssiiluanumsallunsufiRnuvesyvdiidsadernuaonfonisnsou

People management in the aviation business, principles and theories regarding human
factors in aviation, human physical and mental performance, physiology and human limitations
that affect working performance, preventing human error, operating environment that affects

aviation safety, analysis and evaluation of situations in human operations that affect aviation safety.

1952426 ANuUaAfEN1INITUU 3(3-0-6)

(Safety Management System in Aviation)

deAunau : 14l

(Prerequisite Course: None)

AnufiRfugURmAmenstuy YedeiivinlmhAngtRmamianistu mslenegimans
Y8IN15AngURMe nann1shaznguANuUasnien1en1stiy ssuumMsianisauanulasnie Tusssy
anuvaonselussdng WelngiuarUssiiuanunisaiifinnuidssienisingifaymmenisou su
1{loanain anmerniauUsusiu Jgmmiamaiavesoiniasiy ANURANAIAYDIYARINTNIINTOU
mMsUszarunuiumisnuifsadositoanuvasadonianistu meldngseideuduanuasase
mensiulaeenagneias
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Knowledge about aviation accidents, factors that cause aviation accidents, analysis of
causes of accidents, principles and theories of aviation safety, safety management system, safety
culture in the organization to analyze and evaluate situations that are at risk to aviation accidents
causing from weather condition, technical problem, human errors; coordinating with relevant

agencies to ensure aviation safety under aviation safety regulations correctly.

1952427 nMINELazaTEsIsNlugsnanisiy 3(3-0-6)

(Laws and Ethics in Aviation Business)

AyrtsAunau : laid

(Prerequisite Course: None)

‘Viﬁﬂﬂ’ﬁLﬂ&l?ﬂUﬂ{]%N"lﬁlluﬁiﬂﬁ]ﬂ’]i‘U‘u ﬂ{]ﬁ/ill’]&lﬂ’ﬁUUWﬁLiE]u i"L‘UEJ'ULLa‘“‘Ui”LWLW!N
fﬂi&lﬁiill‘VILﬂEJ’J‘U@Qﬂ‘UﬂWiﬂ’WLu‘Nﬁiﬂﬁ]ﬂ?i‘UU%ﬂiuﬁ‘U“U’]WLLauﬁ’]ﬂa ﬂﬁi‘U\‘iﬁ‘Ui‘Uﬂ{]‘lﬁll’]EJLLau“U’eJUQﬂUG]’N 9
“U’PN‘VIU’J&N"IUJYIﬂiELLau@Qﬁﬂ’]iiu‘ﬁ’ﬁﬂ"divmﬂ MsUseiufglaANSURATaUTBIE18n15UY anduay
nsAuAseusina nsaldnwidnuasesssulugsianisdu

Principles of law in the aviation business, civil aviation law, regulations and ethical
issues related to aviation business operations, both national and international. Enforcement of
laws and regulations of government agencies and international organizations. Airline Insurance

and Liability, consumer rights and protection. Case study of ethics in the aviation business.

1952428  miswayAinMwdmiun1suInslugsianistu 2(1-2-3)

(Personality Development for Aviation Services)

rdsdunau : Ll

(Prerequisite Course: None)

LuAauaznquiyaannin aadnwuzuazyadnamlunisuinig ndnnisdeansfae
TN wmare UM IEnTUNITUINS JUSNualkazn1suAInig n1saseauUserivlansnny n3en
NINUAEUTEINNIIFIAUNTYNFIAL miﬁmm‘qﬂ’ﬁﬂm‘wmﬂﬁmmimﬁ Lﬁaa%"]wﬂaﬂmwﬁﬁuaz
wingaudmTumsuinislugsianisiuy

Personality concepts and theories, characteristics and personality in service principles
of communication by verbal and nonverbal commmunication for service, appearance and grooming,
making first impression, social etiquette and manners, emotional personality development to

create a good personality and be suitable for service in the aviation business.

1952429  NMIBINOUHBNITNATBUAINEINITANATY 3(3-0-6)

(English for Language Proficiency Test)

AyrGeaunau : il

(Prerequisite Course: None)

nslgndnliensalnwsinge vilavesan lassadsuselun waznannisldniedaingulu
nasing 9 delvfiinuglunisils 811 unaunuiuazunANENg 9 waranansndesesiardulaniny
d1Aglel NINAERUSTAUAINNAITANNATISINg Y

[ 4

an1Uun1sInN Uy Tl 81



Using English grammar principles, word types, sentence structures, and principles of
using tenses to acquire skills in listening, reading conversations and various articles, and analyzing

and understanding the main idea, taking an English proficiency test.

1952430 ms%%’mﬁlmﬁutﬁaqsﬁanﬁﬁu 2(1-2-3)

(Introduction in Research for Aviation Business)

AyrUsaunau : 1l

(Prerequisite Course: None)

arudifoafuifeniunmside Usuanvesnside mansuaunside msaiaedediefld
Tumside msdmszideyauazionansmeauideniieades asseussavesinide eraununazih
Hadduszgndlylugsianistunazauuinimianisty

Basic knowledge about research, type of research, research planning, creating research
tools, data analysis and related research documents, researcher's ethics in order to plan and apply

research results in the aviation business and aviation services.

1952431  dusugsnanistiy 1(0-2-1)

(Seminar in Aviation Business)

AyrGenunau : il

(Prerequisite Course: None)

n1sieseilyminsdlfiney asandugsianistuludagdu nnideyaaisaune
AnuAsuLlamisiiudvms anud wada uazmaluladlvel q ARerfugsianisdu Wiesdusie
wwiltduvesgsnanstulusuian

Analysis of case study problems, current aviation business operations, using
information, changes in academics, knowledge, techniques, and new technology regarding aviation

business to discuss trends of future aviation business.

1952161 m33euinAUfiRNantsuINg 1 3(0-40-0)
(Work-based Learning for Services 1)
Av1UsAUnaY : laidl
(Prerequisite Course: None)

nsiSeusMaUfURlunsungnAduius Suavainde lnglniinwenisvie duaiuniseie

v & A

msasaida MsinUftRTAsIdostugndduius iilewesuatreiinuenisuinig invenisieansiy
gnAmRelFuUINg Vinwensvinausiudugduluesdng inwennssdiaszsiiientauddaymm finwenns
USush vinwenisdamsmamuensual nnsinuifauluaniudszneunis aeldamsatuauuaznis
UsLliUNauDanuUszNaUNTHAZANNAISY

Practical learning in the customer relations of convenience stores by practicing sales
skills, promotion, and audit. customer relations practices to enhance service skills, and
communication skills with customers. skills for working with others in the organization, analytical
thinking skills for problem-solving, adaptive skills, and emotional management skills from training

in the workplace under the control and evaluation of the enterprise and faculty.
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1952262  msBsuimaufitianisuinng 2 3(0-40-0)

(Work-based Learning for Services 2)

deAunau : Tl

(Prerequisite Course: None)

MsinUfURlugIAaNTUINT Wleliuatsiinwgn1suing sinuennsdeasiugndinie
F5uu3ns dinwensviausintudBulussdng WnvensAniinneiifienisudtym fnvenisuiush
Winwen139an1snaiiuensual nnsEnufuRnuluaniudsenaunis lunisinugdfaulugsianis
13115 Meldin1smuaulagnsUTEiuNaTe9IAINTUTMILaLAMIATY

Practice training in the service business to enhance service skills, communication skills
with customers, skills for working with others in the organization, analytical thinking skills for
problem-solving, adaptive skills, and emotional management skills from training in the workplace
in training to work in the service business under the control and evaluation of the enterprise and

faculty.

1952363  nnsBeuinmaufiatiensuinislugsianisdu 1 3(0-40-0)

(Work-based Learning for Aviation Services 1)

AyrvsAunay : il

(Prerequisite Course: None)

mMsinUFRNAETesiugndusiug ewaduaiisinuznisuinig vinwgnsioansiugni
v3efFuuinng invzmaieusindugduluesdng invznsAniesgiifionisuidym vinvenng
USus vinwenisdamsmamuensual annsinudfauluaniudszneunis seldamsatuauuaznis
Uszliunave9anIulsznounIsuazaAnI15e

Practical training related to customer relations to enhance service skills, and
communication skills with customers. Skills for working with others in the organization, analytical
thinking skills for problem-solving, adaptive skills, and emotional management skills from training

in the workplace under the control and evaluation of the enterprise and faculty.

1952464 n1sleudnnaujliatienisuinislugsianisdu 2 3(0-40-0)

(Work-based Learning for Aviation Services 2)

AdsAunau : Ll

(Prerequisite Course: None)

nMsRnUdalugsianislu Welasuaiieiinuen1suinig inwennsdearsfugnAivie
F5uu3ns dinwemsviausintudBulussdng WnvensAniinneiifienisudtym fnvenisuiush
nwen153nn1smiseuesual annsEnufuReuluaniuyseneunisaiugsianistu aeldnns
AIUANLAZNTUTEIIUNAYRITIAANITUTNTHALAMATSE

Practice training in aviation business services to enhance service skills, and
communication skills with customers. Skills for working with others in the organization, analytical
thinking skills for problem-solving, adaptive skills, and emotional management skills from training
in the workplace of the aviation business services under the control and evaluation of the

enterprise and faculty.
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1952465 nnsBeuiniaufuAtiientsuinislugsianistu 3 3(0-40-0)

(Work-based Learning for Aviation Services 3)

AdsAunau : Ll

(Prerequisite Course: None)

Mt URlus LU NMsvesgsiantstu Wewduawinugnisuinis vinuenisdeansiv
flagans sinwenisieusiudugduluesdng fnvensAniiesiziiienisuddymuazdnausuun
msnsUsuYTInsEUIuMsiAnIdestuihnulunuuinisvesssianisty inwensusui snwenns
dnnamesnuersual 31nnsinuuRnulugsianisiu agldnisavauuaznisussidiunavesaniuy
UszNaun1shazAnIaIsey

Practical training in aviation business services to enhance service skills, and passenger
communication skills. Skills for working with others in the organization, analytical thinking skills to solve
problems and propose ways to improve processes related to working in aviation business services.
Adaptive skills, and emotional management skills from training in the aviation business under the

control and evaluation of the enterprise and faculty.

2.3) ngudynaen
2.3.1) NEUIPNFINAUATIANTTNUUINMIHLABES

1953315 nﬂs%'ﬂn'limuu’%mi;ﬁﬂﬂmsmﬂﬁu 3(2-2-5)

(Passenger Ground Service Management)

rUsAunau : Ll

(Prerequisite Course: None)

ﬂszmumwaamuu’%mi;ﬁmsmimﬂﬁu a venAeu MInTasulnslagans enansly
NMIFUNIE NIIATIRTUAUATTE MIANNTBIINSUNTIY Usslamveslagans ﬂ'ﬁgmumsm;ﬁmamisﬁu
w309 muinislasansvid uasonansifeates iefearsuaglviuinislasansniaiiuly
anunsaling 9 vesierdumeldngsudeu deujuaifeadostunisnisiu msudlvaniunisally
anmyingn sullanmmanannglasanswaiaiiendy Weduadr mssndniiedd mswdsudumady
AU

The process of passenger ground services at the airport, check-in process, travel
documents, baggage inspection, and screening of dangerous goods. Types of passengers,
passenger boarding process, inbound passenger services and related documents to communicate
and provide ground passenger services in various situations under regulations and practices related
to aviation. Resolving situations in crisis situation; causing from missed flight, delayed flight,
cancelled flight, diversion.
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1953316  MsdANIsUUINMsULATasduy 3(2-2-5)

(Inflight Service Management)

AyrdsAunay : Ll

(Prerequisite Course: None)

wihfiwaranusuiinveuresninaudeusuuuaiaiy N1sQuanIuALUaAiy N13La
Frunsliuinig nstgumeniadewiu msusuweruaiietiemderdiingamela anuiitugiuves
gUnsalaTaannsy gunsallunisliinig westuneulumsiuiiodofnaniunsalonidu edeans
waglvuinsuuadestuluaniunsalin q veafindunmelingsedou feufuamAsadesiunianis
ula

Duties and responsibilities of flight attendants, safety supervision, service care, basic
knowledge of inflight first aid, Cardiopulmonary Resuscitation (CPR) and safety equipment,
equipment for providing services and procedures for dealing with emergency situations in order
to communicate and provide in-flight services in various situations under regulations and practices

related to aviation.

1953317  n159AN15ATINITUY 3(2-2-5)

(Air Catering Management)

Ayr0sAunau : il

(Prerequisite Course: None)

Uszlamvese1ms Fngau wazaunsallunisuinnsumeiesdu defmunuazunnsgiusiu
IMsHazguauLly miﬂwﬂu@mmwiuﬂ%’?mﬁu 119219HUiT81MT NTIUHUNTEUIUNTTHER
915 N3TUIUNSTATE N1sTnimseuuaznisauasluTueadesdy Aamaasuuildulueuinnreanis
U3nmsensuuaiesdiu udinisesnuuusieniseswasiadesiulunsuinisuuedesiy

Category of food, raw materials, and equipment for in-flight service, food and hygiene
requirements and standards quality control in air catering, meal planning, food production process
planning, purchasing process, preparation and transportation to the aircraft, future directions and
trends in in-flight catering services including food and beverage menu design for in-flight service.

1953421  nsuinsansuasiasesaulugsianisty 3(3-0-6)

(Meals and Beverages Services in Aviation Business)

AyrvsAunay : Ll

(Prerequisite Course: None)

AnufiRafuemnsuaziasesuiiliudnislugsiamsuszuunisinemnsuasiaiesiy
dwduanenisiu Ussamvesenms emsiiawiion1suimslugsfanistu msdawdoutazmaitaue
semsemns meldtermuanazimsgiusnuauounsts MsUssaunusEnillenuLazdoasun
flasansiitouimsemsuaziniesinlugsionsu

Knowledge of food and beverages served in the airline business, food and beverage
arrangement systems for airlines, type of food, special meals for service in the aviation business,
preparation and presentation of food menus under hygiene regulations and standards,

[

anvunsdnnistyanitan 85



coordinating between departments and communicating to passengers for food and beverage

services in aviation business.

1953422  n1sdaN1IRINIWUINsugsRanslu 3(3-0-6)

(Service Quality Management in Aviation Business)

FyrdsAunau : il

(Prerequisite Course: None)

wnAnuaznguiisafunsinnisaunimuinislussianisiu sasmauninuinig dadend
NARBAMAINAITUIANT mﬁmeﬁﬂimﬁwum@mm‘wmiﬁm'ﬁ NSEUIUNSHA Y0505 8UNNATT
U313 M3AeuazUszidugannuinis nsddnwiAsafunsianisaaninuinislugsianisdu
WieUszdiunazdwauannwnsuinislugsianistu meldnguazanpsgrumsuimsitisides

Concepts and theories regarding service quality management in the aviation business,
service quality cycle, factors affecting service quality, gap analysis of service quality, process for
resolving complaints from the service, monitoring and evaluating service quality, case study on
service quality management in aviation business in order to evaluate and deliver service quality

in the aviation business under relevant service regulations and standards.
2.3.2) nguivdendnunisuianisianiznieiiunisiu

1953318  N15IANTIIARIAUAINIIDINA 3(3-0-6)

(Air Cargo Warehouse Management)

FyrdsAunau : il

(Prerequisite Course: None)

MENNIMIIAMIASIEUAMNIDINA Tumeun ST ELA I MAT SlukAZssUsE A
5EUINMSEANTITAUAAuAt AL nssamunedudieen Snsiziaaiunisal whdym way
Usganunuuazszninmsuiiieites meldngszideusmunisvuddudimeeina uazainsgiu
mugueniouazanuvasndes Hufsszuuamsaumaililunsiansadsdufmaninie

Principles of air warehouse management, procedures for transporting air cargo both
domestically and internationally, product management process from product import, and
distributing products. Analyzing situations, solving problems, and coordinating between and
among related agencies under air cargo regulations and health and safety standards including

information systems used to manage air cargo warehouses.

1953319  A15IANITIUALNUNISVUEIRUAIMIINA 3(3-0-6)
(Air Cargo Agency Management)
AvrUsAunay : laidl
(Prerequisite Course: None)
NANNITAITIANITIIUAIUNUNTVUASAUAIMIDINIA ASEUIUNITALTUUYUES seidau
wagfisn1sN19AANINg wifvesfunuruddudniernia Jinsiganiunisel witym wax
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Uszanunularsnitamienuiifsites aeldngszifouimunisvudidudmaeinia sadszuy
asaumanliluisnsaaninsmadidnnsetind

Principles of air freight agency management, transportation operations process, and
customs regulations procedures. Duties of an air freight agency, analyzing situations, solving
problems, and coordinating between and among related agencies under air cargo regulations

Including information systems used in electronic customs procedures.

1953320  n1s3ANTsladanndlugsnanisly 3(3-0-6)

(Logistics Management in Aviation Business)

AyrdsAunau : il

(Prerequisite Course: None)

ninmsinmsszuuladafinduazsindldgunulugsiansiu mirsnuiifedesuazdiidm
Ifdsluasleguniuvesgsianisdu wAtym uagdszauauszwinmihsnuiiiAsides Tunisda
dunavesnisvudsdudinisennia safsszvuasaumaildluszuuladafind ameldnguuneuay
sudvuiiinadesiunmsinnisladafnduazilagumulugsiansdu

Principles of logistics and supply chain management in aviation business, relevant
agencies and stakeholders in the aviation business supply chain. Solving problems and
coordinating among related agencies in arranging the routes of air cargo transport including
information systems used in logistics systems under the laws and regulations related to logistics

and supply chain management in the aviation business.

1953423  N159ANISNISVUEIRUAITUATIY 3(3-0-6)

(Dangerous Goods Management)

AyrUsAunay : Ll

(Prerequisite Course: None)

vanMsvudduAduns e JodninlunsdduAdunse MIsEYUTIAN MIARLLN UTTYLUA
N13ANRANIATANTILATOIMLNY NTIARTILIUNSTUASALASURTIE MTTNTEI19UTTNLAZNNT
Jofvaudsunse mawddyviuasUssaiuaussninmenuiiiondes sudssdeuufjualunsd
andunelingsuideuamunisdu

Principles of transporting dangerous goods, restrictions on transporting dangerous
goods, identification, sorting, packaging, labeling, and marking. Limiting the number of dangerous
goods transported, and loading arrangement and storage of dangerous goods. Solving problems
and coordinating between related agencies Including emergency procedures under aviation regulations.

1953424  N15IANIIAUANITINININDINA 3(3-0-6)

(Air Traffic Control Management)

AydeAuniou : 1l

(Prerequisite Course: None)

ANSABIFUNIAIVANTTIITNIINA HNTILAZAIISURNTOUYBIMIBNULINNTITIDT
M91M1A M3UINIMEaIINITu sedeuiBnisdeansminisdu mssuteyaeiniaiionsieuns
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maingdeansuaztesmuideyaeiniavesaundy edeasserintsmieny lngienesiuasdndule
anunsadlumsdnnisaruauasasneea aeldngssideuiiuniulasndenienistu

Knowledge about air traffic control, duties and responsibilities of air traffic services,
aviation news service, aviation communication methods, reading weather data for broadcast via
radio communications and airport weather data channels, in order to communicate between
departments by analyzing and deciding on air traffic control management situations under aviation
safety regulations.

1953425  N153AN13N1581U8N15UU 3(3-0-6)

(Flight Operations Management)

ArUsAunau : Ll

(Prerequisite Course: None)

AnufiRIfunssIenisty sedounasdetduiliioidesfunissiuisnisdu anug
Aenfuedesduiiddydmsunsiadiendu mMsfunszmadutazivindusE Msdarununis
Tu n3naunugydoninet dendumsimnzanuazAnassauududisedlunsdaniduriiussuy
ansana Wiedeansteyaliuntndy meldngsuifoumsnsdy

Knowledge about flight management, rules, and regulations related to aviation
operations, key knowledge for scheduling flights, calculating flight distance and baggage weight.
Preparation of flight plans, meteorological planning, appropriate route selection, and alternative
airports in case of emergency through the information system to communicate information to

pilots under aviation regulations.

1953426 msﬂ'mﬂuﬁmﬁﬂusmnLLazﬂﬁié’ﬂmiﬂ's'\uauqa%aammﬂmu 3(3-0-6)

(Aircraft Load Control and Weight Balance Management)

AyrdsAunau : il

(Prerequisite Course: None)

dnNN1svRINITAIUANLT N UTINkaE s TRAN LR aTese N IAEL TadfnTedTEIns
usann nsduiuiliosonasu widgmuardssaunussniomisnuiiieos Tumsda
J¥INUITNUaTANNENRE N1T1TIUSLNTUNITAIVANANNANAGYBIDINIALIY SINTIUTEANFUAILEY
nsidendussaduabivanzan aelangseideumunsiu

Principles of aircraft load control and weight balancing, load capacity limitations,
calculating the compartment space. Solving problems and coordinating between related
departments in load control and weight balance. Using the aircraft balance control program

including product types and selecting appropriate containers under aviation regulations.
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2.3.3) N§UIPUFNAIUNYIANUTLNAINBUUINNS

1953427 m't-n5&nqwﬁ'm%'m'mu’%nﬁ;ﬁﬂﬂmin'lﬂ‘ﬁu 3(2-2-5)

(English for Passenger Ground Service)

AyrdsAunau : il

(Prerequisite Course: None)

nseansnmdanguluniunvesiuuinisdlneansmaiiu ddwiante Ussloauazun
aummﬁw%’wmu’%mﬁ;ﬁm&memﬂﬁu msfiniinwennsdoasiagdiassanunsaling 4 vesauuinig
medulumsnnaudasiasans msdlagansiuiaies nsusemadswumeifioudsdoyadlneans
nMsUsNIsElagasiiay MISuglagansuidt nMsdnnsnseididunnszadn nsiasaseses N15UINIS
Tunsdiflentuliung sudanmsldnmedngulunmsussaunussnitamhenuiifdes

English communication in the context of ground passenger services. Specific vocabulary,
sentences and conversations for ground passenger services. Practices in communication skills by
simulating various situations of ground services in terms of check- in, boarding, public
announcements to inform passengers, services for special passengers, arrival services, inbound-
flisht baggage handling, negotiation, and services in case of flight irregularity. The use of English in

coordinating between relevant agencies.

1953428  AMWSINQEAMSUNISUSAISULLATD DU 3(2-2-5)

(English for Inflight Service)

FyrdsAunau : il

(Prerequisite Course: None)

finwgnisdoasnudmnguildlunsliuinisuuaiesdu mdwianie Useloauazun
aununfinuyessenianiinanuuinsunedesduuazilasans mssrassaniunisal msinujianng
doanslagldmuidanguluaniunisaling  vesuuimsuuedesiu mslinnudomdeuddlneans
msUszmealusiedasans sudsmsldmudngulumsdeansssrisfuftRnuuuiedu

English communication skills used in in-flight service, specific vocabulary, sentences,
and conversations that are common between flight attendants and passengers. Simulation,
practice in communication using English in various situations of in- flight services. Assisting
passengers, and announcements in the cabin including the use of English in communication

between flight crew.

1533226 Awdanguiiiegsnanislaansy 3(2-2-5)

(English for Hotel Business)

FvrdsAunay : laidl

(Prerequisite Course: None)

At g warlassasussloanwdnge dmiunisaesinn udeuiudiumii
MUY uUINTeIMITLaTAIadRy n1sieaseu msuitynianiznii n1sUeaiunsgayLde
MSTENUMARNEY MIToULEN MABAIUNISADANTTUgNALALLTIBUINIUTIR Huan1unIa)
$1ae1 MmwszEymnsliusnsdnmi wazdumdiiietunelulsusuannsdifnm
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Vocabulary, expressions, and structures for hotel reservations, front office,
housekeeping, food and beverage services, handling complaints, on-the-spot problem solutions,
loss prevention, emergency reports, maintenance, communication with customers and foreign
colleages; the analysis of problems in operation and back office duties through simulated

situations and case studies

1533227 Awsanguiilegsnaannisiu 3(2-2-5)

(English for Airline Business)

AyrUsAunau : il

(Prerequisite Course: None)

fdwd druan warlassadrevszleanvdinguiildlunisliuinisniafiuuarnis
Tunsumaiesdu msdssnmauarlidoyaifivaduuazdssiusaiuazainluauiudy nseendns
Taanslazn15BuUduUNITAUNI #195190150U Toruussauindu nMsieeRdynnionnudnis
dsuglasansiilduinismafiuuazuuaiosdu Tnomsussgndldunumansfuaznsdifing

Vocabulary, expressions, and sentence structures essential for both ground and in-
flisht services; announcements and information dissemination regarding flights and facilities in
airport; issuance of tickets; confirmation of travel itineraries; flight schedules; airport security rules
and regulations; the analysis of problems and needs for passengers both on ground and in-flight,

through role-play and case studies

1533331 mwdsnguiiteanududadiunisquangugnAnyanigs 3(2-2-5)

(English for Customer Excellence Service for High-end Customers)

AyrtsAunau : il

(Prerequisite Course: None)

ANy d1uau taslassaiissslonniwsengy mmUﬂ’l'ﬂ‘MU'ﬁm'ﬁﬂauaﬂmmaﬂ’lm
ﬂ’]ﬁiJiW‘lJﬁ’W‘LﬂUﬂ'ﬁLﬁ&lﬂ‘U"Ium%Uiﬂqi mmaamimmumm ﬂ’ﬁi‘lﬁ/lﬂ‘t%ﬂ’]‘l‘:}']’eNﬂq@LW@@]@Uﬁu@ﬂﬂ’N‘M
maami‘wLﬂummmmmwaﬂ;ﬁ‘ummi AIULANANATUANYULNANTIY AUFDINIT FIALLAS
Sausssu nstausuumssliuimsiiiuaumands nasnsumsiinuftanisliuinisngugnéi
yamgsluanunisaldnass

Vocabulary, expressions, and sentence structures for providing customer
excellence service to high-end customers; lingusitic knowledge of terms of address and language
register; applications of English skills in response to exceed the customers' expectations;
differences in behaviors and needs; social and cultural differences; offerring solutions to exceed

customers' expectations, with practices on servicing high-end customers in simulated situations
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1533333 nMwsanguiilanisguadigeens 3(2-2-5)

(English for Caregiving)

AvrUsAUnaY : laidl

(Prerequisite Course: None)

Mt druu Tassaisuszlonnwidsnguitdndusdonisquangusigeoy leaiisnnn
L%’ﬂaﬂumﬂﬁu%msLLavmi%’m?ﬂ61uwmma“mﬂLm'ﬁmma mm%ﬁu%mtﬁ&nﬁuiiﬂé’ul,ﬁaammﬂ
ALY Lﬂsaﬂmam\imiLwaamm‘UNmmEJLLa Fedunsauazainnsludiu Wy sedu 5198
s lmmw'wwm ﬂ’J’]ﬂJ’ﬁﬂ']’ﬁU%iJWEﬂU'laLUENG]u LLauﬂ']’i‘U'iuﬁ’]UQ’luLllE]NLMGIQF]LQU ATLAUBDLUINNG
msusng msuu'izmmimﬂmmg ﬂ’]'ﬁﬂ'ﬁuﬁgﬂ(ﬂ‘lﬂmﬂIuIaEJﬁ’liﬁuL‘VlﬂLWE]E]E]ﬂLLUUIU‘iLLﬂiJJmSQLLﬁgJJQQEJ’]EJ

Vocabulary, expressions, and sentence structures essential for the caring of senoirs;
understanding of services and facility management; fundamental knowledge about age-related
diseases and maladies; medical equipment and household facilities, such as wheelchairs, safety
bar and rail, and walking cane; first-aid knowledge; coordination in emergency cases; offering services;

the integration of knowledge and information technology to create senior healthcare programs

1533334 nMwdanquiianisiaaiiendguamn 3(2-2-5)

(English for Wellness Tourism)

AyrdsAunau : il

(Prerequisite Course: None)

Adsi drurunazlassaiieuszleaniwmsanquililumsondiendsguain ang
flugu mslinseiiunliy wezanurhmelugsianiseadisndagunm nsussgndldinalulas
asaumAiieeenuuuTUsunsuMsYieafiendeguam nsamvinyenuSinguinuunumasRnas
nyalAnwlugnIuMIaldans

Vocabulary, expressions, and sentence structures essential for wellness tourism;
fundamental knowledge of wellness tourism; the analysis of trends and challenges in wellness
tourism; the application of information technology to create wellness tourism program; the
development of English skills, with an emphasis on role-plays and case studies

1535308 AWITNHEMIUNUEVIUNITUATIUFTIN Y 3(3-0-6)

(English for Secretarial and Office Work)

AyrtsAunau : il

(Prerequisite Course: None)

Adnd @iy waglaseaiauselea Tunuauiymsuazaudidneu gunsaldinegu
mMstiamng nstameunslnsdne nslnevanmuneiemaUniuasnedidnmsedng madeutngdey
nmsdaiuenanslussuuddia Msineidiegakasn1sdnvinasunisusesy unasuiuImg waznis
Uszanunuiumhonudufiisades

Vocabulary, expressions, and sentence structures in secretarial and office work;
office equipment and usage; appointments; telephoning; traditional and electronic correspondence;
invitation writing; digital documentation; the analysis of minutes and executive summary followed

by writing practices; coordination skills with other departments
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