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5470701

1) naIn3vIUTunugIy

WUFIUNTIANTTN9RaUE

(Fundamental of Arts Management)

FyrueAunau : bl

(Prerequisite Course: None)

2(2-0-4) (ldunuaenn)

a a ) a & a a I3 a
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Concepts of aesthetics and art; Art forms; Art Composition; History of Art; basic theories
and case studies of artistic aesthetics; fostering artistic tastes; integrating theoretical foundations
and critical concepts of art; critique of Chinese and foreign art; introduction to principles and
concepts of financial management, financial analysis and planning, budget allocation, project
analysis, costs, products, profits and risks of provision in financial capital and investment for

creative industry.

2) %UINIYVIVIAY
5472701 333uAIUMIIANIINNGRAUY 3(3-0-6)

(Research Methods in Arts Management)

AyrsAunay : Ll

(Prerequisite Course: None)

MANNISUAITNITITENINITTANIINAAUE ULUUVRIWIRY MTITellensalAne A1s
ponuULIATtuf AN sdunudigm nsadeauyfigiu nssvualassinaniside n1ssuT
foya nnneidoyatadwBinuwesdmmn madeunsnu nmadsudoiauonuzannmside
wazNITUNAURNUITY

Principles and methods of research in Arts Management; research models; case
studies; research design ranging from research problems, research hypothesis, research proposal,
data collection, data analysis in both quantitative and qualitative, research-report writing,

research-recommmendation writing and research presentations.

5472702  nsugusznaunismsfaus 3(3-0-6)

(Arts Entrepreneurship)

rdedunou : laid

(Prerequisite Course: None)

arwditugunisdnududusznountsialy anuansalunsdufussneunmsduiiugu
quwju,azLmeqmsﬂg_‘jﬁamqﬁmda&gmiﬁwwﬁaﬂz N159818ANT LAENITHAUIBITN T
Usgnause unthgnisiduguszneunts uvasiinnveslenta fiusuvesiszneunis sUuuUgsRams
Aaus m'mLﬁaqmaQQﬂszﬂaUﬂﬂsLLazLLmumuﬁa&”’aﬁqiﬁamqﬁaUz

Fundamental knowledge of Arts Entrepreneurship; basic entrepreneurial ability; theory
and practice in establishing arts businesses, expansion of businesses, and professional
development, which consist of introduction to entrepreneurship, opportunity sources,

entrepreneurial team, arts business models , entrepreneurial risks, and arts business plan.

antun1sdnnisleygrdtan 17
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5472703  A159ANISHUUAZIUDDN 3(3-0-6)

(Eastern Management)

rdsAunau : laid

(Prerequisite Course: None)

mi%’mmnwum"ﬁuaaﬂuuﬁuﬁmmaﬁmuﬁssmﬁuaaﬂ AR TR LR waY
UFweyinsdanisdunsenuaivesdy mswseuiisusnfnuagisnisianisadeinduuunsiusenuas
wuuRziunn wunAnuayismsdanislumsiiuuszdninim wazassmnausglevismduveaniseysng
n3nens uazdaandon msugnilainmssuesdnsiinauNausET LA UAY SusenuaT dsauTen
wuudu M3danisuagiuimaufoaiaieinuseansnmlunisudsiureasdng wundalunisdanig
mmﬂ%’%@gﬁuﬁ%lﬁu NFIANITLULAULAZ TAIUSTINRZ TUDDN

Eastern management based on Eastern culture; importance of traditional culture and
valuable Chinese Management Philosophy: comparison of management concepts and methods
of modern Eastern and Western styles; concepts and managing methods on increase of efficiency
and finding of common interests in resource and environmental conservation; cultivating
corporate culture combining oriental and Chinese socialist management; good management and
practices to increase efficiency in corporate competition; management concept based on

traditional Chinese philosophy; Chinese management and oriental culture.

5472704  N3IANTINTNEINTUYIETURAMNTINAT19ETIA 3(3-0-6)

(Human Resources Management for Creative Industry)

ArvsAunay : laidl

(Prerequisite Course: None)

NouugIUNITTANININE NSRS NIRAIINTTNASATIA NITANTINSNE NSNS
NQAAMNTTUATINETIATINAYNS N15IUNUNTNeInTUYYddmTugnamnssuaseassa n1sinausy
WAZIAILIAINAINITOAIUEAAIMNTTUATIETIA N153AN1SUTEANSAIMNITIY Rufounasaiadnis
mMsdanisfulsanuduiusdmivyaansifinnuannsodugaamnssuaiieassd Aady Tausss
BIANT MITANTVTHENTUY BT RAAMNTTUAS 198T3A TR waziudliunsiannMsdansysnennsan we
VinwensiaTgikazuidammesnunsnginsuyed nstianuiannsadldnwlvldlunisufifas

Fundamental theory of Human Resource Management in creative industry; Human
Resource Management of creative-industry strategy; Human Resource Planning for creative
industry; training and development of creative-industry abilities; Performance Management, salary
and benefits; Labor relations management for people with creative-industry talent, organization
culture, Human Resource Management of multinational arts, and trends in Human Resource
Management development; analysis and problem solving skills in human resources; applying

knowledge from case studies to real practice.

antun1sdnnisleygrdtan 18
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5472705 A159ANITNSAAULUIUIYIA 3(3-0-6)

(International Arts Management)

rdsAunau : laid

(Prerequisite Course: None)

nsdamsafiatzuumRvuiuguresuaAensanssTrisUssmasuiualiy uasds
AUANUABINITVBINAIANITRIUTTTHUIWA ngTzilvunazauantRvesnuAalsUszinneng 9
vuiiugTuTeImansiunInan n1smana n1sUFtAntg nsdananindaumedyan ngvanefausss
mMsUsgrduiusuarnislawan nsdifnvifeifunisnaunulardnsiviienuialeuiuned wagnns
Uszgnaldnisdnnisnisdalsununei

International arts management based on modern international management concept,
and the needs of international cultural markets; rules and features of different types of art on the
basis of science of production, marketing, operations Intellectual property management, cultural
law, public relations and advertising; case studies of international arts planning and distribution,

and application of international arts management.

5472706  SUNUIQASINNTTNATINETIA 3(3-0-6)

(Seminar on Creative Industry)

AyrUsAunay : Ll

(Prerequisite Course: None)

AATIEN aAUTIe NIAlAnE dunwl waznssuiunsufuinisiuanainssuaseasse
mwﬁLLaﬁ%mﬁé’mnmNLLmuLLazmiLﬁummﬁma%ﬁqasiﬁé’mﬁaﬂzLLaﬁwuﬁiim AAUYBIFUAIN
TAUSTTU ATIAUAT LAZAINTTUMITTAUSIIN LUINIAITIANINTTUNAA UL AL TAUSITN A5NT
ALY NTIATIVIANUABINITVBIAAIVINTTUATINATIA ANUANATINATIA NITINWNY AIINAINITD
TUMUNTIETeaTIA TINRIINTINYeRRaMnTINaTassA Useiinisiauignamnssuasieassa
noufnaruuufiRniferteatvgnamnssuatieassd uaznseredansdlidrdalusugnaivnssy
A5 9ETIA

Analysis, discussions, case studies, seminars and operational processes of creative
industry; theories and methods of planning and enhancing artistic and cultural creativity; highlights
of cultural products, brands and cultural events; guidelines for organizing artistic and cultural
activities, operation method, analysis of creative industry’s needs, creativity, planning, ability of
creative planning, including an overview of the creative industry; history of creative industry;

theories and practices related to creative industry, and references to key cases in creative industry.

antun1sdnnisleygrdtan 19
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3) KUINIY AN

5473701  dunundnudeasulavuy 3(3-0-6)

(Seminar on Mass Media)

GeAunay : laid

(Prerequisite Course: None)

ARseR AU nIdAnwY wazduuunAedfugsion meunsuazdelngviayd nagndnis
g3fade nagnénsianisie Fnvznsiinngignainnssude vinwensianisde msdanisSeusiuy
gafunisdeans nmsinwianuduiusgnd nsnainde n1snantuIisarnagNSLALAITINIUNY
WUTUAFe mﬁmiﬂzﬁgﬂLLUUﬂ’lﬁ@ﬂ1iqmaﬂwﬂiiuéaﬁﬂszaummﬁﬂL%%zﬁumm“ma NTUATIZY
ulsunggnavnssudeTudedn wagarunmeiidfyvesesinsdodu

Analysis, discussions, case studies, and seminars about film and television media
business; media business strategy, media management strategy; analytic skills of media industry;
media management skills; communication-oriented learning management; customer relationship
retention; Media Marketing, entertainment marketing, and media branding strategy and planning;
Analysis of successful approaches of media industry management at international level; in-depth

analysis of Chinese media industry’s policy, and major challenges of Chinese media organizations.

5473702  dusundrunislédensudiife 3(3-0-6)

(Seminar on Transmedia)

AyrsAunay : 1l

(Prerequisite Course: None)

AAT1esi oAU wardununAeafunguinsudiifeuasmalulafasauma ndninmsinig
doans 953 UsTUINS AR TULIATEYY MITIUTINTeyanITiin wazdeyaifloruAerieBumesidn
N5HLLAENIA LI LTITe AR See s uddife

Analysis, discussions and seminars on transmedia theory and information technology;
communication principles, ethics for network communication; graphic data collection, and video

data through the Internet network; planning and operation of transmedia production.

5473703  A15AANTTAAEMNTTUAUAS 3(3-0-6)

(Music Industry Management)

rdeAunau : 14l

(Prerequisite Course: None)

N153AN15RaImNssuAUAIadelrd A19I1UNULAENISRERTIENITNAUAT NITUIIS
IANIINUILIUDAFIVNTTUAUATLAL TAIUTTTUNIATT BeANTUNKAAS I5sazATNIAaTs USENAI1UNIS
WEn9 UTEMUEEES USEnuevth didnfiuiamuasides lsaleuaeufaly aniling uavaanilngvie
NIAANYIIUNUARUE AUAT LATYFANENT LAZNITAAIAEINTUAAIMNTIUAUAS NITUHURNIIU TN
wagmsUszgndldnaluladde

Management of modern music industry; planning and production of musical programs;

management of music industry and culture in government organizations, actor organization, arts

an1dunisinnisleygradad 20
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theatres, show companies, record companies, brokerage companies, audiovisual publishing
houses, arts schools, radio and television stations; Case studies of arts, music, economics and

marketing for music industry; professional practice and application of media technology.

5473704  viruRaduaznseanuwuy 3(3-0-6)

(Visual Arts and Design)

rdsAunau : laid

(Prerequisite Course: None)

arsuidesiuAnafuiruAaluagnisesnuuy nsimundiuAalzgaadslduasndagn
avlnyd Aavzswadouazdnsnavosiausisunziusonuazaziuan nsdlauoNaIunfalzLas
AuduiusvewimuAad gquvsnmmed@als nsldsukuukagnanniIsvesnINam Msldntwain ns
AATgvinmLasidss NsldmyalarawILEnIANgUYISINNINFaUY

Introduction to visual arts and design; development of modern and postmodern art;
Contemporary art and influence of Eastern and Western cultures; presentation of works in art and
the relationship of visual arts; artistic aesthetics; utilization of styles and principles of beauty;
utilization of visual language; audio-visual analysis, utilization of words and language for expression

of artistic aesthetics.

5473705 M159AN19IASINTITNINAAUL 3(3-0-6)

(Project Management for Arts Projects)

AyrisAunay : 1l

(Prerequisite Course: None)

Anu§iugiudunisianislassnsfiady msadefiuenudiniulasens nsdouukuey
nsdnassninenns msauey Msiduau Msvszdiiunalasinng welauaziaieadiefidndulunis
LLf’ﬂGU‘i‘]fwﬂuwias%umuﬁuaﬂmqmi N1SUIMITIANITVOULYA 1281 AUNU AMAIN w%’wmmmywﬁ
dmsulasinisfaty msdeas wagn1sdnnisauides

Fundamentals of arts project management; team building for projects; writing a plan,
resource allocation, operational control, project evaluation, techniques and tools needed to solve
problems at different stages of the project, management of time boundaries, costs, quality, human

resources for arts projects, communication and risk management.

5473706 N1IAAIANISARAUS 3(3-0-6)

(Art Marketing)

deAunau : 14l

(Prerequisite Course: None)

N13YsUINITalLazUsEenAldng vl ¥ann1T LaTLUIAANINAULATYIAIANS NOANTTH
fans msdnisuazmaliladadtlval nguiugu uweuAnuasnssuILNMTRAIMIFILATAAIN
favs nsrUIuNTIToNAaTMIAINNTAIANNFDINNTIBINAIA NTIATIEAAGDINIFIUNITRAN
sgfugaMAkazanAIA NMTIAT NG Anssun1sdeesiuilan nisulangumisnisnainuagnisiden
nauiihmane nagnsiiuAausnandug nagndnisdasen udnuagisnisdanistosmenisdasiming
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VOB uarITNTARATUNITVIE N1TINWHUNITAAIATIRaULUAZDIANT NITALTUNITUAZAITAIUAY
nsRaIALNAaUrmazNIsIANRAaUs sEnIIlTEImA

Integration and application of theories, principles and concepts in economics;
behavioral science, modern management and technology, fundamental theories, concepts and
processes of development in art marketing, research process and forecast of market demand;
environmental analysis of micro and macro marketing; analysis of purchasing behavior of
consumers; marketing segmentation and target selection; product arts strategy and pricing
strategy; principles and methods of managing distribution channels; theories and methods of
promotion; arts and corporate marketing planning, execution and control of art marketing and

international art marketing.

5473707  N1SIANITYAGIANTINAINGUAS 3(3-0-6)

(Film Industry Management)

GeAunay : laid

(Prerequisite Course: None)

MsuAAN e Msuinslsanmeuns nagnsuaznsianisiiierdngnataviu nsuIms
LLazﬁmuﬁqiﬁﬂluIﬂiWém NOBNAIUNITIANT TIMHY WA LAZINELNTATNIURNS nalnlaggULuuYes
MsFRILIANELATINLIR MsRaunmeusslugeanuar iy nMslieTeidnEnavesn e unsIuAT
AONMNUURTTZAUUIUYIR

Movie production; Cinema Management; Strategy and management to enter the stock
market; management and development of microfilm business; theories of film management,
planning, production and distribution; dynamics and styles of international film development; film
development in Hong Kong and China; analysis of the influence of Chinese cinema on

international cinema.

5473708  N13IANITANEINNTTUESTINETIA 3(3-0-6)

(Creative Industry Management)

ArdeAunau : laidl

(Prerequisite Course: None)

Mﬁﬂﬂ’liLLﬁ%LL‘U’JﬁﬂLﬁlEJ’stfUﬂ’]'i‘:fﬂﬂﬁqma’lﬁﬂi'iuﬁ%ﬂai’iﬁ wqwﬁﬁugmmﬁwuﬁﬁmmz
mmiﬂ,ﬁ'ﬂ’sﬁwwwmam‘ AUARNATIIATIANIIAIUGAAINNTTY NITUTMITIANITTAIUTITULALNIS
IANITDIANTINUGTTN WBUIBLAZNNUIENINTAUSITU N1TUTITINNITINUSTTUDIANTUALNUILIY
\Rerfugnanmnssuaineasse

Principles and concepts in management of creative industry; basic cultural theories
and knowledge of the humanities, industrial creativity, cultural management and management of
cultural organizations; cultural policy and law; management of corporate culture and organizations
relating to creative industries.
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5473709  A999NKUULATINLAUIAYAIN 3(3-0-6)
(Advertising Design and Planning)
AvrUsAuneau ; laidl
(Prerequisite Course: None)
NOUNNITOBNUUULALITLNUNITIABAI 9IAUTTNBUKALUENNITNITOBNLUY N15LIBAN

AU NQUNIBLATRINNIENITAT NOUANELEIAN NITOTUILLTITAUTTIUVRIRUANAN N1TOBNUUUUY

ﬁug’m%ﬁ@uumm%uéﬁ'\uam AswWasuulatuasanufnadassrvesiusssudu HnufiReenuuy
UAZATINATIANAIIULAYAL

Theory of advertising design and planning; elements and principles of design, print
advertising, trademark law, advertising law; explanation of traditional Chinese culture; design
based on traditional Chinese culture; changes and creativity of Chinese culture; practice of

designing and creating advertising works.
4) INYUNUS

5474701 Angrdwus 12(0-36-0)

(Thesis)

teAunay : laid

(Prerequisite Course: None)

nsfnwAde Aua warUftinismumdninmssgaduszuu Tasfdunousuuuueens
FWoddnnisiifuguuuy Taeduni 23sunssuiiifsades 38d1dun1side nanisinsgsideya
HAN15I38 aAUTIUNA ajUnasUalauawuy Faililemanszmadvmsmeiunsiansmaiiauy

A systematic research study following academic guidelines, process, and approach,
which comprises introduction, literature review, research methodology, results, discussions,

conclusion and recommendations on the topic related to arts management.
5) N3AUAINDETE

5474702 N1SAUAINDATE 6(0-18-0)

(Independent Study)

rdsAunau : laid

(Prerequisite Course: None)

msfnwAuaiegrnluszuusiunisdansmndaly Tuguuuuanuidensounugsianionts
Fansluguuuusing 9 amnsathansduasnguiidnvianussgndlunisine Iieszsinaziiiauona
nsAnwregadusyuu

A systematic research study of a specific topic in arts management with research
approach or business-plan approach or management approaches; integration of knowledge and
theories learned in the courses into their studies, conducting analysis and reporting results of

studies systematically.
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