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1) nguiruFuiugu lidumiein
S Fodun wdaein | Jv1UsAunau
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YUELI0)
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Wentinug) Inesesfnwsedvidion 31w 3 916311 9 MIEAN wavkl 2 LUUIYTN Aesfnunseividen
U 5 183 15 wheia Nl anunsarazselvideniusaznguls desieluil
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3.1.1) NGUIYINN5IAN5INIHD (Media Business Management)

TRAIYT Fodun wawin | Iv1UsAunau
1773701 | msdanismsfeansuazdaamadonava 3(3-0-6)

(Communication and Digital Platform Management) )
1773702 ﬂaqméﬁamLLasmsLdﬁaﬁmﬁa 3(3-0-6)

(Content Strategy and Transmedia Storytelling) _
1773703 | nsdeansifienistuindoumadsny 3(3-0-6)
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1773704 | uinnssumsdeansdmiuguszneunmsniegsne 3(3-0-6)

(Communication Innovation for Entrepreneur) _
1773705 | msfinwiamzideaietuuianssunisieans 3(3-0-6)

(Selected Topics in Communication Innovation) _

3.1.2) N§NIVINITIANITNITHOE1961MTUBIANITUATUUTUA (Corporate and Brand
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SWeIv Fo3un wiqefin | 3vUeAunau
1773706 | nagmsnisdeansosfnsuaziusudiiiogsna 3(3-0-6)
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1773707 | madanmsanuduiusiugidladewaznieings 3(3-0-6)
(Stakeholders Relationship and Crisis Management) ]
1773708 | nMsAndeaseassdifioninnssunisdoans 3(3-0-6)
(Creative Thinking for Communication Innovation) )

3.1.3) n§uAIYNTIANISFINAIULaYA (Applied Data Business Management)

S Fodun wihena | Av1UsAUNDUY
1773709 | MIBAsigsuansiastayaidedn 3(3-0-6)
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6. ANBSUNYS18IYN
1) ngudvTuinugnu

1770701 Awdiieafunisieans 2(2-0-4) (Litluniqenin)
(Introduction to Communication)
AdeAunay : 1ul
(Prerequisite Course: None)
AsEUIUNISA0aNs Ussannisaedns qsﬁa?ﬁla msAeansiuuseifiumediny ulsuieuas
msiifuguaianisdemaru esssudemaruazariuiinveusedny
Process of communication, communication types, media businesses, communication and

social issues, policies and regulations of media, media ethics and social responsibility.
2) nguv ey

1772701 ngufinisdeansuazuianssy 3(3-0-6)

(Theories of Communication and Innovation)

AGeAunay : laidl

(Prerequisite Course: None)

‘Ui‘UﬁJ’] n3g mu‘wm ‘1/11}‘1‘:}{] L e LL‘lJ’JﬂﬂLﬂEJ’JﬂUﬂ’]iﬁ’eJﬁ’]ﬁ Vlﬂﬂ’]iﬁ@ﬁ?iﬂ?&liu‘tlﬂﬁﬁ
ﬂ?iﬁ@ﬁ?ﬁiu%’)?ﬂﬂﬂﬁa ﬂ"liﬁ@ﬁ’]iﬂall ﬂ’]iﬁ@ﬁ’]i@ﬂﬁﬂi LA ﬂ?iﬁ@ﬁ’]iﬂ’lﬁ‘ﬁu maﬂsuaﬂﬂwqwgmi
aami LW@’JLﬂiﬁuWLLauaﬂLﬂi’]u‘Vl‘USWﬂgﬂ’]iﬂm’]ﬁﬁ@ﬁﬁﬂu&ﬂﬂm @’eJﬂLL‘U‘ULLauWGlJu’m’mﬂiillﬂ’]iﬁ@ﬁ’Wii‘u
nsuntedymuazinunesnng §3ne uazdny

Philosophy, paradigm, theories and concepts of communication, intrapersonal
communication, interpersonal communication, group communication, corporate communication,
and mass communication; application of communication theories to analyze and synthesize
communication phenomena in society; design and develop communication innovation to solve

problem and develop organization, business, and society.

1772702 mMITedmsuuIanssun1saeans 3(3-0-6)

(Research for Communication Innovation)

AyrUsAunau : laidl

(Prerequisite Course: None)

nszuLmlAEafUN15I9e Yseianniside nisWeudeiauslasaniside nistvue
Jayrnside MsnumuIssainssy sudeuddite msasenseuuwiin wdesdledty nseenwuuide
N3guIeg1e MaiusIvTndeya nsdnszuudeya N15RTeidoyadadn wasaueI18aUN1TINY
Wleuanamanufifeafunisdeansuazuinnssunsdeans meldvanasosssumanside

Research paradigm, research types, writing a research proposal, formulation of
research problems; literature review research methodology, conceptualization research tools

research design, sampling data collection, information system, analysis of statistics and presenting

[ 4
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a research report to seek knowledge on communication and communication innovation under

research ethics.

1772703 nsdeasiiiorudidunsdns 3(3-0-6)

(Communication for Corporate Sustainability)

AyrUsAunau : Tl

(Prerequisite Course: None)

LLu’JﬁmLLazmwﬁﬁﬁm%ﬁUmiﬁamimﬁﬂi Uz MuazuinnssueInsieaIsesdns
msfeansmelukaznieuensing Masnvuazanaiusndnuel amudfuvetesing msdeasifienis
Wasuwasdmsuesdnsasivlny ndntsesssuvestindeansesdnslunismawmunisdoansanudedunes
D9ANT

Concepts and theories related to corporate communication; types and innovation
of corporate communications; internal and external communication; maintaining and promoting
identity; corporate sustainability; communication for change in modemn organization; ethics of

corporate communicator for corporate sustainability communication planning.

1772704 nsUszgnduianssuduelasiianisdoas 3(3-0-6)

(Application of Innovation of Communication Tools)

AyrUsAunau : il

(Prerequisite Course: None)

Wannsvesutansauduedesiiensdoasuuusiufuauisailnl audnvuzvos
winnssuduasesflenisdeansudazUseinn nshndsesnuuudniuiniesiienisdeans n1sad
winnssusmuedesiionisiears swdimsiawarUsufiunaniosdenisdeans

Revolution of both traditional and innovative communication tools; attribute of
communication tools; design thinking for communication tools; creating innovation of

communication tools, including communication tools measurement and evaluation.

1772705 Azdiuazn1sdanisasdng 3(3-0-6)

(Leadership and Corporate Management)

AyrvsAunau : Lidl

(Prerequisite Course: None)

wuIAanEi Ussan audnvar sinweesdin n1sdadule nsdnts s
sesos uazmsltiutiiala Ininenisdeans ninssunainuzanizfiilunisdoans invenisdeans
ilensaiaiiu waznsdiinuiiuansfensiinngiiilunmsuimsinnisesdnsogisiisssniua

Leadership concepts; types, characteristics, skills of leader; decision making,
commanding, negotiating, and persuading; communication psychology; behavior of leadership in
communication; communication skills for team building and case studies of manifestation of

leadership for corporate management under good governance.

[
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3) ngu3vFen
3.1) NgUIVINTIAN5§SNaHL (Media Business Management)

1773701 nMsIANIN1sAeaNsuazYawnedaRiva 3(3-0-6)

(Communication and Digital Platform Management)

ArUsAunay : laidl

(Prerequisite Course: None)

wdnN1sNIAeansiava ssdusEnouvedefdta YeannedeRdva nisdnnisnisdeans
Aavianoumnud nMsiaseaniunisal Usedy wasdymanigingaiidaansenudenisiealsidsa
MINauHUBnagMsinuTemsdeRaTalinsmunnuFensngtming wagnsindszdvsua

Digital communication concepts, characteristics and channel of digital commmunication,
digital content communication management; analysis of situation; issues and crisis effecting digital
communication; digital communication strategic planning, digital content and platform

management; evaluation.

1773702 na&ms‘rﬁamLl,azn']il,ei”lﬁaﬁ%"m?ia 3(3-0-6)

(Content Strategy and Transmedia Storytelling)

AyrUsAunau : il

(Prerequisite Course: None)

nagnsmsianFesiude uuusassuazmalinnisAnetainsassed wieallslunisvene
Asiades nmsesnwuuiiemdimiunisinaveludemisnisdednsiivainuais n1seenwuy
Usvaunsaivesdiuans mavssdiumaluledvefifeguasidnfndulmidielddmiunagniniseanuuy
domdnude nansenuesSumsuszmeluladronagninisaniies nsddnvvasmaiaidosdiwders
TugnanvinssuiAgidos ilensununagns wagUsziduna

Transmedia storytelling strategy; models and techniques for creative thinking; tools
for expanding storytelling; content design for presentation in various channels; designing audience
experiences; evaluation of traditional and emerging technologies to be used for transmedia
content design strategies; impact of audiences and technology on storytelling strategies; case

study of transmedia storytelling in relevant industry for strategic planning, and evaluation.

1773703 nsFessiiansTulARaunedeay 3(3-0-6)
(Communication for Social Driving)
AyrdeAunau : laid
(Prerequisite Course: None)
mMssussnensdemiietuindeunsdinunazarmaulavesassany nsmaaiile
aw nszuiumsdoasuuuiidiuiin wnAnanuiuiiaveuretosinsiedint N15INMHUNAgNSLAY
MsUszLiiung Lﬁam'ﬁ%’um?iaumqé’qﬂ:uashaﬁm’m%’uﬁmmauﬁaﬁaﬂmuuﬁugmﬁaﬁﬁuLLamssm‘Uﬁm
Aydwde

[
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Communication campaign for social driving activities and public interest; social
marketing; participatory communication process; corporate social responsibility concept; strategic

planning and evaluation, leading to implementation based on ethics and professional ethics.

1773704 ufanssuntsaeansdmIugUsznaunnsINe 3(3-0-6)

(Communication Innovation for Entrepreneur)

ArUsAunou : laidl

(Prerequisite Course: None)

LUIAR UaENIEUIUNIAN N1sldanuAnaisassdifienianssunisdeans nsnauny
nagninisdeansdmiussia madnwianudullfidgsia msuimsnisatydvlnvesgifia
nsdifnwwedamiasuiuLazUsznauns 93us55uMnagsna ssunAutadmiuduszneuns nguane
Tayadiuunna nguaneduasesuilaa nguitensndduniadyayn ngranewmaluladaisauwmne
ngvanEAYAS uazngriedu q MfeadedlumsUseneusiia

Concept and thinking process; using of creative ideas for communication
innovation; strategic communication planning; business feasibility study; business growth
management; case study of startup and entrepreneur; business ethics; good governance for
enterprise; personal data protection law and act; consumer protection law; intellectual property

law; information technology law; copyright law; etc.

1773705 nmsAnsaniziFeafeafuuinnssunisiess 3(3-0-6)
(Selected Topics in Communication Innovation)
AyrUsAunau : il
(Prerequisite Course: None)
Uspifuianizdesdmiunisdanisuinnssunisdoans ngul wuifa uagisniside
H1UNTEUIUNTIVY N15UTITENY N150AUTIENAN waznsdiine
Selected topics in communication innovation management: theories, concepts and

research methods through research process, lecture, discussion, and case studies.

3.2) NgU3VINTIANIINTTRA1 5TV AN IUAZILUTUA (Corporate and Brand

Communication Management)

1773706 nagnsn1sdeasasAnsuazUsUALNDg TR 3(3-0-6)
(Corporate and Brand Communication Strategy for Business)
Fundadunion : laid
(Prerequisite Course: None)
mnAaREfuNagMsFuNsIAnsuUsUiasdnsetnad By nsvuiunsieansesdnsuazuy
sust MATeRymmegsia mInawunagns Msdeasidaysanms msiauszdndua nsdifnw
31N04ANTTINT

[
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Concepts of corporate and brand management strategies for sustainability;
corporate and brand communication process; business problem analysis; strategic planning;

integrated communication; and evaluation; case studies from business organization.

1773707 n1sInnsANduNusiugdiuldideuazasingn 3(3-0-6)

(Stakeholders Relationship and Crisis Management)

ArUsAunou : laidl

(Prerequisite Course: None)
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Concepts and strategies for stakeholder relationship management both inside and
outside the organization; stakeholder analysis; image management; crisis management; types of
crisis; planning for solving crisis by communication process; restoring corporate image and brand

reputation from current situations.

1773708 ANANESSET IR AU IINSSUN1sA0ENS 3(3-0-6)

(Creative Thinking for Communication Innovation)

AyrUsAunau : laidl

(Prerequisite Course: None)

VANNITATNANUANATINATIA NTLUIUMTANUANTNATIA NITTIUTINTBYA WATIEN
duasent wardninddeya nsimualang 1Wmunerein1IAnGieoni Uy LasuasIeETsA SIuans
YaueNanuaNaTIAuinnTsunsaeans

Principles of creating creativity; creative thinking process; gathering, analyzing,
synthesizing, and criticizing data; defining problems; goals of design thinking and creative works;

including presentation of creating communication innovation.
3.3) ngu3¥N159An133sNanudaya (Applied Data Business Management)

1773709 NFAATIERSUATuas dayaLTedn 3(3-0-6)
(Audience Insight and Data Analytics)
Fundadunion : laid
(Prerequisite Course: None)
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Data science and marketing data analysis for both basic and insight audience
analysis: demographic, geographic, cultural, psychographic, behavioral data, etc.for marketing
prediction and decision making from traditional and new media; indicators, measurement and
evaluation; application of tools for analyzing audience data; utilization of audience information

for communication.

1773710 nsdea1snanfiia 3(3-0-6)

(Digital Marketing Communication)

AyrUsAunau : il

(Prerequisite Course: None)

wannsmemsaataaavia warn1sdmaluladundudiudrdglunisiinisnain nisih
Foyamamanaaluldusslon insesilodmiumsiinneginainiava nsesilendadmivldlunaia
AdTia NMsaalarn1snszatedudrseusmsiusunuuATialarmMsMvuaTA Az sdaun ey
PAINRINA

Fundamental digital marketing concepts and marketing technologies; utilization of
marketing information; tools for digital market analysis; digital tools for digital marketing; creating

and distributing digital products or services; pricing and sales promotion in digital market.

1773711 nslddeyavurnlngilunisianismsaosns 3(3-0-6)

(Big Data for Communication Management)

AteAunou : il

(Prerequisite Course: None)

wnAnRgtuTeyavunlngiiensdeas msvihueanufesnisvesuilan meia
fAnau nsarriuMerasiinnu masiuuathmnensdeans msaeeldaindenn uazang
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Concept of big data for communication predicting consumer demand; adding
followers; reducing follower; chaos communication goal setting; content monetization and new
product development by using big data to manage communications; social media listening tools ; big

data analytics and integration by currently use tools for communication management.

1a a a s 14 Y a
4) ﬂq&l'J‘U’]’J‘VIEJ']‘NW‘I.JﬁLLaSﬂ'ﬁﬂuﬂ’ﬂﬁ]ﬁiz
4.1) Inelinus

1774701 Inetnus 12(0-36-0)
(Thesis)
vrUsAunau : Tl
(Prerequisite Course: None)
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n3guinegne 1adesiledds mafusiuudeya nsdnszuudeya waznsiinzsidoya nmsideu
MIUNEUD Lazn15aauUnUosineninus MIWELNIHANIUITY LagasesITuANTIYY

Research on topics related to communication arts, journalism, mass communication or
communication innovation: defining research problems, literature review, conceptual framework
for research, research design, sampling, research tools, data collection, information system
management, and data analysis; writing, presentation and defending thesis; research publication;

research ethics.
4.2) n1sAuAIDEsY

1774702 N1SAUAIDETY 6(0-18-0)
(Independent Study)
AyrUsAunau : laidl
(Prerequisite Course: None)
nsfnwluiidenteussiiuanisiieadostuauduilinamans 1saiseians
msAemnsnaty vieuinnssunsieansiidulstlevisessdnsmuanuailavesBeu ussmmside
Study on specific topics or issues related to communication arts, journalism, mass
communication or communication innovation which is beneficial to the organization, according to

the interests of students; research ethics.
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