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1) nuITIANE M2 Undnwfsaseusiedv 3uulitesnin 30 wiiein eail
1.1) nudnandnyaivaanlady (PIM) 37u9u 12 wuleia fvualidnfnwiSeuasy

719 4 5187391 F91

IRAYN Fodn wiein | v10sAUnau

1010101 | mwlneifiensaeanslugandsa 3(3-0-6) -
(Thai for Digital Communication)

1010102 | Uswaleyaitmiiiensdnnns 3(3-0-6) -
(Philosophy of Panyapiwat for Management)

1010103 | adinansifionsinsgiuazindula 3(3-0-6) -
(Mathematics for Analysis and Decision Making)

1010104 | Fdnaiilaandvia 3(3-0-6) -
(Digital Citizenship)

1.2) Bu2afEns eI 3uulidesndn 18 wuleia Avualiin@nwideniSeuluwe

avngu Wun ngun1wIien1sdioans NguTINRATAIRLLIIANEY LaznguNITTANITaZEIANTSY
nauazliteundt 3 mihedn lneasdesdimheinsiulidesndt 18 wiiefn

1.2.1) ngun1eUNan1sHeENs

WAV Fodw wdaein | FvUsAunau
1021111 | mwiuiausssulne 3(3-0-6) -
(Thai Language and Culture)
1021112 | mwinglugiuzawiaialszmna 3(3-0-6) -
(Thai as a Foreign Language)
1021113 | wdnawuaznsiiniuning 3(3-0-6) -
(Language Structure and Usage of Thai)
1021114 | mseusenidssniulng 3(3-0-6) -
(Thai Oral Reading)
andunsinnsUaeyAdad 15




TWEIY Fodw wdaein | IvUsAUnau

1021115 | 3dlne giideyalve waziausssulne 3(3-0-6) -
(Thai Way of Life, Wisdom, and Culture)

1021121 | mwsanguludinuszaniu 2(1-2-3) -
(English in Daily Life)

1021122 | mwsangululanadielul 2(1-2-3) -
(English in Modern World)

1021223 | mwidanguiilogsiauagnisinanu 2(1-2-3) -
(English for Business and Work)

1021224 | mwianguiiionsiinaueegsaiiasse 2(1-2-3) -
(English for Creative Presentation)

1021225 | M9INGWATITINT 2(1-2-3) -
(Business English)

1021226 | mwdangusnde 2(1-2-3) -
(English through the Media)

1021227 | mwdsnguiiensasinsauuasduniual 2(1-2-3) -
(English for Job Application and Interviews)

1021328 | nw8engudniunsaeuInuInggIu 2(1-2-3) -
(English for Standardized Tests)

1021231 | mwuluiinuszaniu 3(3-0-6) -
(Chinese in Daily Life)

1021232 | mw13uiitegsfauinig 3(3-0-6) -
(Chinese for Service Business)

1021233 | nwuludingu 3(3-0-6) -
(Chinese in Office Work)

1021234 | avwiduilensieansvnagsna 3(3-0-6) -
(Chinese for Business Communication)

1021241 | mwndsuunludinuszaniu 3(3-0-6) -
(Burmese in Daily Life)

1021242 m‘mLﬁaummﬁamiﬁamsﬁﬁﬁﬂ 3(3-0-6) -
(Burmese for Business Communication)

1021251 | mwvnsludinusedniu 3(3-0-6) -
(Cambodian in Daily Life)

1021252 mmmmtﬁamsﬁamsqsﬁ% 3(3-0-6) -
(Cambodian for Business Communication)
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1.2.2) NEUVTINUATHIANUNIAIINGY

AU FoAn wiein | UsAUnau

1022211 | sgwdvianiia 3(3-0-6) -
(Multi-Dimensional Humans)

1022212 | AnudnuasduiusnIn 3(3-0-6) -
(Love and Relationships)

1022213 | slanning 3(3-0-6) -
(World Wide Perspective)

1022214 | FawIndon Mswau uwasaudby 3(3-0-6) -
(Environment, Development, and Sustainability)

1022215 | UAARIIOWMIFUNING 3(3-0-6) -
(Miracle of Good Health)

1.2.3) NEUNTTIANTUALUIANTTH
SREIU Fodn wiein | v09AU
nou

1023211 | nundendeygriimil 3(3-0-6) -
(Panyapiwat GO)

1023212 | uinnssuiumsiauAMnnGIn 3(3-0-6) -
(Innovations and Quality of Life Development)

1023213 | M3¥ansnsduiiedin 3(3-0-6) -
(Financial Management for Life)

1023214 | m3dan1sgsnagall 3(3-0-6) -
(Business Management in New Era)

1023215 | weluladfdaiiienisvhau 3(3-0-6) -
(Digital Technology for Work)
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2) vdvanie UnAnwdesSeungivilunuiniviane 31U 84 miiein fall
2.1) nguvunugsia WiSeudiuiu 18 wiein ansedvisielull

WY Fodwn wdawin | AvUsAunau

1101111 | m3dnnisgsnansmadislnylueafivia 3(3-0-6) -
(Modern Trade Business Management in Digital Era)

1101112 | Msea1nfdiia 3(3-0-6) -
(Digital Marketing)

1101113 | m3lgyTuagmsduiiionisinnisgsia 3(3-0-6) -
(Accounting and Finance for Business Management)

1101214 | msdnnistadafnduazriagldguniu 3(3-0-6) -
(Logistics and Supply Chain Management)

1101215 | M33nn15eeANTIsuasninensuyudlugadva 3(3-0-6) -
(Organization and Human Resource Management in Digital Era)

1101216 mwgmamﬂﬁamﬁmmsqsﬁﬁ] 3(3-0-6) -
(Economics for Business Management)

2.2) ngudvnendedu TiSeudnuiu 54 mizein
2.2.1) Synentedu $1uau 15 miein Mnseivselul

TRAIYT Fodw wiawin | IyrUsAUnau

2302101 | MIVIBLAZHINIFIUNITUINISTUGIARDIMS 3(0-6-3) -
(Sales and Service Standard in Food Business)

2302302 | nguanewazdedsAudmiugsiaoms 3(3-0-6) -
(Food Business Laws and Regulation)

2302303 | msdamaiitedugiusznounsgsinemslugadaia 3(2-2-5)
(Food Business Entrepreneur Management in Digital Era)

2302404 | M3Inn1suinnssulugsneIms 3(0-6-3) -
(Innovation Management in Food Business)

2302405 | N5398GINLIMNT 3(0-6-3) -
(Food Business Research)

2.2.2) Avuennsdanisssiae s S1uu 39 wiheRn mnsedunseluil

AN Fodn wuein | AUsAunau

2342101 | MIIANITLUUAMMNUAZANUABASEAIDIMNS 3(3-0-6) -
(Food Quality and Safety System Management)

2342102 | msdamslazunnsiilegsioeins 3(3-0-6) -

(Nutrition Management for Food Business)
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TRAIYN Fodn wuein | AUsAunau

2342203 | msdamsingAvuasinalulagnisudssuenms 3(0-6-3) -
(Raw Material Management and Food Processing Technology)

2342204 | mM3dnn1svlggunulugsfiaenms 3(3-0-6) -
(Food Business Supply Chain Management)

2342305 | nsdamsawulugsisens 3(3-0-6) -
(Cost Management in Food Business)

2342151 | M3SeuinAUfURmunsIanisgIneemis 1 3(0-40-0) -
(Work-based Learning in Food Business Management 1)

2342152 | M3iFguinAUfUAnun159an1553ne01ms 2 3(0-40-0) -
(Work-based Learning in Food Business Management 2)

2342253 | Maseuin1AUfURnun15IAnI553naems 3 3(0-40-0) -
(Work-based Learning in Food Business Management 3)

2342254 | M3SeuInAUfURMUNSIANTSgIRaeIms 4 3(0-40-0) -
(Work-based Learning in Food Business Management 4)

2342355 | M3seuinAUfURMUNIIANISEINeeIms 5 3(0-40-0) -
(Work-based Learning in Food Business Management 5)

2342356 | M3LFEuINAULUARUN5IANT55INe01M15 6 3(0-40-0) -
(Work-based Learning in Food Business Management 6)

2342457 | MaseuinaUf Ui un1sIanisgsniaems 7 3(0-40-0) -
(Work-based Learning in Food Business Management 7)

2342458 | Matseuin1AUfURnuN15IANT5537901115 8 3(0-40-0) -
(Work-based Learning in Food Business Management 8)

2.2.3) Fynenn1sdnnisgsnadndsanmisadelua 91uiu 39 viiein 9151837
sioluil

AU Fodwn wiein | JwUsAunau

2352101 | M33nn1sHaRfngioNmswazn1susnIslugsiafdadis iy 3(3-0-6) -
(Food Product and Service Management in Modern
Wholesale Business)

2352102 | msufuRnsaudlugsiamdsadel 3(0-6-3) -
(Product Operations in Modern Wholesale Business)

2352203 | MmeufuRnisauFnguemsanlussiamasadeiv 3(0-6-3) -
(Fresh Food Product Operations in Modern Wholesale Food
Business)

2352304 | mM3dnn1sduimspdslugsiandeadelng 3(3-0-6) -
(Inventory Management in Modern Wholesale Business)
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2352305

ndngedunlugsiaideadeln
(Purchasing Goods in Modern Wholesale Business)

3(3-0-6)

2352151

mM3FeuineUGURduNMsIamsssiandemsadeiv 1
(Work-based Learning in Modern Wholesale Business
Management 1)

3(0-40-0)

2352152

mM3BguimAUuRiunsiansgsandensadeln 2
(Work-based Learning in Modern Wholesale Business

Management 2)

3(0-40-0)

2352253

mM3FeuinAUGURaumMsInmsssiande el 3
(Work-based Learning in Modern Wholesale Business

Management 3)

3(0-40-0)

2352254

mMsBguimAUuRaunsianisgsiardemsadell 4
(Work-based Learning in Modern Wholesale Business
Management 4)

3(0-40-0)

2352355

mM3FeuinAUGURduNMsIansssiamademsadelvl 5
(Work-based Learning in Modern Wholesale Business

Management 5)

3(0-40-0)

2352356

mM3FeuinAUGURauMsInmsssiande el 6
(Work-based Learning in Modern Wholesale Business

Management 6)

3(0-40-0)

2352457

mM3BgusMAUURiunsiansgsandensadeln 7

(Work-based Learning in Modern Wholesale Business

Management 7)

6(0-40-0)

2.3) nguividen Msdedivien WenSew 91U 12 vihefin nseivisielull

2.3.1) Ay aen
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2303101

M3IANTFININN

(Coffee Business Management)

3(2-2-5)

2303202

N59ANTSTINAUNGT

(Bakery Business Management)

3(2-2-5)

2303303

nsdan1sgsiaemsing

(Thai Food Business Management)

3(2-2-5)

2303304

AggulugIiaems

(Leadership in Food Business)

3(3-0-6)

2303305

mamdvddidnnselindlugsiaemns

(Electronic Commerce in Food Business)

3(3-0-6)
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AU Fodn wuein | AUsAunau

2303406 | Mmwdangudmsudliusnislugtiaems 3(3-0-6) -
(English for Service Provider in Food Business)

2303407 | Ingnmsieszitoyaiiionsdndulalugiaems 3(3-0-6) -
(Data Analytics for Food Business Decision Making)

2303408 | NM33nN1IANUTINelIVDIgNA 3(3-0-6) -
(Customer Satisfaction Management)

2303409 miaaﬂqummiLﬁami?iamﬂuqiﬁaﬁmmmi 3(2-2-5) -
(Food Design for Commmunication in Restaurant Business)

2.3.2) 3¥anN15IAN1TIINDINNST

TRAIYT Fodun wdaein | Fy1UsAUnau

2343301 | MIa319UaEN1TINNIIATIEUA LTINS 3(3-0-6) -
(Branding Management in Food Business)

2343302 | wINNTINUTIUIUIUTINIINNT 3(3-0-6) -
(Packaging Innovation in Food Business)

2363303 | msdansgsiamsviesiiondaenns 3(3-0-6) -
(Gastronomic Tourism Business Management)

2343404 | nannsgsnaiamAswisulyd 3(3-0-6) -
(Principles of Franchise Restaurant Business)

2.3.3) 3vuann153AN1sgInaidsamisasisln

IRAIY Fodw wiaenn | IvUsAunau

2353201 | geamnssuuin1seonnsiugsnalsusy Sneeans waEdRA e 3(3-0-6) -
(Food Service Industry in Hotel Business Restaurant & Banquet)

2353302 | wiAlulagaivialugsiamdsadelvg 3(3-0-6) -
(Digital Technology in Modern Wholesale Business)

2353303 | MyasuAIevieiusiinsvngsialugsnafasadeln 3(3-0-6) -
(Network Building of Business Partners in Modern
Wholesale Business)

2353404 | mydansganawnsuledlugsiadideadelng 3(3-0-6) -
(Franchise Business Management in the Modern Wholesale
Business)
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3) vanAYuaaNEs UnAnwidesdnuseivluviemividenas 9w 6 viiehin
Infnwiaiursadenieusiednilageuluaaitunisdanistgayrftad wie
antugaudnemdu Inededldumuiiurouane1nsdiuinm
il lumedvmnivvesamduiiiindafuneu euvfiannsoeyialiindnwamedouly
sedniiuld Insaonadesiudnenmussdounazinasgumsiamsidsunisaon

3. UWHUNISANED
3.1 UWHUNISANYINRDANENENS
3.1.1 3Y¥18AN1TIANITFINDINNS

T 1

nANTANET 1 nANSANET 2
WU 318391 miEnn | S9EIY 3187391 miqenn
10x0000¢ | Manasndnuaivesiilowdy (PIM) 3 10000 | Mnedndnvalvosiilowdy (PIM) 3
10x0000¢ | MIAAIANTUIAT I 2 10x000c¢ | MIRAFNAR SURITIN 3
1101111 | Mmsdnnsgsnansmadelnilugadivia 3 10x000 | YENAFMANSTULINTIN 2
1101112 | Msna1ARIvia 3 1101113 | mstigfuazmsiuiionisinnisgsia 3
2302101 | NMIVILKUALLUINTFIUNMTUINITIUGSNIRIMS 3 000 | NENIYIGRN (1) 3
2342101 | Msdan1sszuunnmLazALUaonsiy 3 2362102 | msdnnslarnmsiiiessiaeivng 3

AUBIMT
2342151 | msisguinAUiRaunsianisgsiaemns 1 3 2342152 | m3Seuinau uAmunsInn1sgsia 3
919115 2
39 20 59U 20
W 2

nAnsAnEil 1 AANSANET 2
WU 318391 nuEna | eI 3187391 nqenn
10x0000¢ | WInOnANwalvaillowd (PIM) 3 10000 | Mandndnwalvasitlewdy (PIM) 3
103000 | NUINAANTUIITIN 3 10x000x | VNAPERSUIATIN 3
10x0000¢ | VIHIAAEARTWTIR 2 1101216 | wswgenansilon1sdnnisgsia 3
1101214 | msdanisladafnduaziaslgguniu 3 2342204 | m3damavinlgaumulugsiaemns 3
1101215 | msdan1sesrnsuasninennsuyudlugafiavia 3 xooox | nauYEen (2) 3
2342203 | msdnmsingAuuazmalulagnisulszvemns 3 2342254 | nMsieuimAUiRnumsianisgsia 3

91915 4

2342253 | M3i3euin1AuuRsun1sdanisgsiae s 3 3

39 20 39U 18

av
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6. AMD5UNYIINIYN
1) nuadvdnenaly

1.1) nundnanwaivasiilady (PIM)
1010101 mwlneiiNenisaeanslugadaia 3(3-0-6)

(Thai for Digital Communication)

AyrUeAunau : laid

(Prerequisite Course: None)

nsdoanseeniw unsemlunisdeals ndnnisuazsuuuunisiniausediaaineasse
mellnesiiiuans msfindussfuannsiliernseny mawdsulasades o uagmsdadidutoya
Wlensyn nseenuuuuazdnideiaue vinwrlumstiauesiansldinides anem AR LAZUARNATH
nsiinnstanzes nseliiutha nnsiesareses nseAuse wazmslduduanavama nasnaunsidou
oAy MIdeuseny nsdeuiionsdeaseseiidas

Language communication; communication etiquettes; creative presentation theory and
patterns, message receiver analysis; the practice of capturing the main idea from listening, and
speaking; speech layout, content preparation, and speech sequencing; designing and producing the
media; presentation skills, intonation, eye-contact, verbal message, and personality; the practice of
storytelling, persuasive skills, negotiation skills, debating, and expressing opinions; writing summary,

report writing, writing for artistic communication.

1010102 Ufwrdayariianiientsdanis 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AyrUsaunau : laid

(Prerequisite Course: None)

LWIANYDINVING I BLMID9ANTTIA AT TULUUNSISBUSAUANTSENU SEaun15ala5e (Work-
based Education) SadnwaitlyanAtmlifionisassindanislidewdu Andu vy whfausssu
wardnAugNABd 9385530 lUNTINNULAEANUSURAYO UADAUIBILA T AN TAIUTTINDIANTLAENIS
Usuilaonndosiuimusssufiunandng nnsildnsiuuazanugnitusiessdns navgiiuaznnzgniy
AABNTUNITINUNULALNTATNALARTINDE 19T AUAY

Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility for
oneself and society. Defining organizational engagement; leadership; supports. Planning for a

successful work-life balance.
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1010103  adinFansiiansiinsziuazindula 3(3-0-6)

(Mathematics for Analysis and Decision Making)

AyrUsAunau : Laidl

(Prerequisite Course: None)

wuAndsadiamanswazada ndnnisuaziznmeadamansitunldnidneu uaznaila
nsUsegndldludiny sy mnuvaneuasdunouvesnsruun1sAniB ey madanisdaduls
N13AATNINENIAAGINTINE NTEUIUNISITMANE N1TIATIEReaduyuiunisuseneuadnlusuian
naonuMTnneiteyalunsdndulaifiowddam

Mathematical and statistical concepts; mathematical principles and methods applying
for answers and techniques of applying in daily life; definition and process of analytical thinking;
decision-making techniques; critical thinking; logical thinking; reasoning process; break-even analysis
for future career; and data analysis for decision-making and problem-solving.

1010104 Jnwalasmiia 3(3-0-6)

(Digital Citizenship)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

Ftuninadientdauazuuildumaluladidvia Jymyrussivg (Artifical Intelligence : Al
Tuindsedriu msdududeyaseulatinmsiiviviude msiiusmuasu (Fake News) msliinaluladadsia
ogsmanvanauazasuassd msldieSesloutsiudeyauazyaumivgduwuveslat msldueundindy
Tum sy nmsndededivianazmsidenldodsiasanaa msliiedesiowdsdudoyanisaunuiuas
vhauswdugduuuuesulal nguuiegsnssuesulal dvansuazanunsenindednssuuuusiig 9
mssmraaenievesieyauulaneeuley] seeasumsihanslussyndldiftensufsRnulussinsyalyl

Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and diversely;
data-sharing tools and online co-working; using applications for working; digital media creation and
using sensibly; online conversation and co-working; electronic transactions act; copyright and rights
awareness; cyber security; and knowledge application to operate in new organizations.
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1.2) NU2NANERSUIAITIN
1.2.1) ﬂ@:uﬂ’ﬂ%tﬁﬁ)ﬂ’ﬁgﬂﬁ’]i

1021111  AERUIMUSITIUINY 3(3-0-6)

(Thai Language and Culture)

Ayr0saunau : aidl

(Prerequisite Course: None)

mMsfnwmatanen ey SausssauUTUnTesdntlng nslinszsidninavesdaudidne
19 wardvinavesmwiiifinediny aruduiusseninamuiuTausssuluseiudiey Usenousae sedu
ASOUATI STAUBIANT SeAUUTEYA LagseAuaIna

A study of linguistic and cultural dynamics in the context of Thai society, an analysis of
the influence of society on the language, and the influence of language on society. The
relationship between language and culture at the social level consisting of family, organizational,

national, and international levels.

1021112 aelnelugiuznwisnslseme 3(3-0-6)

(Thai as a Foreign Language)

AyrdsAunau : laid

(Prerequisite Course: None)

nannsuagilninwgnisaunuintwingludinuszdriu msifiuyuiadnst mseenidedlyt
gndios M3l wazBouBeastlonfionsdeansiidalauiiuszansnm

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021113 wdnA¥IazMsinIEIng 3(3-0-6)

(Language Structure and Usage of Thai)

AyrdsAunau : laid

(Prerequisite Course: None)

lassainwine lnssadanensaluntwilve msldalassasinguruasyselon n1sldseu
a1 nstdnrwlneligndssminaniuguazaniunisal Jguinislinivilneludagdu Jimsien
nsldnw aaemaunsAnwuumauileuiudsawaenisldnnuinglvigniewnudnuaenwing

Thai language structure; syllable structure in Thai language; use of words; structure of
phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage; study

of guidelines for correction and improvement of the use of Thai language.
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1021114  msauesndesnielneg 3(3-0-6)

(Thai Oral Reading)

AyrUsAunau : Tl

(Prerequisite Course: None)

psdUsENOULAEVdNNITEUDBNLAsY aienziildlunsesntdss msfnufiRniseanidesls
gndesaiau msflinufiRnmsliiudedimneausuaumnevesiluuiuns  fdmwadensdoansli
WaUszansue

Components and principles of oral reading; speech organs; practicing correct and clear
pronunciation; and practicing the use of sounds appropriate with word meanings in various contexts for

effective coonmunication.

1021115  Adlne gidgyalne wazdmusssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

F8FInlne gidyyrlneainanude ad anuide andnduiulne wazusanniainusssy
waueene 9 nsuszgndauianudlaniyyiivewas tnusssulnelunisddudinuaznisuseney
9Tneg1iinuarANENT

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs and
various cultural heritages; the application of obtained knowledge and understanding of Thai
wisdom and culture for successful and happy living and careers.

1021121 aw1oengeluddInuszandu 2(1-2-3)

(English in Daily Life)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

AénY wardiuiiisitestunisdisedin lassaduuseleanvidainguiitonsaunuily
FinusedrTu nMedisuidessalndda nsuendiUszaunisaitesnuied n1581ueenidsseduni 13 way
Uslon masnaunisilafiedulannuanunaunueinudedivuary

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’ s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension using

conversations in modern media.
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1021122 awdsngululanadela 2(1-2-3)

(English in Modern World)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

NIRAUIANTTOULAYITINGY WUTINBENITe A5 N1587U WAZNITTYY NITLARIAIIL
Anuitu MIRBUAIAIY NSHaUNALUTUT AANY druau Tassadiamnennwiiiensdeas n1seenidesedng
gndes nisyagoaunuiludiavszdifuiiiennuiiuafouazsiudomnnisalluanissud 21
N9RTEINATIRIUSITUEINS

Developing leamers' English language competency focusing on listening, speaking, reading,
and writing skills. Improving learners' communication skills in up-to-date settings where cultural
differences are concerned; asking and answering questions, making conversations, having discussions.
Vocabulary and phrases used in conversations, correct pronunciation, and grammatical sentence

structures for any particular situation.

1021223 mmé’anqmﬁaqiﬁaLLazmsvT'mu 2(1-2-3)

(English for Business and Work)

AyrdsAunau : laid

(Prerequisite Course: None)

At duau uaglassairantwdsnguiiieadesfuaue dn nsysannisnisils msye
M561u wagmadeumwsangulunuendn mvszendldamudnguluuuniimanuanesenuiessinu
defiiiuasie n1saguay nisuanasuaudniiu nslideyantisgnies nsldausenquiile
Uduiuslunsininu saenauinsemlunmsinsenisgsia

Vocabulary, idioms and English language structures related to careers; integration of English
listening, speaking, reading and writing in careers; application of English language in various contexts by
oneself via modern media; summarization and conclusion; exchanges of opinions; giving correct
information; using English language for interaction at work; and etiquette in the use of English language

for business transaction.

1021224  aredangeiiionIsiEuDegn1EE19ETSA 2(1-2-3)

(English for Creative Presentation)

AvrUsAunaY : laidl

(Prerequisite Course: None)

Adnyt dunu uarlassaielssloanudinguiiisadosduninitaue faw nsv way
wwugdl n1sldiauntvinareYounwilunisiiaus msiinseidenimdnguieunslulanssylal
ALEAIALAMIIY N3N ULAZNATIUNSYLELe N1siSeedrduLienn dunaunisdnaue
mMsUszflunsinEusveInulLazgdY nasaaunsUszgndlideyanasdelvivaizauiuguuuunis
Ul 9a9EssA

Vocabulary, idioms and English sentence structure concerning presentation; numbers;
graphs and charts; the use of verbal and nonverbal languages for presentation; analysis of online English
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media; expressing opinions; presentation planning and strategies; sequencing of presentation contents;
steps of giving a presentation; evaluation of one’s own presentation and others’ presentations; and the
application of information and media appropriate with the patterns of business presentation via modern

media.

1021225 AMW1BNQUAATIND 2(1-2-3)

(Business English)

ydeAuniau : 1l

(Prerequisite Course: None)

m3ils MR MIBTU wazmsid sunuSanguii ennsFeusne Iamsss JaumwinazeTaunw
dmiunsindegsiaedsllussdning Joyminisdearsmisinussmasuumansuily Mylesz
nsdl@nwiluiiunvesmsfadessisluaniunsaiivanviany

Listening, speaking, reading and writing English for multicultural learning; verbal and nonverbal

languages for making business communication efficiently; problem solving in inter-cultural

communication; analyzing case studies in the context of business commmunications in different situations.

1021226 aEdangERILED 2(1-2-3)

(English through the Media)

AyrUsAunau : laid

(Prerequisite Course: None)

fdtwi d1uru waglaseananwisangy Afetestuinuazdeyaludomary nsysannis
Msile Mawa M58 uaznslsunIsanguandeUsTIANes q N1sAANL MIETUANL MTAIATIEA
wiasTisnvesi ez eyat19ans maamumimmmmﬁmﬁulﬁmﬁ’umeszﬁﬁﬁmﬂuﬂwﬂ’uﬁLﬁm%uﬁaiaﬂ

Vocabulary, idioms, and English language structure related to news and information in the

mass media; integration of listening, speaking, reading, and writing of English through the media;
interpretation; summarization; analysis of news and information sources; giving opinions about current

significant world events.

1021227 awdangeiienisadiasausazdunivel 2(1-2-3)

(English for Job Application and Interviews)

Ayr0saunau : laidl

(Prerequisite Course: None)

Adnyt dnnu warlasaanndangy Mifedesivendn wiiausuiaveuvesdumisnu
waznsasfasay mmasnsalunseenidedlignies mswieusuaznisiaiuyadnnmitensduntvalay
mMsaeansdumualinu Mssulszmasvaiasy adsuinnedidnnseindifieadasiu ndeu
Useifde suufamalinnisnsoniuunesuguiuusing o

Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly; preparation and
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personality enhancement for a job application; mock interview; reading of job announcements; writing

of electronic job application letters; writing of resume; and techniques to complete application forms.

1021328  N1WIBNYEEMTUNITHRUIANINTFIY 2(1-2-3)

(English for Standardized Tests)

AyrUsaunau : laid

(Prerequisite Course: None)

Q@‘U’i%ﬁﬂﬁr%@\‘iﬂﬁﬁa‘uNﬂﬁl‘iﬁ’]uiugﬂLL‘U'UG]"N 7 1A59a51990a0UINUINTTIUNIBITING BILAY
Tassadansiana wadan1sdnnisial Bnsuagtemnenisadasaeu fwuivnuznisilafiedulanna
dfy nsilaitedulennuediaziBen mswaiodeansluTinysydrTulagyaiiednnyg mssniiiodu
Taruddey wmadan151152 M9dsuusIens aseuaquAtd wazlieinsalntwdanguiiusnglu
ToapuinunIgIuNI¥IdNgy AnHurinyenwdinguannsvitedsy nNnsgIukuuIad

Acknowledgment of different purposes of Standardized Tests in the market; General
structure of standardized tests and their assessments. Time management; application channels.
Development of English skills; listening for the main idea, listening for details, speaking for everyday use
and discussion, reading comprehension skills, speed reading technique, writing for general purpose.
Vocabulary and language structures used in standardized tests. Practice English skills by taking a

simulation test.

1021231  arw3uludIauszaiu 3(3-0-6)

(Chinese in Daily Life)

Ayr0saunau : laidl

(Prerequisite Course: None)

dmdnusiudu ArdwinazUssloafinuvesludinuszdriu Andinwenisilanaznisye
nsuuzdifudewiu nisuenisuiuLarduay n1sueniulian nsuaniianig ARBAIUNITIIEUS
YUUSTIULHIULAZ TAUTTTUY

Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice of
listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling dates

and time; giving directions; and learning about Chinese traditions and culture.

1021232  A1w13uilagsiauinis 3(3-0-6)

(Chinese for Service Business)

AdeAunau : 1l

(Prerequisite Course: None)

ArdnviuazUsgloafoafugsiauinig Bnaunuiniwiduiifeatestunisinnuniniu
nsuuzimanfuel n1sev1sdudn nadnauelusludu nsliuinisdulnsdmivaznistiseiu
mMsaunutelrirnatiemdegnd Ussendlinmwiussaniunsaidiiass naonsumsiousinmsssly
MIANIUTING
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Vocabulary and sentences about Service Business, practicing Chinese conversation related
to counter work in shops; introduction of products; buying and selling products; presentation for
promotion of products; provision of telephone and payment services; conversation for provision of
helps to customers; application of Chinese language usage through simulations; and leaming of culture

in business transaction.

1021233  arw3uludtineu 3(3-0-6)

(Chinese in Office Work)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

guusssulonazTausssuiu Adniuasyseleanorfuditna duntawazntifianm
Sulaveu mstlnaunuiluaniunisaisiaswing 4 n1sinmie nsdunivalanu nisveaniu nswalud
Usea nsldmauauyuImen s

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how to

leave work, how to speak in meetings, telephone conversations.

1021234  nwnIukitensdeansniagsia 3(3-0-6)

(Chinese for Business Communication)

AyUsAunau : laid

(Prerequisite Course: None)

Afwiuaryseloaieafun1s959m1egsAe Msdanune n1sdausean nisiaue
HAnUHURERoUN1¥IT UM TAIUSITURAZIUUSTINTEUTU AABAIUNITAUNUIAINANIUNITAITIADIA1Y
UTUNN9G3NT

Vocabulary and sentences about communication in the context of occupation Practice
conversations about business negotiations, making appointments, arrange meetings, presentations, and

trading etiquette with Chinese people.

1021241 A digunludinuszdndiu 3(3-0-6)
(Burmese in Daily Life)
AvrUsAunaY : laidl
(Prerequisite Course: None)

v ¢ ° a{'

TAssasawarndnhiennsal nsiewazniseandssnuideuniiasmuy Aduikagduiunlaiu

1%

FAnUszdriu msaunun msuend il fiavuazanaliu Msveniuil naensumdmitugiuiiAsadesiu
N9

Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers, numerals and

money system; telling about dates, months and years; and basic vocabulary concerning work.
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1021242  mwnidisunniien1sdeasgsia 3(3-0-6)

(Burmese for Business Communication)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

MdwvifiAgdesfunisdearsgsia msaunuawdisusniiiedestunisdoansgsio 1wy
mstausduuaznisliuins msasuauaudeInsyesgnAl nstauslusludu nsiwasuEum
nMsAuALA paenaunsHnUdRluaniunisalinass

Business communication vocabulary; basic conversations in Burmese language concerning
business communication, such as presentation of goods, asking customers in order to provide services to
them; customers services; presentation for promotion of products; changing of goods; and returning of

goods. role-play situations.

1021251  munaushudInlszaniv 3(3-0-6)

(Combodian in Daily Life)

AyrteAunau : 1l

(Prerequisite Course: None)

anwazlazlATEINNIIULT dNINET N150RNIEEINI¥IINT SNYIHATSNUTIE Aniuassy
Usrleafiugiu nvgnnsils wa ddwiuagdunudliluiinusysiiu nsaunu msvenduiu Fuawuas
analiu msveniui paeATuR WL LA sty

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday-life topic
vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and fundamental

vocabulary related to work.

1021252 mwwmlﬁan'ﬁﬁaaﬁqsﬁa 3(3-0-6)

(Cambodian for Business Commincation)

FyrdsAunay : 1ill

(Prerequisite Course: None)

AdmiiAatesiunsieansssia maduausdudn msliuinms msasuauanuieanIsves
9@ nstauelusludy nsAsudud waznisAududi naensunisiinufuRaunuinivivusly
A01UNTAIADY

Business correspondence glossary; product presentation, customers service dialogues;
inquiring customer's need, offering a promotion, and returning goods. Business role-play in Cambodian.
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1.2.2) n§uBINUATTIAUUIIAUEY
1022211  uywdwaINdia 3(3-0-6)

(Multi-Dimensional Humans)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

MsUaIMIANLEF LY BAIERSaE19YsAINN1T WuIAa Anude Usugyuaznsldmawa
Usgdmans 155nssu AavzuaznussmfindenasuisAnvosyudlidanuuandie aasnauld
NTAANYY wazanIuNITIA0Y

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and reasoning;
history; literature; arts and culture that blend human’s ideas to be diverse; and the uses of case

studies and simulations.

1022212  AUSNLAZAUNUSAIN 3(3-0-6)

(Love and Relationships)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

Winwen1sidndeay N1sUsud n1sasianudseivla nisiauiyadnamanelukazaieuen
INIMBIFUNUSAIN N15a5 1Az TNYIAMUFURUS A2NTnUTELANENG 9 WU ANTNYIR AEUD
WsTaANER3s warnsinaues nMsadieaseund Srsamn saensunssuietuanuudsuula

Social skills; personal adjustment; how to make first impressions; internal and external
personality development; psychology of interpersonal relationships; building and nurturing
relationship; different types of love, for example, love of one’s country, relision and monarchy;

self-love; building a family, friendship; and coping with changes.

1022213 3lanndnq 3(3-0-6)

(World Wide Perspective)

AyrdeAunau : laidl

(Prerequisite Course: None)

denulangalagiu anusiulionazanudandsseninnguusena nsdediasiasugnaveding
91@eu lan LwiRndnvueIuLazanvuzanzauludnulantagiu deulvewasfausssuneldnssua
TamAind naeasumsiasuulaseslanlugeadivia

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.
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1022214 Aawndon MINAILI wazANEIBY 3(3-0-6)

(Environment, Development, and Sustainability)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

LARAINGEY NIRRT wazl e SR TIdeBy (Sustainable Development Goals:
SDGs) LA5gA¥INM (Bio economy) LAaswgAany gy (Circular Economy) UagiAsugna #1787 (Green
Economy) n138y§n¥uagnisdanisasuandenlufiu i1 onia nziauareisils nansznuvesnis
Wasuulasnmsiaudedinuuazauinde wrummaqﬁfﬂﬁﬂmﬁgﬂugmmm{]ﬂLﬁmqﬂﬂal,l,asam%ﬂ
nMedanusodeuindey

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development to
the society and environment; students’ roles towards the environment as an individual and a

member of society.

1022215  UNARIIOUIANGUNINA 3(3-0-6)

(Miracle of Good Health)

AyrUsAunau : laid

(Prerequisite Course: None)

AMNAAYvedInniedIn Jymavamvesaugatagdu nsusziduaunin Waiuinig
mﬁmiwmaLLaﬁmiwmmgwﬁ Iﬂmmmitﬁaqmmw MIALAFVAINIR N1TBAMAINTY NSl LAY
dodluiinUszdniu suridanadoutugunn anufmthmdimenmansgunin wasnumansivao’e

The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage; the

environment and health; the evolution of health science; and anti-aging medicine.

1.2.3) A§UATIANITUATUIANTTH
1023211 wundeulygyAdmil 3(3-0-6)
(Panyapiwat GO)
AyrUsAunau : Tl
(Prerequisite Course: None)
anaduin ngnAninisiauminnden nusuagmaianisidunaindey nsinmnndeutiie

e

AUINEEN1TUNLLaENSARAUTT9g3RY wuIfauINdauAUNITIANITNITRY ATYTUINTT
HlggnzFusoniunuINasuiaNsALIUTIALAZN15YU saensunundsuiulyaUsshivg

e =

Backeround, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial management;

the integration of oriental wisdom via GO for living and working; and GO and artificial intelligence.
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1023212 uIANTIUNUNISHAIUIAMAING IR 3(3-0-6)

(Innovations and Quality of Life Development)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

ANUNNEY AUFIAY WarUTELNNUINNTIL NMIAALTIDBNKWUY (Design Thinking) N139ANTS
nINgAun19Ugey ANUNLIBVBIAUAINTTN LUINNNITRRILIAUAINTIAFIEUTANTIN AABAIUATT
aaassruInnssufiius: levineTinumywd

Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality-of-life improvement using

innovation and innovation for human benefit.

1023213 A153ANINTTRURETIN 3(3-0-6)

(Financial Management for Life)

AyrdsAunau : laidl

(Prerequisite Course: None)

NM39URUNTRUMNTTE nsan1snsiuiioTaguszasdlaniy nsdnisuganay
wlsyanudINyAna N1599Y NNTALU NSUTE AMILABY WAZHARBUWINY N1TINUASAANISNTTITY
Wiedin Fuldaguuuusing 9 nagnsnSiuldyanasssun waluladfumsiulazanuvasnsdts nasnau
mMsdamaninenssunaazyanaiion A iy

Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budsgets; savings; investment; insurance, risks and returns;
financial credit planning for life; various types of loans; personal income tax strategies; financial
and security technology; and management of time and personal resources for sustainable

prosperity.

1023214  m1sdan1sgsnagall 3(3-0-6)

(Business Management in New Era)

AyrdeAunau : laidl

(Prerequisite Course: None)

BsFugshaFoimuigsislnl BSussiuuazassorvssalunisdniugsfa nagnsmsduiu
g3f9galil N1599NLUUAUKUUNIIGIAINITITYlaNIduasimuIgsna n1sasrausetanialalunisilu
fusznaunis nsdnlasiaineesdnig nmsdmsihunugsia inveisndudmniunisdounnugsiaiasudou
wazUszaunadnse madanisdnauslasenislitnamu nsdfnvuieafunsianisedisgusznaunns
Tumnegsia

The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to become
an entrepreneur, organizational structure, crafting a business plan; skills required for building a

successful business plan, investor-pitching techniques, and entrepreneurship case studies.
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1023215  waluladfdvaiion1sineu 3(3-0-6)

(Digital Technology for Work)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

Waun1svesnaluladidna nisldreufinmesifienisAiuan n1seenuwuudulnnsiin
(Infographic) sankUUAIMAREUNI (Animation) waznisadisdeUszay (Multimedia) & oediu n1sld
inseaiieluniseaniuunaunudafivdeya ensuia Sinsev wanadeya uazmninausdoyaly
sULUULATUBSA (Dashboard) Wnuninaisla LHUAIMATNTE8 nasnsunsidinaluladifients
Ansiedesns uaznmsUszasmnslnasinuaiette (VDO Conference) msltimaliladAdiauuszuunanst (Cloud)

Development of digital technology; computer using for calculation; infographic design;
animation design; and basic multimedia creation; data management tools for data storage; data
calculation; data analysis; data interpretation and data presentation; dashboard; Pareto chart;
scatter diagram; communication technology and VDO conference; cloud technology utilization.

2) NUINIVUINE

2.1) NHUAVIMNUFIN
1101111 n1sIAnsgsnan1sAnadelvailugandiia 3(3-0-6)

(Modern Trade Business Management in Digital Era)

AyrtsAunau : laidl

(Prerequisite Course: None)

WWIAA Noul) unumiazUssinnvesssianisiadelvdlugafdvia nsiesganiniindey
negshansamadelnd nsimuanagnsgsianisiadelnl nislunalulaguldlunisaniugsia
AsUSMIITANISAUAT MshnseRiadine nsesnuwuudunitsuenwaraiely nsanededudn
mMsuimsdanmsideysanmsiuduuuesulatuazoonlavlusuuuunsdeasuaetesmng madansue
msdeansnisnatn mMsUssgndliiaietedinuesulatiiiensdnnisssiansadilyel nsdfnw

Concepts, theories, roles, and types of modern trade business in the digital era; the
analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of
location; designing inside and outside store; planning story layout; integrated online and offline
stores management into Omni channel; sale techniques; marketing communication; an application of

online social network for modern trade business; case studies.
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1101112 n1sealARIna 3(3-0-6)

(Digital Marketing)

AyrteAunau : aidl

(Prerequisite Course: None)

NTIATIENANIBUINGOUNNATAAINANS BATIEAINGANTTULUTIAA Mvuanguldvung
NNATRAA mia%fw,msuﬁiuqﬂﬁ%ﬁa MsmwIMInaIndaien mssenuuunsnamrumaiules
uazdedsnuoaulay maiauinsnanriudusigieuwes nagnsnisnaiaseiaesilefum nsdenass
wanfaueiifienis n1sUszendldesdaiuinimmainddsiasiuuuivainvaneiiieatrgsfaseulal
waznagnsn1siiszRueaulal n1seanuuuNagnsnIsnaInfIva n1sUszidliunanud5aveIn1sRaIa
Aavia masnauasesTINlunIsINIInaInAdvia

Digital marketing environmental analysis; consumer behavior analysis; determination of the
marketing target group; creating brands in digital age; content marketing development; marketing
design via website and online social media; marketing development via influencer; search engine
marketing strategies; selection of products for sales; applying various models of digital marketing body
of knowledge to create online business and online payment strategies; designing digital marketing

strategies; evaluation of the success of digital marketing; and digital marketing ethics.

1101113 m3lnyduaznisiuilonisianisgsia 3(3-0-6)

(Accounting and Finance for Business Management)

ArteAunau : laidl

(Prerequisite Course: None)

yanmsnetiyd nsleeilarAuuiuuduiiiion1siunsIAIng MINaLELLTENS
AUANAMIALS NI TRUnUTyUdsY n1sianumnastuny MTIATIERUAYL RADAIUNIS
AnnesiteyanienstiyBuasmsiuitensussdiudndulanisssia nsdfnm

Principles of accounting; analysis and calculation of product costs for determination of
selling prices; planning for risk control management; working capital management; sourcing of funds;
capital budgeting analysis; and accounting and financial statement analysis for business decision; case

studies.

1101214 msianisladafnduazvingldauniu 3(3-0-6)

(Logistics and Supply Chain Management)

AUeAunau : il

(Prerequisite Course: None)

LUIAA Nufkarnagnsaiunisinnisladafinduasiicldguniuluenfdia niswensal
NTINURUNITHEN NITAIVANANAIN NTTANITAUAIAIARILAZAITINNITARIFUAT nsdenyiiaiing
n5dnie sruuasaumakazaluladlusasldgunu suuvunsouds mavudstuuau waluladnis
IANsvUEs NRAnY
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Concepts, theories and strategies of logistics and supply chain management in the digital
era; forecasting; production planning; quality control; inventory and warehouse management; location
selection; procurement; information system and technology in supply chain; types of transportations;

cross-border transportations; transportation technology; case studies.

1101215 N153AN1TReANTISUAsNINENINYudlugARIva 3(3-0-6)

(Organization and Human Resource Management in Digital Era)

AGenunau : il

(Prerequisite Course: None)

WWIAA MgBE Lasndnn13TANITBIANITEIRY N1TUTITIANITTNY NaNsIsUIAUIaLaY
ANusuiinveUsedinL TALSITIBIRN1T N15InnsNsAsuLaaznsianisAadssluy ARdvia
n1suImIninensuywd InInenisuimsyaaa nsuiledgmiluaniunisalanidu dnvedniu
AANALINIUAINALAZLIIIUAINA m’gzcgﬁ’] ANUANAALITINNAZNTINU LagnIaAnw

Concepts, theories and principles of business organization management;, team
management; good governance principle and corporate social responsibility; organizational culture;
change management and risk management in digital era; human resource management; human
psychology; problem solving in crisis situations; skills for international and regional labor market;
leadership; the balance between life and work; and case studies.

1101216  1AsugFEAdNan5IAN1SIna 3(3-0-6)

(Economics for Business Management)

dsAunau : Rl

(Prerequisite Course: None)

VANNITIAATYIAIEAS N153ATI8NUaIAUNIY NMSHEARALAUNUNITNER dnuazlasEing
%aqmammqqsﬁmazmwgmamiﬁaﬁwummww RuUATa WINgRag A INTIUNILATEEAIND
Uszgndltludinuszdriu msuimauazdanisulouigvesniasgiionisdndulanisgsialudenuidsa
NIFANY

Principles of economics; an analysis of demand and supply; production and cost; business
market structure and economics for pricing; digital money; an application of economics overview and
purpose in daily life; a management of government policy for business decision making in digital

society; case studies.
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2.2) nguArenUeAy

2.2.1) 3 waNUIAY
2302101 miﬂnﬂLLazmG\'ﬁg’mn'l'w?n']ﬂuqiﬁﬂa']mi 3(0-6-3)

(Sales and Service Standard in Food Business)

ArUsAunay : aidl

(Prerequisite Course: None)

wdnnssLasnsuinig woAnssuduilae nszuaunisdndulavesiuilag duneunisue
waznAlANISUNAUDAUAT N15ATIZIRNTITVIY N1TUTUISTUVIY 9385950v031NU1e UJURNITUIEUD
dufn N3v1e wagnsusns nsuntedmiement nsaguuasseaueenviy NSAUINITNAINITYY

Principles of sales and service; consumer behavior; consumer decision making
process; selling steps; product presentation techniques; sales analysis; sales team management;
salespersons ethics; practice of product presentation, sale and service; unforeseen problem

solving; sales summary and report; after-sales service.

2302302  AQuNnguazdaUAUd MU IN0MNT 3(3-0-6)

(Food Business Laws and Regulations)

ArteAunay : il

(Prerequisite Course: None)

ngvnevesUszimalnenaenvliniindne s nquaneiineitesfunisnanemis
ﬂg‘wmaLﬁ'mﬁ'uamuﬁmﬁmmmi ﬂgwmmﬁ'mﬁumizj‘mﬁmaamuﬁﬁmmst‘vms ﬂgwmmﬁ'mﬁ"u
UINTFIVAUALNYAT ﬂg]‘VimEJLﬁ'mﬁumiﬁmsmﬁﬁiﬂﬂ ﬂg‘wmmﬁ'aaﬁ'umm%’uﬁmiammLﬁamaﬁtﬁﬂﬁu
Nndudilivasnds ngyneningaunialyg smsgiuesseuinesume nqraneifsdeaiuns
é’]’mé?qqsﬁﬁ]mmi mhesiifgadesiungmneuasdetdudmiugsiaeims

Thai laws and regulations along food supply chain in Thailand; food laws and
regulations; laws related to food manufacturer; laws related food store sanitization; laws related to
agricultural product standards; laws related to consumer protection; laws related to product
liability; laws related to intellectual property; international food standards; laws related to food
business establishment; related departments of food business laws and regulations.

2302303 nsdansiteidudusznaunisgsiaanmnslugaddia 3(2-2-5)

(Food Business Entrepreneur Management in Digital Era)

dsAunau : 14l

(Prerequisite Course: None)

aadnvazilugusznounisgsiseimslugaidvia jUuuugsiseimislugnniva
N3N UNALNTNITAAIANIITIN9IMT N15RULAENISTYT N1sfiuanTneInskazdnsIiaau
Mleseianiunisel nsdanstagvenizwin wadanisidenldinaluladfdvaimuizay wisulyd
5319913 MIIAiuaugsiaems lassnuimunsdugusenaunisgsnaems nguraneuaslenvunly

maudusznaunmsgsiae s Asesssudmsuduszneunis
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Qualifications of food business entrepreneur in digital era; types of food business in
digital era; marketing strategy planning for food business; financial and accounting; the determination of
resources and manpower; situation analysis; responsive problems management; selecting proper digital
technology technique; food business franchise; food business planning, food business entrepreneurial

projects; food law and regulations for entrepreneur; ethics for entrepreneurs.

2302404 nmsdnn1sudanssalugsiaems 3(0-6-3)

(Innovation Management in Food Business)

ArUsAunau : hidl

(Prerequisite Course: None)

AU A uAEIIARYRIWTANTTY winlduuinnssulugsive s Yssianvesuwinnssuly
53790113 JumeunIRALINANSuTe s ningaunialygy nadAny UftRnisaiuasdaden
wuIAnUIRNssulugsAaeIms nsimundandugianis n1suseiliuaunIne I salgUssamduda
manageunsgeNsuveauilan nmsieseinulululinigsiavemanuuinnssy

Essence and concepts of innovation; food innovation trends; types of food innovation;
steps of product development; intellectual property; case studies; practice of idea generation and selection
for food innovation; food product development; sensory evaluation; consumer acceptance test; feasibility
study for innovation.

2302405  N153YFINADIMNG 3(0-6-3)

(Food Business Research)

AyrteAunay : il

(Prerequisite Course: None)

nsfuaiusziuidAglutagtu mefmuadanuideiioadostunuliugsfsoms
nsduAuteyaliivinisnnuvasdoyaiiundedie mstmuainguszasdiniside nseunulAnuarisnig
fudumsids msnusuteya nsdenldainfivnzaulunsinsgidoya nsulanadeya eauuas
asunan153dy Mmadwanluldlugdynisuargsia

Research for the current issues in food business; research problems statement
related to food business trends; searching for academic information from reliable resources; setting
research objectives; framework concept and research methodology; data collection; data analysis
by wusing suitable statistics; result interpretation; reports and conclusions; academic and

management implication.
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2.2.2) W UBNANITIANITTINIDINNS
2342101  N13IANITILUUAMNNLALAUUADANBAIUDMNT 3(3-0-6)

(Food Quality and Safety System Management)

ArUsAunay : haidl

(Prerequisite Course: None)

MINNNSATUANLAYNITUTEAUAMANYBID MTARBAYILTUNIY Ussinnvesdunsiglueims
mMsdamsuaziiesgianudesvesdunsieluemng 1nsgIuavdnvae iflunsHEne S ManNMIINTg
UfTRTRlumMskanems vinmaesiuraimslinneisunseuaqeinginifesnuau matndesemmns
wnsprulunisdnnisanudasadeemsseavaina wumsjuilunisuszendldszuunisdnnisaaunin
wazAuUaenisemslugsiaems mhsauiifendesiussuununnuazanuUasniose1s

Principles of food quality control and quality assurance throughout food supply chain;
types of food hazardous; management and risk analysis for preventing danger; Good Hygiene
Practice (GHP); Good Manufacturing Practices (GMP); basic principles of Hazard Analysis and Critical
Control Points (HACCP), Food defense international standards for food safety managemant;
guidelines for the application of food quality and food safety management systems in food

business; related departments of food quality and safety system.

2342102 asdan1slavuinisiiiessiasivs 3(3-0-6)

(Nutrition Management for Food Business)

AUsAunau : laidl

(Prerequisite Course: None)

anunsaliularuins anuddgvedlaruinissesinae s anuirulavuinisi
Rerfuomsiitequninyszianeieg msfuumdanulazasemsluliagiu M151URLTIENIT0791S
Tuusiazanedy aanems WeRnssun1suilaAe1s N13UsENaUaIMIIIURANLATUINTS

Nutrition situation in Thailand; the importance of nutrition in food business;
knowledge of nutrition related to different types of healthy food; calculating calories and nutrients;
for daily usage; across the life cycle; food labels; consumption behavior; nutrition principles for cooking.

2342203 n1saan1singauuazmalulagnisuyussuamng 3(0-6-3)

(Raw Material Management and Food Processing Technology)

Funladunion : il

(Prerequisite Course: None)

Ussnneaingiuiildlunisnanomindosiu nsidendsvesemis n1sdanisingdv
winn1saueNe1T walulagniswlsglewns nannisidenldussadueinuriinvese1ms nandueie1ms
53U msafreyaruiinluingiv nsruiunsBaoigniniuinw Uftansmswieningiv nsoue
9717 wazNITkUIgUoIMS

Types of raw material in basic food production; food deterioration; raw material

management; principles of food preservation; food processing technology; principles of packaging
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selection for each food type; processed food products; value creation for raw materials; process of

extending food shelf-life; practice of raw material preparation, food preservation and food processing.

2342204  msdansvilgaunulugsisemns 3(3-0-6)

(Food Business Supply Chain Management)

AyrteAunay : il

(Prerequisite Course: None)

algaunulugsfianms wwiRnueIn siansmisldguniu e9AUsENoUYeINITIANITNN
Tegunulugsianms ssuuTadaindlugsiaenms nisdateuaznistaifiu msdanisssuududasads
msfnsiedeaisuaznisinnistefosiou n1snsivaeudeunduvesdudi n1sSendududi n1sRiaTan
PoamnensreingAvLazduin nsussgndmalulagansauina

Food business supply chain; supply chain management concepts; components of
supply chain management in food business; logistics system in food business; procurement and
storage; warehouse inventory management; communication and complaint management; product
traceability; product recall; consideration of raw materials and products distribution channel; apply

information technology.

2342305  n153AN13AuUNUTUgINA0IMNS 3(3-0-6)

(Cost Management in Food Business)

AyrteAunay : il

(Prerequisite Course: None)

i esuAeafumsdansdunu Usamesiunu dndugesiunu mafndunuemnsuay
PRI NIt UAT Y MMsUsENaISEeRNY mﬁmmzﬁ@mﬁmnu MIPUANAUNUIRGAU MIPRUANALI
WS MIPIUANAUNUMIHEN MIMUANAUYLEUAARRAENTVLES NSNANW

Basic knowledge about cost management; type of cost; cost ratio; food and beverage
calculation; price setting; sale forecast; break-even point analysis; raw material cost control, labor cost
control, production cost control, inventory and transportation cost control; case studies.
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2342151 n3EuinAUfiARuNMTIANI3gIAR NS 1 3(0-40-0)

(Work-based Learning in Food Business Management 1)

AyrteAunay : il

(Prerequisite Course: None)

NMIENUGTANTIUNITIANIT35A0IMNT WINTFINNTVTNNUTZUUTIUAMAIN UNU MUY
niihflveaniinnuiuuazuandes 1msgrunisuinisgndn n1suimsdanisgnéissUuuvsenlatuas
poulal nsmvuadnaunegluniseng mﬁmﬁu%’agaﬁLﬁ'm%’mﬁumsma NIaTULAZIIEIUEDAYY
nMaguaanIndeuLaraTIaenfsvasmelui ngmaneilowu UfiRnuednediie Sanufuintey
Fodndaasn uanwenddnunridoveansienidudiy

Systematic work practice on food business management; work standard of the
quality store system; roles and duties of the store staff and cashier; standard for customer service;
customer management both offline and online; sales target setting; sales records keeping and
retrieving; sales summary and report; supervision of the environment and safety inside the store; basic
knowledge of laws; cultivate self-discipline; responsibility; integrity; the character of teamwork.

2342152 mslFeuinaufuRaiun1sdnn1sgsieenms 2 3(0-40-0)

(Work-based Learning in Food Business Management 2)

AyrteAunay : il

(Prerequisite Course: None)

nsinufuRn1siunnsinnisgsisemsedradussuuluaaiudszneunisiieafunns
wuzthdudemns mslideyaduduszinne1ms nMsinien n1svBLazUINIsAUR M MIdadud
wNIENgu NMsInnsanInwIndeunislui aAnuvasadeeimisuavssuudseiununmlugsioeims
UftRmuegeiidy aruiduiiaveu dedndqain wanseoniednuvazidovosm s

Systematic work practice on food business management in food enterprises related
to food product introduction; providing information on food products; preparation; food product
selling and service; specific product ordering; store environment management; food safety and
quality assurance systems in food business; cultivate self-discipline; responsibility; integrity; the

character of teamwork.

2342253  mslFeuinaufuRaun1sdnn1sgsieenms 3 3(0-40-0)
(Work-based Learning in Food Business Management 3)
deAunay : laidl
(Prerequisite Course: None)
msAnUfuRnnsiunsianisgsiaensedrafusruuluaauyssnounsiiesfiunisns
WHUNISRER N32UIUNTNEATUA191MT NMFTALAUEIMT N15UTIR0IMI5 NsdtaueImstaieduilag
ogUasaie nmsligunsainazldmaluladlunisuysslemsfimuizan Ufdaauegeiiive Sanu
HURinwou Fedndqain wanseeniednuvazidovosmsvhaudui

Systematic work practice on food business management in food enterprises related
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to related to production planning; food processing; food storage; food packaging; safe delivery of
food to consumers; using of proper equipment and food technology processing; cultivate self-

discipline; responsibility; integrity; the character of teamwork.

2342254  mslFEuinAUfURaIuN13IAN1TIIARMT 4 3(0-40-0)

(Work-based Learning in Food Business Management 4)

AyrUsAunau : il

(Prerequisite Course: None)

nsinUFiRnsunnsianisgsisemisedradussuuluaniuysgnauninifeadiunis
oo nsnsrau Madaiiu mataFes madnde ngransuasdetiiudmivgsiaoims UiiRnuesng
Aty flanusuiiavey Tedndgain uanieendednunridoveansiamidudiy

Systematic work practice on food business management in food enterprises related
to purchasing; inspection; storage; arrangement; disbursement; laws and regulations for food

business; cultivate self-discipline; responsibility; integrity; the character of teamwork.

2342355  n13lEeuin1AufuRfunsInn1sgsivems 5 3(0-40-0)

(Work-based Learning in Food Business Management 5)

AyrGeAunau : hidl

(Prerequisite Course: None)

nsinUfuRn1siunnsinnisgsisemsedradussuuluaaiudszneunisiieafunns
muANAuMAAgs Msnensalsenvielugsive s UjtRnued1eiiive fanuiuinveu Jodndaade
uanseonisdnyardduvesnisvihaududiy

Systematic work practice in food business management for food enterprises related
to inventory control; sales forecasting for food business; cultivate self-discipline; responsibility;

integrity; the character of teamwork.

2342356 nsseuinAUfUiARIUNIIAN133IN0MNT 6 3(0-40-0)

(Work-based Learning in Food Business Management 6)

AyrGeAunau : hidl

(Prerequisite Course: None)

nsinUfUAnsAunnsianisgsisevisedradussuuluaniudsznaunisifieaiu
mMsdansszuuenans msdnmsminenslugsfioeimns Ujtanued1siite danuiviaveu dedndaadn
wanseonianwrdduvesmsvhauduiiu

Systematic work practice on food business management in food enterprises related
to documentation of system management; resources management in food business; laws and

regulations for food business; cultivate self-discipline; responsibility; integrity; the character of teamwork.
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2342457 nseuinnAlfUiAfuNTIAN1sgsNeemg 7 3(0-40-0)
(Work-based Learning in Food Business Management 7)
AyrGeAunau : kil
(Prerequisite Course: None)
nsinUFiRnsfunisianisgsinemsedradussuuluaaudszneunisifeafiunis
UIMIIANI5§5A01M 59R0AnILEUNIU MIUTMIHANTAEUIL N1IATIVABUNINTZIUNTINUVES
1 msdeansteyamelufuninnusssunaznisuinsivauneluiu msdailasenidedide
wilvdgmneludrunazinauauuiniesiauinagnslugifiaems lneysainisesdaninudsing q Tu
manguiuazannsinufin UiiRnuegiite Sanuiuiinveu Tedndaain wanseeniednunzide
Yoamsvieuduiiy
Systematic work practice on food business management for food enterprises which is
related to business management along food supply chain; performance management; checking the
working standards of the store; internal communication with store staff and in-store team
management; development of research projects for store problems solving and presentation the
development of food business strategies; cultivate self-discipline; responsibility; integrity; the

character of teamwork.

2342458  n1sEpuinAUfUian1un1sianisgsnaeIvig 8 3(0-40-0)

(Work-based Learning in Food Business Management 8)

AyrUsAunau : lad

(Prerequisite Course: None)

msAnUdRn1sAunsTanisgsisemnsed el ussuuluaaudsznounslusiiumaimi
nuitewisuanunionlunisfugianisiiu meilassuAdeiiisrdestunisinnisgsiaeims lae
ysanmsesaauieing 9 lumangquiuazainnsingod UjiRnuedieifide finnusuiinveu dedndasin
TRnasnszuaziantoaniadndriinluanugnsias

Systematic work practice on food business management in food enterprises as a chief to
prepare for being a store manager; projects related to food business management by integrating various

theory knowledge and practice; cultivate self-discipline; responsibility; integrity; the character of teamwork.
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2.2.3) 3y 0nN1353nN13§sNaRIdsemsadielnal

2352101 ns3AN1IHanA 9 mITHAzN13UINsTugsiaddeadeTud 3(3-0-6)

(Food Product and Service Management in Modern Wholesale

Business)

AyrteAunay : il

(Prerequisite Course: None)

Uszlamvesnandueiemsuaznisuinislugsiaddeariilval n1saiuauamnmLazAI
Uaaniee1ms wé“ﬂﬂml,ﬂigﬂNémﬁmsﬁmmilﬁmﬁu ANANNILATUING 2aINtATWINTT N1FTAAUSIE
WAZN1IAANINKENSL 018N 1AUSNINERTNINIMT JULUUNITUINSHaLNITIRTmUIenEn S
913 NIUANY

Types of food products and services in the modern wholesale business; quality
control and food safety; food product processing; principles nutritional value, nutrition labels;
storage and preservation of food products; shelf life of products; type of food services and

distribution of food products; case studies.

2352102 msuuRnisaudlugsiaddeadelv 3(0-6-3)

(Product Operations in Modern Wholesale Business)

AyrUsAunau : il

(Prerequisite Course: None)

Fufngundndusiemsulssuuazdudnguililie s vinvesussqinmidniuaudily
gsfaddsadelmi nsdlfinw UURn1sdnnisdudn nsdnitesdudn nsdafiuinududi nisvieuas
nsdnaueduinuyssiangnalugsiaidadelnl nsaiuauaunIMLazn1sUINsRNEdmMTURLA
nauNanAtusTesuUsULaz AU ngulalieng

Categories of food and non-food products; types of packagings in modern wholesale
business; case studies; practice of product handling, product sorting; item storage; sales and
presentation of products by customer type in the modern wholesale business; quality control and
specific services for processed food and non-food products.

2352203  msUfjuANsAuAINguavnsanlugsnanndeasie sl 3(0-6-3)

(Fresh Food Product Operations in Modern Wholesale Business)

AdeAunau : laidl

(Prerequisite Course: None)

audnaundndugiovisanlugsifdeadelny vssaduadmivdufingueinisan
N59nN15AUAIAIRSY NTEANYY UURNIsIREsduM mMdanusnwdus nsvistaznisiiausdunn
mudsziangnenlugsiamdsadelvgd nsavauamnInLaznIsUSMslamzdmsududinguemisan
maufladymiidedulumssmiedudnguomisan

Fresh food product operations in modern wholesale business, packaging for fresh

food products, inventory management; case studies; practice of product display, product storage;
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sales and presentation of products by customer type in the modern wholesale business; quality
control and specific services for fresh food products; unforeseen problem solving for fresh food

products.

2352304  msdanisaudasadslugsiaAdeadein 3(3-0-6)

(Inventory Management in Modern Wholesale Business)

AyrGeAunau : hidl

(Prerequisite Course: None)

ANUEIAYNITInNIAuAIAIRdslugsAaAdsade vy wuanidlunisuimsdudinaddly
gafafdsatelval Hudidafveesndiuazainn nnanefandsdudn msnsaiu nsdaiiu nsdades
n19.0n318 N15AIUANYTUILATANAINYBIEUAT N1TATINTULALNITNTIVADUANUTAINUVDIFUAN
nsRndvedumMaAAe seuumalulagansaumadniuian sauaangs N IERUeYaINTIeU
ufasnduiieltlunisdnnsgsheddsalioll nsd@nw

Importance of inventory management in modern wholesale business; guidelines for
inventory management in modern wholesale business; warehouses storage; warehouses planning;
receiving, storing; sorting; disbursement; quantity and quality control of g¢oods counting and
monitoring identity of goods; inventory disposal; information technology system for inventory
management; data analysis from inventory reports for using in modern wholesale business; case

studies.

2352305  n1sdndedudilugsiaddeasilusi 3(3-0-6)

(Purchasing Goods in Modern Wholesale Business)

AyrGeAunay : hidl

(Prerequisite Course: None)

ndnnisdndounzdnmaulugsiaddeadiolva nsdadendudimuyssinnyesgndn
AsTLIUMIIngeuazinmand ﬂaEﬁ/léﬂ’]i@?ﬂi’]ﬂ’]LLaﬁmiE‘i\‘iLa%QJﬂ’]imﬁﬁJ ﬂ’]iﬁﬂﬂﬁiﬁg‘mﬁl NIAIUALLAY
Uspifiunmnaui nsmaaziududaeiti melenesitoyaserumsiate msadaonune

Principles of purchasing and sourcing goods in modern wholesale business; product
selection by customer type; procurement process; pricing and promotion strategies; vendor
management; product quality control and evaluation; forecasting; analyzing purchasing report data;

sales revenue generation.
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2352151 nsBeuinAUfUiAduNsTanssRafdee a1 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 1)

AyrteAunay : il

(Prerequisite Course: None)

iU uRnIsAuMsiansgstafdeImsaislvy uinsgrunisviussuuiununm
unumwaznhivesdnaui uwazuandes 1nsgiunisuinisgndn nsuimsianisgndnfaguuuy
sonlatuaresulal nisimuadmunglunsue n15asUuasgNULanYIY NTALATNTNKINRDNLAY
aruasnsevesneluiu ngraneidesiu UftRaueseifite fausuiaveu Jodndgain uanseani
anvariduvesnisvihenududy

Systematic work practice on Modern Food Wholesale Business Management; work
standard of the quality store system; roles and duties of the store staff and cashier; standard for
customer service, customer management both offline and online; sales target setting; sales
summary and report; supervision of the environment and safety inside the store; basic knowledge

of laws; cultivate self-discipline; responsibility; honesty; the character of teamwork.

2352152 msFeuinaufuRdiunisdanisgsiadndeemnsadelng 2 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 2)

Fudaduniau : 1l

(Prerequisite Course: None)

nsRnUfuRnIsinunsdanisssiafdsesaielnledaduszuuluanudssnaunisly
wunngurdafasionsuUssUuazdudnguiilildemns Weafunissuunngugné msdndsiunazns
faBevAud manaunun1sdsdedud nsnsaaiuaud nsdnivaudt MsmuauauAIMALE nnsuIe
Auinstiunisgnin msnsavaeusuududmeanie UitRnued ity Smnusuiinveu dedndaase
wanseanivdnuuzidovenisvhaududiu

Systematic work practice on Modern Food Wholesale Business Management in
establishments in processed food and non-food product segments; about classification of
customer groups; store layout and sorting; order planning; pickup inspection; storage; quality
control; merchandising; merchandising; customer service; on-hand monitoring; cultivate self-

discipline; responsibility; honesty; the character of teamwork.
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2352253  msEeuinaufuRdiunsianisgsnasndeevnsadels 3 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 3)

AUsaunau : laidl

(Prerequisite Course: None)

nsEnUURNseunsianisgsivmdsemsadelmiegraduszuuluaaulsznounisly
LHUADIMTANABITUNTSIUNUSTLANYBINgugnAT NsdndeiutaznisdaBesdud n151eusunns
SsBoAudn nansrafudud msdafivaud nsauauaunndud nsuedud nisliuinisgndn
nsdnnsngRuuasuussuidowiu nsnsasuuiududiaunie UfiRnuedisdiite fanufuintey
odndaain uanwenddnunridoveanmsiemidudiy

Systematic work practice on Modern Food Wholesale Business Management in food
enterprises in fresh food related to customer classification; store layout and product arrangement;
order planning; product inspection; product storage; quality control; production selling, customer
service; raw material and food processing management; inventory inspection; cultivate self-

discipline; responsibility; honesty; the character of teamwork.

2352254  nspuinnaufiadiunisianisgsnafndeevnsadel 4 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 4)

ArUsAunay : laidl

(Prerequisite Course: None)

nsRnUURNsAuNIsdIanisgsiafdsemsalislniegraduszuuluanulssnaunis
TuununeWsan STUUAMAMINAT ULazAIaBA s e sENata nsuideuiiAatestuadng
ssuualgrmudy vianieUssianvesdudiinanisdsienniiendn s1ine Wlufents msdndd
waznsdaiFesdud nanusulunisdededud n1snsaaiudud msdniuau nsmuauamnm
AuA1 N158AUA N1TIEUINITENAT NMTARLASEUAT N1TUTTIFUAT N1IATIVFRUIINIUAUAIAUNED
UftRmuegeiidy Sarmiuiieveu dedndgatn wansoonivdnuazidovosnshaunduiiy

Systematic work practice on Modern Food Wholesale Business Management in
fresh food department; halal food safety and standard quality system; regulations related to
livestock cold chain  system; types or category of goods purchased for
production/ distribution/ using in the business; store planning and arrangement, order planning,
receiving of goods, storage of goods, quality control of products, sales of goods, customer service,
trimmming of goods. packing goods, checking monitoring inventory with discipline, cultivate self-discipline;

responsibility; honesty; the character of teamwork.
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2352355  msFeuinaufuRdiunsianisgsnasndeevnsadels 5 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 5)

AyrteAunay : il

(Prerequisite Course: None)

nsEnUURN U siansgsivAdtemsadelnlegradussuuluaniulsznounisly
gsfaRadsadilu druuatdvayugsia nuuinsgna ulnd sussuuaivayuann unsITudud
UftRmuegeiidy Sarmiduiieveu dedndgatn wansoonivdnuazidovosnshauduiiy

Systematic work practice on Modern Food Wholesale Business Management in
modern wholesale business establishments. business support, customer service, accounting, store
system support, product inspection conduct oneself with discipline, cultivate self-discipline; responsibility;

honesty; the character of teamwaork.

2352356  n1slEguinaufianiunisdnnisssiafndeemnsadelna 6 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 6)

AyrUsAunau : il

(Prerequisite Course: None)

mMsRnUJuRmssun1sdinmsgsiafdemnsadelmisgralussuuluaaulsznounslugsia
Frdsadelml dunuresazuimsiugomsmss e finaunauiseeladuazesulal nsviedudn
semineesdnafiuasdng n1sdnds nsuimsddade nisdndsdudn n1suinisgndn Waknsududagunig
saiaAEAs JunaunsiinufoRnis nisaiiswazeeengugnd MIauEUNLIIBALTERIesAn sy
09Ans UfRnueg il fenuiuiiaveu Jedndaain uanieenddnunddsveansiemidudiy

Systematic work practice on Modern Food Wholesale Business Management in wholesale
business establishments; omni channel sales and service division organization-to-organization sales shipping;
order management; shipping; customer service; wholesale business package; operating procedures; creating
and expanding customer groups planning sales events between the organization and the organization.

cultivate self-discipline; responsibility; honesty; the character of teamwork.
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2352457  msEeuinaufuRdiunsianisgsnasndeevnsadels 7 6(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 7)

AUsaunau : laidl

(Prerequisite Course: None)

n1sEnUJuRnsaunsdnnisgsiacdsemsadelndegradussuuluaniulsznaunis
Renfumsdnnismineinsuyed sy mstayd msnsusumssdndugeavisuazrarils maaungnd
gN3EAULINTFIUNISURURIIULAZNITUTAIT NITUTIITAUAIAIAGS N15IANITAUUABAAEDINITAY
wnsgIuLazngraneiifeteslugsiamdsatelml msdavilassnuidelaeysannisesdannuding 4 u
mMAnguiuazannsinujoi deiduuuimeinuinagndlugsioens Ujdanuedneiive finnw
SuRnweu dedndqain wanseenisdnuvazidovosmsvhauuii

Systematic work practice on Modem Food Wholesale Business Management in the workplace
on human resource management; finance; accounting; planning driving sales force and profits; customer
development; raising operational and service standards; inventory management; food safety management in
accordance with relevant standards and laws in modern wholesale business. Conducting research projects by
integrating various knowledge in theory and practice to guide the development of strategies in the food

business; cultivate self-discipline; responsibility; honesty; the character of teamwork.

2.3) nguvaen

2.3.1) @en
2303101 N159AN15FSNANUN 3(2-2-5)

(Coffee Business Management)

AyrUsAunau : il

(Prerequisite Course: None)

UsgiRanuduuvesniu wnaldunisnisnaiavesgsianiunl Ussanniun Ussimagudn
wagduugnILl ATTUATAITNAANIUN N15IANITRADARILENISNERNTLW Lﬂ%@x‘iﬁ@LLﬁ%QUﬂiiﬁ wmAlANIT
N HsazUszinn n1savauAuaInRanduanLl YURN153an155un1uil n1530n15911U3N13
MITNUNFULUUAA 9

Coffee history; marketing trends of coffee business; types of coffee; coffee
producing and trading countries; processing of coffee; supply chain management of coffee
production; tools and equipment; techniques for making each type of coffee; quality control of
coffee product; practice of coffee store operations ; service management; various coffee brewing.
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2303202 m’z%’mmsqsﬁmmna’“é 3(2-2-5)

(Bakery Business Management)

AyrGeAunay : hidl

(Prerequisite Course: None)

mmﬁfﬁugmﬁmmmaé NSLUINTHAR HANFDSIUINDT MIMUALAAAMHAAT TS UINDS
MsfuINfunL M3t muasIAYe aaunisaliunltugsianaznsdiinussiauineslutiagu YFdRnng
Fansiuiuined Msdansnuuing MananUINeIFULUUANY

Basic knowledge in bakery; bakery production process; product quality control; cost
calculation; prices setting; current situation trend and case studies related to bakery business;

practice of bakery store operations; service management; bakery production.

2303303 n153AN13§3NDMTINeg 3(2-2-5)

(Thai Food Business Management)

AyrUsAunauy : il

(Prerequisite Course: None)

Arudiugiuisitosiuensing ndnuaivesemsine Ussaniagiu maleniaaiou
TagRvdmiunsdsenevemsing n1susznevetmsivne nmsidenldaunsal nsdannusisauemising
N139AN13§3795 U85 INY MIAIVANAMATIN NTANUINAUNU NMIIA1KAEN1TINTMUETLEIAT NS
ne UURmumsUsEneuemising

Basic knowledge of Thai food; uniqueness of Thai food; type of raw materials;
preparation techniques of raw materials for Thai cooking; Thai cooking; equipment selection; dish
decoration Thai food; Thai restaurant business management; quality control; cost calculation;

marketing and distribution in Thai food business; practice base leaming in Thai cooking operations.

2303304  anedinlugsfiaenns 3(3-0-6)

(Leadership in Food Business)

AyrteAunay : il

(Prerequisite Course: None)

AavanURre s lugsieIms A585951 25581V §35UAUIAVRIFUN ANUTURATEUsD
Fauuazanudadu M3danisidenagns nsnaunuay nsaeideimiiazanuaiunsalunisgls
gldafutiye yadnnmvesmadugih msdanisaudaudsetesdng nsdnnisannudes msudns
AmanuLlas m3dansmineinsuyed msaneiineny msAndaingiest nsdfnw

Leader qualifications in food business; ethics; code of conduct; good governance of
leader; social responsibility and sustainability; strategic management; planning; visioning and
motivation of subordinates skills; personnel of leader; conflict management of organization; risk
management; change management; human resources management; team building; analytical

thinking; case studies.
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2303305  mIwdvdBannsedndlugsianins 3(3-0-6)

(Electronic Commerce in Food Business)

AvUsAuneu : Tl

(Prerequisite Course: None)

fugrumsmndvgdidnnselind sUnuvresnduddidnmsetind madidiuiunimaiagiia
ownsoaulay 93u535uM1955A9 nguuneAsIfestunduddidnnselind nseansoumded
diannsetndvedlvensdifnvimduddidnnsedadlugsiaems

Basics of electronic commerce; types of electronic commerce; marketing operation
in food business online; business ethics; laws related to electronic commerce; electronic

commerce registeration.

2303406 medanguamIugliuinislugsiaeims 3(3-0-6)
(English for Service Provider in Food Business)
AyrUsAunau : il
(Prerequisite Course: None)

[ a

n13ya A9 azarun1wdenguiienisdeanslugsnaemis mdniddglugsisernis

v 9

a a o

mwdangudwmsuglusnisdriuniiazdiunaslugsiaeims nrwdingudmsunsaiugsiadmsu
ssiomnsluguiuuesulal fugiunisdeasnwiussmaduiiduiulunslivinslugsiaonms
Speaking listening and reading English for communication in food business;
terminology and expressions related to food business; front of house and back of house operation;
online and offline food business; customer psychology communication tools for food business.

2303407  Inennsimsesideyaiiensindulalugsivemis 3(3-0-6)

(Data Analytics for Food Business Decision Making)

AyrUsAunau : il

(Prerequisite Course: None)

Usziamveansiinngideyaiienisdnaulalugsiaeims mnuddyuaznnsldvsslod
mslneiteyaiiientsiadulalugsiooims wiesleillilumsiinssideya adnmansiosiuiisniy
dwsugsia nslaseideyagnAwareenviy Nsd1Tadeya nsulanateyauaznisusedivanuduly
Iolunsanliugsia

Types of data analytics for food business decisions; essence and use of data
analytics for food business decisions; data analytics tools; basic mathematics for business; sales
data analytics survey and interpretation of data feasibility study.
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2303408  M15dANISAANINElATBIgNA 3(3-0-6)

(Customer Satisfaction Management)

AyrGeAunau : hidl

(Prerequisite Course: None)

MANININGINITUINIT MIUTMIANduiusgnan n1sasiauiieneladmiugnauas
n1sadenagninisaatndiniunisuinis n1sinnistesesssuvesgnai n1sdnnisaniunisalings
nsaffnalagldnegi nsdfnw

Principles of service psychology; customer relationship management; building
customer satisfaction and marketing strategies development for services; customer complaints

management; crisis situation management; team building by using leadership; case studies.

2303409 nseenuUUaMnitan1saesslugsiadamans 3(2-2-5)

(Food Design for Communication in Restaurant Business)

AyrteAunay : il

(Prerequisite Course: None)

ndnnseenLULLATInasAUsENaUaN1IANUATENS Msten nuayIaviay nisidenld
Fosnslunsdeans wiesilouazimaluladdmiunisnnursnine1ns nsUssgndvdnnisesnuuuuazdn
29AUTZNaLTIIMNS MItennLarIfTiatiiiensdeansmanisaan M3UFURNITERNLUUANLAIEINNS

Principles of design and composition for food decoration;. photography and video
shooting, selection of communication channels; tools; and technology for food photo editing;
application of food design and composition principles; photography and videography for marketing

communications; food design practices.

2.3.2) 3WNATIANITIINALNNS
2343301 N138319UAN15IAN1IATIFUAT LTINS 3(3-0-6)

(Branding Management in Food Business)

AyrUsAunau : il

(Prerequisite Course: None)

PwiReItunsdud mudfueinsdudlussiuaina msaansiduf nseenuuy
ATIAUAT N5UTEHULALNTIAAINSIAUAT NSUTMIANAINTIAUALLEIA81S Uselevuvaanisusms
AFNAUAT NIURANY

Knowledge about brands; importance of global brand; brand building; brand design;
branding assessment and measuring of brand equity; brand equity management in food business;
benefits of brand management; case studies.
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2343302  WIANTINUITIAUIIUGINIDMT 3(3-0-6)

(Packaging Innovation in Food Business)

AyrGeAunau : hidl

(Prerequisite Course: None)

ANANR YV IN1TUTIINUN Usztanussfueinldlugsioe ms maluladnisuses
N1988NILUVUTINUT NYMAUNBUALLINTFILUTIAUT01MT UTTATUsTo T Feuandon n1sada
yarfinvesduionisussytasionms

Importance of packaging; types of package in food business; food packing
technology; packaging design; law and standard of food package; eco-friendly package; value-

added for food packaging.

2343303 nsdan1sgsianisviesiieniBeenung 3(3-0-6)

(Gastronomic Tourism Business Management)

AyrUsAunau : il

(Prerequisite Course: None)

aounsainsviesiieluusemalne wondnvalenmnsine Sausssunisuslaremsviosiu
woRnssuN1sUIlnneNsYiosiu uasTngiuiiesiu maaiisyardialiunensviesdiu mawauussy el
nsa¥adndnuaizsiaemsviesiueg1edsdu nislinalladlunisvenegsie

Gastronomic tourism business; situation in Thailand; Thai food identity; local food
culture; consumption behavior source of local ingredients; value creation of local food and local
ingredients; creating value- added for local food; packaging development; creating sustainable
local food business identity; adopting new technology for expanding business.

2343404  wAnMsgINANAMAITWIULYE 3(3-0-6)

(Principles of Franchise Restaurant Business)

ArUsaunou : laidl

(Prerequisite Course: None)

wannisvesgsnwsulvdlugsiadnaans nsussgndndnnisuasnguivesgsiawnsuled
nmywszinsasulugsiausulyd msdadenauaudiivesdamugsiaunsulyd nsiavinglonseusy
dwisugshausulyd msdninenansdyawnsuled nsdnaueunugsiaunsulyd

Principles of franchise business in the restaurant business; application of principles
and theory of franchise business; investment analysis in franchise business; selection of franchise
business investor qualifications; preparation of training manuals for franchise businesses;

preparation of franchise contract documents; franchise business plan presentation.
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2.3.3) Jwuennsiansgsnafdeemisatel
2353201 gasnunssuuinisennslugsialsiusy fannans uazdaides 3(3-0-6)

(Food Service Industry in Hotel Business Restaurant & Banquet)

AyrtsAunau : Tl

(Prerequisite Course: None)

Au¥nlifsafunisianisuimsemisuaziadesdiy gunsailunisuinisemisuay
\ndoshn Uszianuazdnunzesgsialugsialaousy Snnians uazdades nsnausumsduiugsialy
PAFINNTIUUIAITINIT AMAINAITUINIT WIRTFIUANNUREAABLALnanUJURANI955AR N153ANTS
YAAINT

Basic knowledge of food and beverage service management; food and beverage
service equipment; types and characteristics of business in the hotel restaurant and catering
business; business planning in the food service industry, service quality, safety standards and
business practices, people management.

2353302  wiAlulagndvialugsnandeadis vy 3(3-0-6)

(Digital Technology in Modern Wholesale Business)

AyrteAunay : il

(Prerequisite Course: None)

weluladfdviafiieadedussaddeaiolun nsvouazuinisiaeliinaluladfdsa
wonmadulunsdmheduiuazuinislussiamdsadolsl msldlusunsuduiagulunisdaviisesny
WALIATIEURYaIINT B

Digital technologies involved in modern wholesale business; sales and services using
digital technologies; applications mobile for selling goods and services in modern wholesale

business; report preparation by using computer software and data analysis from reports.

2353303  n1sadnaAIeYIenusiinInnegsnalugsiafdeadelna 3(3-0-6)

(Network Building of Business Partners in Modern Wholesale

Business)

AyrGeAunau : hidl

(Prerequisite Course: None)

AUAIATYTBINTAS RS 0 USTNTM9GIN NMITnngunEnisinunsdualugsnands
adelvy eeRUsEnovveINITa AT YIELsEATNINEIN nssUIunsasnaIeYlunIAndeniusiing
M§3Aa Nsadeeuduitusiuieietieiusingmisgsia nsadannugniuLazanudadufueiote
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Importance of network building of business partners; brand-based product
segmentation in modern wholesale business; components of building a business alliance network;
process of networking creation for business partner selection; building relationships with business

partners; building engagement and sustainability with network of business partners.
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(Franchise Business Management in the Modern Wholesale

Business)
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(Prerequisite Course: None)
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Franchise business ideas; types of franchise business in modern wholesale business; analysis
of investment in franchise business franchise management in the modern wholesale business; selection of
products for franchise stores; inventory management in franchise stores; commercial laws related to

franchising business in modern wholesale business.
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