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5372708 ASINNITNEANTIUBIANTS 3(3-0-6)
(Organizational Behavior)
Ardedunau : laidl
(Prerequisite Course: None)
nouiuarndnnIsiugueinine dseainediiertestunginssuesdns nsiaun

a [

mw@jﬁw ’;Lﬂi’lwmmﬁmﬁuﬁﬁuaﬂmsa%ﬂﬂLL'ﬁﬂgﬂﬁ]ﬁUNamiﬁﬂLﬁumisuaﬂaﬂﬁﬂi N3ATLAZUTNNT
Fusuiifiannuuandistuiionanisduiunisfia n13danisnisdsuulaswesesrns n1sduasy
JausssuesAnsiatuayumsairauinnssuuazanuannsolunsuivin nsadeanimundonly
aqﬁﬂilﬁal,ﬁya%iguﬂﬂiﬁﬂmu ﬂ'ﬁfﬁﬁﬂmmﬁmmﬁwqaﬂﬁmaqﬁﬂiﬁéﬂLaﬁuNamﬁﬁi"u,ﬁuﬂ’ﬁﬁawwqiﬁﬁ]
Theories and fundamental principles of psychology and sociology related to
organizational behavior, leadership development, analysis of the relationship between
motivation and organizational performance, creation and management of diverse teams for
effective performance, organizational change management, fostering a supportive organizational
culture for innovation and adaptability, creating an environment that supports work productivity,

case studies in organizational behavior that enhance positive business outcomes.

5372709 N1353ANIINITAAINTENINNUSTINAYARINA 3(3-0-6)

(International Marketing Management in Digital Era)

yrGeAunau : laidl

(Prerequisite Course: None)

nsLILazALTuNagNsNIINITRaInTEnIsenaAlugAfIvia N15398N159810 113
A1UAIIAT NITlaBaILarN1TNTza18dualunisAtsenineUssma nasldmaluladaisauna
UyeyrUsevg Yeyavuinlvg (Big Data) nsiessrdgnilunisuinsdanisnisnaiafiinainnig
aamuinaseina n1sdseen wisulyd usdndeglusinsUssme anuiulinveunsdnunaznsuiinig
ﬂg]%m*aﬁﬁm%ﬂﬁumsﬁﬂﬁqiﬁ%zwiwﬂszmﬂqﬂﬁ%ﬁa NIANEINTUANYIATUNITINNITNITAAA
FEMINUTENAYARING

Development and implementation of international marketing strategies in digital
era, market research, pricing, advertising, and distribution in international trade, utilization of
information technology, artificial intelligence, big data, analysis of marketing management
challenges arising from foreign investments, exportation, franchising, subsidiaries abroad, social
responsibility, and legal compliance relevant to international business operations, case studies

of international marketing management in digital era.
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5372710 n13UyAlugsnandiia 3(3-0-6)
(Accounting in Digital Business)
AyrdsAunau : Ll
(Prerequisite Course: None)
Hansenuvaunalulagfdva ssuudnludd waslyniusevglunssuiunisniatyd

v v a

mydyBdmiusnaudisauaznisvigsnssueeulal wufudiiensaivauniglulagnsnsvaeune

]

a a

Uyv09g3naganadva ngUeUeRusenIinelsemawazn1sInnNIsaIuN18veduaA1LasUINIsAaIvia NS

9
a 4 v A

Fansmasiesssuiunstadyaiavia nsdiAnvufendunstiylvesesdnsgsiayaiasa

The impacts of digital technology, automated systems, and artificial intelligence
on accounting processes, e-commerce accounting and online transactions; best practices for
internal control and auditing of digital business accounting; international regulations and
management of digital goods and services taxation; ethical accounting management in the

digital era, case studies on digital business accounting for organizations.

5372711 n133an13n15RulugsAaRa 3(3-0-6)

(Financial Management in Digital Business)

AyrusAunau : il

(Prerequisite Course: None)

HansenuvaamaAlulagAdvia ssuudnlud® waslyn1UssAvgson1sdnn1smienistu
paMNsuAdaLarTAmY SYUUNMITITERuLAYNTINgINTINATTE AmnadsansIRurazanny
VneauAuUasnden19leiuasuegsnanavia Nagnsn1sINMNUNIINITRUYRIEIAIRITE N5y
ALAN1INITRY 2385353 IUNMTIANITNTRUYARITANTAANYINTIANTITNINTRUYRSINAAAYE

The impact of digital technology, automation, and artificial intelligence on
financial management, digital financial markets, and investment, digital payment systems and
transactions, financial risks, and cybersecurity challenges in digital businesses, financial planning
strategies for digital businesses, financial regulation, and ethics in digital financial management,

with case studies of digital business financial management.

5372712 N153ANTTINALNS 3(3-0-6)

(Strategic Management)

AyrusAunau : il

(Prerequisite Course: None)

Winwrlun15iAsIeanIun1sal N15IANTITTNALNS NTAIMUANTOUNTHMUINAYNS
msidevind WusAa uaznagnsvedesdnslugnsuud msmundundanagnsiiteusuialmdntu
anmuIndeNNsuTsturesasdng fnvgnsdeaadanagniiarnisasaireses MaUseiliuUszavsam
Banagns

Skills in situation analysis, strategic management, the establishment of strategic
development frameworks; aligning the vision, mission, and strategies of the organization with

practical implementation; developing strategic leaders to adapt to the competitive environment
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of the organization; strategic communication and negotiation skills, and strategic performance

evaluation.

5372713 52i8UI5INNNITIANTHALNISRBUNITAUATIDETE 3(3-0-6)

(Research Methodology in Management and Independent Study Writing)

AyrUsAunau : il

(Prerequisite Course: None)

AMSITULTIAUAINKALLTIUTUIU ASNUNIUITTUNTTULAEAISANUATYNIITY AT
sonuuuMIdeiaenndesiundnmaul mafusunudeyauasmsiesgitoua madeulasinside
Lazdunindase a3usssuvestinidemeirnsuazanasgiulunisdneds BBnsidenenisdanisiidu
Wemans nsuszandldnisesniuunsidenazinaiiansiiasizideya nsldlusunsudnsagulunis
AaTiteya vinvenazannsgUluNSEUUNANENIIYINTHATUNANITY lETUaI1INSANIATIEN
Tsaluazanuanansalunisuiledymmegsia

Qualitative and quantitative research methods, literature review and research
problem formulation, research design aligned with theoretical framework, data collection and
analysis, proposal and independent research writing, academic ethics of researchers and citation
standards, scientific research methods in management, application of research design and data
analysis techniques, utilization of pre-existing software for data analysis, skills and standards in
academic and research article writing, cultivating analytical thinking, critique, and problem-

solving abilities in business context.
3) RUINIVADN

5373740 N153AN3NISUUANS 3(3-0-6)
(Operations Management)
v1UsAunau : laill
(Prerequisite Course: None)

1 (3

UnuIMazANUAIAYveINITNAALazNTUFTRNSATlRe0sAnT nstmalulad
arsauma (IT) Wldlun1sujoanag Bnsieseiuagesnwuussuud)iaveteddnis msldinadaiis
Ysunawazmalulagarsawma (T TunsimsgndgymlunisudawazuSulsauimislunisdagula
N13AINNITUAIUADINITAUAILALUINITVRIGNAINGUA 9 Lﬁaﬂ’]i’J’NLLNuLLaZQDU@Mﬂ’liNamijuﬁgﬂ
sUwuuMslAuIg IR RISV MO HREr- T AT N1IAIVALAAIN LLazﬂaqwéLﬁa
nsUfRNTuaEIHARDY 9

The role and importance of the production and the operation for the
organization. From the studies, the students will understand the way to analysis and design the
operation system for an organization; the use of quantitative techniques to analyze problems
and improve decision making; forecast demand for products and services by different customer

groups, in order to plan and control production, including the way to provide services, analysis
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of location and inventory management; quality control and strategies for operations and other

manufacturing.

5373741 N1ASYY N1TATUTINLASNITUEIMIUTENI I 3(3-0-6)

(Corporate Investment and M&A)

AyrGeaunau : il

(Prerequisite Course: None)

ﬁﬁﬂﬂﬁiLLazLLmﬁm@fmmsmiamu N19AIUTILUAZNITLAWIIUTENT I N1FIATIZNS
gmnITUAsuuUadlaseaiavesuTin MInUTIN MIlaIUTns MiBansesuitniuednaliiy
ﬁmLﬁamUQmmﬂ m%amﬂmim\‘imiﬁu ma%@u%ﬁmjLLﬁdﬁLﬁ@mUQmmm Laziien1sussIANIs
nsdinaulafagrinlrussnduuisniensu unumvesauauenialuensuagisnissudey
las9ase nagnsnsviilsnnuasisvesnanlunatgnainvesduaviiabiediv Msvingsnssusenig
Ustnuaztadninuaanisinnile

Investment principles and concepts; mergers and acquisitions of associates;
strategy analysis company structure change, mergers and acquisitions associates. Unfriendly
occupation of another company to control the market; new financial investment; purchasing
rival companies to control the market and for management; the decision to make the company
to be a private company; the role of equality in the private sector and methods of structural
adjustment; strategies for making profit from price differences in multiple markets of the same

product; transactions between companies and profitability restrictions.

5373742 nsiamsudanssuuaznslugusznaunis 3(3-0-6)
(Innovation Management and Entrepreneurship)
AvrUsAunau : laidl

(Prerequisite Course: None)

a

wuIAAABITUNNTUSENUTTAaRazsiTuUszneunns nsdanisuinngsy nwed
Fdulumsiauuinnssuwaznsuinisgsna msdssdiuanudululinisnisianmsuinnssy n9ide
Lﬁﬂaﬁuqmammimmwmm NayNSN19gINg FULUULATLN UGN n¥nensisndudmnsunisiiuey
ssfalulglunmadudusenaunis nswensainienstuwaznisRuvesan Ul senaunIsiIuNsafnw
way @ un1Tallaliouas msawiau,azmﬁmmm'asmLﬁaﬁwéf’agzgﬂumﬁﬁmﬁﬂLﬁumiqsﬁﬂmj
nsdifnwuAEIiuMsInnsuiRnssuuas s duiussnouns

Concepts about the business establishment, entrepreneurship, and innovation
management; skills necessary to develop innovation, manage businesses, and assess the
feasibility of innovation. Moreover, research on industry and markets; business strategy; business
model and business plan; resources needed for implementing a business plan for entrepreneur,
finance and financial forecasting of business establishments; coordination and negotiating for
business contact to start a new business. Case studies related to innovation management and

entrepreneurship.
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5373743 Azl 3(3-0-6)

(Leadership)

AyrUsAunau : 1l

(Prerequisite Course: None)

ﬁﬂwmmm’swgﬂﬂ nsuAtadeynt n1sfnaula N15919UHY ANTUOURNIEBIUIR NS
doansnnelu msdansmsuszyuiaznisianisiies sukuuvesnnggiluuiunes q madadmiu
ahaussgdanagliininluginmaiontu mauansmuduuuuedeia msdnnismsasuudas seusy
mmLLMﬂﬁi’Nﬁuaﬂ{jﬁ]Lﬁmqﬂﬂaﬁ”’\‘iﬁmmmﬁm WAy AU T mmmﬂgjﬁ’amuwﬁﬂﬁaﬁssuLLazﬂmﬁsizflu
N13UMIIANITINLA

Leadership skills, problem-solving, decision-making, planning, delegation of
authority, internal communication, meeting management, and self-management. Leadership
styles in various contexts, techniques for motivating and influencing towards a common
direction, Role model, change management, acceptance of individual differences in both

thinking and culture, and the ability to practice ethics and values in business management.

5373744 nsddugsiaiuazaandalulsamedlne 3(3-0-6)

(Convenience Store Business Operations in Thailand)

Ayrdsaunau : Ll

(Prerequisite Course: None)

mMsAnyanwndNvesgsialulsEmAlne MmAnTgirmaiietesiugiaiuagann
Fo vufusulrdfusuuuunsiamegsiaduasande mdamsiuasmndelutssdiuresnsianag
Tgumuuaslaiafind msnanaRdviauazmsmanitlidslvmidus msefumeneafunagnsnisduiiugsia
mautsiulurmaiuazante anuimiefiddylunadiiiussiaduazmntelulsmalneuaziuams
pauALBsHER LYY nadiAnuiAeiumsdidugsialuluazenie

Business environment in Thailand: analyzing the market pertaining to
convenience store businesses, franchise theory and the business model of convenience store
management. Managing convenience stores in the aspects of supply chain and logistics. Digital
marketing and the use of emerging media in marketing. Discussing business operation strategies,
competition in the convenience store market, significant challenges in operating convenience
store businesses in Thailand, and strategies to address these challenges. Case studies related to

convenience store business operations.

5373745 N133AN1ININEINTUY WY 3(3-0-6)
(Human Resource Management)
dsAunay : 14l
(Prerequisite Course: None)
NTBATIRRLIAAKAETINYENTUTIMINTNeINsUY g lugatagiu 15U Snens
UYBE N33 NMIENBUITHLAE A nMaUssfiumauaslardumand 3niven wgfinssu uazuuiAn
funinenuyed n1sdanmmineinsuyweifianauansiulufiuniu maw uazfaussas uium
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Y93I InTnensuywdlunsEsuassasinwmulaiusaulunisudady n1sgousuaIULENsNg
MeeunTIRnLeE TaLsIIY

Analyzing contemporary concepts and skills in human resource management:
human resource planning, job creation, recruit, training, retaining, performance evaluation, and
their functions. The psychology, behaviors, human resource management philosophies.
Managing diverse human resources in terms of language, religion, and culture. The role of
human resource management in enhancing and maintaining competitiveness. Embracing

diversity in both thought and culture.

5373746 n1sIan1vivslggunulan 3(3-0-6)

(Global Supply Chain Management)

AyrUsaunau : Ll

(Prerequisite Course: None)

Anufuaziinyeidndulunsianisdwnansioy ﬂ’]iﬁﬁ’;ﬁ]Lé@ﬂﬂﬁiﬁﬂ%ﬁl&mﬁﬁﬂﬁ@'g
USndngemeuen Tadaind nisnszaneaud unumvesmaluladasaumeluntsdanisdnnatsisy
yhlan gusmansdumansiuinlan nMseenuuutazUusaaTetedimarsmuiilan Msianisadnm
dedludnnanswuiilan Adfadnnarewuinlanuaruianssunalulad swididyluesdinsdiuna
psAnssERUUIMAnS el nsdwnatsiruiialan waznisdanisuazuiuusednmaneuilanls
pg198UszANS AW

Requisite knowledge and skills for supply chain management: exploring
procurement strategy, outsourced procurement service, logistics, distribution, role of information
technology in global supply chain management. Global supply chain strategy, designing and
enhancing global supply network, global supply chain risk management, digital global supply
chain, technological innovation in multinational organization, international organization, or
global supply chain service provider. Efficient management and enhancement of global supply
chain.

5373747 N153ANT5LATINT 3(3-0-6)

(Project Management)

AyrusAunau : il

(Prerequisite Course: None)

WUIARAIUNITTANITIATINITHAENITUTRRZI NTEUIUNITINYILATINIG USenauniy
N13919HU N3 HELATING N1SENARAILKAaEAITAIUAN N1TNUNILLAETALASING N1TUTTNS
1ATIN1IANUVEN 10 99AANIVBY PMBok Usznausieg n15ysainni1snanssululasenis n13dnnns
YBULH N1TIANITHIAT AITAIUANAUNUY NITIANITAUAIN NITUTUITNTNYINTUYWE nsdeans N3
fannsaudes nisindedant nisfanisdidnlddinds nsldimaluladlunisdanisiasenis
NIAUANYINIIAIUNITIANITLATING

Project management concepts and their application; the processes of creating a
project: project initiation, planning, execution, monitoring & control, review & close; project
management in accordance with the 10 Project Management Body of Knowledge (PMBok):
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project integration management, scope management, time management, cost management,
quality management, human resources management, communication management, risk
management, procurement management, and stakeholder management; using technology in

project management; case studies in project management.

5373748 mi?iaa'lsl,l,azmil,aimmeqsﬁa 3(3-0-6)

(Business Communication and Negotiation)

AyrdsAunau : Ll

(Prerequisite Course: None)

‘ViﬁﬂmiLLazLLmﬁ@m\‘imﬁamiLLazmiLf\]immﬁﬁjﬁﬁ] nsiasziuazdeansiisnduy
#MTUNITLATIINNNGIND NTTUIUNITNITIITIININGIND ﬂaqwémilﬁ]imqiﬁﬁ] N15L9591 U TUSTTU
mﬁ‘uuﬁmﬂmsmmiﬁquwaLLazwmlaﬁaiuﬂWiLﬁ]immﬂqiﬁﬁ]

Principles and concepts in communication and business negotiation; analysis and
communication necessary for business negotiation. Business negotiation process; negotiation
strategies, cross-cultural negotiation, integration of theoretical and practical knowledge in
business negotiation.

5373749 msv‘%mﬁﬂn'ﬁﬂfnmﬁmLLa:mimuqumﬂiu 3(3-0-6)

(Risk Management and Internal Control)

AyrdsAunau : 1l

(Prerequisite Course: None)

AILABIRAZNITTILUNAILEEY N15ATIERbarUsiuNansenUaINAIULEse 113
ﬁ"f@ﬂﬁmmL?%ENLLazﬂﬁmUﬂszU ﬂaqmémﬁuﬁaﬁummﬁm ﬂ?iL@ﬂLNS%@%@ﬁWUﬂNNL%SQ N3
aamwmzuumimummﬂu Wﬂaﬂiimmimw’]mmﬂiu ms@uLLaaaméa\‘iLLazmiﬂssLﬁu #13135a931U
5@ﬂ%%’8§1ﬁ5§1umimw§m mmgmmsmuqmLLﬁzﬁ%ﬂ’ﬁMUﬂm gonwuULazAdbidssruun1sinnIs
Asdssnarmsmuaumgluiiussansnmliiiuesdnsgsia

Risk and risk classification; risk analysis and assessment of its impact; risk
management and system control; coping strategies, risk disclosure, internal control system
design, internal control behavior, surveillance and evaluation; realizing the important factors of
all types of control, control standards and control methods; designing and maintaining effective
risk management and internal control systems for business organizations.
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4) N1SAUAIDETY

5374703 N13AUAINDATE 6(0-18-0)

(Independent Study)

Ayrdsaunau : Ll

(Prerequisite Course: None)

n1sfnwduairegrndussuudiuuinsgsna lugduuunudde nauanuiaiunis
ANTUTINY WHUTININAYNTNIGIAR AUNTNEINTUYYE N199a19 N198U N5TYY Ladadind
anmundenniagifanielandniegsie amnsainuiuaznguiidnuiuiusegndlunisfine
Anzilagldmaluladansaumelazinausnanisanwegiandussuu Invagvioulsylovilazniu
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Comprehensive business management research: integrating knowledge of
business operations, business planning, business strategy, human resources, marketing, finance,
accounting, logistics, business environment, or business challenges. Applying theoretical insights
in research with the aid of information technology, and presenting systematic research
outcomes reflecting societal benefits and responsibilities; environmental, social and economic

sustainability.
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