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1) yaneRwAnemial Thanwdeadusedn swaulddesnit 30 wivedn fail
1.1) vandnanwalvasiilady (PIM) 31wy 12 widlein fnualidindnwiSeuasu
W 4 51690 dail

SREIY I2IU wu2eiea | AyrUsAunau

aa v

1010101 | amwilneiitenisdeanslugadda 3(3-0-6) -

(Thai for Digital Communication)

1010102 | Vvt dtanditenisdnnis 3(3-0-6) -
(Philosophy of Panyapiwat for Management)

1010103 | adlarnansiiionsinsesiuavinaula 3(3-0-6) -
(Mathematics for Analysis and Decision Making)

1010104 | F0wadlesnavia 3(3-0-6) -

(Digital Citizenship)

1.2) nuaransuwisdin 3ulidesnds 18 wiaein MvuelbidnAnyvidenSeuluwiazngy
fun nquawiienisdoans nquiinuazdsauuiinnnugy uazngunsinnisuazuinnssy nguaz
Litleundn 3 wihefn lngasdasiniieinsiulidesndt 18 wiiefn

1.2.1) ngunwiilansiesns

WY Fodw wdawnn | IvrisAunau

1021111 | mwnudaiusssulneg 3(3-0-6) -
(Thai Language and Culture)

1021112 | mwlvglugiuzniwisinsseine 3(3-0-6) -
(Thai as a Foreign Language)

1021113 | wanawkazsignwlneg 3(3-0-6) -
(Language Structure and Usage of Thai)

1021114 | msgrusenidesniwing 3(3-0-6) -
(Thai Oral Reading)

1021115 | 3dlne 9idayanlne uazinmusssulne 3(3-0-6) -
(Thai Way of Life, Wisdom, and Culture)

1021121 | mmwdanguludinussdniv 2(1-2-3) -
(English in Daily Life)

1021122 | ammwdangululanadelv 2(1-2-3) -
(English in Modern World)

1021223 | mwdanguiilagsianazasvininu 2(1-2-3) -

(English for Business and Work)

1021224 | mwidsnquilonsiiausesiaiiasse 2(1-2-3) -
(English for Creative Presentation)
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andunsinnstygrAtad 16



WY Fodwn wilein | JyrUsAunau

1021225 | MWD uLTeGsna 2(1-2-3) -
(Business English)

1021226 | Mwdangurude 2(1-2-3) -
(English through the Media)

1021227 | mwidsnquilonisasiasiuuaydun ol 2(1-2-3) -
(English for Job Application and Interviews)

1021328 | Mw1dengudmsuNIsaeuiInuInsgIY 2(1-2-3) -
(English for Standardized Tests)

1021231 | mwIulutinuszaniu 3(3-0-6) -
(Chinese in Daily Life)

1021232 | mw13ufiogshauinis 3(3-0-6) -
(Chinese for Service Business)

1021233 | mwIuludtingu 3(3-0-6) -
(Chinese in Office Work)

1021234 mwﬁmﬁamiﬁamimqqiﬁﬂ 3(3-0-6) -
(Chinese for Business Communication)

1021241 | mwdlsuanluiinusgdniu 3(3-0-6) -
(Burmese in Daily Life)

1021242 mmLiauMWLﬁaﬂﬁsﬁaaﬂiqiﬁ% 3(3-0-6) -
(Burmese for Business Communication)

1021251 | muwnanstudinuszaniu 3(3-0-6) -
(Cambodian in Daily Life)

1021252 mwmmtﬁamiﬁamiqiﬁ% 3(3-0-6) -
(Cambodian for Business Communication)

1.2.2) NGUVINUALHIANUVINANEY

IV Foiwn wdqein | Ay10sAunau

1022211 | wywdviandia 3(3-0-6) -
(Multi-Dimensional Humans)

1022212 AU FUNUSAIN 3(3-0-6) -
(Love and Relationships)

1022213 | lannie 3(3-0-6) -
(World Wide Perspective)

1022214 | Aaanden mswaun uwazanudby 3(3-0-6) -
(Environment, Development, and Sustainability)

1022215 | uAASIEUINAUNING 3(3-0-6) -
(Miracle of Good Health)
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1.2.3) nguMsIAN1HazuIANTSY

IV Fodwn wdqein | Ay10sAunau

1023211 nundouleygyn il 3(3-0-6) -
(Panyapiwat GO)

1023212 | winnssuAumMsiRuIAMAINGIn 3(3-0-6) -
(Innovations and Quality of Life Development)

1023213 M3¥an1sMsduiiedin 3(3-0-6) -
(Financial Management for Life)

1023214 | m3dansgInvgalu 3(3-0-6) -
(Business Management in New Era)

1023215 welulaBfdvalfion s 3(3-0-6) -

(Digital Technology for Work)

v

2) NUINIVURANIE UNANIADIANWITIEIVIUNLIAITRNE 31U 84 Wwin Al
2.1) nguivwny WiSeudiiu 24 miein 91nedvseluil

SREIY I2IU WU | FYUIAUNDU

5111101 | mInanAdviakagngAnssuduslng 3(3-0-6) -

(Digital Marketing and Consumer Behavior)

5111102 | anufiUewiulunisdnnisssivadeln 3(3-0-6) -
(Foundations in Modern Business Management)

5111103 | nsUnduasnsRudmivgsivadeing 3(3-0-6) -

(Accounting and Finance for Modern Business)

5111104 | iAswgiafdvianazuinnssy 3(3-0-6) -
(Digital and Innovative Economy)

5111205 | msdamsvuuyudlugsiaadelg 3(3-0-6) -
(Managing Human Capital in Modern Business)

5111206 | MsUJUANsuazn15InNIsvelgaunIu 3(3-0-6) -
(Operations and Supply Chain Management)

5111307 | m9Idegsiadelssynd 3(3-0-6) -
(Applied Business Research)

5111308 | nagndn1sudesduseaulankasn1siasngsna 3(3-0-6) -
(Global Competitive Strategy and Business

Negotiation)
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2.2) ngudveAu Wiseudiuiu 48 mhein nTedysellil

WEIU Fodw nulenn | Iy 10eAunau

5112201 | NM1399NKLUU UX/UI asnandng 3 J6 3(3-0-6) -
(UX/UI Design / 3D Product Design)

5112202 | mywseideyavnalvgldmiunsianmsussaunsalgnd | 3(3-0-6) -
(Big Data Analytics for Customer Experience Management)

5112203 | Mmauauenmdeyadmiugsiaadeln 3(3-0-6) -
(Data Visualization for Modern Business)

5112204 | ngmnetieafugsiaaitlmiuagnisimndvddidnnsedng | 3(3-0-6) -
(Legal Aspects of Modern Business and e-Commerce)

5112205 | N159ANITNITVILLALNITOBNRUUANKKIZIY 3(3-0-6) -
(Sales Operation Management and Visual
Merchandising)

5112306 | 9395554 @R wazAIEHIN 3(3-0-6) -
(Ethics, Mindfulness and Leadership)

5112307 | Mswmuwandualuidmsvanisnen 3(3-0-6) -
(New Product Development for Startups)

5112308 | msUsznoumsiitedanuguinnssuiidedu 3(3-0-6) -
(Social Entrepreneurship towards Sustainable Innovation)

5112309 | M3UNMNEgIRAaNINSw 3(3-0-6) -
(Startup Garage)

5112410 | M3IAN1INITUIMSIATINITUUUBLAE 3(3-0-6) 5112309
(Agile Project Management)

5112411 | dusuinisBeuinasadnilomsimuniidsdy 3(3-0-6) -
(Seminar on Lifelong Learning for Sustainable
Development)

5112151 | Mm3Beuimauduamumsusenaunsgsnaadelvg 1 3(0-40-0) -
(Work-based Learning in Modern Business
Entrepreneurship 1)

5112252 | Mm3euimauduAmunsuseneunisgsiaadelug 2 3(0-40-0) | 5112151
(Work-based Learning in Modern Business
Entrepreneurship 2)

5112353 | M3euimauduamunsusenaunsgsnaadelvg 3 3(0-40-0) | 5112252
(Work-based Learning in Modern Business
Entrepreneurship 3)

5112454 | mseuiaauiRsunsuseneumsgsnaadelug 4 6(0-40-0) | 5112353
(Work-based Learning in Modern Business
Entrepreneurship 4)
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2.3) ngudviden Honiiyudiuiy 12 viwin 3ns1eivsielull

TRAIY Fodwn wdawhn | Iv1UeAUnNaUY

5113301 ms%’mmimﬁuﬁwLLazmiﬁamiLLwyimmi 3(3-0-6) -
(Brand Management and Integrated Communication)

5113302 | Mmadnnsunsulad uazip3einegsia 3(3-0-6) -
(Franchise and Business Partnership Management)

5113303 | gsnaadislniluendeu 3(3-0-6) -
(Modern Business in Asian Context)

5113304 | N1592AUANNANASNATIALAZUTNNTIN 3(3-0-6) -
(Creativity and Innovation Explosion)

5113305 | Msdennuagniseenuuuinlesiieldlugsia 3(3-0-6) -
(Commercial Photography and Video Design)

5113306 | mvddannsednddiunsunau 3(3-0-6) -
(Cross Border e-Commerce)

5113407 | anumsailagiunienisdnnisgstaadely 3(3-0-6) -
(Current Topics in Modern Business)

5113408 | gsnauioguam 3(3-0-6) -
(Health and Wellbeing Business)

5113009 | gsnaiitergsde 3(3-0-6) -
(Business for the Elderly)

5113410 | gsReAudgulnauslaafifldnsinisuilnags 3(3-0-6) -
(Fast-Moving Consumer Goods Business)

5113011 | gsnaundu 3(3-0-6) -
(Fashion Business)

5113412 | AudwSiflouuazdufngma 3(3-0-6) -
(Premium and Luxury Products)

5113413 | gsnatusaiainlug 3(3-0-6) -
(Business in Emerging Markets)

5113414 | 55Aalsausy 3(3-0-6) -
(Hospitality Business)

5113415 | s5anfivnadeyauaznisuimsaiuides 3(3-0-6) -
(Data Governance and Risk Management)

3) NUANIVUADNLET UNANYIRDIFANITIWAITIUNNIAIYNADNLET U 6 WBdn
UndnwiaiuisadenisousieidsimilaaouluanrtunisdanisdeygrATmd nie

anuaaudnwdu lnededddsuanuiiureuainennsdiusnymsenuiaaduimnug

L4 A

il lusgdvmnivvesantuniivdeduneu anvdausaeylialiinAnwiameideu

Tusedvniuld lngaenpdesiuAnenimueiSeuuazinsgun1sdanisinm
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6. ANBSUNYIILIVI

1) wnadvAnenaly
1.1) nundnanwalvasitladu (PIM)

1010101 nwnlveiiienisdeanslugaddiia 3(3-0-6)

(Thai for Digital Communication)

AyrdsAunau : il

(Prerequisite Course: None)

msdeansienw asemlunsieans ndnnisuazsuluuM s auooE1saeasIA M3
AnswigTuans mafindulsufuannisiliuaznissiu mawdeulasades e waznsindriudoya
ion1sna nseenuuuuardavihdetnaue Wnvrlunisinaueienislddndes aen dye uas
YAGNAIN n1sEnnIsEEed miﬁ(umiﬁmﬁn N13L9527619599 N150AUTE LLazmﬂﬁLLé’mamm@Na
paenIuNsdugenny Madeuseay nsduiienisdoansenedifas

Language communication; communication etiquettes; creative presentation theory
and patterns; message receiver analysis; the practice of capturing the main idea from listening,
and speaking, speech layout, content preparation, and speech sequencing, designing and
producing the media; presentation skills, intonation, eye-contact, verbal message, and personality;
the practice of storytelling, persuasive skills, negotiation skills, debating, and expressing opinions;

writing summary, report writing, writing for artistic communication.

1010102  Ufvardayaritandienisdanis 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AyrdsAunau : Laidl

(Prerequisite Course: None)

WIAAYBIUMINGIREUUIDIANTTINIUAL FULUUNITISBUTAIUANITHNUTTAUNT0Ia T
(Work-based Education) adnuaitlyaniimdifienisadradndanislisewdu Andu vhawdu wu
Tauusssu wazsnanugnaed 3sTsHluMITNULaANLSURATOURBRUIDLAYAIAN TRIUSTINIANT
wazmsUuRIlfaenadosiuiamsssuiunnd1e mstldwsmuazanugniusiendng agiiiuasnnie
HRN MAOAIUNTTINUNULAZNTATIANAATINBENElAINEY

Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility for
oneself and society. Defining organizational engagement; leadership; supports. Planning for a
successful work-life balance.

[
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1010103  adinrnaasiiansiinseiuasdindule 3(3-0-6)

(Mathematics for Analysis and Decision Making)

AyrdsAunau : Laidl

(Prerequisite Course: None)

wwIRndsadamansuasadn wdnnisuardsnisneadinenanifithunldnidneu uas
wadansUszgndldluiinuszsiiu anumnsuazduneuresnssuiumsindeinsey waienis
ARl NTANTNINYNITAATINTINE NTPUIUNTIAMANG N1TIATIEYRRRuuiunIsUsEneuednly
ouAn ABnIUMTIATIEiTeyalunsiaaulafleuitym

Mathematical and statistical concepts; mathematical principles and methods applying
for answers and techniques of applying in daily life; definition and process of analytical thinking;
decision- making techniques; critical thinking; logical thinking; reasoning process; break- even

analysis for future career; and data analysis for decision-making and problem-solving.

1010104 3dwalliasfIna 3(3-0-6)

(Digital Citizenship)

AyrdsAunau : il

(Prerequisite Course: None)

unwalloudauazuuiltumaluladfidvia Jeyaruseivg (Artificial Intelligence : Al) T
Findszdriu msduduteyaseulainisdivinviude msfiiutnivasu (Fake News) msldinaluladadsa
s amanuanuaraieassd nisliiedesdieuvsiiudeyauaviausmividunuuesulal nislduey
witndulunisviiau msudndediviauaznisidenldedsifiansangna mslfindesieudaduteya
nMsaunukazyiuiuiugiuuuuesulal ngraneginssuesulatl Avdvduagaunsyvindadns
sUuUUss 9 msfnwianadasadevesteyavulanseulal nasnsunistharusluvszgndldiiionns
UfjuRnulussdnsyalm

Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and diversely;
data-sharing tools and online co-working; using applications for working; digital media creation and
using sensibly; online conversation and co-working; electronic transactions act; copyright and rights

awareness; cyber security; and knowledge application to operate in new organizations.

[

anvunsdnnistyanitan 30



1.2) KU2AANENSUAIT IR
1.2.1) ﬂij:uﬂﬁw']l,ﬁé)migaﬁ’ﬁ
1021111  AMenUImUsssulneg 3(3-0-6)

(Thai Language and Culture)

AyrdsAunau : aidl

(Prerequisite Course: None)

MsfnwnaTanm ke SausssunuUSunvesdiaslne mMdeseidvnavesdinudil
fone wardvsnavesnuiifinedny ruduiusseninmwiutausssuluseaudaay Usenouse
STAUATOUATY SEAUDIANT SeAUUTEINA uagseAvaIng

A study of linguistic and cultural dynamics in the context of Thai society, an analysis
of the influence of society on the language, and the influence of language on society. The
relationship between language and culture at the social level consisting of family, organizational,

national, and international levels.

1021112 mwlvelugruzaedisssma 3(3-0-6)

(Thai as a Foreign Language)

AyrdsAunau : il

(Prerequisite Course: None)

vanmsuariiniinwgnisaununnwlngludinusedriu My niseonidesli
gndes msldd wazBouBesssloaitonisdeansiitaauiiussansnm

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021113 wdnAwwazAskanIelng 3(3-0-6)

(Language Structure and Usage of Thai)

FyrTsAunau : laidl

(Prerequisite Course: None)

lassasieniwing lassaianensdlunmwilng nsldalasadnguaazdselon n1sld
seAuAn n1sldnuilneligndesnuaniuguazaniunisal Jyminisldnwilngludagdu Aimsen
nsldn1wn saensumMsfnwunuiluufulswaemsldnuingligndesmudnuaeniwilng

Thai language structure; syllable structure in Thai language; use of words; structure of
phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage; study

of guidelines for correction and improvement of the use of Thai language.
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1021114  n1saruesndesnIelng 3(3-0-6)

(Thai Oral Reading)

AyrdsAunou : Ll

(Prerequisite Course: None)

p3AUsENEUNATMaNNNTeueeNides afeawildlunseenides nstinufdRniseentdesli
gndastaiu mstinuftanistiideddiomnzautuanumneessiluuiumsing 4 fdssasomsdoans
TiAnUszaviona

Components and principles of oral reading; speech oreans; practicing correct and clear
pronunciation; and practicing the use of sounds appropriate with word meanings in various contexts

for effective communication.

1021115  Adlne gidyalne wazdmusssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AyrdsAunau : Laidl

(Prerequisite Course: None)

F8nlne pRdgyrlneanenudn af Anade gnSnduiulve uazusanmeTmussy
wauwR1e 9 Msuszendanuiaudilagivyaivewas Fausssulnglumsdniiviiauaznisuseneu
9fnpgeliAuaIANEN5T

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; the application of obtained knowledge and understanding of Thai
wisdom and culture for successful and happy living and careers.

1021121  aw1deangeludInuszandu 2(1-2-3)

(English in Daily Life)

AyrdsAunau : il

(Prerequisite Course: None)

A warduiuiineadestunisdisedin Tassaasslonmuwdinguiiienisaunuily
FAnuszdnu madeudessmlndii nmsvenalszaunsaivemuies N15eueandsssium 18 way
Uslon masnaunisilafiedulannuanunaunueiudedivuary

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension using

conversations in modern media.
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1021122  arwdengululanadylnai 2(1-2-3)

(English in Modern World)

AyrdsAunau : il

(Prerequisite Course: None)

NFNAUIANTTOULNIWIBING Y LUTiNweN1THe N15NA NI LagNTTEY MILARIAIY
Aoy N3RaUAIAIN MsseunauWY MdnY d1uiu lassadamaniviiionisdeans nsesnides
o81agndes nsyansaunuludinUszdrfuiieanuiuaiouaziuseingnisalluanissud 21
nsnTeuindeTuusIsuaIna

Developing learners' English language competency focusing on listening, speaking, reading,
and writing skills. Improving learners' communication skills in up-to-date settings where cultural
differences are concerned; asking and answering questions, making conversations, having discussions.
Vocabulary and phrases used in conversations, correct pronunciation, and grammatical sentence
structures for any particular situation.

1021223  aMwnSenguiiiegsnauazn1miney 2(1-2-3)

(English for Business and Work)

AyrdsAunau : il

(Prerequisite Course: None)

Adm duu waglassaienwssnguiiieatesiunuedn msysannismsils e
M381u wazmaidsuntwssngulunuedn mvszendldmwisinguluundivannatesenuios
rudefiviuatie nsaguam msuanidsuanudndiu mslideyasgnagnies msldnrwsnguiile
Ufduiuslunsininu saensuinsevlunsinsenisgsia

Vocabulary, idioms and English language structures related to careers; integration of English
listening, speaking, reading and writing in careers; application of English language in various contexts by
oneself via modern media; summarization and conclusion; exchanges of opinions; giving correct
information; using English language for interaction at work; and etiquette in the use of English language
for business transaction.

1021224  ATSINgEERENISYIEUDEN9E519ETSA 2(1-2-3)

(English for Creative Presentation)

A 1UsAunau : laidl

(Prerequisite Course: None)

et dunu waslassarsuseleanmundanguitisadesiunsiiaue diay nsw wae
wugll msldiaumuuazetauntlunisiiaus mslineideniwndinguiteunslulansoulay
AsuansAuAniy NM3ILEuLaznadslunstaue nsSesdiuideon Juneunisdnaue
msUsziunaiauevenuleaLazEdu naenaunsUszgndliteyanazdelimnzaniusuuuunis
UlaUeE 9@ 19EsIA

Vocabulary, idioms and English sentence structure concerning presentation; numbers;
graphs and charts; the use of verbal and nonverbal languages for presentation; analysis of online English

media; expressing opinions; presentation planning and strategies; sequencing of presentation contents;
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steps of giving a presentation; evaluation of one’s own presentation and others’ presentations; and
the application of information and media appropriate with the patterns of business presentation via

modern media.

1021225 AMW1BNQULATINAR 2(1-2-3)

(Business English)

FyrTsAunau : laidl

(Prerequisite Course: None)

13ila N13YA 113810 waznTTBuA wISIngwiionsSeuinyTaus T Jauniw
wavaTaumw dmiunsindossfvedislivsydniua Jammsdemsmeiamusssulaziumiansudly
meenginsdanuiluuiunveamsdnsegsialuaniunisalivanvans

Listening, speaking, reading and writing English for multicultural learning; verbal and
nonverbal languages for making business communication efficiently; problem solving in inter-cultural
communication; analyzing case studies in the context of business communications in different

situations.

1021226 aedeangEHIUED 2(1-2-3)

(English through the Media)

FyrTsAunau : laidl

(Prerequisite Course: None)

Admi druou warlassaiennndangy MRdesivinuasteyaludomaru msysanns
nsils Maya MIeu uazmMslunwSinguandeuseianeng 4 MsAnm MsazUAY MRS
uwasiuesiuasdoyat1ians naenTumskaninuAniuReiumamsniddylutiogiudiiety
vilan

Vocabulary, idioms, and English language structure related to news and information in the
mass media; integration of listening, speaking, reading, and writing of English through the media;
interpretation; summarization; analysis of news and information sources; giving opinions about current

significant world events.

1021227 aedangeiiianisadasausazduniveal 2(1-2-3)

(English for Job Application and Interviews)

AyrdsAunau : aidl

(Prerequisite Course: None)

Arfme d1uau waglassadieniudengy Mferdestuendn wiininuiufinveuves
ALY kagn1sadasau anuauisatuniseanidedlignees n1swSeudiuaznsEsuyAinaw
Wien1sduniwaleu n13siaesn1sduatvalany nserulseniasuaiasu n19ileuaanung
Sidnmselinduiteainsany mMs@euusyifde sudunedanisnsenuuurasuguuuusms o

Vocabulary, idioms, and English language structure concerning careers, duty and responsibility

of each work position, and job application; ability to pronounce correctly; preparation and personality
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enhancement for a job application; mock interview; reading of job announcements; writing of electronic

job application letters; writing of resume; and techniques to complete application forms.

1021328  AMWIBNQEEMTUNITHOUIANINTFIY 2(1-2-3)

(English for Standardized Tests)

FyrTsAunau : laidl

(Prerequisite Course: None)

aUsTaIRvaINMsaauLInIgIulugUuuune 9 laswaieadeasuinnnsgiunwisinguuas
Tassadunisiana wadansdnnisian Fen1suaztemnisadasaeu Mamninuensitafiodularing
ddny nsilailedulamnuegnsaziden mayaitedeasluTinuszifulasyaiiiednng nissiiiedu
Tamnudndny wadianisetuids madeuussens aseuaquAdwi wazlonsainwidenguiivsnglu
ToapuinuInTgIUNIYINgY HnHurinwen1wdinguannsvindedey IANInIgIuLuUIIaes

Acknowledgment of different purposes of Standardized Tests in the market; General
structure of standardized tests and their assessments. Time management; application channels.
Development of English skills; listening for the main idea, listening for details, speaking for everyday use
and discussion, reading comprehension skills, speed reading technique, writing for general purpose.
Vocabulary and language structures used in standardized tests. Practice English skills by taking a

simulation test.

1021231  arwIuludiauszdniu 3(3-0-6)

(Chinese in Daily Life)

AyrdsAunau : il

(Prerequisite Course: None)

dndnwsiudy mdwiuazustloniinuveslutinuszfu Invnwemsilaazniswe nns
wugidndesdu n1suandiuauuagiaiay n1suanuiaan nsueniianie nasnauninieus
YUUSTIULHIULAZ TAUUTTTUAY

Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice of
listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling dates

and time; giving directions; and learning about Chinese traditions and culture.

1021232 Arn3uLilagsiauinig 3(3-0-6)

(Chinese for Service Business)

AdeAunau : 14l

(Prerequisite Course: None)

Admsiuazyszloaferfugsiauinis Anaunuiniwiduiitisadestunmitnunii i
nsuugIHANSe stovisdudn nstnauelusTudu nsliuinmedulnsdwiagnisdise Su
msaunuiteliauTiemaegni UssgndldnnIussanunisaliiass naenaunsioudinusssy
lunsAniugsia

Vocabulary and sentences about Service Business, practicing Chinese conversation related

to counter work in shops; introduction of products; buying and selling products; presentation for
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promotion of products; provision of telephone and payment services; conversation for provision of
helps to customers; application of Chinese language usage through simulations; and learning of culture

in business transaction.

1021233  atw3uludiuneu 3(3-0-6)

(Chinese in Office Work)

AyrdsAunau : il

(Prerequisite Course: None)

uUsTIUeuRazTausTIUIY MdwiuarUseleadieatudiney sundsazmindiaiy
Suiinwou mstinauvunluaniunisaldasasing 4 nsviame msdunteainu msveats mMawalui
Usea N1siAneuaUNUIIN AN

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how to

leave work, how to speak in meetings, telephone conversations.

1021234  awnIukilenisieansmiegsia 3(3-0-6)

(Chinese for Business Communication)

AyrGeAunau : aidl

(Prerequisite Course: None)

Adnvinazdszleaieadunisiasainiegsio nsdanuie n1sdnuseya nsdaue
ANUFURlnoUNYITUMNTANTITURAL VUUSTTULTENTY ARBAIUNNITAUNUININADIUNITITIRDIRY
USUNNEGINT

Vocabulary and sentences about communication in the context of occupation Practice
conversations about business negotiations, making appointments, arrange meetings, presentations, and

trading etiquette with Chinese people.

1021241  atwndipunnludiayuszdniu 3(3-0-6)

(Burmese in Daily Life)

yrdsAunau : il

(Prerequisite Course: None)

Tnswaswasndnliennsal msitawarmseenidesmundounnidodu Adwiuavdnoud
Tludinusgdriu nsaunun msvensiuau Fuaviazanadu nsveniuil naonuddwitugiui
Aedeafunisvheu

Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers, numerals

and money system; telling about dates, months and years; and basic vocabulary concerning work.
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1021242  awnidisunitenisieansgsia 3(3-0-6)

(Burmese for Business Communication)

AyrdsAunau : il

(Prerequisite Course: None)

AwiiAgdesiunsieansgsio mssumnmuidlsunniiedestunisdeansgsia wu
msuauedud waznsliuinng nisaeunueufesnisyeigndl mstauslusludy nswasudud
nsALauA aaenaunsHnUdRluaniunisalinass

Business communication vocabulary; basic conversations in Burmese language concerning
business communication, such as presentation of goods, asking customers in order to provide services
to them); customers services; presentation for promotion of products; changing of goods; and returning

of goods. role-play situations.

1021251  ;wnuushudinyseaniu 3(3-0-6)

(Combodian in Daily Life)

FydsAunay : 1l

(Prerequisite Course: None)

anwazlarlasiaienweNs dnInet nseenidean1viuns snyskazdnusis Anviuazgy
Usslomilugnu vinwensils wa Sdmiuardouildluiausesiu msaunun msvenswau Fiauuay
analiu nmyveniud prenIum iU LA estumsYiha

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday-life topic
vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and fundamental

vocabulary related to work.

1021252 mmnmnﬁanﬁﬁ'amsqiﬁa 3(3-0-6)

(Cambodian for Business Commincation)

FydsAunay : 1l

(Prerequisite Course: None)

Adwifiiedosunisdoasssia msduauedud nsliuinms msaeununudoss
vosgnin maauslUsludu nsiasudui uaznisAudud naensunsinUjiRaununaivivusiu
A01UNTIADS

Business correspondence glossary; product presentation, customers service dialogues;
inquiring customer's need, offering a promotion, and returning goods. Business role-play in Cambodian.
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1.2.2) ngudinuazdenuuisanug
1022211  uyedRaINLA 3(3-0-6)

(Multi-Dimensional Humans)

AyrdsAunau : il

(Prerequisite Course: None)

NSUANINANNIF LY WEAan$E1IYIANMT LAR ANde Ustauaznisldngua
Usziimans 255unssy AavruazimusisuiindevasuitAnvesuyudliiianuuansia nasnauld
nTalAnYT wazanIuNITaINa0s

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and reasoning;
history; literature; arts and culture that blend human’s ideas to be diverse; and the uses of case

studies and simulations.

1022212  AANUSNLAZAUNUSAN 3(3-0-6)

(Love and Relationships)

AyrdsAunau : aidl

(Prerequisite Course: None)

Winwensindiay MsUTuds nsasemnudsedivla msiauyednnimnelukazaneuen
ININYIFURAUSAIN NITATIIUATTAIAMUFUNUS ANUTAUTLLANAE 9 18U AUSNIR ATEUN
WsraNEr3s warmsinaues Msadierseunds Gnsnm maenaunssuiietuanudsuula

Social skills; personal adjustment; how to make first impressions; internal and external
personality development; psychology of interpersonal relationships; building and nurturing
relationship; different types of love, for example, love of one’s country, religion and monarchy;

self-love; building a family, friendship; and coping with changes.

1022213 3lanndnq 3(3-0-6)

(World Wide Perspective)

AyUsAunau : laid

(Prerequisite Course: None)

derulangadagiu anuindlowazanudandasenitnguussna madledasAsugiavesing
9 deu lan LwiAndnvauzskazanwuznigiuludrulanlagiu dnulnsuasTnusssuniels
nszualamAtod maemaumsUdsunlasedlanlugnfdia

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.
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1022214 Fwaden NMIRAILI wazANSIBY 3(3-0-6)

(Environment, Development, and Sustainability)

AyrdsAunau : il

(Prerequisite Course: None)

WurAnAIwIndau nsawn wazidmunen 1 sauNAgedy (Sustainable Development
Goals: SDGs) L#s¥gNATININ (Bio economy) tAsugAanyuiIeu (Circular Economy) waglAs¥gng
31761 (Green Economy) nsauintuaznisdanisdawandenlufu th ena nsawazsneils nanseny
ypamsasuulasnnnsimudedinuuasdunndon wruwmmﬁfﬂﬁﬂmﬁgﬂugmmmﬁaLﬁmuﬂﬂa
warandnnedinusoduindey

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development to
the society and environment; students’ roles towards the environment as an individual and a

member of society.

1022215  WWARITOUVNEUAING 3(3-0-6)

(Miracle of Good Health)

AyrGeAunau : aidl

(Prerequisite Course: None)

ANudAyvesguAnediIn Jymavamvesaugalagiu nsuseiliuguain Wwuinas
wﬂdéfmiwmEJLLaﬁmblﬁmawuwé Iﬂsummil,ﬁazjmmw MIPUAZUNININ N150NAGRINNY nsldeuay
ndeedluTinussiniu sanisduandeutiugunin anufnuimidneimaniguaw wasnveans
Yza9dY

The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage; the
environment and health; the evolution of health science; and anti-aging medicine.

1.2.3) NFUN1TIANTHATUIANTIU

1023211 wundeulyaAdmil 3(3-0-6)

(Panyapiwat GO)

AyUsaunau : laidl

(Prerequisite Course: None)

AN NYNANINITEUNNING DY TiNwelazATANSIAUIINGDY msilnmnndoaniie
WA nven1591 9N LAz 5Anaul3959A7 LWIAnnNINaaNAUN1IIANIINITRY AITYTINTT
Qﬁﬁzyz:gmz%fuaaﬂchwmmé’amLﬁami@i’wLﬁu%%LLaxmsﬁ'mu naanaumInaeuiulyy1Usehug

Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial management;
the integration of oriental wisdom via GO for living and working; and GO and artificial intelligence.
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1023212 UIANTIUNUNISHAILIAMAINTIN 3(3-0-6)

(Innovations and Quality of Life Development)

AyrdsAunau : Ll

(Prerequisite Course: None)

AUYNY AUANAY azUTsnnuInNTTL N15AMLTIeaNIUY (Design Thinking) N1353ANNS
niNgAuN ey ANUNINEVBIAUAINTIN WUINNITHAUIAUAINTIAMEUTANTTY AABAIUNTT
aiassruianssufiiisslovinoTinuywd

Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality-of-life improvement using

innovation and innovation for human benefit.

1023213 A153ANIINTTRLRETIN 3(3-0-6)

(Financial Management for Life)

AyrUsAunau : il

(Prerequisite Course: None)

M15219uHUNTRUANEeTe MsdanisnnsiulileTguszasdianiy nsdmsisunauay
WUTLAUFIUYAAD N15DBU N1TAINU N1TUTEAU AILAEY WATHARDUWNIL N5V IUNULATARNIS
mMsRuiiledin Audosuuuusing 9 nagnsmetuldyanasssua waluladfunstusazanudasnsy
paonaLMIIANTINgINTUnaLazyARaLiaANLTafaddy

Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budgets; savings; investment; insurance, risks and returns;
financial credit planning for life; various types of loans; personal income tax strategies; financial
and security technology, and management of time and personal resources for sustainable

prosperity.

1023214  m1sdan1sgsnagalnl 3(3-0-6)

(Business Management in New Era)

FyrTsAunau : laidl

(Prerequisite Course: None)

WnaFugsiantoiamigsialul a3ussaunazessorussalunsduiugsio nagnsnis
Atiuganagalyd N139NKUUALLUUNINGIAINITSEULENIdLALITMUIEIAY N1sasaussdanialalunis
\Duduszneunts nsdalassaiisesdns msdaviunugsie sivefidndudmiunsdouunugsiad
asuduuazyszaunadse wadamsiiauslassnislddnamu nsdlfnwiAsafunsianiseda
Husznaunsiunsgsia

The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to become
an entrepreneur, organizational structure, crafting a business plan; skills required for building a

successful business plan, investor-pitching techniques, and entrepreneurship case studies.
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1023215  waluladddvaiiansine 3(3-0-6)

(Digital Technology for Work)

Av1UsAunau : laidl

(Prerequisite Course: None)

Waunisveunaluladfida nsldaeufinmedifionisduin nissenwuudulnngdin
(Infographic) sanwuunmadeulna (Animation) wazn1sad1esdousvan (Multimedia) Weadiu nsld
iesilelumssenuuunsunudaiudeya Wonsdiuam Jins1esi wanateya waznsthiauedeyaly
sULUULATUBSA (Dashboard) unuinisle uwunmA15nsza1e naenaunisidinaluladiiienis
Ansiedeans waznsUssydlnasinuaetne (VDO Conference) mslmaluladAdsiauuszuunamst (Cloud)

Development of digital technology; computer using for calculation; infographic design;
animation design; and basic multimedia creation; data management tools for data storage; data
calculation; data analysis; data interpretation and data presentation; dashboard; Pareto chart;

scatter diagram; communication technology and VDO conference; cloud technology utilization.

2) RUINIVUANE
2.1) nguIvINY

5111101 n1sAAnARdNaLasNgRnTIUUSlnA 3(3-0-6)

(Digital Marketing and Consumer Behavior)

AyrdsAunau : haidl

(Prerequisites Course: None)

waRA el UnuIm wagauiitugiudiunisnatnuarn1smaIaAIva n13iAsIzA
ngfnsauguilnauasdeyaddnvesiiilon nduduilnn ldun naudldaud nugnéiideliiruduld nqud
wansauadlalundn fasivideuims wdesdlouaznagnsmananaiavaruuuudivled @fuduiu waz
Todvaiiiie n1sviinmsmaiauuudunigiouses ddiansnanseulatiasdridTananu maluladma
msnanildindesdiofitimealulaguildviaundeusu 1w n1sudmsauningadva wisadielunns
TR MIVIMIIANMIZNAT N1SUTINTANUFUTUSYNAT MIranadaludd svuuumsdanismeunud
FEUVUIMTINNSITeadiie nslfnwmng o

Concepts, theories, roles and basic knowledge of marketing and digital marketing; the
analysis of consumer behavior and consumer insights; types of customers e.g. product users,
paying customers, and leads; digital marketing tools and strategies by using website, search engine,
and social media; influencer marketing; online marketing metrics and KPIs; marketing technology
includes key components of a typical MarTech Stack e.g. (digital asset management analytics
tools, lead management, customer relationship management, marketing automation, content

management system, social media management); various case studies.
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5111102 arwiidasfulunisdanisgsiaasiolm 3(3-0-6)

(Foundations in Modern Business Management)

AyrdsAunau : hidl

(Prerequisites Course: None)

ardifosuientugsiaadiolud guasd gunu nszuaunmsdamsgsia nsufdusiusiu
ANA1 ANNVAINVANEVDINARA DY TEUUNITINNTARIAUAT SeeiaIn13dnds seuuladamnd nalngien
nsdaaiunIInatn JULUUANY 9 wazyuueswosgsAvatelui Wy Adedudl n1snedediu
N133ANTNLIAFUAT NMSUIBFUAT gRAIFNITUS N133ANTTTIUAT seuvansaunadie o Tunisvineau
Audeyauaziinzideya nanssnuveamaluladregsiaadielml msuiumussssiafiaiuaiianisiaun
figdu Goufanmsinwiadluniagsiamlan

Foundation of modern business, demand & supply, business management process;
customer interaction, product diversity, inventory management systems, delivery lead times,
logistics systems, pricing mechanisms, and marketing promotion. Formats and perspectives of
modern businesses e.g. store location, layout, category management, and store operation,
information systems in operations for data storage and analysis, impacts of technology on modern
business.  Adapting business practices to promote sustainable development; learning from case

studies in various global sectors.

5111103  msUyduaznsRudmsugsneasislva 3(3-0-6)

(Accounting and Finance for Modern Business)

AyrUeAunau : il

(Prerequisites Course: None)

mevidgTdmiugsiaatolml melesgiiunsfuasdhndumeansiuieyssifiuns
ALY YaARUAIAIEINTUNTINMNUNINTRY N153amRunudmiugusenaunisinivagnis
1853579 WAlladn1en1siu seuvasaunanen1siydvagesnuseney seuutnydnstuuwagssuy
Tayduims nsdeulssszuvaumamensiuiumhsnunieluesding nsdAnusng 9

Accounting for modern business; financial statement & ratio analysis for operational
evaluation; time value of money for financial planning; source of funds for startup & business
expansion; fintech for modern business financial service; an accounting information system; its
components; financial and managerial accounting system,; integrating financial information systems

with internal units within the organization; various case studies.

5111104  |ASYFNIAINAUALUIANTTY 3(3-0-6)

(Digital and Innovative Economy)

AdsAunay : laidl

(Prerequisites Course: None)

wAndAyluveulnveATYIRaRIakasuInnssy wazn1sUssynaldlunisdjumtly
gmzaqéﬂizﬂaumqLﬂiﬂgﬁﬁ]ﬁ@iawaﬂszvuwiams%qmﬁﬂLLazmsLﬂgammawmaaﬁﬂs dansoungy
guasAlaraUnIu Anudavgularnisuszendld niadenvesuslaauazessauselev nsin
Usgdvizn1nmnaAsegia nanduananiuvenseng dnsiduile n153199U guasRIaTIuwazgUNIY
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was Wlevemsnds mslddievesizuia M ulsviemsiu Jadefidwasemaiiulnmaasugia
NAYNSNITNAUNATYFND LATUFAIGATUATBIALHANTENUAIBUBN LATEFAIMYUIEU LATEFAINBLINES
warnmsdnasImsnensesadedu nsdiAnwisng 1

Critical concepts in the realms of digital and innovative economies, as well as their
practical application as an economic element impacting corporate disruption and transformation.
Topics encompass supply and demand; elasticity and its applications; consumer choice and utility;
measuring economic performance (GDP, inflation, unemployment); ageregate demand and supply;
fiscal policy (government spending, taxes); monetary policy; factors affecting economic growth,
economic development strategies; economics of pollution and externalities; circular economy;

sufficiency economy and sustainable resource allocation; various case studies.

5111205  n1sdantsvuuyedlugsiaade i 3(3-0-6)

(Managing Human Capital in Modern Business)

AyrGeAunay : Lid

(Prerequisites Course: None)

Arwditugiufunisdanmuayedlugsieadielml wamnsiigsieasiolndliaruddysde
yusyudumguinsinns meamsuiyuduuuiafuuaradelvl mstaniyaaing msfldiudam
w5939l wusssuymang mdey ANEIIH KALATLTIIU NIAANWINNG

Foundation knowledge of human capital management in modern business; the
modern business paradigm which emphasises on human capital through management theories;
traditional and modern human capital management; personnel development, engagement,

motivation, people culture, values, morality, and ethics, various case studies.

5111206 msUUANIsHaTNIsIANITIlgaUNIL 3(3-0-6)

(Operations and Supply Chain Management)

AyrteAunay : Ll

(Prerequisites Course: None)

n15a19ANANIUNIIUTANTIE NTEUIUNTITNITEBNLUY N15IANITIATING N15IANTT
AN NIFINNTTAUAIAIAGINATNITINUNUAIRINTITHER Waldauniunaznsinnisladafndsedu
Wi madenwarmsuiuldinaluladfiieades nsdifnuuiuni

Value creation through innovative product; process design; project management;
quality management; inventory management and capacity planning; International supply chain
and logistics management; Lean & agile production system; efficiency and effectiveness; selection
& adoption of technology, international case studies.
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5111307  M193degInaaUssend 3(3-0-6)

(Applied Business Research)

AyrdsAunau : hidl

(Prerequisites Course: None)

eemsiadainng nmsiesssilymlunisuimsinns SBmadodedu msddand
3o masauuigiu mIsenuuuLRuMTITe MsmuTmdeyalngliififuimedefimnzauuasivaie
nsduntwal Mnneideyadeadffiugiu nsulanadeys waznnimantsideluldludusing 9
LU FIUAITAANA ATUNITORNLUUKARANY NTTUIUNTT wazUsnshul nsdlfinenmng 9

Critical thinking and problem analysis in management; basic research methods;
formulating research questions; developing relevant hypotheses; a research plan design; collecting
data using appropriate sampling methods and interview techniques.; data analysis with basic
statistics; data interpretation; applying research findings in various areas: marketing, product design,

processes, and new services; various case studies.

5111308  NagNSN1THYeTUITLAUTANLAZNIIR521TIND 3(3-0-6)

(Global Competitive Strategy and Business Negotiation)

AyrdsAunau : hidl

(Prerequisites Course: None)

nagnsnN19gINaseaulan N1sudedu kazn133AN1ININEINT 83AUTENRUVRITRILUGTIY
walulad n1sivdsuudas uinnssy waza3esssy N15UY18TIND n15ufiAlINNAINNaNY
nsdrdeians uagnsulsdundinisnaialan nsmaueudenagnsuaslaseaiiegsiasedulan
auSdyginiignisAmseaulanuazseaugiinig ﬂiﬁﬁﬂmmﬂqmmmsuﬁ”ﬂaﬂ ANMUANAYVDINIT
1959753709 NAENSNITATIN NISRTIFINATTAUNARALUIUIYIA

Global business strategy, competition, and resource management; elements of
culture, technology, change, innovation, and ethics; business expansion; business acquisition and
global market share distribution; strategic planning and global business structure; global and
regional trade agreement; case studies from industries around the world; the importance of
business negotiations; negotiation strategy in national and international levels.

2.2) nguIvdedu
5112201 N1598AWUY UX/UI uas@ndiuet 3 IR 3(3-0-6)

(UX/UI Design / 3D Product Design)

AdeAunau : laidl

(Prerequisites Course: None)

maNMSIALITY Al, ChatGPT n15UsEgndlY Figma, Adobe XD nseenuuudumeLald
nseenuuuUsTaunsalily nsAniBeeenuuy mMseenwuuNAndue nuliflaty n1seenuuuLiv
nseenUUUNAN ST Al vdnniseanuuukaznTUszendld Al Tugnamnssusng 4 uasiiugiuves
\A3esdns uazdanestumaFouditedn nisldalueaaiiousimesingmanionm uwazdnludlnufoR

Theoretical principles of Al, ChatGPT, applying Figma, Adobe XD, user interface design,

UX experience writing, design thinking, product design, gamification, web design, Al-based product
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design, design principles and applications of Al across various industries and the fundamentals of
machine and deep learning algorithms. Leveraging a digital twin to create product visualization

and animations, and practical hours.

5112202  msAwnzidayavuiaivgidmiunisdanisuszaunisaigndn 3(3-0-6)

(Big Data Analytics for Customer Experience Management)

FyrteAunay : Ll

(Prerequisites Course: None)

n133nNsteya Yseianvesdoya AuLAnA1asEnitetayasssunkasdoyaruinlvg
nMsnuTdeyannuMasisn msvianuazetndeya nsdniiudouaadlugiuteya nsdadulana
gnalagldtoyaidednnnuduasnsderdudesuladinunsdimangfnsuduilon mehmiies
Taya A/B testing AU Recency, Frequency and Monetary value (RFM) n1slanaufiugnAiniuge
dudanameninuasidviaudazan Ussaumsaldindy anuaavivesgnd anuitanels anulinels
AuAnG uagmsatuayy fuyunisliungagnaiuaznnsinuignA maiukuiinsAu1aYesgna
AununguanAtugauai CRM UuAanIn wnannesudniuian1suszaunsaivegnal N1susnITgna
Huwynuen nMsundesdeyagnan nsdifnwising q

Data management; types of data; differences between regular and big data; data
collection from sources; data cleansing; and database storage. Actionable insights and data-driven
decisions from in-store and online transaction records and customer surveys; Inductive data
mining and A/ B testing; recency, frequency, and monetary value (RFM) model; customer
interactions through each physical and digital touchpoint; personalized experiences; customer
expectation, satisfaction/ dissatisfaction, loyalty, and advocacy; customer acquisition cost &
retention cost, customer journey mapping with customer persona; cloud-based CRM; CXM

solutions; chatbot-based customer service, customer data protection; various case studies.

5112203 nsunEwendayadmsugsneadelva 3(3-0-6)

(Data Visualization for Modern Business)

AyrteAunay : Ll

(Prerequisites Course: None)

mM3Seuduvasteyaiinarnvans mslidenim, MS Excel, grudeya waglwddeyalusunsy
R N15L% Power Bl, Tableau, Google Data Studio, Zoho Analytic, Endlessloop wanhaudniunis
3Lm’1$ﬁ“ﬁagauazmiLLamm‘WLﬁaa%ﬂ\‘ﬂuﬁ’]Lauaﬁﬁ‘ﬁagaﬂiuﬁ’m MIMINTINUNS 2nay wHuN
Tuwes nswidu dendwien dulrins1fin waznsiindu q nsldmssnsuvuiieulvuazusvuasalauniin
Anuisndnnarsusiuddsiuiieadrsunrueinuaznisuanan wiiinfisge Msdudasg 9 gy
waT Andsiadewdl nMsAulalnet wagdu o nsdifnwuaznsUszyndate

Studies on variety of information sources; using text, MS Excel, databases and R
program data files; using Power BI, Tableau, Google Data Studio, Zoho Analytic, Endlessloop
desktop for data analysis and visualization to create informative presentations; completely create
bar graphs, pie charts, bumper charts, line graphs, boxplots, infographics, and other graphics; use

conditional logic and dynamic dashboards that combine multiple worksheets to create engaging
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dashboards and visualizations; various calculations such as sums, moving averages, year-on-year

growth and more, case studies and practical action.

5112204  ngvaneiigafugsivaielvduasmsimideddidnnsednd  3(3-0-6)
(Legal Aspects of Modern Business and e-Commerce)
AyrteAunay : Ll
(Prerequisites Course: None)

b4 ] [ [

n1saanzifougsna sUukuuresuTEnvsoudiu n1sdaiund nsvidyyn nsune

a

aunn aulaen feuazanuuiinveudeainudemediisiuindudilivaoafe n1sduases
Fuilaa msudeduiidusssy usanu dwandey dyvmiAeaiu IP Wy nsEui vestasy ngsedoy
dsunsteneesulay Jeyauararunudnsveagnd nadidnysng 4

Business registration & forms of company or partnership; taxation, contract; sales;
health, safety & product liability; consumer protection; fair competition; labor; environment; IP
issues like brand & counterfeit; regulations for online trading; customer information & privacy;

various case studies.

5112205 ﬂ’]iﬁﬂﬂ'ﬁﬂ'ﬁ‘lﬂﬂLLaZﬂqiﬁJaﬂLL‘U‘UﬁlﬂLL@N%TN 3(3-0-6)

(Sales Operation Management and Visual Merchandising)

AyrdsAunau : haidl

(Prerequisites Course: None)

NTNEINTAILAZNITINUNUAITVIY NTUTZAIUIIUAITALTUIIUAITUIY NMTTIENULAZAT
ATEAMINE MINRUTUREUNTTIIE NMTAMIVTNensTauLazIUUsEIna nadansliuiala
WAEN13VIEANTININGIGNAT N1sUsTTINLAUTUUTIUSININITIE NaKEn narls m’i%mwunuﬁu
nEuuay nsadisUszaumsnimstoulafisysramdudavessy Aee dua ndu warsa osdUsenou
PDINITUAAIAUAT NITODNUUUNTITIULAZNIBUDN N1TINRIFIULAZAI995195 N1Tanusisnelutlay
USIEMIAS L BeFUsEnaUNIsRaUzYeInTeenUUNTIE L Tl ushn s was 8 Suana
e wavnswiile n1sdnassiug wazeenuuukuiiduIsdud nsdnassitud nisduasunisene
msldinadianisiandes nsdinwisng 9

Sales forecasting and planning methods; sales operations coordination; sale reporting
and analysis; sales pipeline management; salesforce and budget management; persuasion & sales
techniques based on customer psychology; an analysis and improvement of sales productivity,
and profitability; impulsive buying; immersive shopping experience with multi-sensory learning;
visual merchandising elements: store exterior and interior designs; artistic element of store front,
sales floor, wall display, backdrops, lighting, color, fixture, signage, and graphics designs; shelf
allocation & planogram; space productivity; in-store promotion; storytelling technique; various

case studies.
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5112306 3385534 &R wazA1zgn 3(3-0-6)

(Ethics, Mindfulness and Leadership)

AyrGeAunay : Lid

(Prerequisites Course: None)

T3us3TuuazMsilaflunnaniunngal Avnssunafiunuailunmsiiu nsiuilosenin
oydssanludannuazivinay anedin aud fnvruavaruauisoigifeadlufuasesssu
ANUFUNUSTEnINaTesssuAuUsENd mau nguuneuagsaideusng 9 Tumieau nsldanggiin
mugsonsldaiessailuivham msmuauuasiiuguatiesssuluiiviiau nsdfnwiena 9

Ethics and mindfulness in all situations; activities to increase mindfulness at work;
responding to injustice in society and the workplace; leadership traits; the qualities of a leader,
knowledge, skills, and abilities that ethical leaders possess in the realms of morality; relationship
between ethics and customs, religion, laws, and various regulations in an organization; applying
leadership and ethical principles within the work environment; overseeing and managing an ethics

program within the workplace; various case studies.

5112307  nsWaUIKARAMe IRidwSUansNan 3(3-0-6)

(New Product Development for Startups)

AyrdsAunau : haidl

(Prerequisites Course: None)

AIWAIUINAR AUNUTOUINITIRUNIUNTAT LA AANTOILUIAN AITHAUILAZNAGDU
LUIAA NAYNTNITAATIA N1TILATIATIAD NrsRmUIRARSueilug nsvaaeunEaFasidedy
WNUITUNERANI NIUANEIAN 9

New product or service development through idea generation and screening, concept
development, and testing; marketing strategy; market analysis; new product development

process; prototyping; product roadmap; various case studies.

5112308  n1sUsznaunisiitedeauguinnssuiidedu 3(3-0-6)

(Social Entrepreneurship towards Sustainable Innovation)

AyrdsAunau : hidl

(Prerequisites Course: None)

nsesutedgmdeny nsadiuuafn n1swusdiuianisifiedsny Ussanianasi
Usgneumsiiiedsen masemsDeiamiadiodsau wihil Bmeviu nesusedie meiaurinagrsuay
nseunsTheudniuianisiiedian nswauisumislunisuidymuazansurunisaiuaule
Usgaumudife n1sugnileinuaivesfiSouiiuauidrlaluanumduaielunisidudugiia
mMaw3eamden anudnsalunisusznaunmsifiedinudisanudnidaanssuuazaudedy ndnnns
ausuinveusedinundeussinlulasinsiiedinuiaznsdiinusing o

Describing social problems, idea generation, segmentation for social enterprises, types
of enterprises with a social purpose, the process of registering a social company, responsibilities,
operational processes, financial inflows and outflows. Developing strategies and a framework for

a social enterprise. Developing a solution, and plan for successful implementation. Shaping the
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attitude of learners through understanding of the realities of starting a business, being prepared,
successfully launching a social entrepreneurial venture with innovative and sustainable thoughts,

corporate social responsibility principles in social projects, and various case studies.

5112309  MSUNWIZFINIEATNIN 3(3-0-6)

(Startup Garage)

rUsAunau : laidl

(Prerequisites Course: None)

nangnsnAUURlaeldnannisnszuIun1sAnBI08NLUY WIARGIUIAINTIY NSRY wae
09AnTg3Aa Mawawlefefiazuidam nisesnuuundndusivieuinislmifineuausinrufiomnisves
anfn nmsmulaeagsRafioatuayunsaaaslafndndusiviouimsdmivaniinen dludin
U URuaznsdifnw

A practicum course utilizing the principles of design thinking, engineering, finance, and
business enterprise; problem-solution fit, new product or service design for product- market fit;
business model development and new products or services launch for startups, practical hours

and case studies.

5112410  n153ANTSNNSUSHIsIASINISUUURlaa 3(3-0-6)

(Agile Project Management)

JyrUsAunau : 5112309

(Prerequisites Course: 5112309)

MsAneAEITUUSEIR W uasdSvgvesnsdnnisiasanisuuuelad nseun1svieu
SURUUANTUNENNTT ARIAT UNUIMYBIAINGIU 1158519 ASUTIIT Uagn1sUTUMAITIUINIUYBINTS
W wandas nagninisaianmaivediselad unuaunisaienuan msdnfAanssuifsaduelad
dmsuiiuau msdiuuamawuuelad nieansululdluesans nisuugiuanisimauludinuuvelad
NIUANYIA 9

A history, approach, and philosophy of agile project management; scrum framework:
its pillars, values, team roles; build, manage, and refine a product backlog; Agile value-driven
delivery strategies; a value roadmap; five important Scrum event organizer for a team; an agile or

scrum approach to an organization; agile team coaching; various case studies.

5112411  duauinisiSeuinasndwiiienswamuniddy 3(3-0-6)

(Seminar on Lifelong Learning for Sustainable Development)

Furtaduniau : laidl

(Prerequisites Course: None)

dunfeaiunsfamunidedu (SDGs) vieidmnesgdulaniiie Fonfedliigrueinay
wazUndlosdsuandennelul 2573 nisdidsiannuaugavesesdlsznoudidey 3 Usenis 1iun
nsiulamaasegie nmsegswiuludeay uazmsundesdaanden nseunuiAnmsimuridsdy
(SDGs) tiioraununsindiugsiaiunsdifnuiiiauladilusagsiisUssma nisaunun nsdaaiunis
Boufuazuandsuanudniiilulssiuiiietesiu SoGs TasnseAuneifeaviengy
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A seminar addressing the Sustainable Development Goals (SDGs), which are worldwide
objectives urging collective efforts to reduce poverty and safeguard the environment by 2030.
Emphasizing the equilibrium of three crucial factors—economic advancement, societal inclusivity,
and environmental preservation—the seminar utilizes the SDG framework for strategic business
planning, drawing insights from domestic and international case studies. The seminar encourages
discussions, fosters learning, and facilitates the exchange of ideas, incorporating individual and
group discussions related to SDGs.

5112151  msleuinnaufjiadiunisusenaunisgsnaadelval 1 3(0-40-0)

(Work-based Learning in Modern Business Entrepreneurship 1)

AyrteAunay : Ll

(Prerequisites Course: None)

AnUsrauntsalifeafuduneunisianisgsiaatelnl msdanisnisddiuamuresiiud
qﬂasiﬂﬁmmﬁmﬁ'ﬁu wagnsiamsminensyana @iuaireinuglunsdoas msuitiym asvieu
udin wagnisuSumlmdrivaninuinasun1svianuass dudaan nuindonnisineuasuavdann
ATIILANANTET U spvrinsanumsalluineie invevneduauiidndusensuseneuendvluoues

Experience on how the real store operates, store operation management, potential
obstacles, and human resources management; enhancing on communicating, problem-solving,
teamwork, and adapting skills to real working environment; experienc the real working environment
and observe differences between theoretical frameworks and real-life situation; enrich necessary soft
skills necessary for the future career.

5112252  nsBeuinaujiadiiunisusenaunisgsiaadielv 2 3(0-40-0)

(Work-based Learning in Modern Business Entrepreneurship 2)

AydeAunau : 5112151

(Prerequisites Course: 5112151)

msBeuiluannuindennisgsienss unummihivesnhssulugsiealiolmiviegsian
Ayrdes madlafeunuimvesisanulussdng uazmaviauswiu makeudifefuiinealunis
MIUD39 ANUEIAYTeIRINea LLaxm'ﬂﬁz’fmmﬁlﬁmﬁ’uﬁ%maaiuﬂmﬁlmﬂiymﬁLﬁﬂ%ﬂuﬁ;ﬂmnﬂﬁau
AT

Learning in a real business environment; roles and duties of each department in
modern business or related businesses; understanding the role of departments in the organization;
departments working together; knowledge on digital literacies in real life; the importance of digital
and using digital knowledge to solve problems that arise in real work environments
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5112353  ns@euinnaufuidiunisusenaunisssiaadialua 3 3(0-40-0)

(Work-based Learning in Modern Business Entrepreneurship 3)

AyrdsAunau : 5112252

(Prerequisites Course: 5112252)

nsi3eusluaninuandeun1agsianss unuimmihfivesuisvlugaaimnssy awilunis
Huguseneuns anudislenta guassa uaznsidulimineins MWanufifesiugsiaunyseyndldse
miL‘TJuQ’ﬂizﬂaUﬂﬁ LLaSﬂﬁiLLﬁ‘f]iyJﬂﬂﬁLﬁﬂsﬁuiuﬁﬂﬁwLL?ﬂﬁ@ﬂJ@qmm%ﬂiiuﬁﬂ

Learning in a real business environment; roles and responsibilities of companies in the
industry; knowledge in business entrepreneurship; knowledge of opportunities, obstacles, and use
of resources;, use knowledge about business, apply in entrepreneurship aspect, and solve

problems that occur in real industrial environments.

5112454 n1sRpuinAufuRaiunisusenaunsgsiaadel 4 6(0-40-0)

(Work-based Learning in Modern Business Entrepreneurship 4)

AyrdsAunau : 5112353

(Prerequisites Course: 5112353)

nsseusluaninwindeuniegsnadse nsldauslunisiduiusznaunislunisadng
winnssudidedu msthiauegshasetnamu waznisliuindnamu msldmnuiananminndeunis
gsnavsanasegsnalvylugnaivnssy

Learning in a real business environment; using entrepreneurial knowledge to create
sustainable innovation, presenting the business idea to investors, and convincing investors; using

knowledge from real business environments to create new businesses in the industry.

2.3) nguIvaen
5113301  A1sdAn1ImsIAuAILAZNMTABANSUULYIAINTS 3(3-0-6)

(Brand Management and Integrated Communication)

AyrteAunay : Ll

(Prerequisites Course: None)

AUAFYRAZLUIALAREITUNTTANITTIAUR pifUsTnaukaziadefiiidninade
AnudFavesndudn iniesdlenlilunisdearsnsaud nagndnisairenurinsdudludonss
P9IMNNTLUIUNTADATUUTYTANNT dIuUseanueInIsdaasunIsnaln Aanssudaasunisnatn
miimwmmazmst,?aaﬂ?iaimww N15AUETUNTVIY ﬂ?iﬂi%%?gMﬁuﬁ‘ N15IANNTUSLENENAVDINT
duaSumInatanisduasunmseainlaeninaue Sessaulunsieasmnimsnaia nsdifinudng

The importance and concepts related to brand management; components and factors
influencing the success of a brand; tools used in brand communication; strategies to build a strong
brand value; integrated communication channels; market communication mix; marketing
promotion activities; advertising and media selection; sales promotion; public relations; KPIs for
the effectiveness of marketing promotions; sales promotion by sales personnel; ethics in marketing

communication; various case studies.
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5113302  n1sdanmsunisuled uaziaietnegsia 3(3-0-6)

(Franchise and Business Partnership Management)

AyrdsAunau : hidl

(Prerequisites Course: None)

sUnvugsiausuledane q sudslueygin fumudadmmiie fununszanedudi Ussiu
ddguesmsIansunsulyd Msdvhendadue Uuuugsa msdliuny nsatduayunsuirnu
WINTFIUNITUINT 1ASIATNITRY Anuduiussendnda ngvune Tedsdu MIdan1sviudiu wagnis
FonuTunusulvdivangaunilensiamungsiafidsdu nedfnwsing

Various franchise business formats, including licenses, dealerships, and distributorships.
Essential aspects of franchise management, product distribution, business format, pre-opening,
operational support, service standards, revenue structures, franchisor-franchisee relationships,
laws, regulations, partnership management and selection of appropriate franchise context for
sustainable development of business, various case studies.

5113303  gsneadelniluendeu 3(3-0-6)

(Modern Business in Asian Context)

AyrdsAunau : hidl

(Prerequisites Course: None)

amrassgiedenzfusenideds ssuuimsvshadesiu Tassadunan gstaifald
Tmaluladuaruinnssndleaisnnuuansauazswsnisilunguussmaondou Jasemainmsssy
lumsiisgnnsamu msdanisilgauniu slluulardeaniansivesssivadislval anmuindey
Aungszileu nagnsnisiingeain nalulagnisaadelvl nsdlfnwisng 9

Overview of the economic landscape in Southeast Asia; basic economic system,
market structures, emerging businesses in ASEAN which leverage technology and innovation to
create differentiation and take a leading position in ASEAN; cultural factors in investment analysis,
supply chain management, patterns and channels of modern businesses, regulatory environment,

market entry strategies, contemporary trade technologies, various case studies.

5113304 N1332ANANANESISATIALATUINNTIY 3(3-0-6)

(Creativity and Innovation Explosion)

AdsAunay : laidl

(Prerequisites Course: None)

PwivivesmsAuaimAnermansanveing o Aiusnauiedagti wdnnisuasuun
NIINIFAALTIINGIANENT ANUNUIBULAZAIUFIAYVDIAUAALTIAT1IETIA ANBUTVDIAIUAR
afeassiuazgianufnadieassd nsimuinvenszuuMsAngeaseassd wwmeamsuilalym
\Bea$19a356 LunAnuazUszianvesuinnssugsia Jededfinadennufnaiisassdidsuinnssugsia
wmeadansAnilsairsassdiiioaiauinnssungsfasmemalulad nasnausiegrauinnssugalul
NIUANYIA 9

The advancement of scientific research in various fields of the past to the present;

principles and approaches of scientific thinking; the meaning and importance of creative thinking;
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the nature of creativity and the creative people; developing creative thinking process; approaches
for creative solution of problems; the concept and the types of innovative businesses; factors
affecting business innovation creativity; and creative thinking techniques to create business

innovations with technology; various case studies.

5113305 msanenmuazniseesnuuudaleiieldlugsia 3(3-0-6)

(Commercial Photography and Video Design)

AyrdsAunau : hidl

(Prerequisites Course: None)

MsEEUSnAlANITAIEAINAN 9 Wi NSEeAMENABINNYY 019115 BRoudsy lawan
do1dnunssn n1sanumenIwlu Photoshop 89AUSENBUNITROALUUIALE N1TARRDIALe LU Adobe
Premiere DaVincy Resolve N1sHamifle msas1anmeuns nMslasedud nisanenwinle nsarenmeuns
sudansaiensinindeulmuuuiedeulmly After Effects wagnsudlaamidssly Adobe Audition
FalusdnUftRuagnsding

Learning different photography techniques, such as commercial product, food,
ecommerce, advertising, architecture, photography; retouching photos in photoshop; video design
elements; video editing in Adobe Premiere; DaVincy Resolve; video production; filmmaking; color
grading; videography; cinematography; creating animated motion graphics in after effects;

correcting sound problems in Adobe Audition, practical hours and case studies.

5113306 wdlvddannsadnddrunsuuay 3(3-0-6)

(Cross Border e-Commerce)

Adedunau : laidl

(Prerequisites Course: None)

Ludn el unum wazaruiiugiunideddiinnsednddiunsuuay
nyiasgnazidlanginssuduslaaludaouiiss n13915¥RUATR N15IANTITUUATAUNALAL
walulag idldguniuuaznisvuds nslmnendeyannuazdeya

Y

NIVANEKALATYTITY Waznsalfnuaenadesiuaniunsailagiu

WeinvedgnAn Suideniansanig

Concepts, theories, roles and basic knowledge of cross-border e-commerce; analyzing
and understanding consumer behavior in e-commerce; understand the digital payment system;
understand information system and technology in supply chain and logistics; the analysis of data
and customer insights; know and be aware of legal and ethical considerations and case studies
related to current situations.

[

anvunsdnnistyanitan 52



5113407  aarun1saidagtiunnanisdnnisgsiaasie T 3(3-0-6)

(Current Topics in Modern Business)

AyrdsAunau : hidl

(Prerequisites Course: None)

Tassadevesdrendiss n1sasuulamiaiidva warnansenvveanaluladdonisdn
afelvl spvusinsldguniu aawime wazufanssaludlagiu anudsdulunnsi defiansansiu
AwndeuuaziuaUftinisnsiniidesessan woAnssufuilaalutlagtuiidmarenisdndulate s
Wasuulasngseidou wansenvvesulsuisuazngszidounienisdn watnvesnainiinlug
nswasuuameman wag it iamassugia Sessinsdinuiedisseiulaniiietusde Ussduama
vinme Bundeymilugsieadelud nsdfinwsing 9

Structure of E- commerce, digital transformation, and impacts of technology on
modern trade; global supply chains, current challenges and innovations; sustainability in trade:
environmental considerations and ethical trade practices; consumer behavior in current trends
that are shaping buying decisions; regulatory changes: the impacts of trade policies and
regulations; market dynamics: emerging markets, market shifts, and economic indicators; case
studies from real-world examples; challenges and solutions in modern business; various case

studies.

5113408  gsnaLiiagunw 3(3-0-6)

(Health and Wellbeing Business)

AyrteAunay : Ll

(Prerequisites Course: None)

ﬁugwuﬁmﬁuqsﬁmﬁaqmmw Uszifiugshafiegunin anuidsunlaswesgsiaiilosan
wuaAnAIfUguAIW Beusunsdidnet nsuaniddsuanude wazauiannineinsiuidgnd
Uszaunmsalnsslugnanynssy wasnsfifinwisig o

Foundations of health and wellbeing business; exploring health business Issues;
transformation in business concepts due to health ideologies; learning through case studies; idea
exchange, and insights from experienced industry speakers; various case studies.

5113409  gsnaLilaggede 3(3-0-6)

(Business for the Elderly)

Furteduniau : laidl

(Prerequisites Course: None)

Annveakudliunisageielusedulantasszauginie ANufInIskaztadninves
Uszansgeds wadiamsnusadeyadednifeiuanuveutagnginssuvesuilangsls mssenuuy
wAnAneiLazuInnssufinouausInufeInsvesdenugele sUluunsiuimsiduusslevinas
ansauinisldergeeny nsdifnwsng 9

Overview of global and regional trends in aging trends; needs and limitations of the
elderly population; techniques to gather in-depth information about the preferences and behavior
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of elderly consumers; product designs and innovations that meet the needs of an aging society;

a service or product model that is useful and accessible to the elderly; various case studies.

5113410  gsnaaudrgulnauilaaiifisnsinisuslnage 3(3-0-6)

(Fast-Moving Consumer Goods Business)

AyrdsAunauy : laidl

(Prerequisites Course: None)

ez ugsiafefuauieulnauslnaididnnmuilangs Goufnnmsfnwgau
Vinwen1sAnaszi AnUfuatunsdlinwiiiuyuuesnisvislunsiduiuseneunisgsnadudigulna
U3laeiidnsmsuilangs nsdifnusing o

Background and business concepts on fast-moving consumer goods (FMCGs); learning
from study trip; analytical thinking skills; practice with case studies from a sales perspective in

running fast-moving consumer goods (FMCGs); various case studies.

5113411 gsnaundu 3(3-0-6)

(Fashion Business)

AyrdsAunau : hidl

(Prerequisites Course: None)

ansmgeamnssuwndulussiulanuazgiinim sisldguniunazladafind nsdanisnis
nadeuresduiiausinisnanluauiamsvis manatauazmsadauusus nagvdlunisdaaiuuusud
wazuAnFusiundy ponuUUNTEUILNTIY JULUUNTIBTLANAsTY Reusdudiiindhiuaily
uiedaeudde nsneaviunanudiduuarssesssulnerdaflefinsanduduindeunarasossauly
Wit nsdl@nwiIeuiiou avahmeowazuumasdlelulanwisenufuaidugsiaundy

Overview of global and regional fashion industry overview; supply chain and logistics
managing the flow of goods from production to sales; marketing and branding strategies for
promoting fashion brands; sales process design; different sales formats from brick-and-mortar
stores to e-commerce; decontextualizing sustainability and ethics with regard to environmental
and ethical considerations in fashion; comparative case studies with real-world challenges and

solutions in the fashion business

5113412 AudmddleunazAudmgna 3(3-0-6)

(Premium and Luxury Products)

Furteduniau : laidl

(Prerequisites Course: None)

amsmsann wnlturesman LazHansENnuNaATYgRIveIgIRasEAUNIIdunuas g
WeAnIIN InINe wazusegelavesduilnaseAunSillonnazngns nsadeassAvasimuinandoe
seAundiflennaznguaaInunAngnisan msaisuusudtaznseiuvtanagnslunisaianaz
Snwinmdnualveawusuang nsldvenenmsvesuunihhusaziuveeuladdmivdudnsidisunag
vgus MIvurdnfasitaznagnsanszsulanliididunainsiesdiu nsdifnwisng
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Market overview, market trends, and economic impact of premium and luxury
businesses; behavior, psychology, and motivations of premium and luxury consumers; creating
and developing premium and luxurious products from concept to production; branding and
positioning strategies to build and maintain the image of a luxury brand; applying on and off line
strategies for premium and luxury products; adapting products and strategies from a global level
localized for different markets; various case studies

5113413  gsnalusanaiinlvy 3(3-0-6)

(Business in Emerging Markets)

AyrdsAunau : haidl

(Prerequisites Course: None)

amsmvesmaAnlvsl dnuaizianz Tona uazAuvye nagndiazuIM ST aN
nsigaaiaiinlya JefiansuniuinusITURaTITTIN UNUIMYBLTMUSITHLALATEsTINlUNTS
fufiugsia anmuadeusungsuideunaznsufoanmdeimun waAnssunazdeyadedniferiugu
fuslaalunaadinll nsuuudssdnsasivazudnislimsafuanudonisvesviosiu nsdlfnwisa 9

Overview of emerging markets, characteristics, and challenge; appropriate strategies
and approaches for entering emerging markets; cultural and ethical considerations; role of culture
and ethics in business practices; regulatory environment and compliance; consumer behavior and
in-depth insights into the consumer base in emerging markets.; customizing products and services

to meet the local needs and demands; various case studies.

5113414  §3nalsqusy 3(3-0-6)

(Hospitality Business)

AyrGeAunay : Lid

(Prerequisites Course: None)

AnsamgsAalsausy Ussiamvedlsausuuaziiin nmsuinistutlagtunazuuiliulueuing
prwsiuguiefugaamnssy o wagnmsiaugsiolsusy vnameluladlulswsy nagnsly
Msumsinnisgsialsausuiileriiuyarmansugia nsdifine anudandiorvaitiussaunisalngs
Tugmannssy

Overview of the hotel business, classifications for hotels and lodging, current services,
and future trends basic knowledge about the industry, problems and development of the hotel
business; technological services within the hotel industry; strategies for hotel business
management to increase economic value; case studies;, knowledge from experts with direct

experience in the industry.
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5113415 ﬁiimﬁma%'mdaLLazmiU'%mime?im 3(3-0-6)

(Data Governance and Risk Management)

AyrGeAunay : Lid

(Prerequisites Course: None)

ANUEIAYTRIETTINAUIAT YA AMAMENEYRIANAAYY NIUsTduAALEsY NSRS
Jadvides uaznsimsteyavesssiaateln Goudriunsdlfnwvesaaunisallanferiusssniva
Yoy mmidssainenwginssuluiues nsuimsanudewesgsivesulatl wazeewlat nsiinun
ulsunsuazuumsmsdestusuanuasnsievesioyauurnuiifsriungsudousuamuidudnives
Yoya fesiuesdng uazyaea nadAnyIA1e

Importance of data governance, meaning of risk, risk assessment, risk factor analysis,
and information management for modern businesses. Case studies on the global situation
regarding data governance. Risks from cyber crime, risk management in online and offline businesses.
Formulating recommendations and guidelines for data security protection based on knowledge

of data privacy regulations on both organizational and individual levels, various case studies.
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