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3. NaaWSN133BUSYaMENgAS (Program Learning Outcomes: PLOs)

Domain of Learning

HaawsN1sEeuivamengns Cognitive Domain Psychomotor | Affective
(PLOs) (Knowledge) Domain Domain
R U | Ap | An E C (Skills) (Attitude)
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Domain of Learning

HaawsN1sEeuivamengns Cognitive Domain Psychomotor | Affective
(PLOs) (Knowledge) Domain Domain
R U | Ap | An E C (Skills) (Attitude)
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WAYNITUIMITTIND

winewn - szudaudnwal v lu Domain of Learning figenadesiu PLOs vamdngns

26168
R = Remembering U = Understanding Ap = Applying
An = Analyzing E = Evaluating C = Creating

*Anderson, L.W., Krathwohl, D.R., Airasian, P.W., Cruikshank, K.A., Mayer, R.E. Pintrich, P.R., Raths, J., Wittrock, M.C. (2001). A Taxonomy for

Learning, Teaching, and Assessing: A revision of Bloom's Taxonomy of Educational Objectives. New York: Pearson, Allyn & Bacon
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1) nunIVIANEIN2ILY UnAnwideuseusiedun nurulitsenin 30 nulefn s1easidunaly
AAKUIN 9

2) BUINIVURANL UNANEIADIANEISIEABTUALIAIVANE 1UIU 84 UG AIT
2.1) ngudvwnugsia iseudiuiu 18 mihefn anseivselull

AU Fodun wilenn | IvrU9AUnau

1101111 | nsdamsgsnanisiadelnilugasdvia 3(3-0-6) -
(Modern Trade Business Management in Digital Era)

1101112 | MIR@AIRNAINE 3(3-0-6) -
(Digital Marketing)

1101113 | msdiyBuaznsfuiiensdnnisgsia 3(3-0-6) -
(Accounting and Finance for Business Management)

1101214 | msdamsladadnduazinaldguniu 3(3-0-6) -
(Logistics and Supply Chain Management)

1101215 | msdamsesanisuasninensuyudlugadvig 3(3-0-6) -
(Organization and Human Resource Management in
Digital Era)

1101216 Lﬂiwgmam%vﬁami%’mmiﬁﬁ% 3(3-0-6) -

(Economics for Business Management)

2.2) ngudvdeAu iseuduiu 45 mhefn anseivseludl

IREAIY FoA wdaehn | v1UIAUNaY

5312201 | ¥inwen133nnslugadvvia 3(3-0-6) -
(Management Skills in Digital Era)

5312202 | mMsfinwuagmaasieingAnssuguslog 3(3-0-6) -
(Study and Analysis of Consumer Behavior)

5312203 | N3IANISLAIINAYNT 3(3-0-6) -
(Strategic Management)

512204 | N159ANT5LATINTG 3(3-0-6) -
(Project Management)

5312305 | msieidosdu 3(3-0-6) -
(Introduction to Research)

5312306 | N139ANITUINNTTH 3(3-0-6) -
(Innovation Management)

5312307 | A13gEtiM9gsna 3(3-0-6) -
(Business Leadership)

5312308 | N59ANN3G3NATENINNUTEINA 3(3-0-6) -
(International Business Management)
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IREAIY FoA wdaein | Jv1UIAUNaY

5312309 | N13IANISIATOUIENUSLAS 3(3-0-6) -
(Allies Network Management)

5312410 | M3IAN15RELNEUTENBUNS 3(3-0-6) -
(Entrepreneurial Management)

5312151 | msiseuinaufUanun1sdnnis 1 3(0-40-0) -
(Work-based Learning in Management 1)

5312252 | mMsiseuinAUfURmunsIanig 2 3(0-40-0) -
(Work-based Learning in Management 2)

5312353 | mMsiseuin1aufURmunisianis 3 3(0-40-0) -
(Work-based Learning in Management 3)

5312454 | m3lsguinAUiRnunsdanis 4 6(0-40-0) -
(Work-based Learning in Management 4)

2.3) nguAvndan HeniFoudiuau 21 wihefn mnseividelud

IRAIY Fodw wuawnn | Iy1UsAUnau

5313101 | N133AN1533NatunaIne gy 3(3-0-6) -
(Business Management in ASEAN Market)

5313102 | nM3dnnisgsnveeulal 3(3-0-6) -
(Online Business Management)

5313103 | NYUUULUALIILTITUNINGINT 3(3-0-6) -
(Business Laws and Ethics)

5313204 | 94ANISHMINSISEUSHATNNITIANITANS 3(3-0-6) -
(Learning Organization and Knowledge Management)

5313205 | WinwemsdLauenNIegIng 3(3-0-6) -
(Business Presentation Skills)

5313306 | WT0LE0NATINIUNITINNTT 3(3-0-6) -
(Selected Topics in Management)

5313307 | m3dansdendviaiiiossnia 3(3-0-6) -
(Digital Media Management for Business)

5313308 | N199ANISUINIAUSTTU 3(3-0-6) -
(Cross-Cultural Management)

5313309 | M5IANNTTINIATOUATY 3(3-0-6) -
(Family Business Management)

5313410 | Msdanisanuides
(Risk Management)

5313011 | msdamaweluladidviauasdeyavualug)ifienisiay | 3(3-0-6) -
(Managing Digital Technology and Big Data for Work )
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IREAIY Fodw nawnn | Iy1UsAUnau

5313412 ﬂaqméma%mmazmimm@iasaq 3(3-0-6) -
(Communication and Negotiation Strategies)

5313013 | nagnsmsiasurinugsiaghasia 3(3-0-6) -
(Digital Transformation Strategy)

5313414 | AvuAnadeassdiien1sdanisuiangsy 3(3-0-6) -
(Creative Thinking for Innovation Management)

5313415 | NAENSNITNAIALAENNTIANITHER U1 3(3-0-6) -

(Marketing Strategy and Product Management)

3) NUIAIPUADNLES UNANYIRDIANBITIEIVTUNLINIFUADNLET WU 6 WiEAR
UnfnwrauisatdenisousieivimlaaoulugaitunisdanisUguradail wie
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6. ANDSUIYSIHIYN
1) nuIAIVIRNYINLLY
SN8aYA lUNIANLIN A

2) MUINIVUANIE
2.1) NHUIVILAUTIND

1101111 msIansgsnanisdadielnilugafavia 3(3-0-6)

(Modern Trade Business Management in Digital Era)

AvrsAunay : 1l

(Prerequisites Course: None)

wuIfin el unuinwazUseianvesgsnaniseadelndlugafdvia n1simsien
ANNKINGNN1gININITAATE Y mim‘wu@ﬂaamﬁsmmﬁmamhu nsumalulagunlglunis
ANHugsNa MsUSMISANsALAT Msdmseiiiaiine msesnuutiumeuenuazagly nsanes
$1UA7 mi‘Uimif\mmiLﬁmyimﬂmismmLLUU’eJauVLauLLauaEJV\IlaumLugﬂLLUU Omni channel WALANTT
P19 N3deasn1snatn nsUszgndliiaIetnsdeauseulatiiionisdnnisssfanisiasielnl nns
Annwinsd@nunilifeadeiugsianisiarielvaifienndesiuaniunisaitiagu

Concepts, theories, roles, and types of modern trade business in the digital era; the
analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of
location; designing inside and outside store; planning story layout; integrated online and offline
stores management into Omni channel; sale techniques; marketing communication; an application
of online social network for modern trade business; the analysis of related modern trade business

cases in a current situation.

1101112  n1sAaARvia 3(3-0-6)

(Digital Marketing)

AvrUsAunay : laidl

(Prerequisites Course: None)

NFIATIENANILWIAGOUNNNTAAIARTA TinT1evingAnssususlaa Mvuangutvang
V19N13AAIA NITATIIUUTUALUEARRTIA AsR@LINsRataBaiien n1seenuUUNSAATARILNNS
Fulwdnazdedsnueeulall mawannnsnainriudurigiouees nagndnismaafieiniesilefsn ns
\denassnanfneiliienis nsUszyndldesdanuinisnainfdsagluuuiinainuaieiiieatiagsia
soulatduaznagnsnistiszRuseulail n1seanuuUNagNSNIsRaIARaTa N1sUsuidunanudnsaves
NINAIARIYE naenaulsesTINluNITYIINITRaInRdYa

Digital marketing environmental analysis; consumer behavior analysis; determination
of the marketing target group; creating brands in digital age; content marketing development;
marketing design via website and online social media; marketing development via influencer;
search engine marketing strategies; selection of products for sales; applying various models of

digital marketing body of knowledge to create online business and online payment strategies;
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designing digital marketing strategies; evaluation of the success of digital marketing;, and digital

marketing ethics.

1101113 msUgyTuazmstuiianisianisgsia 3(3-0-6)

(Accounting and Finance for Business Management)

AyrUsAunou : 1l

(Prerequisites Course: None)

nanN1INNUYT mﬁLﬂiwﬁumﬁﬂmmﬁunuﬁuﬁﬁL‘ﬁamﬁﬁmumﬂmma MIILEURD
M3AUANAMALEEY NMsUTINIRUYUMTEY M3TavumAaRuYL MTIATILRIUAL AABATUNS
Ainnideyamamstiyuasmsiuiiemsussidiudadulansssio meldnsdnulugadsa

Principles of accounting; analysis and calculation of product costs for determination
of selling prices; planning for risk control management; working capital management; sourcing of
funds; capital budgeting analysis; and accounting and financial statement analysis for business

decision making under case studies in digital era.

1101214  msdansladannduazriaelaguniu 3(3-0-6)

(Logistics and Supply Chain Management)

AyrUsAunou : 1l

(Prerequisites Course: None)

wNAA Nquwaznagnsiiun1sianisiadafnduasiasidaunulugafdva n1sneinsad
ITINUHLNNTREN N1TMIUANAMAIM NM5IANITALEAIAFIUAZN1TTANSARYALAT Naidenyhiading
n3dnde sruvansaumaLazmaluladluasldguniu msvuds waznsdiAnwfidenndesiuaniunisal
Jaqdu

Concepts, theories and strategies of logistics and supply chain management in the

digital

era; forecasting; production planning; quality control; inventory and warehouse management;
location selection; procurement; information system and technology in supply chain;

transportation; and case studies related to current situations.

1101215 n159ANITRIAMSHaENIWEININYEd lugARIda 3(3-0-6)

(Organization and Human Resource Management in Digital Era)

ArUedunau : 14

(Prerequisites Course: None)

LUIAA 151 KAEVENNITINNITRIANITTING NITUIMITIANITNLNIU NENSITUAUIAKAY
AmuuRnveURedinl TausTsnesdn1s nsdan1snisivdsunlaiagnisianisanudedugafdsia
NSUTMINTNINTUY WY TiNued mTUnaILTINUEING AL ANUANAALITINLAZNITINNY ke
nIAANE

Concepts, theories and principles of business organization management; team

management; good governance principle and corporate social responsibility; organizational
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culture; change management and risk management in digital era; human resource management;
skills for international labor market; leadership; the balance between life and work; and case

studies.

1101216 Lﬁwgmaﬂ%l,ﬁamﬁﬂmﬁqiﬁa 3(3-0-6)

(Economics for Business Management)

ArGenunau : 13l

(Prerequisites Course: None)

VANNITNIUATYIAERNT N15ATIEVQUAIARUNIU NTHEALAZAUNUNITHER ANy
Iﬂiaa%waﬂmammﬂﬁjﬁ%LLasmeﬁmamiﬁaﬁmumﬂmma WIMUN8LaEAINTIUNLATYNINN
Uszgndldludinusydriu msvimsuazdaninulevevesnaigitonisdadulanmagsieludinuddia
wagnsdiAnuiaenadosiuanunisalilag i

Economic principles; an analysis of demand and supply; production and cost; business
market structure and economic for pricing; an application of economic overview and purpose in
daily life; a management of government policy for business decision making in digital society; and

case studies in a current situation.

2.2) ngu3v1veny

5312201 9inW¥zn153AN1stugARIa 3(3-0-6)

(Management Skills in Digital Era)

AyrUsAunau : laid

(Prerequisites Course: None)

LAR awl wénns wagdinisiiiadesiuinugnisdanislugadda saufsnsguauns
I mim‘UﬂmmmﬁuﬁuﬁiwdwmmwLLNuLLazmiﬂwﬂm NM5UTELIUANINLINADN ATZUIUAIT
Anaula nslgseuuRINa Lazn139nN1TUTEANENINNITINNIU

Concepts, theories, principles and methods relating to management skills in digital
era. Including planning process, control of relation between planning and control, environment

evaluation, decision process, digital system usage, and management of work efficacy.

5312202 n1sAnwILaznIsIATIRINgRnTINLUSLAA 3(3-0-6)

(Study and Analysis of Consumer Behavior)

AvrUsAuUnay : 1l

(Prerequisites Course: None)

LuIAA Nud wdnns uagitnnsisadestunisfinwinaznisingsinginssugnen
ufsUszanvesngugnAdiving mslnszidadeinadenginssuuesgndn nsruaunside ns
NasuLazeenuUUIAIesiiedfs maiununudeyavdnuarses uarlinTziaudesn1suesgnan

Concepts, theories, principles and methods relating to study and analysis customer

behaviors, including types of target customer segments; analysis of factors influencing customer
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behavior; research process; planning and designing research tools; primary and secondary data

collection; and analyzing customer demands.

5312203  N1SIANSTIINAYNS 3(3-0-6)

(Strategic Management)

AyrvsAunau : laid

(Prerequisites Course: None)

WA N5 MANNI3 LLaﬁ%ﬂ’]ﬁﬁLﬁlmsﬁ@ﬂﬁUﬂﬁ{fﬂmiL%ﬂﬂaEmﬁ‘ FIUDINTZVIUNITVOINA
gnd nsdnduladenagns mensusudsnagniuazunuil Ussianueanagng nsddunisdanagns
wazradugindenagméaiiuszdvdna

Concepts, theories, principles and methods relating to strategic management,
including the process of strategy, strategic decision making, strategic planning and map, type of

strategy, strategic implementation and effective strategic leadership.

5312204 N199ANITIATINTS 3(3-0-6)

(Project Management)

AvrsAunay : 1l

(Prerequisites Course: None)

WIAA NBY MENN1T ANUMNEKATANNEIAYYBINITIANITIATINTG Usennuadlasanis
anndgnin13Tan1slATINIg ATEUIUAITIANITIATINAG miu‘,imﬂmﬂmmﬁ ATIANITANIIUAT
Jan1sninginsuaznisiavisudszanaldunisdnnisiasenis Msian1snun1meedasan1sn1sIanis
AuAsedlasnis Meiauseansnasaznsinauanuinvinvedlasins NSRRAIY RIIREEULAE
nsmualasing uaztadefidmasonnuduiaslunisdalasinis

Concepts, theories, principles, meanings and importance of project management.
Project type, project management problems, project management process, project integration,
team management, resource management and budsgeting in project management, project quality
management, project risk management, measuring effectiveness and tracking project progress,

project monitoring and control and factors affecting the success of the project.

5312305 n1siaeidoedu 3(3-0-6)

(Project Management)

AvrUAunay : 1l

(Prerequisites Course: None)

nsAnwszifeudtife wumanisivuaUssdiutlymuaznisidsadeuisisedions
uitlyn Basiiugruiefununadeya Tiesgideya uazuaauming n1sagy Weumsay uwa
Biauenamdeludedu

Research methodology study. Guidelines for problem determination and the use of

research methodologies for problem solving. Basic methods for collecting information, analyze
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data and interpreting meaning, summarizing, writing a report and presenting the results of the

preliminary research.

5312306 N15IANITUIANTIY 3(3-0-6)

(Innovation Management)

vr0sAuUnay : Ll

(Prerequisites Course: None)

AnwnszurunIskarisnisfiieadesiunisdanisuinnssy Mufwwiinuinnssu Nug
warIzdan1suTnnssundndasiuaznisiamndnfue waradreanuausolunisutadusagnisimuii
FefushuuuufuRnduuinnsu

Study the processes and methods involved in innovation management. Including the
innovation concept, theories, and how to manage product innovation and product development

and build competitiveness and sustainable development through innovative practices.

5312307 AMERUINNNEIAA 3(3-0-6)

(Business Leadership)

UsAunay : laid

(Prerequisite Course: None)

ANAmINeuaEANLAARYDINIi wnAnguiitefunindudin Ussianvesii
amegiilugsiagadivia dvdwavesnnzfihiidinegsfa unumusanzgihvensimusidosim wus
Aouaznagns Svdnavesihiinarenginssunisdndulauaznauvesiin nsuiusvesiirluaniy
saling q nsdlAnwiAeafuamzdilugadava

Meaning and importance of leadership. Theoretical concepts of leadership. Type of
leader. Leadership in digital business. The influence of leadership on business. The role of
leadership in setting a vision, mission and strategy. Leadership influences on behavior,
decisionmaking and team performance. Leaders' adaptation in different situations: a case study of

leadership in the digital age.

5312308 N135AANTIIINTIENINUTENA 3(3-0-6)

(International Business Management)

rUsAunau : laid

(Prerequisite Course: None)

Uszgndrnuiuagismsitieidesiunsdamsgsiaseninaszina saufamsiinsizsianin
WINADY WAUGINT 99ANT NTALTUNITIANIT NIFIANITNNNITRU NSUYTRAZNIEOINT NONULTIND
sEnIUsEwd LagUseiaulaniiding

Apply knowledge and methods relating to international business management,
including analysis of environment, business plan, organizing, management operation, financial

management, accounting and taxation, international business law and globalization issues.
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5312309  N1IANITLATDUILWUSUNS 3(3-0-6)

(Allies Network Management)

AyrsAunay : Ll

(Prerequisite Course: None)

Anw1isnsiiAgadesiunisianisiniorieiusing Taudeisnisaiuauuaznisadia
umsgruegadusyun maadanetieiusiingmessiafuesdnsdu Tinsvinagndiioainenaiule
Wisulumawdsdunieguaslunaia uazvanosiuuuufifvesiiufidmnduduasnsdananiete
WUSHNT

Study the principles and methods relating to allies network management, including
the systematic method of control and creation of standards; the creation of networks of business
allies with other organizations; strategies analyze to create a competitive advantage over
competitors in the market; and experimenting with the practice of commercial space and allies

networks management.

5312410 n133ANSRENNFUIENBUNTS 3(3-0-6)

(Entrepreneurial Management)

rtsAunay : laid

(Prerequisite Course: None)

WWIAA MIuE) NANN13T09N13IANNTEEEUTENOUNST ANNERyveInsiludusznaunis
Aowianssu osdn1suinnssy Jausssunsiludusenounisluesdnis msassmnineinsdmiunis
Susugsialni iaTetnedeanseuladdmiunsiuiugsialui nsldnagnsuazuuamianindu
fusznouns msvsuidiulenavesgsia malesdnaiauazileszsiulevneiiieides nsdami
WHUTINILATUHUNITANLUIIY LLazﬂizﬁﬁﬂmLﬁaaﬁumﬁmmiaéwQﬂﬁzﬂaumﬂumﬁqiﬁ% n13
Anesinsdifnwifuszneunsiiuszaumiudisa

Concepts, theories, principles of entrepreneurial management. The importance of
entrepreneurship to innovation; innovation organization; culture of entrepreneurship in the
organization. Recruiting resources for starting a new business. Social network for starting a new
business. Implementation of entrepreneurial strategies and approaches. Business opportunity
assessment. Market analysis and related policy analysis. Preparation of business plans and
operational plans and case studies on entrepreneurial management in business. Successful

entrepreneur case analysis.

5312151 msisuinAUfuRfun1sIanIg 1 3(3-0-6)
(Work-based Learning in Management 1)
AydeAunau : 14l
(Prerequisite Course: None)
Anvinwgnisuimsuazanuedraduszuulufivhauiiaanduden msiineusuifsadu
suifsumsiineunilussdng msdunanginssuvesmiinaiu msdwovdsiginnisdesnisludivinay
nsfaumadian1suIms nsdeansuarmsviheuduiin nsufdgmssnitnsuiod Tneldiedesde
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Audiarnsdanis melinisguavosiiaes nsuued wasddnnig n1sUssfiuusznsameiy
srovaveInsiinousy msvssdiulaefidsaasddnns wenmsssandldnsEsuiainnmsienly
mswaulasansTivile

Systematic practice of managerial skills and knowledge at the workplace that selected
by the institution. Trainings related to training regulations in organizations, observing employee
behavior, delivering what managers requires at workplace, developing managerial, communicating
and team-working technique, problem solving during practice. Doing so by applying knowledge
and management tools. Under the supervision of mentor, trainer and manager. Performance
assessment based on a length of training, assessment by mentor and manager and the application

of work-based learning in the development of a doable project.

5312252  MsisguinAUfUAa1un1sIanisg 2 3(3-0-6)

(Work-based Learning in Management 2)

AyrsAunay : 1l

(Prerequisite Course: None)

Anvinvznsuimsdanisuazanuiedradussuuluanuivhaufiantdudaden as
fAneususziugsiAstestusadoumsiineustluesdng nsdann nmsBous wagnsiinvinuenisuimns
wazAuiTilFannsusIeNs Wumsiaunshawduiin msuimsnan waginveiuuyweduiug
Tuitvihon dunsuidgprmansdanisessduivhaudiediniuinuznisdanisvesinGe msisoudan
ﬂﬁﬁ?ﬁ’mﬁ\muﬂaéﬂﬁﬂﬁmi@LLaSUE’N‘ﬁILgEN ;ﬁﬂaau LLazé’:J’@mi N3UszuUsEanSA naNTEeza"
voamsfineusy navszdiulasfiisuazddans warnsUssgndldnideudanmahandunsiau
Tasansiiviale

Systematic practice of managerial skills and knowledge at the workplace that selected
by the institution. Senior trainings related to training regulations in organizations, observing,
learning and practicing managerial skills and knowledge gained from lectures. Emphasis on
improving team-working, time management and interpersonal skills at workplace. Through solving
real managerial problems at workplace to sharp students’ managerial skills. Whole work-based
learning is under the supervision of mentor, trainer and manager. Performance assessment based
on a length of training, assessment by mentor and manager and the application of work-based

learning in the development of a doable project.

5312353  n1sisguin1AUfURMUAITIANT 3 3(3-0-6)
(Work-based Learning in Management 3)
AyrsAunay : Ll
(Prerequisite Course: None)
?Jnﬁﬂmmw‘%mmmzmmiaéwLﬁuizwiuaamﬁﬁnmuﬁamﬁuﬁmLﬁaﬂ NITRNBUTY
Tugefiieatosiussdoumstineusulussdng nmsiindurinuenisdansuazarudilésuannsusses
UM IRAILYINYE A1 TEATYLazANARES 19a5IALUN1TIANTT Wauasnsindlunisuntgyminis
U%mﬁmmiﬁ]‘%ﬂuaamﬁﬁwmmﬁa?JﬂcJummifLLazﬁﬂwﬁlé’%’Umﬂmimims N138U3INNITYIY
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nunegnelinisquavesitass filnaou wazddanis nsusziliuussansamanuszernaivednis
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Systematic practice of managerial skills and knowledge at the workplace that selected
by the institution. Advanced trainings related to training regulations in organizations, sharping
managerial skills and knowledge gained from lectures. Emphasis on improving problem-solving
skills and creativity in management. Through innovative way to solve real managerial problems at
workplace to practice the knowledge and skills obtained in the lectures. Whole work-based
learning is under the supervision of mentor, trainer and manager. Performance assessment based
on a length of training, assessment by mentor and manager and the application of work-based

learning in the development of a doable project.

5312454  MsiEsuInAUfUARIUATIANTS 4 6(0-40-0)

(Work-based Learning in Management 4)

yrdsAunau : laid

(Prerequisite Course: None)

Ansinuznnsuimsuazanuiesradussuuluaniihauiiaandudaiden nsuszgnald
Fnvznisudms emgidgmuandenisnsuitymiiiniuannsufiin houduiulfesied
Usgdnsnm miv‘hmuwzwmag:maiéfﬂﬁ@LLaﬂJaaﬁL'gw ANNADU UaZHIANTT NsUsTidulssaniam
puszeraveIsiinevsy neUssiiulasfiss finaeu vieddnnis warusanmaaruiildannis
Uﬁﬁ’amuﬁwmmﬁﬂ'ﬁuma%’]qaﬁﬁﬂuﬁEN'mIﬂiqmimqqiﬁﬂﬁ

Practice systematic management skills and knowledge in the workplace at selected
institutions. Application of administrative skills analyze the problem and choose a solution to the
problem arising from the operation. Work effectively as a team all work is supervised by mentors,
trainers and managers. Performance assessments are assessed over the course of the training
period. The knowledge gained from all operations to develop into a creative business project

report.

2.3) ngu3vaen
5313101  N139ANTIFINTIUAAINDTLU 3(3-0-6)

(Business Management in ASEAN Market)

deAunau : 1l

(Prerequisites Course: None)

WAR MOl uazvdnnsuTsssiauaznsiuiussislunainedou viunvesendeu
fnasionisAiugsfa anudauflonsgsiavesesdnsgiia ngsuideumunineinsyana Janusssud
MAINVIANY VNG WAYNTTUINNNTNNGIRaTiABTeaiuna e nTeu nagns siasldguniu n1sdn
3191118 wagN159AN1599N19lUAAINDNTEU NAYNTNI9TINATENINUTENA N1THAIUITINILAL
11308719 N13IANITVNLLUNIULALYBINNNITINTINUNE AumIeLazlonialun1sianisgsnaly
AANADNTEY
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Concepts, theories and principles of business management and operation in ASEAN
Market. ASEAN context affecting business operation; business corporate collaboration; HR rules,
diverse culture, laws and business procedures relating to ASEAN market; strategy, supply chain,
distribution and channel management in ASEAN market. International business strategy; the
development of business and market; supply chain management and distribution channels;

challenges and opportunities in business management in ASEAN market.

5313102 n153ANTsgsnasaulall 3(3-0-6)

(Online Business Management)

AyrtsAunau : laid

(Prerequisites Course: None)

AnuvEngkarn1saiugsiveeulal nmsvglugsianisesulay suuuungfinssuguslaa
gARYIa N15a319ANUTETULAaNIUNNTRRNLUUIENNNSIAUN BN ALAz Y SaNNSIAUngAnsId Ly
FinUseiniuvesgndn nsussgndldinalulagfdviaaiuayunisuelugsiveeulad siudmsinsey
fogavannmaneffifiovsvsnselugsisooulayl waznsdlinuinsdansssiaeeulat

Meaning and conducting business online. Online company sales; consumer behavior
patterns in the digital era; impressing customers by building a customer journey and incorporating
it into their daily activities; the application of digital technologies to support sales in online
businesses; including multidimensional data analysis to manage sales in online businesses and

online business management case studies.

5313102 NYUUBUATIIYTITUNINGIND 3(3-0-6)

(Business Laws and Ethics)

Avr0eAuUnay : Ll

(Prerequisites Course: None)

wAa el wagndnngvine lnefnyiBmeaunauiudaugafdvatagludniiioades
fungrunen1saniugsna ngranen1seIns wiesvUngRe1ms nsesudydinisAuasesdeyadiu
ynAa ﬂgwmsﬁqsmiumﬁaﬁﬂmaﬁﬂﬁ nguiensndauniadaygn ﬂg‘wmamiﬂizﬁﬂmmﬁmﬁ'mf'f‘U
ARUN MBS 238537UNNGIN serloun1saanelougsia N1saniugsia audenisidndsenauianis
AnvinAnuaziinvesaiesssy mnNddniigsiafedasesssy nsaisszuunmsinnisuasiiugua
Aans7iRluesdnsgsia unum wihil uazmsasentindanuiuRnveusrodinnueesfinsssia B3us5
Tumsiifiugsfe wagnsd@nwluvssadiuligmeing 9 Rerfungrneuasaiesssumnagsna

Concepts, theories and principles of law with integrated study of laws in the digital
society that are related to business operations; tax laws; the Food Act; electronic transactions
laws; intellectual property laws; computer criminal laws; Personal Data Protection Act; the rules
of business registration; business operation and cease operation; concept and origin of ethics. The
importance of business ethics. Creating a good management and corporate governance system in
a business organization, roles, duties, and awareness of corporate social responsibility and case

studies on various issues related to business laws and ethics.
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5313204  @9ANITHINNISIIEUTUAZNITIANITAINS 3(3-0-6)
(Learning Organization and Knowledge Management)
Avr0AuUnay : 1l
(Prerequisites Course: None)
wwIAA Nud nann1sdansaNskarnIsilueddnsuiinisiieus nseuIuNIsINNSANS N3
Fauiu mseduayulviiheuiluly wegnsuanidsuanuslussdnsmsnanuannufifieadannuslnl
msa1eimusssunsteusluesdng nsdiAnwinsdanisanuiiiiensaeddmilussdnsgsia
Concepts, theories, principles of knowledge management and learning organization.
Knowledge management processes, storage, and support for the use of knowledge and knowledge
exchange in the organization combining knowledge to create new knowledge. Creating a learning

culture in the organization. Case study of knowledge management for business innovation.

5313205  7inweN1sUILEUININGINT 3(3-0-6)
(Business Presentation Skills)
Ardeaunau : laidl
(Prerequisites Course: None)
UsznniazgUluunsiauenegsna Msmvuaiitenisiiaue anwaugisnmsiiauens
5379 Inenisdeans wadansiiaussnluiiassuzviesontiyana indesdlefldlunisitaue
V93N NTARANUNITUAUD KAENITAATIHINAYDINTITUAUDNNTINT
Types and formats of business presentations, setting presentation topic, nature of business
presentation, communication psychology, presentation techniques in public or in person, tools
used in business presentations, presentation tracking and analysis of the results of business

presentations.

5313306 WIUBLANATIAIUNITIANTS 3(3-0-6)
(Selected Topics in Management)
vrUsAunau : laidl
(Prerequisites Course: None)
nsezRnsaifnusumsianstduUssmealneuazssssmanulsediuddaluaany
nsaitagiu
Analysis of case studies in management both in Thailand and foreign countries that are

important issues in the current situations.

5313307 nnsiAn1saeAlvALagIna 3(3-0-6)
(Digital Media Management for Business)
vrUsAunau : laidl

(Prerequisites Course: None)
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Types of digital media; the use of creative thinking and digital media creation
techniques; media literacy; digital media dissemination; copyright and intellectual property laws;

and ethics and codes of ethics for the use of online social media; and case studies.

5313308 N199ANTSTINTAIUSTIU 3(3-0-6)

(Cross-Cultural Management)

vrisAunay : Ll

(Prerequisites Course: None)

M3dnnstudamsssuisanafisn JULUUANLAA waskuudiaeesnuluatwiy
fusnglutmusssuiiunndieiu mnuuensamaiaussssimelussdnsuazsenisyanalussdniuay
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Cross-cultural management looks at values, thought patterns and models of reality as
they appear in different cultures; cultural differences both within organizations and between
individuals in the organization; and, cultural perspectives of business and social exchanges in the
organization. Cognitive styles in different cultures are examined in the context of adapting

management and the cultural environment in accordance with the organization’s values.

5313309  A159ANTIINIATAUATL 3(3-0-6)
(Family Business Management)
Avr0eAuUnay : Ll
(Prerequisites Course: None)

AUy Uselewd Ton veide Jayymuazguassa wumenisuidymvesgsnansauaia 1ase
451970433739A50UATY NagNSAMIUTINAATOUATI N1TIMNULALLINANITHUNATINIATBUATI N3
TNaUTENBUNITURIGINAATEUATT miﬁ%ﬁx‘iﬁﬂﬂﬁiUﬂ?’]ﬂJéf@\‘iﬂ’]ii%Wj’Nﬂi’aUﬁ%’JLLazﬁjﬁf\] nnsdeans
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Meaning, benefits, advantages, disadvantages, problems and obstacles. Solutions for family
business problems. Family business structure. Strategies for family businesses. Family business
succession planning and model. Measuring family business performance. Balancing family and
business needs. Commmunication and resolution of family business conflicts. Good Governance in

Family Businesses and Case Studies.

5313410 N159ANSANULEES 3(3-0-6)
(Risk Management)
AyrueAunau : bl

(Prerequisites Course: None)
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Definition and basic principles of organizational risk. Role of the risk management
committee. Assessment and risk management according to international standards. Techniques
and tools for analyzing and managing risks. Ethics and governance of risk management. Plans Risk

management. Plans at different levels of a business organization.

5313411 ansdaniswaluladadsiauasdeyavuislvgjiientsinau 3(3-0-6)

(Managing Digital Technology and Big Data for Work)

vr0eAuUnay : 1l

(Prerequisites Course: None)

ANg Jeu Anuddgvestayavuining Useifnnuduu esdusznauvestaya
g Insgrteyaruiatrgiivunumlydndnaunisdanis unumvesteyaruialnegludeny
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Meaning, definition, importance of big data, history of big data. Big data elements.
Analyzing big data and its role in the management profession. The role of big data in society and
markets. Precautions and dangers of using big data. Using big data in digital media and for

assessment. Examples of big data utilization.

5313412 naqwémiﬁaa'ml,azmswsmsia'saa 3(3-0-6)

(Communication and Negotiation Strategies)

AyrtsAunau : laid

(Prerequisites Course: None)
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Concepts, theories, principles and methods relating to communication and
negotiation strategies, including a study of verbal and nonverbal communication techniques,
building and get you on your way to communicating clearly and directly, the consequences of
poor communication and how to avoid it through open communication and fixing communication
breakdowns, a study of active listening, tailoring your discussion to the audience, being aware of
your body language, the intricacies of negotiation, learn how to plan your negotiations, develop

strategies to counter dirty tricks and games and manage team negotiations.

antun1sdnnisleygriian 62



5313413 nagnsnswasurugsiaghaiia 3(3-0-6)
(Digital Transformation Strategy)
vr0sAunay : Ll
(Prerequisites Course: None)
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Concept of digital transformation strategy; practice in analyzing the changing of
business; the role of digital technology in business; the changing in consumer behavior towards
the digital market; business competition in the digital age ; electronic commerce (E-commerce);
digital marketing; big data applications ; technology related to finance; the challenges and trends
of future business; the designing of business strategy and start- up business model which can be

respond to the market demands in the digital era and case studies.

5313414  AduAREd1NEsIANEN1SI AN ANTSY 3(3-0-6)

(Creative Thinking for Innovation Management)

Avr0Aunay : 1l

(Prerequisites Course: None)
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Creative thinking and innovative skills; systematic design thinking; the study of the
needs of the target groups; defining the problems of the target groups; designing problem solving
methods; development of prototypes of merchandise and services to meet the needs of target
groups; testing the developed merchandise and services; and using technology for presentation

of new models of innovative products based on creative thinking in business.

5313415 NAYNSNITABIALELNITIANITNANNUI 3(3-0-6)

(Marketing Strategy and Product Management)

AdeAunau : 14l

(Prerequisites Course: None)
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The product management processes in business; product concept development;
various important standards related to products; label and packaging standards; storage and
preservation of the products; market testing; product quality control; product launching planning;

Using marketing automation tools to help distribute products in the business.
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