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1. USugyn1sdannsAngn
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4. UM INYIFBURIN15ES19LAT0UY (Networking University) n1silunming dsusianisasnag
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8 wneds  TeivszaulTyaen

9 weds  evszauUsznmatletng
5)  @iuil 6 wag 7 el MleassydiiuTein

01 mnedls  edvddiud 1

(@1¢Uf 01-50 518391 UTTEIENTENG BT/
UJUd/lassu/nsnerauaindase/
Wenus/quiinus”)
51 vanefle  Tedviadui 51
(o 51 Wudhily s
“msissuinaufUanu.....”)
2.2 578731

1) BUIAITIARNE M2 UnAnwdaaseusieiv s1uulidesnin 30 wdein Aedl
1.1) nuIndnanEalvaInlady (PIM) 37u7u 12 wuaein AvualiinfnewSeunsu
719 4 5187391 P91

SHAIY I3 wuleie | FvrUeAunau

1010101 | amwlneiitenisdeanslugaida 3(3-0-6) -

(Thai for Digital Communication)

1010102 | UsvaydauaAtaniiienisdnnis 3(3-0-6) -
(Philosophy of Panyapiwat for Management)

1010103 | adlarnanstilensimesiuazsnaula 3(3-0-6) -

(Mathematics for Analysis and Decision Making)

1010104 | A0waLinsndva 3(3-0-6) -

(Digital Citizenship)

1.2) nuaaddaasuedin 3uuldtdasndn 18 wiheia Mvuslmindnvidensouluuday
nau liun nguawiiienisdoans naudinuazdenuuisannugy warndumsdnnisuasuinnssu nduaz
laiteunin 3 nein Ingavaesiindieinsiulidesnin 18 wiieia

1.2.1) ngunwLiansiosns

SHAIY I2IY wuleie | Avrvsaunay

1021111 | mwiudausssulng 3(3-0-6) -
(Thai Language and Culture)

1021112 | mwinelugiuznwisiayseme 3(3-0-6) -

(Thai as a Foreign Language)

1021113 | ianawkaznsliontwlineg 3(3-0-6) -
(Language Structure and Usage of Thai)

1021114 | nMseusand@eaniwilng 3(3-0-6) -
(Thai Oral Reading)
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SRAIY Fodw wdawnn | FvrUsAunau

1021115 | 3y iideyalve wazdnusssulne 3(3-0-6) -
(Thai Way of Life, Wisdom, and Culture)

1021121 | mwdanguludinuszdniv 2(1-2-3) -
(English in Daily Life)

1021122 | mwdangululanadely 2(1-2-3) -
(English in Modern World)

1021223 | Mmwidanquiilegsiauaznisinany 2(1-2-3) -
(English for Business and Work)

1021224 | amwdangquiitemsiiausegaineassd 2(1-2-3) -
(English for Creative Presentation)

1021225 | M189NguLBegsna 2(1-2-3) -
(Business English)

1021226 | anwndanqueirude 21-2-3) -
(English through the Media)

1021227 | mwndinguiionisadaseunardunivel 2(1-2-3) -
(English for Job Application and Interviews)

1021328 | Me99NguEINTUNTADUINNINTFIY 2(1-2-3) -
(English for Standardized Tests)

1021231 | mwuludiauszdriu 3(3-0-6) -
(Chinese in Daily Life)

1021232 | Mw13ufiegshauins 3(3-0-6) -
(Chinese for Service Business)

1021233 | mwAuludnineu 3(3-0-6) -
(Chinese in Office Work)

1021234 | Mw1Iufiensdoansniegsne 3(3-0-6) -
(Chinese for Business Communication)

1021241 | mwdlvuanlutinusedniu 3(3-0-6) -
(Burmese in Daily Life)

1021242 m‘mLﬁaummﬁaﬂﬁ%mﬁﬁa 3(3-0-6) -
(Burmese for Business Communication)

1021251 | mwaustudiinusyaniu 3(3-0-6) -
(Cambodian in Daily Life)

1021252 mwmmﬁamiﬁamsqsﬁ% 3(3-0-6) -
(Cambodian for Business Communication)
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1.2.2) NHUIINUATHIANUYINAUEY

WA Foivn wiqein | FvUsAunau

1022211 | uywdnanila 3(3-0-6) -
(Multi-Dimensional Humans)

1022212 | mnusniazdunusnIw 3(3-0-6) -
(Love and Relationships)

1022213 | Flannng 3(3-0-6) -
(World Wide Perspective)

1022214 | AwInden nsiaLn wazaudidy 3(3-0-6) -
(Environment, Development, and Sustainability)

1022215 | WARISILMIAVNING 3(3-0-6) -
(Miracle of Good Health)

1.2.3) NFUN1TIANITUALUINNTTY

TRV Fodun wdawin | AwUsAunau

1023211 | wannasudganiiam 3(3-0-6) -
(Panyapiwat GO)

1023212 | winnTsUAUNSHAILIAMNAINGIA 3(3-0-6) -
(Innovations and Quality of Life Development)

1023213 | Msdanismsduiiedin 3(3-0-6) -
(Financial Management for Life)

1023214 | M33nn1sgsnaealn 3(3-0-6) -
(Business Management in New Era)

1023215 | welulaBAdvtafienisviau 3(3-0-6) -

(Digital Technology for Work)

[

2) NUINIBUANE UNANIABUSIUTIEIVUNLINIVANIE 911U 84 MIehs Aedl

2.1) nguvunugsia iSeudiuiu 18 wihein 3nseivielull

TREIY Fodun wdawin | AwUsAUnaY

1101111 | m3dmsgsnansmadelvalugaidva 3(3-0-6) -
(Modern Trade Business Management in Digital Era)

1101112 | Msna1nfdvia 3(3-0-6) -
(Digital Marketing)

1101113 | m3tayBuaznsfuiion1sdanisgsnae 3(3-0-6) -
(Accounting and Finance for Business Management)

1101214 | msdnnistadadnduazriasldguniu 3(3-0-6) -
(Logistics and Supply Chain Management)

an1un1sdnnslaygnita 17

]




TREIY Fodun wdawin | Aw1sAUnaY

1101215 | M3dnnisesAnskagninensuyudlugafiva 3(3-0-6) -
(Organization and Human Resource Management in Digital
Era)

1101216 | iAswgmansifion1sdnnsgsna 3(3-0-6) -
(Economics for Business Management)

2.2) nguAvnentedy Wiseudiuau 54 miwein
2.2.1) 3w NenUeAU 311U 15 ndiein ans1eivsalull

SHEIY I2IY wulefa | Av1UIAUnNau

2302101 | MINEUALIINTZIUNTUINNTIUGIAIDMNS 3(0-6-3) -

(Sales and Service Standard in Food Business)

2302302 | nguaesarvedsAudmIugsiae s 3(3-0-6) -

(Food Business Laws and Regulation)

2302303 | Mmsdamaiiiaidugusznounisgsiaenmslugafiiia 3(2-2-5)

(Food Business Entrepreneur Management in Digital Fra)

2302404 | msdamsuinnssulugsiae s 3(0-6-3) -

(Innovation Management in Food Business)

2302405 | MTIVFINIDIWNT 3(0-6-3) -

(Food Business Research)

2.2.2) 3 NMIIANIIFINTIMIT 193U 39 v nTeiyselul

SHeEIUN I2IUN wuEnn | Fw1UIAUNaUY

2342101 | MIFANMTTLUUANMNLEEANUUADANEAIUEIMNT 3(3-0-6) -
(Food Quality and Safety System Management)

2342102 | msdnnslavunnsifiogsisems 3(3-0-6) -

(Nutrition Management for Food Business)

2342203 | msdamsingiuazinalulagnisulszuenms 3(0-6-3) -
(Raw Material Management and Food Processing
Technology)

2342204 | msdansviaslgeunulugsiaeIms 3(3-0-6) -

(Food Business Supply Chain Management)

2342305 | msdamssuyulugsiaens 3(3-0-6) -
(Cost Management in Food Business)

2342151 | msBguImaUiRnun1sInn1sgsiveIms 1 3(0-40-0) -

(Work-based Leaming in Food Business Management 1)
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WA Fodn wiein | FvdsAunau
2342152 | MssguinaUfiRnun1sinn1sssnems 2 3(0-40-0) -
(Work-based Leaming in Food Business Management 2)
2342253 | mMssguInAUfiRnun1sinn1sssieems 3 3(0-40-0) -
(Work-based Leaming in Food Business Management 3)
2342254 | msFguINMAaUURnun1sinn1sgsives 4 3(0-40-0) -
(Work-based Leaming in Food Business Management 4)
2342355 | M3EguINAUURnuN13Inn155nNe0ms 5 3(0-40-0) -
(Work-based Leaming in Food Business Management 5)
2342356 | MsseuINMAUYfURnuN13InN153INeIMT 6 3(0-40-0) -
(Work-based Leaming in Food Business Management 6)
2342457 | msEguInAUfiRnun1sInn1sssiveIms 7 3(0-40-0) -
(Work-based Leaming in Food Business Management 7)
2342458 | MssguinMAUfiRnun1sInn153siems 8 3(0-40-0) -
(Work-based LLeaming in Food Business Management 8)
2.2.3) Avnenmsdamsgsiofdsewisadislal 1 39 waein nnmeivelud
WY FoAn wigfn | Avrdsdunau
2352101 | msdamswandueiemswaznisusmslugsiemdeadelnd | 3(3-0-6) -
(Food Product and Service Management in Modern
Wholesale Business)
2352102 | msufuRnsdulugsiaddeadelny 3(0-6-3) -
(Product Operations in Modern Wholesale Business)
2352203 | msufuRnsdumnauemsantugsiamdsadelv 3(0-6-3) -
(Fresh Food Product Operations in Modern Wholesale
Food Business)
2352304 | mMsdansaumaspaslugsnafasadel 3(3-0-6) -
(Inventory Management in Modern Wholesale Business)
2352305 | madadedudlugsiaddsadilul 3(3-0-6) -
(Purchasing Goods in Modern Wholesale Business)
2352151 | msReuinmaufiRamunisdansgsnaidsemsadelal 1 3(0-40-0) -
(Work-based Learning in Modern Wholesale Business
Management 1)
2352152 | m3ReuinmalfiRnunsianisgsianadsemsadeln 2 3(0-40-0) -
(Work-based Learning in Modern Wholesale Business
Management 2)
an1un1sdnnslaygnita 19
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2352253

mM3BeuimauiRnunsdanisgsiandemsadelnl 3
(Work-based Learning in Modern Wholesale Business
Management 3)

3(0-40-0)

2352254

MIBeu3NMAUURRUNNIInMssRardsesalislnl 4
(Work-based Learning in Modern Wholesale Business
Management 4)

3(0-40-0)

2352355

m3BeuimauuRnunisdanisgsiardemsadell 5
(Work-based Learning in Modern Wholesale Business

Management 5)

3(0-40-0)

2352356

m3Beuimauiinunsdanisgsiandemsadelnl 6
(Work-based Learning in Modern Wholesale Business

Management 6)

3(0-40-0)

2352457

nMIBeuiNAUURfUNNTInNsEsAacdsensaliel 7
(Work-based Learning in Modern Wholesale Business
Management 7)

6(0-40-0)

2.3) nguAY RN Yisaedivien denieu iU 12 wihefin anseivselull
2.3.1) 3vuden

WY Fodw wulenn | wUAUnau

2303101 | NMIANITETAINNN 3(2-2-5) -
(Coffee Business Management)

2303202 mﬁﬂmiﬁqsﬁmvmaé 3(2-2-5) -
(Bakery Business Management)

2303303 | NM133AN1533ARIMIINY 3(2-2-5) -
(Thai Food Business Management)

2303304 | angthlugsiaenms 3(3-0-6) -
(Leadership in Food Business)

2303305 | nmswdivddiannsedndlugsivenms 3(3-0-6) -
(Electronic Commerce in Food Business)

2303406 | MwangudmsugliuInislugsivenms 3(3-0-6) -
(English for Service Provider in Food Business)

2303407 | Inenmsiesgiteyaiiionsdindulalugsiaems 3(3-0-6) -
(Data Analytics for Food Business Decision Making)

2303408 | msdIan1sAnuianelavesgnen 3(3-0-6) -
(Customer Satisfaction Management)

2303409 miaaﬂLLU‘Umm&ﬁamﬁiamﬂuqiﬁﬁ]ﬁmmmi 3(2-2-5) -
(Food Design for Commmunication in Restaurant Business)
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2.3.2) IBNAN1INNITINADINNT

WY FoAmn nuein | FvUsAunau

2343301 | M3afanaznsIANTIsnIauAugINeIms 3(3-0-6) -
(Branding Management in Food Business)

2343302 | wWinnssuuTsiaeilugsiaenms 3(3-0-6) -
(Packaging Innovation in Food Business)

2343303 | msdansgsiamsvieaiivndsens 3(3-0-6) -
(Gastronomic Tourism Business Management)

2343404 | nann1sgsnafnnIasunlsulyd 3(3-0-6) -
(Principles of Franchise Restaurant Business)

2.3.3) 3y enn153an1sgsnaddeade i

AU FoAn wiqein | 3v1UsAunau

2353201 | guavnssuuinisonmslugsialsausy faanens uazdafies | 3(3-0-6) -
(Food Service Industry in Hotel Business Restaurant &
Banquet)

2353302 | walulagfdnialugsiacdeadel 3(3-0-6) -
(Digital Technology in Modern Wholesale Business)

2353303 | myaframserieiusiinsnegsialugsiamdeadelng 3(3-0-6) -
(Network Building of Business Partners in Modern
Wholesale Business)

2353404 | mM3dmn1sgsnaunsulydlugsiafdeadioln 3(3-0-6) -

(Franchise Business Management in the Modern
Wholesale Business)

3) nuaITNANES UnAnwideIdnwITEIUBIAITIENLES 91U 6 Wedn
UnAnwiraiursaideniiousieiinlaaouluaartunisinnistdgyn

aoUuaaudnwdu lnedesldsuanuiiugeuainenasdiivinm
vall Tusedymnivivesaatunitydeduneu auvAauisaeydfliinAnwiamedeuly

183w ule lnsaenadesiuAnen nvesisounazinnigiunisinnisiseunisasy

a
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6. AMD5UNYIINIYN
1) nuadvdnenaly

1.1) vundnanwalvasiviadu (PIM)
1010101 mwlneiiNenisaeanslugadaia 3(3-0-6)

(Thai for Digital Communication)

AyrUeAunau : laid

(Prerequisite Course: None)

nsdeansientwl asemlunisdears nannsuarguuuunsiiausegaaiieassd ns
Anseifuans mslnfulssiunnnisiluazmssiu maaeslasedes iem uaznisdnddudeyaiiie
M3we MseenuUULazdmidethiaue sinwelunmsiaueianslitides arem AR LAZYATNAIN AT
finn1sta13es Msyalduiin nisiesanseses Mseduse waznslduduanuvana nasnIunsidoude
Aa MIBeuTes nsdeuiionsieasensifaus

Language communication; communication etiquettes; creative presentation theory and
patterns, message receiver analysis; the practice of capturing the main idea from listening, and
speaking; speech layout, content preparation, and speech sequencing; designing and producing the
media; presentation skills, intonation, eye-contact, verbal message, and personality; the practice of
storytelling, persuasive skills, negotiation skills, debating, and expressing opinions; writing summary,

report writing, writing for artistic communication.

1010102 Ufwrdayariianiientsdanis 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AyrUsaunau : laid

(Prerequisite Course: None)

LWIANYDINVING I BLMID9ANTTIA AT TULUUNSISBUSAUANTSENU SEaun15ala5e (Work-
based Education) SadnwaitlyanAtmlifionisassindanislidewdu Andu vy whfausssu
wardnAugNABd 9385530 lUNTINNULAEANUSURAYO UADAUIBILA T AN TAIUTTINDIANTLAENIS
Usuilaonndosiuimusssufiunandng nnsildnsiuuazanugnitusiessdns navgiiuaznnzgniy
AABNTUNITINUNULALNTATNALARTINDE 19T AUAY

Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility for
oneself and society. Defining organizational engagement; leadership; supports. Planning for a

successful work-life balance.

L4
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1010103  adinFansiiansiinsziuazindula 3(3-0-6)

(Mathematics for Analysis and Decision Making)

AyrUsAunau : Laidl

(Prerequisite Course: None)

wuAndsadiamanswazada ndnnisuaziznmeadamansitunldndneu uaznaila
nsUsegndldludinu sy mnuvaneuasdunouresnsruun1sAniBinTegy madanisdaduls
N13AAININENIIAATINTING NTEVIUNTIWIMANE N193ATIERYRANUAUNITUSENOURITNTUBWIAN
naonunTneiteyalunsdndulaifionddam

Mathematical and statistical concepts; mathematical principles and methods applying
for answers and techniques of applying in daily life; definition and process of analytical thinking;
decision-making techniques; critical thinking; logical thinking; reasoning process; break-even analysis

for future career; and data analysis for decision-making and problem-solving.

1010104 3dwalliafINa 3(3-0-6)

(Digital Citizenship)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

Ftwianadiondnuazuulimaluladidia Jyy1usehvg (Artificial Intelligence : Al) Tu
FAnuszdriu msdududeyaseulatinisiiviiiiude nnsiurinuasy (Fake News) nisldinaluladdsia
ofsvannuaneuaraiassn msldiadesilentsdudeyauazvihiusmiugdunuuesulal msliueundia
Fulunissinau nisudndofdviauarnindenldoseiiiansaugin nsldindesilonvaudoya
msaunuagiheusmiugBuuueeulat ngrnegsnssuesulat Avavsuazanunsevinfednsyuuy
9 q Masnwnnaasafovesteyavulanseulay nasaaumsthanusluussgndldiionsufofauly
BIANTEAY

Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and diversely;
data-sharing tools and online co-working; using applications for working; digital media creation and
using sensibly; online conversation and co-working; electronic transactions act; copyright and rights

awareness; cyber security; and knowledge application to operate in new organizations.
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1.2) NU2NANERSUIAITIN
1.2.1) ﬂ@:uﬂ’ﬂ%tﬁﬁ)ﬂ’ﬁgﬂﬁ’]i

1021111  AERUIMUSITIUINY 3(3-0-6)

(Thai Language and Culture)

Ayr0saunau : aidl

(Prerequisite Course: None)

mMsfnwmatanen ey SausssauUTUnTesdntlng nslinszsidninavesdaudidne
19 wardvinavesmwiiifinediny aruduiusseninamuiuTausssuluseiudiey Usenousae sedu
ASOUATI STAUBIANT SeAUUTEYA LagseAuaIna

A study of linguistic and cultural dynamics in the context of Thai society, an analysis of
the influence of society on the language, and the influence of language on society. The
relationship between language and culture at the social level consisting of family, organizational,

national, and international levels.

1021112 aelnelugiuznwisnslseme 3(3-0-6)

(Thai as a Foreign Language)

AyrdsAunau : laid

(Prerequisite Course: None)

nannsuagilninwgnisaunuintwingludinuszdriu msifiuyuiadnst mseenidedlyt
gndios M3l wazBouBeastlonfionsdeansiidalauiiuszansnm

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021113 wdnA¥IazMsinIEIng 3(3-0-6)

(Language Structure and Usage of Thai)

AyrdsAunau : laid

(Prerequisite Course: None)

lassainwine lnssadanensaluntwilve msldalassasinguruasyselon n1sldseu
a1 nstdnrwlneligndssminaniuguazaniunisal Jguinislinivilneludagdu Jimsien
nsldnw aaemaunsAnwuumauileuiudsawaenisldnnuinglvigniewnudnuaenwing

Thai language structure; syllable structure in Thai language; use of words; structure of
phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage; study

of guidelines for correction and improvement of the use of Thai language.
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1021114  msauesndesnielneg 3(3-0-6)

(Thai Oral Reading)

AyrUsAunau : Tl

(Prerequisite Course: None)

psdUsENOULAEVdNNITEUDBNLAsY aienziildlunsesntdss msfnufiRniseanidesls
gndesaiau msflinufiRnmsliiudedimneausuaumnevesiluuiuns  fdmwadensdoansli
WaUszansue

Components and principles of oral reading; speech organs; practicing correct and clear
pronunciation; and practicing the use of sounds appropriate with word meanings in various contexts for

effective coonmunication.

1021115  Adlne gidgyalne wazdmusssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

F8FInlne gidyyrlneainanude ad anuide andnduiulne wazusanniainusssy
waueene 9 nsuszgndauianudlaniyyiivewas tnusssulnelunisddudinuaznisuseney
9Tneg1iinuarANENT

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs and
various cultural heritages; the application of obtained knowledge and understanding of Thai
wisdom and culture for successful and happy living and careers.

1021121 aw1oengeluddInuszandu 2(1-2-3)

(English in Daily Life)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

AénY wardiuiiisitestunisdisedin lassaduuseleanvidainguiitonsaunuily
FinusedrTu nMedisuidessalndda nsuendiUszaunisaitesnuied n1581ueenidsseduni 13 way
Uslon masnaunisilafiedulannuanunaunueinudedivuary

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’ s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension using

conversations in modern media.
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1021122 awdsngululanadela 2(1-2-3)

(English in Modern World)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

NIRAUIANTTOULAYITINGY WUTINBENITe A5 N1587U WAZNITTYY NITLARIAIIL
Anuitu MIRBUAIAIY NSHaUNALUTUT AANY druau Tassadiamnennwiiiensdeas n1seenidesedng
gndes nisyagoaunuiludiavszdifuiiiennuiiuafouazsiudomnnisalluanissud 21
N9RTEINATIRIUSITUEINS

Developing leamers' English language competency focusing on listening, speaking, reading,
and writing skills. Improving learners' communication skills in up-to-date settings where cultural
differences are concerned; asking and answering questions, making conversations, having discussions.
Vocabulary and phrases used in conversations, correct pronunciation, and grammatical sentence

structures for any particular situation.

1021223 mmé’anqmﬁaqiﬁaLLazmsvT'mu 2(1-2-3)

(English for Business and Work)

AyrdsAunau : laid

(Prerequisite Course: None)

fdmi duan wazlassaienudainguilifetestuauendn msysannisnmsils msya ms
91U wazmadeumudangwlunuedn msvszgndldnudsnguluuuniivernvatefenuieauded
viuasy Msaguam MsuaniUAsumuAndiu mslideyastnagniios msldnudnguiiteujdususlu
N3 faeAIULSEmIuNTAAReN19EIRa

Vocabulary, idioms and English language structures related to careers; integration of English
listening, speaking, reading and writing in careers; application of English language in various contexts by
oneself via modern media; summarization and conclusion; exchanges of opinions; giving correct
information; using English language for interaction at work; and etiquette in the use of English language

for business transaction.

1021224  aredangeiiionIsiEuDegn1EE19ETSA 2(1-2-3)

(English for Creative Presentation)

AvrUsAunaY : laidl

(Prerequisite Course: None)

Adnyt dunu uarlassaielssloanudinguiiisadosduninitaue faw nsv way
wiugll nslfaunwinazetounmwilunisiiaue msinseidon wdainguiimeunsiulanssulad s
LaAIALANLTY A1591uRuLaEnadTlun s due nsEeediduient Tunsunisdiaue
mMsUszflunsinEusveInulLazgdY nasaaunsUszgndlideyanasdelvivaizauiuguuuunis
UlaUe0d 1985 19855A

Vocabulary, idioms and English sentence structure concerning presentation; numbers;
graphs and charts; the use of verbal and nonverbal languages for presentation; analysis of online English
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media; expressing opinions; presentation planning and strategies; sequencing of presentation contents;
steps of giving a presentation; evaluation of one’s own presentation and others’ presentations; and the
application of information and media appropriate with the patterns of business presentation via modern

media.

1021225 AMW1BNQUAATIND 2(1-2-3)

(Business English)

ydeAuniau : 1l

(Prerequisite Course: None)

msla nsyn N5 waznsilsunwSinguiionisiFeudnyinusisy Jaunvinazetau
M dvdunisindesiiaegwilusyansua Jymmsdomsmainmssmuazuuniensuily melnge
nsdl@nwiluiiunvesmsfadessisluaniunsaiivanviany

Listening, speaking, reading and writing English for multicultural learning; verbal and nonverbal

languages for making business communication efficiently; problem solving in inter-cultural

communication; analyzing case studies in the context of business commmunications in different situations.

1021226 aEdangERILED 2(1-2-3)

(English through the Media)

AyrUsAunau : laid

(Prerequisite Course: None)

fdtwi d1uru waglaseananwisangy Afetestuinuazdeyaludomary nsysannis
nsils Mswa N1381U waznslsunwIsInguaIndeUsEianeng 9 AsAAIL MATUANY N3
Anngiuvasiunvesriuazteyatnans naensunsuansanuAniiuieiumgmsaidAaludlagiud
Anduitalan

Vocabulary, idioms, and English language structure related to news and information in the

mass media; integration of listening, speaking, reading, and writing of English through the media;
interpretation; summarization; analysis of news and information sources; giving opinions about current

significant world events.

1021227  aendangeiionisadasausazduniuval 2(1-2-3)

(English for Job Application and Interviews)

AyrUsaunau : laid

(Prerequisite Course: None)

Adwid drunu warlasadienedange Aferdestuerdn miianuuinveuresiumis
1 uaznsasinsnu anuanansalunisesnidedldgndes nmswIsuduaznisiaiuyadnnniiionns
Funwalnu mMadassnsdumeaiiu nsenusznasvaiasnu mdeuaanedidnnseindiieating
U MsWigulseifge Tutanalianisnseniuunesugiuus o
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Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly; preparation and
personality enhancement for a job application; mock interview; reading of job announcements; writing

of electronic job application letters; writing of resume; and techniques to complete application forms.

1021328  21¥1BNHEEMTUNTHRUIANINTFIY 2(1-2-3)

(English for Standardized Tests)

AyrGenunau : il

(Prerequisite Course: None)

nUszasdvesnsaaunnsgulugluuusng o lassadiedeasuinunsgiuniwidinguuay
Tnssaden1sinna wadanisdanisian 33nsuaztemnnisadnsaey Mauinuenisilafedulaniny
dfey msilafiodulannuedraaviden msyaifiedoansludinysydrfutagyaiiedniny nmseuitedy
Taruddey wmadan1561152 M9deuusIens aseuaquAd waglieinsalntwdanguiiusnglu
UYoapuInNINIFIUNWITINGY RNHUINYeMB18InguaINNIsitedsy JAL1nsgIULUUTIReY

Acknowledgment of different purposes of Standardized Tests in the market; General
structure of standardized tests and their assessments. Time management; application channels.
Development of English skills; listening for the main idea, listening for details, speaking for everyday use
and discussion, reading comprehension skills, speed reading technique, writing for general purpose.
Vocabulary and language structures used in standardized tests. Practice English skills by taking a

simulation test.

1021231 awRuludInUszaiu 3(3-0-6)

(Chinese in Daily Life)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

dndnwsnudu drdwinazuszleainudesludindszdriu dninwenisilanaznisyn
nsuuziddosdiu nsuandiuiuuaziuay n1sueniunal n1suaniianig AADAIUNITITEUS
YUUFTIUL LA I USTTUIY

Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice of
listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling dates

and time; giving directions; and learning about Chinese traditions and culture.

1021232 A1wI3uLilagsiauIns 3(3-0-6)
(Chinese for Service Business)
AvUsAuneu : Tl
(Prerequisite Course: None)
AdnviuazUsgloafoafugsiauinig Bnaunuiniwiduiifeatestunisinnuniniu
AswustRAn el nsgevisdudi nrstnauelusludu nslusnissulnsdwinarnisdiszidu
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mMsaunuislimutiemdegnin Ussgndldnviusioaniunisaldaes nasnaumsiFeuiuussuly
MIALTIUEINT

Vocabulary and sentences about Service Business, practicing Chinese conversation related
to counter work in shops; introduction of products; buying and selling products; presentation for
promotion of products; provision of telephone and payment services; conversation for provision of
helps to customers; application of Chinese language usage through simulations; and learning of culture

in business transaction.

1021233  arw3uludtineu 3(3-0-6)

(Chinese in Office Work)

Ayr0saunau : laidl

(Prerequisite Course: None)

guusssudlonnazTausssuiu Adniuasyseleanorfuditna duntawazntifinng
SuRaveu Mstlnaunuiluaniunisaisiaswing 4 nsinmie nsdunivalanu nsveatau nswalud
Usea nsldmauauyuImensdmmg

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how to

leave work, how to speak in meetings, telephone conversations.

1021234  nwnIukilensdeansniagsia 3(3-0-6)

(Chinese for Business Communication)

AyrUsaunau : laid

(Prerequisite Course: None)

ArfniLazUszleaieaduni1sasamiegsne nmsdanuie nsdiauszyu n1sdnaue
HAnURURRRoUN1¥IT UM TAUSITURAZIUUSTINTEUTU AABAUNITAUNUIAINANIUNITAITIADIA1Y
USUMIN9GIND

Vocabulary and sentences about communication in the context of occupation Practice
conversations about business negotiations, making appointments, arrange meetings, presentations, and

trading etiquette with Chinese people.

1021241  awdisuanludInuszaniu 3(3-0-6)

(Burmese in Daily Life)

AvrsAunau : laidl

(Prerequisite Course: None)

Tassatreuasvdnlaennsal nsitauaznseenidesmudloundodty fmdiuayduuililu
FAnUszdriu msaunun msuendiwau fMiavuazanaliu nsueniudl paonTufdituguiiieadesty
ATYI9U
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Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers, numerals and

money system; telling about dates, months and years; and basic vocabulary concerning work.

1021242  mwnidisunniien1sdeasgsia 3(3-0-6)

(Burmese for Business Communication)

AyrdeAunau : laid

(Prerequisite Course: None)

AdviiAgdesfunisdearsgsia msaunuaeidisuiniiisrdesiunisdeansgsna 1wy
msiiausduduay n13luInig nsaeuauANFeINITYBIgnA Mstauelusludy nsidsudud
nsAuALA paenaunsHnUdRluaniunisalinass

Business communication vocabulary; basic conversations in Burmese language concerning
business communication, such as presentation of goods, asking customers in order to provide services to
them; customers services; presentation for promotion of products; changing of goods; and returning of

goods. role-play situations.

1021251  mwnaushudInlszaniv 3(3-0-6)

(Combodian in Daily Life)

AyrteAunau : 1l

(Prerequisite Course: None)

anwazlazlATEINAIULT dnINeT N150RNIEEIN¥IINT SNYIHATSNUTIS Aniuar Y
Usloailugiu finuensils wa ddwisazduauildluinussdriu msaunun nmsuendiuau Miavuas
anaiiu nsueniui paenTuA WL A esfumsyina

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday-life topic
vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and fundamental
vocabulary related to work.

1021252 mwwmlﬁan'ﬁﬁaaﬁqsﬁa 3(3-0-6)

(Cambodian for Business Commincation)

AvrUsAunou : Lifl

(Prerequisite Course: None)

AfmsiniAedesiumsioansssia msthiausdud nsliudnis msaeuauanudosnIsves
a1 nnstauelusludu nsdsududi wazn1sAududi nasnsunisinufRaunuiniswaslu
A0IUNTNINABY

Business correspondence glossary; product presentation, customers service dialogues;

inquiring customer's need, offering a promotion, and returning goods. Business role-play in Cambodian.

L4

an1UunN1sIRNITU AT 42



1.2.2) ngudinuazdennuisaugy
1022211  uywdwaINdia 3(3-0-6)

(Multi-Dimensional Humans)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

MsUaIMIANLEF LY BAIERSaE19YsAINN1T WuIAa Anude Usugyuaznsldmawa
Usgdmans 155nssu AavzuaznussmfindenasuisAnvosyudlidanuuandie aasnauld
NTAANYY wazanIuNITIA0Y

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and reasoning;
history; literature; arts and culture that blend human’s ideas to be diverse; and the uses of case

studies and simulations.

1022212  AUSNLAZAUNUSAIN 3(3-0-6)

(Love and Relationships)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

Winwen1sidndeay N1sUsud n1sasianudseivla nisiauiyadnamanelukazaieuen
INIMBIFUNUSAIN N15a5 1Az TNYIAMUFURUS A2NTnUTELANENG 9 WU ANTNYIR AEUD
WsTANER3s warnsinaues nsadieaseund Srsam saensunssuietuanuUAsuula

Social skills; personal adjustment; how to make first impressions; internal and external
personality development; psychology of interpersonal relationships; building and nurturing
relationship; different types of love, for example, love of one’s country, relision and monarchy;

self-love; building a family, friendship; and coping with changes.

1022213 3lanndnq 3(3-0-6)

(World Wide Perspective)

AyrdeAunau : laidl

(Prerequisite Course: None)

denulangalagiu anusiulionazanudandsseninnguusena nsdediasiasugnaveding
91@eu lan LwiRndnvueIuLazanvuzanzauludnulantagiu deulvewasfausssuneldnssua
TamAind aaeasumsiasuiasweslanlugafiva

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.
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1022214 Aawndon MINAILI wazANEIBY 3(3-0-6)

(Environment, Development, and Sustainability)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

LARAIAGEN IRAILT wasmnen s Tidedu (Sustainable Development Goals:
SDGs) LA5gA¥INM (Bio economy) LAaswgAany gy (Circular Economy) UagiAsugna #1787 (Green
Economy) n138y§n¥uagnisdanisasuandenlufiu i1 onia nziauareisils nansznuvesnis
Wasuulasnmsiaudedinuuazauinde wrummaqﬁfﬂﬁﬂmﬁgﬂugmmm{]ﬂLﬁmqﬂﬂal,l,asam%ﬂ
nMedanusodeuindey

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development to
the society and environment; students’ roles towards the environment as an individual and a

member of society.

1022215  UNARIIOUIANGUNINA 3(3-0-6)

(Miracle of Good Health)

AyrUsAunau : laid

(Prerequisite Course: None)

AMNAAYvedInniedIn Jymavamvesaugatagdu nsusziduaunin Waiuinig
wﬂﬂﬁ’]uiwmﬁlLL@%?}MT&]‘U@&@JHEQ Iﬂsnmmil:ﬁazjsumw NMIAUAFVNINIA N5BBNMAINNY nsldeuas
prdedluTinUsydniu saidanedeutuguam enufrvindnemangunim wazaemansoraete

The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage; the

environment and health; the evolution of health science; and anti-aging medicine.

1.2.3) A§UATIANITUATUIANTTH

1023211 wundeulygradimil 3(3-0-6)

(Panyapiwat GO)

Fulsdunau : 1l

(Prerequisite Course: None)

anuduan ngniininisiaunainden Vinvsuazmaiianisidunanndey n1sinuuindeutile
AUINEEN1TUKLLaENSARFUTT993RY wuIfauINdauAUNITIANITNITRY AITYTUINTT
iy e Tuendmnndewitensiiiudinuasmaviien aaensuvsndeufuilygusziug

e

e =

Backeround, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial management;

the integration of oriental wisdom via GO for living and working; and GO and artificial intelligence.
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1023212 uIANTIUNUNISHAIUIAMAING IR 3(3-0-6)

(Innovations and Quality of Life Development)

Ayr0sAunau : Laidl

(Prerequisite Course: None)

ANUNNEY AUFIAY WarUTELNNUINNTIL NMIAALTIDBNKWUY (Design Thinking) N139ANTS
nINgAun19Ugey ANUNLIBVBIAUAINTTN LUINNNITRRILIAUAINTIAFIEUTANTIN AABAIUATT
aassruInnssufiius: lemineTinmy e

Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality-of-life improvement using

innovation and innovation for human benefit.

1023213 A153ANINTTRURETIN 3(3-0-6)

(Financial Management for Life)

AyrdsAunau : laidl

(Prerequisite Course: None)

NM39URUNTRUMNTTE nsan1snsiuiioTaguszasdlaniy nsdnisuganay
wlsyanudINyAna N1599Y NNTALU NSUTE AMILAEY BAZNANBUWIL N1TIIUNUATAANIINITRY
Wiedin Fuldaguuuusing 9 nagnsnSiuldyanasssun waluladfumsiulazanuvasnsdts nasnau
mMsdamaninenssunaazyanaiion A iy

Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budsgets; savings; investment; insurance, risks and returns;
financial credit planning for life; various types of loans; personal income tax strategies; financial
and security technology; and management of time and personal resources for sustainable

prosperity.

1023214  m1sdan1sgsnagall 3(3-0-6)

(Business Management in New Era)

AyrdeAunau : laidl

(Prerequisite Course: None)

BsFugshaFoimuigsislnl BSussiuuazassorvssalunisdniugsfa nagnsmsduiu
g3f9galil N1599NLUUAUKUUNIIGIAINITITYlaNIduasimuIgsna n1sasrausetanialalunisilu
fusznaunis nsdnlasiaineesdnig nmsdmsihunugsia inveisndudmniunisdounnugsiaiasudou
wazUszaunadnse madanisdnauslasenislitnamu nsdfnvuieafunsianisedisgusznaunns
Tumnegsia

The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to become
an entrepreneur, organizational structure, crafting a business plan; skills required for building a

successful business plan, investor-pitching techniques, and entrepreneurship case studies.
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1023215  waluladfdvaiion1sineu 3(3-0-6)

(Digital Technology for Work)

AvrUsAunaY : laidl

(Prerequisite Course: None)

Waun1svesnaluladidna nisldreufinmesifienisAiuan n1seenuwuudulnnsiin
(Infographic) sankUUAIMAREUNI (Animation) waznisadisdeUszay (Multimedia) & oediu n1sld
inseaiieluniseaniuunaunudafivdeya ensuia Sinsev wanadeya uazmninausdoyaly
sULUULATUBSA (Dashboard) Wnuninaisla LHUAIMATNTE8 nasnsunsidinaluladifients
Ansiedesns uaznmsUszasmnslnasinuaiette (VDO Conference) msltimaliladAdiauuszuunanst (Cloud)

Development of digital technology; computer using for calculation; infographic design;
animation design; and basic multimedia creation; data management tools for data storage; data
calculation; data analysis; data interpretation and data presentation; dashboard; Pareto chart;

scatter diagram; communication technology and VDO conference; cloud technology utilization.

2) NUINIVUINE

2.1) NHUAVIMNUFIN
1101111 msdanisgsnanisAnasislvadlugafdna 3(3-0-6)

(Modern Trade Business Management in Digital Era)

AyrtsAunau : laidl

(Prerequisite Course: None)

WWIAA Noul) unumiazUssinnvesssianisiadelvdlugafdvia nsiesganiniindey
negshansAmadelnd nsimuanagnsgsianisaadelnl nislunalulaguldlunisaniugsia
AsUSMISTANISAUAT MIhnseRiadine nsesnuwuudunitsuenwaraialy nsanededudn
mMsuimsdanmsideysanmsiuduuuesulatuazoonlavlusuuuunsdeasuaetesmng madansue
msdeansnisnatn mMsUssgndliiaietedinuesulatiiiensdnnisssiansadilyel nsdfnw

Concepts, theories, roles, and types of modern trade business in the digital era; the
analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of
location; designing inside and outside store; planning story layout; integrated online and offline
stores management into Omni channel; sale techniques; marketing communication; an application of

online social network for modern trade business; case studies.

1101112 A5AAINAING 3(3-0-6)

(Digital Marketing)

UeAuniou : il

(Prerequisite Course: None)

NTIATIENANIBUINSDUNNNTAAINAIT TiaTreringAnssuguslaa dvuanguidivung
yamInan n1sadauusudlugaRdvia nisiauimanaindadon masenuuunismatmsumediuled
uavdedsnuesulall mafmuinsnaasudusigieues nagnénisnaindioiaiesiiodum madenass
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nanfausitiionis n1sUszendldesdaiuinismainddsiasluuuiivainvaneiiieatregsisesulall
waznagnsn1siiszRueaulal n1seanuuuNagnsnIsnaInfIva n1sUszdiunanud15aveIN1IRaIn
AIvia maspaudsesTILluNISINIIRaInAdYia

Digital marketing environmental analysis; consumer behavior analysis; determination of the
marketing target group; creating brands in digital age; content marketing development; marketing
design via website and online social media; marketing development via influencer; search engine
marketing strategies; selection of products for sales; applying various models of digital marketing body
of knowledge to create online business and online payment strategies; designing digital marketing

strategies; evaluation of the success of digital marketing; and digital marketing ethics.

1101113 anstgyTuaznisRuiilanssanisgsia 3(3-0-6)

(Accounting and Finance for Business Management)

ArdeAunau : laidl

(Prerequisite Course: None)

yanmsnetiyd nsleeilarduuiuududiiion1siunsAIng MINaELLTENS
AUANAMIALS NI TRUN Uy UIsY nsianurasturu MTIATIZRUAIYL AADAIUNTS
AinnesifeyanienstiyBuasmstuiiensusediudindulaniegsia nsdfinm

Principles of accounting; analysis and calculation of product costs for determination of
selling prices; planning for risk control management; working capital management; sourcing of funds;
capital budgeting analysis; and accounting and financial statement analysis for business decision; case
studies.

1101214 n1s3ansladannduaziaglgauniu 3(3-0-6)

(Logistics and Supply Chain Management)

AyrtsAunau : laidl

(Prerequisite Course: None)

LUIAA Nufkarnagnsaiunisinnisiadafnduasiicldgumulugafdsia niswensal
MMTIUHUNITHAR NITAIUANANAN M3¥ansauAIAIRILar M SIRNSASIEUAT nsdensiaiing
n5dnie sruvasaumakazaluladlusasldgunu suuuunsouds mavudstuuau waluladnis
AN1TVUES NIAFANE

Concepts, theories and strategies of logistics and supply chain management in the digital era;
forecasting;, production planning, quality control; inventory and warehouse management; location
selection; procurement; information system and technology in supply chain; types of transportations ;
cross-border transportations; transportation technology; case studies.
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1101215 n139ANT3RANTSUAsNINENIUYudlugARdva 3(3-0-6)

(Organization and Human Resource Management in Digital Era)

ArGenunau : il

(Prerequisite Course: None)

WWIAA NOEY LAENANN13IANITBIANITTIND NTUTMTIANITANIU naNsTTIAUIAULAY
ANuURnveusadinN TausTTIeeRnTT Msdnnisnsdsuulataznisianisanudedugafdia
n1suImIninensuywd InInenisuimsyaaa nsuiledgymiluaniunisalanidu dnvedniu
AANALTNUAINAUALLINUAIGNT AL ANUANAALATINKAZNTYINNY UagnIalfinw

Concepts, theories and principles of business organization management, team
management; good governance principle and corporate social responsibility; organizational culture;
change management and risk management in digital era; human resource management; human
psychology; problem solving in crisis situations; skills for international and regional labor market;
leadership; the balance between life and work; and case studies.

1101216 Lﬂwgmam%l,ﬁamsﬁﬂnﬂiqiﬁa 3(3-0-6)

(Economics for Business Management)

dsAunau : il

(Prerequisite Course: None)

VANNITIAATYIAIENS N153ATI8NUaIAgUNIU NMSHEARALAUNUNITNER dnuazlaswaing
YIMAIANIIgIR WAL IATIgANAns e MuATIAYY RuATa WinuieuaraMINNILATYEA9N
Uszgndlfludinuszdriu msuimauazdnnisulsuigvesniaigiionisdndulanisgsialudenuidsa
nIANEI

Principles of economics; an analysis of demand and supply; production and cost; business
market structure and economics for pricing; digital money; an application of economics overview and
purpose in daily life; a management of government policy for business decision making in digital

society; case studies.

2.2)  nguIvenUeAy
2.2.1) Fvnenvsfu
2302101 m'imﬂLLazmmig'lumiu"“in'lﬂuﬁqiﬁ%mwﬁ 3(0-6-3)

(Sales and Service Standard in Food Business)

AdeAunay : il

(Prerequisite Course: None)

#énNN9TIBLAENITUINTG weRnssuduilan nszuaunisdadulavesuilng duneunisune
waznAlANISUNAUDAUAT N15TATIZIRNITVIY N1TUTUISTUVIY 9385550v031NU1e UJURNITUNEUD
dufn N3v1e wagn1susns nsunledmiamgnt nsaguuassedueenviy NSUINITNaINITYY

Principles of sales and service; consumer behavior; consumer decision making process; selling steps;
product presentation techniques; sales analysis; sales team management; salespersons ethics; practice of product
presentation, sale and service; unforeseen problem solving; sales summary and report; after-sales service.
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2302302 nguusuasdateRudmiugsnaemis 3(3-0-6)

(Food Business Laws and Regulations)

AvrdsAunauy : il

(Prerequisite Course: None)

ﬂg%m%m‘dismﬂimamaamﬁaﬂqjﬂ’]iwammmi ﬂg‘wma‘ﬁ'Lﬁﬂﬁ%@dﬁUﬂﬂimamaﬂwﬂs nf LY
Aenfuaniuiindnemns ﬂg]‘wmaLﬁ'mﬁ"umiqmﬁmaamuﬁﬁ?’mmEJm‘Vm ﬂgmmaﬁmﬁummgmﬁuﬁw
nuns ngvsneiieatunisduasesiuiinn ngraneeatuanuiuiafenaudemeiiiatuanaudiill
Uaonds ngurunensnddunistygn 1105514919155 119U s ﬂgwmaﬁﬁmsﬁmﬁ’umﬁ@é’?&qﬁa
913 MhgnuiRntestungmnouastosfudmivgsiaems

Thai laws and regulations along food supply chain in Thailand; food laws and
regulations; laws related to food manufacturer; laws related food store sanitization; laws related to
agricultural product standards; laws related to consumer protection; laws related to product
liability; laws related to intellectual property; international food standards; laws related to food

business establishment; related departments of food business laws and regulations.

2302303  msdantsiveidudusznaunisgsiaamnslugadiia 3(2-2-5)

(Food Business Entrepreneur Management in Digital Era)

AyrUeAunay : il

(Prerequisite Course: None)

Aaudnuwazufuszneunisgsiaomistuganavia JUkULgIRaemIstugARIa N13319unu
NAYNENIINAINNIIGINTBIMNT NITRULAENITUYT N13AMUANTHEINTUALINITINIEIAU NITIATIEY
anunisal msdanstgmiawzwi madamadonldimaluladfdviaiimunzay uwisuledgiiaems
N133nukugsAaems Tassudumsilugusznaunisgsiaeims nguineuasdenualunisdy
HUTENBUN133INAMNT TesssudmTugusznauns

Qualifications of food business entrepreneur in digital era; types of food business in digital
era; marketing strategy planning for food business; financial and accounting, the determination of
resources and manpower; situation analysis; responsive problems management; selecting proper digital
technology technique; food business franchise; food business planning, food business entrepreneurial

projects; food law and regulations for entrepreneur; ethics for entrepreneurs.
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2302304  msIen1suInnssulugsiaetms 3(0-6-3)

(Innovation Management in Food Business)

AyrGeAunau : hidl

(Prerequisite Course: None)

ANUAIAYLazRLIANYRIINNTTY kil tuwTanTIulugsAaems Ussinnvesudnnssuly
53790113 JumeunIRALINANSuTe s ningaunialygy nadAny UftRnisaiuasdaden
wuIAnUTRNssHlugsAeIms nsimuIndndugie1nis nsuseiliuaunInemsalgUssamduda
mavageunsgensuveauilan nmsieszinulululinigsiavemanuuinnssy

Essence and concepts of innovation; food innovation trends; types of food
innovation; steps of product development; intellectual property; case studies; practice of idea
generation and selection for food innovation; food product development; sensory evaluation;
consumer acceptance test; feasibility study for innovation.

2302405  A15338FINTDNNT 3(0-6-3)

(Food Business Research)

AyrteAunay : il

(Prerequisite Course: None)

nsfuaU sz uiddglutaatu msfvusdonddeiifedestuiunliugsivems
nsdufuteyaliivinisanuvasdoyaiiundefie mstmuainguszasdiniside nseunuiAnuarisnig
fudumsids msnusuteya nsdenldainfivnzaulunsinsgidoya nsulanadeya eauuas
asunan1s3dy Mmadwanluldlugdynisuarssia

Research for the current issues in food business; research problems statement related
to food business trends; searching for academic information from reliable resources; setting
research objectives; framework concept and research methodology; data collection; data analysis
by using suitable statistics; result interpretation; reports and conclusions; academic and

management implication.

2.2.2) 3WNNTTIANITIINABNNS

2342101  MSIANITIZUUAMNINLALANUADANEATLDINNT 3(3-0-6)

(Food Quality and Safety System Management)

Funlsdunion : laid

(Prerequisite Course: None)

MANN1IAIVANLELNITUSEIUANNINVBIDMTRDAYI g UNIL Useinnvasdunseluaims
nMsdanisuaziiengianuidesvesiunsisluemns 1nsguavudnvaue Aflunsndne s wdninaueinig
UfTRTRlumMskanews vinmsesiureimslinneisunseuasqeinginifesmuau matndesemms
wesgrulunsinnisanulaeadsemsszauaina wuneuualunsussendldszuunisdnnisamnin
wazauUasafoemslugsionmns mihsnuiiieadestuszuununinuazanudasafofiueims

Principles of food quality control and quality assurance throughout food supply chain;
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types of food hazardous; management and risk analysis for preventing danger; Good Hygiene
Practice (GHP); Good Manufacturing Practices (GMP); basic principles of Hazard Analysis and Critical
Control Points (HACCP), Food defense international standards for food safety managemant;
guidelines for the application of food quality and food safety management systems in food

business; related departments of food quality and safety system.

2342102 msdantsiavuinsilegsivems 3(3-0-6)

(Nutrition Management for Food Business)

AvrUsAunau : laidl

(Prerequisite Course: None)

anunsaldulnruinig Anuddgyvedlavuinissessivemns aAnuddiulasuinisi
Lﬁmﬁ’ummﬂﬁaqﬁumwﬂizm‘mm"m6] NIATUIUNANIULAZEI1T91NTIULAAE T NTINUHUIIIAITINT
Tuwsiagy193y 28N91913 WeANIINN1TUILNABIMNS N15UTENBUDIMNIIUMENIATUINTS

Nutrition situation in Thailand; the importance of nutrition in food business;
knowledge of nutrition related to different types of healthy food; calculating calories and nutrients;

for daily usage; across the life cycle; food labels; consumption behavior; nutrition principles for cooking.

2342203  msInsIngAunazmalulagnisudszuenis 3(0-6-3)

(Raw Material Management and Food Processing Technology)

ArUsAunau : laidl

(Prerequisite Course: None)

Uszmmaﬁmqﬁuﬁiﬁiﬂummﬁmwmslﬁaqﬁu nsideudevesonms msdanisingiv
wnMsauexs1s wiAlulag N1sulszUens vdnmsdenldussyiaeimusiiaveemns wanineienmulsy
msafrsyaruiinluingiu nszviunisBnoignisiivine Ujanismswieningiu nmsaueuenis
wazN1IUIzUeImIg

Types of raw material in basic food production; food deterioration; raw material
management; principles of food preservation; food processing technology; principles of packaging
selection for each food type; processed food products; value creation for raw materials; process of
extending food shelf-life; practice of raw material preparation, food preservation and food

processing.
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2342204  M3IANTIINLYRUNIUTLGINDINNS 3(3-0-6)

(Food Business Supply Chain Management)

AyrGeAunau : hidl

(Prerequisite Course: None)

Walggunulugsiaems winAnveen1sinni1svlgauniu 89AUsEnouveInIsInNIse
Tegunulugsiaomns ssuuledafndlugsiaenms nsdateuaznisdaiu nsdanisssuuaudiaseds
msfnsdedeaisuaznisianistedoniou n1snsivaeudeunduresdudi n1sSendududi n1sfiansmn
FoINNNTEAINAULALELAT NMIUssyndwmaluladansaumna

Food business supply chain; supply chain management concepts; components of supply chain
management in food business; logistics system in food business; procurement and storage; warehouse inventory
management, communication and complaint management; product traceability; product recall; consideration of raw
materials and products distribution channel; apply information technology.

2342305  n13IaNTsRUUlugINIMIT 3(3-0-6)

(Cost Management in Food Business)

AyrusAunau : il

(Prerequisite Course: None)

anufidesiuierfumstanistuny Yssanvesiuny dndauvesiunu nsfadunuemis
LagLASaIR NMSFINUATIANNE NMSUSTUINNTEOATY mﬁmiwﬁﬁgmﬁmqu mm’mﬂmﬁunu’?@]qﬁu
NIAIUANAUYULTINIL NTAIUANAUNUAIIHER N1IATUANALNUALAARSILaEN1sYUEY NtlAnw

Basic knowledge about cost management; type of cost; cost ratio; food and beverage
calculation; price setting; sale forecast; break-even point analysis; raw material cost control, labor

cost control, production cost control, inventory and transportation cost control; case studies.

2342151  nsseuinalfianiunisianisgsiaemis 1 3(0-40-0)

(Work-based Learning in Food Business Management 1)

AyrUsAunau : il

(Prerequisite Course: None)

N1IRNUUANIIAIUNITIANITFIATDMNT UINTFIUNITIINNUTZUUTIUAMATN UNUIMKAE
st fivesndneudunazuandes unsgiunisuinisgnd nsuimsianmsgnétasuuuueenlatuas
poulal nsmvuadnunegluniseng ﬂ’]iﬁﬂLﬁU‘sﬁaHaﬁLﬁﬂ?‘ﬁ@ﬁﬁ‘Uﬂ’]i“ﬂﬁﬁJ N19aTULAZIIEIUEDAYY
nMaguaanLIndeuLaraIaenfsvesmelui ngmaneilowu UfiReuednedie Sanufuintey
odndaain uanwenddnunridoveanmsienidudiy

Systematic work practice on food business management; work standard of the quality store system;
roles and duties of the store staff and cashier; standard for customer service; customer management both offline
and online; sales target setting; sales records keeping and retrieving; sales summary and report; supervision of the
environment and safety inside the store; basic knowledge of laws; cultivate self-discipline; responsibility; integrity;

the character of teamwork.
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2342152 nsspuinnalfiaaiunisianisgsnaemig 2 3(0-40-0)

(Work-based Learning in Food Business Management 2)

AyrGeAunau : hidl

(Prerequisite Course: None)

nsinUFUAnseunnsdanisgsivemnsedradussuuluanaudszneunisiieatunns
wuzthAuA1omg nslidoyaduiusziane1s mawisn n15vsLazuInNTaudoIms MIdadum
wNIENgu NMsInnsanInwIndeunislui aAnuvasadeeimisuavssuudseiununmlugsieeims
UftRmuegeiide farmiduiiaveu dedndqain wanseoniednuvazidovosm s

Systematic work practice on food business management in food enterprises related
to food product introduction; providing information on food products; preparation; food product
selling and service; specific product ordering; store environment management; food safety and
quality assurance systems in food business; cultivate self-discipline; responsibility; integrity; the

character of teamwork.

2342253  nspuinnalfiaaiun1sianisgsnaevig 3 3(0-40-0)
(Work-based Learning in Food Business Management 3)
AvrUsAuneau ; 1aidl
(Prerequisite Course: None)

1Y)

mi?;lﬂﬂgjﬁ’amiﬁmmﬁmmsﬁﬁﬁﬂmmiaEJ"NL‘TJU?%UUTuamuﬂ%ﬂaUﬂﬁiLﬁ'mﬂumia’m
WHUNISRER NS2UIUNTNEAGUA1D1M1T NM5TALAUEIMT N15UT599IM15 NMsdtaueImstaleduilag
og19Uan iy msldgunsaiuazldimaluladlunisuussuomisimuzan Yiuanueg siite danu
HURinwou Fedndqain wanseeniednuvazidovosmsvhaudui

Systematic work practice on food business management in food enterprises related
to related to production planning; food processing; food storage; food packaging; safe delivery of
food to consumers; using of proper equipment and food technology processing; cultivate self-discipline;

responsibility; integrity; the character of teamwork.

2342254  nspuinnAlfiaaun1sianisgsnaevis 4 3(0-40-0)

(Work-based Learning in Food Business Management 4)

AyrGeAunau : hidl

(Prerequisite Course: None)

nsiiniRmadnunsiantsgsfsenmsegadusruuluaniuuszneunsifientunisinde
N395395U M3daNU Msdaes n1silndne ngmineuasdedsdudmsugsiaoms UjiRnued1aiiive
frnufuinvou Jodndaain uanseendsdnuausddeveansviruduiiy

Systematic work practice on food business management in food enterprises related
to purchasing; inspection; storage; arrangement; disbursement; laws and resgulations for food
business; cultivate self-discipline; responsibility; integrity; the character of teamwork.
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2342355  msspuinAUuRaIuN1TIAN133sieImis 5 3(0-40-0)

(Work-based Learning in Food Business Management 5)

AyrGeAunay : hidl

(Prerequisite Course: None)

nsinUFURnseunnsdnisgsivemnsedadussuuluaaudszneunisiieadunns
muANAuMARgs Msnensalsenvielugsive s UjtRnued1aiiive fanuiuinveu Jodndaade
wanseonianwrdduvesnsvhauduiiy

Systematic work practice in food business management for food enterprises related
to inventory control; sales forecasting for food business; cultivate self-discipline; responsibility;

integrity; the character of teamwork.

2342356  MssEuInNIAURUARIUNITIANITIINAEIMNT 6 3(0-40-0)

(Work-based Learning in Food Business Management 6)

AyrusAunau : il

(Prerequisite Course: None)

nsndfoAnisaiunisianisgsiveimsedrnduszuvluaaiudsznounisiieady
nMsdanssuuienans madanisminenslugsieims UfiRnued1eiide Sanuiuiiaveu dedndaain
uansoenieanwarddevosnisihauduiy

Systematic work practice on food business management in food enterprises related
to documentation of system management; resources management in food business; laws and
regulations for food business; cultivate self-discipline; responsibility; integrity; the character of

teamwork.

2342457  nsspuinalfianiun1sdanisgsiaeivns 7 3(0-40-0)

(Work-based Learning in Food Business Management 7)

ArUsaunau : laidl

(Prerequisite Course: None)

nsfnUfuRnmsiumsinnisgsisemsegraduszutluaniulsznaunaifeafunmsuims
IAN1555199115Ma8ANILERUNIY NTUINITNANITANTUI N19RTIAADUNIATFIUNTVNIUYDIT Y
nsdoanstoyanielufuniniuveshulasmsuimsiinanuneludn msdavilasanuidsidoudly
Taymanelufmuaziiausnuimaiauinagnslugsnaoims lngysannisesnnnuiang 4 luniangul
LazannsinUFOR UfvRnuegreliite flanusuinvou Sedndqasn uanseeniednuarddovesnns
vhaududiu

Systematic work practice on food business management for food enterprises which is related
to business management along food supply chain; performance management; checking the working
standards of the store; internal communication with store staff and in-store team management;
development of research projects for store problems solving and presentation the development of food

business strategies; cultivate self-discipline; responsibility; integrity; the character of teamwork.
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2342458  nsspuinAUfURa1uN1IANIs5sRaIMis 8 3(0-40-0)

(Work-based Learning in Food Business Management 8)

AyrteAunay : il

(Prerequisite Course: None)

M iRnsfumsdianisgsirensegnalussuuluaniuussnaunisludumisimiinny
WewIeuenundenlumaidugdanisin mevinlassmiddeiifedesiumsiamsgsise s eysannis
p3AnugA 9 lunanguiuazannsiln§Oa UjdAnued1aiite Saiusviaveu Gedndgain
TRnasnszwaziantoaniadndriinluanugnsies

Systematic work practice on food business management in food enterprises as a chief to
prepare for being a store manager; projects related to food business management by integrating various
theory knowledge and practice; cultivate self-discipline; responsibility; integrity; the character of teamwork.

2.2.3) 3y 0nN1353nN13§sNaRIdsemsadielnal

2352101  N15IANNSHAAANINIMTUAZNITUINTIUgsNaAdeaieTn 3(3-0-6)

(Food Product and Service Management in Modern Wholesale Business)

AyrGeAunau : hidl

(Prerequisite Course: None)

Uszlnnvemdndneiemisuaznisusnislugsiandadelui n1saiuaugunInLazaI
Uaoafoons udnnisulszundnsasionnadesiu audmalasuims aainlasuinig n1sdafuing
waznI1sAsanINNandwe e1gn1siuinvnandugiomis sukuunIsuinskagnsiadminendn Suel
913 NIUANY

Types of food products and services in the modern wholesale business; quality
control and food safety; food product processing; principles nutritional value, nutrition labels;
storage and preservation of food products; shelf life of products; type of food services and

distribution of food products; case studies.

2352102  msUfuRn1sdudlugsiadndeadielns 3(0-6-3)

(Product Operations in Modern Wholesale Business)

AyrUsAunau : il

(Prerequisite Course: None)

FufngundnfasiemsuussUuazaudnguililie s viavesussgiamidmivaudly
ganafdsadiela nsdiinwn UfURNIaN1sauA nsdndesdudi msdnnusnwdudi nsvieuaznis
Wnaueduinudszinngnanlugsnacdaislvl nsaiuauaua ez suInsiangdmivaunngs
wanAusTe M suUsgULazAuAnaulsle1ms

Categories of food and non-food products; types of packagings in modern wholesale
business; case studies; practice of product handling, product sorting; item storage; sales and
presentation of products by customer type in the modern wholesale business; quality control and
specific services for processed food and non-food products.
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2352203  AsUfUANIsAUAINgNamTanlugshaddeadialns 3(0-6-3)

(Fresh Food Product Operations in Modern Wholesale Business)

ArUaaunau : 1l

(Prerequisite Course: None)

duAngundndmuaieinisanlugsiamdeadelnyd ussydadidmivdunindueimisan
N59nN15AUAIAIRSY NTEANYY UURNIsIREsdu mdanusnwdus nsvstaznisiiausdunn
mudsziangnenlugsiacdsadelvgd nsaivauamnInLaznsUSMslamzdmsududiingueisan
maufladymiidedulumssmieaudnguomisan

Fresh food product operations in modern wholesale business, packaging for fresh food
products, inventory management; case studies; practice of product display, product storage; sales
and presentation of products by customer type in the modern wholesale business; quality control

and specific services for fresh food products; unforeseen problem solving for fresh food products.

2352304  n1sdansAuAnAdslugsnadndeadelnal 3(3-0-6)

(Inventory Management in Modern Wholesale Business)

AyrUsAunau : il

(Prerequisite Course: None)

AnudgnsIansaumasadslugsiandadelvd uwimadunsuimsauanindslugsie
fdsastelml ufidafivvesnduarany nisnefindedui nMInsesy Mataiu Matades madnee
N13AUANUSUIALALANNNYBIFUAT N1TATIATUKATNIINTIVADUANUTRIAUYRIEUAT N15ARTMNeY
Fuainds szuumeluladansaumadmiviansdumainds mlneideyaanssnudumandaie
Tlunsinnisgsiamdeadelua nsdifnw

Importance of inventory management in modern wholesale business; guidelines for
inventory management in modern wholesale business; warehouses storage; warehouses planning;
receiving; storing; sorting; disbursement; quantity and quality control of goods counting and monitoring
identity of goods; inventory disposal; information technology system for inventory management; data

analysis from inventory reports for using in modern wholesale business; case studies.
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2352305  n1ssndedudlugshaddeadislus 3(3-0-6)

(Purchasing Goods in Modern Wholesale Business)

ArUsaunau : laidl

(Prerequisite Course: None)

ndnnisdadouaziamaudlugsiaddsadiolu nsdmdendudaudseinnuesgndn
AsTUIUMIIngeuazinmand ﬂaEﬁ/léﬂ’]ié]’jﬂi’]ﬂﬁLLaﬁmi?{'\‘iLa%QJﬂ’]iﬂjﬁﬁJ ﬂ’]iﬁmﬂﬂsﬁ:\fﬁuﬁﬁl NIAIVALLAY
Uspifiunmnaui nsmaazududaeitih melenesitoyaserumsiate msadeonune

Principles of purchasing and sourcing goods in modern wholesale business; product
selection by customer type; procurement process; pricing and promotion strategies; vendor
management; product quality control and evaluation; forecasting; analyzing purchasing report data;

sales revenue generation.

2352151  nseuinalfiaaiunisianisgsnafndeemsadelns 1 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 1)

AyrGeAunau : hidl

(Prerequisite Course: None)

nsHnUURn1saunsinnisgsiamaemsadislvd uinsgrunisvieussuuuaunm
unumuagntivesiinaui usazuanides 1msgiun1suinisgndt nsuimsdanisgnA sy
ponlatuageoulall nsimusdwunglunisue N13a3UkATTIEULDAYIY NTALAANTNKINADULAY
aruaendsvesnmeluiu nguanedowy Ujtiauedeiity Samwiuinveu Sedndanin uanseend
anvazldovesnmsvihauduiia

Systematic work practice on Modern Food Wholesale Business Management; work
standard of the quality store system; roles and duties of the store staff and cashier; standard for
customer service, customer management both offline and online; sales target setting; sales
summary and report; supervision of the environment and safety inside the store; basic knowledge

of laws; cultivate self-discipline; responsibility; honesty; the character of teamwork.

2352152 nsieuinalfianiunisianisssnadndeetmsadeln 2 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 2)

Fudeduniau : il

(Prerequisite Course: None)

nsRnUuRnisdunsianisgsiadndseimsadelnisgrnluszuuluaniuusznaunislu
wunngurdafasionsuUssUuazdudnguiilildemns Weafunissuunngugné msdndsiunazns
faBovAud menaunun1dsdedud nsnsaaiudud nsdnivaudt MsmuauAuAIMALE nnsuIe
Fufnsliusnsgnén msnseaoudwudumaande UilRnue it dmnuiuiiaveu Jodndgain
wanseanisinuzldeveanisienuluii
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Systematic work practice on Modern Food Wholesale Business Management in
establishments in processed food and non-food product segments; about classification of
customer groups; store layout and sorting; order planning; pickup inspection; storage; quality
control; merchandising; merchandising; customer service; on-hand monitoring; cultivate self-

discipline; responsibility; honesty; the character of teamwork.

2352253  nsssuinauiadiiunisdanisgsiadidsermsadelval 3 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 3)

ArTsAunay : laidl

(Prerequisite Course: None)

n1sEnUf RN IR uN1sdnnsssfaddsemnsadeintegradussuuluanudsenaunisiu
LHUADIMTANABITUNTIIUNUTTLANYBINgugnAT NsdndeiutaznisdaBesdud n151euaunns
SsBoAudn nansrafudud msdafivaud nsaauauaunndud nsuedud nisliuinisgndn
nsdnnsTrgRuuazutssidosiu nsmsasuiuauAudiaunie UftRnuediediie fanuiuingey
odndaain uanwendsdnunridoveansiemidudiy

Systematic work practice on Modern Food Wholesale Business Management in food
enterprises in fresh food related to customer classification; store layout and product arrangement;
order planning; product inspection; product storage; quality control; production selling, customer
service; raw material and food processing management; inventory inspection; cultivate self-

discipline; responsibility; honesty; the character of teamwork.

2352254  nsEsuinauiadituntsianisgsiaddsarmsadelval 4 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 4)

ArUsAunay : laidl

(Prerequisite Course: None)

nsEnUuRnIseun1sdnnisgsiafndeeisadelndegralussuuluaausznounisiu
LHLNDIMNTAN SYUUAMMIIATHIULAzALUaDAfuf e mIseNata nseldsuiiifadestuladng
szuuwlgrmuy sianteUssanuesdudiinenisdstenniiendn s1ine WWlufants msdniedy
waznsdaiFesdud nanusulunisdadedud n1snsaiudud msdaiuaud nsmuauamnm
AuA1 N158AUA N1TIEUINITENAT NMTAALASEUAT N1TUTTIFUAT N1IATIVFRUIINIUAUAIAUNED
UFtRmuogsiity farmsuiiaveu dedndgain uansooniednuazidovosmshaunduiy

Systematic work practice on Modern Food Wholesale Business Management in fresh
food department; halal food safety and standard quality system; regulations related to livestock
cold chain system; types or category of goods purchased for production/distribution/using in the
business; store planning and arrangement, order planning, receiving of goods, storage of goods,

quality control of products, sales of goods, customer service, timming of goods. packing goods,
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checking monitoring inventory with discipline, cultivate self-disciplineg; responsibility; honesty; the
character of teamwork.

2352355  nsssuinmalfianiunisdanisssiadndeetmsadelval 5 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 5)

ArUsaunau : laidl

(Prerequisite Course: None)

n1sEnUfuRnIsiun1sinnisgsiaddsemsadelmiegralussuuluaniudszneunislu
gsfaAadsadielui druuatuayugsia nuuinisgna ulnd gussuuaivayuann unsITudu
UFtRmuogsiiy farmsuiiaveu dedndgain uansooniednuazidovosmshaunduiiy

Systematic work practice on Modern Food Wholesale Business Management in
modern wholesale business establishments. business support, customer service, accounting, store
system support, product inspection conduct oneself with discipline, cultivate self-discipline; responsibility;

honesty; the character of teamwaork.

2352356  msseuinAUUAiunisian1sgsiadtdsevnsasielva 6 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 6)

AyrteAunay : il

(Prerequisite Course: None)

msAnufiRnmsinumsiansgsnadndensalitlmieg adussuuluaamuuszneunslugsiad
deasfelmi dunurearusmsiiutesmsniss e inaunauiseelatuazoeula nsvisdudn
semineasdnafiuasdng n1sdnds nsuivmsddade nisdndsdud n1suinisgndn Waknsududagunig
s3iaAEAs dunaunsiinufoRnis nisaiiswazveengugnd MIauEuuIIBALsENIesAn sy
09An3 UftRAnueE il fanuiuinveu Jedndaain uanieendednunddoveansvieidudiy

Systematic work practice on Modern Food Wholesale Business Management in wholesale
business establishments; omni channel sales and service division organization-to-organization sales shipping;
order management; shipping; customer service; wholesale business package; operating procedures; creating
and expanding customer groups planning sales events between the organization and the organization.

cultivate self-discipline; responsibility; honesty; the character of teamwork.
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2352457  nsssuinauiadiiunisdanisgsiaddsarmsadelval 7 6(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 7)

rUsAunow : laidl

(Prerequisite Course: None)

n1sAnUURN1sA1uN1sIanIsgsiafndsemsadeindegraluszuuluaniuussnounis
Renfumsdnnismineinsuyed sy mstayd msnsusumssdndugeavisuazrarils maaungnd
gN3EAULINTFIUNISURURIIULAZNITUTAIT NITUTIITAUAIAIAGS N15IANITAUUABAAEDINITAY
wnsgIuLazngraneiifeteslugsiamdsatelml msdavilassnuidelaeysannisesdannuding 4 u
mMAnguiuazannsinujoi deiduuuimeinuinagndlugsioens Ujdanuedneiive finnw
SuRnweu dedndqain wanseenisdnuvazidovosmsvhauuii

Systematic work practice on Modern Food Wholesale Business Management in the workplace
on human resource management; finance; accounting; planning driving sales force and profits; customer
development; raising operational and service standards; inventory management; food safety management in
accordance with relevant standards and laws in modern wholesale business. Conducting research projects by
integrating various knowledge in theory and practice to guide the development of strategies in the food

business; cultivate self-discipline; responsibility; honesty; the character of teamwork.

2.3) nguvaen
2.3.1) @en
2303101  N1SIANIIFININIUNW 3(2-2-5)

(Coffee Business Management)

AyrUsAunau : il

(Prerequisite Course: None)

Usgiannudumnveaniun wuildunanisnainvesgsioniun Ussanniunl Useinegndnuas
Fvtinen1un n3RABnIRERNIUN Msdanismasnvisldnisdnniun edesilenazeunsal mallannsvs
nunisiazUseiny n1sAuAuAUNIMEaAd Nl UHURN15dan1s5un el n1sdaniseuuinig
MITNUNFULUUAA 9

Coffee history; marketing trends of coffee business; types of coffee; coffee producing
and trading countries; processing of coffee; supply chain management of coffee production; tools
and equipment; techniques for making each type of coffee; quality control of coffee product;

practice of coffee store operations ; service management; various coffee brewing.
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2303202 mﬁﬂmsqsﬁammﬁﬁl 3(2-2-5)

(Bakery Business Management)

AGeAunay : il

(Prerequisite Course: None)

mmﬁﬁugméfmwmaé NTVIMIWAR WARSUIIUNGT NIAUANANANKER fusiuIne?
MsfuINfunL M3t muasIAYe aaunisaliunltugsianaznsdiinussiauineslutiagu YFdRnng
FansFuiuined msdansnuuins mananuINeIFULUUANS 9

Basic knowledge in bakery; bakery production process; product quality control; cost
calculation; prices setting; current situation trend and case studies related to bakery business;

practice of bakery store operations; service management; bakery production.

2303303 N133AN1535NM5INY 3(2-2-5)

(Thai Food Business Management)

AyrUsAunau : il

(Prerequisite Course: None)

amusiuguiedosivemisine endnvaivessimslne Ussaningiv madanianioy
TagRvdmiunsdsenevemsing n1susznevetmsivne nmsidenldaunsal nsdannusisauemising
N33nN13§375 0 MNIING NITAUANAMNIN NSAMWIUAUYL N15AAIRRaENISInTmelugsiaesing
UfURIun1sUszneuemsineg

Basic knowledge of Thai food; uniqueness of Thai food; type of raw materials;
preparation techniques of raw materials for Thai cooking; Thai cooking; equipment selection; dish
decoration Thai food; Thai restaurant business management; quality control; cost calculation;

marketing and distribution in Thai food business; practice base leaming in Thai cooking operations.

2303304  a1zgunlugsnaemng 3(3-0-6)

(Leadership in Food Business)

ArUsAunay : laid

(Prerequisite Course: None)

AuautAveilugfiaeimis 9385550 255805 5550AUIARN ANUTURAYUN
Fauuazanudadu M3danisidenagns nsnaunuay nsaeideimiiazanuaiunsalunisgls
Flésfuday yadnamvesmsidudir msdanisanudaudawesesdns nisdnnisanudes nsudus
AmanuLlas m3dansmineinsuyed msaneiineny msAndaingiest nsdfnw

Leader qualifications in food business; ethics; code of conduct; good governance of
leader; social responsibility and sustainability; strategic management; planning; visioning and
motivation of subordinates skills; personnel of leader; conflict management of organization; risk
management; change management; human resources management; team building; analytical

thinking; case studies.

L4

an1UunN1sIRNITU AT 61



2303305  mIwdvdBannsedndlugsianins 3(3-0-6)

(Electronic Commerce in Food Business)

AvUsAuneu : Tl

(Prerequisite Course: None)

fugrumsmndvgdidnnselind sUnuvresnduddidnmsetind madidiuiunimaiagiia
ownsoaulay 93u535uM1955A9 nguuneAsIfestunduddidnnselind nseansoumded
diannsetndvedlvensdifnvimduddidnnsedadlugsiaems

Basics of electronic commerce; types of electronic commerce; marketing operation
in food business online; business ethics; laws related to electronic commerce; electronic

commerce registeration.

2303406  AwBdengudmTudliusnislugsiaeivns 3(3-0-6)
(English for Service Provider in Food Business)
AyrUsAunau : il
(Prerequisite Course: None)

[ a

n13ya A9 azarun1wdenguiienisdeanslugsnaemis mdniddglugsisernis

v 9

a a o

mwdangudwmsuglusnisdriuniiazdiunaslugsiaeims nrwdingudmsunsaiugsiadmsu
ssiomnsluguiuuesulal fugiunisdeasnwiussmaduiiduiulunslivinslugsiaonms
Speaking listening and reading English for communication in food business;
terminology and expressions related to food business; front of house and back of house operation;
online and offline food business; customer psychology communication tools for food business.

2303407  Inennsimsesideyaiiensindulalugsivemis 3(3-0-6)

(Data Analytics for Food Business Decision Making)

AyrUsAunau : il

(Prerequisite Course: None)

Usziamveansiinngideyaiienisdnaulalugsiaeims mnuddyuaznnsldvsslod
mslneiteyaiiientsiadulalugsiooims wiesleillilumsiinssideya adnmansiosiuiisniy
dwsugsia nslaseideyagnAwareenviy Nsd1Tadeya nsulanateyauaznisusedivanuduly
Iolunsanliugsia

Types of data analytics for food business decisions; essence and use of data
analytics for food business decisions; data analytics tools; basic mathematics for business; sales
data analytics survey and interpretation of data feasibility study.
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2303408  N153ANISANNINETATBIGNA 3(3-0-6)

(Customer Satisfaction Management)

AyrGeAunay : hidl

(Prerequisite Course: None)

MANININGINITUINIT MIUTMIANduiusgnan n1sasiauiianeladmiugnauas
n1sadenagninisaatndiniunisuinis n1sinnistesesssuvesgnai n1sdanisaniunisalings
nsasefinalagldnegi nsdfinw

Principles of service psychology; customer relationship management; building
customer satisfaction and marketing strategies development for services;, customer complaints

management; crisis situation management; team building by using leadership; case studies.

2303409 ﬂ’ﬁél’é]ﬂLL‘U‘U'eJ']‘Vi']Stﬁaﬂ’liﬁaa’lﬂUSjﬁﬁ]ﬁﬁm'}ﬂ']i 3(2-2-5)

(Food Design for Communication in Restaurant Business)

AyrUsAunauy : il

(Prerequisite Course: None)

wdnnIsReNLUULardnatdUsEnaUiBn1InNLAIeIS NMstnenuazInvia n1sidenld
fosmslunisdoans indesileuazimaluladdmiunismausasnime s n1sUszgndvannisesnuuuuazdn
09AUTENOUTBIDIMNT NMstenmuaIATmion1sdoasanisnata nMsUfTRNMsoonkuUANLAIeIMT

Principles of design and composition for food decoration;. photography and video
shooting, selection of communication channels; tools; and technology for food photo editing;
application of food design and composition principles; photography and videography for marketing

communications; food design practices.

2.3.2) 3WNNTTIANITIINABMNS
2343301 N138319UALN15IAN1IATIFUATUSINR NS 3(3-0-6)

(Branding Management in Food Business)

AyrUsAunauy : laidl

(Prerequisite Course: None)

ASiReITUnsIAUA mnudRueIndudlussiuana msaiansiduf nmseenuuy
ATIAUAT N5UTEHULAYNTIAAINIIAUAT NSUTMIANAINTIAUALLEIA81S Uselevuvaanisusms
AFIAUAT ATAURANWN

Knowledge about brands; importance of global brand; brand building; brand design;
branding assessment and measuring of brand equity; brand equity management in food business;

benefits of brand management; case studies.
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2343302  WIANTINUITIAUIIUGINIDMT 3(3-0-6)

(Packaging Innovation in Food Business)

AyrGeAunau : hidl

(Prerequisite Course: None)

ANANR YV IN1TUTIINUN Usztanussfueinldlugsioe ms maluladnisuses
N1988NILUVUTINUT NYMAUNBUALLINTFILUTIAUT01MT UTTATUsTo T Feuandon n1sada
yarfinvesduionisussytasionms

Importance of packaging; types of package in food business; food packing
technology; packaging design; law and standard of food package; eco-friendly package; value-

added for food packaging.

2343303 nsdan1sgsianisviesiieniBeenung 3(3-0-6)

(Gastronomic Tourism Business Management)

AyrUsAunau : il

(Prerequisite Course: None)

aounsainsviesiieluusemalne wondnvalenmnsine Sausssunisuslaremsviosiu
waAnssunsuilnnensviesdiu unasingAuviosiu msairsyadiinliuromsvieaiiu msimuiussg
st nsadredndnualgsiaemsviesiiuedredsdu nsldmalladlunisvenegsio

Gastronomic tourism business; situation in Thailand; Thai food identity; local food
culture; consumption behavior source of local ingredients; value creation of local food and local
ingredients; creating value- added for local food; packaging development; creating sustainable
local food business identity; adopting new technology for expanding business.

2343404  wAnMsgINANAMAITWIULYE 3(3-0-6)

(Principles of Franchise Restaurant Business)

ArUsaunou : laidl

(Prerequisite Course: None)

wannisvesgsnwsulvdlugsiadnaans nsussgndndnnisuasnguivesgsiawnsuled
nmywszinsasulugsiausulyd msdadenauaudiivesdamugsiaunsulyd nsiavinglonseusy
dwisugshausulyd msdninenansdyawnsuled nsdnaueunugsiaunsulyd

Principles of franchise business in the restaurant business; application of principles
and theory of franchise business; investment analysis in franchise business; selection of franchise
business investor qualifications; preparation of training manuals for franchise businesses;

preparation of franchise contract documents; franchise business plan presentation.

L4

an1UunN1sIRNITU AT 64



2.3.3) Jwuennsiansgsnafdeemisatel
2353201 gasnunssuuinisennslugsialsiusy fannans uazdaides 3(3-0-6)

(Food Service Industry in Hotel Business Restaurant & Banquet)

ArUsAunay : haidl

(Prerequisite Course: None)

Au¥nlifsafunisianisuimsemisuaziadesdiy gunsailunisuinisemisuay
\ndoshn Uszianuazdnunzesgsialugsialaousy Snnians uazdades nsnausumsduiugsialy
RFMNTIUUINTBINT AMMNNAITUINS RsgrumuUaenisuaenanUfURn1gsna Msdnnsyaaing

Basic knowledge of food and beverage service management; food and beverage
service equipment; types and characteristics of business in the hotel restaurant and catering
business; business planning in the food service industry, service quality, safety standards and
business practices, people management.

2353302  wiAlulagndvialugsnandeadielvy 3(3-0-6)

(Digital Technology in Modern Wholesale Business)

AyrGeAunau : hidl

(Prerequisite Course: None)

wmaluladAdviafiivideddugsimdsaislng msvsuazuinislaeldimaluladaiia
wonwandulunsimeduiuazuinislugsiaddeadioln mslilusunsudisagulunisdaviissny
WALIATIEURYaIINT B

Digital technologies involved in modern wholesale business; sales and services using
digital technologies; applications mobile for selling goods and services in modern wholesale

business; report preparation by using computer software and data analysis from reports.

2353303  n1saiaATevIewusiinInegsnalugsnaddeadelna 3(3-0-6)

(Network Building of Business Partners in Modern Wholesale

Business)

ArUsAunau : laidl

(Prerequisite Course: None)

AUANATYTBINTAS RS 0 USTNTM9GIN NMITnngunEnisinuasdudAlugsnafds
advlnl e9dUsznaUYeINITaINAIaYIeUslngn9gsia nszvunsasuaseglunsAndeniusing
M§3Aa Nsadeuduiusiuiietneiusinsmisgsfa nsadennuyniuLazanudadufueiote
WUsIATN9G37D

Importance of network building of business partners; brand-based product
segmentation in modern wholesale business; components of building a business alliance network;
process of networking creation for business partner selection; building relationships with business

partners; building engagement and sustainability with network of business partners.
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2353404  m1sdanisgsnaunsulydlugsiadndeadel 3(3-0-6)

(Franchise Business Management in the Modern Wholesale

Business)

AyrUsAunau : il

(Prerequisite Course: None)

mnAnRgTUsTRausuled Ussiamvossshausulodlugsiadndsadeln msiinsizsinng
amulugsiaunsuled n1sdanisgsfaunsuledlugsisidailnl nsdndendudiniegluduusulyd
msdanmsauiasedduunsulyd ngrnonsdiifededunsiidugsiauisuludlugsiaidsadely

Franchise business ideas; types of franchise business in modern wholesale business; analysis
of investment in franchise business franchise management in the modern wholesale business; selection of
products for franchise stores; inventory management in franchise stores; commercial laws related to

franchising business in modern wholesale business.
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