AN UNYS182%

1) ydvAnedialy
1.1) vunonanuaivasiviadu (PIM)
1010101  mw1lnelanisaeanslugadiia 3(3-0-6)

(Thai for Digital Communication)

AyrtsAunay : laid

(Prerequisite Course: None)
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Language communication; communication etiquettes; creative presentation theory
and patterns; message receiver analysis; the practice of capturing the main idea from listening,
and speaking; speech layout, content preparation, and speech sequencing; designing and
producing the media; presentation skills, intonation, eye-contact, verbal message, and personality;
the practice of storytelling, persuasive skills, negotiation skills, debating, and expressing opinions;

writing summary, report writing, writing for artistic communication.

1010102 USveurdyanitaniiantsdanig 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AyrUsAunau : laidl

(Prerequisite Course: None)
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Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility for
oneself and society. Defining organizational engagement; leadership; supports. Planning for a

successful work-life balance.
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1010103  adinAansan1siasziuasdadula 3(3-0-6)
(Mathematics for Analysis and Decision Making)
AuUsAunau : laidl
(Prerequisite Course: None)
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Mathematical and statistical concepts; mathematical principles and methods applying
for answers and techniques of applying in daily life; definition and process of analytical thinking;
decision- making techniques; critical thinking; logical thinking; reasoning process; break- even

analysis for future career; and data analysis for decision-making and problem-solving.

1010104 Jdwalliaeddvia 3(3-0-6)

(Digital Citizenship)

deAunau : 14l

(Prerequisite Course: None)
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Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and diversely;,
data-sharing tools and online co-working; using applications for working; digital media creation and
using sensibly; online conversation and co-working; electronic transactions act; copyright and rights

awareness; cyber security; and knowledge application to operate in new organizations.



1.2) BNINATEATUAIYIN
1.2.1) nguT e sHosN

1021111 awiuImusssuine 3(3-0-6)

(Thai Language and Culture)

AvrdsAunauy : 1l

(Prerequisite Course: None)

mMsAnENaTaIIMBas TamLsTsumu U UNTesdaLlng nsieseiavsnaesdanudid
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A study of linguistic and cultural dynamics in the context of Thai society, an analysis
of the influence of society on the language, and the influence of language on society. The
relationship between language and culture at the social level consisting of family, organizational,

national, and international levels.

1021112 awlnglugiusnatesineusena 3(3-0-6)

(Thai as a Foreign Language)

AyrteAunay : laid

(Prerequisite Course: None)

wannsuaziinvinuensaumnnwlngludinuszdriu mafiuguisdnyt nmmseenidesli
gndios msldm wariFeuiSeaszleaiiensdemsidauiusansam

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021113 wdnAELazMsnIEng 3(3-0-6)

(Language Structure and Usage of Thai)

AyrdsAaunau : 1l

(Prerequisite Course: None)

lassasanmwilng lassadmesdluniwlng msldalasaiunguauazysslon nsld
seAuAn n1sldnwinelvigndesniuaniuguazaniunisal Jyminisldnrwlngludagdu Tinsen
N5l saenunsAnwILwInIwnlulFulsasmslidnwninelvignaeswmiudnuaeaiwiine

Thai language structure; syllable structure in Thai language; use of words; structure of
phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage; study

of guidelines for correction and improvement of the use of Thai language.



1021114  assrusanidesnIving 3(3-0-6)

(Thai Oral Reading)

AyrdeAunay : Tl

(Prerequisite Course: None)

peAUsENOULAEANNITEURendes aiagiililunseenidss msiinufoRnisoondesls
gndesdimau msfinufoanslithidedifimnzauiuamumnevessilutiunsia 1 fidswarenisdeans
TiAnUszansna

Components and principles of oral reading; speech organs; practicing correct and clear
pronunciation; and practicing the use of sounds appropriate with word meanings in various contexts
for effective commmunication.

1021115  3nlne gideyyrlne uazimusssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AvrdsAunauy : 1l

(Prerequisite Course: None)

0TIl 9idayalveanauda AR AILTe gn18adunulng wazusanIeTmusITY
WUNe 9 MsUszenannuianudlagidyaivewas ausssulvelumsanliviiouaznisuseney
anTweglinuguaud 15

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; the application of obtained knowledge and understanding of Thai

wisdom and culture for successful and happy living and careers.

1021121  awdeangeludindszaniu 2(1-2-3)

(English in Daily Life)

AyrUsAuneau : laidl

(Prerequisite Course: None)

e uazdruuiiiendesiunismsedin lassadelsslonnwdainguiienisaunuilu
FAnUszaiu nmadeudessilndd nsuendUssaunIsaitenue N6 1uesNdeesERUA 93 was
Uselem maanaunsitadiedulannuainunaunuideiiviuarde

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension using

conversations in modern media.



1021122  awdeangululanadelvs 2(1-2-3)

(English in Modern World)

AvrsAunau : 1l

(Prerequisite Course: None)

NSARNANTTOUEN I8N Y LIUTINYEN1THE N15NA N5 WagMITEY NITUARIAIY
Aoty N1sRBUAINNN NsERUNAUNLY Adne d1uau Tassadamanwiionisdeans n1seenides
9813gndies nMayaeaunuludinuszdrfuiiennuviuaiouasiudeivgnisalluanissud 21
NINTENUNDIIUUSITNAING

Developing learners' English language competency focusing on listening, speaking, reading,
and writing skills. Improving leamers' communication skills in up-to- date settings where cultural
differences are concerned; asking and answering questions, making conversations, having discussions.
Vocabulary and phrases used in conversations, correct pronunciation, and grammatical sentence

structures for any particular situation.

1021223  AwISanguLNegINaUATNITYINL 2(1-2-3)

(English for Business and Work)

AyrtsAunay : 1l

(Prerequisite Course: None)

Admi dnu wazlassairnudanguiiiedesiunueidn maysanmsnsils maya
N19814 WarN1S8UNIBI8INgElUIIUITN mi‘dizqﬂGﬂ%mmé’aaqﬂuu’%wﬁwmmmsﬁa&mmaa
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Vocabulary, idioms and English language structures related to careers; integration of English
listening, speaking, reading and writing in careers; application of English language in various contexts by
oneself via modern media; summarization and conclusion; exchanges of opinions; giving correct
information; using English language for interaction at work; and etiquette in the use of English language

for business transaction.

1021224 n'ne}'lé'f\mqwl,ﬁaﬂ'ﬁﬁ'lLauaaéﬁaa%’ﬂaassﬁ 2(1-2-3)

(English for Creative Presentation)

yrvsAunau : il

(Prerequisite Course: None)

e druny uaglassasussleantundingueilifeadestunisiiaue fuae nsm uwae
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Vocabulary, idioms and English sentence structure concerning presentation; numbers;
graphs and charts; the use of verbal and nonverbal languages for presentation; analysis of online English

media; expressing opinions; presentation planning and strategies; sequencing of presentation contents;



steps of giving a presentation; evaluation of one’s own presentation and others’ presentations; and
the application of information and media appropriate with the patterns of business presentation via

modern media.

1021225 n1WIBINOVYTING 2(1-2-3)

(Business English)

AyrteAunay : laid

(Prerequisite Course: None)

n15ila MIwA M1581U waznsidsuntvidinguiiioniniTouinyIausisy Yauniw
uavaiaunw dmiunsindessiaeeiuszdviue Jamnsdeasmeiaussauuazuumisnaudly
mnninsdifnuluiiunvesnsinsegsialuanunisaliivainviane

Listening, speaking, reading and writing English for multicultural learning; verbal and
nonverbal languages for making business communication efficiently; problem solving in inter-cultural
communication; analyzing case studies in the context of business communications in different

situations.

1021226 mwrsangusude 2(1-2-3)

(English through the Media)

AvrdsAunau : 1l

(Prerequisite Course: None)

Fdmi dunu waglassairenmdangy MAedestuinuasdoyaludomaru msysanms
nsils N1swA N1seu LLazﬂﬁL%umm’éﬁ'ﬂﬂqmﬂﬂﬁaﬂizmwﬁw 9 NSRRI NMSaTUAL NTIATIZS
udsisvestnuaztoyaTIas maamummammmﬁ@LﬁuLﬁ'mf‘ﬁ’UmeiaJﬁﬁaﬂuﬂmﬁ’uﬁLﬁmﬁﬁu
ilan

Vocabulary, idioms, and English language structure related to news and information in the
mass media; integration of listening, speaking, reading, and writing of English through the media;
interpretation; summarization; analysis of news and information sources; giving opinions about current

significant world events.

1021227 awsangesienisasiasuazduntwal 2(1-2-3)

(English for Job Application and Interviews)

vrUsAUnau : laidl

(Prerequisite Course: None)

Ardne duiu uazlassaduniwdinge fiferdestuendn wihfiauiuinseures
AILVUIIY kagN15adATIN ANEINITatuNITeRNdedlagnAad N1SHTENAILATNISIESUUATNAN
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Vocabulary, idioms, and English language structure concerning careers, duty and responsibility

of each work position, and job application; ability to pronounce correctly; preparation and personality



enhancement for a job application; mock interview; reading of job announcements; writing of electronic
job application letters; writing of resume; and techniques to complete application forms.

1021328  N1WIDNYAIMTUNTEBUIANINTFIY 2(1-2-3)

(English for Standardized Tests)

FyrdsAunau : laidl

(Prerequisite Course: None)

AUsEasAraINsaaUNInsINlugULUUAN 9 1aseasetoaauininnsgIunIwsanguias
Tassasanistana wadian1sdanisian FBnsuasdesnanisatiasaey famwinwgnsilafiedulanina
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Acknowledgment of different purposes of Standardized Tests in the market; General
structure of standardized tests and their assessments. Time management; application channels.
Development of English skills; listening for the main idea, listening for details, speaking for everyday use
and discussion, reading comprehension skills, speed reading technique, writing for general purpose.
Vocabulary and language structures used in standardized tests. Practice English skills by taking a

simulation test.

1021231  awuludindszaniu 3(3-0-6)

(Chinese in Daily Life)

AyrUsAuneau : laidl

(Prerequisite Course: None)

dnsnusiiudu AdwiuavUseleafinutesludinusydriu Anvinwgmsilalaznisge s
wugidndesdu nsvensiuruuagiiay n1suentuwial nsueniianig ARBAIUNITITEUS
YPUUSTTULHIULAZ TAIUSTIUIU

Phonetics of Pinyin alphabet; coommon vocabulary and sentences in daily life; practice of
listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling dates

and time; giving directions; and learning about Chinese traditions and culture.

1021232 wnIuiegsiauinng 3(3-0-6)

(Chinese for Service Business)

ydeAunau : 14l

(Prerequisite Course: None)

AdiuazUsgleaifisatugsiauinig AnaununiwIuilifeadestunisiauniini
nsuuziwdadne nsteviedudt mstiauslusludu nsliudnsdulnsdmwitaznistissiu
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Vocabulary and sentences about Service Business, practicing Chinese conversation related

to counter work in shops; introduction of products; buying and selling products; presentation for



promotion of products; provision of telephone and payment services; conversation for provision of
helps to customers; application of Chinese language usage through simulations; and learning of culture

in business transaction.

1021233  arw3uludiingu 3(3-0-6)

(Chinese in Office Work)

AvrUsAunau : laidl

(Prerequisite Course: None)

guusssilonuazTaussTuiy Mdwiwasussloaieatudiiney dumlasniniiay
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Uszyu MslenauaunuInInsing

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how to

leave work, how to speak in meetings, telephone conversations.

1021234 mwﬁmﬁamiﬁamwwﬁjﬁa 3(3-0-6)

(Chinese for Business Communication)

AyrvsAunay : laidl

(Prerequisite Course: None)

AdnviuazUszloaforfunisiasainiessie nisdavune nsdauszau nisdiaue
ANUURLARaUNIYITUMUTRUETINLALIUUFTIUTENIY AADAIUNITAUNUIAILAATUNITAITIADINY
UIUNNN9GINR

Vocabulary and sentences about communication in the context of occupation Practice
conversations about business negotiations, making appointments, arrange meetings, presentations, and

trading etiquette with Chinese people.

1021241 Al luddInuszaniu 3(3-0-6)
(Burmese in Daily Life)
JvrUeAunau : laidl
(Prerequisite Course: None)
Tnssadrsuazndnlionnsal msilewazmsosnidsanwidiounndosiu Adniuavdiuiy
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Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers, numerals

and money system; telling about dates, months and years; and basic vocabulary concerning work.



1021242 ﬂ'l‘t-}'ll,ﬁfmaﬂLﬁﬁ)ﬂ’]’iﬁaﬁ’ﬁﬁqiﬁ?«] 3(3-0-6)

(Burmese for Business Communication)

AvrsAunau : 1l

(Prerequisite Course: None)

AdmiiAeadosiunsdearsssia msawmnawideuniifsdesiunsieansssia
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Business communication vocabulary; basic conversations in Burmese language concerning
business communication, such as presentation of goods, asking customers in order to provide services
to them; customers services; presentation for promotion of products; changing of goods; and returning

of goods. role-play situations.

1021251  ;mwnvusludInuszaniu 3(3-0-6)

(Combodian in Daily Life)

AyisAunau : Ll

(Prerequisite Course: None)

anuzLazlATETINNTYIINT EVINYT N1TRBNLAEINWIUNST SNYTHardnYsIs Anvikaysy
Ustloaiiugiu sinwenisils o ddmiuasdunuililudiausesiiu meaumn msvend i diawuay
anaidu maveniuil aaenaufdwiiuguiiAedestunmavhan

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday- life topic
vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and fundamental

vocabulary related to work.

1021252  nmwnwNsieMsaeagIna 3(3-0-6)

(Cambodian for Business Commincation)

AvisAunau : laidl

(Prerequisite Course: None)

AdnvifiAgteatunisdearsgsia madnauedud nsluins mMsaeuauALgeInIs
ye3gnAn Mstauslusludu msdsududi uaznisAudui nasnsunsilnyfoRaunuinwiuslu
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Business correspondence glossary; product presentation, customers service dialogues;

inquiring customer's need, offering a promotion, and returning goods. Business role-play in Cambodian.
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1.2.2) NFUIINUATAIAULVIANNGY
1022211  uywdnaINdn 3(3-0-6)

(Multi-Dimensional Humans)

AvrdsAunauy : 1l

(Prerequisite Course: None)

MSUAIMIANNSNULY e MARS a1y AT WUIAR ANuLTe Yvgyuazansldiveua
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Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and reasoning;
history; literature; arts and culture that blend human’s ideas to be diverse; and the uses of case

studies and simulations.

1022212  AUSNUAZAUNUSAIN 3(3-0-6)

(Love and Relationships)

AUsAunau : laidl

(Prerequisite Course: None)

Vinweniindsey n1sUsuM Msassenudserivla mastaunyaanamaielulazaieuen
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Social skills; personal adjustment; how to make first impressions; internal and external
personality development; psychology of interpersonal relationships; building and nurturing
relationship; different types of love, for example, love of one’s country, religion and monarchy;

self-love; building a family, friendship; and coping with changes.

1022213 3lannne 3(3-0-6)

(World Wide Perspective)

AyrvsAunay : Ll

(Prerequisite Course: None)

derulangalagiu anusiuliowasAnudandessrinnguusena nmsdloswazirsugiavedlne
9L feu lan wwiAndnvazsukazanvusianseuludianlantdagiu feulvowasinusssunield
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Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.



1022214 HAwwaadeu MWL uazAudedy 3(3-0-6)

(Environment, Development, and Sustainability)

AvrsAunau : 1l

(Prerequisite Course: None)

WuIRRAIRdeN Nsawn wasdnuien s gy (Sustainable Development
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3176 (Green Economy) Msay3nsuaznisdnnisaanadeulufu th 09na nsauazaneils nansenu
goensasunlasainnsiaudednuuardwindey ‘U‘VI‘UW%%@ﬂﬁﬂﬁﬂw’]ﬁgﬂugﬁuzﬂ@\i‘ﬂﬂL"ﬂﬂuﬂﬂa
Lazalinynedseuseduinden

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development to
the society and environment; students’ roles towards the environment as an individual and a

member of society.

1022215  URADTIIUAIHUAING 3(3-0-6)

(Miracle of Good Health)

AvrdsAunau : 1l

(Prerequisite Course: None)

ANUAIAYvesavnnmedIn Jymiguaimvesaugadagdu nsuseliuguain Wauinis
mesnueneuasinlavesuyud lnrunsiitoguaim msguaguaiwdn mseeniiasnie msldeuay
nrdedluiinlsyiniu swsdanadenfuguamm anufnmimainemansauniw uazeans
VLAY

The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage; the

environment and health; the evolution of health science; and anti-aging medicine.

1.2.3) NGUNITIANITUALUIANTIH

1023211 nundeulyarfdmil 3(3-0-6)

(Panyapiwat GO)

ydeduniou : Ll

(Prerequisite Course: None)
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Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial management;

the integration of oriental wisdom via GO for living and working; and GO and artificial intelligence.



1023212 WIANTIUAUNITNAIUIAUAINAGIN 3(3-0-6)

(Innovations and Quality of Life Development)

AvrsAunau : 1l

(Prerequisite Course: None)

ANUNLNY AMUANAY LazUTelNNUTRNTIL N1IAALTIDDNILUU (Design Thinking) N15AANTS
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Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality-of-life improvement using

innovation and innovation for human benefit.

1023213 MsdAN1INsRuieTAn 3(3-0-6)

(Financial Management for Life)

AyrtsAunau : laidl

(Prerequisite Course: None)

N19219UHUNTEUAINTT MsdanisnsduileTaguszasdianty msdaiunauay
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Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budgets; savings; investment; insurance, risks and returns;
financial credit planning for life; various types of loans; personal income tax strategies; financial
and security technology; and management of time and personal resources for sustainable

prosperity.

1023214 n153An1533nagAlMA 3(3-0-6)

(Business Management in New Era)

AyrUsAunau : laidl

(Prerequisite Course: None)

FBnsdugsiavieRmuigsiall a3usssuuazasservssalunisdiiugsia nagnsnis
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The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to become
an entrepreneur, organizational structure, crafting a business plan; skills required for building a

successful business plan, investor-pitching techniques, and entrepreneurship case studies.



1023215  waluladndvaiensineu 3(3-0-6)

(Digital Technology for Work)

FvrUsAunau : laidl

(Prerequisite Course: None)

Wauinisvesnaluladfidva nsldmeufinmesifienisdiuan nsesnwuudulingiin
(Infographic) penuuuATMLARELLMI (Animation) wazn1sadsdeusyay (Multimedia) Wesdu nsld
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sULUULATUBSA (Dashboard) wnuginaisle unuaIwANIATEANe Raoaaunisldinaluladifienis
Ansiedeans uazmsuUszepmlnasinuiedotine (VDO Conference) mslifimaluladifdviauuszuunams (Cloud)

Development of digital technology; computer using for calculation; infographic design;
animation design; and basic multimedia creation; data management tools for data storage; data
calculation; data analysis; data interpretation and data presentation; dashboard; Pareto chart;

scatter diagram; communication technology and VDO conference; cloud technology utilization.

2) RUINIVIUANE
2.1) nguATIUNY
5111101  MsAanARIaLAzNgANISUEUSINA 3(3-0-6)
(Digital Marketing and Consumer Behavior)
AvrUsAunau : 1aidl

(Prerequisites Course: None)
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Concepts, theories, roles and basic knowledge of marketing and digital marketing; the
analysis of consumer behavior and consumer insights; types of customers e.g. product users,
paying customers, and leads; digital marketing tools and strategies by using website, search engine,
and social media; influencer marketing; online marketing metrics and KPIs; marketing technology
includes key components of a typical MarTech Stack e.g. (digital asset management analytics
tools, lead management, customer relationship management, marketing automation, content

management system, social media management); various case studies.



5111102 anudifasdulunisdansgsiaadelual 3(3-0-6)

(Foundations in Modern Business Management)

Ardefunau : laidl

(Prerequisites Course: None)

arwdidesiuieatussiaadisl quasd guyu nszuaunsdanisgsia msufduiudiu
ANAY AUV NVANEVRNENA M TEUUNTTANTARIEUAT SeeeiIaIn1sdnds ssuuladaind nalnsian
n1sdeasunNITnaIn JULUUAIN 9 wagyuuesvesgsnaadelvi 1yu fida¥1udn n1snedediu
N13IANITUUIAAUAT AISVBAUAT GNAFUIUS N1TIANITIINAT Sruvasaumenng 9 Tunisvinanu
Audoyauaziinszaidoya nansznuveanaluladsegsneaielvl msususivesgsiafieiuainsnisiam
figsBu Foudannsinwundluniagsiamlan

Foundation of modern business, demand & supply, business management process;
customer interaction, product diversity, inventory management systems, delivery lead times,
logistics systems, pricing mechanisms, and marketing promotion. Formats and perspectives of
modern businesses e.g. store location, layout, category management, and store operation,
information systems in operations for data storage and analysis, impacts of technology on modern
business. Adapting business practices to promote sustainable development; learning from case

studies in various global sectors.

5111103 AUy Buasnskudmiugsnaadialvs 3(3-0-6)

(Accounting and Finance for Modern Business)

AyrGeAunau : laid

(Prerequisites Course: None)

mMsviyddmiugsheadelnl mslesgiiunsfusardasdnmenistuiieyssifiuns
ALY YAAIRUANNAEITUNTNNRUNINITRY MITamRunudmiugusznaunisiniuaznig
V833N NALULAENIINITRY Seuvasauman1an1sUntuaveadusenoy seuulnin1stulagssuy
URyTuInig mMsenlesszuvauwAmenTRuiumbsnuneluedns ndifinwisg 9

Accounting for modern business; financial statement & ratio analysis for operational
evaluation; time value of money for financial planning; source of funds for startup & business
expansion; fintech for modern business financial service; an accounting information system; its
components; financial and managerial accounting system; integrating financial information systems

with internal units within the organization; various case studies.

5111104  LASYFNIAAINALATUIANTTY 3(3-0-6)
(Digital and Innovative Economy)
FvrUsAunau : laidl

(Prerequisites Course: None)
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Critical concepts in the realms of digital and innovative economies, as well as their
practical application as an economic element impacting corporate disruption and transformation.
Topics encompass supply and demand; elasticity and its applications; consumer choice and utility;
measuring economic performance (GDP, inflation, unemployment); aggregate demand and supply;
fiscal policy (government spending, taxes); monetary policy; factors affecting economic growth,
economic development strategies; economics of pollution and externalities; circular economy;

sufficiency economy and sustainable resource allocation; various case studies.

5111205 n1sdansnuuyedlugsiaadein 3(3-0-6)

(Managing Human Capital in Modern Business)

ArGeAunay : il

(Prerequisites Course: None)

Arwifiugtufunisdanisuayedlugsivadioln uuamsiigsinadtelnadlviauddose
sy uinsanis msdamsunnuduuuRaRuuazadielul nsiauiyaains nmsildius
LLN@JQIR] TWUFTIUYAINT ANTEN AMTITN WAZATYTTIU NTUANYIANN 9

Foundation knowledge of human capital management in modern business; the
modern business paradigm which emphasises on human capital through management theories;
traditional and modern human capital management; personnel development, engagement,

motivation, people culture, values, morality, and ethics, various case studies.

5111206 n1sUUANSHasAIsIAN1SYIdelgaUNIY 3(3-0-6)

(Operations and Supply Chain Management)

AyrdsAunau : il

(Prerequisites Course: None)

N15E39AUANIUNIUTANTTY NTLUVIUNITNITBBNLUY N15TANITIATINGG N133ANIT
AN N1TTANITAUAIAIATILALNITINWNUAIRINITNER Walgaunmukaznisinnisladadnd seau
W@ nsidenuaznisusuldnaluladfieades nsdifnwunned

Value creation through innovative product; process design; project management;
quality management; inventory management and capacity planning; International supply chain
and logistics management; Lean & agile production system; efficiency and effectiveness; selection

& adoption of technology, international case studies.



5111307 n1539w§INATIUTTYNA 3(3-0-6)

(Applied Business Research)

AyrdeAunau : il

(Prerequisites Course: None)

wensanddnng msdmseilanilunmsusmsians 3amsisedosiu mssdand
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Critical thinking and problem analysis in management; basic research methods;
formulating research questions; developing relevant hypotheses; a research plan design; collecting
data using appropriate sampling methods and interview techniques.; data analysis with basic
statistics; data interpretation; applying research findings in various areas: marketing, product design,

processes, and new services; various case studies.

5111308  nagnsn1suvItusEAulanLaznIRIAIgIAY 3(3-0-6)

(Global Competitive Strategy and Business Negotiation)

AydsAunau : il

(Prerequisites Course: None)
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Global business strategy, competition, and resource management; elements of
culture, technology, change, innovation, and ethics; business expansion; business acquisition and
global market share distribution; strategic planning and global business structure; global and
regional trade agreement; case studies from industries around the world; the importance of

business negotiations; negotiation strategy in national and international levels.

2.2) nguy1UeAy
5112201 n1599nKUU UX/UI wagnansde 3 46 3(3-0-6)

(UX/UI Design / 3D Product Design)

Ayrdsaunau : Ll

(Prerequisites Course: None)

W&nAMSIALIAU Al, ChatGPT n15UsEendly Figma, Adobe XD n1senkuuBuLnawas by
n1seenuwuulszauMsaldlyd n1sfngeeenuuy n1seankUUNAnT M9 nufiflady n1seenuuuLiy
nsoonLUUHANA QT Al ndnmseenuuulazn1sszgndld Al lugaannssusing o LLazﬁugmmaa
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Theoretical principles of Al, ChatGPT, applying Figma, Adobe XD, user interface design,

UX experience writing, design thinking, product design, gsamification, web design, Al-based product



design, design principles and applications of Al across various industries and the fundamentals of
machine and deep learning algorithms. Leveraging a digital twin to create product visualization

and animations, and practical hours.

5112202  msAnszvidayavuialugidrmiunisdansuszaunisalgnd 3(3-0-6)

(Big Data Analytics for Customer Experience Management)

ArGeAunay : il

(Prerequisites Course: None)

n139an137oya Useinnuestaya ANLANAIITENI1NTaYasITUAMATTOYAYUIA LYY
MsIuTINdeyaaInumaiin mavihanuazeindeya nmsdaiuteyaadlugiudoua msdndulana
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Data management; types of data; differences between regular and big data; data
collection from sources; data cleansing; and database storage. Actionable insights and data-driven
decisions from in-store and online transaction records and customer surveys; Inductive data
mining and A/ B testing; recency, frequency, and monetary value (RFM) model; customer
interactions through each physical and digital touchpoint; personalized experiences; customer
expectation, satisfaction/ dissatisfaction, loyalty, and advocacy; customer acquisition cost &
retention cost, customer journey mapping with customer persona; cloud- based CRM; CXM

solutions; chatbot-based customer service, customer data protection; various case studies.

5112203  nsuEuamndayadmiugsiaadeing 3(3-0-6)

(Data Visualization for Modern Business)

AyrdsAunauy : laidl

(Prerequisites Course: None)
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Studies on variety of information sources; using text, MS Excel, databases and R
program data files; using Power BI, Tableau, Google Data Studio, Zoho Analytic, Endlessloop
desktop for data analysis and visualization to create informative presentations; completely create
bar graphs, pie charts, bumper charts, line graphs, boxplots, infographics, and other graphics; use

conditional logic and dynamic dashboards that combine multiple worksheets to create engaging



dashboards and visualizations; various calculations such as sums, moving averages, year-on-year

growth and more, case studies and practical action.

5112204  nguunewieafugsivasielminaznsdmnduddidnmsednd  3(3-0-6)
(Legal Aspects of Modern Business and e-Commerce)
Ayrdsaunau : Laidl
(Prerequisites Course: None)
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Business registration & forms of company or partnership; taxation, contract; sales;
health, safety & product liability; consumer protection; fair competition; labor; environment; IP
issues like brand & counterfeit; regulations for online trading; customer information & privacy;

various case studies.

5112205 ﬂ']’i{]lﬂﬂq’iﬂ'ﬁ%']ﬂLL@%ﬂ']’iE]E]ﬂLLU‘UﬂﬂLLGiQ%’]u 3(3-0-6)

(Sales Operation Management and Visual Merchandising)

AyrdsAunauy : il

(Prerequisites Course: None)
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Sales forecasting and planning methods; sales operations coordination; sale reporting
and analysis; sales pipeline management; salesforce and budget management; persuasion & sales
techniques based on customer psychology; an analysis and improvement of sales productivity,
and profitability; impulsive buying; immersive shopping experience with multi-sensory learning;
visual merchandising elements: store exterior and interior designs; artistic element of store front,
sales floor, wall display, backdrops, lighting, color, fixture, signage, and graphics designs; shelf
allocation & planogram; space productivity; in-store promotion; storytelling technique; various
case studies.



5112306 Q35554 &R WazN1EHn 3(3-0-6)

(Ethics, Mindfulness and Leadership)

AyrdeAunau : il

(Prerequisites Course: None)

J3us5IumaznsilaRlunaniunisal Aanssumsiiamuailunisviieu nsiuileseainy
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Ethics and mindfulness in all situations; activities to increase mindfulness at work;
responding to injustice in society and the workplace; leadership traits; the qualities of a leader,
knowledge, skills, and abilities that ethical leaders possess in the realms of morality; relationship
between ethics and customs, religion, laws, and various regulations in an organization; applying
leadership and ethical principles within the work environment; overseeing and managing an ethics

program within the workplace; various case studies.

5112307  NSWAILINAAA LA mMSUanIsnan 3(3-0-6)

(New Product Development for Startups)

Ayrdsaunau : Ll

(Prerequisites Course: None)

AINAIUINANAUNUTOUTNITIRUNIUNITAS 1ULATANNTDILUIAA NITAMUILAZTNAFDU
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WNUSTUNERAUN NSAANEIRTT 9

New product or service development through idea generation and screening, concept
development, and testing; marketing strategy; market analysis; new product development

process; prototyping; product roadmap; various case studies.

5112308  n1sUsznaumsiiedenuguinnssuilisdy 3(3-0-6)

(Social Entrepreneurship towards Sustainable Innovation)

AyrdsAunauy : laidl

(Prerequisites Course: None)
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Describing social problems, idea generation, segmentation for social enterprises, types
of enterprises with a social purpose, the process of registering a social company, responsibilities,
operational processes, financial inflows and outflows. Developing strategies and a framework for

a social enterprise. Developing a solution, and plan for successful implementation. Shaping the



attitude of learners through understanding of the realities of starting a business, being prepared,
successfully launching a social entrepreneurial venture with innovative and sustainable thoughts,

corporate social responsibility principles in social projects, and various case studies.

5112309  N1SUMLWIZFINAEAISNAN 3(3-0-6)

(Startup Garage)

AyrdsAunau : laidl

(Prerequisites Course: None)
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A practicum course utilizing the principles of design thinking, engineering, finance, and
business enterprise; problem-solution fit, new product or service design for product-market fit;
business model development and new products or services launch for startups, practical hours

and case studies.

5112410 N159AN1SNNSUTMSIATINTSHUUDLAA 3(3-0-6)

(Agile Project Management)

Fy1U3AUnau : 5112309

(Prerequisites Course: 5112309)

MsfnwiigIfulszdd wwane wazdsyaveanissanistassnisuwuuelad nseunsviieu
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A history, approach, and philosophy of agile project management; scrum framework:
its pillars, values, team roles; build, manage, and refine a product backlog; Agile value-driven
delivery strategies; a value roadmap; five important Scrum event organizer for a team; an agile or

scrum approach to an organization; agile team coaching; various case studies.

5112411  funuinisizoudnasadniiensiauniidedu 3(3-0-6)

(Seminar on Lifelong Learning for Sustainable Development)

Adeduniau : il

(Prerequisites Course: None)
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A seminar addressing the Sustainable Development Goals (SDGs), which are worldwide
objectives urging collective efforts to reduce poverty and safeguard the environment by 2030.
Emphasizing the equilibrium of three crucial factors—economic advancement, societal inclusivity,
and environmental preservation—the seminar utilizes the SDG framework for strategic business
planning, drawing insights from domestic and international case studies. The seminar encourages
discussions, fosters learning, and facilitates the exchange of ideas, incorporating individual and

group discussions related to SDGs.

5112151  msiFeuinaujjianmunisussnaunisgsnaadelval 1 3(0-40-0)

(Work-based Learning in Modern Business Entrepreneurship 1)

ArGeAunay : il

(Prerequisites Course: None)
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Experience on how the real store operates, store operation management, potential
obstacles, and human resources management; enhancing on communicating, problem-solving,
teamwork, and adapting skills to real working environment; experienc the real working environment
and observe differences between theoretical frameworks and real-life situation; enrich necessary soft

skills necessary for the future career.

5112252  nsiReuinmAufuRsunisusenaunisssiaadelv 2 3(0-40-0)

(Work-based Learning in Modern Business Entrepreneurship 2)

JyrdsAunau : 5112151

(Prerequisites Course: 5112151)
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Learning in a real business environment; roles and duties of each department in
modern business or related businesses; understanding the role of departments in the organization;
departments working together; knowledge on digital literacies in real life; the importance of digital

and using digital knowledge to solve problems that arise in real work environments



5112353  n1siReuinaufuRsunisusenaunisssiaasislval 3 3(0-40-0)

(Work-based Learning in Modern Business Entrepreneurship 3)

AyrdsAunau : 5112252

(Prerequisites Course: 5112252)
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Learning in a real business environment; roles and responsibilities of companies in the
industry; knowledge in business entrepreneurship; knowledge of opportunities, obstacles, and use
of resources; use knowledge about business, apply in entrepreneurship aspect, and solve

problems that occur in real industrial environments.

5112454  n1siReuInAUfURsun1sUTEnaunsIsiaadeln 4 6(0-40-0)

(Work-based Learning in Modern Business Entrepreneurship 4)

AUsAunau : 5112353

(Prerequisites Course: 5112353)
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Learning in a real business environment; using entrepreneurial knowledge to create
sustainable innovation, presenting the business idea to investors, and convincing investors; using

knowledge from real business environments to create new businesses in the industry.

2.3) nguivLaen
5113301 ﬂ"liﬁuﬂﬂ’]iﬂ’iﬂauﬁ’]LL@Zﬂ’]’iﬁlaﬁ’]’iLng’im’mﬂi 3(3-0-6)

(Brand Management and Integrated Communication)

Ayrdsaunau : Laidl

(Prerequisites Course: None)
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The importance and concepts related to brand management; components and factors
influencing the success of a brand; tools used in brand communication; strategies to build a strong
brand value; integrated communication channels; market communication mix; marketing
promotion activities; advertising and media selection; sales promotion; public relations; KPIs for
the effectiveness of marketing promotions; sales promotion by sales personnel; ethics in marketing

communication; various case studies.



5113302  n1sdansunsuled wazia3adiegsne 3(3-0-6)

(Franchise and Business Partnership Management)

AyrdeAunau : il

(Prerequisites Course: None)
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Various franchise business formats, including licenses, dealerships, and distributorships.
Essential aspects of franchise management, product distribution, business format, pre-opening,
operational support, service standards, revenue structures, franchisor-franchisee relationships,
laws, regulations, partnership management and selection of appropriate franchise context for

sustainable development of business, various case studies.

5113303  gsneadglvailusndeu 3(3-0-6)

(Modern Business in Asian Context)

ArGeAunay : il

(Prerequisites Course: None)

amTATygiaedens usenidedd sruuasushadesiu Tassadiman sshainld
THmaluladuazuinnssuiieairsanuunnssuas undsihlungudsemaendeou Jasemeinmsssy
lumsisginsamu n1sdansisdgunu sukuukazdamen1sAmvesgIiaadelud an1miindey
aungseileu nagnsmaingaatn welulagnismadelva nsalfnwisiig o

Overview of the economic landscape in Southeast Asia; basic economic system,
market structures, emerging businesses in ASEAN which leverage technology and innovation to
create differentiation and take a leading position in ASEAN; cultural factors in investment analysis,
supply chain management, patterns and channels of modern businesses, regulatory environment,

market entry strategies, contemporary trade technologies, various case studies.

5113304  N1992ANANUANASINATIALAZUINNTTY 3(3-0-6)

(Creativity and Innovation Explosion)

Ayrdsaunau : Ll

(Prerequisites Course: None)
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The advancement of scientific research in various fields of the past to the present;

principles and approaches of scientific thinking; the meaning and importance of creative thinking;



the nature of creativity and the creative people; developing creative thinking process; approaches
for creative solution of problems; the concept and the types of innovative businesses; factors
affecting business innovation creativity; and creative thinking techniques to create business
innovations with technology; various case studies.

5113305 n1sanenwuazmseenuuuialatialdlugsia 3(3-0-6)

(Commercial Photography and Video Design)

AyrdsAunau : laidl

(Prerequisites Course: None)
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Learning different photography techniques, such as commercial product, food,
ecommerce, advertising, architecture, photography; retouching photos in photoshop; video design
elements; video editing in Adobe Premiere; DaVincy Resolve; video production; filmmaking; color
grading; videography; cinematography; creating animated motion graphics in after effects;

correcting sound problems in Adobe Audition, practical hours and case studies.

5113306 W1AMYELANNTAUNAVIUNTULAY 3(3-0-6)
(Cross Border e-Commerce)
FyrUeAunay : bl

(Prerequisites Course: None)
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Concepts, theories, roles and basic knowledge of cross-border e-commerce; analyzing
and understanding consumer behavior in e-commerce; understand the digital payment system;
understand information system and technology in supply chain and logistics; the analysis of data
and customer insights; know and be aware of legal and ethical considerations and case studies
related to current situations.



5113407  aerun1saldaglunnenisdanisgsiaadialus 3(3-0-6)

(Current Topics in Modern Business)

Ayrdsaunau : Ll

(Prerequisites Course: None)
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Structure of E- commerce, digital transformation, and impacts of technology on
modern trade; global supply chains, current challenges and innovations; sustainability in trade:
environmental considerations and ethical trade practices; consumer behavior in current trends
that are shaping buying decisions; regulatory changes: the impacts of trade policies and
regulations; market dynamics: emerging markets, market shifts, and economic indicators; case
studies from real-world examples; challenges and solutions in modern business; various case

studies.

5113408  gsnaLNegUA W 3(3-0-6)

(Health and Wellbeing Business)

AyrdsAunau : Laidl

(Prerequisites Course: None)
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Foundations of health and wellbeing business; exploring health business Issues;
transformation in business concepts due to health ideologies; learning through case studies; idea

exchange, and insights from experienced industry speakers; various case studies.

5113409  gsnaielged 3(3-0-6)

(Business for the Elderly)

AvrUsAunau : laidl

(Prerequisites Course: None)
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Overview of global and regional trends in aging trends; needs and limitations of the

elderly population; techniques to gather in-depth information about the preferences and behavior



of elderly consumers; product designs and innovations that meet the needs of an aging society;

a service or product model that is useful and accessible to the elderly; various case studies.

5113410  gsneaudgulnauilnafisidnsnisuslnags 3(3-0-6)

(Fast-Moving Consumer Goods Business)

Ayrdsaunau : Laidl

(Prerequisites Course: None)
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Background and business concepts on fast-moving consumer goods (FMCGs); learning
from study trip; analytical thinking skills; practice with case studies from a sales perspective in

running fast-moving consumer goods (FMCGs); various case studies.

5113411  gsnauwdiy 3(3-0-6)

(Fashion Business)

AyrdsAunau : il

(Prerequisites Course: None)
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Overview of global and regional fashion industry overview; supply chain and logistics
managing the flow of goods from production to sales; marketing and branding strategies for
promoting fashion brands; sales process design; different sales formats from brick-and-mortar
stores to e-commerce; decontextualizing sustainability and ethics with regard to environmental
and ethical considerations in fashion; comparative case studies with real-world challenges and

solutions in the fashion business

5113412 Audmdidlouuasdudvgus 3(3-0-6)

(Premium and Luxury Products)

deAunau : il

(Prerequisites Course: None)
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WOANTITH INTNe uazusagalavesduilanseAuniillonuasninsn n1sasvassaiasWauIngn s
sEAUNSlnuaEIIINLIIANGNITNER NTaaLUTUALAZNITNTLManagnslunsaianas
Shwnmdnualveawusuang nisldvemnanisuewuuntiuiasikuvesuladdmsuduimidieuuas
wgns1 msUfundndamiaznagnsanseiulanlidfunainiesiu nsdlfinweng



Market overview, market trends, and economic impact of premium and luxury
businesses; behavior, psychology, and motivations of premium and luxury consumers; creating
and developing premium and luxurious products from concept to production; branding and
positioning strategies to build and maintain the image of a luxury brand; applying on and off line
strategies for premium and luxury products; adapting products and strategies from a global level

localized for different markets; various case studies

5113413  gsnalunaiafinlvy 3(3-0-6)

(Business in Emerging Markets)

ArGeAunay : il

(Prerequisites Course: None)
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Overview of emerging markets, characteristics, and challenge; appropriate strategies
and approaches for entering emerging markets; cultural and ethical considerations; role of culture
and ethics in business practices; regulatory environment and compliance; consumer behavior and
in-depth insights into the consumer base in emerging markets.; customizing products and services

to meet the local needs and demands; various case studies.

5113414  §3nalsausy 3(3-0-6)

(Hospitality Business)

AyrGeAunau : il

(Prerequisites Course: None)
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Overview of the hotel business, classifications for hotels and lodging, current services,
and future trends basic knowledge about the industry, problems and development of the hotel
business; technological services within the hotel industry; strategies for hotel business
management to increase economic value; case studies; knowledge from experts with direct

experience in the industry.


https://www.csus.edu/indiv/s/shawg/notes/classifications.ppt
https://www.csus.edu/indiv/s/shawg/notes/classifications.ppt

5113415  sssunAutadeyauaznisuimsanuides 3(3-0-6)

(Data Governance and Risk Management)

Ayrdsaunau : Ll

(Prerequisites Course: None)

mmﬁﬁigsuaﬂﬁssmﬁmaﬁﬁazﬂa ANILNEUIANEEY MsUTTiuauEes MRz
Haduides uazmsuimstoyavesssieasielml iFeudinnsdifnvwesanumsailanifeafussaniuia
%a:ga mmLﬁﬂﬂ%ﬂﬂ@ﬂ%@’]ﬂiiﬂ%lﬁ@% ma‘u%mammLﬁaﬂmadqiﬁ%aauiaﬂ wagoowlad n1sAvun
ulsuguazuumansesfuduanuasnssvedeyavummiifeiungsudsusummniudusves
Yoya Tasiuesdng wasyaea nadiAinwsie

Importance of data governance, meaning of risk, risk assessment, risk factor analysis,
and information management for modern businesses. Case studies on the global situation
regarding data governance. Risks from cyber crime, risk management in online and offline businesses.
Formulating recommendations and guidelines for data security protection based on knowledge

of data privacy regulations on both organizational and individual levels, various case studies.



