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1770701 AwHieafunisaeans 2(2-0-4) (laivfuminein)
(Introduction to Communication)
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(Prerequisite Course: None)
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Process of communication, communication types, media businesses, communication and

social issues, policies and regulations of media, media ethics and social responsibility.
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1772701 nQuinmsieasuazuianssy 3(3-0-6)

(Theories of Communication and Innovation)
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(Prerequisite Course: None)
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Philosophy, paradigm, theories and concepts of communication, intrapersonal
communication, interpersonal communication, group communication, corporate communication,
and mass communication; application of communication theories to analyze and synthesize
communication phenomena in society; design and develop communication innovation to solve

problem and develop organization, business, and society.
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(Research for Communication Innovation)
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(Prerequisite Course: None)
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Research paradigm, research types, writing a research proposal, formulation of
research problems; literature review research methodology, conceptualization research tools

research design, sampling data collection, information system, analysis of statistics and presenting
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a research report to seek knowledge on communication and communication innovation under
research ethics.
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(Communication for Corporate Sustainability)
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(Prerequisite Course: None)
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Concepts and theories related to corporate communication; types and innovation
of corporate communications; internal and external communication; maintaining and promoting
identity; corporate sustainability; communication for change in modern organization; ethics of

corporate communicator for corporate sustainability communication planning.
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(Application of Innovation of Communication Tools)
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(Prerequisite Course: None)
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Revolution of both traditional and innovative communication tools; attribute of
communication tools; design thinking for communication tools; creating innovation of

communication tools, including communication tools measurement and evaluation.
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(Leadership and Corporate Management)
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(Prerequisite Course: None)
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Leadership concepts; types, characteristics, skills of leader; decision making,
commanding, negotiating, and persuading; communication psychology; behavior of leadership in
communication; communication skills for team building and case studies of manifestation of
leadership for corporate management under good governance.
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3.1) NGUIYINI5IANT353NET0 (Media Business Management)

1773701 mMsdan1snsieansuazdesmedoniiia 3(3-0-6)

(Communication and Digital Platform Management)
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(Prerequisite Course: None)
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Digital communication concepts, characteristics and channel of digital communication,
digital content communication management; analysis of situation; issues and crisis effecting digital
communication; digital communication strategic planning; digital content and platform

management; evaluation.
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(Content Strategy and Transmedia Storytelling)

FvrtsAunau : laidl

(Prerequisite Course: None)
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Transmedia storytelling strategy; models and techniques for creative thinking; tools
for expanding storytelling; content design for presentation in various channels; designing audience
experiences; evaluation of traditional and emerging technologies to be used for transmedia
content design strategies; impact of audiences and technology on storytelling strategies; case

study of transmedia storytelling in relevant industry for strategic planning, and evaluation.
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(Communication for Social Driving)
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Communication campaign for social driving activities and public interest; social
marketing; participatory communication process; corporate social responsibility concept; strategic

planning and evaluation, leading to implementation based on ethics and professional ethics.
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(Communication Innovation for Entrepreneur)
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Concept and thinking process; using of creative ideas for communication
innovation; strategic communication planning; business feasibility study; business growth
management; case study of startup and entrepreneur; business ethics; good governance for
enterprise; personal data protection law and act; consumer protection law; intellectual property

law; information technology law; copyright law; etc.
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(Selected Topics in Communication Innovation)
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UsziiulaniziZesdmiunsianisuinnssunisdonns noul wuidn waisniside
HIUNTEUIUNITIAG NITUTITENE N15OAUTIENEY Lagnstifine
Selected topics in communication innovation management: theories, concepts and

research methods through research process, lecture, discussion, and case studies.

3.2) Ngu3YINITIAN1INTTHRATE NS UDIANIUATIUTUA (Corporate and Brand

Communication Management)

1773706 nagnsniseasasdnsuazuuTudiilagsia 3(3-0-6)
(Corporate and Brand Communication Strategy for Business)
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(Prerequisite Course: None)
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Concepts of corporate and brand management strategies for sustainability;
corporate and brand communication process; business problem analysis; strategic planning;

integrated communication; and evaluation; case studies from business organization.
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(Stakeholders Relationship and Crisis Management)
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(Prerequisite Course: None)
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Concepts and strategies for stakeholder relationship management both inside and
outside the organization; stakeholder analysis; image management; crisis management; types of
crisis; planning for solving crisis by communication process; restoring corporate image and brand

reputation from current situations.
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(Creative Thinking for Communication Innovation)
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(Prerequisite Course: None)
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Principles of creating creativity; creative thinking process; gathering, analyzing,
synthesizing, and criticizing data; defining problems; goals of design thinking and creative works;

including presentation of creating communication innovation.
3.3) NguAIYINTTIANTTFINARUYaYa (Applied Data Business Management)
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(Audience Insight and Data Analytics)
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Data science and marketing data analysis for both basic and insight audience
analysis: demographic, geographic, cultural, psychographic, behavioral data, etc.for marketing
prediction and decision making from traditional and new media; indicators, measurement and
evaluation; application of tools for analyzing audience data; utilization of audience information

for communication.
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(Digital Marketing Communication)
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Fundamental digital marketing concepts and marketing technologies; utilization of
marketing information; tools for digital market analysis; digital tools for digital marketing; creating

and distributing digital products or services; pricing and sales promotion in digital market.

1773711 nslideyavualvglunisdansmsaeans 3(3-0-6)

(Big Data for Communication Management)
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Concept of big data for communication predicting consumer demand; adding
followers; reducing follower; chaos communication goal setting; content monetization and new
product development by using big data to manage commmunications; social media listening tools ; big

data analytics and integration by currently use tools for communication management.
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(Thesis)
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Research on topics related to communication arts, journalism, mass communication or
communication innovation: defining research problems, literature review, conceptual framework
for research, research design, sampling, research tools, data collection, information system
management, and data analysis; writing, presentation and defending thesis; research publication;
research ethics.
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(Independent Study)
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Study on specific topics or issues related to communication arts, journalism, mass
communication or communication innovation which is beneficial to the organization, according to

the interests of students; research ethics.



