AND3UYI1EIY
1) nuandvAneialy

1.1) wwnsnanwalvasivladu (PIM)

1010101  mw1lnelanisaeanslugadiiia 3(3-0-6)

(Thai for Digital Communication)

AyrteAunay : laid

(Prerequisite Course: None)

Msdeansienie usewlunisdeans ndnnisuazsduvumsiiausegaiisassd n1g
Ansgiiuans mafinfulssdunnmstlaasnseny nandealasades o uasmsinddudeyaiile
3R MIoonLUULAEdavhdstihiaue vinwrlunstiauaansldinides a1en AR LATYABNAIN NS
AnmsianiFes mayaliingn M3asdeses Msedue waznslaudsuan avnra nasnIuNsITeuLe
Ay Madeuseany nadeudiionsieasesalidas

Language communication; communication etiquettes; creative presentation theory and
patterns;, message receiver analysis; the practice of capturing the main idea from listening, and
speaking; speech layout, content preparation, and speech sequencing; designing and producing the
media; presentation skills, intonation, eye-contact, verbal message, and personality; the practice of
storytelling, persuasive skills, negotiation skills, debating, and expressing opinions; writing summary,

report writing, writing for artistic communication.

1010102 USveurdyanitaniianisdanig 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AyrteAunay : laid

(Prerequisite Course: None)

LLU’JﬁWUENimﬁ‘VIEJWavEJLLﬂQEJ\‘iﬁﬂSﬁﬁﬁﬂLLaSE‘ULLUUﬂWSL%BMiﬂ?U@jﬂ’ﬁﬂﬂﬂ‘izﬁUﬂ’]iﬂj‘ﬁﬂ (Work-
based Education) sndnuailuantaiifienisadradndanistidewdu Andu ey Wutausssu
LLﬁz%’ﬂmeﬂéfm 235550TUN1T9ULeEANUSURATO US DA ULDILATEIAL TAIUSTINDIANTLATNNS
Usuilviaenadesiuinusssuiiunndie msfldiusinuaganuynifuiessdng nzgtinazanizgnim
AABAIUNITINHHULALNNTATAUNATINDE19TAILAY

Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility for
oneself and society. Defining organizational engagement; leadership; supports. Planning for a

successful work-life balance.

av

anunsdanislegrAtan 1



1010103  adiaAansiiensinseiuazindula 3(3-0-6)
(Mathematics for Analysis and Decision Making)
AyrdsAunay : laidl
(Prerequisite Course: None)

]
&

WUIAALTIAMAFIANSLAYADR NANNISHALITNITNIAIRAARSTAUUNT

v

IMANBU Lazinaila
nsUszgndldludinuszsiu muninsastunouresnszuiunsanddingest medanisdaduls
N13AATNINENISAATINTING NTEUIUNITIIWARA N153ATIERgaduuiun1sUTEnavednlusuinn
paonIuNTIATziteyalunsindulaifiowrdam

Mathematical and statistical concepts; mathematical principles and methods applying
for answers and techniques of applying in daily life; definition and process of analytical thinking;
decision-making techniques; critical thinking; logical thinking; reasoning process; break-even analysis

for future career; and data analysis for decision-making and problem-solving.

1010104 J0waLiiadniia 3(3-0-6)
(Digital Citizenship)
AvrdsAunau : 1l
(Prerequisite Course: None)
Adusianadoadanazuuildumaluladfdia Jeygrusehvg (Artificial Intelligence : Al) Tu
FnUszdriu nsduiudeyassulatinisiiviviude nsiviud1ndasy (Fake News) mslémaluladddsia

o |

sgvanvansuavainsassa msldiedesileuistudeyauazianusiudugduuuuesulat nsldueundia
Fulunisinau nmswdndedisfauazninidenldesaiionsaigin nisliiaiesdeutsiudoya
mMsaunaginuswAuiBunuuesulall npmnegsnssuseulat Avaviuazaunsewinfednssiuy
19 9 MasnwmnuUasnssvesteyauulanseulal saemaunsimnuilulszandldiiensuftinulu
2IANIYALNY

Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and diversely;
data-sharing tools and online co-working; using applications for working; digital media creation and
using sensibly; online conversation and co-working; electronic transactions act; copyright and rights

awareness; cyber security; and knowledge application to operate in new organizations.

av
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1.2) BNINAEATUAITIN
1.2.1) nguanwiitensiesns

1021111 arwiudImusssulne 3(3-0-6)

(Thai Language and Culture)

FvrisAunau : laidl

(Prerequisite Course: None)

mMIsfnENa TN T RaY TRusTSUALUSUNYed ANl Msdnszidninavesdnuiidse
M1 wardninavesnwiifiedny anuduiusseninnmAuTamusssulusyiuding Ussnaudie sedu
ATOUATY TEAUBIANT SeAUUTEINA uagszAvaIna

A study of linguistic and cultural dynamics in the context of Thai society, an analysis of
the influence of society on the language, and the influence of language on society. The
relationship between language and culture at the social level consisting of family, organizational,

national, and international levels.

1021112 mwlnglugiuzniersdialszme 3(3-0-6)

(Thai as a Foreign Language)

AvrdsAunau : 1l

(Prerequisite Course: None)

nannisuagiiniinwznsaunuimwilneludinuszdriu mafiunulsdni nnseonidesls
gndios sl wavSeuiSesUstloniiienisdeansidauiiussansam

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021113 wdnAEILaznstgn1elng 3(3-0-6)

(Language Structure and Usage of Thai)

AyrUsAuneau : laidl

(Prerequisite Course: None)

lassasniwive lassaianensdlunwilve msldalassasinguruasdselon n1sldsedu
A1 n1stdarwrlnelvgndesniuaniuziazaniunisal Jyninisldatwilneludagdu Jimsiev
N5l saenaunsAnwLwInIsnlvTulsasmsidnwinelvgnaesmudnuaeniwilng

Thai language structure; syllable structure in Thai language; use of words; structure of
phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage; study

of guidelines for correction and improvement of the use of Thai language.

av
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1021114 AssruesndeInIElng 3(3-0-6)

(Thai Oral Reading)

AyrtsAunay : laid

(Prerequisite Course: None)

psAUsENOULAENANNNIBWeaNdBY aiasiildluniseonides nstinufuAniseonidesli
gndestatan msfinUfoinislidnidsdimzantuarmnsvesdluuiuneing q fdwmarenisdeasly
WnUszanSna

Components and principles of oral reading, speech organs; practicing correct and clear
pronunciation; and practicing the use of sounds appropriate with word meanings in various contexts for
effective communication.

1021115  3alve gileysyrlne uazdmusssulny 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AvrdsAunau : 1l

(Prerequisite Course: None)

WTIalne gidygilveainaudn af Ao gngeduiulve wasusann19Tausssy
wuuesng 9 n1suszendauianulagidygiivesasinusssulnglunsanduidawagnisuseney
9fnegnsllmnuguaudnse

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs and
various cultural heritages; the application of obtained knowledge and understanding of Thai

wisdom and culture for successful and happy living and careers.

1021121 M wdenguludInuszaniu 2(1-2-3)

(English in Daily Life)

AvrdsAunauy : 1l

(Prerequisite Course: None)

Adndt wazdnuiifeddestiunisdisedin Taswadsusrleanisdanguiionisaunuily
FAnUsedrTu nadeudessilndd nisueniaiUsraun1saivewues N1se1usenidetseRus 73 uay
Uselem naenaunisitadiodulaninuainunaununitdeiiviuary

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’ s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension using

conversations in modern media.

av
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1021122  awdengelulanadelvs 2(1-2-3)

(English in Modern World)

AyrtsAunay : laid

(Prerequisite Course: None)

NSHAUIANTIOUENIWISINGY LHUTNYENI5Tla N15NA N1597U WagN1S U N1SLaAIAIIY
ALt N1sREUAIAIN NIsHEUNAUNLT Ade duau Tassadanianwiiienisdeals nsesnidedegng
gndes nmsyansaunuludinusedifuiiiennusiuaiouaviudomanisailuanissui 21
nsnTentindaimusIsuaIna

Developing learners' English language competency focusing on listening, speaking, reading,
and writing skills. Improving learmers' communication skills in up-to-date settings where cultural
differences are concerned; asking and answering questions, making conversations, having discussions.
Vocabulary and phrases used in conversations, correct pronunciation, and grammatical sentence

structures for any particular situation.

1021223 mmé’anqmﬁ'aqiﬁaLtazmiv‘l"mu 2(1-2-3)

(English for Business and Work)

AvrdsAunau : 1l

(Prerequisite Course: None)

Admsi dunu uazlassaienudainguiiistestunuendn maysannisnisits mswn ns
91U 4azn 19 Tsun1¥sIngu¥luaIue TN miﬂizqﬂGﬂsi’fmmé’qnqﬂuu‘%wﬁwmwmaﬁaamul,mshuﬁaﬁ
vty nsaguay makanidsueaAniu mslvideyasgignies mslinwdsnquileufdususly
N394 AARAIUNTEMLUNITAARDNI9TIAT

Vocabulary, idioms and English language structures related to careers; integration of English
listening, speaking, reading and writing in careers; application of English language in various contexts by
oneself via modern media; summarization and conclusion; exchanges of opinions; giving correct
information; using English language for interaction at work; and etiquette in the use of English language

for business transaction.

1021224  awsangesianisiLaueageas1easA 2(1-2-3)

(English for Creative Presentation)

AyrUsAunau : laidl

(Prerequisite Course: None)

Adndt drun warlaseadieseleanudainguilifsidestunisiiaue duav nsv way
wiugll Msliiaumwinazeiaunwilunsiiaue mslineidenwisanguimeunslulanooule ns
LaneANAMiY N13919Rukaznadsluntsduaue n1sSedaiuident duneunisyaue
mMsUszifiumsiiauevesnuleanazgdu naensunsuszendliveyanardelimunzaniusunuun s
ULAUDDENATIETIA

Vocabulary, idioms and English sentence structure concerning presentation; numbers;

graphs and charts; the use of verbal and nonverbal languages for presentation; analysis of online English

av
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media; expressing opinions; presentation planning and strategies; sequencing of presentation contents;
steps of giving a presentation; evaluation of one’s own presentation and others’ presentations; and the
application of information and media appropriate with the patterns of business presentation via modern
media.

1021225 n1WIBINOVYTING 2(1-2-3)

(Business English)

ydeAunauy : 14l

(Prerequisite Course: None)

M5il MIwa M38u wazmadsun winguilensFouiny iausssy Yauntwuazeiau
A dnsumsindegsivegaliuszanina Japmmsaemsmaianssauuaziuamansudly maesei
nsdlfnwiluuunvesnsindegsAsluaniunsaliivanvans

Listening, speaking, reading and writing English for multicultural learning; verbal and nonverbal

languages for making business communication efficiently; problem solving in inter-cultural

communication; analyzing case studies in the context of business communications in different situations.

1021226 mEsangusude 2(1-2-3)

(English through the Media)

AyrdsAunau : il

(Prerequisite Course: None)

Mdwi d1udu wazlassairenwdenge Mfedestuinuasdeyaludomnavu msysannis
M3ils NSHA A58 LLazmiL%umw’lﬁﬂﬂqwmﬂﬁaﬂizLm/]m'N 9 AMSARIIY N1FATUAIY A3
AnTgiuvasiinvesimuazioyatnians naensunsuansamAnIiuABIiumgnsaldRe lutlagtud
\Antuiilan

Vocabulary, idioms, and English language structure related to news and information in the

mass media; integration of listening, speaking, reading, and writing of English through the media;
interpretation; summarization; analysis of news and information sources; giving opinions about current

significant world events.

1021227  awdangesienisasiasauazduntual 2(1-2-3)

(English for Job Application and Interviews)

Ardenunau : il

(Prerequisite Course: None)

A druny uaglassaunvdnge ffeadesiuendn winiinnuuinseuvesiumia
9 waznnsadasiy anwamnsaluniseenidsdldgndes mswlsuduaznsaiuyadnamiiionns
dunwalnu nMsiaesnisduntvalng nseiulsemasuataseu madeuasmanedidnnsedndiioating
U NsWsulseifge SwdunaianisnsaniuunesugUwuusIg 9
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Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly; preparation and
personality enhancement for a job application; mock interview; reading of job announcements; writing

of electronic job application letters; writing of resume; and techniques to complete application forms.

1021328  N1WIDINUAIMNTUNITEBUIANINTFIY 2(1-2-3)

(English for Standardized Tests)

AyrdeAunay : Tl

(Prerequisite Course: None)

nUszasAraIn1sapuNIns T IUluULUUANN q 1AseasnadeaauinuinsgIua1wsInguLas
Tnssadunisiona madiansdanisnat 3nsuazdemnensalinsasy Wauninugnisilaiiedulany
dfny msflafiedulanuedisaziBen mayaiedoasludinyszd funazyaiiolnng mssuiiiedu
Tamnudndny wedanseiui: Msilisuusseny aseunquAtdny uagheinsainiwsainguil usinglu
VoapuinuInIFIUNIBINgY RNHuinyeNwdinguanNsinteasy Jau1nsgIukuuIngass

Acknowledgment of different purposes of Standardized Tests in the market; General
structure of standardized tests and their assessments. Time management; application channels.
Development of English skills; listening for the main idea, listening for details, speaking for everyday use
and discussion, reading comprehension skills, speed reading technique, writing for general purpose.
Vocabulary and language structures used in standardized tests. Practice English skills by taking a

simulation test.

1021231  awuludindszaniu 3(3-0-6)

(Chinese in Daily Life)

AyrUsAuneau : laidl

(Prerequisite Course: None)

dndnwsfiudu ddniuazussloafinuvasludindszdniu HAninweni1silawaznisna
nsuuzdidudesiu nsuendiuinuazduay n1suentuial nsuaniianig AABAIUAITIIEUS
YUUSTTULHIULAZ TAIUSTIUIU

Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice of
listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling dates

and time; giving directions; and learning about Chinese traditions and culture.

1021232 awnIuiegsiauinng 3(3-0-6)
(Chinese for Service Business)
AvrdsAunauy : 1l
(Prerequisite Course: None)
Adnvinazyszloafenfugsiauinns Anaunuiniwduiiferdesdunisieuniniy
Aswuzidindnsael nsdeviedud nasduauslusiudu nsliusnisdulnsdniuaznistaseiiu
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Msaunuiielnudiemvdegndn Uszndldnwuseaniunisaisiass nasnaumsiFeuyansssaly
MIAIUEIAY

Vocabulary and sentences about Service Business, practicing Chinese conversation related
to counter work in shops; introduction of products; buying and selling products; presentation for
promotion of products; provision of telephone and payment services; conversation for provision of
helps to customers; application of Chinese language usage through simulations; and learning of culture

in business transaction.

1021233  arwnuludrtineu 3(3-0-6)

(Chinese in Office Work)

AUsAunau : laidl

(Prerequisite Course: None)

YuusTTenLarTausTsuIU MmdninazUssleaieafudidneu diundsazuingianiig
Suiiarau n1sEnaunuIludnIun1TaldNaeEng q A1SYINNIY NSENAITYANIU N1TUDANIU mimmiuﬁ
Uszyu MslenauaunuInIensingd

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how to

leave work, how to speak in meetings, telephone conversations.

1021234 mwﬁul,ﬁaﬂ'ﬁ?iamsmeqsﬁa 3(3-0-6)

(Chinese for Business Communication)

AyrteAunay : laid

(Prerequisite Course: None)

ArdwinagUszloalieafunisasaimiessia nmsdanuie nsdauszyu nsidiaue
HnUHUALARnaUN1¥IT UM TMUSTTULAZIUUSTTULENTU AADAIUNITAUNUIAINAATIUNITUTIABINY
USUNNN9GINT

Vocabulary and sentences about communication in the context of occupation Practice
conversations about business negotiations, making appointments, arrange meetings, presentations, and

trading etiquette with Chinese people.

1021241 A ndsuanluddInuseandu 3(3-0-6)

(Burmese in Daily Life)

vrUsAUnau : laidl

(Prerequisite Course: None)

Tnssadanazudnhionnsel msitaaznsoendesnrwidioundoiu Fdwinazduuildly
FAinUszdriu msaunun msvendiuu fiavuazanaiu n1sueniud maamuﬁﬁwﬁﬁugmﬁLﬁaaﬁﬁaaﬁ’u
A1N9U

av
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Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers, numerals and

money system,; telling about dates, months and years; and basic vocabulary concerning work.

1021242 mmgﬁﬂumLﬁami?iamiqiﬁa 3(3-0-6)

(Burmese for Business Communication)

AyrteAunay : laid

(Prerequisite Course: None)

AdnviiAgtestunsdeasgiia msaununwidousiifetesiunisdoansgsia wu
mstiausduduay nsliuins msaeunmANfesnTuesgnAn mstauslusluty nnsdsudud
nsALANAT raenaunIsnUURluan1un1saidnaes

Business communication vocabulary; basic conversations in Burmese language concerning
business communication, such as presentation of goods, asking customers in order to provide services to
them; customers services; presentation for promotion of products; changing of goods; and returning of

goods. role-play situations.

1021251  awnvusludindszaniu 3(3-0-6)

(Combodian in Daily Life)

Ayrsnunau : Ll

(Prerequisite Course: None)

anuazlaglATIETIINIYIINT dNIN81 N150BNENINIBIINT SNYIUALSNUTIS Aniazgy
Useloailugiu fnugnisils W Adnvilazdultludinsedniu msaunun msuendiuau fuavuas
anaiu msvenufl seesauddwinuguiifendesiunisvho

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday-life topic
vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and fundamental

vocabulary related to work.

1021252 mmmmtﬁamsﬁamsqsﬁa 3(3-0-6)

(Cambodian for Business Commincation)

FvrdsAunau : il

(Prerequisite Course: None)

ﬁ’lﬁwﬁﬁlﬁﬁnsﬁaﬂﬁuﬂ’]’i?iﬁ]a’]’iﬁq’iﬁ’ﬂ MMFULEUOAUAT NISIAUIAIT NMSEDUANAIIUABINITUDY
anin nstauelusludu nsdsududn wazn1sAududn naenaunisilny joAaunuintviuslu
#01UN130d97809

Business correspondence glossary; product presentation, customers service dialogues;

inquiring customer's need, offering a promotion, and returning goods. Business role-play in Cambodian.

av
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1.2.2) NHUTIAUALHIANUIIAINNEY

q
a

1022211 uywdnania 3(3-0-6)

(Multi-Dimensional Humans)

AyrteAunay : laid

(Prerequisite Course: None)

MSIEIMIANLTUNY e ManseE1syTUINNT WAn AL Usuguaznisldinawa
UsgiRmans 2530053 Aadzuaziaussiuiindenasuisanveayudlviianuunns nasaquld
N3N LazanIun1saiinass

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and reasoning;
history; literature; arts and culture that blend human’s ideas to be diverse; and the uses of case

studies and simulations.

1022212  AUSALASHUNUSAINW 3(3-0-6)

(Love and Relationships)

AvrdsAunauy : 1l

(Prerequisite Course: None)

inwensidndeny MsUsuia n1safemnudsedivla nsimwiuednamangluiazaiguen
INAINYIFURAUTAIN N15ATUAZTNYIAMUFUNUS AUSTAUTZLANENG 9 1TU AUSNTIR ATEUT
WSTUMNER3E warns3naues Msasaseunsa dnsnm naenaunissullefurudsuulad

Social skills; personal adjustment; how to make first impressions; internal and external
personality development; psychology of interpersonal relationships; building and nurturing
relationship; different types of love, for example, love of one’s country, religion and monarchy;

self-love; building a family, friendship; and coping with changes.

1022213 3lannnq 3(3-0-6)

(World Wide Perspective)

AdeAunau : 14l

(Prerequisite Course: None)

denslangatagdu aruswilouazanudaudaseninnguusena madowaziasugiaveding
918U lan wwiAndnyuskazanwuzamzauludrulantigiu deulvesasiausssuneldnssua
TamAtnd naenaunisiasundasedlanluga@dsa

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.

av
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1022214  FwIndoy MIWAIL wazANE By 3(3-0-6)

(Environment, Development, and Sustainability)

AvrdsAunauy : 1l

(Prerequisite Course: None)

WnARAwInden N3 wazivinen s Tigsdu (Sustainable Development Goals:
SDGs) miwﬁﬂammw (Bio economy) me%ﬂwmunﬁu (Clrcular Economy) WagkAsugna #1387 (Green
Economy) miauiﬂwu,a zn13¥anisawandenluiu di 09na nzauavyieile nansenuvesnig
LUaauuﬂanmnmawwmmammLLauaqu,’maau UWUWW‘U@QUﬂﬁﬂﬂﬂﬁﬂﬂiuﬁﬁuumﬁlﬂ{jﬁ]Lf\]ﬂuﬂﬂﬁLLaumﬂsUﬂ
nedinusiodindon

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development to
the society and environment; students’ roles towards the environment as an individual and a

member of society.

1022215  URARTIIUAIHUAING 3(3-0-6)

(Miracle of Good Health)

AyrUedunau : 1l

(Prerequisite Course: None)

ANudAyvetavamdedIn Jayviguainvesaugadaglu n1suseiluguain Wauinas
meiusnonarInlavesuywd Tnvunsiilequaim nsguaguamis nseenmdsnie nsldeuas
nedeAlLTiaszd i maidanedentuguam anufnmmeivenmansauam waznvmanivzae Ty

The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage; the

environment and health; the evolution of health science; and anti-aging medicine.

1.2.3) NGUNITIANITUALUIANTIY
1023211 nundeulyafdmi 3(3-0-6)
(Panyapiwat GO)
rdsAunau : il
(Prerequisite Course: None)
anaduun ngnAnimsiaunanndon nueuazmadaninaunindey msiinundeiie

N

AUINNYENITINNULAY ﬂ?'ﬁﬁ]ﬂﬁﬂiﬁ]lﬁﬁﬂﬁﬁﬂ’ﬂ WUIRAANUINADUAUNITINNITANTIRU A1IYIUINIT

e =2

fﬁﬁjiyliyl’] “’JuaaﬂmwmmaauL‘wamammwamaumimmu G]a’e]ﬂ%u%mﬁﬂﬁ@ﬂﬂUﬁiy}iyﬂﬂiz@Uﬁ
Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial management;

the integration of oriental wisdom via GO for living and working; and GO and artificial intelligence.
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1023212 WIANTIUAUNITNAIUIAUAINAGIN 3(3-0-6)

(Innovations and Quality of Life Development)

AvrdsAunauy : 1l

(Prerequisite Course: None)

AMNNUNY AIUAIALY WazUTeANUIANTIU N1TARLTIEDNKUY (Design Thinking) N13AANIT
nsngduniatgn mmwmmammmw%% LLu’JVl’Nﬂ’]iWW‘lﬂﬂmﬂ’]W%%@ﬁ’JEJ‘lJ’?G]ﬂiiiJ AADAIUNIT
afuassiuinnssuiiiiusslovineTinuyud

Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality-of-life improvement using
innovation and innovation for human benefit.

1023213 MsdAN1sNRUAeTAn 3(3-0-6)

(Financial Management for Life)

AyrvsAunau : Ll

(Prerequisite Course: None)

NM9MUNUNITRUAINYTE NM3TanITsiuiieTaguirasdlanie nsdainsunauas
sulsEAnUE@ILYARa N390N MTATL MIUTERL ANLIAB LAZNARBULIIL NNTINIUNUIATAANIINNTRY
WieTin Audeguuuusing 9 nagnsmBiuldyanasssuan meluladsiunistusazanuvasnsis naenau
ms%’mmsﬁwmﬂiﬁmmmLLazqﬂﬂaLﬁammﬁﬁa%ﬁu

Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budgets; savings; investment; insurance, risks and returns;
financial credit planning for life; various types of loans; personal income tax strategies; financial
and security technology; and management of time and personal resources for sustainable

prosperity.

1023214  m35IANsgsNagAlul 3(3-0-6)

(Business Management in New Era)

deAunau : 14l

(Prerequisite Course: None)

BnsFugshavdeiamngsialul a3ussauuarassorvssalunmsdiiugsia nagndnisdiu
g3nagalml N1sOBNLUUAUKUUNINGIAINIsSTylantauazimuigsia nsadausestanialalunisidu
fusznaunns msdalassaiisesdnig msdaiunugsie inweisndudmiunmsdouunussiafinsuiy
wazUszaunadnia wadanisiiauslassnslitnamu nsdifnwifsadunsianisedisfuszneuns
Tun19g3na

The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to become
an entrepreneur, organizational structure, crafting a business plan; skills required for building a

successful business plan, investor-pitching techniques, and entrepreneurship case studies.

av
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1023215  waluladAdvaiensineu 3(3-0-6)

(Digital Technology for Work)

AvrdsAunauy : 1l

(Prerequisite Course: None)

Wauinisveunaluladindna nsldmeufamesiiienisdiuim maaammu@uiﬂmﬂm
(Infographic) gonLUUAMLAZoulna (Amma‘uon) wavn1sassdouszay (Multimedia) Wosdu nsld
LﬂiaqmaiuﬂﬁsaaﬂLLuuaﬂﬂLLNuﬁ]mﬂwama Wen1sAuan Tunsen LL‘UaNaGUE]?,Ja LLa“msmLﬁuaﬁuamﬂu
SULUULAYUDSA (Dashboard) LHUATNTIA WHUNINAITNTEIY maamumﬂmmiuiamwami
Ansidteans uazmsuszyamilnasi el e (VDO Conference) meltimeliladdviauuszuuaans (Cloud)

Development of digital technology; computer using for calculation; infographic design;
animation design; and basic multimedia creation; data management tools for data storage; data
calculation; data analysis; data interpretation and data presentation; dashboard; Pareto chart;

scatter diagram; communication technology and VDO conference; cloud technology utilization.

2) RUINIVANIE

2.1) NRNIVIUNUFIND
1101111 msIensgsnansinadlelndlugafavia 3(3-0-6)

(Modern Trade Business Management in Digital Era)

AyrdsAunau : il

(Prerequisite Course: None)

LWIAR Nuf unumkasUssinnvasgsnansamadeludlugafdvia n1siesganmwinaey
n19gsnInIsAadulug nsivuanagnsgsianisatadelva nsdrmaluladunldlunisdntiugsia
A3USMSTRN1SAURT n1siRTIEiaiice n1sesnuuuduntsusnuazaiely n1saneiedudn
mMsudmsiansdaysannsiuduuuesuladuazeewlatlusuuuunsdemsanstesmns wallanisue
nsdeansmsnann malszgndliiaietnsdinueeulatiion1sinnisgsiansdatilel nadlfnu

Concepts, theories, roles, and types of modern trade business in the digital era; the
analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of
location; designing inside and outside store; planning story layout; integrated online and offline
stores management into Omni channel; sale techniques; marketing communication; an application of

online social network for modern trade business; case studies.

1101112 ASAAIARINA 3(3-0-6)

(Digital Marketing)

FuUeduniau : 14l

(Prerequisite Course: None)

NTIATIENAN1ITUINGBUNNNITAANAIVA AAs1eringAnssuduslan Amuanguidimvung
yanInaIn NMsauuTLRlugeRdta maiaunmaadation msseniuumInainsuynauled
wazdedsaueaulatl mswmuinsmanrudusigleuses nagndnisnaaseieiediodun msidonass
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wanfueitiier1s nsUsEgndldesdauinisnainidsiasiuuuiivainuaneifieaiisgsiveeulal
waznagnsn1stiszRiuseulal NsoenkuUNagNsNIIRAINAITE N1sUTzlURaAUE5IVRINITAATN
AIvia asnIuasEsITUlUuNITININIIRAIARYE

Digital marketing environmental analysis; consumer behavior analysis; determination of the
marketing target group; creating brands in digital age; content marketing development; marketing
design via website and online social media; marketing development via influencer; search engine
marketing strategies; selection of products for sales; applying various models of digital marketing body
of knowledge to create online business and online payment strategies; designing digital marketing

strategies; evaluation of the success of digital marketing; and digital marketing ethics.

1101113 nsdgyduaznsRuiianisinnisgsna 3(3-0-6)

(Accounting and Finance for Business Management)

AyrGeAunau : laid

(Prerequisite Course: None)

vannsMatyd MlesgiuasAnufuuauion1sivuaTIAIY M59UNLLTBNS
AUANAILALY 15UITRu Uiy iEY Asianuvadiuny A1TATIERIUATU NABAIUNNT
AinneideyammstaBuarmsiiuiiensusyiiudndulamegsia nsdlfnm

Principles of accounting; analysis and calculation of product costs for determination of
selling prices; planning for risk control management; working capital management; sourcing of funds;
capital budgeting analysis; and accounting and financial statement analysis for business decision; case

studies.

1101214 n1sden1sladaAnduaziaslgguniy 3(3-0-6)

(Logistics and Supply Chain Management)

AyrdsAunau : il

(Prerequisite Course: None)

LUIAR N B kaznagnsaIunIsInnIsiadainduazrildguniuluyaadsia n1sneinsal
N13IHHUNITHEN N1TATUANANAIN N1FIANITFUAIAIASIUALNITIAN TARIAUAT nsideniinadics
n3dnte sruvasaumaazmaluladluaslgguniu sUuuuMsYuas n1svudsiuuay mAluTadnng
IANTVUES NTUFANE

Concepts, theories and strategies of logistics and supply chain management in the digital era;
forecasting, production planning; quality control; inventory and warehouse management; location
selection; procurement; information system and technology in supply chain; types of transportations ;

cross-border transportations; transportation technology; case studies.

av
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1101215 N159AN1589ANTISHATNSNEINTUYUdluEARITE 3(3-0-6)

(Organization and Human Resource Management in Digital Era)

AyrdsAunau : Ll

(Prerequisite Course: None)

WWIAA N9BE agnanNN13IANITOIANITTIAY NMTUINITTANITANIU NNSTTAUIALAE
AuUinYousediny TausTTNedAn1T nsdanismsdsunlanar msdnnisanudeduyaida
N13USMIINSNeINsuYEd Ininen1susnisyuana nasudledymluaniunisalgnidu invedmsu
AAIALINUAINALALITNIUANA AL ANUANAALKITINLAYNNTYINTY LagnTalAnw

Concepts, theories and principles of business organization management; team
management; good governance principle and corporate social responsibility; organizational culture;
change management and risk management in digital era; human resource management; human
psychology; problem solving in crisis situations; skills for international and regional labor market;

leadership; the balance between life and work; and case studies.

1101216 Lﬂswgmam%Lﬁami{fﬂmiqiﬁa 3(3-0-6)

(Economics for Business Management)

Ayriedunau : 1

(Prerequisite Course: None)

NINMINNATYAIERNT N1TIATIENUAARUNIU NISHAALBTAUYUNTTHER Anunzlaseas
YIMAIANIIGINALIATHFAAN S oA MUATIANIY [uRda Wmneuaza msINNILATEEA NN
Uszgndldludinuszdriu msvimanazdaninulevgvesniaigiilonsdndulanisgsialudanudivg
NIANY

Principles of economics; an analysis of demand and supply; production and cost; business
market structure and economics for pricing; digital money; an application of economics overview and
purpose in daily life; a management of government policy for business decision making in digital

society; case studies.

2.2)  nguvNeNUIAY
2.2.1) v nenUfu
2302101  NIFVILUAZNINTFIUNITUINSIUGIARMNS 3(0-6-3)

(Sales and Service Standard in Food Business)

AyrGeAunau : il

(Prerequisite Course: None)

VANNITVILRALNITUINIT NeANTIURUTIAA nszuIunisinaulavesduilan Funounsvig
wagmMATANITUNAUDAUAT N1TIATITANITVIY NITUIMTNNVIY A385550v0etn1e UURNsULEUD
AuAn Mg wagn13uINIg Mskalelagvanienl nsaguuazseaueanuie NMsUINIsuaINIsve

Principles of sales and service; consumer behavior; consumer decision making process; selling steps;
product presentation techniques; sales analysis; sales team management; salespersons ethics; practice of product

presentation, sale and service; unforeseen problem solving; sales summary and report; after-sales service.

av
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2302302 nguNIguardaUIRUdIMTUTIAveImMNg 3(3-0-6)

(Food Business Laws and Regulations)

AyrGeAunay : haid

(Prerequisite Course: None)

nmuevetlsEmAlngnaaniIlgnIsNEne1MI3 ﬂgvimaﬁLﬁaaﬁaqﬁUﬂﬂimammmi nf Y
Aenfvaouiindnems ﬂ,;]vimsjLﬁ'mﬁ’umiqmﬁmaamuﬁﬁmmamms ﬂawmﬁaLﬁaaﬁUMWmigﬂuﬁuﬁﬂ
nwAT agraneiAatunisduasesiuilan npmneieafuauiuiatenudemefiAatuandudill
Uaondy nguuneninddunislyyn 1nsgiueInsseninalssine ﬂgmmaﬁLﬁ'm%’aﬂﬁ’urwwﬁm&u’aqiﬁa
913 Mmhenuiligdesiungrneuasdedifudmiugsianims

Thai laws and regulations along food supply chain in Thailand; food laws and
regulations; laws related to food manufacturer; laws related food store sanitization; laws related to
agricultural product standards; laws related to consumer protection; laws related to product
liability; laws related to intellectual property; international food standards; laws related to food

business establishment; related departments of food business laws and regulations.

2302303  mssanaiteldudusznaunisgsinemslugadiiia 3(2-2-5)

(Food Business Entrepreneur Management in Digital Era)

AyrtsAunay : laid

(Prerequisite Course: None)

Audnvuzdugusznaunsgsnee mslugaidvia susuugsnaemslueafda n15319umu
NAYNSNIINAIANINGINIBINIT N1TRULALNITUNT NTMTUANTHEINTUALENIIAIFIAL NITIATIEN
aounsal m3damstgvianigni walanndenldmaluladfdnaimunzay wisulvdgsiaoms
n39RTiaugIneeIms lassudunisiduduszneunisssive s nguunewasdenmualunisdu
AUTENBUN13TINTBIMT Fu5TTUAMTULUTENOUNTS

Qualifications of food business entrepreneur in digital era; types of food business in digital
era; marketing strategy planning for food business; financial and accounting; the determination of
resources and manpower; situation analysis; responsive problems management; selecting proper digital
technology technique; food business franchise; food business planning; food business entrepreneurial

projects; food law and regulations for entrepreneur; ethics for entrepreneurs.

av
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2302304  A153ANTUIANTINTUGINRIMNT 3(0-6-3)

(Innovation Management in Food Business)

AyrtsAunay : laid

(Prerequisite Course: None)

ANUAIAYkazLWIAnToIuIRNTTY wlduuinnssulugsisemis Ussianvesuinnssuly
3319013 FuneunsWauINARAaeTe1ms ninddunelyn nsdline UjuRnisadisuazAniden
WA uTRNTsUlugIN01IMs MIRMUINERAUNDIM1T N15UTEEURAMAINDIMNIAEUssaIndula
nMInegeunIsEaNs eI Ustna Mslnssianudulilimnsgsfiavemanuuinnssy

Essence and concepts of innovation; food innovation trends; types of food
innovation; steps of product development; intellectual property; case studies; practice of idea
generation and selection for food innovation; food product development; sensory evaluation;

consumer acceptance test; feasibility study for innovation.

2302405  A15AFINVDINNT 3(0-6-3)

(Food Business Research)

AyrdsAunay : laid

(Prerequisite Course: None)

nsfuausziuiddglutagiu msdmuadannidefifeidestuuualiugsiaeims
nsduAuteyalidnnsanundsdeyadiundeio msfmuninguszasdinigise nseuuuAnuayisnis
fulunside mssunndeya madenldafiifimunzanlumsiinseideya msulanadeya enuuas
a3unan1533e MsdmanSIdeluldlugdvnisuasgsia

Research for the current issues in food business; research problems statement related
to food business trends; searching for academic information from reliable resources; setting
research objectives; framework concept and research methodology; data collection; data analysis
by wusing suitable statistics; result interpretation; reports and conclusions; academic and

management implication.

2.2.2) 3¥NNTIANITIINALNNS

2342101  AMSIANITTLUUAMNINLAZANNUADANEAIUBINTS 3(3-0-6)

(Food Quality and Safety System Management)

deAunau : laidl

(Prerequisite Course: None)

VANN13AIVANLAENITUTEAUANAINYBIDMTAREAYINLTa U Useinnuasduntieluems
Msdamsuaziinseinuidswessunsieluemns iasgiugudnvasfinlunssane s vdninaueinng
URTRTRIUNSHARE NS wé’mmsﬁaaé’umaqmﬁmwﬁé’umwLLazgﬂiﬂqaﬁé’aqu@u n1sundete1ms
wnsgrulunisdnnisanudasadieesseduaina wumeuuRlunisuszendldssuunisdnnisamunin
wazAuUasnAenslugsienIms mhsnuiisdestussuununmuazmuUasnsosueims

Principles of food quality control and quality assurance throughout food supply chain;

types of food hazardous; management and risk analysis for preventing danger; Good Hygiene

av
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Practice (GHP); Good Manufacturing Practices (GMP); basic principles of Hazard Analysis and Critical
Control Points (HACCP); Food defense international standards for food safety managemant;
guidelines for the application of food quality and food safety management systems in food

business; related departments of food quality and safety system.

2342102 msﬁ'ﬂnﬂiin%uﬁnﬂstﬁaqiﬁaawwﬁi 3(3-0-6)

(Nutrition Management for Food Business)

AvrsAunay : Ll

(Prerequisite Course: None)

anunsalsnularuinig mnuddnueslavuinisdessfivemis anuiiiul avuinisd
\Rerfuomnaiiteguaimuszianieg msduamdanukazasomisludas i 11519UKUTIIN1507913
Tuwiazy1ede 28101915 WYANIINNITUTINADIMT N13UTTNOUDITMIURENLATUINIG

Nutrition situation in Thailand; the importance of nutrition in food business;
knowledge of nutrition related to different types of healthy food; calculating calories and nutrients;

for daily usage; across the life cycle; food labels; consumption behavior; nutrition principles for cooking.

2342203  nsIAMsingavuazmAlulagnisuuszuemng 3(0-6-3)

(Raw Material Management and Food Processing Technology)

AyrdsAunay : laid

(Prerequisite Course: None)

‘Uismwum"’imqﬁuﬁiﬂumsmﬁmmmsLﬁyaaéfu nsideudeveao1ms nsianisingdu
wanmsauee1vs welulagnsuusslemns nannsidenliussadaminueiinuesevns naasdaumemsuysgy
mia%fwagaml,ﬁﬂui’mqau N3zUIUNITERDIENISINUSNE UURNINIsmseudngiu n1saueneIns
wazn1IwdIguomng

Types of raw material in basic food production; food deterioration; raw material
management; principles of food preservation; food processing technology; principles of packaging
selection for each food type; processed food products; value creation for raw materials; process of
extending food shelf-life; practice of raw material preparation, food preservation and food

processing.

av
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2342204  n1sAamsvinlgaunulugsiaenmns 3(3-0-6)

(Food Business Supply Chain Management)

AvrdsAunay : Ll

(Prerequisite Course: None)

WalgaUunulugsiaoms wwIAnveansian1snilgaunIu 89AUTENBUYDINTITINNITHN
Tgunulugsinemns seuuladafndlugsfvenms msdateunznisdafiu msdanisszuuauinngs
msfnsedeansuarnisianistedeaseu nsnsiadeudeunduresdudi nsSendudud nsiansan
FoanunsEMgingaukardun nMsussendnalulagansauma

Food business supply chain; supply chain management concepts; components of supply chain
management in food business; logistics system in food business; procurement and storage; warehouse inventory
management; communication and complaint management; product traceability; product recall; consideration of raw

materials and products distribution channel; apply infornation technology.

2342305  N133AN15AUNUINGIADIMNS 3(3-0-6)

(Cost Management in Food Business)

AvrdsAunay : Ll

(Prerequisite Course: None)

arudibosiuieaiunsdanisiunu Ussinvvosiuyu dndiuvesiuyu madnduyuems
LaLIATRsRL MITIMUATIANIY NNTUTEIUNITEAYNY NMFIATIFWIAANNL NM1sAIUALFUYUTAgAY
NIAIUANAUNULINIU NTAIUANAUNUNITHESN NITAIVANAWNUFUAIAIATILAZNITVUES NIRIANY

Basic knowledge about cost management; type of cost; cost ratio; food and beverage
calculation; price setting; sale forecast; break-even point analysis; raw material cost control, labor

cost control, production cost control, inventory and transportation cost control; case studies.

2342151 n13REuin1AUfURaIuN15IAN153IAvRMNT 1 3(0-40-0)

(Work-based Learning in Food Business Management 1)

GeAunay : laidl

(Prerequisite Course: None)

NIENUHURNIIAIUNITTANSTINDIMIT UINTFIUNITTNUTEUUTIUAMAIN UNUINUAY
i fivesninaui uuazuandes 1nsgIunsuinisgnd MsuinstansgnéiesUuuueenlatiay
paulail nisiuusdvungluniseie mﬁmLﬁu%gaﬁtﬁ'm%mﬁumsma N1TETULAYI189UY AU
nsguaanImwIndesazauUaenfovesneludtu ngrneiesiu UjiRnuegneifity damuiuinveu
Fodndaain uanseendsdnvaridovesnmsvhauduii

Systematic work practice on food business management; work standard of the quality store system;
roles and duties of the store staff and cashier; standard for customer senvice; customer management both offline
and online; sales target setting; sales records keeping and retrieving; sales summary and report; supervision of the
environment and safety inside the store; basic knowledge of laws; cultivate self-discipline; responsibility; integrity;

the character of teamwork.

av
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2342152 N15REU3NIAYHUAMIUNITINNITTINDINNT 2 3(0-40-0)

(Work-based Learning in Food Business Management 2)

AyrtsAunay : laid

(Prerequisite Course: None)

nsinUfoRntsdunisianisgsfisemnseraduszuuluaaudszneunisifedfunis
wuzthdudenns MslideyaduMuszianeIms mawsoy MsIsuazUInIsAuADIMS MIFIAUA
wNgngy N1sdanisanmwIndeunieluiu aulasaduemsuasseuuyseiuaunnlugsiaenis
UftRmuogsiity fenusuiiaveu Jodndaain uanseenisdnvazidovesnsianududi

Systematic work practice on food business management in food enterprises related
to food product introduction; providing information on food products; preparation; food product
selling and service; specific product ordering; store environment management; food safety and
quality assurance systems in food business; cultivate self-discipline; responsibility; integrity; the

character of teamwork.

2342253 N13REU3NIAYHUAMIUNITINNTTTINDIMNT 3 3(0-40-0)

(Work-based Learning in Food Business Management 3)

AyrdsAunay : laid

(Prerequisite Course: None)

mi'E'Jﬂﬂﬁﬁﬁmiéfmm3%’%73@55%1%13@61@Lﬁussuuiuamﬁuﬂisﬂ’emmﬁl,ﬁ'mﬁ"Ufﬂﬂ 19
WHUNITHAR NT2UIUNITNENUAIDIMIT NMITALALEIMNT N15UT599IMNT Nsdeauamnstideduilna
ogaensie nsldgunsaluazldinaluladlunisudsguemsivunzay Ujdanuogrediide faw
SURnvou Fodndatin uanivenfudnuaridovesnmevihanuduiy

Systematic work practice on food business management in food enterprises related
to related to production planning; food processing; food storage; food packaging; safe delivery of
food to consumers; using of proper equipment and food technology processing; cultivate self-discipline;

responsibility; integrity; the character of teamwork.

2342254  n13REU3NIAUURAIUN1TIAN1TTIRARIMNS 4 3(0-40-0)
(Work-based Learning in Food Business Management 4)
AyrUsAunau : laidl
(Prerequisite Course: None)
ma’?;lﬂﬂﬁﬁ’ﬁmaé’mmﬁmmaqaﬁammaaéwLﬁuszuﬂuamuﬂizﬂaumnﬁmﬁumﬁm%@

Y

MIR$995U N33ALAY N1sdades n1sdnde nguunewazdetadudniug sisemis UfURnuedaiide
firusuiiaveu Yedndqasn uanseenddnunrldovosnshnuduiia

Systematic work practice on food business management in food enterprises related
to purchasing; inspection; storage; arrangement; disbursement; laws and regulations for food
business; cultivate self-discipline; responsibility; integrity; the character of teamwork.
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2342355  N15REU3NIAYSUAMIUNITINNITTINDIMNT 5 3(0-40-0)

(Work-based Learning in Food Business Management 5)

AvrUsAunau : laidl

(Prerequisite Course: None)

nsiinUfoRnnsdunisianisgsisemsedrnduszuuluaniuuszneunisiisaiunis
muANALAAIAEY Nngnsalonglugiiaems UftRnuegiide Tanwiuiinveu Jedndgain
uanseonivanwzddevesnisyinaududiy

Systematic work practice in food business management for food enterprises related
to inventory control; sales forecasting for food business; cultivate self-discipline; responsibility;

integrity; the character of teamwork.

2342356  N13REU3NIAYHUAMIUNITINNITTINDINNT 6 3(0-40-0)

(Work-based Learning in Food Business Management 6)

AvrdsAunay : il

(Prerequisite Course: None)

AsinUfdAnisiunisinnisgsiaemisedrndussuuluaniuusznaunisifeady
mMsdanisszuUenans msdansnineinslugsfivevns UftRnuedilide fianufuiiaveu Fedndaain
uansoenisanwurdderosnisiauduiia

Systematic work practice on food business management in food enterprises related
to documentation of system management; resources management in food business; laws and
regulations for food business; cultivate self-discipline; responsibility; integrity; the character of

teamwork.

2342457  n13REUiNIAUURAIUN1TINNITTIAARIMNS 7 3(0-40-0)

(Work-based Learning in Food Business Management 7)

AvrdsAunay : Ll

(Prerequisite Course: None)

mi?lﬂﬂﬁﬁamiﬁmmﬁ@m'iﬁq'iﬁa]mmiaemL“fJu‘izUUﬁluamuﬂszﬂaumiﬁlmﬁ‘umﬁ‘u%‘m”ﬁ
I9N1555090115728ANILLRUNIU NTUTIITHANITANTUIIU NITATIVFRULINTFIUNTVINIUYDI U
nsdeansteyanisluiuninanuvesiutasnisuimsinaunislui msdailassiseisioudly
Taymanelufuuazdiausiuimainuinagynslugsiae s Ineysuinisesnnnuinig q luniangud
LazanMsinUFUR UiTRnuedaiite fanusuiaveu dedndaain uanseonisdnuuzddveanis
ianuduiiy

Systematic work practice on food business management for food enterprises which is related
to business management along food supply chain; performance management; checking the working
standards of the store; internal communication with store staff and in-store team management,
development of research projects for store problems solving and presentation the development of food

business strategies; cultivate self-discipline; responsibility; integrity; the character of teamwork.
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2342458  M5REU3NIAYHUAMIUNITIANTTEINRMT 8 3(0-40-0)

(Work-based Learning in Food Business Management 8)

deAunau : 1l

(Prerequisite Course: None)

MU sunsianmsssisemnsegalussuuluanudsgneunslusumvisimiinnu
WewSeunnmieslunsdufiansin mevinlasuiAseniferdestunisdanisssiase s lneysanns
93AAML3A 9 luniAnquinazainnisin§Ua Ujdanuedeiiite Sanuiuiinveu dodndqain
TPnasszuazuansganiedndiinluanugnaes

Systematic work practice on food business management in food enterprises as a chief to
prepare for being a store manager; projects related to food business management by integrating various

theory knowledge and practice; cultivate self-discipline; responsibility; integrity; the character of teamwork.

2.2.3) Iy uaNN15IANIIINIAEI@ M sALE v

2352101  M3AANISHEASUIIDIMITHAZNITUINSTugsRaAd el v 3(3-0-6)

(Food Product and Service Management in Modern Wholesale Business)

AyrdsAunay : laidl

(Prerequisite Course: None)

Uszinnvandndneienmisuasnisuinislugsiamdsadelvd n1saivauaunInLazAIY
Uaanfiea1vis MﬁﬂﬂﬂiLLUigUNﬁmﬁm%mmiﬁaﬁu AANNILATUINTT 2AINLATUINT msdaLiusnu
LAZNIIASANINHARS I 018N1AUSNYINERTNIIMT FULUUNITUINISHAENITTRTMUNENEn e
9915 NIUANY

Types of food products and services in the modern wholesale business; quality
control and food safety; food product processing; principles nutritional value, nutrition labels;
storage and preservation of food products; shelf life of products; type of food services and

distribution of food products; case studies.

2352102  nsufuinisaudnlugsiadndeadeng 3(0-6-3)

(Product Operations in Modern Wholesale Business)

AyrdeAunay : laid

(Prerequisite Course: None)

Aufngundndusiennsuussuiazduinguiililionns vievesusstaridmiuaudily
gsnafmdsadielul nsdlfne) UURn1sdansduan nsdndesdud msdaiusneaud msvieuaznis
UiauedunmuUsziangnalugsiandadelvi nsarvauauamkaznIsuINMsemzdmSuauangy
wAn AL ssUsarAufngutlilvems

Categories of food and non-food products; types of packagings in modern wholesale
business; case studies; practice of product handling; product sorting; item storage; sales and
presentation of products by customer type in the modern wholesale business; quality control and
specific services for processed food and non-food products.
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2352203 n1sU{uRNITAUAINGN M SARlUgINAAdalE v 3(0-6-3)

(Fresh Food Product Operations in Modern Wholesale Business)

ArdeAunau : Ll

(Prerequisite Course: None)

duAngundnduanemisantugsiamdsadelul vssedundmsvaudingueinisan
N13InN1sAuAIAIAaY nsdlAne URURNsImEesduAT nasdaiushwidu nsverasnisiiiauodud
muUsziangnatugsiaddwadelvid nsnrvauaunImwaznIsUTNIsRNIzdmSuduAINgue N Tan
maulatlgmiiantulumssmieaudnguemsan

Fresh food product operations in modern wholesale business, packaging for fresh food
products, inventory management; case studies; practice of product display, product storage; sales
and presentation of products by customer type in the modern wholesale business; quality control

and specific services for fresh food products; unforeseen problem solving for fresh food products.

2352304  n3IRNTsAUAIAAGelugINAAdeade T 3(3-0-6)

(Inventory Management in Modern Wholesale Business)

AvrUsAunau : laidl

(Prerequisite Course: None)

ANdANITIANsAuAAIRdlugsiamadsadelug wuamslunisuimsauaasnddugsia
Edeastelol fuidnifivresaduazann msneindsdud n13nsaa3u msdaiu msdases nmsdndie
N13ATUANUTUIULATANNINTYDIAUAT N1FATIATULALNITATIADUANULAINUVBIFUAT NIRRT MUY
duasnds ssvumalulaBansaumadiviudansaufiamds mslinsesideyaninisaududasadaiie
Tglun1sdnnisgsiacmdsadelug nsdlAnw

Importance of inventory management in modern wholesale business; guidelines for
inventory management in modern wholesale business; warehouses storage; warehouses planning;
receiving; storing; sorting; disbursement; quantity and quality control of goods counting and monitoring
identity of goods; inventory disposal; information technology system for inventory management; data

analysis from inventory reports for using in modern wholesale business; case studies.
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2352305  nsandeRudnlugshaddeadelusl 3(3-0-6)

(Purchasing Goods in Modern Wholesale Business)

AyrdsAunay : laidl

(Prerequisite Course: None)

ndnn1sindonardnndudilugsiadideasiolng n1sdndendudinudssinnvosgnén
nszuIuNTadeuarinmAudn na&ma‘mié’jﬁwmLLazmﬁém%mmima N133ANIIHVIEY N1TATUALLAL
UspifiugnunIndudn nsmaeziuAudaimih melieseiteyaenunisiate nsadsenue

Principles of purchasing and sourcing goods in modern wholesale business; product
selection by customer type; procurement process; pricing and promotion strategies; vendor
management; product quality control and evaluation; forecasting; analyzing purchasing report data;

sales revenue generation.

2352151 nsiEuinIAUfUAf1uN1sIANIsIsNaAdeamsalend 1 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 1)

AvrdsAunay : Ll

(Prerequisite Course: None)

n1sENUURNsAUuNTTANsgsAIRde mnsade Ty wmsgiunsvinussuuuaunm
unumnazvtifivesmiinaudulazuAnies 1asgIun1suInIsgndn mw%ma%’ﬂmiqﬂﬁwﬁ”’agmwu
soillatuaresulal Msivuadmunglunisuie N15aTURaLII8ULDAYIY NITALARNINLINTONUAE
aruaandsveanisludu nqmnedosiu UiiRnuegnedie Sarwiuiinveu dedndansn wansoonds
anwarddvresnsvinnuduiiy

Systematic work practice on Modern Food Wholesale Business Management; work
standard of the quality store system; roles and duties of the store staff and cashier; standard for
customer service, customer management both offline and online; sales target setting; sales
summary and report; supervision of the environment and safety inside the store; basic knowledge

of laws; cultivate self-discipline; responsibility; honesty; the character of teamwork.

2352152 n1sieuinaufuidiunisdnnisgsiadndeanisadelval 2 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 2)

IydeAunau : 1l

(Prerequisite Course: None)

nsRnU{URNsIuNsTanisgsnamdsemsadelndedraduszuuluaaulsznaunislu
wunngusAnfusiemsuUssUuarduingudilildemns earunssuunngugnin msdndsiunaznns
fadesAud namaununsdsdodud nanmaudud nsdaiAvaud msmuauamamALA N3
aumnsliuinisgndn mansaeaeudnuduiaande Uftanusg1siide fianuiuiinveu Jedndaadn
wantoanidnvazddevaanisvhanuduiiy

Systematic work practice on Modern Food Wholesale Business Management in
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establishments in processed food and non-food product segments; about classification of
customer groups; store layout and sorting; order planning; pickup inspection; storage; quality
control; merchandising; merchandising; customer service; on-hand monitoring; cultivate self-

discipline; responsibility; honesty; the character of teamwork.

2352253  mseuiniauianiunisinnisgsnafideennsadeln 3 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 3)

ArdAunau : laidl

(Prerequisite Course: None)

n1sEnUURnseun1sdanisgsiasdsemsalislvsegraduszutluaniulsznounislu
LLN‘LJﬂ’e]’]‘Vi’]iaﬂLﬁIEJ’JﬁUﬂﬁﬁ’]LLuﬂiJi%LﬂVISU@ﬂﬂ’sjﬁ,JQﬂﬁ’l N15INRITIULAZNITIATEIAUAT N1TINWKUAIT
AeoAudn N13ns93uAuAT Msdaivaudl nnsauauamAInALAT nsuiedud nsliuinisgnén
msdnnisTngiuuaridszdilowiu nsnsaaoudunuduiaaunie UftRnusdiedite Sausuiaveu
Fodndgain uansoenisdnvarddeveansinudui

Systematic work practice on Modern Food Wholesale Business Management in food
enterprises in fresh food related to customer classification; store layout and product arrangement;
order planning; product inspection; product storage; quality control; production selling, customer
service; raw material and food processing management; inventory inspection; cultivate self-

discipline; responsibility; honesty; the character of teamwork.

2352254  msipuinau)ianiunsianisgsiafideemnsadielval 4 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 4)

AyrUsAunau : laidl

(Prerequisite Course: None)

nmsinufuRnsinunsianisgsiaidsemsadeinegiaduszuuluanuusznaunisiu
WHUNBIMTARN TEUUANAINUIATIIULAEANUARANEAUDIMITENAR ﬂ{]'ﬁuﬁauﬁﬁmsﬁmﬁuﬂﬁﬁmi
svuuiisldanuibu slandeusunmuesdudiinanisddeniitendn svne 1Wlufanis nisdadedu
waznsdniFesdudn mansunulumsdtedudn mansasuaud nmsdafuaud nsnuauamnm
AuA1 N15VIEEUAT NMSIIUINITENAT NMTAALASENAT NITUTTIFUAT NIATIVFRUIINIUFUAIALNEGD
UftRnuegnaiide danusuiinveu Tedndqain wanseenisdnunridovesnsiauduiiy

Systematic work practice on Modern Food Wholesale Business Management in fresh
food department; halal food safety and standard quality system; regulations related to livestock
cold chain system; types or category of goods purchased for production/distribution/using in the
business; store planning and arrangement, order planning, receiving of goods, storage of goods,
quality control of products, sales of goods, customer service, trimming of goods. packing goods,
checking monitoring inventory with discipline, cultivate self-discipline; responsibility; honesty; the

character of teamwork.
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2352355  n1sieuinauuiniun1sdnnisgsiaddeanisadelval 5 3(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 5)

AyrdsAunay : laidl

(Prerequisite Course: None)

nsEnUfURNIsAuNsIanIsgsiamde i sadelndedialuszuuluanudsznounislu
gsnamdsadeluyl drunuatvayussiia 9uUIN1TgnAT MUY NUTEULATUAYLAIYT UATIITUFUA
UftRnuegnaifide danusuiinveu Tedndaain wanseenisdnunridovesnsihauduii

Systematic work practice on Modern Food Wholesale Business Management in
modern wholesale business establishments. business support, customer service, accounting, store
system support, product inspection conduct oneself with discipline, cultivate self-discipline; responsibility;

honesty; the character of teamwork.

2352356  nsEU3NIAUfUAMIUN1TINNTSTINRATdea M sale v 6 3(0-40-0)
(Work-based Learning in Modern Food Wholesale Business
Management 6)
AvrdsAunay : laill
(Prerequisite Course: None)

a ¥

msAnUURNsumsdanisgsnaiasensadelmissradussuuluanuusznounislugsiam
deasfelval drueureuazuinsiiugemanissimieiinaunauiesnlatuazesulay nsvedudi
serinsesdnatuasdng msdnds nsuivsddsde n1sdadsdudn nsuinisgndn Tusun sudusagunis
g3fafds funaunsEInUfTRNS n1sadauazeIangugndn NMTIeuHuILI s AUdTENIesAnE iy
09Ans UftRnuegeiide fmnufuiiavey Sedndgatn wanseenisdnvaeddeveansiauduii

Systematic work practice on Modern Food Wholesale Business Management in wholesale
business establishments; omni channel sales and service division organization-to-organization sales shipping;
order management; shipping; customer service; wholesale business package; operating procedures; creating
and expanding customer groups planning sales events between the organization and the organization.

cultivate self-discipline; responsibility; honesty; the character of teamwork.
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https://tr-ex.me/%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B9%81%E0%B8%9B%E0%B8%A5/%E0%B8%AD%E0%B8%B1%E0%B8%87%E0%B8%81%E0%B8%A4%E0%B8%A9-%E0%B9%84%E0%B8%97%E0%B8%A2/cultivate
https://tr-ex.me/%E0%B8%81%E0%B8%B2%E0%B8%A3%E0%B9%81%E0%B8%9B%E0%B8%A5/%E0%B8%AD%E0%B8%B1%E0%B8%87%E0%B8%81%E0%B8%A4%E0%B8%A9-%E0%B9%84%E0%B8%97%E0%B8%A2/cultivate

2352457  msieuinau)ianiunisianisgsiarideemnsadelval 7 6(0-40-0)

(Work-based Learning in Modern Food Wholesale Business

Management 7)

AyrtsAunay : laid

(Prerequisite Course: None)

n1sEnUuRnisaiunisdnnisgsiaddemsalislndediaduszuuluaniudsenaunis
Rgrfumsdansminensuyed mslu matyd mInauwunsnanduseateuazkamls Maiangndn
8N3LAVNINTTIUNITUAURAMULALNITUINT NITUSUITAUAIAIAGY N15TAN1TAINUADAAEDINITAY
1nsgIuLazngysnefiigtedlugsiafdsatelnl msdmilasanuidelngysuinisesdaanuieing q Tu
AANguuarannsEnUfeR eduuwimeinuinagnilugsise s UitRnuegreiie danu
SURnvou FJodndansn uantooniudnuvazidovesnsviraududiy

Systematic work practice on Modern Food Wholesale Business Management in the workplace
on human resource management; finance; accounting; planning driving sales force and profits; customer
development; raising operational and service standards; inventory management; food safety management in
accordance with relevant standards and laws in modern wholesale business. Conducting research projects by
integrating various knowledge in theory and practice to guide the development of strategies in the food

business; cultivate self-discipline; responsibility; honesty; the character of teamwork.

2.3) ngudvaen
2.3.1) Jvaen
2303101 N1IANITTIAINN 3(2-2-5)

(Coffee Business Management)

AyrdeAunay : laid

(Prerequisite Course: None)

UsgiRanuduinvesniui wnliuvninisnaiavesgsnaniun Ussunnnun Ussimadkdnuway
Fvineniunl n55uASHERNIU sdanismaensislgntsnEnanu taseallonazgunsal madianises
nwnisiazUsznn n15AIUANAMNAINKEAS NI UJURN1sTANI5TIuNMH N199AN15918UTANS
MSVINUNFURUUAS 9

Coffee history; marketing trends of coffee business; types of coffee; coffee producing
and trading countries; processing of coffee; supply chain management of coffee production; tools
and equipment; techniques for making each type of coffee; quality control of coffee product;

practice of coffee store operations ; service management; various coffee brewing.
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2303202  M1sdIANsgIAaLUINGS 3(2-2-5)

(Bakery Business Management)

AyrtsAunay : laid

(Prerequisite Course: None)

mmiﬁugmﬁmwma’% N32UINTTHER HANSUeIUINGS miﬂ’mﬂmmmwmﬁmﬁmeﬁwmﬁ
MsfwIfunL MItmunAe aaumsaluunltugiiasasnsdAnwgsiauineslutiagtu Uiens
Famsuuines msdansnuuinig masdaiuineiguLuUe 9

Basic knowledge in bakery; bakery production process; product quality control; cost
calculation; prices setting; current situation trend and case studies related to bakery business;

practice of bakery store operations; service management; bakery production.

2303303  M33AN15§INT M5 INY 3(2-2-5)

(Thai Food Business Management)

AvrUsAunay : laidl

(Prerequisite Course: None)

mmfj;’ﬁugmﬁm%'mﬁum‘mﬂ‘wEJ NaNYAITeeIMITINY Ussinningiu madanisnsey
TrgRvdmsunisusenevemisive nsusznauaimising nsidentdaunsal n133nnnNLARILE IS INY
M33AN1353NFM0MNIING NISAUANANNIIN NMIANWINAUYU NMIRaInkaznsindrdielugsisemnsive
UfuRnunsUsznevemising

Basic knowledge of Thai food; uniqueness of Thai food; type of raw materials;
preparation techniques of raw materials for Thai cooking; Thai cooking; equipment selection; dish
decoration Thai food; Thai restaurant business management; quality control; cost calculation;

marketing and distribution in Thai food business; practice base learning in Thai cooking operations.

2303304  A13zgunlugsiaevng 3(3-0-6)

(Leadership in Food Business)

AyrUsAunau : laidl

(Prerequisite Course: None)

AaanURve i lugsfiaeImis 2385750 3581UTI 555UAVIAVRUN ANUTURAYDUsD
Finuuazaudediy N139ANITFINAYNT N1TINUNUITY mia%ﬁﬁé’aﬁﬂﬂuazmmmmmium‘igﬂﬂ
flésiudyr yrdnamaesmadugiin msdnnisanudaudsvetesdng msdanisanmuides msuims
AUABuLUas N133ANITNINEINTUY WY NMTATANY N1SANTTIATIZR NIAANW

Leader qualifications in  food business; ethics; code of conduct; good governance of
leader; social responsibility and sustainability; strategic management; planning; visioning and
motivation of subordinates skills; personnel of leader; conflict management of organization; risk
management; change management; human resources management; team building; analytical

thinking; case studies.

av
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2303305  mIwdvgdnnsedndlugsiaemng 3(3-0-6)

(Electronic Commerce in Food Business)

deAunau : 1l

(Prerequisite Course: None)

fugrunmsmdesdiinnsednd sUuuuvemnduddiinnsednd masuiununsnanagsna
owmseoulay 93u555uM9sIAY nguuneAgidesiunduddidnnsedind nsaanzideundad
didnnsedindvadlvensdfnwmdyddidnnsedadlugsaoims

Basics of electronic commerce; types of electronic commerce; marketing operation
in food business online; business ethics; laws related to electronic commerce; electronic

commerce registeration.

2303406  mwdangudmsugdliuInislugsieens 3(3-0-6)
(English for Service Provider in Food Business)
AvrdsAunay : Ll
(Prerequisite Course: None)

a

nswa s uazgunwdinguiionisdoanslugifnems ddwidifylugifaeinis
Mwdangudmivdliuinsdiuninuazdiundslugsite s Mwidingudmiunisadugsiadmsy
gatnonsluguuuesulal fugiunisdeasmwissussmaduiisuiulumsliuinislussinoms

Speaking listening and reading English for communication in food business;
terminology and expressions related to food business; front of house and back of house operation;

online and offline food business; customer psychology communication tools for food business.

2303407  Amgimsimszideyarianisindulalugsivemns 3(3-0-6)

(Data Analytics for Food Business Decision Making)

AdeAunau : il

(Prerequisite Course: None)

UszLanveamsinszideyaiiienisinaulalugsiaeims anuddyuaznisliusslevd
mstiesgideyaifiomsdnaulalugsiaoims indesdedlilunsinseitoys adamandidosuiisniu
dmsugsia mslnszideyagnAuazeenuie nsdrmiadeys mswlanadeyauaznisuszdiuannuduly
Ialunsanfiugsia

Types of data analytics for food business decisions; essence and use of data
analytics for food business decisions; data analytics tools; basic mathematics for business; sales

data analytics survey and interpretation of data feasibility study.
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2303408 N133AN1IAUNIND AV IgNAN 3(3-0-6)

(Customer Satisfaction Management)

AyrtsAunay : laid

(Prerequisite Course: None)

MANININGINITUINIT MsUTMIaNduiusgnan n1sasuanuianeladmivgnatuag
N13a$19NagNFNITAAINFEIMTUNITUTNIT 1153157058 0T8UVDIGNAT NITIANITANIUNITAIINGA
nsasniiunulaglinnigiii nsdifnw

Principles of service psychology; customer relationship management; building
customer satisfaction and marketing strategies development for services; customer complaints

management; crisis situation management; team building by using leadership; case studies.

2303409 nseRnuUUaMsan1sieaslugsiafnaAs 3(2-2-5)

(Food Design for Communication in Restaurant Business)

AvrdsAunay : Ll

(Prerequisite Course: None)

MdnNseRNLULLATINDIAUSENaUMaNISANLAIEIMS NMsten waIaviml n1sdenld
Fosnslunisdeans insesilauazimaluladdmiunisnnudaninems msuse gndvdnnisesniuuiazdn
24AUSENBUYDIDMS MItEN A IRTAd e sieasnisnsnan MaUfiRnIeenuuUAnLAeIMS

Principles of design and composition for food decoration;. photography and video
shooting; selection of communication channels; tools; and technology for food photo editing;
application of food design and composition principles; photography and videography for marketing

communications; food design practices.

2.3.2) W NBANITIANITTINIDINNG
2343301 n15a319uazn15Ian1snsaudlugsiae g 3(3-0-6)

(Branding Management in Food Business)

AdeAunau : il

(Prerequisite Course: None)

AuSiAeafuaTAui anuddgueansidudluszduaina nsasamsnauf nseanuuy
A1AUAT NMTUTEEULAENITIAAINTIAUA NMTUSMIIAMAINTIALATUEINA81MNS Useleviuaanisuinis
AFIFUAT NFAUANN

Knowledge about brands; importance of global brand; brand building; brand design;
branding assessment and measuring of brand equity; brand equity management in food business;

benefits of brand management; case studies.
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2343302 WINNTIUUTIYAUINUFINVDIMNT 3(3-0-6)

(Packaging Innovation in Food Business)

AyrtsAunay : laid

(Prerequisite Course: None)

AN V09N1TUTTYAUT Uszianussgiaei AldlugsAaemis maluladnisussy
N1380NKUVUTTIUIN NYVUIURATUINTFIUUTIIUNBINT Uﬁﬁ]ﬁmeﬁmmnﬁa?mmﬁam QUEGERE
yaALinTesdufMeENIUTIYi Ao

Importance of packaging; types of package in food business; food packing
technology; packaging design; law and standard of food package; eco-friendly package; value-

added for food packaging.

2343303 nMsdannsgsniansriauilanBiee s 3(3-0-6)

(Gastronomic Tourism Business Management)

FvrtsAunau : laidl

(Prerequisite Course: None)

aounisainsvieadietlulszndalng wndnualomnsing Tausssunisuslaaemsviosdu
nAnssunsuslaremnsviosiu undeimgRuviosiu nsaearniinliuiewnsiesiiu mswauuss
faudh msaudndnualysieemsviesiuegnedsdu msldimaluladlunisvensgsia

Gastronomic tourism business; situation in Thailand; Thai food identity; local food
culture; consumption behavior source of local ingredients; value creation of local food and local
ingredients; creating value- added for local food; packaging development; creating sustainable

local food business identity; adopting new technology for expanding business.

2343404  waNNIgINAAAAIAITHTULYE 3(3-0-6)

(Principles of Franchise Restaurant Business)

Ardenunau : laidl

(Prerequisite Course: None)

nann1svessiawsulydlugsiadanias nsussenandnnisuasvguvesgsnawnsulyd
nsiwseinsamulugsiaunsuled nmsfndenaauantfvesamugsiawisulyd nsiaviglonmseusy
dmsugsnawsulyd msdavinenansdyayunsulyd msuauounugsiaunsulyd

Principles of franchise business in the restaurant business; application of principles
and theory of franchise business; investment analysis in franchise business; selection of franchise
business investor qualifications; preparation of training manuals for franchise businesses;

preparation of franchise contract documents; franchise business plan presentation.
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2.3.3) Jyuennsian1sgsnanndeemnsadelnal
2353201 AAEMNTINUINTOMT TGRS TN AnnAns uazdaLaeq 3(3-0-6)

(Food Service Industry in Hotel Business Restaurant & Banquet)

AyrGeAunay : il

(Prerequisite Course: None)

mmiﬂ"ﬂﬂLﬁ?ﬂﬁ‘Uﬂ’]i%’@ﬂ’]iﬁmimmiuazLﬂéaﬁu qﬂﬂiiﬂumw%mimmmaz
ERRGH UixLmnLLaza‘vﬂ‘wﬁuz%aaqﬁﬂuqﬁaﬂsqLLi:i,J fonans wardaaes mmNLLNumsﬁﬂLﬁuﬁqsﬁﬂu
PAFMINTIUUINNTEWNT ANNATUINNT NAsgrumLlaenilayianujUin1egsna msdansyaaing

Basic knowledge of food and beverage service management; food and beverage
service equipment; types and characteristics of business in the hotel restaurant and catering
business; business planning in the food service industry, service quality, safety standards and

business practices, people management.

2353302  wialulagndvialugsnadideadialns 3(3-0-6)

(Digital Technology in Modern Wholesale Business)

AvrdsAunay : laill

(Prerequisite Course: None)

wmaluladddviaiiAeidoslugsiddeatoln nsvsuazuinislaeldinaluladdia
wonwaiadulunsdmiedufuazuinislugsfaddsadioln mslilusunsudiiagulunisdavimeny
WaEILATIZYTRYAINT I8

Digital technologies involved in modern wholesale business; sales and services using
digital technologies; applications mobile for selling goods and services in modern wholesale

business; report preparation by using computer software and data analysis from reports.

2353303  N1sESINATRUIEWUSHATNINgINalugsRandeasieln 3(3-0-6)

(Network Building of Business Partners in Modern Wholesale

Business)

AyrUsAuneu : 1udd

(Prerequisite Course: None)

PNUEAYURINITAT AT ETUSTATMNGIND NMFTANqUNENTeImUnTFUAlUgIRaAES
adelval 0adUsENOUVRINITATINATOULTUETNTNNGINA NszUIUNTaTIuATeeluNsAndonusHnS
M5g3Aa MIadnnudiusfuiIediewusingmnegsia nsadennugniukazAudidutuAI ot
NUSHATN4GIND

Importance of network building of business partners; brand-based product
segmentation in modern wholesale business; components of building a business alliance network;
process of networking creation for business partner selection; building relationships with business

partners; building engagement and sustainability with network of business partners.
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2353404  n1sdansgsnaunsulvdlugsianndeadie v 3(3-0-6)

(Franchise Business Management in the Modern Wholesale

Business)

AyrtsAunay : laid

(Prerequisite Course: None)

wnAnAfugTAsulyd Ussinnvesgsiausuledlussiafdeasiell nsiesesing
avulugsiawdsuled nsdanisgshaunsulydlugsiaidsadelnl msdmdendudinieluduunsulyd
msdnmsauiaseddunumsulyd nprnemsdiifededunsiidugsiauisldlussiaddsasilml

Franchise business ideas; types of franchise business in modern wholesale business; analysis
of investment in franchise business franchise management in the modern wholesale business; selection of
products for franchise stores; inventory management in franchise stores; commercial laws related to

franchising business in modermn wholesale business.
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