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TH 60101

1.1) nguv1In1¥

1.1.1) ngudrnreing

awlneitensaosns 3(3-0-6)
(Thai for Communication)

FuUsduniau : 1l

(Prerequisites Course: None)
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Practice.

TH 60102

Study standard Thai and the use of Thai language skills for communication.

mwiudausssulne 3(3-0-6)
(Thai Language and Culture)

deAunauy : il

(Prerequisites Course: None)
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Study Thai language and culture that have influences on the management of

different types of business. Practice using Thai language and culture to reduce the conflicts

within the organization. Practice applying knowledge and understanding of Thai language and

culture to achieve a more effective communication in social and business settings, both

domestically and internationally, especially among ASEAN countries.



TH 60103  awilnglugiuzaiednauszme 3(3-0-6)

(Thai as a Foreign Language)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Practice speaking Thai for daily life and using specific vocabulary for asking and
answering general questions. Study form and sound of Thai alphabets, vowels and tone marks.
Study basic spelling rules and correct pronunciation of words. Study the correct use of

vocabulary and sentences according to Thai language structure.

TH 60104  wanamwazn1sidnelng 3(3-0-6)

(Structure and Thai Language Usage)

AvrdsAunau : 1l

(Prerequisite Course: None)
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Study Thai language structure, Thai syllable structure, word usage, and word
group structure, and sentence structure. Study how to use language appropriately according
to the speaker’s status and the situations. Study present problems in using Thai language.

Analyze Thai language usage and study ways to improve and use Thai language correctly.

TH 60105 nMseuesnidusniening 3(3-0-6)

(Thai Oral Reading)

AyrdeAunay : laid

(Prerequisite Course: None)

AnwesAUsznauuagndnnisetueenidss efeeililuniseendss Anujdanis
ponideslifgnisdniau Hnufcinislididedimngauiuammngvesdluuiun

Study elements and rules of Thai oral reading and organs involved in oral
reading. Practice correct and clear pronunciation. Practice using appropriate tones to convey

correct meaning of words.



TH 60106  3nlne aidgysyrlne 3(3-0-6)

HAZIMUSITUAINITITUNTTUINY

(Thai Life Style, Wisdom, and Culture from

Thai Literature)

AvrdsAunauy : 1l

(Prerequisites Course: None)
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Study Thai lifestyle, wisdom, culture, values, beliefs, morals, idioms, proverbs,
sayings, and language usage appeared in Stone inscription, Thai Pharmacopoeia, Thai literature
both in text and movie forms, i.e. Khun Chang-Khun Pan, Si Pan Din, Rattanakosin, Nang Nak,

Kwam Suk Kong Krati, Chat Payak, and documentaries of each province, etc.
1.1.2) nguivInenaengy

EN 60101 mwndanquitugiu 2(1-2-3)

(Foundation English)

AyrdsAunau : laidl

(Prerequisite Course: None)
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The development of listening and speaking skills focusing on knowledge of
vocabulary and basic sentence structures for communication at the beginner’s level, as well
as focusing on the practice to enhance the ability to use correct pronunciation of English
vowels; listening for main ideas and details from short messages or short dialogues; speaking
for greetings, introducing oneself, welcoming, asking simple questions and giving simple
answers in various situations found in daily life; and reading and writing short English messages

both in the general and electronic media formats.



EN 60102 AM¥199nquluTINDS 2(1-2-3)

(English for Real Life)

vrdsAaunau : hidl

(Prerequisite Course: None)
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The development of listening and speaking skills focusing on knowledge of
vocabulary and basic sentence structures for communication at the intermediate level, as
well as focusing on the practice to enhance the ability to use correct pronunciation of English
consonants; focusing on listening, speaking and expressing opinions in various situations
requiring the use of more complex language including that of conducting business transactions;
and reading and writing basic business documents and messages such as details of product
description on labels, instructions for using equipment, etc. both in the general and electronic

media formats.

EN 60103 AMesangesiianisaeasluddauszsniu 2(1-2-3)

(English for Everyday Communication)

AvrdsAunau : 1l

(Prerequisite Course: None)
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Developing listening and speaking skills by focusing on vocabularies and idioms
for everyday communication; correct pronunciation; comprehension to general knowledge by
listening and reading; ability in everyday life conversation included reading techniques; taking

note and summarizing.



EN 60104 AMEsangesiienisaeansageliuszanug 2(1-2-3)

(English for Effective Communication)

FvrUsAunau : laidl

(Prerequisite Course: None)
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The development of English proficiency in reading, listening, speaking and
writing skills, focusing on improving fluency, accuracy and confidence in communication; the
practice of reading for comprehension, active listening, and paragraph writing; and out-of-

classroom listening and reading from online media and general printed materials.

EN 60205  n1w129ngudmsugsnauInIsuazn1sung 2(1-2-3)

(English for Service and Sales Business)

AyrvsAunou : il

(Prerequisite Course: None)
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The development of listening and speaking skills for customer service and sales
focusing on vocabulary, expressions, and dialogues with customers in various situations; the
use of language in communication to promote customer satisfaction and to solve immediate
and urgent problems; and the focus on practice to enhance the ability to use correct

pronunciation of English consonant clusters.

EN 60206 mmé’anqmﬁamiﬁﬁtauaLLazmiﬁ'amﬂuL*‘quiﬁfﬂ 2(1-2-3)
(English for Presentation and Communication in Business)
AyrUsAunow : ladl
(Prerequisite Course: None)
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Integration of four skills in English language (listening, speaking, reading, and
writing) in searching for information relating to the career for written and oral presentations;
the presentation of the company’s profile, services and products; the written and oral
presentations for sales promotions; and the practice on basic presentation techniques as well

as the ability to use correct pronunciation of English stress and rhythm patterns.



EN 60207 AMEBINgEsiaNITIINY 2(1-2-3)

(English for Work)

AvrdsAunauy : 1l

(Prerequisite Course: None)
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The development of four skills of English language (listening, speaking, reading, and
writing) in business context focusing on the language required in workplace such as greeting,
telephone conversation, and e-mail writing; the awareness of business etiquette, differing
communication styles, and working culture differences; and the use of English for job

application and interviews.

EN 60208 nwnSanqmﬁanﬁﬁamsmaqﬁ% 2(1-2-3)

(English for Business Communication)

AyrvsAunay : laidl

(Prerequisite Course: None)
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The development of fluency and accuracy of communication skills required in
business communication, focusing on improving English proficiency in listening, speaking,
reading and writing, as well as confidence in using English to communicate in the business

context and the ability to review and discuss current business issues.



EN 60309 MEsIngesianisasiaswasdunteaianu 2(1-2-3)

(English for Job Application and Interview)

vrdsAaunau : hidl

(Prerequisite Course: None)
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The development of the skills in filling out a job application form, writing a cover letter,
preparing a resume, and interviews, focusing on the use of language and specific vocabulary
required in job application and interviews; the search for and presentation of information conceming the
target job position; and the ability to pronounce correct stress and intonation in English

sentences.

EN 60310  219139nguluusunvasdenuniegsna 2( 1- 2- 3)

(English for Social / Business Contexts)

FvrdsAunay : laidl

(Prerequisite Course: None)
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Business letter writing in a variety of situations that practitioners in business
must perform, such as letters of condolences, and letters for congratulations; the speech to
welcome visitors, and to entertain guests; performing the roles of Master of Ceremony in the
meetings and seminars; the ability to write the meeting agendas and meeting reports; technical

terms in meeting; and the ability to pronounce English sentences correctly.



EN 60311 Muenguluusunadeu 2( 1- 2- 3)

(English in ASEAN Contexts)

FyrdsAunou : laidl

(Prerequisite Course: None)
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English listening, speaking, reading, and writing skills required for careers in
ASEAN markets, with the use of vocabulary and expressions related to specific types of careers
for liaison with business partners from ASEAN countries, as well as an awareness of differences

in working cultures of member countries.

EN 60312 MesIngesiianisaeansludedeau 2( 1- 2- 3)
(English for Communication on Social Media)

AyrUsAunou : ladl

(Prerequisite Course: None)
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English from online social media both within and outside the country, such as
product information, advertisements, electronic media and other social media, etc.; and the

practice on creating English projects based on online social media.

EN 60313  niswauvineen1senuuaznisilsainde 2(1-2-3)

(Developing Reading and Listening Skills from the Media)

AvrdsAaunauy : 1l

(Prerequisite Course: None)
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The practice of English reading and listening skills with the use of a variety of
media such as newspapers and online news programs, focusing on reading for comprehension;
speaking to express opinions received from reading the media; summary writing; and flipped
classroom instructional activities using out-of-classroom listening and reading from online and

general media.



EN 60314  A5ULEUaNNTINR 2( 1- 2- 3)

(Business Presentation)

FyrvsAunau : Ll

(Prerequisite Course: None)
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The practice on oral presentation of various topics in business, focusing on
language and phrases used in presentation; organizing information into a presentation outline;
selection of words and phrases to make the presentation more interesting; and developing

techniques and media for presentation.

EN 60315  inuen1suauag1eiiuseansna 2(1-2-3)

(Effective Writing Skills)

AyrdsAunau : Tl

(Prerequisite Course: None)
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The practice on writing and learning the distinctions of language usage and
structures of various writing genres; essay writing; simple article writing; descriptive writing;
persuasive writing; business letter writing; e-mail writing; and the use of words and phrases to

show courtesy feelings and other opinions in business letters.

EN 60416 mmé’anqmﬁami'«aﬂﬂ’uﬁﬂdauazmiagﬂmw 2( 1- 2- 3)

(English for Note-Taking and Summarizing)

yrdsAunauy : Ul

(Prerequisite Course: None)
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The practice on note-taking and conclusion writing with emphasis on the skills
of listening, reading and writing short notes and particularly conclusion writing from business

news, short movies, and social media.



EN 60417  n1w189nqudmsunIsaaudnuInggIu 2(1-2-3)

(English for Standardized Tests)

vrdsAaunau : hidl

(Prerequisite Course: None)

nsnumudnvazniwn lassasdeasy hensaluarddng doanuiidnnousn
dwfunissu dnwaiznisaunul unaunut wagdnadifnaziingludeasuinuinsgiu
AYIDINY

The review of language patterns, test structures, grammar and vocabulary,
excerpts for reading, conversation styles, dialogues, and common phrases usually appearing
in standardized tests in English.

1.1.3) NEUIYINTIU

CN 60101 Aeduiianisiedns 1 3(3-0-6)
(Chinese for Communication 1)
AvrdsAaunauy : 1l
(Prerequisite Course: None)
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Phonetic system, Chinese Mandarin pronunciation rules, general knowledge

about Chinese characters, and basic Chinese speaking and listening.

CN 60102  mwR3uiionisdess 2 3(3-0-6)
(Chinese for Communication 2)
Jy1U9AUnaY : CN 60101
(Prerequisite Course: CN 60101)
nsaunuINwIUlUTInUsEIIU Tagldmdnd 18 tazlassadneuselunnauLien
AT ey
Daily Chinese conversation that uses vocabulary, phrases, simple sentence and

compound sentence structures that are often used.



CN 60203  a1wduiiienisiesns 3 3(3-0-6)
(Chinese for Communication 3)
Jy1UsAunauy : CN 60102
(Prerequisite Course: CN 60102)
msaununwduluaaiunisalsng 4 mseunteIuiedularnudfy waznis
Feudemnuvunduy
Chinese conversation in different situations, reading for main idea and writing

short messages.

CN 60204  awduiiienisiesns 4 3(3-0-6)
(Chinese for Communication 4)
Jy1UsAunau : CN 60203
(Prerequisite Course: CN 60203)
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Chinese conversation for work, basic business reading and writing.

CN 60105 AMuIuienIsieny 1 3(3-0-6)

(Chinese for Work 1)

AudsAunou : Tl

(Prerequisite Course: None)
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Basic Chinese listening and pronunciation; general knowledge about Chinese
characters; daily conversation; how to say numbers, numerals and currencies; how to say

about dates; and basic vocabulary related to work.

CN 60106  arw3uiienisineu 2 3(3-0-6)

(Chinese for Work 2)

v1UsAUnaY : CN 60105

(Prerequisite Course: CN 60105)
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More vocabularies about work; basic Chinese conversation related to work such
as products presentation, asking for service provision, asking to identify customer’s needs,

promotion presentation, changing of products, return of products, etc.



CN 60207 AMenduiensine 3 3(3-0-6)

(Chinese for Work 3)

Jy1UsAunau : CN 60106

(Prerequisite Course: CN 60106)
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Conversations that emphasize on reading and writing basic characters and
sentences; Chinese conversations in different situations such as asking for customer’ s needs,
receiving customer criticism, praises and complaints, and answering customer with appropriate

words or sentences.

CN 60208 aeIuien1sviney 4 3(3-0-6)

(Chinese for Work 4)

JyUsAunau : CN 60207

(Prerequisite Course: CN 60207)
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Reading and writing short sentences for communication at workplace such as
announcements, emails, food menus, product catalogues, etc.; essential idioms for commmunication in

different contexts related to work.
1.2) ngudvIdAuAIEns

SO 60101  YARNAIWLAZHUNUTAINNINE AN 3(3-0-6)
(Personality and Social Relations)
AyrdsAunau : il
(Prerequisite Course: None)
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Meaning and composition of personality; personality development in both
internal and external dimensions, and different levels and forms of relationship. Strengthening
interpersonal skills, such as self-improvement and healthy relationship building, through self

and others evaluation.



SO 60102  Uszvaulaniuaieu 3(3-0-6)

(Global Community and ASEAN)

AvrsAunau : 1l

(Prerequisite Course: None)
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Meaning, evolution, and relationship regularity of global community and
ASEAN. The impact of regional situations on the neighbor regions and the social world as a
whole.

The objectives, roles, and history of social integrations and international organizations. Current

state of the world economy, society, and politics.

SO 60103  M5IANTIIANUTALEIUTINYIET1IU 3(3-0-6)

(Conflict Management in Daily Life)

AyrvsAunay : laidl

(Prerequisite Course: None)
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Basic understanding about conflict and its impact on different levels. Creatively
response to daily-life problem and conflict using peaceful means with a consideration of moral
standard and basic human rights. Open dialogue and negotiation to search for potential means

in managing the conflict with expected win-win outcome.



SO 60104 Az ludeangalnsl 3(3-0-6)

(Leadership in Modern Society)

AyrdeAunay : Tl

(Prerequisite Course: None)
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A study on the meaning and the development of leadership and modern
society; concepts and theories related to leadership, leaders and the use of power to govern
and administrate. Important attributes and skills of a leader in the modern world; such as
knowing overall image, posing a question, analytical thinking, critical thinking; leader in disaster,
leader with social responsibility, ethical and moral principles of leader, case studies of

successful and failed leaders in organizational and national levels.

SO 60105  ngangludIndszaniu 3(3-0-6)
(Law in Daily Life)
deAunau : il
(Prerequisite Course: None)
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Basic understanding of laws and judicial process; principals of rights, freedom,
responsibility of a citizen as stated in constitutional states. General principles about criminal
laws and element of crime. General principles on juristic and contract, tax law, and general
law applicable for living such as public laws, traffic laws, IT and communication laws, copyright

laws, data privacy laws.



SO 60106  HIANAIEATYIAINTT 3(3-0-6)
(Integrated Social Sciences)
AvrsAunau : 1l
(Prerequisite Course: None)
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Introduction to social science; the origin and essential characteristics of
concepts used for describing economic, social, cultural and political phenomena. Analyzing
social problems using social conception. Topics relates to population distribution based on
epoch, sex education for adolescents, leadership and social skills development, future

planning, media literacy, and information.

SO 60107  &eANYUUNLALLIDY 3(3-0-6)

(Rural and Urban Society)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

AINRLNY WAIUINT LOZANYUZVOIEIANTUUNLAZLLIDY AMNFURUSTEMINdsAY
guunfudewarnszuinnisnaneduiiesadelvl nansenuresdipuruunuasifioduiesninnis
Wanganuvivade Seudiadinanmdymuaziumiamsuildymvssauruuniarauiieduga
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Meaning, development, and characteristics of rural and urban society. The
relationship between rural and urban society; the process of modernization and its effects on
both rural and urban societies. Understanding the way of lives through case studies from
people currently living in rural and urban society; the problems they encountered and their

solutions.



SO 60108  InANeNBN1TNY 3(3-0-6)

(Psychology for Work)

AvrsAunau : 1l

(Prerequisite Course: None)

Ineniionsvineu WOANTIUNYWE ANUUANA1TENINYAAR UT31R Msdeans
N15a519AUFNNUSHAZN1TUSUAITENINNAUNINIY UNUIMVBIFILAUS 81119 n15anduls
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The study of psychology for work focuses on human behaviors, differences
between individuals, motivation, communication, relationship building, and adjusting to work
environment, roles of position, decision power, responsibilities for behavior and psychology,

solving work conflict and tension by applying principles of psychology.

SO 60109  MIIANITTINIMUSTIY 3(3-0-6)

(Cross Cultural Management)

AyrteAunay : laid

(Prerequisite Course: None)

AUNUIERAZDIAUTENOUTDITAIUSTIN NTEUIUNNINISUAB LW muSTY
msAnwuieuifisulassairamsiaussauimiiouasunniaiiluidasnguussna uddnued
N153ANIVINTINUSTTN JUKUULAZIMATANITINNISTINTNUSTTN SEAUUAAR NALYAAD LATDIANT
wmamsdansiiiaussauivsnzanuagiusyansnmluuiunveenguussina ASEAN

The meaning and composition of culture, process of cultural change and
comparative study of the similarity and difference in cultural structures in each region.
The necessity of cross cultural management; models and techniques of cross cultural
management in personal level, group level, and organizational level. The suitable and

effective guideline for cross cultural management in ASEAN countries context.

SO 60110  ananwalUndinUyayri il 3(3-0-6)

(Identities of Panyapiwat Graduates)

IydeAunau : 14l

(Prerequisite Course: None)

LWIARYBINNINGFEUINB3ANTTINA (corporate university) N133ANTsANwlAelY
n15v1udugu (work-based education) dnanwalvastudingariunisdnnisUaarAidand n1s
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The concept of corporate university; educational management with the use of
work-based education; identities of Panyapiwat graduate; life management and planning, such
as planning for studying while working, time management, personal financial management,
and planning for further study; basic knowledge of business; importance of business; types of
business; components and patterns of business organization; and business administration in
various dimensions, such as the financial dimension, human resource dimension, marketing

dimension, and organizational control and development dimension.

SO 60111  Uszy1AuDLIEULALIOLYY 3(3-0-6)

(ASEAN Community and Asia)

FyrtsAunay : Ll

(Prerequisite Course: None)

ANy TS wazanuduius ngediduresUssmauendeu uasUsumady
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N13ANESL 8L UTTN (Free Trade Area of the Asia-Pacific: FTAAP) @n1uzUaquunazauInnves
isugialan dann JausTsy kagn1silod

Meaning, evolution, and relationships; regulations of ASEAN community and
other Asian Countries; the impacts of AEC on the neighboring regions and the world as a whole;
the objectives, roles, and background of economic and social integrations and international
organizations; free trade agreements and economic partnership agreements such as ASEAN
Economics Community (AEC), Regional Comprehensive Economic Partnership (RCEP), Trans-
Pacific Partnership (TPP), and Free Trade Area of the Asia-Pacific (FTAAP); and current and

future conditions of the world economy, society, culture, religion and politics.



1.3) nguAvIUYBEAIERT

HM 60101  aywdiuasesssy 3(3-0-6)

(Man and Civilization)

AyrGeAunau : laid

(Prerequisite Course: None)

AUNUIBTDIDNTEFITU AT UNIV9971585550NY WY WIsuiBue1T8sIIY
arfunnuazaz Turen mundeulssesersesssluefnfuusngnisaimedsauarelu Tan1ATm
wagmsnauNauneInusssululangadagdu

Meaning of civilization and its origin; comparison of eastern- and western
cultures; the linkage between old civilization and contemporary social phenomena; and

globalization and its composite multi-culturalism.

HM 60102  “uINaasununIswaIuIAINAn 3(3-0-6)

(GO and Thinking Skills Development)

AvrUsAunau : laidl

(Prerequisite Course: None)

AudunvemuIndesy ngnAninisiaw nsinvinvesuaziadianisiaunuindey
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Background of GO; playing rules and regulations; Go techniques and practices;
GO practice for strategic decision; integration of GO to the way of life; and integration of GO’s

intellisence with dhamma wisdom.

HM 60103  U3asyinun1saniuiin 3(3-0-6)

(Philosophy and Living)

AvrtsAunau : laidl

(Prerequisite Course: None)

ANULNELAZUNUINTIUS B lun A LU A nsseugiiiisatumuaswesdngia
lan uardinvetywd SITUYIATBININT INAUIIRAFUANAINIASYTITH DANARYDITIN NTIATIEN
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Definitions and roles of philosophy in one’s life; concepts of universal, world,
and human reality; nature of knowledge; standard of moral judgment; ideals of life; and

philosophical analysis of contemporary problems.



HM 60104  Inafinen 3(3-0-6)

(Thai Studies)

AvrsAunau : 1l

(Prerequisite Course: None)

audusnvesueulne lanvieifuguvesdseingludunados insvgia dey
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Background of Thai community; fundamental world view of Thai society in
political, economic, social and cultural aspects; cultural diversity and beliefs of Thai society in
various regions; current state and problems of Thai society; and trends and solutions of Thai
society in the future.

HM 60105  aywefansyYININIg 3(3-0-6)

(Integrated Humanities)

AvrUsAunau : laidl

(Prerequisite Course: None)
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Introduction to humanities; evolution of human thought and belief; interaction
with the world and life in rational and emotional dimensions; concepts of ideal life; virtues

and ethics; business ethics; and arts and literature affecting human life.

HM 60106  u3IANITUAUNITWNAIUIAMNING TN 3(3-0-6)

(Innovations and Quality of Life Improvement)

AvrtsAunau : laidl

(Prerequisite Course: None)

F4asUUIRATILIANTIN ANMINBLAzUsEINTRINTANTIL ALdFLUes
uinnssuiifinasofinuyud auduiusseniteuinnssuiuaudesnsiiuguvesyud Uselon]
uaograuinnssuineliAnUssloviuimanywend wanansaiisuians

The concept of innovation; definition and types of innovations; the importance
of innovations that affect human life; the relationship between innovations and basic needs

of human being; and examples of innovations that benefit mankind.



HM 60107 U8 IWLidIn 3(3-0-6)

(Aesthetics of Life)

deAunauy : 14l

(Prerequisite Course: None)

ANudNUSTEM Iy UNNTTUSANATLAE AN INNAANETINYRLAEAIININT
Wwéa%’m%u NIFUNEAINNNRAENITHANIBDNNBTUIYRIIYYE AnATwAAINNTUAUHI
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The relationship between man and perception of value of the natural and
manmade beauty; the touching of beauty and emotional expression of human being; value

and aesthetic aspects of human life; and the beauty of the nature around humans.

HM 60108  Rauzu3dinu 3(3-0-6)

(Survey of Arts)

AvrUsAunau : laidl

(Prerequisite Course: None)

AnwuaginnefaunssudiAguandig 9 Ansenaunsennluddialsiasiiaia
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Study and criticize the key works of arts in many branches; aesthetical analysis
of arts and crafts reflecting the way of life, society, and beliefs; reception and transmission of
both artistic and technological worldviews; the meaning and benefits of arts in cultural

dimension; especially, the study of concepts of Thai artists from the past to the present time.

HM 60109  HLAImIUsIIN 3(3-0-6)

(Cultural Ecology)

AvrtsAunau : laidl

(Prerequisite Course: None)

m‘iLLaﬂLUﬁauﬁauimﬂﬁﬂﬂu Fausssy wazdddinvesvioshu Qﬁﬂiymﬂﬁmﬁu A9
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The exchange and study about societies, cultures, local ways of life; folk
wisdom, varieties of eco-friendly alternative tourism; current ecological crisis; linguistic capability
of communication, as well as the self-adaptation for peaceful co-existence and understanding

of the differences.



HM 60110  AAgAMWLYNISHIULAZTUNUINIg 3(3-0-6)

(Balance of Work and Recreation)

AyrdeAunay : Tl

(Prerequisite Course: None)

AUNUNYUALHNNDIVBINITVNNIY AMAIVBINITHIUY nsdlAnuUsEinainaw
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The meaning and perspectives of work; the value of work; case studies from
developed countries concerning the encouragement of people in the nation to appreciate the
value of hard work; the meaning of the balance between life and work; the principle of
creating the balance between life and work; the meaning of recreation; the importance of
recreational activities; time management; and organizing recreational activities to create the

balance between life and work.

HM 60111  aiywdiuwmuinislanviail 3(3-0-6)
(Human and Worldview Development)
AvrUsAunau : laidl

(Prerequisite Course: None)
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Human’ s worldview development and the historical event in aspects of
philosophy, religion, economic, politic, art and science from the past until present time; the
integrative learning will enhance an understanding toward changes and diversities displayed
within significant historical events from both western and eastern worldviews; the
understanding allows deliberate application of acquired knowledge to cope with the modern

world circumstance.



HM 60112 aywdiundnaseaansiianisiiudin 3(3-0-6)

(Man and Ethics of Living)

AyrdeAunau : laid

(Prerequisite: None)

LuAnYeINsA LT InLazn15¥L nasnsuaunsasgIuiugduliogisdl
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The concept of living and working; how to live with other people happily by
using integrated learning management; body of knowledge under religious principles,
philosophy and psychology that emphasizes on promoting learners’ important moral and
ethical characteristics necessary for living and having desired traits such as honesty, social
responsibility, respect to others, tolerance and acceptance of differences, self-discipline,

adhering to democratic principles, and volunteer-mindedness.
1.4) ngulvnInerdansuazadinfans

SC 60101  AgiaAaRsHaAzaDR UTINUTZINIU 3(3-0-6)

(Mathematics and Statistics in Daily Life)

yrdeAunau : il

(Prerequisite Course: None)

nsdnadadiansiazadfurldundgyninazdndulaludindszdniu sulaun
adlnenansfifeitestunisiudinyana MsnsunumseeiieingUszasdsng 9 vesyana N13an
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The Application of mathematics and statistics for problems solving and decision
making in daily life, including personal finance, the saving plan for the individual purposes,
personal and household bookkeeping, strategic planning relate to personal income tax,
technical presentation and fundamental of the information analysis, reading and interpreting

the results of statistical analysis.



SC 60102  lanuazdeuandon 3(3-0-6)

(Earth and Environment)

AvrsAunau : 1l

(Prerequisite Course: None)
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Facts about the sky, universe, cosmos, climate and geography of the world,
physical geology and ecology, natural disasters and the current situation, conservation of
natural resources and environment, pollution and environmental impact, integrated
environmental management, renewable energy and energy conservation, environmental law,

standard of energy and environmental management.

SC 60103  nsldlusunsuussenaluasansadelvy 3(2-2-5)

(Applications Usage for Modern Organization)

AyrdsAunay : il

(Prerequisite Course: None)
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Introduction to basic computer usage; study of computer and software
management; software applications; word processing; spreadsheets and presentation; Internet
applications and social network; information security; and using computers and digital media

legally.



SC 60104  AIALATEUNIN 3(3-0-6)

(Life and Health)

FvrUsAunau : laidl

(Prerequisite Course: None)
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The roles and importance of nutrition on human body; types of nutrients;
health food and alternative food; the safety controlling of body weight; the incidence of
diseases arising from consumption; exercises for health and recreation; mental health

enhancement; and basic principle of ergonomics related to working.

SC 60105  AUAAESINETIANININGIANEATUATUINNTIUFIND 3(3-0-6)

(Creative Thinking for Sciences and Business Innovation)

AvrdsAaunauy : 1l

(Prerequisite Course: None)
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The advancement of scientific research in various fields of the past to the
present; principles and approaches of scientific thinking; the meaning and importance of
creative thinking; the nature of creativity and the creative people; developing creative thinking
process; approaches for creative solution of problems; the concept and the types of
innovative businesses; factors affecting business innovation creativity; and creative thinking

techniques to create business innovations with technology.



SC 60106  mslHlusunsuUsEgndiNauFuINEmans 3(2-2-5)

(Applications Usage for Sciences)

AvrsAunau : 1l

(Prerequisite Course: None)
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The use of application programs for scientific calculation; preparation of
scientific documents; making illustrations in the documents; the Infographics designs; creating
multimedia; creating preliminary animation design; the use of the Internet for information

retrieval; and web-based presentation.

SC 60107  N133ANSNALULATENTHUNANINGINT 3(3-0-6)

(Business Information Technology Management)

AvrdsAunau : 1l

(Prerequisite Course: None)

wnRadeiumelulaBansauna esdUszneureamaluladansauma nsliusslov
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Concepts of Information Technology; elements of Information Technology; the
use of information technology in various areas of business operations of the organization for
planning and helping to make business decisions; the use of computer systems;
communications technology network; searching for Information; using the Internet in business;
the use of application programs in the office; new technologies used in the Digital Economy;

e-commerce; prevention of malware; and prevention of frauds via the Internet.



SC 60108  AngrAansUszndiitan1sineu 3(3-0-6)

(Applied Science for Work)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Science and Technology in daily life such as health science, conservation
ergonomics, impacts of day-to-day drugs and chemical usages. Laws of motion, energy and
environment cares. Development of Science and technology which plays a crucial role in
works. Concepts and effects of applying Science and technology into practice, such as

automation system, artificial intelligence, agricultural and industrial management.

SC 60109  mdaAansUsTgNALBN1TINL 3(3-0-6)

(Applied Mathematics for Work)

AvrUsAunau : laidl

(Prerequisite Course: None)
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Applied statistics and probability in analyzing and interpreting business and
industrial data. Mathematical methods for seeking answers or basic solutions related to work, such
as general equations and systems of linear equations, relations and functions, graph sketching,

derivatives, optimization, integration and applications.



2) RUINIVUANTE
2.1) NENIYINUFIND

M 62101 mssamadasduuaznisudsundadlugaiaa 3(3-0-6)

(Management Foundations & Digital Transformation)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Role & function of a manager; Management process from planning, organising,
directing to controlling; Foundations of human resource & performance management: job
design; recruitment, appraisal, compensation, development, coaching and employee
engagement; Team work; Reengineering, redesigning and redefining business systems with
digital capability: Planning, implementing, and measuring the success of organisational

transformation.

MI 62102 13Uy TuazMsRudmsugsnadUanadelns 3(3-0-6)

(Accounting & Finance for Modern Trade)

AyrUsAunau : il

(Prerequisite Course: None)
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Accounting for retail business; Financial statement & ratio analysis for
performance evaluation; Time value of money for financial planning; Source of funds for start

up & business expansion; Fintech for retailing financial service.



MI 62103  n1sAaATIENaATEgANansamsugsnadUanadeTu 3(3-0-6)

(Economic Analysis for Modern Trade)
AyrUsAunau : laidl
(Prerequisite Course: None)
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Economics foundation for modern trade: Demand, supply and market price;
Consumer choice; Cost and profit; Market structure; Analysis of purchasing power, market

performance, consumer confidence, and macro economic variables; Economic analysis of

business strategy for modern trade.

Ml 62104  M1SAATARANA 3(3-0-6)

(Digital Marketing)
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AdeAunau : g

(Prerequisite Course: None)
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Marketing automation, Attribution modelling Lead & conversion optimisation ﬂaqméLLazﬂﬂi
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Marketing strategy in terms of segmentation, positioning & targeting (STP) and
marketing mix for digital marketers in both B2C and B2B context; Digital marketing analytics;
Search engine optimisation; Pay per click marketing; Social media marketing; Mobile
commerce; Display advertising; Content marketing; Viral video promotion; Marketing

automation; Attribution modelling; Lead & conversion optimisation; Digital strategy & planning;

Execute & monitor integrated multi-channel marketing campaigns.



MI 62205  n1sufuAnIsuazn1sInnIsuleldauniu 3(3-0-6)

(Operations & Supply Chain Management)

AvrsAunau : 1l

(Prerequisite Course: None)
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Value creation through innovative product; process design; project
management; quality management; inventory management and capacity planning; supply
chain and logistics management; Lean & agile production system; Efficiency and effectiveness;
Selection & adoption of technology.

MI 62306  238535U &R waznHin 3(3-0-6)

(Ethics, Mindfulness & Leadership)

AyrvsAunay : Ll

(Prerequisite Course: None)
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Mediation & mindfulness to enhance cognitive functions and capacity for
action. Spirituality in the workplace: sense making, harmony & interconnectedness, and
transcendence; Moral dilemma and ethical behaviour in business world; Social responsibility;
Good governance; Traits and styles of leadership; Leadership skills; Transformational

leadership: Visionary thinking and catalysing change.



MI 62307  n153degsnaLBeussend 3(3-0-6)
(Applied Business Research)
AvrsAunau : 1l
(Prerequisite Course: None)
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Critical thinking & analysis for managerial problems; Research methods in
general; Develop relevant hypotheses; Design a research plan; Collect date with proper
sampling method and interview technique; Analyse data with basic statistics; Draw inferences

to create convincing narratives.

MI 62308 NAYNS3INILUINUTENALALNITIANTTINTUUSTIN 3(3-0-6)

(International Business Strategy & Cross Cultural Management)

AyrteAunay : laid

(Prerequisite Course: None)

NITUIUMTUIMITTINagNs nsmmuadmuneuayingusvasaniensiages
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Strategic management process from goals & objectives based on SWOT analysis
and Scenario Planning; Translate mission and vision into actual actions; Strategy formulation
& execution; Country evaluation through geopolitical, social, political economic, regulatory,
tax, cultural, legal, and technological perspectives; Geographic spread and entry strategy;
Managing international trade, FDI, and foreign exchange risk; Cross cultural communication &

diverse work force management.
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M 62109  arwdidesdunisdanisgsiadiuanadielm 3(3-0-6)
(Foundations for Modern Trade Management)
ydeAunau : 14l
(Prerequisite Course: None)
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Essence of modern trade in terms of: demand, customer interaction, product
range & order fulfilment, lead time & on time delivery, logistic system, pricing & promotion,
and credit cycle; Formats of modern trade from hypermarket to convenience store; Aspects
of modern trade mix such as store location & layout, category management & merchandising,

customer relation, store operation; Impacts of new technology on modern trade.

Ml 62110 A1SUSUITNNSVIBUAZAITUSHITITUAN 3(3-0-6)

(Sales Management & Store Operation)

GeAunay : laid

(Prerequisite Course: None)

ﬂ’]i’]’NLLNULL@%ﬂ’]iWEJ'miﬂjEJEJWU’]‘EJ N13U5aNUUNITANTUIIUYIY NITINBULAE
N1TIATIEYINITVIE 1158374 Sales Pipeline Msldutnle wazwmallanisvigmedninggusiag
mMsUssifiunanazUfuuUnane wandanamlsuazmadulnegsioides mafiuuseansamly
NSUTMIIURIUNTAAEEN NMTARILY Lazilsegdlavesiiuig

Sales forecasting & planning, sales operations coordination and sale reporting
& analysis; Sales pipeline; Persuasion & sales techniques based on customer psychology;
Evaluation and improving sales volume, productivity, contribution to profits, and continuous
growth; Enhance store operation through better selection, development and motivation of

the sales team.



MI 62190  msissuinnauuRnIun1sIan1sssiansAUanasislval 1 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 1)
AvrsAunau : 1l
(Prerequisite Course: None)
naeuiluanimandeunsgiaisdaieatesiudeniviFouluusiasdnsfing
dwdl 1 mseans mevheuduiiy Mlalunisuinig anudidesiulumsuimsdudan
Learning & contributing in real business setting related to the courses taken in
each academic year: Part 1: Communication & team work; Service mind; Basic store operation.

Ml 62211 N159NUUUANLAIITUAT 3(3-0-6)

(Visual & Store Design)

AuUeAunauy ; laifl

(Prerequisite Course: None)

Indnendwiuiulan nmstenuulifinmemaunudimii nsadssraunsaiiun
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Customer psychographics & Impulsive buying; Immersive shopping experience
with sensory branding of sight, sound, touch, smell and taste; Elements of visual
merchandising: store front & exterior, store layout & traffic flow, store interior & ambience, and
display arrangement; Artistic element of floor & wall covering, backdrops, lighting, colour,
fixture, signage & graphics; Atmosphere & life scenario; Shelf allocation & planogram; Space
productivity; In store promotion; Online merchandising: home page storytelling, collection &

featured product, navigation & interactive tools.

M 62212 msdnszvidayavunalugidmiunginssuduslan 3(3-0-6)

(Big Data Analytics for Consumer Behaviour)

Furteduniau : 14l

(Prerequisite Course: None)

nsindulamegsialaglidoyadednaniuduasnisiernsdudooulatiiunms
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Actionable insights and data- driven decisions from in- store and online
transaction records and customer surveys. Inductive data mining and A/B testing; Recency,
Frequency and Monetary value (RFM) model; Consumer personas based on demographics,
preferences, purchase behaviours, and decision patterns; Customer journey in marketing
funnel through awareness, consideration, conversion, loyalty, and advocacy. Next-best-action

(NBA) for customer acquisition, engagement, retention.

M1 62213 prsiuangunuulng 3(3-0-6)

(New Retail)

AvrsAunau : 1l

(Prerequisite Course: None)

wltuvesgsivduaniinevaussie waluladlminagdddin msausamgadn
mufiu sales portals M3g1seRueaulativagladafind omnichannel nsiAumveguslnaiaunis
fnaula 6’??@ ﬁ’jﬂmzﬁuaaulaﬁuazaaw%ﬁ Internet celebrity, miniinfluencer & KOL; Store
digitization; Cloud shelf & augmented reality N13AAR1UGNA1 Tolauslkuy NISIHUINITAILLYA
Hud lousanava Uszaunisainge @aunisalaiiouass Community e-Commerce nsAnuUanTy
EULLUUMWﬁuLﬁQLLaaLﬂMﬁ Mass customisation; Smart ecosystem

Trends of retail business in response to the new technology and life style:

Integration of merchants, sales portals, online payment and logistics; Omnichannel and online-
offline customer journeys; Internet celebrity, miniinfluencer & KOL; Store digitisation; Cloud
shelf & augmented reality; Customer tracking & recommendation; Location based service;
Hybrid digital/ physical experience; Life scenarios; Community e- Commerce; Retail as

entertainment & gamification; Mass customisation; Smart ecosystem.



MI 62214 nguaneineafugsiansdUanadelmivasmdlvddidnnsednd  3(3-0-6)

(Legal Aspects of Modern Trade & e-Commerce)

deAunau : 14l

(Prerequisite Course: None)
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Business registration & forms of company or partnership; Taxation, Contract;
Sales; Health, safety & product liability; Consumer protection; Fair competition; Labor;
Environment; IP issues like brand & counterfeit; Regulations for online trading; Customer

information & privacy.

MI 62215 ASNAILINARA I INLaZN1SUS I TUNNFUA 3(3-0-6)
(New Product Development & Category Management)
AvUsAuneu : laidl
(Prerequisite Course: None)
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Develop new product or service together with suppliers through idea
generation & screening, concept development & testing, marketing strategy & business analysis,
R&D and engineering, test marketing, commercialisation & product launch. Category

management with optimal assortment, pricing, level of inventories, shelf-space allocation and

promotion.



MI 62216 N13UIMsUsEaUNISalgnA 3(3-0-6)

(Customer Experience Management)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Customer interactions through each physical and digital touchpoint;
Personalised experiences; Customer expectation, satisfaction/ dissatisfaction, loyalty and
advocacy; Customer acquisition cost & retention cost, Customer journey mapping with
customer persona; Cloud- based CRM; CXM solutions; Chatbot- based customer service,

Customer dada protection.

MI 62217 nsAalvgdiannsadnddrunsuuay 3(3-0-6)

(Cross Border e-Commerce)

IydeAunau : 14l

(Prerequisite Course: None)
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Online store and offline experience for customers abroad; e- Platform;
Localised SEO campaigns & advertising; Product management, Shipment, warehousing & order

fulfilment; Customs clearance; Third party payment, After sale service & dispute settlement;

Fraud detection & cyber security; Taxation; Law & regulations for cross border e-Commerce.

MI 62291 nsieuin1AUfuRfiun1sdnn1sgsianisAnuanadelval 2 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 2)
AyUsAUnaY : MI 62190
(Prerequisite Course: MI 62190)
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Learning & contributing in real business setting related to the courses taken in

each academic year; Part 2: Business functions in modern trade or related business.



MI 62318 N1SUSMISBeNagns drusugsiaduduanadeli 1 (6-0-3)3

(Strategic Management for Modern Trade 1)

AUsAunay : MI 62308

(Prerequisite Course: MI 62308)
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Modern trade management at the strategic level; Performance management
with Balance Score Card in terms of financial measures, customer service, internal processes
and learning & growth; Sustainability; Integrate knowledge & skills on general business
functions and specialisations of modern trade to produce a capstone project for business

improvement.

MI 62392 nsieuinAUfuRdiun1sdnnisgsiansAUanaleln 3 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 3)
JyrdsAunau : Ml 62291
(Prerequisite Course: MI 62291)
nsiFeusluaninuindeunsgsiaaisduieidesiuidonivnieuluusiazd
Msfnw daudl 3 mufuugsgsiafsmNSianzsnulasinueiiAeadeatugsiaruan
Learning & contributing in real business setting related to the courses taken in
each academic year: Part 3: Business improvement with specialised knowledge & skills of

modern trade.



MI 62419 N1SUSMISBaNaEnNs drusugsnaduduanadelnd 2 3(3-0-6)

(Strategic Management for Modern Trade 2)

JyrdsAunau : Ml 62318

(Prerequisite Course: Ml 62318)
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Modern trade management at the strategic level; Performance management
with Balance Score Card in terms of financial measures, customer service, internal processes
and learning & growth; Sustainability; Integrate knowledge & skills on general business
functions and specialisations of modern trade to produce a capstone project for business

improvement.

MI 62493 nsiReuinAUfuRfun1sdanisgsianisAuanadieiv 4 6(0-40-0)
(Work-based Learning in Modern Trade Business Management 4)
FyrdsAunau : Ml 62392
(Prerequisite Course: Ml 62392)
nsiFeusluaninuindeunsgsiaaisduieidestuidonivniouluusiasd
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Learning & contributing in real business setting related to the courses taken in

each academic year: Part 4: Innovation, entrepreneurship & digital transformation.
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Ml 62320 msu‘%msé’ﬂmsmﬁuﬁ’ﬂLLazmi?iamsLngimﬂms 3(3-0-6)

(Brand Management & Integrated Communication)

AvrdsAunauy : 1l

(Prerequisite Course: None)
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Defining, positioning & delivering a brand: Brand attributes, identity and image;
Brand structure, extension & cobranding; Brand awareness, association, attitude & loyalty;
Brand equity; Develop & execute marketing and advertising strategy; Market communication
mix; Coherence, consistency, continuity & complementary of multi-channel communication;

Media selection and “Point of View” (POV) reports.

MI 62321 n1sdansunsuled wazin3adiegsne 3(3-0-6)

(Franchise & Business Partnership Management)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

Usstnnvesgsnauisuled deduavdeidalunisusenougsiawnsulyd n1sdanis
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Format of franchises, licenses, dealerships and distributorships. Aspects of
franchise management from product distribution to business format; Pre opening & on going
support; Service standard; Revenue sharing structure; Franchisor/ franchisee relationship;
Franchise agreement and related laws & regulations; Selection, formation and sustaining and

development of business networks; Partnership governance and Alignment.



MI 62322 N15L531AB5BINGINI 3(3-0-6)

(Business Negotiation)

AyrUsAunau : Ll

(Prerequisite Course: None)
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Analysis and preparing for negotiations: Deal dynamics in terms of leverage,
time constraint, alternatives available; Deal structure; Negotiation process from first offer to
deal closure; Form of a contract; Conflict resolution; Assertive communication; Professionalism

& courtesy; Experiment & simulations of negotiation techniques.

MI 62323 gsnansAlanadeTvadluedeu 3(3-0-6)

(Modern Trade in Asian Context)

AyrGeAunau : il

(Prerequisite Course: None)
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Backgrounds, current development and future trend of modern trade in
Asian; Business practices from economic, cultural and institutional perspectives; Case studies
of strategic choice or operational decision made by companies operating or expanding in the

region.



MI 62324 AMNUARES19ETIA udnnssu waznsludusenaunisgiia 3(3-0-6)

(Creativity, Innovation & Entrepreneurship)

AyrUsAunau : Ll

(Prerequisite Course: None)
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Techniques for enhancing creativity; Innovation for new product, market,
process, business model and ecosystem; Process of innovation; Open innovation; Learning
organisation & knowledge management; Nature of entrepreneurship and traits of an
entrepreneur; Searching for, capture or creating business opportunities; Business plan; Business
start-up; Managing growth and exit; Shareholding structure and dealing with venture capital;

Family business management and transition.

MI 62425 aorun1saliagliunenisdanisgsianisauanadie v 3(3-0-6)

(Current Topics in Modern Trade)

deAunau : 14l

(Prerequisite Course: None)
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Case studies or seminars on current topics of modern trade, such as disruptive
technology, innovative product & service; changing consumer behaviour; evolving business

practice; and emerging markets.

a o

MI 62426 §INANDEUNN 3(3-0-6)



(Studies on Health & Wellbeing Business)

AyrdAunau : il

(Prerequisite Course: None)

wunAnAafugTAaLiequam nsWauigsAaiequnin nsdAnwn gRaLile
avanlugunesnisiuin iemaseuagunindoud Anufoalunsdudusznounisgsiaile
GRERNY

Backgrounds and new development of health & wellbeing business. Case
studies, field investigation and student project from the retailing perspective.

Learning & practising in real business as being a wellbeing entrepreneur.

MI 62427 gsnagdenuggeany 3(3-0-6)
(Studies on Products & Services in Ageing Society)
AvrUsAunau : laidl

(Prerequisite Course: None)
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3818
Backgrounds and new development of products & services in ageing society.
Case studies, field investigation and student project from the retailing perspective. Learning &

practising in real business as being an owner of products & services in ageing society.

MI 62428 nsenwlugsiadudigulna-uslnaiidsnsnsuslnag 3(3-0-6)

(Studies on Fast-Moving Consumer Goods Business)

IydeAunau : 14l

(Prerequisite Course: None)
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Backgrounds and new development of Fast- Moving Consumer Goods
business. Case studies, field investigation and student project from the retailing perspective.

Learning & practising in real business as being an owner of Fast-Moving Consumer Goods.

a Y%

MI 62429 gInauuudadeley 3(3-0-6)



(Studies on Fashion Business)

deAunau : 14l

(Prerequisite Course: None)

fuuazuuAnsugsiaundu dnAnwazldizoudainnisdinwigaiu sinwennsae
Ans1e9t tnAnwialdfnUfdRtunsdAnumainyumeamvisUdn emaseunaunisidous fin
UftRlumaduguseneunsgshouidu

Backgrounds and new development of fashion business. Case studies, field
investigation and student project from the retailing perspective. Learning & practising in real

business as being an owner of fashion business.

MI 62430 fudmSileunazdudiuiles 3(3-0-6)
(Studies on Premium & Luxury Products)
AvrUsAunau : laidl
(Prerequisite Course: None)

a 12

fnuazunAndududmSidouazauiuusud dndnwazlfidouiainnsinug
U Vinwenishaliased  dhfnwagldlnufRsunsdinwaimnuumesnsmevdn e
AseURRNMsEous InufuRlunsidugszneumsgsfedufmiidonnasaumuusud

Backgrounds and new development of premium & luxury products. Case
studies, field investigation and student project from the retailing perspective. Learning &

practising in real business as being an owner of premium & luxury products.

MI 62431 gsnamsalanadeIvadluszuuiaseghavesnarainlvg 3(3-0-6)

(Modern Trade in Emerging Markets)

IydeAunau : 14l

(Prerequisite Course: None)

fuuazuunfn 3vinsgsiansiuanasislnl ileiihgussmaluszuuiasugia
vasmaaiaivg 1wy Ju dunwy a1l w1 Beawy Budly wagBuladily dndnwiazlaseusain
M3fne19U inyen1sAndasizi n1sdadulavundnnisuinsnisdanis n1siaunuegrauiy
S¥UU

Backgrounds and new development of modern trade in emerging markets,

such as China, CLMV, India & Indonesia : Case studies, field investigation and student project.

MI 62432 A15AANISNISINYBLAZNITIANITEAULAN 3(3-0-6)

(Procurement Management and Global Sourcing)



AyrdsAunau : il
(Prerequisite Course: None)

U sindedamniitnadenisians ladafnduasltgunu udnnsinie
nagmsnsindeseninsseme nsudmsdunulunsinde msdmdadenudndug nagnsly
msUsziiunazidIouidiousnusin waadue auaw Lagdu q mMIsuinstennaazuinig
auduius fugdndsdud waluladuarszuvarsaumaadelvdlunsdadodan nnsia
UsyAnBamnisdntodam uazalesssumsdnde uuiAanisysannislaiafnduarldguinuagng
FeBiu nsvudsetredeBu nmswdn nsadedann nstaivAuduazadeaudiedediiy s
ponuuUNARfusuazusTeineilluiinsfudsnndon Tadafnddounduuaznmstindusnldlnl
welulansanwaznisdanisvends fiemasaznisiauladafndesiedady

Importance and purpose of procurement. Roles of procurement
management affecting logistics and supply chain. Purchasing principles. International
Purchasing Strategies. Financial management for Procurement. Procurement processes.
Evaluating and comparing strategies: pricing, product, and quality etc. Negotiation tactics and
supplier relationship management. New Information technology for procurement.
Procurement performance measurement. Procurement ethics. Integral concepts for
sustainability of logistics, supply chain, transportation, production, procurement, storage and
warehouse. Green product design and packaging, reverse logistic and reuse waste

management technology, direction of sustabable logistic development.

MI 62433  virdaidenassniegsnanisituanadielvsl 3(3-0-6)
(Selected Topics in Modern Trade)
AyrUsAunau : laidl
(Prerequisite Course: None)
shdefimuiiiuusslonironisussneuandnmagsiantsduanadislmi neidom
asouaguludeanisdanisgsnanisinudnadioln nufsideduiidenlsfussianisdlan
aslylny
Selected topics regarding modern trade business management and other
related topics. The specific content may vary from year to year and from instructor to

instructor.

MI 62434  §3naLIeusy 3(3-0-6)
(Studies on Hospitality Business)



dsAunau : il

(Prerequisite Course: None)

wnAnefUgsAalsus  meanngsRlausy  nsddnwssialsusiluyneanisd
Uan ilemaseuaguniaFoud AnufoRlunaduiussneunisssialsausy

Backgrounds and new development of hospitality business. Case studies, field
investigation and student project from the retailing perspective. Learning & practising in real

business as being an owner of hospitality business.



