AB5UNYII8UN
1) nuandvruunugu

5370701  N1SAANITNNGIND 2(2-0-4) (lsifuming
fin)

(Business Management)

Ardeaunau : 13l

(Prerequisite Course: None)
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The character, pattern and importance of different types of business; business
management concepts; types and characteristics of business operators; main duties in business
administration in production; marketing, finance and human resource management;

organization establishment; influence of social context, economy and politics for business.

2) BUINIYIVIAU

5372701 msé’mmiwqanﬁuaaﬁmmazm%’wmniugwé 3(3-0-6)

(Organizational Behavior and Human Resources Management)

AyrdsAunau : Laidl

(Prerequisite Course: None)
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Personnel and organization management; the structure of the organization;
organizational culture; and analysis of external and internal factors that affect the organization.
From the studies, the students will understand the key processes in managing human
resources; understanding the behavior of individuals and the team; and focus on leadership
in order to increase the efficiency and effectiveness in the operations of the organization; and

the case studies of organization behaviors in the context of China and Asean.



5372702 A159ANINITAAIN 3(3-0-6)

(Marketing Management)

AyrdsAunau : laid

(Prerequisite Course: None)
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Application of strategies from marketing principles from the study; analysis of
competitive advantage, market competition, and consumer demand; guideline for new
product development; determine relevant marketing strategies; the use of innovative
marketing tools; digital marketing; coordination of marketing; strategic goals in line with
organization” s goal; managing and developing customer relations; digital marketing
management; information systems; the role of information systems for marketing
management; electronic commerce and the information structure in the digital age; analysis

of case studies in China.

5372703 A1SIANITNINU 3(3-0-6)

(Financial Management)

AyrvsAunay : Ll

(Prerequisite Course: None)

NIAMUAIUNITIEU AIUANALAFNTUAINNIINTTLIU AnassuvasiunveaiunuLaz e
V119N1589NU IINNITANYT ANMUFUTUTTENINRUNY I1WIUNITHEARBSALT AUNURUITHY AUy
JLULHIIATAUNUNINTTIU MIRasuUszaaaEITUIITAnIg AUNUIINNITAMURALNITIAM
Sunusiufsenandes iedmuauleuiglunisamuuazdamiiuyu

Financial statement analysis, cost analysis, working capital management, theory
and techniques for investment decisions, capital structure and decisions to finance business

operation and expansion.



5372704 Lﬁiiﬂgmam%tﬁamﬁﬂmi 3(3-0-6)

(Managerial Economics)

FyrvsAunau : Ll

(Prerequisite Course: None)

wdnnisuaznguininasssmansnldiimuanagninisssianarldlunisdadula
MEAIUNMTUTIT MTIATIwILaENeINsalaUasd MIIATIENNINEALAEAUNUNITHAR NTIinNa
Alsuazn1sdnasstuyu %mﬁmswﬁé’ﬂwmmawmmLLazﬁmumﬂaqm‘Iumsﬁgﬁﬂm Fealea
VU NNAULATYANAATYaN1ATUNTURUANI9UTIEIAD I5n1sumdnnIsnaiuLAsygeans
wagn1suImsgsnaluld Ansgidgmimsiiuiasygeaaninuiaelunszuiunisdnniseadns
’“JmiwﬁﬂaEg‘Vlﬁ‘ﬂWiﬁmﬁﬂﬁmwﬁ’mﬁmiqiﬁ%EJ'NL“mezU‘U AUUANALAZYNNANATING WUINNANT
dndulafianansathmineinssuirdnluldesnaiiussavsningaqn

Economic theories and theories that define business strategies and make
management decisions; demand analysis and forecast; analysis of production and production
cost; measuring profits and allocating funds; analyze the characteristics of the market and
determine the pricing strategy; links the theory of microeconomics with business
administration practices; methods of applying economics to business administration; analyze
the economic problems encountered in the organization management process; the
systematic, reasonable and logical analysis of business decision making strategies; the

allocation of limited resources with the highest efficiency.

5372705 N153ANTINISUHUANNT 3(3-0-6)

(Operations Management)

AyrvsAunay : Ll

(Prerequisite Course: None)
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The role and importance of the production and the operation for the organization.
From the studies, the students will understand the way to analysis and design the operation
system for an organization; the use of quantitative techniques to analyze problems and
improve decision making; forecast demand for products and services by different customer
groups, in order to plan and control production, including the way to provide services, analysis
of location and inventory management; quality control and strategies for operations and other

manufacturing.



5372706  sLU8UREIRENNGIND 3(3-0-6)

(Business Research Methods)

IdeAunau : il

(Prerequisite Course: None)
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Concepts and methods of business research; design and execute business
research, including raise the research question, develop hypothesis, set the research
framework, collect data, and analyze data quantitatively and qualitatively with computers;

write research report and make business recommendations based on research output.
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5373701  M3IANTSLBINaENSgsnan1sAnasislval 3(3-0-6)

(Strategic Management in Modern Trade Business)

AyrtsAunay : 1l

(Prerequisite Course: None)
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Modern trade business strategy setting and implementation; learn from case study
and company visits; analysis of the internal and external environment of modern trade
organization; identify problems, analyze and determine a solution with the purpose of gaining

an competitive advantages in the modern trade business that is fiercely competitive.



5373702  n13IaNTsladanndlugsnanisAnadelna 3(3-0-6)

(Logistics Management in Modern Trade Business)

FyrvsAunau : Ll

(Prerequisite Course: None)
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The role of logistics and the impact on the modern trade business; methods of
planning; logistics to reduce costs in the modern trade business; and product distribution in
order to reach consumers efficiently consisting of choosing the right packaging, inventory and
warehouse management; efficient product transportation and risk diversification including the
use of technology systems for tracking logistics activities and concepts of supply chain
management in modern trade through theoretical and practical methods, such as company

visits.

5373703 n1sdanisnsdndelugsiansdnasiolus 3(3-0-6)

(Procurement Management in Modern Trade Business)

AyrvsAunau : 1l

(Prerequisite Course: None)
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Concepts and policies of purchasing in modern trade business; important process
and steps for purchasing for a modern trade business; product size determination; supplier
selection and evaluation; organizing auction bidding; contract drafting and contract
management to meet the needs of customers; reducing supplier risks and increase profits for

modern trades.



5373704  SyUUANSAUMALNENNTIANIgIRINTsAasTe vl 3(3-0-6)

(Management Information System in Modern Trade Business)

FyrvsAunau : Ll

(Prerequisite Course: None)
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The importance of information technology for the modern trade business;
Information system to support the business; decisions on various aspects of the modern trade
business. The content consists of studies to implement information systems in planning,
control, management, and operations; the application of information systems for supply chain

management store management and customer management.

5373705 WddaldanasmIen1sian1sgsiantsAnadeing 3(3-0-6)
(Selected Topics in Modern Trade Business)
AyrdsAunay : il
(Prerequisite Course: None)
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Academic seminar to study and analyze important problems and perspectives on
various topics related to modern trade management in modern times, such as trends and

roles of electronic business in modern trade and online social marketing.

5373706 nnsAeasuazn1siasalugsRanisinasielval 3(3-0-6)

(Communication and Negotiation in Modern Trade Business)

GeAunau : il

(Prerequisite Course: None)
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Principles and concepts in communication and modern trade business negotiation;
analysis and communication necessary for modern trade business negotiation; modern trade
business negotiation process; integration of theoretical and practical knowledge in modern
trade business negotiation.
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5373707  AMSASYU NITATUITIUUASNITUEWIIUTENI Y 3(3-0-6)

(Corporate Investment and M&A)

Ardeaunau : 13l

(Prerequisite Course: None)
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Investment principles and concepts; mergers and acquisitions of associates;
strategy analysis company structure change, mergers and acquisitions associates. Unfriendly
occupation of another company to control the market; new financial investment; purchasing
rival companies to control the market and for management; the decision to make the
company to be a private company; the role of equality in the private sector and methods of
structural adjustment; strategies for making profit from price differences in multiple markets

of the same product; transactions between companies and profitability restrictions.

5373708  nsiamsudnnssuuaznslugusznauns 3(3-0-6)

(Innovation Management and Entrepreneurship)

UeAunau : il

(Prerequisite Course: None)
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Concepts about the business establishment, entrepreneurship, and innovation
management; skills necessary to develop innovation, manage businesses, and assess the
feasibility of innovation. Moreover, research on industry and markets; business strategy,
business model and business plan; resources needed for implementing a business plan for
entrepreneur, finance and financial forecasting of business establishments; coordination and

negotiating for business contact to start a new business.



5373709  13zgin 3(3-0-6)

(Leadership)

FvrUsAunau : laidl

(Prerequisite Course: None)
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Leadership skills, problem solving, decision making, planning, power of attorney,
internal communication, meeting management and self-management styles of leadership in

various contexts. Techniques for persuading and facilitating change management.

5373710  N13IANISLTINAYNS 3(3-0-6)

(Strategic Management)

AyrtsAunay : 1l

(Prerequisite Course: None)
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The competitive advantages and the core competitiveness of the organization;
analysis of the competitive environment of the organization; planning process; establishing
compliance strategies; controlling and evaluating implementation; integration of knowledge
from various disciplines in business administration. The use of strategic management tools,

analyze problems and design in solving business problems of the organization.

5373711  n1saamsladanna 3(3-0-6)

(Logistics Management)

AyrUsAunau : aidl

(Prerequisite Course: None)
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Principles, concepts and importance of logistics management; manage
organization structure for logistics management; creating supply chain management elements
linking the supply chain through information technology integration that are in line with the
company's strategy; creating a supply chain map, development of supply chain relations table

and utilization of supply chain partners.



5373712 Wadaidenassmnanisinnisnaly 3(3-0-6)
(Selected Topics in General Management)
AvrUsAunau : laidl
(Prerequisite Course: None)
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Seminar course for studying and analyzing selected topics and perspectives on the
current issues in business management, development and management of business in arts
and creative industry featuring arts and culture; management and marketing for art

performance, exhibition, fair, and event.

5373713  M159AN3IASINTS 3(3-0-6)

(Project Management)

AyrdsAunay : il

(Prerequisite Course: None)
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Project management concepts and their application; the processes of creating an
art project: project initiation, planning, execution, monitoring & control, review & close; project
management in accordance with the 10 Project Management Body of Knowledge (PMBok):
project integration management, scope management, time management, cost management,
quality management, human resources management, communication management, risk
management, procurement management, and stakeholder management; using technology in

project management; case studies in project management.



5373714  woAnssuEuilna 3(3-0-6)

(Consumer Behavior)

Frdeaunau : 14l

(Prerequisite Course: None)
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Applying concepts of consumer behavior, decision making process, understand
consumer through their decision making process comprising problem/need-recognition,
information search, evaluation of alternatives, purchase decision, and post-purchase behavior
of particular product, brand or shop; the time of purchase and quantity; the characteristic of
individual consumer and group; environmental, culture and social factor that affect consumer
decision; targeting, position, marketing mix, and strategy of customer relationship

management.

5373715 AUWNIETINIUIUIYIA 3(3-0-6)

(International Business Law)

AyrdsAunau : il

(Prerequisite Course: None)
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Basic knowledge about international public law; analysis of cross-country sales
contracts; rules and regulations on international trade, technology transfer and protection of

intellectual property rights and various issues related to foreign direct investment.

5373716 miﬁ'ﬂmimmLﬁﬂaLLazanqmnﬂiai 3(3-0-6)

(Risk and Crisis Management)

IdeAunau : 1l

(Prerequisite Course: None)

nszUUMsianIsANIdsInseUAgUNTIEYAIL AL AL AEeTienaaAinaIn
audsatu nsdeseiseany a1 uazKRANSENUYDIANALABITiaziAinANgn devnansiiy
msfmuanagniiazdanistuauidss msthnagnéfidadenud luly nasnaunisinnisuay
AamuraiiAnty nszvIuNTiansAIIdBsesUTEATaUAguEY sUTuATUTINTUTEMTA
annsnsuilefundsiintuannieluiasnisuentudsh uasmstanmsiuenadeazinganisaid
Aty



The risk management process covers the identification of the risk and damage
that may be caused by that risk, analysis of the types, causes and impacts of financial risks;
defining strategies to manage risks; managing and tracking results, the company's risk
management process; adjustment of company management to cope with the power
generated from inside and outside of the company and dealing with risks and crises that

occurred.

5373717  Uss8¥vAUIA 3(3-0-6)

(Corporate Governance)

FyrtsAunay : Ll

(Prerequisite Course: None)
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Principles and concepts of corporate governance, governance strategies,
organizational improvement, the relationship between management, board of directors,
owners and interested parties. Assigning administrative authority; determining the equal
proportion of ownership between internal personnel, regulations and shareholder activities;
the impact of acquisition, mergers and acquisitions; morality and ethics in governing

multinational companies, policy development that affects the company.

5373718 miﬁ'ammazmsmsmmaqsﬁa 3(3-0-6)

(Business Communication and Negotiation)

AyrdsAunau : Laidl

(Prerequisite Course: None)
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Principles and concepts in communication and business negotiation; analysis and
communication necessary for business negotiation. Business negotiation process; negotiation
strategies, cross-cultural negotiation, integration of theoretical and practical knowledge in
business negotiation.



5373719 AsdansansauwAlaznsfsinudedidnnsaiind 3(3-0-6)

(Information Management and E-commerce)

FyrvsAunau : Ll

(Prerequisite Course: None)
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Principles, concepts and importance of information management and trade
through electronic media; information system design to support the organization's strategic
plan; information resource management and structure of information system management;
the relationship between humans and machines; principles of trade through electronic media
from a business and technology perspective. Business model, virtual supply chain, social
innovations and marketing strategies; relations with trade through electronic media on security;
privacy, intellectual property, rights, identity confirmation, security code usage, government

policy and legal responsibility.
3.3) NNV NAINNITIANTIINRAULUAL IAUSTTH

5373720  Usshumesunguangvasiauzsuaznistuiie (6-0-3)3

(Legal Aspects of Arts and Entertainment)

AyrUsAunau : aidl

(Prerequisite Course: None)
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Legal issues in the arts and entertainment industries; copyrisht and other
intellectual property rights, contracts, licensing agreements, amendment issues, agency

agreements, and the formation of partnerships and corporations.



5373721  ulaugdmusssuUIsuiiau (6-0-3)3

(Comparative Cultural Policy)

AyrdsAunau : il

(Prerequisite Course: None)
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An overview of the history, evolution, and challenges of arts and cultural policy
with a special focus on Asian countries; the importance of the arts and culture contribute to
human and community development; the manager’s role in developing partnerships and

strategies to work more effectively with policy makers.

5373722  MsIAN1SAAUSATUNITUENS (6-0-3)3

(Performing Arts Management)

AyrdsAunay : il

(Prerequisite Course: None)

mMsfinwdeRauziunisuansUsznndng 4 n1sdanislasinsniessdnisiiedetu
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atlaznInTzaedum nsluslunrowdsn) nsalAnwnisiiun1sdanisAalsAunIsuan

Study the business of various types of performing art, project management and
management of organization related to performing arts: executive decision making for various
non-profit as well as for profitable art activities and institutes, including symphony, opera,
dance orchestra and theater, as well as the music business (music industry, artist agency,
music composition and distribution, and concert promotion), case studies in the management

of performing arts.



5373723  n1siamsnngsiAuAall (6-0-3)3

(Visual Arts Management)

AyrdsAunau : il

(Prerequisite Course: None)

UnumarMInIve s Mg UImMssrAugeesiifis Ausiuazianisunasiidnsdad
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The roles of chief executive officer of museums and manager of fine arts galleries.
Topics being covered include the institutional and artistic mission; coordination between
representatives of community and artist; planning and management of exhibition; collections
of personal artworks; museum, right to use and facilities management; case studies in visual

arts management.

5373724  nnsiAn1sgInade (6-0-3)3
(Media Business Management)
deAunau : il
(Prerequisite Course: None)
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Different types of media and media business; management of business related to
media, including nonprofit and profitable businesses, current topics in media business; case

studies in media business management.

5373725  N1SIANISNISHANABULASALAZIIUNANIS (6-0-3)3

(Concert and Festival Production Management)

AvrUsAunay : laidl

(Prerequisite Course: None)

AT NLHULATAITIANITADUESALAZIUWANIE NISWAAIEN NISApaISHAZANLESY
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Strategic planning and management of concert, festival, live performance events;
communication, promotion, marketing for the even; risk management; event programming and
capacity management; operational planning, venue, time management, stage and production;

management of artist; case studies of production management in concert and festival.



5373726  N159ANITNNNAAUSUIUIYG (6-0-3)3
(International Arts Management)
AUsAunay : lifl
(Prerequisite Course: None)
anwaganuduainavesnudaly n1skan N1sUEUE N1sLERIUAaUY SIUTaNT
FansenunsvieadieafiieatesiunuRadsununea
Global nature of the arts, production, presentation, art exhibition including touring

management that related to international arts exhibition.

5373727  n1sIaMslATIMsdmsulasananieRaly (6-0-3)3

(Project Management for Arts Projects)

AyrdsAunau : Ll

(Prerequisite Course: None)

nsdanislasinisuazn1silulduselevdluniefals nsuIun1TInYinlATINITNIS
Aavg laun n199uEy n1sadulasenig nM3sEhAAAIUkaENITAIUAY nINUMIULazUAlATINIg
N15UFMTIATINITANNNSN 10 89AAIINFVRY PMBok bawa n1sysannisfanssululasenis ns
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NIFIUNITIANTIATINITNSAAUS

Project management and the application in the arts; the processes of creating an
art project: project initiation, planning, execution, monitoring & control, review & close; project
management in accordance with the 10 Project Management Body of Knowledge (PMBok):
project integration management, scope management, time management, cost management,
quality management, human resources management, communication management, risk
management, procurement management, and stakeholder management for arts projects;

using technology in project management; case studies in project management for arts projects.

5373728 nsugusznauntsnieaus (6-0-3)3

(Arts Entrepreneurship)

AyrvsAunay : Ll

(Prerequisite Course: None)
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The suitability of starting and running a business of their choice; practical aspects
of running a business; a step-by-step approach for conceiving, executing, and launching a
business venture; and develop skills in finance, employee relations, and marketing; case

studies in arts entrepreneurship.



5373729  N13IANTIFINAAUAT (6-0-3)3

(Music Business Management)

FyrvsAunau : Ll

(Prerequisite Course: None)

nMsdaszuUlarmMIUIMIssdUsznoudfylugnaivnssuausd JsUsznaudie §3nia
mstuiinides gsiagunsaliniendss msdanistnuans waznsAnuinisiuaua’ nszuIus
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The organizing and management of crucial element of the music industry
comprising the recording business, sound equipment business, artist management, and music
education; decision making process that related to the size, scope and structure of the music
business for both large and small business (for profit and non- profit organization); marketing
strategy, artist/ performer relationship management; contracts and legal issues; and

entrepreneurial opportunities; case studies in music business management.

5373730 n'l'sﬁ'ﬂm'iﬁq'iﬁww%"u (6-0-3)3
(Fashion Business Management)
deAunau : 1
(Prerequisite Course: None)
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Function and interrelationships of various industries and services that compose the
fashion business; overview of enterprises involved in design, production, and distribution of
men's, women's, and children's apparel and accessories. Various career opportunities in the
fashion industry; business decisions making; problems identification and solving; and

maximization of opportunities.



5373731  N13IANTIFINANTNEUAS (6-0-3)3

(Film Industry Management)

FyrvsAunau : Ll

(Prerequisite Course: None)

UsznnvaanmeuniasUseinnuedgsnanimeunsiunainduadagiu Anwinisaiiy
§30LYUITNITINIRUNUAMTUNITINAINEUAS AUNUVBINITNTTIIWAINEUAS N1TUTUITLS
ANPUAT UAZNITTINITNAIN NITUSMIININEINTUYWElUGIRINMEURs danusvaIn neunidasy
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The type of film and the film business in the market today; the business process,
such as fund raising for the film, the cost of distributing films, theater management, and
marketing; human resources management in film business; the status of independent film,
economic, social and political conditions affecting the production, distribution and acceptance

by the public; mergers in film business.

5373732  WATANITIANITLSUNTEN (6-0-3)3

(Management Techniques for Theater)

AyrvsAunay : Ll

(Prerequisite Course: None)
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Theater management techniques including the life cycle of the show, human
resources planning, strategic planning, theater marketing and ticket sales management; skill
required for the operation, as well as the developments that will lead to establish a theater

business; case studies in management techniques for theater.



5373733  #2d9LE8Na3IN1NNTIANTTNNAAULLAL TAUGTIU (6-0-3)3

(Selected Topics in Arts and Cultural Management)

AyrdsAunau : il

(Prerequisite Course: None)

Fununilefnwinagigilgmiazsmuesiddnluiidonis q MAgidestunns
nnanefavzuaziausssulugadagtu Tausssueaulat MsvmuIRaN1ITMIAIUIRIUETTHT
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Seminar course for studying and analyzing selected topics and perspectives on
the current issues in arts and cultural management; on-line culture, development of business

in cultural and creative industry; marketing for art performance and exhibition.
3.4) NNV NANNITIANTITNITUYIUALNITRUTENINUSEWNA

5373734  n1sUfUANIUYINITRY 3(3-0-6)

)Practice of Financial Accounting)

AyrtsAunay : 1l

(Prerequisite Course: None)
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Financial statement analysis; accounting management for sales and inventory;
fixed assets, depreciation, liabilities and rentals, shareholders' equity; income tax; cross-
company investments and mergers and acquisitions; derivative of financial instruments;
settlement in case of bankruptcy; present various accounting information that is supportive to
users' decisions: financial status, performance, cash flow and of the company through the
confirmation process, calculation, recording, and reporting; case studied in practice of financial

accounting.



5373735  A1sUfuRnIsnsIasaulnyd 3(3-0-6)

)Practice of Accounting Auditing)

AyrdsAunau : il

(Prerequisite Course: None)
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Theory of auditing; auditing standard system; goals for auditing and having new
clients; strategy and audit planning, audit cycle, examination record; measures and procedures
to prevent the risk of auditing; sampling and examination; audit report, methods and

techniques for auditing.

5373736  AMsUIMMsIANIIAIMIEsLAzAsAduRuAneTy (6-0-3)3

)Risk Management and Internal Control)

AyrdsAunay : il

(Prerequisite Course: None)
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Risk and risk classification; risk analysis and assessment of its impact; risk
management and system control; coping strategies, risk disclosure, internal control system
design, internal control behavior, surveillance and evaluation; realizing the important factors
of all types of control, control standards and control methods; designing and maintaining

effective risk management and internal control systems for business organizations.



5373737  §3n93eWdNUsEmALasN13Y1TERUTENINUSEINA (6-0-3)3

(International Business and International Settlement)

FyrvsAunau : Ll

(Prerequisite Course: None)
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International trade and investment; international business type; payment methods
and processes; bills, money transfers, payments using B/C and L/ C; foreign currency; risk for
international transactions; general guidelines for international payments; settlement of
disputes from international payments; international payment practices related to international

trade and investment.

5373738  WIASFIUNTURATLNINUTEINA (6-0-3)3
)International Accounting Standards)
AyrdsAunau : Ll
(Prerequisite Course: None)
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Finance and accounting; addressing international accounting issues related to
accounting standard and auditing; the studying and interpreting accounting standards and
methods in various countries; important similarities and differences between the Chinese
Accounting Standards and the International Accounting Standards (IAS/IFRS); the practices and
the consolidation of financial reports between multinational partner companies or between

multinational affiliates.



5373739 AU BdULarUTEYIANATER L @suIEULIBY (6-0-3)3

(Comparative Study of Accounting in China and AEC)

FyrvsAunau : Ll

(Prerequisite Course: None)
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Economic integration, ASEAN economic community, and China- ASEAN Free Trade
Area. The comparison of Chinese accounting environment and ASEAN economic community;
cooperation and development of accounting in China and the ASEAN economic community;
analyze, prepare and manage financial reports related to countries in the important economic

community.
4) Ingtwus

5374701  meilwus 12(0-36-0)

(Thesis)

deAunau : 1

(Prerequisite Course: None)
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A systematic research study following strict academic guideline, process, and
format, which comprise the introduction, literature review, research methodology, result,

conclusions, discussion and suggestions on the topic related business administration.



5) N15AUAADETE

5374702 N1SAUATIDETY 6(0-18-0)

(Independent Study)

Ardeaunau : 13l

(Prerequisite Course: None)
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A systematic research study with a specific topic in business administration, such as issues on
business operation, business strategy, human resource management, finance and accounting,
logistics, or difficulties business are facing. Students would integrate the theory learn in the
course and practical aspects of business in to their study, conduct their analysis and report

the result of their studies systematically.



