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IC 62701 mqwﬁmsﬁaamtazui’mnﬁu 3(3-0-6)

(Theories of Communication and Innovation)

AyrvsAunau : laidl

(Prerequisite Course: None)
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Philosophy, paradigm, theory and concepts of communication, intrapersonal
communication, interpersonal communication, group communication,  corporate
communication, and mass communication; application of theories and concepts for innovative

communication development in the politics, economy, society and culture context.

IC 62702 mMededmiunmsiemaduianssy 3(3-0-6)

(Research for Innovative Communication)

AyrvsAunau : laidl

(Prerequisite Course: None)
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Research paradigm, research type, research process, social science research
method for knowledge inquiries of communication and innovative communication; defining
research problem, literature review, conceptual framework, research design, sampling,
research tools, data collection, information system management, quantitative and qualitative
data analysis; research ethics; writing research proposal, research report and conducting

research.



IC 62703 msdeasiiioasdnsasislna 3(3-0-6)

(Communication for Modern Organization)

FyrvsAunau : Ll

(Prerequisite Course: None)
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Concepts and theories related to corporate communication; types of corporate
communications; internal and external corporate communication; maintaining and promoting
identity; corporate image and reputation; communication for change in modern organization
both in management and marketing communication; case study of application of
communication in modern organization from domestic and international level; academic visit

in modern organization.

IC 62704 nmsUszgndliaiasdionanisieansdmiunseasidauianssy 3(3-0-6)

(Application of Communication Tools for Innovative Communication)

AyrtsAunau : laidl

(Prerequisite Course: None)
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History and development of both traditional and modern communication
tools; design thinking; strategies for using communication tools for innovative communication
through case study from government agencies, the private sector, the public sector and civil
society; practices on application of communication tools, communication operations and

evaluation.
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(Seminar in Business Law and Ethics for Entrepreneur)

AvrsAunay : Ll

(Prerequisite Course: None)
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Exchange of ideas on business law and ethics issues: Tax law, Corporate law,
Trade Competition law, Intellectual Property law, Labor law, Mass communication law,
Information technology law, Electronic commerce law, Personal data protection law,
Consumer protection law, and International trade law; good governance for business; group
discussions, academic visits and case study from government agencies, the private sector, the

public sector and civil society.
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IC 62706 N15ATIENRFUANSLB9EN 3(3-0-6)

(Audience Insight)

AyrUsAunau : laidl

(Prerequisite Course: None)
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Concepts and methods for collecting audience data: demographic, geographic,
cultural, and behavioral data from printed media, electronic media, digital media and other
media; indicators, measurement and evaluation for collecting data: behaviors, attitudes, tastes
and lifestyles of audience; presentation of audience data; application of tools for analyzing

audience data; data science and audience data analysis; utilization of audience information.
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(Corporate and Brand Communication Strategy for Business Solution)

AyrdeAunay : laidl

(Prerequisite Course: None)
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Corporate and brand communication processes; theories and concepts of
image building strategy and management of corporate reputation and brand using integrated
communication; practices on strategic planning, communication operations and evaluation

through case study from government and private sectors.

IC 62708 nsannIsANNdNNuSAUgNdulade 3(3-0-6)

(Stakeholders Relationship Management)

IdeAunau : 144

(Prerequisite Course: None)
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Concepts and strategies for stakeholder relationship management both inside
and outside the organization; stakeholder analysis; operations to create cooperation;

supporting and maintaining relationships that will lead the organization to success as planned.

IC 62709 A5INNITAITINAUAZNTNANWAIVDIDIANSUAZUUTUA 3(3-0-6)

(Corporate and Brand Image and Crisis Management)

AyrUsAunau : laidl

(Prerequisite Course: None)
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Corporate branding strategy; process of corporate and brand image
communication to target groups and the public; corporate reputation management; crisis
management strategy; types of crisis; procedures and planning process for solving crisis by
communication process; restoring corporate image and brand reputation through case study

from government agencies, the private sector, the public sector and civil society.
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(Innovative communication in Corporate Management)

AyrdeAunay : laidl

(Prerequisite Course: None)
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Application of concepts and theories of innovative communication for
corporate management: organization structure, planning, human resource management,
directing and controlling, marketing, finance and accounting, organizational culture, and
increasing work efficiency; applying innovative communication and information technology for
change in modern organization; through case study from government agencies, the private
sector, the public sector and civil society; practices on strategic planning, communication

operations and evaluation.

IC 62711 nagnsnisdamailanisiuiaiauniedeay 3(3-0-6)

(Communication Strategy for Social Change)

AvrdsAunay : Ll

(Prerequisite Course: None)
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Theories and concepts of innovative communication; integration with social
driving activities; social change; communication campaign for public interest; social marketing;
participatory communication process through case study from government agencies, the
private sector, the public sector and civil society; practices on strategic planning,

communication operations and evaluation.



IC 62712 fefiuannuiuRinvouraden 3(3-0-6)

(Media and Social Responsibility)

AyrdeAunay : laidl

(Prerequisite Course: None)
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Corporate social responsibility concept; social responsibility management for
corporate sustainability and media business; stakeholder analysis with media organizations
and impacts; defining operational framework and leading to implementation based on ethics

and professional ethics.

IC 62713 "“am'w'ﬁaL'%'ué'l'uuazm'wﬂ'nuL‘Tlupﬁﬂiznaums 3(3-0-6)

(Startup and Entrepreneurship)

Ardeaunau : laidl

(Prerequisite Course: None)
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Thinking process; Inspiration of creative ideas and innovative communication;
refining the concept for business; business planning; business feasibility study; business
strategy for starting a business; tools for starting a business and business sustainability;
Intellectual property; business ethics; trendspotting in digital media; case study of startup and
entrepreneurship from domestic and international level; academic visit in business enterprise;

pratices on startup in real world setting.



IC 62714 N1INANNAING 3(3-0-6)

(Digital Marketing)

AvrsAunay : Ll

(Prerequisite Course: None)
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Fundamental marketing concepts, digital marketing and related technologies;
data science and marketing data analysis; utilization of marketing information; basic tools for
digital market analysis; digital tools for digital marketing; creating and distributing digital
products or services; pricing and sales promotion in digital market; pratices on digital marketing

communication.

IC 62715 naqwétﬁamLLazﬂﬂsdeﬁaa%’mﬁa 3(3-0-6)

(Content Strategy and Transmedia Storytelling)

AvrdsAunay : Ll

(Prerequisite Course: None)
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Transmedia storytelling strategy; modeling and techniques for creative thinking;
tools for expanding storytelling; content design for presentation in various channels, including
traditional and digital media for entertainment, advertising, marketing or social change; linking
audience experiences; evaluation of traditional and emerging technologies to be used for
transmedia content design strategies; impact of audiences and technology on storytelling
strategies; case study of transmeda storytelling in film industry, digital entertainment media,

and social change; practices on strategic planning, communication operations and evaluation.



IC 62716 Fuaunaluladnisdeansdmiunisieansesdns 3(3-0-6)

(Seminar in Communication Technology for Corporate Communication)

AvrsAunay : Ll

(Prerequisite Course: None)
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Concepts and theories about communication technology; relationship between
technology and corporate communication; history of development of communication
technology; substitution of communication technology; relationship between communication
technology and other technologies; use of technology in corporate communication; trend of
communication technology through group discussions, academic visits and case study from

government agencies, the private sector, the public sector and civil society.

IC 62717 FununisdeasiBeuianssuiionsdnsadelng 3(3-0-6)

(Seminar in Innovative Communication for Modern Organization)

AyrtsAunau : laidl

(Prerequisite Course: None)
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Exchange of ideas on innovative communication issues; application of theories
and concepts in communication innovation development: politics, economy, society and
culture at individual level, local level and social level; Integration of knowledge of innovative
communication through group discussions, academic visits and case study from government

agencies, the private sector, the public sector and civil society.



IC 62718 msfnwianzBeuisafunisieasdeauinnssuioasdnsaselud  3(3-0-6)
(Selected Topic in Innovative Communication for Modern Organization)
FvrUsAunau : laidl
(Prerequisite Course: None)
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Specific issues of innovative communication for modern organization according
to the interests of students: theories, concepts and research methods through research

process, lecture, discussion, and case study.

IC 62719 AnAUszENALAZNTIATIZVdaYA 3(3-0-6)

(Statistics and Data Analysis)

AyrtsAunau : laidl

(Prerequisite Course: None)
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Descriptive and inferential statistics for communication data analysis; validation
of the tests; software for data analysis; hypothesis testing; quantitative data and qualitative

data analysis; data presentation; infographic.
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IC 62780 Inetwus 12(0-36-0)

(Thesis)

Fy1UsAUnaY : IC 62701, IC 62702, IC 62703, IC 62704

(Prerequisite Course: IC 62701, IC 62702, IC 62703, IC 62704)
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Research on topics related to communication arts, journalism, mass
communication or innovative communication: defining research problems, literature review,
conceptual framework for research, research design, sampling, research tools, data collection,
information system management, and data analysis; writing, presentation and defend thesis;

research publication; ethics of researchers.
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IC 62781 N13AUAT1DESE 6(0-18-0)

(Independent Study)

JyrdsAunay : IC 62701, IC 62702, IC 62703, IC 62704

(Prerequisite Course: IC 62701, IC 62702, IC 62703, IC 62704)
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Study on specific topics or issues related to communication arts, journalism,
mass communication or innovative communication according to the interests of students

under supervision of advisors; academic publication; ethics of researchers.



