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1) vsandndnewialy
1.1) vuandnanualvasivladu (PIM)
1010101  mw1lnelanisaeanslugadiiia 3(3-0-6)

(Thai for Digital Communication)

AvrsAunau : 1l

(Prerequisite Course: None)
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Language communication; communication etiquettes; creative presentation theory
and patterns; message receiver analysis; the practice of capturing the main idea from listening,
and speaking; speech layout, content preparation, and speech sequencing; designing and
producing the media; presentation skills, intonation, eye-contact, verbal message, and personality;
the practice of storytelling, persuasive skills, negotiation skills, debating, and expressing opinions;

writing summary, report writing, writing for artistic communication.

1010102 Ufwpyriyanidaiiivensdnnig 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AvrdsAunauy : 1l

(Prerequisite Course: None)

LIAAYDINMING N BLYBIANTTIAAAEJULUUNSISBUIATUAN1SHNUTEAUNTTAlaSe
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Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility for
oneself and society. Defining organizational engagement; leadership; supports. Planning for a

successful work-life balance.
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1010103  adiaAiansiiensiinseiuazindula 3(3-0-6)

(Mathematics for Analysis and Decision Making)

AvrdsAunauy : 1l

(Prerequisite Course: None)

wndadsndineansuazadn ndnnisuariinismeadamansiviunldndneu wag
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Mathematical and statistical concepts; mathematical principles and methods applying
for answers and techniques of applying in daily life; definition and process of analytical thinking;
decision- making techniques; critical thinking; logical thinking; reasoning process; break- even

analysis for future career; and data analysis for decision-making and problem-solving.

1010104 Jdwalliaeddvia 3(3-0-6)

(Digital Citizenship)

deAunau : 14l

(Prerequisite Course: None)

Furnewadisudauazuuildumaluladfidia Jyqiuseavg (Artificial Intelligence : Al) Tu
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Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and diversely;
data-sharing tools and online co-working; using applications for working; digital media creation and
using sensibly; online conversation and co-working; electronic transactions act; copyright and rights

awareness; cyber security; and knowledge application to operate in new organizations.



1.2) BUINANANTUAITIN
1.2.1) ngunwien1sieans

1021111 AenuIUsIIUlng 3(3-0-6)

(Thai Language and Culture)

AvrdsAunauy : 1l

(Prerequisite Course: None)

mMsAnENaTaIIMBas TamLsTsumu U UNTesdaLlng nsieseiavsnaesdanudid
fonw wardvdnavesnwiiifinediey anuduiudseninanmuiuTausssuluseaudiny Ussnaudae
JEAUATOUATI TeAUDIANT JeAuUTzIvA Lazsziuana

A study of linguistic and cultural dynamics in the context of Thai society, an analysis
of the influence of society on the language, and the influence of language on society. The
relationship between language and culture at the social level consisting of family, organizational,

national, and international levels.

1021112 awlnglugiusnatwsineusena 3(3-0-6)

(Thai as a Foreign Language)

AyrteAunay : laid

(Prerequisite Course: None)

wannsuagiinvinuensaunmnnwingluinsed i maiunuisdnd niseenidesls
gndios msldm wariFeuiSeaszleaiiensdemsidauiusansam

Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021113 wdnAELazAskinIEng 3(3-0-6)

(Language Structure and Usage Thai)

AyrdsAaunau : 1l

(Prerequisite Course: None)

lassaianmwiing lassadrmesdluniwing nisldmlassasanguauasyusslon nsled
seAuAn n1sldnwineliigndesniuaniuzuavaniunisal Ygyminisldnrwingludagdu Jiasien
N5l saenun AL luFulssasmslidnwivelignaeswmudnuazaiwine

Thai language structure; syllable structure in Thai language; use of words; structure of
phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage; study
of guidelines for correction and improvement of the use of Thai language.



1021114  assusanidesnIvlng 3(3-0-6)

(Thai Oral Reading)

AyrdeAunay : Tl

(Prerequisite Course: None)

psAUsENOULAEANNITeTuRenides ofueildluniseenides nsinufinseanidesli
gndestau nstinufiRmsliiudedimzantunumnevessiluiunsag fidsasonsdoas
TiAnUszansna

Components and principles of oral reading; speech organs; practicing correct and clear
pronunciation; and practicing the use of sounds appropriate with word meanings in various contexts
for effective commmunication.

1021115  3nlne gidgysyrlne uaziausssulny 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AvrdsAunauy : 1l

(Prerequisite Course: None)

0TIl 9idayalveanauda AR AILTe gn18adunulng wazusanIeTmusITY
wuuina Msuszgndauianudilagidygiinesasinusssulvelumsdniuiiauagnisusenau
anTweglinuguaud 15

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; the application of obtained knowledge and understanding of Thai

wisdom and culture for successful and happy living and careers.

1021121  awdengeludindszaniu 2(1-2-3)

(English in Daily Life)

AyrUsAunau : laidl

(Prerequisite Course: None)

fde wazdruruiiendesiunisisedin lassadelsglonniwmsanguiiensaunuilu
FAnUszsiu madeudessilndi nsuendUsraunisaivesmues n15eueandessedud 23 uay
Ustloa nasmaunsitadiodfulanuanunaununidediviuasie

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’ s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension using

conversations in modern media.



1021122  aedengelulanadelns 2(1-2-3)

(English in Modern World)

AvrsAunau : 1l

(Prerequisite Course: None)

NINAILNANTIOUENIBINGY WIWTINWENSIla NM13WA N5 waeNSTEU NSLARsPUARIY
MsmeUAIaN MIReuvaunY i dnnu Tassadamsawiiienisioans mssenidesegegnde
nsyaneaununluiinyszdrfuiiennuruaiouaziudemnnisalluanisswd 21 nsnseniinda
TUSTIVANG

Developing learners' English language competency focusing on listening, speaking, reading,
and writing skills. Improving leamers' communication skills in up-to- date settings where cultural
differences are concerned; asking and answering questions, making conversations, having discussions.
Vocabulary and phrases used in conversations, correct pronunciation, and grammatical sentence

structures for any particular situation.

1021223  AWISaNguLNEgIAIUATNITYINL 2(1-2-3)

(English for Business and Work)

AyrteAunay : laid

(Prerequisite Course: None)

Admi dnu uazlassairenmudanguiliieatesiunuen®n msysanmsnsila msye
N19814 WarN1S8UNIBI8INgElUIIUITN mi‘dizqﬂGﬂ%mmé’mqw’tuu’%wﬁwmmmsﬁa&mmaa
rudeiiviuaiy nsaguau msuanidsunudaiiu mslideyastnsgndes msldnmsinguidie
Ufduiuslunisiau sasnauusemiunisinmeniegsia

Vocabulary, idioms and English language structures related to careers; integration of English
listening, speaking, reading and writing in careers; application of English language in various contexts by
oneself via modern media; summarization and conclusion; exchanges of opinions; giving correct
information; using English language for interaction at work; and etiquette in the use of English language

for business transaction.



1021224  awdangesiianisuLauegaseEssa 2(1-2-3)

(English for Creative Presentation)

ArdeAunau : il

(Prerequisite Course: None)

e drunu uarlassaiassleanwdnguiifeidestunmainaues dia nsn uag
wundl nslifaunwnazefauntwlumstaus msiwsgidenividnguilweunslulaneeula
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mMsUszun AU YeInLLALEBY naenIunTUTEynAlTdoyaLazdelmmnzaniuguuuy
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Vocabulary, idioms and English sentence structure concerning presentation; numbers;
graphs and charts; the use of verbal and nonverbal languages for presentation; analysis of online English
media; expressing opinions; presentation planning and strategies; sequencing of presentation contents;
steps of giving a presentation; evaluation of one’s own presentation and others’ presentations; and
the application of information and media appropriate with the patterns of business presentation via
modern media.

1021225 M1 ELAITIND 2(1-2-3)

(Business English)

AvrdsAunau : 1l

(Prerequisite Course: None)

n15le N1swA 58U LLazmwﬁwmmé’aﬂqmﬁamiﬁaufwmfﬁuuﬁﬁu TIUNTEN
uavaTauMw dniunsindesiiaegeiuszdvine dapnnsdeasmeiassamazuumianisudly
mslsginsdAnuluuiumesmsiadessialuaniunisaiivainvane

Listening, speaking, reading and writing English for multicultural learning; verbal and
nonverbal languages for making business communication efficiently; problem solving in inter-cultural

communication; analyzing case studies in the context of business communications in different

situations.



1021226 AwsIngErnude 2(1-2-3)

(English through the Media)

AyrtsAunay : laid

(Prerequisite Course: None)

Fdmi dunu uaglassaiunmdangy MAeadestuinuasdoyaludomaru msysanms
nsils N1swA N1seu LLazmsL?UEJummé’ﬂﬂqmﬂﬂﬁaﬂizmwm 9 NSRRI nTagUANM NNTIATIZN
uasisvestuazdeyatnians paonIuNTLARALAuARUmNsaid A lutagtudliAety
vilan

Vocabulary, idioms, and English language structure related to news and information in the
mass media; integration of listening, speaking, reading, and writing of English through the media;
interpretation; summarization; analysis of news and information sources; giving opinions about current

significant world events.



1021227  awdangesiienisasiaseunazduniual 2(1-2-3)

(English for Job Application and Interviews)

AyrtsAunay : laid

(Prerequisite Course: None)

Admv d1uau uarlassaianiwdengy Mieadestvendn uihfinnuiuiinveunes
FILNUIIU haEN1TANATINU ﬂ’J’]ﬂJﬁ’]ﬂJ’]SﬂIUﬂ’]Sa’e}ﬂLﬁﬁﬂlﬁgﬂéfaﬂ N1SLATEUAILAZNISIESUYARNAN
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Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly; preparation
and personality enhancement for a job application; mock interview; reading of job announcements;
writing of electronic job application letters; writing of resume; and techniques to complete application

forms.

1021328  N1WIDINUAINTUNITEBUINNINTFIY 2(1-2-3)

(English for Standardize Tests)

AyrvsAunay : laid

(Prerequisite Course: None)

nUsrasAraIN sauNInsgUlusULuUA1eY 1ATeaiededaauinuInIgIunIwIsIng viag
Tassafrunsiasa wadan1sinnisna nsuazdemssadinsaey Wamnvinuensilaiedulany
dfny msilafedularuenianden manafiedoansluinyszdriusazyaiiednng mseuiiedu
Tamddny wallansenudi madeuussens aseunquidi warlhensainnwdnguiivsngly
VoapUInUINIFIUNIIBINGY HNHUTINYEN1$189N¥IINNITTINTaaY TANINTFIULUUIIRDY

Acknowledgment of different purposes of Standardized Tests in the market; General
structure of standardized tests and their assessments. Time management; application channels.
Development of English skills; listening for the main idea, listening for details, speaking for everyday use
and discussion, reading comprehension skills, speed reading technique, writing for general purpose.
Vocabulary and language structures used in standardized tests. Practice English skills by taking a

simulation test.

1021231  awuludindszaniu 3(3-0-6)

(Chinese in Daily Life)

yrU9AUnaY : il

(Prerequisite Course: None)

dndnusiudu Adnwiuazyszleafinuvesludinusesiu Hnvinwgnisilanaznisye
nMsuuzihdudosdu nsuensuiukasiuay nisveniuia nsuandfianig AABAIUAITLIEUS
YUUSTTULHIULAZ TAIUSTIUIUY

Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice of
listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling dates

and time; giving directions; and learning about Chinese traditions and culture.



1021232 nw13ulilegsiauinis 3(3-0-6)

(Chinese for Service Business)

AyrdeAunay : Tl

(Prerequisite Course: None)

Adwsiazuszloaientugsnauinns Anaunuiaiwiduiifeadestunsinuniii
nMsuuznansas nsgevedudn nstuauelustudu msliusnsiulnsdninasnnsdrseSu
msaunuitelsirnutiemdegnin Ussgndlinwiuseaniumsaisiass naenaunsiBeusiauss
lunisaiiugsia

Vocabulary and sentences about Service Business, practicing Chinese conversation related
to counter work in shops; introduction of products; buying and selling products; presentation for
promotion of products; provision of telephone and payment services; conversation for provision of
helps to customers; application of Chinese language usage through simulations; and learning of culture

in business transaction.

1021233  awduludnineu 3(3-0-6)

(Chinese in Office Work)

AvUsAunou : laidl

(Prerequisite Course: None)

yuusssuonnasTausssudy Adnrisazusslaamieatudidney dundawaznii
ANUFURAYRU MIRNauuluanIuN1TiTIa09M99 N1SVINIE NSFUNTYEIIY A1TY8A19IU NITHA
1u17iﬂizﬁz;m ASLARDUAUNUINLNTANA

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how to

leave work, how to speak in meetings, telephone conversations.

1021234 mwﬁmﬁamiﬁ'amwwqiﬁ% 3(3-0-6)

(Chinese for Business Communication)

AyrUsAunau : laidl

(Prerequisite Course: None)

AdnsiuazUszleafeafunisiasaimisgsia msdanuie nsdauszyy nsdnaus
?QIﬂUﬁﬂ’ﬁIéf%Uﬂwﬁummi’wuﬁﬁmLLazsuu‘Uﬁﬁ:uLﬁamﬁ‘u AADAIUNITAUNUINUANIUAITAITIDIN 3
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Vocabulary and sentences about communication in the context of occupation Practice
conversations about business negotiations, making appointments, arrange meetings, presentations, and

trading etiquette with Chinese people.



1021241  awndisuunludInuszdniu 3(3-0-6)

(Burmese in Daily Life)

FvrUsAunau : laidl

(Prerequisite Course: None)

Tnssadrauazndnlaensel msitauasnisesndssnwidounnid ey miwiazduui
THludinusedru msaunun msvendnau diavuazanadu nsueniud naoAIUFANTINLgIuT
Aertastunisvhau

Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers, numerals

and money system,; telling about dates, months and years; and basic vocabulary concerning work.

1021242 mwﬁﬂumLﬁanﬁsﬁaaﬂsqsﬁa 3(3-0-6)

(Burmese for Business Communication)

AyrteAunay : laid

(Prerequisite Course: None)

AdmitiAgatosiunsdearsssia msaumnamwideuniifsrdesiunsdeansgsfa wu
msnauedufuarnsliuinig msaouaumLieInIsvesgnA maauslusludu madsudud
n13AUAUAT raendunsHnUURluan uN1saldaes

Business communication vocabulary; basic conversations in Burmese language concerning
business communication, such as presentation of goods, asking customers in order to provide services
to them; customers services; presentation for promotion of products; changing of goods; and returning

of goods. role-play situations.

10211251 awnvusludindszaniu 3(3-0-6)

(Combodian in Daily Life)

isAuneau : lid

(Prerequisite Course: None)

anuazkazlATIETINAIYIINT dVINYT N1TRRNLEEINWIINT SNwThardnUsIs Anviuaysy
Ustloatiugiu sinwenisils yin Amriuazduulfluiiausysriu msaunun msvendiuau diavuay
anaiu Msueniuil aaenaufdwiiuguiiAsdostunsvhan

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday- life topic
vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and fundamental

vocabulary related to work.



1021252 mmwuﬂﬁamsﬁamiqsﬁa 3(3-0-6)

(Cambodian for Business Commincation)

Aydsfunau : Ll

(Prerequisite Course: None)

AdnvifiAgteafiunsiearsgsia madnauedud nsliuins msaeuauAmLgBInIs
vosgnAn mstauslusludy nsiAsudud uaznsAudui aasnaunisilinujoRaununiviansly
a01uUN1lTa9

Business correspondence glossary; product presentation, customers service dialogues;
inquiring customer's need, offering a promotion, and returning goods. Business role-play in Cambodian.

1.2.2) NHNTINUAZHIANLIIAINGY

q
a

1022211 uywdnaNda 3(3-0-6)

(Multi-Dimensional Humans)

AvrUsAunau : laidl

(Prerequisite Course: None)

MsuaPANL ULy MaRSaE1eyIINNNg wuAn Asnde Usvguaznisliivewa
UseiRmans 2530550 AavzuasausssuindenaniisAnveayudliiianuunndns aaonauld
nTalANY Lazaniunsalinass

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and reasoning;
history; literature; arts and culture that blend human’s ideas to be diverse; and the uses of case

studies and simulations.

1022212  AUSNLATAUNUSAIN 3(3-0-6)

(Love and Relationships)

AyrUsAunau : laidl

(Prerequisite Course: None)

Winyensiindeny Msusuda mMsasianudserivla meiauiyadnamaigluiazaieuen
INTINPIFURUSAIN N15ATUATTAIAMUFUAUS ANTAUTLLANEL 9 LU AIUSATIR ANEU
NILAMINERTE wazn1s3nAmes Nsadeaseauasa Sasnn naenaunisiuiiefuanudsuutad

Social skills; personal adjustment; how to make first impressions; internal and external
personality development; psychology of interpersonal relationships; building and nurturing
relationship; different types of love, for example, love of one’s country, religion and monarchy;

self-love; building a family, friendship; and coping with changes.



1022213 3lannnq 3(3-0-6)

(World Wide Perspective)

deAunauy : 14l

(Prerequisite Course: None)

denulangatagiiu anusadlowasanudandaseninnguussna madlowasiasugnavedlvey
9L @eu lan wwiAndnvazsukazanvasianzeuludanlandagiu feulvowasinusssunield
nszualanAini naensunsiAsuulasedlanlugaddsa

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.

1022214  BuIndoy MIWAIL wazANE Ty 3(3-0-6)

(Environment, Development, and Sustainability)

AvrdsAunau : 1l

(Prerequisite Course: None)

WUIRRAIRGeL NS wazidunen s AgEy (Sustainable Development
Goals: SDGs) LAs¥gNATININ (Bio economy) tATEFAINY WAL (Circular Economy) kaglAsygna
81397 (Green Economy) mssyinsuaznsdnnisaanndeslufiu 1 9117 zauazBEl HanTEIY
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LaranTnynedanusiodinday

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development to
the society and environment; students’ roles towards the environment as an individual and a

member of society.

1022215  uRADTTIUAIHUAING 3(3-0-6)

(Miracle of Good Health)

AyrdeAunay : Ll

(Prerequisite Course: None)

ANUAIRYvesavnnmedIn Jymiguaimvesaugadagdu nsuseiliuguain Awuinis
mesnueneuasInlavesuyud lnrumsiiioguaim nsguaguaindn mseeniidanme nisldeuas
nYdeAluTInUT2I U 'ﬁ’mﬁgﬁ?ﬁl,l,’mé’auﬁuqsuﬂ'lw ANUNTITINIINGIPNANTAVNIN UATLIYANEAS
Yran iy

The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage; the

environment and health; the evolution of health science; and anti-aging medicine.



1.2.3) NEUNITIANITUALUIANTIY
1023211 wundeulygyrAdm 3(3-0-6)
(Panyapiwat GO)
FyrUsdunou : 1l
(Prerequisite Course: None)
A npnfnmsisumnndes vinuzuazimadanmsigunnndes msfinmnndeniile

v Y

WmuﬂwﬂwsmimdLLNuLLasmsﬁmﬁulm%ﬂqiﬁ% LUIAANNINADNAUNITINNITNITIHU N13YIUING
Qﬁ{kyﬁgmsi’uaaﬂmwmné’amLﬁami@i’wLﬁusﬁimLLasﬂWiv‘iwmu naonunInnaeuiulygyIUseivg
Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial
management; the integration of oriental wisdom via GO for living and working; and GO and artificial

intelligence.

1023212 WIANTIUAUNTAAUIAMUAINGIN 3(3-0-6)

(Innovations and Quality of Life Development)

AvrdsAunauy : 1l

(Prerequisite Course: None)

AUNLNY AMNANATY LazUTeNNUIRNNTIL N1SAALTIDDNLUY (Design Thinking) N15AANTS
nsndaun1alya AUNUILVRIAMNINT TR Lmeﬁm'ﬁﬁwQOmW%%éjﬁEJui’mﬂﬁi:u ARDAIUNIT
afuassAuinnssuiiusslemineTinuywd

Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality-of-life improvement using

innovation and innovation for human benefit.

1023213 Msdan1sNsRuieTin 3(3-0-6)

(Fianancial Management for Life)

AyrdsAunay : laid

(Prerequisite Course: None)

N9219UHUNTEUAINTeT MsdanismsduileTaguszasdianty msdaiunauay
WUsTNMEINYAAA N1988Y NISAINY NSUTEAY AILAEY WAZKNANBULNY N15INUNULATARNA
Msuiedin Audoguuuusiieg nagnsnBiuldyanasssun maluladsunstuuazauuaends
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Financial planning based on age groups; financial management for specific purposes;
creating personal balance accounts and budgets; savings; investment; insurance, risks and returns;
financial credit planning for life; various types of loans; personal income tax strategies; financial
and security technology; and management of time and personal resources for sustainable

prosperity.



1023214 n133AN133INaYALM 3(3-0-6)

(Business Management in New Era)

deAunauy : 14l

(Prerequisite Course: None)

WnsdusshavieRauissialul a3ussrunarasservssalunisdndugsia nagndnns
Afiugsfvgalyd N150BNKUUALLUUNNGSAINITSTYloNIauasHmuIgsia nsasaussdanialaluns
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The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to become
an entrepreneur, organizational structure, crafting a business plan; skills required for building a

successful business plan, investor-pitching techniques, and entrepreneurship case studies.

1023215  wialuladAdvaiianisiney 3(3-0-6)

(Digital Technology for Work)

AvrUsAunau : laidl

(Prerequisite Course: None)

Wanisvesnaluladidna nsldreufinmesiienisiiuin nsesnuuudulnnsaiin
(Infographic) eenuuunTMAABYl (Animation) waznsad1edeUszeay (Multimedia) losdu n13ld
irsesiielunsoonuuunaunuinfvieya Wonisduim 351zt wanadoya uazmsnauedeyalu
sULUULATUDSA (Dashboard) wauginaisle unuaIwNNINTEAne Raoaaunisldinaluladifienis
Ansedeans uarnsuszyumalnaninuaietne (VDO Conference) nsldinaluladadvauuszuunaind
(Cloud)

Development of digital technology; computer using for calculation; infographic design;
animation design; and basic multimedia creation; data management tools for data storage; data
calculation; data analysis; data interpretation and data presentation; dashboard; Pareto chart;

scatter diagram; communication technology and VDO conference; cloud technology utilization.



2) RUINIVNANE
2.1) N§UAVMAUTIND
1101111 msdannsgsnan1sAadelmilugadlva 3(3-0-6)

(Modern Trade Business Management in Digital Era)

AyrtsAunay : laid

(Prerequisite Course: None)
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Concepts, theories, roles, and types of modern trade business in the digital era; the
analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of
location; designing inside and outside store; planning story layout; integrated online and offline
stores management into Omni channel; sale techniques; marketing communication; an application
of online social network for modern trade business; the analysis of related modern trade business

cases in a current situation.

1101112 A1sRaInRINa 3(3-0-6)

(Digital Marketing)

AyrUsAunau : laidl

(Prerequisite Course: None)

NFIATRANILWINAOUNNNIAAIAANE TATIINgANTIUNEUTIAA Mvuanguidivane
VINITAAIN NITATIMUTUALUEARTA AsWALINSAANABAEeNT N138DALUUNISAATARIUNIT
Aulwsuazdodsnueeulat] mswamnnisaaiasiiudungiouwes nagndnisnaindelaiesilefum
nsidenassnandasiiienis msUszgndliesdnnuinsnainddvaguuuuiivainnaneiiloainegsna
soulatuaznagninisdnsztiuesulal nseenuuunagnsnIsnaInRavia n1sUsziiunanudnsaves
N13Ra1ARYIA AAEAIUIIESIINIUNITINNIIRAINATE

Digital marketing environmental analysis; consumer behavior analysis; determination
of the marketing target group; creating brands in digital age; content marketing development;
marketing design via website and online social media; marketing development via influencer;
search engine marketing strategies; selection of products for sales; applying various models of
digital marketing body of knowledge to create online business and online payment strategies;
designing digital marketing strategies; evaluation of the success of digital marketing; and digital

marketing ethics.



1101113 nstgyduaznisiuiiensinnisgsna 3(3-0-6)

(Accounting and Finance for Business Management)

AyrdeAunay : Tl

(Prerequisite Course: None)

nann1IN1UEYT mﬁLﬂsﬂzﬁLLazﬁﬂuamﬁunuﬁuﬁﬂLﬁamsﬁ’mumﬂms{na UERaNIPIIT
MIAIUANANINIELS MIUTMRUUMUTEY NsTavumaaRuny NMTIATIERIUAIYY MABATUNIST
Anneideyammstyduasmsuiiensusyiiiudndulomagsia meldnsdfnuiluganavia

Principles of accounting; analysis and calculation of product costs for determination of
selling prices; planning for risk control management; working capital management; sourcing of funds;
capital budgeting analysis; and accounting and financial statement analysis for business decision
making under case studies in digital era.

1101214  n1sdanisladafnduaziaelgguniy 3(3-0-6)

(Logistics and Supply Chain Management)

AyrdsAunau : Ll

(Prerequisite Course: None)

LUIAA Nnuuaznagnsaunsianisladafnduazviialgauniulugaddvia n1swensal
N1FINLNUNITNER N1TAIUANANAIN N1TIANITAUAIAIAGILATNITIANITAGITUAT nsdeniiiaiing
n3date sruvansaumaazmalulafluhaldguniu msvuds wagnsdiAnuitaenadosiuaniunisal
Uaqdu

Concepts, theories and strategies of logistics and supply chain management in the digital
era; forecasting; production planning; quality control; inventory and warehouse management; location
selection; procurement; information system and technology in supply chain; transportation; and case

studies related to current situations.

1101215  N159ANITB9ANTITHATNSNEINTUY L luARTE 3(3-0-6)

(Organization and Human Resource Management in Digital Era)

AyrUsAunau : laidl

(Prerequisite Course: None)

WWIAR VU] kaENANNITIANITBIANITTIND NITUTMITIANITANNY YEaNSTTUAVIAKEY
muduRaveudediny fausTsuesdn1s MsdanisnisiuAsunlatagnisinnisa ndsslugaddsa
NSUTMINTNINTUREE TiNuedmTunaInkssIuaIng A1l ANNANAaLATIALAENITYINNIY Loy
naalAne

Concepts, theories and principles of business organization management; team
management; good governance principle and corporate social responsibility; organizational culture;
change management and risk management in digital era; human resource management; skills for

international labor market; leadership; the balance between life and work; and case studies.



1101216 Lﬂiﬂgmam%lﬁamsﬁ'ﬂmsﬁqiﬁa 3(3-0-6)

(Economics for Business Management)

Fydsfunau : Wid

(Prerequisite Course: None)

VANMINIAATYIANERS NMTIATILVRUAIARUNIU NSREAKALALYUNISHES dnuynizlaTaasig
YoInaIAnNgINaLaTIATYgMmansifiedmunsIAve Wimneuaz AT ITNaATEgRaNUTEg Al
FAnUsrdriu msvimanazdamsulovisvesmadaiionsdndulansgsieludinudiva uaznsdld@nwi
donpdesuanumMIniUagdu

Economic principles; an analysis of demand and supply; production and cost; business
market structure and economic for pricing; an application of economic overview and purpose in daily
life; @ management of government policy for business decision making in digital society; and case

studies in a current situation.

2.2) nguYvUeAY

5312201 vinwzn1sdnnislugAndna 3(3-0-6)

(Management Skills in Digital Era)

ArdAunou : il

(Prerequisite Course: None)

WnAn Vel vanns wagdsnsifetestuinuenisdanslugadiva sufenssuiunis
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Andula n1sldszuuRavia wasmsdnn1sUsEaNEA NNV

Concepts, theories, principles and methods relating to management skills in digital
era. Including planning process, control of relation between planning and control, environment

evaluation, decision process, digital system usage, and management of work efficacy.

5312202 n1sANBILAZNITAATIRINGANSINEUSINA 3(3-0-6)

(Study and Analysis of Consumer Behavior)

AyrUsAuneau : ladl

(Prerequisite Course: None)

WuIAn viud #énms uazisnsiifedestunsinwuazmsiessingiinssugndn sands
‘Llizmwuamduqﬂﬁ%ﬂmma m'ﬁmeﬁﬁﬂ%’aﬁﬁmaﬁiawqﬁﬂi‘imaagﬂﬁﬂ NTEUIUNITIVY NITITILNU
LareanuUUIASewial Ty m'ﬁLﬁUi’mﬁ’mﬁagawﬁﬂLLaziaa LLaﬁLﬂi’l%ﬁﬂ?’mﬁmmﬁﬁuaﬂgﬂﬁ’l

Concepts, theories, principles and methods relating to study and analysis customer
behaviors, including types of target customer segments; analysis of factors influencing customer
behavior; research process; planning and designing research tools; primary and secondary data

collection; and analyzing customer demands.



5312203  N13IANISLTINAYNS 3(3-0-6)

(Strategic Management)

deAunauy : 14l

(Prerequisite Course: None)

WAR Vel ¥ wagdSmsiiiendeatunsdansdanagnd sufenssurumsvenagnd
msdindulaidenagns nsnaunudanagnsuazuaud Ussinnvesnagns nmsdnudunisidenagns uay
ansdudriidanagnsitusyavsea

Concepts, theories, principles and methods relating to strategic management,
including the process of strategy, strategic decision making, strategic planning and map, type of

strategy, strategic implementation and effective strategic leadership.

5312204 n159AN1SLATINNS 3(3-0-6)

(Project Management)

AvrdsAunauy : 1l

(Prerequisite Course: None)

WUIAA NG KENNIT ANUNLIELAZANUEIAYVBINITINNITIATINGG Uselnnvadlasanig
ﬁﬂ’]‘if\l‘fjimﬂ?ﬂﬁi"ﬁjﬂﬂﬂiiﬂi\iﬂﬂi NI¥UIUNITIANITLATIANG ﬂ’]iUﬁm’]ﬂ’]ﬂﬂiﬂﬂ’]i A139ANITANINY
N153AN1INTNeInTRazN1TInYisudsentalunisdanislasenis nsdanisaanIneedlasInis
ﬂ’]i?:fﬂﬂ’]iﬂﬁﬂllLgﬁﬂmaﬁiﬂiﬂﬂﬁi N15IAUSEANSNALALNITAANINAINUNINLIVDILATINIG A1SAARIY
Avvaouarnsnuaulasing uaradeidmadeanuduialunisdnlasinis

Concepts, theories, principles, meanings and importance of project management.
project type, project management problems, project management process, project integration,
team management, resource management and budsgeting in project management, project quality
management, project risk management, measuring effectiveness and tracking project progress,

project monitoring and control and factors affecting the success of the project.

5312305 msisevdesdu 3(3-0-6)

(Introduction to Research)

AyrUsAuneau : laidl

(Prerequisite Course: None)

nsanuszleuisive wuamenisivuadssiulagiuaznisidsadeuididediienis
uitlysn Bnsftugruiefununadeya esesitoys wasulaniumne msasl Bouseu way
Biauenansiveludecd

Research methodology study. Guidelines for problem determination and the use of

research methodologies for problem solving. Basic methods for collecting information, analyze
data and interpreting meaning, summarizing, writing a report and presenting the results of the

preliminary research.



5312306 N15IANITUINNTIY 3(3-0-6)

(Innovation Management)

AvrsAunau : 1l

(Prerequisite Course: None)

AnwnszuIunsuaziznisiiieadesiunsianisutanssy srufananuinnssy Lt
LagIsdnnsutanssurdnsasinarmsiaundadne wagaieanuainsalunsudsiunagnisiamng
FefusuuuUfuRnduuianssu

Study the processes and methods involved in innovation management. Including the
innovation concept, theories, and how to manage product innovation and product development

and build competitiveness and sustainable development through innovative practices.

5312307  A1EHINNgINe 3(3-0-6)
(Business Leadership)
yrteAunion : 1l
(Prerequisite Course: None)
ANAmINEuarALAAYRINILE LunAanguiiiertunindudin Ussianvesdii
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Meaning and importance of leadership. Theoretical concepts of leadership. Type of
leader. Leadership in digital business. The influence of leadership on business. The role of
leadership in setting a vision, mission and strategy. Leadership influences on behavior, decision-
making and team performance. Leaders' adaptation in different situations: a case study of

leadership in the digital age.

5312308  N159ANT5TINVTENINUTEINA 3(3-0-6)

(International Business Management)

Ardenunau : il

(Prerequisite Course: None)

Uszgndanuuazisnisiiierdestunisinnisgsiaseninsseme samfanmsiiase
ANINLINEBN WHUTINY BANT NTALTNNTIANTT NFTANITNINTTRY NM3dayTuasn18e1ns NOrue
ganasznInUsEma wazUszinulaniidny

Apply knowledge and methods relating to international business management,
including analysis of environment, business plan, organizing, management operation, financial

management, accounting and taxation, international business law and globalization issues.



5312309  N159ANITLATDUINNUSTAT 3(3-0-6)

(Allies Network Management)

AvrsAunau : 1l

(Prerequisite Course: None)

Anw13snsiiiatesfunisdanisiaiedieiiusing saufsismsmuaunaznisaiia
unsgruegiaduszuu msadaaiedieiiusiingmisgiiatuesdnsdu Tinszsinagnéiiieainanig
Ihu3eulunsudsiunioduddlunatn waznaaostunuiufifvesiiufiion dvduaznisdanis
LAY NUSIAT

Study the principles and methods relating to allies network management, including
the systematic method of control and creation of standards; the creation of networks of business
allies with other organizations; strategies analyze to create a competitive advantage over
competitors in the market; and experimenting with the practice of commercial space and allies

networks management.

5312410 n133ANT9RE19KUTENBUNNT 3(3-0-6)

(Entrepreneurial Management)

AyrteAunay : laid

(Prerequisite Course: None)

WWIRA VIguE MANN13T0IN13INNTTBEEUTENOUNT ARy veansiludusznounis
Aouinnssy oeAn1suinnssy Tausssunisidugusznaunisluesdnis nisassuinineinsdmiunis
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fuszneums mavsziiulenavesgsia mslinseinaiauazmsilessiuleuieiiieades msdai
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Concepts, theories, principles of entrepreneurial management. The importance of
entrepreneurship to innovation; innovation organization; culture of entrepreneurship in the
organization. Recruiting resources for starting a new business. social network for starting a new
business. Implementation of entrepreneurial strategies and approaches. Business opportunity
assessment. Market analysis and related policy analysis. Preparation of business plans and
operational plans and case studies on entrepreneurial management in business. successful

entrepreneur case analysis.



5312151  MsEEU3nIAURUAR1UN5IANTT 1 3(0-40-0)

(Work-based Learning in Management 1)

AvrsAunau : 1l

(Prerequisite Course: None)

Anvinwemsuimsuazanuiedradusruvluivhauiiaantudon nsilnousuieaiy
sufsunsiineusalussdng msdunanginssuveminau nmsdsevdsiiginnisdosnislufivinany
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szpvnaveansinevsy mslsudulasfidsuasddans uaznisuszgndldnaiioudannasiendy
nsamlAssnsTiviile

Systematic practice of managerial skills and knowledge at the workplace that selected
by the institution. Trainings related to training regulations in organizations, observing employee
behavior, delivering what managers requires at workplace, developing managerial, communicating
and team-working technique, problem solving during practice. Doing so by applying knowledge
and management tools. Under the supervision of mentor, trainer and manager. Performance
assessment based on a length of training, assessment by mentor and manager and the application

of work-based learning in the development of a doable project.

5312252  MsEU3NIAURUARIUNITIANTT 2 3(0-40-0)

(Work-based Learning in Management 2)

AvrdsAunau : 1l

(Prerequisite Course: None)

Anfinwzn1suinisianisuazannudedraduszuvluaniudiviaufiaandudaidon
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Systematic practice of managerial skills and knowledge at the workplace that selected
by the institution. Senior trainings related to training regulations in organizations, observing,
learning and practicing managerial skills and knowledge gained from lectures. Emphasis on
improving team-working, time management and interpersonal skills at workplace. Through solving
real managerial problems at workplace to sharp students’ managerial skills. Whole work-based
learning is under the supervision of mentor, trainer and manager. Performance assessment based
on a length of training, assessment by mentor and manager and the application of work-based

learning in the development of a doable project.



5312353  MsEuinAUfUAa1UN5IANTT 3 3(0-40-0)

(Work-based Learning in Management 3)

AyrdeAunay : Tl

(Prerequisite Course: None)

Anvinwrnsuimsuazanuiedraduszuuluaauiivihauiiaafudaiden nsilnousy
HugaiiAeatesivsndounsiinousulussdng nsfinduvinugnisdaniswazausdlésuanmsussens
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Systematic practice of managerial skills and knowledge at the workplace that selected
by the institution. Advanced trainings related to training regulations in organizations, sharping
managerial skills and knowledge gained from lectures. Emphasis on improving problem-solving
skills and creativity in management. Through innovative way to solve real managerial problems at
workplace to practice the knowledge and skills obtained in the lectures. Whole work-based
learning is under the supervision of mentor, trainer and manager. Performance assessment based
on a length of training, assessment by mentor and manager and the application of work-based

learning in the development of a doable project.

5312454 n1sReuinAUfURAIUN5IANTT 4 6(0-40-0)

(Work-based Learning in Management 4)

AGeAunay : laidl

(Prerequisite Course: None)

Anvinwzgnisuimanazanufesraduszutluanuiihauiiaandudaiden msuszgnald
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Practice systematic management skills and knowledge in the workplace at selected
institutions. application of administrative skills Analyze the problem and choose a solution to the
problem arising from the operation. Work effectively as a team All work is supervised by mentors,
trainers and managers. Performance assessments are assessed over the course of the training
period. the knowledge gained from all operations to develop into a creative business project

report.



2.3) nga3vaen
5313101  A153ANTIIINIIUAAIAD T 3(3-0-6)

(Business Management in ASEAN Market)

AyrdAunau : il

(Prerequisite Course: None)

AN Ngud LagndnnsuImsssiaazmsduiusiialusainendou uTunvesedoud
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Concepts, theories and principles of business management and operation in ASEAN
Market. ASEAN context affecting business operation; business corporate collaboration; HR rules,
diverse culture, laws and business procedures relating to ASEAN market; strategy, supply chain,
distribution and channel management in ASEAN market. International business strategy; the
development of business and market; supply chain management and distribution channels;

challenges and opportunities in business management in ASEAN market.

5313102  M133AN13§Ineeaulall 3(3-0-6)

(Online Business Management)

Ardeaunau : il

(Prerequisite Course: None)

ANUnINgLarNsAiugsitesulald nsvielugsianisesulal sUwuungAnssuguslan
gARTTA N13a319ANUsETIUIHUNNTERNLUUEUNSIAUNIYDINALAT Y TINSIAUNg AN U Y
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Foyavarnnanefifiiieuiminsunelugiaseulat waznsdlinunsdinnisgsiaoouled

Meaning and conducting business online. Online company sales; consumer behavior
patterns in the digital era; impressing customers by building a customer journey and incorporating
it into their daily activities; the application of digital technologies to support sales in online
businesses; including multidimensional data analysis to manage sales in online businesses and

online business management case studies.



5313103 NVUIYUALIATYTITUNINGIN 3(3-0-6)

(Business Laws and Ethics)

AvrsAunau : 1l

(Prerequisite Course: None)

wAn nawl uagndnnguane TnsAnuidswamauiudinugafivawasluduiioados
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Concepts, theories and principles of law with integrated study of laws in the digital
society that are related to business operations; tax laws; the Food Act; electronic transactions
laws; intellectual property laws; computer criminal laws; Personal Data Protection Act; the rules
of business registration; business operation and cease operation; concept and origin of ethics. The
importance of business ethics. Creating a good management and corporate governance system in
a business organization, roles, duties, and awareness of corporate social responsibility. and case
studies on various issues related to business laws and ethics.

5313204 aaﬁm'5LL‘1/i<imit%'ﬂu{:afl,tazn'lsiﬂnﬁﬂ’nui 3(3-0-6)

(Learning Organization and Knowledge Management)

AvrdsAunau : 1l

(Prerequisite Course: None)
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Concepts, theories, principles of knowledge management and learning organization.
Knowledge management processes, storage, and support for the use of knowledge. and
knowledge exchange in the organization combining knowledge to create new knowledge. Creating
a learning culture in the organization. Case study of knowledge management for business

innovation.



5313205 9iNweN1SUNEUDNNTIND 3(3-0-6)

(Business Presentation Skills)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Types and formats of business presentations, setting presentation topic, nature of
business presentation, communication psychology, presentation techniques in public or in person,
tools used in business presentations, presentation tracking and analysis of the results of business
presentations.

5313306  W298LA0NATIAIUNITIANTT 3(3-0-6)
(Selected Topics in Management)
FvrtsAunau : laidl
(Prerequisite Course: None)
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Analysis of case studies in management both in Thailand and foreign countries that

are important issues in the current situations.



5313307  msdan1saeAdviaLilagIna 3(3-0-6)

(Digital Media Management for Business)

FvrUsAunau : laidl

(Prerequisite Course: None)
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Types of digital media; the use of creative thinking and digital media creation
techniques; media literacy; digital media dissemination; copyright and intellectual property laws;

and ethics and codes of ethics for the use of online social media; and case studies.

5313308  N159ANIIVININUSIIH 3(3-0-6)

(Cross-Cultural Management)

AyrteAunay : laid

(Prerequisite Course: None)
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Cross-cultural management looks at values, thought patterns and models of reality
as they appear in different cultures; cultural differences both within organizations and between
individuals in the organization; and, cultural perspectives of business and social exchanges in the
organization. Cognitive styles in different cultures are examined in the context of adapting

management and the cultural environment in accordance with the organization’s values.

5313309  A15AANTITINIATAUATL 3(3-0-6)

(Family Business Management)

AyrUsAuneau : ladl

(Prerequisite Course: None)
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Meaning, benefits, advantages, disadvantages, problems and obstacles. Solutions for
family business problems. Family business structure. Strategies for family businesses. Family
business succession planning and model. Measuring family business performance. Balancing family
and business needs. Communication and resolution of family business conflicts. Good Governance

in Family Businesses and Case Studies.



5313410  nnsdansaades 3(3-0-6)

(Risk Management)

AvrsAunau : 1l

(Prerequisite Course: None)
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Definition and basic principles of organizational risk. Role of the risk management
committee. Assessment and risk management according to international standards. Techniques
and tools for analyzing and managing risks. Ethics and governance of risk management. Plans Risk

management. Plans at different levels of a business organization.

5313411 n1ssanisimaluladadiauazdeyavuralvgiilonisinau 3(3-0-6)

(Managing Digital Technology and Big Data for Work)

AvrdsAunauy : 1l

(Prerequisite Course: None)
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Meaning, definition, importance of big data, history of big data. Big data elements.
Analyzing big data and its role in the management profession. The role of big data in society and
markets. Precautions and dangers of using big data. Using big data in digital media and for

assessment. Examples of big data utilization.



5313412 ﬂaqms‘nwsﬁammazmnmmViaiae 3(3-0-6)

(Communication and Negotiation Strategies)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Concepts, theories, principles and methods relating to communication and negotiation
strategies, including a study of verbal and nonverbal commmunication techniques, building and get
you on your way to communicating clearly and directly, the consequences of poor
communication and how to avoid it through open communication and fixing communication
breakdowns, a study of active listening, tailoring your discussion to the audience, being aware of
your body language, the intricacies of negotiation, learn how to plan your negotiations, develop

strategies to counter dirty tricks and games and manage team negotiations.

5313413 nagnsnmsiUAsusinugsnaghaia 3(3-0-6)

(Digital Transformation Strategy)

ydeAunau : 14l

(Prerequisite Course: None)

LLu’Jﬁmﬂaqwémmﬂ%uqusﬁaéﬁ%ﬁa nsiiniieseiannign1silasuunlaiueging
unumeamaluladidviatugsio msidsundasesmginssuguslnagnannadsa nsuvstumagsia
Tugafdvia mdvddidnnsetind mamanAdvia msuszgndlideyavunlng nmsmaluladiifedesiu
N15RU AUVNNIELAELULENYDIEINILUBUIAR N1TORNKUUNALNSYDITIND kAL FURUUTINIEATNIN
Taonadesiuannzmaasunlaaznouiuiuaudesnmsvosmaslugaada wagnsdlfn

Concept of digital transformation strategy; practice in analyzing the changing of
business; the role of digital technology in business; the changing in consumer behavior towards
the digital market; business competition in the digital age ; electronic commerce (E-commerce);
digital marketing; big data applications ; technology related to finance; the challenges and trends
of future business; the designing of business strategy and start-up business model which can be

respond to the market demands in the digital era and case studies.



5313414  AAREEI9ETIADNIIANTUIANTIY 3(3-0-6)

(Creative Thinking for Innovation Management)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Creative thinking and innovative skills; systematic design thinking ; the study of the
needs of the target groups; defining the problems of the target groups; designing problem solving
methods; development of prototypes of merchandise and services to meet the needs of target
groups; testing the developed merchandise and services; and using technology for presentation

of new models of innovative products based on creative thinking in business.

5313415  NAYNSNIIAAIALAZNITIANITHANSMA 3(3-0-6)

(Marketing Strategy and Product Management)

AvrdsAunauy : 1l

(Prerequisite Course: None)
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The product management processes in business; product concept development;
Various important standards related to products; label and packaging standards; storage and
preservation of the products; market testing; product quality control; product launching planning;

Using marketing automation tools to help distribute products in the business.



