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1940101 mmé’enqwﬁugmw'?ian’mﬁ%aui’é’ﬂuqma'mnssumsv‘%n'mt,aznﬁviaaLﬁm 3(2-2-5)

(Foundation English for Learning in Hospitality and (Litdununein)

Tourism Industry)

AvrsAunau : 1l

(Prerequisite Course: None)
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Fundamental English in listening, speaking, reading and writing by integrating all
four skills and focusing on build up English communication ability based on the understanding
of functions and meanings in Hospitality and Tourism Industry context; English grammatical

usage; and Hospitality and Tourism Industry glossary.

2) nuadvAne Il
2.1) NUINDAANBUVBIEAIUY PIM

1011101 s lneienisdeanssauad 3(3-0-6)

(Thai for Contemporary Communication)

AyrdsAunauy : 1l

(Prerequisite Course: None)
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Current conditions of Thai language usage; the use of language for communication
in the digital age; the integrated practice of listening, speaking, reading, and writing skills based
on language identity; and the application of Thai language for communication relevantly and

appropriately in accordance with contemporary media in every occasion.

1011102 Awdenguludinasa 2(1-2-3)

(English for Real Life)

FunUeAunau ; laid

(Prerequisite Course: None)
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Vocabulary and idioms related to living; the structure of English sentences for daily
life conversation; writing about things surrounding oneself; talking about one’ s own
experience; reading aloud at word, phrase and sentence levels; and listening for

comprehension from conversations via modern media.

1011103 ﬂ']‘ls!’l'é)x‘lﬂi]ﬂLWE]ﬁiﬂﬁ]LLa 15711911 2(1-2-3)

(English for Business and Work)

AyrtsAunay : laid

(Prerequisite Course: None)
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Vocabulary, idioms and English language structure concerning careers; the
integration of English language listening, speaking, reading and writing for transaction in careers;
the application of English language in various contexts by oneself via modern media; the
summarization and conclusion; exchanges of opinions; giving correct information; using English
language for interaction at work; and etiquette in the use of English language for business

transaction.

1011204  AMWSINguEEBNISULELRRENE9ETA 2(1-2-3)

(English for Creative Presentation)

AGeAunau : laidl

(Prerequisite Course: None)
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Vocabulary, idioms and English sentence structure concerning presentation;
numbers; graphs and charts; the use of verbal and nonverbal languages for presentation;
analysis of online English media; expressing opinions; presentation planning and strategies;
sequencing of presentation contents; steps of giving a presentation; evaluation of one’s own
presentation and others’ presentations; and the application of information and media

appropriate with the patterns of business presentation via modern media.



1012101  dnanvallyayAdmil 3(3-0-6)

(Panyapiwat Identity)

AvrsAunau : 1l

(Prerequisite Course: None)

LUIRAYDINVNINGIRELINDIANTTINY NANTIAALNGUNITANY MTTEUIAIUANITHN
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Concept of corporate university; business group and educational group; work-
based education; cooperation network; business management and planning; ethics in work
performance and social responsibility; organizational culture; participation and organizational

commitment; and leadership and followship in organization.

1012102  @UAALYIIAIN 3(3-0-6)

(Balance of Life)

AyrteAunay : laid

(Prerequisite Course: None)
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Development of thinking skill and reasoning; guidelines on how to create
happiness in one’s own life creatively; aesthetics of living; self-adjustment and emotional

control; life planning; health care; and technological integration for life.

1013101  anudunaiiasidna 3(3-0-6)
(Digital Citizenship)
AvrUsAunau : laidl
(Prerequisite Course: None)
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Way of netizens, Artificial intelligence in daily life; using applications for work,
creative use of digital technology; digital media production, online transaction law; copyright
and plagiarism; using tools to exchange information and work as teamwork online; media
literacy and online search; online information security; as well as applying knowledge to work

in @ modern organization.



2.2) MNINANEATUNAYIN
2.2.1) nguAaNIHRENT

1021105 awiuImusIsuine 3(3-0-6)

(Thai Language and Culture)

AvrsAunau : 1l

(Prerequisite Course: None)

AMwkarinusssulngluusunauaninaiaesdiay n1siiauianudilaluly
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Thai language and culture in the real context of society; and the effective
utilization of knowledge and understanding of Thai language for general communication and
transaction in business careers both within the country and at the international level,

especially with the ASEAN Community member countries.

1021106  awlnglugiuzatwneusena 3(3-0-6)
(Thai as a Foreign Language)
AvrdsAunau : 1l
(Prerequisite Course: None)
vanmsuaziindinuemsaununnwlngludiauszdiiu maifiuynednn msoonides
Tigneiaa n1slden warSsuSesUseleadionsdoansidaauiiussansam
Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and

effective communication.

1021207  wdnATELAZASIINIE N 3(3-0-6)

(Language Structure and Thai Language Usage)

AyrdsAaunau : 1l

(Prerequisite Course: None)
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Thai language structure; syllable structure in Thai language; use of words; structure
of phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage;

study of guidelines for correction and improvement of the use of Thai language.



1021208  n1sBUBBNLEBIN YT NY 3(3-0-6)
(Thai Language Oral Reading)
FyrvsAunau : 1l
(Prerequisite Course: None)
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Components and principles of oral reading; speech organs; practicing correct and
clear pronunciation; and practicing the use of sounds appropriate with word meanings in

various contexts, resulting in effective communication.

1021309  3nlne giveysyrlne uazimusssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AvrdsAunauy : 1l

(Prerequisite Course: None)

WInlne gidyailngainaiudin ad Ao ga1Badiuaulng wazusanng
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AVINEUAINAST

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; and the application of obtained knowledge and understanding

to be adapted for successful and happy living and careers.

1021210  AwdangesienisatasuLazdunteal 2(1-2-3)

(English for Job Application and Interviews)

AyrUsAunau : laidl

(Prerequisite Course: None)
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Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; the ability to pronounce correctly; the
preparation and personality enhancement for job application; the simulated job interviews; the
reading of job announcements; the writing of electronic job application letters; the writing of

resume; and completion of various application forms.



1021211 mwdaingwluaatunisaliaglu 2(1-2-3)

(English in Current Situation)

AvrsAunau : 1l

(Prerequisite Course: None)
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Vocabulary, idioms, and English language structure concerning news and information;
the integration of listening, speaking, reading, and writing of English language in daily life; the
interpretation; the conclusion; the analysis of the sources of news and information in the current
situation; and the expression of opinions concerning current important events occurring throughout
the world.

1021212 MW19INQWLAIEIND 2(1-2-3)

(Business English)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

M5ils MIyA 381U waznRdsuntwsinguiiionsSeudnyiausss Yaunw
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Listening, speaking, reading and writing English for multicultural learning; verbal and
nonverbal languages for making business contact efficiently; how to solve inter- cultural
communication problems; analyzing case studies in the context of making business contact in

different situations.

1021213 arw3uludInuszaniu 3(3-0-6

(Chinese in Daily Life)

AyrUsAuneau : ladl

(Prerequisite Course: None)

dndnusiudu MdnvinazuszleafinuvesluTinuszdriu Anvinuznisilanaznisye
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Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice
of listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling

dates and time; giving directions; and learning about Chinese traditions and culture.



1021214  nw13uliNegsiauinig 3(3-0-6)

(Chinese for Service Business)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Practicing Chinese conversation related to counter work in shops; introduction of
products; buying and selling products; presentation for promotion of products; provision of
telephone and payment services; conversation for provision of helps to customers; application of

Chinese language usage through simulations; and learning of culture in business transaction.

2.2.2) NHUYINUALAIANUYIIAINEY

1022203  uywdnaINLA 3(3-0-6)

(Man in Multi-Dimension)

AvrUsAunau : laidl

(Prerequisite Course: None)
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Integrated pursuit of humanities knowledge; thoughts; beliefs; philosophy and
reasoning; history; literature; arts and culture that blend human’s ideas to be diverse; and the

uses of case studies and simulations.

1022204 AUSALASHUNUSAIN 3(3-0-6)

(Love and Relationships)

AvrdsAunau : laidl

(Prerequisite Course: None)
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Social skills; personal adjustment; how to make first impression; internal and
external personality development; psychology of interpersonal relationships; building and
nurturing relationship; different types of love, for example, love of one’s country, religion and

monarchy; self-love; building a family, friendship; and coping with changes.



1022205  3lannnq 3(3-0-6)

(World Wide Viewpoints)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Current global society; history of conflicts, human trafficking, collaboration
between successful countries and failure countries; politics and economy in the global, ASEAN,
and Thai contexts; concepts on common and special characteristics in the current global

society; and Thai society and culture in the digital era.

1022206  BUIAEON MIWAU wAzAINE DY 3(3-0-6)

(Environment, Development, and Sustainability)

AvrdsAaunauy : 1l

(Prerequisite Course: None)
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Integrated concepts of environment, development and sustainability; human
evolution, and technology and innovation; the impacts of changes in the developmental
context on society and environment; the preparation to cope with disasters; international

environment organizations; and the current situation of sustainable development.



2.2.3) NEUNTITAIANITUALUIANTIH

1023202  wnundeulyafimi 3(3-0-6)

(Panyapiwat GO)

ArdAunau : il

(Prerequisite Course: None)
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Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial
management; the integration of oriental wisdom via GO for living and working; and GO and

artificial intelligence.

1023203  NMIIANTSINOANUITIAS 3(3-0-6)

(Wealth Management)

AyrvsAunay : laidl

(Prerequisite Course: None)
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Financial planning based on age groups; financial management for specific
purposes; creating personal balance accounts and budgets; savings; investment; insurance,
risks and returns; financial credit planning for life; various types of loans; personal income tax
strategies; financial and security technology; and managing time and personal resources for

sustainable prosperity.



1023204  nsiludusznaunisTugaddiia 3(3-0-6)

(Entrepreneurship in Digital Age)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Characteristics and models of digital entrepreneurship; preparation for entrepreneurship;
business marketing strategy planning; the determination of resources and needed personnel;
the analysis of situations; the solving of confronting problems; techniques for choosing digital
technology; business projects of entrepreneurs; and ethics and professional code of ethics for

entrepreneurs.

1023205  WIANTIUAUNTWAUIAMUAINGIN 3(3-0-6)

(Innovations and Quality of Life Development)

AvrdsAunau : 1l

(Prerequisite Course: None)
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Definition, importance, types of innovations and the process of creating
innovations to benefit human life; design thinking skills and innovators concepts; innovation
culture; definition of quality of life; framework for quality of life development; intellectual

property management; and the application of innovations in daily life.



1023206  Ineneanfitannnwiin 3(3-0-6)

(Science for Quality of Life)

AvrsAunau : 1l

(Prerequisite Course: None)
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Concepts and processes of science; application of modern science for living; the
relationship between science and technology; benefits and harms of science and technology;
the roles of science and technology in the economy, society and culture; the management of

energy and environment; and self-care on physical and mental health for good quality of life.

1023207 ARAAIEASHAZNNSARAYTD 3(3-0-6)

(Mathematics and Decision Making)

AvrdsAaunauy : 1l

(Prerequisite Course: None)
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Mathematical and statistical concepts; mathematical principles and methods that
are applied for seeking answers; application of skills and techniques in daily life; system of
linear equations; relations and functions; graph theory; derivatives; finding optimal values;

probability and decision making; tools for making decision.



3) NUIAIVIULANE
3.1) NGUIVIUNUTIN

1101102 n133ANTTReANIsLazN STy edlugARIva 3(3-0-6)

(Organization and Human Resource Management in Digital Era)

ArGeAunau : laid

(Prerequisite Course: None)
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Concepts, theories and principles of business organization management; good
governance principle; corporate social responsibility; oreanizational culture; change
management in digital era; human resource management; skills for international labor market;
leadership; the balance between life and work; personnel retention in the organization; case
studies.

1941201 N133ANTTAUAINUAZANILINGATUTIAIUINNS 3(3-0-6)

(Quality Management and Crisis in Service Business)

yrGeAunau : laid

(Prerequisite Course: None)
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Concepts and principles of service quality management; dealing with crises in
normal conditions and crisis in the hospitality and tourism business, empathy, adaptation,
conflict management, using a positive attitude in problem solving to improve and
appropriately applied to the situation; control and manage of tourism crisis and disasters;
classification of crisis and disasters; crisis preparedness; crisis management strategy; crisis
management in tourism industry; public relations and crisis communication; case study COVID-
19 epidemic; recovery image after the crisis; the economy affects tourism; tourism affect to

natural and environment; effect and guidelines for sustainable tourism management.



1941202 NSAANAEINIURAEMINTIUNITUSNTUAT NSV ATIEN 3(3-0-6)

(Marketing for Hospitality Idustry and Tourism)

AyrdeAunay : laidl

(Prerequisite Course: None)
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Basic marketing principles and marketing principles for the Hospitality and
Tourism industry; concepts and theories of marketing; a study of market changes in customer
behavior and market trend; analysis in the hospitality and tourism industry for strategic
marketing plan; marketing management processes; analysis of the marketing environment;
market competition; target market; determination market segmentation; product or business
positioning; marketing mix strategy for business management in the Hospitality and Tourism
industry; advanced communication and negotiation strategies; the important role of modern
marketing; online marketing and strategies; marketing information system in the digital age;
the use of various types of digital media without breaking the law; code of conduct and social

responsibility for marketing communications.
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(Laws in Service Business and Tourism)

AyrdeAunau : laid

(Prerequisite Course: None)
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Operation and business management; roles and responsibility of hospitality and
tourism industry; concept of business ethics; law about career ethics in hospitality and tourism
industry; application of good governance in the industry; corporate social responsibility (CSR)
strategies; CSR policies and operation plans in hospitality and tourism industry; possible

solution and development in hospitality and tourism industry; and a study from case study.
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(Logistics and Supply Chain Management in Service Business and Tourism)
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(Prerequisite Course: None)

AMUNNIELAZaIAYsENOUYadladaRnduasdnnatswuluusunveuAsygia wae
‘U%‘U‘m’qGﬂm‘wﬂﬁum‘iﬁmil,l,azﬂ”l‘iviaﬂLﬁaaﬂ%ﬂu U‘V]mﬂ/l‘wﬁﬂﬁLLazmmﬁﬂﬁﬁymmm'ﬁU%mi FTUU
ansaumeiianisinnislaiafind arwdrdny sUnuu udnns wastuseur ssniniarsaumnaluly
Tun1955A9N15IANITLALUTEANFUAIAIARY NITNEINTIRALANAIATYVDINITNEINTAINITINNNT
Ta6 ANUEAY JULUULALUTHNNUDINTUUES ‘vié’ﬂmiLLaz%gumauﬁﬁﬁaﬂuﬂﬁﬁ’aﬁ??aﬁuﬁw NIPRIAUAT
gunsalenuuduAINITUTIIA e ladadndlanuarnisAmseninalsema n153nnsAudnsEatedum
nsdansAuAands elinsdfunisvesianisdudulegauiuludnmansis

Definition and components of logistics and supply chain in the current
economic and hospitality and tourism industry context; roles; duty; importance of service;
information technology system for logistic management; importance, patterns, principles and
steps of information application in business; management and types of warehouse products;
forecasting and the importance of inventory management; importance, models and types of
transportation; the principles and steps of purchase order for products; product warehouse
and its equipment; packaging; global logistics and international trading; distribution center (DC)
management and inventory management for the smooth operations of supply chain

management.
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(Economics and Finance for Service Business and Tourism Management)

AyrdeAunau : laid

(Prerequisite Course: None)
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Principles of economics; production and production cost analysis; structures of
business market and financial market; procurement and allocation of capital; financial
proportion; financial and business analysis for business project evaluation in Hospitality and
Tourism Industry; decision making in investment; and overview of economy and development

of the country.

1941306 weluladansauma wWan1sdnnsgsiauinisuaznisiaailen 3(3-0-6)

(Information Technology for Service Business and Tourism Management)

AvrdsAunay : laill

(Prerequisite Course: None)
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Computer skill and document management by using Microsoft Office programs
such as microsoft word, microsoft excel and microsoft powerpoint; designing and creating a
website for advertising and public relations; social media communication; using various
application program such as making mobile applications; use of packaged program for room
reservation and front office operations; airline reservation system including hospitality and
tourism business; processing a complex data; using technology to analyze big data
systematically to help entrepreneurs offer services and products to meet the needs of

individual tourists; and legal use of computers.



1941407 nsdansilugshausnisuaznisvieaiien 3(3-0-6)
(Accounting Management in Service Business and Tourism)
v1UsAunau : laidl
(Prerequisite Course: None)
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Importance, roles and principle of accounting; accounting benefits for business
entities; accounting for hospitality industry and tourism; calculation of product and service
cost; cost-volume-profit analysis; pricing; using accounting information for planning, controlling
and decision making in hospitality industry and tourism; risk management; internal control;

reading and analysing of financial reports for hospitality industry and tourism.
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1942101 gaEmNIsINsUINsUaznnsvisitealunadalan 3(3-0-6)

(The Hospitality Industry and Tourism in a Global Dynamic)

AyrvsAunau : laidl

(Prerequisite Course: None)
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The background and the importance of hospitality and tourism Industry; the
origin and evolution in tourism industry; the components of tourism industry; tourist
attractions; businesses related to hospitality and tourism industry and trends in dynamics
world; the evolution of cruise travel and cruise business; the special interest tourism such as
health tourism and spas; sports tourism; agro tourism, etc; tourism ethics; tourism trends;
domestic and international tourism organization and association; the development of tourism
industry; evolution of hotels and lodging; hotel operating system; hotel special features; hotel
management; a study of hotel’s opening, hospitality job opportunities; field trips; and/ or

tourism itinerary survey.
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(Beverage Innovation and Food & Beverage Service Management)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Organization chart; responsibilities of food and beverage and catering concepts
and operations; practice of welcoming and service processes; foundations of food and
beverage; customer service beyond customer expectation; catering management; quality
control; theories and practices related to safety; hygiene in food and beverages; purchasing
raw material and equipment for banqueting; basic principles of beverage product
development and design; concept of the process in creating innovative beverage products;
creation of new product concepts; trial planning for design and develop drink recipes;
production process and produce to meet the need of consumers in hospitality industry and

tourism.
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(Operations and Management of Rooms Division)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Basic knowledge of rooms division management in the hotel services; cruise
and other types of accommodations; structure and duties; responsibilities of both the Front
office service department; reservation and guest luggage service; telephone operator service
communicating to internal and external guests. property management systems used in the
front office operations; registration; check-in and check-out; operations during the stay of the
guests in the hotel including turn- down services; relationship between front office and
housekeeping department; room arrangement; laundry service operation; maintaining public
areas in hotels; cleaning guest rooms; knowledge of cleaning equipment and storage system
management; handling complaints from guests in various cases; coordination with other

relevant departments to deliver services that exceed guest’s expectations.
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(Food Preparation and Kitchen Management)

AvrsAunay : Ll

(Prerequisite Course: None)
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The study of kitchen structure; kitchen types; personnel safety and hysgiene;
moral and ethics in kitchen department; usage of equipment and kitchen ware; culinary
principles and techniques; foundation of modern Thai cuisine; basic western culinary; food
innovation and packaging; international restaurant rating; cost management; menu design; on-

site field trips or use of case studies.
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(Behavior and Service Psychology)

AyrvsAunau : laill

(Prerequisite Course: None)
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The importance and characteristics of service industries; the importance of
behavior study and trend; use of technology that is essential and consistent with current and
future lifestyles; effects of changes in the Tourism industry; differences of tourists in culture,
society, language, ethnicity, religion, traditions and experiences especially tourists in ASEAN
countries; preparation and networking for collaboration; preparation of vocational standards
in order to facilitate the labor market and support tourism in line with economic collaboration
of AEC; behavioural concepts and theories; cross- cultural communication; psychological
concepts apply to individual needs for highest level of satisfaction; professional personal
appearance and personality for service provision; customer retention; factors influencing
service levels; arts of communication and personal expression; problem solving skills for

unsatisfied customers; use of service innovation in hospitality and tourism industry.
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(Professional Tourist Guide and Tour Leader)

AvrsAunay : Ll

(Prerequisite Course: None)

ANUTINY AMENUR Uselan unum yAdnanue mmmmsﬂlugmsﬁﬁ%ﬁm
\ilanszuaunis 3¥ms wazmsguagnin maviien sywddniuddmiunuianmen asserusTuves
faawead ngmnsuaznszeTyRRTiieesiuntagmad aniTiieadesiunusiagmer uas
madusiagmadluamssuedl 21 Msnsavnudiiies mswaniUdsuiuns anufitstunidouay
LonasUsEneUMaAuY mensvaws sedeuiBmemamng nivuatlouveninvieaiien Saussmnenm
dralseme TITans U mmgmmmﬂaamﬁmmﬁﬂﬂmLﬁ&ﬂ miﬂgmwmmm‘ﬁmé{u WAZNITALD
fnvionfieinduiidesnisauguaditay 19y dnvieafisangugseny dnvienfisndsquainuay
nsunnd Judu msudlatgmiamzmii Anvigeuuenaniudl InufdRnuseninaSou fnw
durmnemsviesiien maveafisinanleuiswazuiliunisvieadienlan

Definition; qualification; personality; ability as a tour guide; understand process,
techniques, and guest relation management for a tour guide; tour guide ethics; laws and
constitution regarding tour guide; tourism business and guides act; related knowledge of tour
guide and being a tour guide in the 21st century; immigration; currency exchange; travelling
correspondence; knowledge on rules and regulations of custom stamp; traveling trends;
culture of multi-national tourist; safety and security regulations; first-aid procedures; taking
care of specially treated tourists; elderly tourists; health and medical tourists, etc; practice
problem solving skills from on-site field trip and practical training during courses; study of

tourism routes; policy-based tourism and world tourism trends.
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(Travel Agency Management and Tourism Business Development)

yrdeAunau : il

(Prerequisite Course: None)

ANuVINY ALY AnvazvesgIiaLiien ssRadunTieadien uargsia
Aeates unumvesgsAadfisauazgsiadaununisieaiter luguuuusigg 289 §3N3UIMIS
famsgananetatsna (DMO) g3tadununisvesiisronulail iy slndh newaalad gana Bnd
P wostidud sy msdadgsRavienien Yssanlasadiesdng nmadudunuiaznisdanis
ssfniufisanagiunumvieaiisr Mynunumsintiuier madeulazAnmaonsieien
wannsandunu nsveLaznsaatnlugsavienilsn dyviuazisteatu nmstiSuaiieassd uay
ﬁmﬁuﬂszmumiiﬂ%u%ﬂimLﬁaaml,azLLfgflGUﬂzmeVi%ﬁwmmsﬁNm msﬁmimwm?@ﬂuﬁjﬁﬁ]
Faunuriendied wualdy LLﬁ%ﬂWiﬁ@U’]ﬁqiﬁﬁ]ﬁ’]L‘ﬁﬁl’J szuuNT9eiilagans N15dnnIsesEuL
wanndindusnag warnnslddeseulatl

Definition; importance; characteristics; tour operator; travel agency and related
business; roles and duties of travel business; various types of travel agency including
destination management service company (DMC), online travel agency (OTA) such as agoda,
traveloka, booking, expedia, airBnb, etc; establishment of tourism business; organizational
structure; operation and management of tourism business; tour operation planning;
preparation of travel package; cost management for itinerary; sales and marketing; problems
and preventive solutions; risk management; initiative in process and Innovation in order to
reduce unexpected situation or improvement of working process; trends and development of
tourism business; ticket reservation system management with online applications; and online

media.
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(Entrepreneurship in Service Business and Tourism)
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(Prerequisite Course: None)
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Studying the roles, types, and characteristics of modern entrepreneurship;
comprehensive knowledge of business; business establishment; creativity; business planning
elements; study Growth hacking strategies in running a start-up business; hotels, resorts, travel
agencies and other service businesses such as airbnb, restaurants, bars, bakeries and catering;
differentiating; creating a company identity to meet customer needs with big data; guidelines
and opportunities to be entrepreneurship in hospitality industry and tourism; increasing the
chances of competition; self- development and professional development to meet

international economic and social changes.
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(Tourism Resource and Sustainable Tourism)

FvrisAunau : laidl

(Prerequisite Course: None)
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Definitions, types, characteristics, the Importance of tourism resources;
geotourism; the relationship of geographical features with civilizations and societies that affect
the way of life of humans in each region; registered tourist attractions; concepts of sustainable
tourism; situation, trend and components related to sustainable tourism; sustainable
development goals (SDGs); a study and identity analysis, limitation, the potential of tourism
resources to support sustainable tourism; socially and environmentally responsible tourism
activities (CSR); problems and ways to prevent and solve sustainable tourism problems to

keep up with the digital society.
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(Research for Hospitality Industry and Tourism)

AyrdsAunau : Ll

(Prerequisite Course: None)
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A study of research methodology, pattern, and procedures; selection of
research problem and literature review in hospitality industry and tourism from various data
sources; research project writing; define research objectives, questions, populations; choosing
relevant tools to the study; and creating tools for research; including the reliability test of the
tools and methods for selecting or determining population and sampling; statistics used in
research and statistical tools; data collection method; and use of technology to collect the
data by online system; such as online system, data collection, and the use of Big data for
analysis; complex information processing; and the implementation of necessary technologies
for data analysis; computation by using the statistic software in research; assessing the
reliability of data and conclusions obtained from research; writing reports; and presenting

research results.
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wazduaudueAEIMNTIINIUIANTUAZNTYiBaLiEn

(MICE Management and Seminar in Hospitality Industry and Tourism)

AyrGeAunau : laid

(Prerequisite Course: None)
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The study of MICE business; particularly, definitions, significance and
characteristics of meetings, incentive travels, conventions and exhibition businesses; event
planning; marketing; coordination techniques; logistics; operational procedures for pre-, during-
and post- events; business ethics and organizational starting from local, national, and
international levels; MICE industry trends; problems, obstacles and solutions; and field study
of the challenges facing the Thai hospitality and ASEAN countries; knowledge adaptability to
managerial processes, modern technology; visual conference; also consider on possible
related factors; conduct productive class discussion on possible solutions of findings; arrange
seminar event on the topic of study and discussion within course; or knowledge gain from
professionals in services industry; such as hotels, tourism businesses, wellness and spa
businesses, and other related service businesses; organizing meetings and seminars in various

formats; and organizing seminars integrated with the MICE industry.



3.2.2) AnnUszaunisalivndw

1942151 nseuin1AUfiRnisuIn1sanAtUasdu 2(0-40-0)
(Work-based Learning in Basic Customer Services)
AvrUsAunau : laidl

(Prerequisite Course: None)

v
o (% s ¥ =]

SeuiniaufUAlulkungnAduius S1uazninde 7-Eleven lagfninwenisuie
duasunisvie n1sldasedfniiu N1snsIaliadusuaruinis anvienisvinuiugauluesdng
szeziauazdudaludunsinujinidulunuinuedsznia angldnisguavesntdnauiiaes

31nanIulsENauNs kazdinsuseiliuranisufuRnumuauiniefuseniteanuusenoaunis

€

wazan Uy

Practical study in the customer relation department of 7-eleven convenient
store; by practicing selling skills; cashiering; inventory management; and service as well as
organization teamwork; the period and number of hours for practical study is in accordance
with the faculty policy under the supervision of establishments; and performance evaluation

based on the collaboration of establishments and institute.

1942252 nseuiniaufuRluanaunssulsausy 2(0-40-0)

(Work-based Learning in Hotel Industry)

AyrGeAunau : laid

(Prerequisite Course: None)
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Practical study in hotel and restaurant businesses; food and beverages
operations; kitchen operations; front office or housekeeping according to student’s interest
and aptitude; the period and number of hours for practical study is in accordance with the
faculty policy under the supervision of establishments; and performance evaluation based on

the collaboration of establishments and institute.



1942253 nsiFeuiniaufiAlugnamnssunisvisaiien 2(0-40-0)

(Work-based Learning in Tourism Industry)

AyrdeAunau : il

(Prerequisite Course: None)
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Practical study at the travel agency and guide businesses, MICE industry,
conference sales, inside and outside catering according to student’s interest and aptitude;
period and number of hours for practical study is in accordance with the faculty policy under
the supervision of establishments; and performance evaluation based on the collaboration of

establishments and institute.

1942354 nsizeuiniaufuRlugnsmnssuuinisuaznisiaaiilen 2(0-40-0)

(Work-based Learning in Hospitality Industry and Tourism)

yrGeAunau : il

(Prerequisite Course: None)
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Practical study in hospitality and tourism industry according to student’s
interest and aptitude; by building on further from Work-based learning in hotel industry or
Work-based learning in tourism; in order to improve skills and abilities with the management
knowledge learned from work supervisors; the period and number of hours for practical study
is in accordance with the faculty policy under the supervision of establishments; and

performance evaluation based on the collaboration of establishments and institute.



1942455 nsiseuiniaujuinisiugdusznaunis 2(0-40-0)

(Work-based Learning in Entrepreneurship)

AyrdeAunay : laidl

(Prerequisite Course: None)
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Practical study in hospitality industry and tourism; concerning Entrepreneurs in
accommodation and small hotel such as home stay, guest house; entrepreneur in tourism
and tour guides such as travel agency, tour operator, and other entrepreneurs in destination
management services company (DMC); entrepreneurs in the food and entertainment business
such as restaurants, bars, bakery shops, catering, health services, sport, recreational and spas;
practice entrepreneurial skills; the period and number of hours for practical study is in
accordance with the faculty policy under the supervision of establishments; and performance

evaluation based on the collaboration of establishments and institute.



1942456 n3iReuinAUfURnIeansaugenInlugnamnssun1suInTg 2(0-40-0)

wazn1svinaiien

(Work-based Learning in Preparing for Career in Hospitality

Industry and Tourism)

ArdsAunau : laidl

(Prerequisite Course: None)
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Practical study in hospitality industry and tourism; or small hospitality and
tourism career establishments; according to student’s interest and aptitude; in order to be
ready for future career in hospitality and tourism industry with the management knowledge
learned from work supervisors; the period and number of hours for practical study is in
accordance with the faculty policy under the supervision of establishments; and performance

evaluation based on the collaboration of establishments and institute.

1942457 n3iReuinAUfURendwanizauauninluangmnssun1suInig - 2(0-40-0)

wazn1sviaaiiien

(Work-based Learning in specific occupation in Hospitality

Industery and Tourism)

Ardeduniou : laidl

(Prerequisite Course: None)
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Practical study by building on interest and aptitude from work-based learning
in preparing for career in hospitality industry and tourismin; in order to enhance the aptitude,
skills, and abilities in that field; skills and abilities with the management knowledge learned
from work supervisors; the period and number of hours for practical study is in accordance
with the faculty policy under the supervision of establishments; and performance evaluation

based on the collaboration of establishments and institute.



3.4) nguIv AN
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1943101 ﬁ'nw:Lﬁaaé’umm5qnqwé’qu%'uqmmwnisumsu’%mmazmiviml,ﬁm 3(2-2-5)

(Basic English for Hospitality Industry and Tourism)

AyrvsAunau : Ll

(Prerequisite Course: None)
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The practice of English communication, listening, speaking, reading, writing,
vocabularies, and sentence structures for hospitality industry and tourism; conversation for
customer greeting, room reservation, front office, housekeeping, food and beverages, banquet

operation; writing formal English and developing personal profile.

1943203 mmé’anqmﬁau’%nﬂs%uﬁugqué’m%’uqmmmssumsu’%ms 3(2-2-5)
wazAnsvinaien

(English for Service in Hospitality Industry and Tourism)

deAunay : 14l

(Prerequisite Course: None)
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The practice of English communication, listening, speaking, reading, writing,
vocabularies, and sentence structures for hospitality industry and tourism; discussion in
different scenarios; answering questions; explanation and information giving for tourists, tour

guiding; negotiation skills; making phone calls; and summarizing.



1943204 nMwdanguiitanisdeansednsiiaanindmiuanavnssunisuinis 3( 2- 2- 5)

waznviaaiien

(English for Professional Communication in Hospitaity Industry and

Tourism)

AyrdsAunau : 1l

(Prerequisite Course: None)
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Developing of listening and speaking skills based on vocabularies,
conversational English in services, upselling skills, presentation skills, communication for
satisfaction improvement; problem solving skills; reading and writing of business English; e-

mail correspondence of event agenda both in general adjustment and electronically channel.

1943307 nMwdanquUszenddmiugnsmnssunisuInsuaznsiaailen 3(2-2-5)

(Applied English for Hospitality Industry and Tourism)

AyrvsAunau : Ll

(Prerequisite Course: None)

funaruansalunsldnwnsinguidudeutulugsiauinms sstaveadien uas
gifalud AnswinazeAunouszifusiig q AmAwidldlunsuszen madeunsemsUszyanaz
guUsEyy Mslinwwazadnilunsdunivalau Mseenideslseleaniwdanguliigneies
nseuLazilinuSinguaindediine o wu wilidefiust Y1aeeulal WWudu sauveniseruiiedu
Tannuddny nadeugenny warnmainauslnedenlddesdiiuiala

Development of English language in intermediate level in service businesses;
analyze and the English language using in MICE business; vocabularies in business terms;
meeting, minute writing, interviewing, pronunciation, listening and reading from different

channels such as newspaper, online news, etc.



1943308 awdanguiugedmiugasmnssunsUinsuasnIiaaiin 3(2-2-5)

(Advanced English for Hospitality Industry and Tourism)

IdeAunau : il

(Prerequisite Course: None)
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Advanced level of English in terms of listening, speaking, reading, and writing;
summarizing, sentence structure, essential erammar, language usage for discussion and project
presentation in full skills; interview preparation; english for language examination.

3.3.2) NHUAWIAU

1943102 mm%uLﬁaqma'wmisumsﬁ%n'ml,azmsviaau‘?im 1 3(3-0-6)

(Chinese for Hospitality Industry and Tourism 1)

AyrGeAunau : laid

(Prerequisite Course: None)
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The practice of Chinese communication, listening, speaking, reading, writing,
vocabularies and sentence structures for hotel businesses; conversation; customer greeting;
room reservation; front office; housekeeping, food and beverages; banquet; formal Chinese

and personal profile.



1943205 Ay IuiiagnavnIsuNsUIAsUATNSiB i) 2 3(3-0-6)
(Chinese for Hospitality Industry and Tourism 2)
dedunian : laidl
(Prerequisite Course: None)
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The practice of Chinese communication, listening, speaking, reading, writing,
vocabularies and sentence structures for tourism businesses; discussion in different situation;

answering questions; explanation and information giving for tourists; tour guiding; negotiation

skills; making phone calls; and summarizing.

1943206 AMwduilagasmnIsunIsuINsuaTMSviaaile 3 3(3-0-6)

(Chinese for Hospitality Industry and Tourism 3)

AyrdsAunay : il

(Prerequisite Course: None)
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The development of listening and speaking skills based on vocabularies;
conversational Chinese in service businesses; upselling; presentation skills; communication for
satisfaction improvement; problem solving skills; reading and writing of busines; business e-
mail writing; email correspondence; event agenda both in general adjustment and

electronically.



1943309 nMwduilagnsmnIsunIsUINIsuazNsTiuilen 4 3(3-0-6)

(Chinese for Hospitality Industry and Tourism 4)

AyrsAunau : Ll

(Prerequisite Course: None)
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Develop upper level of business Chinese in service businesses, tourism
businesses, and MICE businesses; analysis and debate of issues; vocabularies in meeting;
minute writing; interviewing; pronunciation; listening and reading from different channels
including newspaper and online sources; screening technique of reading skills; summarizing

and presentation skills.

1943310 AwdutilegaamnsIuNIsUINsIAzNYiB e 5 3(3-0-6)

(Chinese for Hospitality Industry and Tourism 5)

deAunau : 1l

Prerequisite Course: None
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Pratice advance level of Chinese in terms of, listening, speaking, reading, and
writing; essay writing; taking notes; summarizing; sentence structure; advanced grammar;

language usage, discussion in hospitality business; and Chinese for language examination.



