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1) wnadndneialy
1.1) vianndnanuaivasiiladu (PIM)
1010101 mwlneiansdeansluganaia 3(3-0-6)
(Thai for Digital Communication)
AvUsAunau : laidl
(Prerequisite Course: None)
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Language communication; communication etiquettes; creative presentation
theory and patterns; message receiver analysis; the practice of capturing the main idea from
listening, and speaking; speech layout, content preparation, and speech sequencing;
designing and producing the media; presentation skills, intonation, eye- contact, verbal
message, and personality; the practice of storytelling, persuasive skills, negotiation skills,
debating, and expressing opinions; writing summary, report writing, writing for artistic

communication.

1010102 USvuyrAianiiionisdanis 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AyrdsAaunauy : 1l

(Prerequisite Course: None)

LWIARYRINYNINY1FBUBANTTIAAMAL JULUUNSTBUIAIUANTSENUSTAUN1 S0
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Conceptual definition of the corporate university, Work-based Education, and
the Panyapiwat identity. Development of a well- rounded executive with a sense of
responsibility for oneself and society. Defining organizational engagement; leadership;

supports. Planning for a successful work-life balance.



1010103 adiadnansiionisiaszikazdnaule 3(3-0-6)
(Mathematics for Analysis and Decision Making)
AuUsAunay : Ll
(Prerequisite Course: None)
WIAMERdnAansuazann nann1suazisnisnadinatansiitiunldnifineu
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Mathematical and statistical concepts; mathematical principles and methods
applying for answers and techniques of applying in daily life; definition and process of
analytical thinking; decision-making techniques; critical thinking; logical thinking; reasoning
process; break-even analysis for future career; and data analysis for decision-making and

problem-solving.

1010104 JDWaLliaIRINg 3(3-0-6)
(Digital Citizenship)
FvrtsAunau : laidl
(Prerequisite Course: None)

Furnewalendauazuuilimaluladndvia Jeyeuseivg (Artificial Intelligence
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Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and
diversely; data-sharing tools and online co-working; using applications for working; digital
media creation and using sensibly; online conversation and co- working; electronic
transactions act; copyright and rights awareness; cyber security; and knowledge application

to operate in new organizations.



1.2) ANINATEATUAITIN
1.2.1) ngunwien1sdeans
1021111 arwnuIausssulne 3(3-0-6)

(Thai Language and Culture)

vrdsAunay : Ll

(Prerequisite Course: None)

NSANBINA TN ILEL TAUSTTUAINUSUNRIEIANLNY N19ILATIZBVENATY
Finufidseniw wavdninavesnwiifnediny aruduiusseninaniwiuiausssulusesu
d1A UT2naunie S8AUATOUATY STAUBIANT TeAUUTEWA uayseAuaIng

A study of linguistic and cultural dynamics in the context of Thai society, an
analysis of the influence of society on the language, and the influence of language on
society. The relationship between language and culture at the social level consisting of

family, organizational, national, and international levels.

1021112 awlnglugruzarersinsssind 3(3-0-6)
(Thai as a Foreign Language)
AvrdsAunauy : 1l
(Prerequisite Course: None)
nannswagiiniinuemsaunuinwngludinuszdiu mafiunulsdni niseen
Fedlignifes msld uaziSeuisesssloaiiensdeasidaauiussansam
Principles and practice of Thai language conversation skill in daily life;
vocabulary enhancement; correct pronunciation; word usage; and creating sentences for

clear and effective communication.

1021113 wanaIwmaznsiin1uing 3(3-0-6)

(Language Structure and Usage of Thai)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

lassairnwine lasadrmersdluniwing mslddlassaiinguaiuazyselen
nsldsgaudn msldnrwilvelvigndesnuaniuzuazaniunisal Yymnistd muilneludagdu
AAT1E9 N5L9197 AaeaIuNITANYILUINISA YT UUTmaznsidn 1w ngligndesniy
anwuzn 1wy

Thai language structure; syllable structure in Thai language; use of words;
structure of phrases and sentences; use of word levels; correct use of Thai language in
accordance with statuses and situations; problems of current Thai language usage; analysis
of language usage; study of guidelines for correction and improvement of the use of Thai

language.



1021114  n1serusanidasnielne 3(3-0-6)

(Thai Oral Reading)

AvrsAunau : 1l

(Prerequisite Course: None)

peAUTENaUNAEdNNITEURendss afeagiildluniseenides nmsiinufiRnnseen
Aodligndastainu msfinufanislididedimnzantuanumnevesiluuiunse fdma
sensdeansliiinUsyansua

Components and principles of oral reading; speech organs; practicing correct and
clear pronunciation; and practicing the use of sounds appropriate with word meanings in

various contexts for effective communication.

1021115  Adlne gilgaynlve uazdausssulny 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AvrdsAunauy : 1l

(Prerequisite Course: None)

Ialng gidyilveainanudn ad AUTe gngediuiulng uazusannia
Tausssuwuuwineg nsussendanuinnudilagiyarivewas Tausssulnglunisaniiugin
wazn1sUszneue e slianuguaudnsa

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai
proverbs and various cultural heritages; the application of obtained knowledge and

understanding of Thai wisdom and culture for successful and happy living and careers.

1021121  A1e89nguludInUsEITUY 2(1-2-3)

(English in Daily Life)

AyrUsAunau : laidl

(Prerequisite Course: None)

Adndt wagduiuiiieadestunisdisedin lassadralsslean1vdanguiienis
auwuﬂu%’imﬂwﬁﬁu ﬂ’]iLstEJUL'%GQSW’JGLﬂay(;]J’J msuama'wﬂszaum'iaisuamw,aa ARFLRVLRRIGEN
seu 18 warUstlen naenaunsilaiedulannunnunaunusudeniviuarte

Vocabulary and idioms related to daily life; the structure of English sentences
for everyday conversations; writing about things surrounding oneself; talking about one’s
own experience; reading aloud at word, phrase and sentence levels; and listening

comprehension using conversations in modern media.



1021122  awssngululanadislun 2(1-2-3)
(English in Modern World)
FUeduniau : 1l
(Prerequisite Course: None)
N1INAUNANTTOULAIWIDINGY LUTINYEAITHE A1TNA A158IU waEN1SLTLY A3

WARNAUAALIAL NITHDUAININ NISHDUNAUNUT AIANYT d1UIU 1A 99N W Lian1Sa0aIS
N1308NLdALIRE19gNARY NMsNARgaunuluTInUsedrTuieauiualiouasiusnannisally
ANISSEN 21 NNSASTMUNDTIUSIINEINE

Developing learners' English language competency focusing on listening, speaking,
reading, and writing skills. Improving learners' communication skills in up-to-date settings
where cultural differences are concerned; asking and answering questions, making
conversations, having discussions. Vocabulary and phrases used in conversations, correct

pronunciation, and grammatical sentence structures for any particular situation.

1021223  AWSaNguLEgFIIUALNTINGTY 2(1-2-3)

(English for Business and Work)

FyrdsAunay : laidl

(Prerequisite Course: None)

M iy wazlassaianmdnguitisadesiunuerdn nmsysannisnsils
A3NA N1381U waznsilsun1wisanguluauendn nsuszendldaiwdanguluuiund
warnvatedenuLeruAefiviuadie n13aguAIN MswaniUasuaufaiu m'ﬂﬁsﬁagaasm
gndios msldnudanquiteufausiuslunsvhay aasnsuinsemlumsansenisgsia

Vocabulary, idioms and English language structures related to careers;
integration of English listening, speaking, reading and writing in careers; application of English
language in various contexts by oneself via modern media; summarization and conclusion;
exchanges of opinions; giving correct information; using English language for interaction at

work; and etiquette in the use of English language for business transaction.

1021224 pwndanguiiansuinauaageadneassa 2(1-2-3)

(English for Creative Presentation)

ArdAunau : il

(Prerequisite Course: None)
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Vocabulary, idioms and English sentence structure concerning presentation;
numbers; graphs and charts; the use of verbal and nonverbal languages for presentation;
analysis of online English media; expressing opinions; presentation planning and strategies;
sequencing of presentation contents; steps of giving a presentation; evaluation of one’s
own presentation and others’ presentations; and the application of information and media

appropriate with the patterns of business presentation via modern media.

1021225 A1WBNQWLTIFIND 2(1-2-3)
(Business English)
AvrdsAunau : 1l
(Prerequisite Course: None)
nsils N1sue A58 LLasmiL%umm5&ﬂqmﬁamﬁﬁauiwﬁwuﬁﬁu JAUNTWY
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Listening, speaking, reading and writing English for multicultural learning; verbal
and nonverbal languages for making business communication efficiently; problem solving in
inter- cultural communication; analyzing case studies in the context of business

communications in different situations.

1021226 awdangerude 2(1-2-3)

(English through the Media)

AvrdsAunau : 1l

(Prerequisite Course: None)

Adwst d1udu wazlassainsniwidingy MAsadesiuinnazdeyaludeniay
NIYIUINITANTIL N15NA A58 LLazﬂ’liL%ummé’dﬂqmﬂﬂﬁaﬂizm‘mm"m 9 N1TAAIN N5
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Aeafummnisaiddalutagsuiiiaduitilan

Vocabulary, idioms, and English language structure related to news and
information in the mass media; integration of listening, speaking, reading, and writing of
English through the media; interpretation; summarization; analysis of news and information

sources; giving opinions about current significant world events.



1021227  arendangeiienisadasnusazdunival 2(1-2-3)
(English for Job Application and Interviews)
ArUsAunau : laidl
(Prerequisite Course: None)
A dou uaglassaiantundnge Mferdestuendn wihfianuiuiinveuves

AWMLY wagn1TadaTIY ALaInsatuniseenideslagneed NsnSeuRIkagnIsHEsy

a =

YARNATNLANDNITAUNIWANIY N1F1809INITAUNIBAIUY N5 UUTLANASUANATIIN NSLU8U

wmnedidnnseindifleainsnu madeulssifde sufanadanisnsenuuuesuguuuusing 9

Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly;
preparation and personality enhancement for a job application; mock interview; reading of
job announcements; writing of electronic job application letters; writing of resume; and

techniques to complete application forms.

1021328  a1¥BINgEEIMTUNTERUINUIATFIY 2(1-2-3)

(English for Standardized Tests)

AyrvsAunay : Ll

(Prerequisite Course: None)

nUsrasAveIn1saavanTgIulusUiuudneg  lassaindeasuinuinggiy
NI EazlATIEINITIaNg wAlAN15IANITIaT FaN1shaYeamansadasasy Walun
finvenrsflafiedulaniudify avsflafiedulaniiuedisaziden nnsnaiiedeanslu
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Acknowledgment of different purposes of Standardized Tests in the market;
General structure of standardized tests and their assessments. Time management;
application channels. Development of English skills; listening for the main idea, listening for
details, speaking for everyday use and discussion, reading comprehension skills, speed
reading technique, writing for general purpose. Vocabulary and language structures used in

standardized tests. Practice English skills by taking a simulation test.

1021231  a1euludInUszITU 3(3-0-6)

(Chinese in Daily Life)

FvrUsAUnau : laidl

(Prerequisite Course: None)

dnsnusiudy Adwinazuseleafinuvesluiinusediiu Hnvinyenisilaiaznisnm
nsuuzthdudesiu msvensuiuuasdina nisueniuna msvendiang AABAIUNTILUT
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Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life;
practice of listening and speaking skills; preliminary self- introduction; telling numbers and
numerals; telling dates and time; giving directions; and learning about Chinese traditions and

culture.

1021232  Aw3ulilegsiauinig 3(3-0-6)

(Chinese for Service Business)

AyrtsAunay : laid

(Prerequisite Course: None)

AdriuazUseleafoafussiauinig AnaununntunIuiifsadesiunsinunii
$ru mswuziuaasnet nsteredudn nsdnauelusludu nstiusmsiulnsiniuaznis
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Vocabulary and sentences about Service Business, practicing Chinese conversation
related to counter work in shops; introduction of products; buying and selling products;
presentation for promotion of products; provision of telephone and payment services;
conversation for provision of helps to customers; application of Chinese language usage through

simulations; and learning of culture in business transaction.

1021233  awuludingu 3(3-0-6)
(Chinese in Office Work)
JvrUsAunau : laidl
(Prerequisite Course: None)
yuusTuouazTausssuiu AMdwitazUsloanientuditney sundswazutii

AUSURATOU NSRNEUNUNIUEDIUNTAITNABIRI99) NISVINYINY AMTENATMANIY ATV NS
a v o ¢
waluUseyu mslanauaumnnansény

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews,

how to leave work, how to speak in meetings, telephone conversations.

1021234 mm%’ul,ﬁan'ﬁ?iamsmaqsﬁa 3(3-0-6)

(Chinese for Business Communication)

IydeAunau : 14l

(Prerequisite Course: None)

AdmilazUsgloaneiun1siasainiegsna madavane nsdauszyn mediaue
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Vocabulary and sentences about communication in the context of occupation
Practice conversations about business negotiations, making appointments, arrange meetings,

presentations, and trading etiquette with Chinese people.

1021241  awdisuunludInuszaniu 3(3-0-6)

(Burmese in Daily Life)

AvrdsAunauy : 1l

(Prerequisite Course: None)

Tnssadrauasndnlennsal nsitauasmseenidssneidisunndody mdniuas
dunuiildluTinusedriu nmsaunun msvendwau favuazanaiu msueniuil naoaau
Fdwviiuguiiieadestunisrey

Grammatical structure and principles; basic listening and pronunciation of
Burmese language; vocabulary and sentences used in daily life; conversations in daily life;
numbers, numerals and money system; telling about dates, months and years; and basic

vocabulary concerning work.

1021242 mienLﬁﬂuuﬁtﬁaﬂwsﬁaaﬁiqiﬁa 3(3-0-6)

(Burmese for Business Communication)

AvrdsAunauy : 1l

(Prerequisite Course: None)

ﬁﬁwﬁ‘ﬁLﬁmsﬁaﬂﬁumﬁﬁamiqiﬁ% msaununwdeuinfiieadestunisdeans
§379 (U mstiaueduduay nsliuinig msaeunuAuFeInIsYeIgnd1 nstauelusludy
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Business communication vocabulary; basic conversations in Burmese language
concerning business communication, such as presentation of goods, asking customers in
order to provide services to them; customers services; presentation for promotion of

products; changing of goods; and returning of goods. role-play situations.



1021251  arwnusludIndssiniu 3(3-0-6)

(Cambodian in Daily Life)

AyrdeAunau : laidl

(Prerequisite Course: None)

ANWYAZLAIATEATINNBNINT EVINGT N1F90NIEBINTWIVLT DNYTLAZENTTID ANYI
uargUlsslafiugiu inwensils wa ddmiuazduudlfludiedsesiu msaumun msuen
$1uau diasiavanaidu msventuil arensusdwituguiiAsdestunisrha

Characteristics and structures of Cambodian, phonology, pronunciation, scripts
and orthography; elementary vocabulary and expressions; skills in listening, speaking,
everyday- life topic vocabulary, idioms, conversations, expressing numbering, and currency,

telling dates, and fundamental vocabulary related to work.

1021252 mmwuﬂﬁ'amiﬁ'amsqsﬁa 3(3-0-6)

(Cambodian for Business Communication)

AvrsAunay : Ll

(Prerequisite Course: None)

MAnwiTAdesiun1sdeasgsiio nsthiauedudi nisluinng nsaeuaualy
fosnsvosgndn mstauslusludu nmswdsududi waznsAudud naensunsiinufdRaunn
AWVUTLIUANIUN T

Business correspondence glossary; product presentation, customers service
dialogues; inquiring customer's need, offering a promotion, and returning goods. Business
role-play in Cambodian.

1.2.2) NEUTINUALHIANUNIAIINEY

)
1022211 uywdnainiia 3(3-0-6)

(Multi-Dimensional Humans)

FvrtsAunau : laidl

(Prerequisite Course: None)

MSLANINANLEFULYBEAARSDE1IYTAUNNT WuAn Aade Usvguaynnsld
winna UseiRemans 255unssu Aadzuazimusssuiivaevaouisanvesuyudliinnuunnsing
naenauldnsdline wavdan un1TaliIaeg

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and
reasoning; history; literature; arts and culture that blend human’s ideas to be diverse; and

the uses of case studies and simulations.



1022212  ANNSNKAZHUNUSAIN 3(3-0-6)

(Love and Relationships)

FvrtsAunau : laidl

(Prerequisite Course: None)

Vinwen1sindeny n1sUTui n1sasernudseiula nsiauiyadnannneluiae
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Social skills; personal adjustment; how to make first impressions; internal and
external personality development; psychology of interpersonal relationships; building and
nurturing relationship; different types of love, for example, love of one’s country, religion

and monarchy; self-love; building a family, friendship; and coping with changes.

1022213 Slanndg 3(3-0-6)
(World Wide Perspective)
deAunau : 14l
(Prerequisite Course: None)
deanlangadagdu anusiuiiawazanudandaseritanauuseme n1silasiay
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wazinusssunglanszualanfdml saesnsunisidsunlamadanlugadivia

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics

of current global society, Thai society and cultures in globalization and the digital era.



1022214 AwINdBN NITWAILY wazANEIE 3(3-0-6)
(Environment, Development, and Sustainability)
ArUsAunau : laidl
(Prerequisite Course: None)
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The concepts of environment, development, and Sustainable Development
Goals (SDGs); bio economy; circular economy and green economy; conservation and
environmental management in soil, water, air, sea, and coast; the impact of changes from

the development to the society and environment; students’ roles towards the environment

as an individual and a member of society.

1022215  WWARTTIUVIGUAINA 3(3-0-6)

(Miracle of Good Health)

AyrvsAunay : laidl

(Prerequisite Course: None)

ANudIAesauaeedin  Jgymiavainvesaugatagdu n1suseiliuguain
fimunnsmasnusamenazdnlavesuyud Tnsunnsiileguain MsguaguaImin nsoonida
me nsldenarnvdiensdludiavsedifu saidandenfuaran audantdmg
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The essentials of health towards life; health problems of the people in the
current generation; health assessment; human biological and psychological mechanism
development; nutrition for health; mental health care; exercise; drugs; and cosmeceuticals
for daily usage; the environment and health; the evolution of health science; and anti-aging

medicine.



1.23) NgUNITIANITLATUIANTTY
1023211 wannasulayynidnin 3(3-0-6)
(Panyapiwat GO)
AyrdaAunau : il
(Prerequisite Course: None)
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Background, rules and regulations of GO; GO skills and technics; GO practicing
for development of planning and business decision making skills; GO concepts and financial
management; the integration of oriental wisdom via GO for living and working; and GO and

artificial intelligence.

1023212 wIANTTUAUNIWNAUIAMNINTIN 3(3-0-6)

(Innovations and Quality of Life Development)

AvrdsAunay : Ll

(Prerequisite Course: None)

AMUNLNY ANAIAY LazUTEANUINNTTU N15AALTIDNLUY (Design Thinking)
N335 SNEFUN1TEYT ANUNINEVRIAUANTIN LWINMTHALIAMNNTInMIELTANTTY
paonsuMsasassAuTnn s lovideTinuywd

Definition, importance and classification of innovation; design thinking;
intellectual property management; definition of quality of life; guidelines for quality- of- life

improvement using innovation and innovation for human benefit.

1023213 n153ANISNTSRULRETIN 3(3-0-6)

(Financial Management for Life)

AyrUsAuneau : ladl

(Prerequisite Course: None)

M59UEUNSEURNEIeTe Msdanisnisiiuiiofnguszasdianiy msdaviauga
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Financial planning based on age groups; financial management for specific
purposes; creating personal balance accounts and budgets; savings; investment; insurance,
risks and returns; financial credit planning for life; various types of loans; personal income
tax strategies; financial and security technology; and management of time and personal
resources for sustainable prosperity.



1023214  A153ANT333NELATUY 3(3-0-6)

(Business Management in New Era)

IydeAunau : 14l

(Prerequisite Course: None)

Bsdugsiavietaungsaluel esssunaressorvssalunsduiugsia nagns
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The foundations of a start- up, managerial ethics and social responsibility,
business strategy in a digital age, designing a creative and innovative business model,
inspiration to become an entrepreneur, organizational structure, crafting a business plan;
skills required for building a successful business plan, investor- pitching techniques, and

entrepreneurship case studies.

1023215  waluladadvaiianisineny 3(3-0-6)

(Digital Technology for Work)

FvrtsAunau : laidl

(Prerequisite Course: None)

Waninsveunaluladndva nisldreufinmesifionisdiuin nseenwuuduln
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Development of digital technology; computer using for calculation; infographic
design; animation design; and basic multimedia creation; data management tools for data
storage; data calculation; data analysis; data interpretation and data presentation;

dashboard; Pareto chart; scatter diagram; communication technology and VDO conference;

cloud technology utilization.



2) RUINIYWANE

2.1)  NEUAVIMNUTIND
1101111  n1sdannsgsnanisinadielnilugania 3(3-0-6)

(Modern Trade Business Management in Digital Era)

AyrdsAunau : Tl

(Prerequisite Course: None)
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Concepts, theories, roles, and types of modern trade business in the digital era;
the analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of
location; designing inside and outside store; planning story layout; integrated online and offline
stores management into Omni channel; sale techniques; marketing communication; an
application of online social network for modern trade business; the analysis of related modern

trade business cases in a current situation.

1101112 A1sRaIARINA 3(3-0-6)

(Digital Marketing)

AyrdsAaunau : 1l

(Prerequisite Course: None)
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Digital marketing environmental analysis; consumer behavior analysis;
determination of the marketing target group; creating brands in digital age; content marketing
development; marketing design via website and online social media; marketing development
via influencer; search engine marketing strategies; selection of products for sales; applying
various models of digital marketing body of knowledge to create online business and online
payment strategies; designing digital marketing strategies; evaluation of the success of digital

marketing; and digital marketing ethics.



1101113 nstgyduaznisiuiiensinnisgsna 3(3-0-6)

(Accounting and Finance for Business Management)

AyrteAunay : laid

(Prerequisite Course: None)
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Principles of accounting; analysis and calculation of product costs for

determination of selling prices; planning for risk control management; working capital
management; sourcing of funds; capital budgeting analysis; and accounting and financial statement

analysis for business decision making under case studies in digital era.

1101214  n1sdanisladanduazialgguniy 3(3-0-6)

(Logistics and Supply Chain Management)

AvrdsAaunauy : 1l

(Prerequisite Course: None)
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Concepts, theories and strategies of logistics and supply chain management in the
digital era; forecasting, production planning, quality control; inventory and warehouse
management; location selection; procurement; information system and technology in supply

chain; transportation; and case studies related to current situations.



1101215  N159AN529ANTSTUAENSNEINTUY L luARNE 3(3-0-6)

(Organization and Human Resource Management in Digital Era)

AvrsAunau : 1l

(Prerequisite Course: None)
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Concepts, theories and principles of business organization management; team
management; good governance principle and corporate social responsibility; organizational
culture; change management and risk management in digital era; human resource management;
skills for international labor market; leadership; the balance between life and work; and case

studies.

1101216  AsgANEATLNENNTIANTTGEND 3(3-0-6)

(Economics for Business Management)

Aysaunau : Tl

(Prerequisite Course: None)
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Economic principles; an analysis of demand and supply; production and cost; business
market structure and economic for pricing; an application of economic overview and purpose in
daily life; a management of government policy for business decision making in digital society; and

case studies in a current situation.

2.2) nguIY AU
2332106 AMIIANITIFUUAMNINIMITUALAINUADANEAIUDINNS 3(3-0-6)

(Food Quality and Safety System Management)

IydeAunau : 1l

(Prerequisite Course: None)
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Food quality and food safety situation; the principles of food quality control and quality
assurance system throughout food supply chain; types of food hazardous ; management and risk analysis
for preventing danger throughout food supply chain; Good Agricultural Practices ( GAP) ; Good
Manufacturing Practices (GMP); basic principles of Hazard Analysis and Critical Control Points (HACCP); food
defence ; guidelines for the application of food quality and food safety management systems in food

business.

2332107 MsIAN1TIngAvuazimalulagnisulsuamis 3(0-6-3)

(Raw Material and Food Processing Technology

Management)

AyrdsAunay : laid

(Prerequisite Course: None)
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Selection of raw material types in basic food production; deterioration of food; raw
material management; food preservation principle; food processing technology; packaging
selection for each food types; processed food products; value creation for raw materials;
studying on food shelf-life and process of extending the shelf- life; practice-based learning of

raw material and food processing technology management.



2332208 UINNTIUNITIANITIINDINNG 3(0-6-3)

(Innovation Management in Food Business)

AvrsAunay : Ll

(Prerequisite Course: None)
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Innovative in food business; food product development; sensory evaluation;
consumer acceptance evaluation; value creation for food products; food business product
innovation; food business process innovation; food business service innovation; new food
business innovation; product idea screening; design thinking, business analysis for food product
development; case studies related to innovations in the food business; intellectual property

related in food innovation.

2332209 N133YFINVMNT 3(0-6-3)

(Food Business Research)

AvrdsAunay : Ll

(Prerequisite Course: None)
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Searching for the interesting issues in food business; research problems statement
related to food business trends; searching for academic information from reliable resources;
setting research objectives; framework concept and research methodology; research planning
according to research methodology; data collection; data analysis by using suitable statistics;
data interpretation; conclusions and reports of research findings; research application for food

business planning and management.



2332210 msdansiiverdugusznaunisgsisensluganasia 3(2-2-5)

(Food Business Entrepreneur Management in Digital Era)

yrdeAunau : aidl

(Prerequisite Course: None)
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Characteristics of food business entrepreneur in digital Era; types of food business in
digital Era, preparation for successful entrepreneurship; marketing strategy planning for food
business; financial and accounting; the determination of resources and workload; situation
analysis; immediate problems solving; selecting proper digital technology technique; food
business franchise; food business planning; food business entrepreneurial projects; law related

food entrepreneur; ethics for entrepreneurs.

2332211  nsiamInunulugsiaamns 3(3-0-6)
(Cost Management in Food Business)
AvrUsAunau ; laidl

(Prerequisite Course: None)

2V

anusilesiuigiiunsdanisauyu Usennvesiuyu dndiuvesiuyu nsARAu

9
¥

9IMITUALLATOIAN NITAINMUATIAIUIY N1TUTEUIUNITEDAUIY NITILATIENYAAUYY

9 9
a v

N13AIUANAUNUTNNAY NITAIUVANAUYULINIY NITAIVANAUNUNITHEN N1TATUANAUNUEUAIA
ARILAZNITVUES

Basic knowledge about costs management; type of cost; cost ratio; food and beverage
calculation; price setting; sale forecast; break-even point analysis; raw material cost control, labor cost

control, production cost control, inventory and transportation cost control.



2332155  MsEeuinAU)URn1uN15IAN1gIAae Mg 1 3(0-40-0)

(Work-based Learning in Food Business Management 1)

AyrdeAunau : il

(Prerequisite Course: None)
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Systematic work practice on food business management in food enterprises related to
food product introduction; providing information on food products; preparation; food product selling
and service; specific product ordering; store environment management; food safety and quality
assurance systems in food business; production planning; food processing; food storage; food
packaging; safe delivery of food to consumers; using of proper equipment and food technology
processing; behave with self-discipline, responsibility, honesty, public mind and showing conscious of

correctness

2332156  MsEEUINIAYRURRIUNITIANITEINRMNT 2 3(0-40-0)
(Work-based Learning in Food Business Management2)
deAuniau : 2332155
(Prerequisite Course: 2332155)
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Systematic work practice on food business management in food enterprises related to
purchasing; inspection; storage; arrangement; stock rotation; inventory control manpower planning;
sales forecasting in food and beverage business; laws and regulations for food business; behave with

self-discipline, responsibility, honesty, public mind and showing conscious of correctness



2332257  MsEpuinAU)ian1un1sInN1gsNemT 3 3(0-40-0)

(Work-based Learning in Food Business Management 3)

AyrdsAunau : 2332156

(Prerequisite Course: 2332156)
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Systematic work practice on food business management in food enterprises related to
business management along food supply chain; performance management; checking the working
standards of the store; internal communication with store staff and in-store team management;
development of research projects for store problems solving and presentation the development

of food business strategies; behave with self-discipline, responsibility, honesty, public mind and

showing conscious of correctness

2332258  MsisuimMAUfURfuNMIAN1SSsivang 4 3(0-40-0)

(Work-based Learning in Food Business Management 4)

AyrdsAunau : 2332257

(Prerequisite Course: 2332257)
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Systematic work practice on food business management in food enterprises as a chief
to prepare for being a store manager; development of the projects related to food business
management by integrating various theory knowledge and practice; behave with self-discipline,

responsibility, honesty, public mind and showing conscious of correctness



2.3) nga3viaen
2333211 N15AANTTIINANIUN 3(2-2-5)

(Coffee Business Management)

yrdeAunau : il

(Prerequisite Course: None)
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Coffee history; marketing trend of coffee business; supply chain management of
coffee production; tools and equipment; techniques for making each type of coffee; quality
control of coffee product; coffee shop business management; service management; practice

base learning various coffee brewing; operations and coffee shop business management.

2333212 AsdAN1S§INALUINGS 3(2-2-5)

(Bakery Business Management)

Ardsaunau : laid

(Prerequisite Course: None)
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Basic knowledge in bakery; bakery production process; product quality control; cost
calculation; prices setting; bakery product development; current situation trend and case studies

related to bakery business; practice base learning in bakery production.

2333213 A139ANN33INRRMISINY 3(2-2-5)

(Thai Food Business Management)

AyrUsAunau : laidl

(Prerequisite Course: None)
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Basic knowledge of Thai food; uniqueness of Thai food; type of raw materials;
preparation techniques of raw materials; Thai cooking; equipment selection; dish decoration;
Thai restaurant business management; quality control; cost calculation; marketing and

distribution in Thai food business; practice base learning in Thai cooking operations.



2333214 dndNWAINITUINII3INDMNTULARINE 3(3-0-6)

(Identity Services for Food Business in Digital Era)

IdeAunau : 1l

(Prerequisite Course: None)
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Concepts and theories of service quality; importance of service; service techniques;
service standards; customer relationship management strategy; application of modern technology

on food service business; case studies related to identity service in food business.

2333215  N13E319UAzN13IANTIATIEUATTUEIAR NS 3(3-0-6)

(Branding Management in Food Business)

rdeAunau : il

(Prerequisite Course: None)
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Knowledge about global brands; importance of global brand; brand building;
brand design; branding assessment and measuring of brand equity; brand equity management
in food business; benefits of brand management; case studies related to global brand in

food business.

2333216 nvdlvddidnvsedindlugsiaomns 3(3-0-6)
(Electronic Commerce in Food Business)
AydeAunau : il
(Prerequisite Course: None)
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Basics of electronic commerce; types of electronic commerce; process of business entry
into electronic commerce; marketing operation in food business online; business ethics; laws related to
electronic commerce; electronic commerce registeration; case studies related to food business

electronic commerce.



2333217  nsdamsgsiamavieaiiendens 3(3-0-6)

(Gastronomic Tourism Business Management)

yrdeAunau : il

(Prerequisite Course: None)
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Importance of food business on gastronomic tourism business; food tourism
situation in Thailand; Thai food identity; local food culture; source of local ingredients; local
ingredients; value creation of local food and local ingredients; production and presentation
techniques for food; public relations and services in gastronomic tourism business; case

studies related to gastronomic tourism business model.

2333218 msdamavdssfiuReiegsivewns 3(3-0-6)

(Post-harvest Management for Food Business)

AyrdsAunau : Ll

(Prerequisite Course: None)
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Structures and compositions of agricultural raw materials; physiological changes
and factors affecting on quality of agricultural products after harvesting; post-harvest handling;
raw materials storage systems after harvesting; postharvest technology for shelf life extension;

value creation of agricultural products; case studies related to post-harvest technology.

2333219 u"ﬁ'mﬂﬁusqsﬁaammﬁaq%mw 3(3-0-6)

(Innovation for Healthy Food Business)

AdeAunau : il

(Prerequisite Course: None)
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Nutrition knowledge related to healthy food; physiological changes and nutrition
for different range age group; consumption behavior of healthy food; production of healthy
food; healthy food label; healthy food innovation; analysis of healthy food business trend,
marketing, planning and operation of healthy food business; food management for elderly;

case studies related to innovation of food business for elderly.

2333220 gsRveWNIIeNsaETUSAdnunlfiashy 3(3-0-6)

(Food Business for Local Identity Development)

AyrtsAunay : laid

(Prerequisite Course: None)
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Local food consumption cultures; local food consumption behavior; cultures and

Thai traditional; local raw material management; entrepreneur skill development; local food
creation; packaging development and brand creating; application of technology for business

expansion; identity creation for a sustainable local food business.

2333221 n12zEUnlugsN@IMg 3(3-0-6)

(Leadership in Food Business)

IydeAunau : 1l

(Prerequisite Course: None)
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Leader qualifications in food business; ethics; code of conduct; good governance of leader;
social responsibility and sustainability; strategic management; planning; visioning and motivation of
subordinates skills; personnel of leader; conflict management of leader; risk management; change

management; human resources management; team building; analytical thinking.



2333222  UIANTINUTIPNUNTUGINAIMNS 3(3-0-6)

(Packaging Innovation in Food Business)

IdeAunau : 1l

(Prerequisite Course: None)

AudRyveausIAas Ussinnussdusinldlugsiaeims maluladnisussg ns
9ONLUVUTIYAAN NYMINBLALINATEILUTTAN M0 MNT UTTYAeiomaiiedauandon nnsaing
yaALfsweaduifeuTIafusiewns nsdinuiuuinnssuussgdusilugsiae s

Importance of packaging;, types of package in food business; food packing
technology; packaging design; law and standard of food package; eco-friendly package; value-

added for food packaging; case studies related to innovative packaging in food business.

2333223  Aauzmsvneiiienisuinislugsiaeims 3(3-0-6)

(Salesmanship for Service Management in Food Business)

AvrdsAunay : Ll

(Prerequisite Course: None)

ANUYINEVBIAAULANTVILUALHINTFIUNNTUINGT AMENURYINTNNUYIY NTLUIUNIST
fndulavesiuilng duneumsvis F3nsuurinaudt Aaugnisgdlagndn 38msmesemnsluguuuy
goular] nMsdamsnismeuaznisudnisiilanesulad nsliusmevemiauiidusarewaymsusns
a3 MsunlalmlunsuenaznIsus Mg 9558 USTULAEMIUSINTIANSANEUNWS AUTiNa

The Meaning of art of selling and service standard; salesperson quality; method of
consumer decisiveness process; steps in selling; product introductory; the art of customer
pursuation; online food selling platform; online selling management and service management;
before and after staff sales service management; problem solving of sales and services; ethics

and business management.

2333224 pendsnguuazawansUssmasudmsulvuinislugsiaemis 3(3-0-6)

(English and Other Foreign Languages for Service Provider

in Food Business)

AvrUsAunou : laidl

(Prerequisite Course: None)

mawn e uazeun s anguiiionisdeanslugsfiaenms ddmiddaililugsiseims
Amedangudmsugusnsdumiuardiunaslugsniaemns mwdngudmiunmsaniugsiadmsu
staownsluguuuueauley AugumsdemsnvissamasuiisudulunsliiEnslugsiaoms

Speaking listening and reading English for communication in food business; essential
words use in food business; English for front and back service in food business; English for
ongoing online food business; basic foreign languages communication compulsory in food

business.



2333225  m1shanzideyamadnmansiienisindulelugsiaeivns 3(3-0-6)

(Mathematical Data Analysis for Decision Making in Food

Business)

Ayrvsaunau : Ll

(Prerequisite Course: None)

ﬂzﬁmmam%ﬁaqé}’uﬁﬁ%ﬂué’m%’uqiﬁa mssmavnende msfsadena nssiuan
Anlsuanulugsia yardagiuuwasunn msdseiude ﬂ'ﬁ‘imwsﬁﬁﬁaaﬂaﬁamw msUszduenuduly
Iglumsdiiugsie nsdifnwmsiengideyadinauiienumumseuazmsnan

Basic mathematics for business; interest calculation; depreciation calculation;
business profit and loss calculation; present value and installment; insurance; trade data
analysis; business feasibility analysis; case studies related to data analysis for sales and

marketing planning.

2333226  M1IANSIFINAAAANATTIUSEAUEING 3(3-0-6)
(International Restaurant Business Management)
AvUsdunau : laidl
(Prerequisite Course: None)

a

JULUUKAENTZUIUNTUSISARAIA1slusEAUaINa N159nlAT9a31989ANTY095IAR
fnn1a15tusEAuaInNa A103UIUANBAYIIULAZNTEUIUNTT W1ATTIUN1TUJURMUEMTUgIAa
fom1A13 Msdanisdruntnardrundsdmiuinaiansluseduaina nsdAnwvuieaiugsia
fnnsluszauaina

International restaurant management styles and processes; organizational
structure of the restaurant business at the international level; job description and processes;
standard operating procedure for the restaurant business; front and back of the house
management for restaurants at the international level; case studies about international

restaurant business



2333227  M15IAN1IANNNNINElavRIgnA 3(3-0-6)
(Customer Satisfaction Management)
Ayrdsaunau: 1l
(Prerequisite Course: None)

ANININYINITUINIGT NMTUTITANNFUTUSINAT N1sasiaufienaladniy
aNAAZNITATNNALNSNITAAINEIMTUNITUINIT N15IAN15T0TDASEUVBIGNAT N15IANIS
anunsalingn nsaefinendaglénnedih nsddnwuieafunisiansanaiiele

Principles of service psychology; customer relationship management;
building customer satisfaction and marketing strategies development for services; customer
complaints management; crisis situation management; team building by using leadership;

case studies about satisfaction management.

2333228  wann1sgsnafanAsunsulyd 3(3-0-6)
(Principles of Franchise the Restaurant Business)
AydeAunou: T
(Prerequisites Course: None)
wann1svesgsnawnsuledlugsiadnmans n1sussyndldndnnisuasnguives
A unsuled nsiesgrinisamulugsiawsuled nsiesziuasnisdndenauaudives

@X¢ =N

amugshaunsulyd nMsdavigilonisevsudmsugsiausuled nsdmviienansdysyunsu
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W mMsnauounugsiaunlsulyd nsdAnwufeiiussiadnaasunsulyd

Principles of franchise business in the restaurant business; application of
principles and theory of franchise business; investment analysis in franchise business;
analysis and selection of franchise business investors; preparation of training manuals for
franchise businesses; preparation of franchise contract documents; franchise business

plan presentation; case studies about restaurant franchise business.

2333229 miaaﬂLLUUmmiLﬁan']'i?iaﬁ'lﬂuﬁq'iﬁfﬂﬁmmﬂ'ﬁ 3(2-2-5)

(Food Design for Communication in the Restaurant Business)

AyrGeAunau: 1l

(Prerequisites Course: None)

MaNN1oBNLULLAEIRBIAUsENOUIDNIANLAINS Nstnen wuazIATiaY nng
Fonldveannslunisdeans w3esdle waluladdmiunsanussninemns msuszendldndnnis
20NLUULATIABIAYTENOUTRI0IMIS NMTEIEn kAL IATAlfien15A0a15119015081A N1
UURAN50BNLUUANKAIDINT

Principles of design and composition for food decoration;. photography and
video shooting; selecion of communication channels; tools, and technology for food photo
editing; application of food design and composition principles; photography and videography

for marketing communications; food design practices.



