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1) BuIRIVIRNWININ
1.1) nulndnaneaivasilady (PIM)

1010101 mwlneiansdeanslugandna 3(3-0-6)
(Thai for Digital Communication)
FUeduniau : 1l
(Prerequisite Course: None)
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Language communication; communication etiquettes; creative presentation
theory and patterns; message receiver analysis; the practice of capturing the main idea from
listening, and speaking; speech layout, content preparation, and speech sequencing;
designing and producing the media; presentation skills, intonation, eye-contact, verbal
message, and personality; the practice of storytelling, persuasive skills, negotiation skills,
debating, and expressing opinions; writing summary, report writing, writing for artistic

communication.

1010102 USvyyyrAdaniiionisdanis 3(3-0-6)
(Philosophy of Panyapiwat for Management)
Ueduniau : 1l
(Prerequisite Course: None)
LWIANYDINMINYIFBUMIBIANTTINAL FULUUNSITBUZ ATUANSHNUsEAaUN1Sal
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vy wWudausssy wazsnanugnses 93esssulunsiaularAusuRaveusenue A
denu Taussauesinsuazmsuiusliaenndesiuinmsssuiuands mstldiusiuuazanugnify
HO8IANT NNITFUMATAILENIN AADATUNNITINUHULALNTAT 1NN TINBE19TAINEY

Conceptual definition of the corporate university, Work-based Education, and
the Panyapiwat identity. Development of a well- rounded executive with a sense of
responsibility for oneself and society. Defining organizational engagement; leadership;

supports. Planning for a successful work-life balance.



1010103  adinAansiiiemsdanziuacdinaula 3(3-0-6)
(Mathematics for Analysis and Decision Making)
AuUsAunau : laidl
(Prerequisite Course: None)
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Mathematical and statistical concepts; mathematical principles and methods
applying for answers and techniques of applying in daily life; definition and process of
analytical thinking; decision-making techniques; critical thinking; logical thinking; reasoning
process; break-even analysis for future career; and data analysis for decision-making and

problem-solving.

1010104 Fawalapana 3(3-0-6)
(Digital Citizenship)
AvrUsAunau : laidl
(Prerequisite Course: None)
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Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and
diversely; data-sharing tools and online co-working; using applications for working; digital
media creation and using sensibly; online conversation and co- working; electronic
transactions act; copyright and rights awareness; cyber security; and knowledge application

to operate in new organizations.



1.2) nguAEATUYIN
1.2.1) ngUATYUNDNTHIENS

1021111 arwnudImusssulneg 3(3-0-6)

(Thai Language and Culture)

AvrsAunay : Ll

(Prerequisite Course: None)

NMSANINATIN AL TRIUGTINANUS UNVRSdIALlNg N15IlATIEiB S Naves
Faufidron1uw uagdninavesnwiideediay anuduiusseninaniunsuTausssulusedu
d1A UT2naunie S8AUATOUATI SEAUBIANT TeAUUTEWA uayTeAvaIng

A study of linguistic and cultural dynamics in the context of Thai society, an
analysis of the influence of society on the language, and the influence of language on
society. The relationship between language and culture at the social level consisting of

family, organizational, national, and international levels.

1021112 awlnelugruzarersinsssnd 3(3-0-6)
(Thai as a Foreign Language)
AvrdsAunau : 1l
(Prerequisite Course: None)
vanmsuaziniinwgmsaunuintwineludiauszdriu mafiuyuisdni n1soen
dedlignites nsldm uazSeuisosssloniiensdoansidaauiiussansam
Principles and practice of Thai language conversation skill in daily life;
vocabulary enhancement; correct pronunciation; word usage; and creating sentences for

clear and effective communication.

1021113 wanaIwmazn1siin1ulng 3(3-0-6)

(Language Structure and Usage of Thai)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

lassaineniwive lassasramensdluniwing nmsldalassasanguaiwazyselen
nstdszaua msldnmwlngligndesmuaniusuazaniunisal Jagvinisldnwineludagdu
A1 M3lA1w nasnIuNIIAnwILLINIRA lUTuUTaznstdn 1w ineligndesni
Snwazn Wiy Thai language structure; syllable structure in Thai language; use
of words; structure of phrases and sentences; use of word levels; correct use of Thai
language in accordance with statuses and situations; problems of current Thai language
usage; analysis of language usage; study of guidelines for correction and improvement of

the use of Thai language.



1021114  p1saueanidBInI¥Ilng 3(3-0-6)

(Thai Oral Reading)

AyrtsAunay : laid

(Prerequisite Course: None)

psAUszneuLagndnnnseueenides olenziililunseenides nmsilnufAniseen
Aodliigndasdpiou msfnufsinisliidediomnzautueumneesdiluuiuneine fidmwa
sensdeansiiAnUsyansua

Components and principles of oral reading; speech organs; practicing correct and
clear pronunciation; and practicing the use of sounds appropriate with word meanings in

various contexts for effective communication.

1021115 Jdlne giidyayrlne wazdmusssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AvrdsAunau : 1l

(Prerequisite Course: None)

383nlne gidgailneananude ai Anude gnBnduiulng wazusanng
Fausssuuruwingg Msvszendanuianudlagidayaivewasfausssulnglunisanduiin
waznsUsznaUeined 1sinuguALdLse

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai
proverbs and various cultural heritages; the application of obtained knowledge and

understanding of Thai wisdom and culture for successful and happy living and careers.

1021121 AeBengeludIndszaniu 2(1-2-3)

(English in Daily Life)

AvrtsAunau : laidl

(Prerequisite Course: None)

Adne uagduiuiiiertestunisdissdin lassadrsuseloanisdinguiiionns
aunuudinused iy nsdeuiessnlnds nsuenidUszaunisaiuemues N1se1uennides
s2iuf 78 wazUsslen nasmumsilafiedularuanunaunurudeivuad

Vocabulary and idioms related to daily life; the structure of English sentences
for everyday conversations; writing about things surrounding oneself; talking about one’s
own experience; reading aloud at word, phrase and sentence levels; and listening

comprehension using conversations in modern media.



1021122  arwndengululanasislvi 2(1-2-3)
(English in Modern World)
AyrUsAunau : laidl
(Prerequisite Course: None)
NIINAUIALTTOUEAIWITINGY LU UTINBEN1TH AITNA N1587U waENISTEY N3

WEARIANUAALTAU NISABUAININ NITABUNAUNUT AIANY AU TASIES 199N wIilanIsd9ans
n1seanidusaggnaes nsyansaunuludinusedriueanuivaiouagiuneinnisally
ANITIHN 21 NNSASTRUNDIIAUSIIUEING

Developing learners' English language competency focusing on listening, speaking,
reading, and writing skills. Improving learners' communication skills in up-to-date settings
where cultural differences are concerned; asking and answering questions, making
conversations, having discussions. Vocabulary and phrases used in conversations, correct

pronunciation, and grammatical sentence structures for any particular situation.

1021223 mmé’anqmﬁaqsﬁaLLazmiv‘hmu 2(1-2-3)

(English for Business and Work)

AyrteAunay : laid

(Prerequisite Course: None)

A d1uny wazlassadenudinguiiieitesiuaue dn msysannsnsils
M31A N1387u wazmadeuntvidangulusiuendn msdszgndldaiwidanguluuiund
vanvanefemueIIudeiviualy nsaguay nMswandsuauAniu mslideyastng
gndies mslimusingquile fauiuslunisiau naenaumnsemlunisinsoniagsia

Vocabulary, idioms and English language structures related to careers;
integration of English listening, speaking, reading and writing in careers; application of English
language in various contexts by oneself via modern media; summarization and conclusion;
exchanges of opinions; giving correct information; using English language for interaction at

work; and etiquette in the use of English language for business transaction.



1021224 awdangeiiensinaussgeadieassa 2(1-2-3)

(English for Creative Presentation)

AyrvsAunau : Tl

(Prerequisite Course: None)

A duan waglassaiaselennendnguilifentesiunisiiaue e nsw
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Vocabulary, idioms and English sentence structure concerning presentation;
numbers; graphs and charts; the use of verbal and nonverbal languages for presentation;
analysis of online English media; expressing opinions; presentation planning and strategies;
sequencing of presentation contents; steps of giving a presentation; evaluation of one’s
own presentation and others’ presentations; and the application of information and media

appropriate with the patterns of business presentation via modern media.

1021225 AWIBNOWLTIFIND 2(1-2-3)

(Business English)

IdeAunau : 14l

(Prerequisite Course: None)

Msile My Mo wazmsilsunwsanguilenisouine iamssy Jauntw
Lazeiaunw dmdunisindegsivedeliuszdnina JyvinisdeasnaTamusssunazuud
nensuily Mmeesginsdanuluniunvesnisiedegsfsluaniunisaliivanuane

Listening, speaking, reading and writing English for multicultural learning; verbal
and nonverbal languages for making business communication efficiently; problem solving in
inter- cultural communication; analyzing case studies in the context of business

communications in different situations.



1021226 AwdangeRIuEe 2(1-2-3)
(English through the Media)
FyrUsdunou : 1l
(Prerequisite Course: None)
Ayt dunu uaslassairenwdangy Mifeadesiuinuasdoyaludomasu nsys
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Vocabulary, idioms, and English language structure related to news and information
in the mass media; integration of listening, speaking, reading, and writing of English through

the media; interpretation; summarization; analysis of news and information sources; giving

opinions about current significant world events.

1021227 arendangeiiienisadasnusazdunival 2(1-2-3)
(English for Job Application and Interviews)
ArUsAunau : laidl
(Prerequisite Course: None)
A duau uaglassadenndngy Mifeidesiuendn wihiieusuiinveuves
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Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly;
preparation and personality enhancement for a job application; mock interview; reading of
job announcements; writing of electronic job application letters; writing of resume; and

techniques to complete application forms.



1021328  N1WIBNOEHEIMTUNITHOUINNINTFIY 2(1-2-3)

(English for Standardized Tests)

AyrdaAunau : il

(Prerequisite Course: None)

yaUsvasAveIn1saeuNInsIulugduuusieg  lassasieteaaudnuinggiy
NS uazlATIAs1INITIaNG WATAN1TIANITIIAT 35N15hasYININITAlATADU WL
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Acknowledgment of different purposes of Standardized Tests in the market;
General structure of standardized tests and their assessments. Time management;
application channels. Development of English skills; listening for the main idea, listening for
details, speaking for everyday use and discussion, reading comprehension skills, speed
reading technique, writing for general purpose. Vocabulary and language structures used in

standardized tests. Practice English skills by taking a simulation test.

1021231  awnauludIndszaniu 3(3-0-6)

(Chinese in Daily Life)

AvrdsAunau : 1l

(Prerequisite Course: None)

dndnusiudu Mfwinaruszloniinutesludinuszdru dnvinwensilswaznisna
nsuugthidasiu msvensiuauuasiaay n1sueniuia msvenfianis maeasuntsiious
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Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life;
practice of listening and speaking skills; preliminary self- introduction; telling numbers and
numerals; telling dates and time; giving directions; and learning about Chinese traditions and

culture.



1021232 aw3ulilegsiauinTg 3(3-0-6)

(Chinese for Service Business)

AyrtsAunay : laid

(Prerequisite Course: None)

MdmiuazUsgleaieriugsfiauing Bnaununnwduilifeidesiunisiaunth
$1u nswusansus nsteredudn madiaueldsludu msliusnsdulnsdnsiuaznis
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Vocabulary and sentences about Service Business, practicing Chinese conversation
related to counter work in shops; introduction of products; buying and selling products;
presentation for promotion of products; provision of telephone and payment services;
conversation for provision of helps to customers; application of Chinese language usage through

simulations; and learning of culture in business transaction.

1021233  arwnduludniineu 3(3-0-6)
(Chinese in Office Work)
AuUsAunay : lifl
(Prerequisite Course: None)
suusssuounazTanusssiu AdwinasUssloansaiudtney fmundsiazutii
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Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews,

how to leave work, how to speak in meetings, telephone conversations.

1021234 mm%’ul,ﬁan'ﬁ?iamsmaqsﬁa 3(3-0-6)

(Chinese for Business Communication)

AyrUsAunau : laidl

(Prerequisite Course: None)

AMAninazyseloaeniunaiasamgsia msdaning nsdaussyn nmsiiaue
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Vocabulary and sentences about communication in the context of occupation
Practice conversations about business negotiations, making appointments, arrange meetings,

presentations, and trading etiquette with Chinese people.



1021241  arwndisuunTudinuszanu 3(3-0-6)

(Burmese in Daily Life)

AvrdsAunauy : 1l

(Prerequisite Course: None)

Tnssadrauasnanhennsel nsilaazniseendosntendeunndecdu Admnivay
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Grammatical structure and principles; basic listening and pronunciation of
Burmese language; vocabulary and sentences used in daily life; conversations in daily life;
numbers, numerals and money system; telling about dates, months and years; and basic

vocabulary concerning work.

1021242 mwﬁauml,ﬁamsﬁlamsqsﬁa 3(3-0-6)

(Burmese for Business Communication)

AvrdsAunau : 1l

(Prerequisite Course: None)
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Business communication vocabulary; basic conversations in Burmese language
concerning business communication, such as presentation of goods, asking customers in
order to provide services to them; customers services; presentation for promotion of

products; changing of goods; and returning of goods. role-play situations.

1021251  awwausludInlszaniu 3(3-0-6)

(Cambodian in Daily Life)

AvrisAaunauy : 1l

(Prerequisite Course: None)

ANwzLazlATIATINATWITNT §NINYT NITDDNLEBINIW VLT DNYILAZONTYTID AN
ey i‘UiJiwIEJﬂwuﬁm NiNweN1sila A mﬂwmmﬁwmuﬂ*ﬁummﬂi £377U NIFAUNUI NITUDN
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Characteristics and structures of Cambodian, phonology, pronunciation, scripts
and orthography; elementary vocabulary and expressions; skills in listening, speaking,
everyday- life topic vocabulary, idioms, conversations, expressing numbering, and currency,

telling dates, and fundamental vocabulary related to work.



1021252 n'lmlfumlﬁan'ﬁ?iaaﬁqiﬁa 3(3-0-6)

(Cambodian for Business Communication)

vrdsAunay : Ll

(Prerequisite Course: None)

MniiAsdostunseansgsia nmsdauedud mslviuinis msaeuamnm
FosnsvesgnAn mstauslusludu nsdsudui uagnsAudud naenaunsiinufdRaunun
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Business correspondence glossary; product presentation, customers service
dialogues; inquiring customer's need, offering a promotion, and returning goods. Business
role-play in Cambodian.

1.2.2) NHUAINUATAIAULVANNFY
1022211  wywdnaInia 3(3-0-6)

(Multi-Dimensional Humans)

AvrdsAunauy : 1l

(Prerequisite Course: None)

N1TRANMIAIINI AU BEAIANTEENYTUINTT LUIAR Ao sy uaznisiy
winna UsgiRmans 15sunssy Aauvuaziaussaudindevasuisanveayudlviiannuunnsng
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Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and
reasoning; history; literature; arts and culture that blend human’s ideas to be diverse; and

the uses of case studies and simulations.

1022212  AMUSNLAZAUNUSAIN 3(3-0-6)

(Love and Relationships)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

inwensidndean MsUsuia nsasieaudseiivla nswauyainananeluuay
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Social skills; personal adjustment; how to make first impressions; internal and
external personality development; psychology of interpersonal relationships; building and
nurturing relationship; different types of love, for example, love of one’s country, religion

and monarchy; self-love; building a family, friendship; and coping with changes.



1022213 3lannne 3(3-0-6)
(World Wide Perspective)
ArteAuniau : 1l
(Prerequisite Course: None)
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Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics

of current global society, Thai society and cultures in globalization and the digital era.

1022214  SWINGIN MIWNALI wAzAMUSEY 3(3-0-6)
(Environment, Development, and Sustainability)
AuUeAunau : laifl
(Prerequisite Course: None)
LUAAAA IWINE 01 NTWAILT wastd MU ISWAUIT 6 98 U (Sustainable
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The concepts of environment, development, and Sustainable Development
Goals (SDGs); bio economy; circular economy and green economy; conservation and
environmental management in soil, water, air, sea, and coast; the impact of changes from
the development to the society and environment; students’ roles towards the environment

as an individual and a member of society.



1022215  WWARTTHUVIEUAINA 3(3-0-6)
(Miracle of Good Health)
Fyrdeduniou : 1l
(Prerequisite Course: None)
ANUdAveIgunINsieddIn Jaymiavnimvesaugadagdu n1suseiduaunin
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The essentials of health towards life; health problems of the people in the
current generation; health assessment; human biological and psychological mechanism
development; nutrition for health; mental health care; exercise; drugs; and cosmeceuticals
for daily usage; the environment and health; the evolution of health science; and anti-aging

medicine.

1.2.3) NGUNITIANITUALUIANTIN
1023211 wundaudsysyrAdm 3(3-0-6)
(Panyapiwat GO)
AyrUedunau : 1l
(Prerequisite Course: None)
Auduin ngniininsiaunundey invruasnaianisiaunnndsy n1sEAKUIN
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Background, rules and regulations of GO; GO skills and technics; GO practicing
for development of planning and business decision making skills; GO concepts and financial

management; the integration of oriental wisdom via GO for living and working; and GO and

artificial intelligence.



1023212 wIANTIUAUNIWNAUIAMNINWTIN 3(3-0-6)

(Innovations and Quality of Life Development)

vrdsAunay : Ll

(Prerequisite Course: None)

AMUNINY ANUEIAY kazUITznnuInnTsU N15AALTI0aNLUY (Design Thinking)
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paonIuNIasaTIAuTInsTuATusElovdeTinuyud

Definition, importance and classification of innovation; design thinking;
intellectual property management; definition of quality of life; guidelines for quality- of- life

improvement using innovation and innovation for human benefit.

1023213 n1sdansmsRuiiedin 3(3-0-6)

(Financial Management for Life)

ydeAunau : 14l

(Prerequisite Course: None)
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Financial planning based on age groups; financial management for specific
purposes; creating personal balance accounts and budgets; savings; investment; insurance,
risks and returns; financial credit planning for life; various types of loans; personal income
tax strategies; financial and security technology; and management of time and personal

resources for sustainable prosperity.



1023214  M159AN135INAYATNY 3(3-0-6)

(Business Management in New Era)

AyrdaAunau : il

(Prerequisite Course: None)

FBnsFugsiavieianngsialml Sussauuazassorvssalumsduiugsio nagns
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The foundations of a start- up, managerial ethics and social responsibility,
business strategy in a digital age, designing a creative and innovative business model,
inspiration to become an entrepreneur, organizational structure, crafting a business plan;
skills required for building a successful business plan, investor- pitching techniques, and

entrepreneurship case studies.

1023215  waluladadnaiienisiney 3(3-0-6)

(Digital Technology for Work)

AvrUsAunau : laidl

(Prerequisite Course: None)
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Development of digital technology; computer using for calculation; infographic
design; animation design; and basic multimedia creation; data management tools for data
storage; data calculation; data analysis; data interpretation and data presentation;

dashboard; Pareto chart; scatter diagram; communication technology and VDO conference;

cloud technology utilization.
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1201111  n1sdannsgsnanisinadielnilugania 3(3-0-6)

(Modern Trade Business Management in Digital Era)

AyrtsAunay : laid

(Prerequisite Course: None)
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Concepts, theories, roles, and types of modern trade business in the digital era;
the analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of
location; designing inside and outside store; planning story layout; integrated online and offline
stores management into Omni channel; sale techniques; marketing communication; an
application of online social network for modern trade business; the analysis of related modern

trade business cases in a current situation.

1201112 A1sRAIAAINA 3(3-0-6)
(Digital Marketing)

AyrUsAunau : laidl

(Prerequisite Course: None)
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Digital marketing environmental analysis; consumer behavior analysis;
determination of the marketing target group; creating brands in digital age; content marketing
development; marketing design via website and online social media; marketing development
via influencer;  search engine marketing strategies; selection of products for sales; applying
various models of digital marketing body of knowledge to create online business and online
payment strategies; designing digital marketing strategies; evaluation of the success of digital
marketing; and digital marketing ethics.



1201113 msliyTuaznisuilanisinnisgsna 3(3-0-6)

(Accounting and Finance for Business Management)

AvrsAunau : 1l

(Prerequisite Course: None)
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Principles of accounting; analysis and calculation of product costs for
determination of selling prices; planning for risk control management; working capital
management; sourcing of funds; capital budgeting analysis; and accounting and financial

statement analysis for business decision making under case studies in digital era.

1201214  n1sdanisladafnduaziaelgguniy 3(3-0-6)

(Logistics and Supply Chain Management)

AyrvsAunay : laidl

(Prerequisite Course: None)
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Concepts and theories of business operations; A study of the environment
influencing business operation; agreement and business corporate collaboration in the ASEAN
market and adjacent countries; laws and business procedures; International business strategy
thru successful case studies; the development of business and market; supply chain
management and distribution channels; human resource management; as well as trends and
challenge for engaging in modern trade management activities in the ASEAN market and

related countries.



1201215  N159ANTR9ANTITUAENSNEINTUY LS luARTE 3(3-0-6)

(Organization and Human Resource Management in Digital Era)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Concepts, theories and principles of business organization management; team
management; good governance principle and corporate social responsibility; organizational
culture; change management and risk management in digital era; human resource
management; skills for international labor market; leadership; the balance between life and work;
and case studies.

1201216 Lﬂwgmaﬂ%vﬁam'if-ffﬂm'sﬁq'sﬁa 3(3-0-6)

(Economics for Business Management)

AyrtsAunay : 1l

(Prerequisite Course: None)
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Economic principles; an analysis of demand and supply; production and cost;
business market structure and economic for pricing; an application of economic overview and
purpose in daily life; a management of government policy for business decision making in

digital society; and case studies in a current situation.



2.2) ngadvdeAuy

1222111  nsVIEHAZENANEAINITUINTS 3(0-6-3)

(Sales and Signature Service)

AvrsAunau : 1l

(Prerequisite Course: None)
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finwedlimnzay nslinseidnvazuazanudosnsvesuilnauagnszuaunisiadulad eves
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The practice of sales and signature service by studying the qualifications of
salespeople; training on suitable skills; analysis of consumer characteristics and needs, and
the purchasing decision making process; sales techniques development; problem solving
during the sales and service process; setting sales goals, including a sales conclusion report;
discussion of case studies on sales and service ethics, as well as practice of basic
entrepreneurial skills; and practice on product sales outside of classroom, including

preparation of brief reports and presentations.

1222112 msiansuandnuailugsianisAnasdiolv 3(3-0-6)

(Product Management for Modern Trade Business)

AvrisAaunauy : 1l

(Prerequisite Course: None)
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The product management processes in modern trade business; product concept;
label and packaging development; storage and preservation of the products; market testing;
product quality control; product launching planning; and management including service and

product distribution in modern trade business; and case studies



1222213 AM53BUALAATISINGANTINGNAN 3(0-6-3)

(Research and Customer Behaviors Analysis)

AyrdeAunay : Tl

(Prerequisite Course: None)
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The practice of research; and analyzing customer behavior; types of target
customer segments; analysis of factors influencing customer behavior; research process;
planning and designing research tools; primary and secondary data collection; data analysis
and big data management; analyzing data with a statistical software; data presentation; and
data application on business decision making, including a preparation of a report for business

planning.

1222214  NQUUNBUALITLTITUNINGSNA 3(3-0-6)

(Business Laws and Ethics)

Fyrdedunou : 14

(Prerequisite Course: None)
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Concepts, theories and principles of law with integrated study of laws in the digital
society that are related to business operations; tax laws; the Food Act; electronic transactions
laws; intellectual property laws; computer criminal laws; business ethics; the rules of business

registration; business operation and cease operation; and case studies.



1222315  n1sdadelugsianadasielusi 3(0-6-3)

(Procurement Management in Modern Trade Business)

AvrsAunau : 1l

(Prerequisite Course: None)
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The practice of procurement process and practice methods; seeking customer
needs; conducting negotiations; products inventory and warehouse management; customer
needs assessment; the search for appropriate seller sources; methods of seller selection; the
product quality control and evaluation in the procurement process; using information
technology as a database in the ordering process; and communications related to the

procurement process.

1222316  A15IANITUIANTTUNNTINAARNG 3(0-6-3)

(Innovation Management in Digital Business)

AvrdsAunau : 1l

(Prerequisite Course: None)
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The practice of innovation management; the classification analysis of types of
innovations; the sources and process of innovation creation; the analysis of intellectual
property for development and management of innovations; discussion on case studies related
to technological change and innovation management; and determination of strategies for

distribution of innovations that are in trend with consumer behaviors.



1222317 mslludusznaunismnegsia 3(3-0-6)

(Entrepreneurship for Business)

AvrsAunau : 1l

(Prerequisite Course: None)
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Meaning and types of entrepreneurship in business; concepts and approaches of
enhancing leadership attitude; diversified teamwork; skills and processes of problem solving;
approaches for creating innovations to upgrade the efficiency of business operation; functional
integrations of marketing, production, personnel, finance, and information technology; and
development of new businesses and ventures from the analysis to identify business

opportunities consistent with the changing environment.



1222161  msiEsuinAUianunsiansgsnanisAnadel 1 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 1)
AyrdeAunay : Tl
(Prerequisite Course: None)
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Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a sale associate
level. Trainings related to training regulations in modern trade store, observing customer
behavior, servicing customers at a standard practice, developing sale technique, problem
solving during sales and services practice, stocking items, maintaining equipment, maintaining
store floor’s cleanliness appearance and both in and outside store safety operation. Doing so
by applying knowledge and business management tools. Under the supervision of store
mentor and trainer. Performance assessment based on a length of training, assessment by
store mentor and the application of work-based learning in the development of an innovation

project.



1222162 msEsuinAUfUARuNMTIANsIsNaN1sAaLe T 2 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 2)
AyrdeAunay : Tl
(Prerequisite Course: None)
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Systematic practice of modern trade business management at the workplace that
selected by the institution. The store operation training course designed for a sale associate
level. Trainings related to the analysis of digital marketing environment, formed target market,
summarized a daily sale report, checking a store’ cleanliness appearance and a store’s
equipment standard. Sale management during shift work. Conducting with self-discipline,
diligence, determine, commitment, adaption ability and respect and follow an organization’s
rules and regulation and a society with an integrity under supervision of a store mentor and
trainer. Performance assessment based on a length of training, assessment by store mentor

and the application of work-based learning in the development of an innovation project.



1222263  msissuinAUfUanunsIAnIsssnan1sAnaelnal 3 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 3)
AyrdeAunay : Tl
(Prerequisite Course: None)
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Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a senior sale
associate level. Trainings related to the analysis of customer behavior and customer’s
demand, the analysis of situation and systematic training, management and restocking items,
checking items quality and expiration date, management and food safety and sanitation
control. Under the supervision of store mentor and trainer. Performance assessment based
on a length of training, assessment by store mentor and the application of work-based learning

in the development of an innovation project.



1222264 msEsuInAUfUARUNMTIANsIININ1ANaLE T 4 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 4)
AyrdeAunay : Tl
(Prerequisite Course: None)
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Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a senior sale
associate level. Trainings related to data communication with co-worker, team management
and teamwork, good governance and social responsibility, organizational culture, friendly
services, inspect product and stock checking, controlling and maintaining store quality
standard operating practice. Performance assessment based on a length of training,
assessment by store mentor and the application of work-based learning in the development

of an innovation project.



1222365 nsiseuIn1AUURAIUNNTIANTIIRANSANEdE s 5 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 5)
AyrdeAunay : Tl
(Prerequisite Course: None)
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Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a supervisor or a

store assistant manager level. Trainings related to store quality standard operating practice,

distribution and goal management, equipment resource management, financial management,
profit and loss management, auditing and analyzing store performance, planning and proactive
decision making, handling problem, creative problem solving according to innovation process.

Under the supervision of store mentor and trainer. Performance assessment based on a length

of training, assessment by store mentor and the application of work-based learning in the

development of an innovation project.



1222366 n1sisBuIN1AUURAIUNNTIANSISAANSANETE T 6 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 6)
AyrdeAunay : Tl
(Prerequisite Course: None)
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Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a supervisor or a

store assistant manager level. Trainings related to entrepreneurship, problem solving

procedure, creativity and innovation for effective business management, store assortment,
and ordering assortment. Under the supervision of store mentor and trainer. Performance
assessment based on a length of training, assessment by store mentor and the application of

work-based learning in the development of an innovation project.



1222467  msiEsuInAUfUARUNMTIANsIININ1AaLE T 7 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 6)
AyrdeAunay : Tl
(Prerequisite Course: None)
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Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for multiple store

management within responsible area. For a supervisor or equivalent position and a store
management. Training related to controlling and auditing, maintaining store quality standard
operating practice, reading and controling document and memo, store human resource
management, store data management, mentor duty. Including eagerness to learn.
Performance assessment based on a length of training, assessment by store mentor and the

application of work-based learning in the development of an innovation project.



1222468  msisuInAUfUARUNMTIANsIININIAaLE T 8 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 6)
AyrdeAunay : Tl
(Prerequisite Course: None)
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Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a supervisor, acting
store manager, training store manager. Training related to a systematic assessment of business
trend, planning business strategy. Integrating knowledge and theory from work-based practice
for new retail business model project. Under the supervision of store mentor and trainer.
Performance assessment based on a length of training, assessment by store mentor and the

application of work-based learning in the development of an innovation project.

2.3) nguivLaen
2.3.1) Module: Sales & Service
1203301  WATANITVILLAZNAENSNITATINAD DY 3(0-6-3)

(Selling Techniques and Negotiation Strategies)

AGeAunau : laidl

(Prerequisite Course: None)
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Practicum on development of skills and techniques of sales; the practice of high-
level sales techniques by asking with probing and leading questions; business negotiations;
the management of customer’s conflicting arguments with the use of sound principles; the
planning for determination of negotiation strategies; the management of risks and undesirable
results from negotiations; discussion of learned sales technique lessons from case studies; and
the practicum on using sales techniques and negotiation strategies in simulations.



1203302  n1svrelugsnveeulal 3(0-6-3)

(Selling for Online Business)

deAunauy : 14l

(Prerequisite Course: None)
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The evolution of the sales business; practice selling in digital enterprises thru case
studies on online company sales; consumer behavior patterns in the digital era; develop an
offline-to-online integrated sales and strategy; impressing customers by building a customer
journey and incorporating it into their daily activities; the application of digital technologies to
support sales in online businesses; including multidimensional data analysis to manage sales

in online businesses.

1203303  MTIANIIANMUAURUSUaTUSTAUNIAlgNAD 3(3-0-6)
(Customer Relationship and Customer Experience Management)
AvrdsAunau : 1l
(Prerequisite Course: None)
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Concepts, theories, principles of customer relationship and customer experience
management; definition and components of customer experience and customer relationship
to corporate strategies; planning and operation based on customer experience management
steps; analysis of competitive strategies of marketing, provision of services in customer
experience management from case studies; integration and management of various aspects
of the organization by using digital technology; and analysis of data and designing the

evaluation of customer experience management.



2.3.2) Module: Digital & Innovation

1203311  nagnsn1sduindougsiaghana 3(3-0-6)

(Business Driven Digital Strategy)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Concept of driving business to digital; Practice in analyzing the changing of
business; The role of digital technology in business; The changing in consumer behavior
towards the digital market; Business competition in the digital age ; Electronic commerce (E-
commerce); Digital marketing; Big data applications ; Technology related to finance; The
challenges and trends of future business; The designing of business strategy and start-up
business model which can be respond to the market demands in the digital era and case

studies.

1203312 n1sdnvindendadmiugsianisdnadelns 3(0-6-3)

(Digital Media Creation for Modern Trade Business)

AyrdeAunay : laidl

(Prerequisite Course: None)
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Practicum on digital media creation from various tools; types of digital media; the
use of creative thinking and digital media creation techniques; media literacy; digital media
dissemination; copyright and intellectual property laws; and ethics and codes of ethics for the

use of online social media; and case studies.



1203313 ArwARaINETIALNaNITIANTUTANTsIN1Ng A 3(0-6-3)

(Creative Thinking for Innovation Management in Business)

AvrsAunau : 1l

(Prerequisite Course: None)
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Practicum on of creative thinking and innovative skills; thinking on systematic
design; the study of the needs of the target groups; defining the problems of the target groups;
designing problem solving methods; development of prototypes of merchandise and services
to meet the needs of target groups; testing the developed merchandise and services; and
using technology for presentation of new models of innovative products based on creative

thinking in business.

2.3.3) Module: Store Management
1203321  M1sUTMIIUA10E19N001 TN 3(0-6-3)

(Professional Management of Stores)

FyrUedunau : 1l

(Prerequisite Course: None)
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Practicum on quality store management; product and service management; store
layout design; store decoration to be aesthetically pleasing; the use of space in store;
communications within the store; offline and online selling strategies; offline and online
delivery of merchandise; the follow-up of work performance results based on the set targets;
the prevention and solving of the store’s problems; the control and taking care of the store’s
condition according to the quality store standards; and the creation of the prototype model

of the store.



1203322  N15AANTSYBININITAAIALAZNTITNTZANYRUAN 3(0-6-3)
(Marketing and Merchandise Distribution channel Management)
AvrdsAunauy : 1l
(Prerequisite Course: None)
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Concepts, theories, and principles of marketing and merchandise distribution
channel management; the environment of marketing and merchandise channel; structure of
marketing channel; the level of merchandise distribution channel; the level of distribution
channels; factors influencing the determination of the merchandise distribution level,
strategies of marketing and merchandise distribution channel management; designing of
marketing and distribution channels; and case studies of modern business marketing and

distribution channels.

1203323 msUSwsiuiinazeiotnenusiing 3(0-6-3)

(Commercial Space and Allies Networks Management)

AyrdeAunay : laid

(Prerequisite Course: None)
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Practicum on commercial space management; storefront operations; inventory
and warehouse management; personnel control; customer management; analysis of total
amount of sales; in-store operating standards and in-store work processes; the systematic
method of control and creation of standards; the creation of networks of business allies with
other organizations; strategies to create a competitive advantage over competitors in the
market; and experimenting with the practice of commercial space and allies networks

management.



2.3.4) Module: Strategy & Entrepreneurship
1203331 M159AN150819EUTENBUNIEMTUSIND 3(0-6-3)

(Entrepreneurial Management for Business)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Practicum on entrepreneurial management; definition and scope of
entrepreneurial management; the importance of entrepreneurship on innovations; innovative
organizations; entrepreneurial culture in organization; case studies of entrepreneurial
management in business; development of entrepreneurial organizations; strategies of
entrepreneurship; the determination of vision, mission and goals; analysis of competition in
related industries; preparation of business plans, operational plans and contingency plans; and

management of collaboration among stakeholders.

1203332 m3sanadsnagnsmegsneiidedy 3(0-6-3)

(Sustainable Business Strategic Management)

AvrisAaunauy : 1l

(Prerequisite Course: None)
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Practicum on strategic management; concepts and importance of business
strategic management; analysis of business situations from various case studies; assessment of
competitive advantages in related industries; business operations in accordance with
opportunities and threats; strategic planning and operational planning for business units; and
implementation of strategies towards the efficient operation that creates advantages in the

competition and creates sustainability in business, organization and community.



1203333  N15IANTIINLUAAINDNTEY 3(3-0-6)

(Business Management in ASEAN Market)

AyrteAunay : laid

(Prerequisite Course: None)
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Concepts and theories of business operations; A study of the environment
influencing business operation; agreement and business corporate collaboration in the ASEAN
market and adjacent countries; laws and business procedures; International business strategy
thru successful case studies; the development of business and market; human resource
management; as well as trends and challenge for engaging in modern trade management

activities in the ASEAN market and related countries.

2.3.5) Module: Modern Trade Business Trend
1203341  n153annsgsnaesadle v 3(3-0-6)

(Modern Food Business Management)

AyrdsAunau : Tl

(Prerequisite Course: None)
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Principles and processes of modern food business management in a new modern
food business model; the analysis of the marketing environment; problems, risk and
opportunities of modern food business; types of model food conceptions; customer analysis;
marketing strategy; food business trends in Thailand from the past to the present, as well as

future of modern food industry trends.



1203342  N1SIANITIINVGUANLALLATUING 3(3-0-6)

(Health and Nutrition Business Management)

AvrdsAunauy : 1l

(Prerequisite Course: None)
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Product management to promote health and nutrition; food and nutrition values
for health care; nutrition labels; quality system and food safety; food sanitation for food

entrepreneurs and food handlers; and related laws.

1203343  A3IANITTINVGUNINLALAINY 3(3-0-6)

(Health and Wellness Business Management)

AUsAunau ; laidl

(Prerequisite Course: None)
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Fundamental knowledge on medicines and herbs, medical products, vitamins,
minerals, supplementary food products, cosmetic medicines, and medicine selection;
preliminary first aid; skin care; nutrition for healthcare; and the administration and
management, sales techniques, and provision of services concerning healthcare products in
healthcare stores and convenience stores.

1203344  WidaidanassnIuN1sIANITIINAINTTAELE TN 3(3-0-6)

(Selected Topics in Modern Trade Business Management)

GeAunay : laidl

(Prerequisite Course: None)
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Analysis of case studies on commercial business management both in Thailand
and foreign countries that are important issues in the current situations; analysis of business
opportunities and obstacles; trends of both offline and online modern commercial businesses;
practicing analytical thinking on transformation of concepts with the application of digital
technology in business operation with the presentation in the form of reports; and the

presentation via up-to-date communication channels.



