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1.1) nuInsnanwaivasitlady (PIM)
1010101 awlnerilanisdeaslugaiivia 3(3-0-6)
(Thai for Digital Communication)
AuUsAunau : laidl
(Prerequisite Course: None)
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Language communication; communication etiquettes; creative presentation
theory and patterns; message receiver analysis; the practice of capturing the main idea from
listening, and speaking; speech layout, content preparation, and speech sequencing;
designing and producing the media; presentation skills, intonation, eye- contact, verbal
message, and personality; the practice of storytelling, persuasive skills, negotiation skills,
debating, and expressing opinions; writing summary, report writing, writing for artistic

communication.

1010102 USvuyyrAdaniiionisdanis 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AgrdeAunau : 1l

(Prerequisite Course: None)
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Conceptual definition of the corporate university, Work-based Education, and
the Panyapiwat identity. Development of a well- rounded executive with a sense of
responsibility for oneself and society. Defining organizational engagement; leadership;

supports. Planning for a successful work-life balance.



1010103  adinAansiiiemsdanziuacdinaula 3(3-0-6)
(Mathematics for Analysis and Decision Making)
AuUsAunau : laidl
(Prerequisite Course: None)
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Mathematical and statistical concepts; mathematical principles and methods
applying for answers and techniques of applying in daily life; definition and process of
analytical thinking; decision-making techniques; critical thinking; logical thinking; reasoning
process; break-even analysis for future career; and data analysis for decision-making and

problem-solving.

1010104 Fawalapana 3(3-0-6)
(Digital Citizenship)
AvrUsAunau : laidl
(Prerequisite Course: None)
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Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and
diversely; data-sharing tools and online co-working; using applications for working; digital
media creation and using sensibly; online conversation and co- working; electronic
transactions act; copyright and rights awareness; cyber security; and knowledge application

to operate in new organizations.



1.2) MUIAANEASUAITIN
1.2.1) ngunLiNensaoans

1021111 arwnudmusssulne 3(3-0-6)

(Thai Language and Culture)

FvrtsAunau : laidl

(Prerequisite Course: None)

NIANINATIN A B TAUSTINANUTUNVRSdIALlNe A1TIlATIZREvENaTes
Faaudidisen1w wazdninavesnwiifidediny aruduiusseninanwmiuTausssulusysu
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A study of linguistic and cultural dynamics in the context of Thai society, an
analysis of the influence of society on the language, and the influence of language on
society. The relationship between language and culture at the social level consisting of

family, organizational, national, and international levels.

1021112 awlnglugrusawsnalssma 3(3-0-6)

(Thai as a Foreign Language)

AvrdsAunau : 1l

(Prerequisite Course: None)

nannsuazRninvensaunuIn e ingludinuszdniu mmﬁummqﬁwﬁ N1598N
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Principles and practice of Thai language conversation skill in daily life;
vocabulary enhancement; correct pronunciation; word usage; and creating sentences for

clear and effective communication.

1021113 wanawaznIsidnIelng 3(3-0-6)

(Language Structure and Usage of Thai)

AyrUsAunau : laidl

(Prerequisite Course: None)

lassaineniwive lassadramensdluniwlng nisldrlassainnguauazyselen
nsldseaudr msldnwlnglignaesmuaniuzuazaniunisal Jammsidawinglulagdu
AT MslEa1w aaenaun1sAnwiwimsilausuusawasnisidniwinglvgndeni
Snwazn Wy Thai language structure; syllable structure in Thai language; use
of words; structure of phrases and sentences; use of word levels; correct use of Thai
language in accordance with statuses and situations; problems of current Thai language
usage; analysis of language usage; study of guidelines for correction and improvement of

the use of Thai language.



1021114  p1saueanidBInI¥Ilng 3(3-0-6)

(Thai Oral Reading)

AyrtsAunay : laid

(Prerequisite Course: None)

psAUszneuLagndnnnseueenides olenziililunseenides nmsilnufAniseen
Aodliigndasdpiou msfnufsinisliidediomnzautueumneesdiluuiuneine fidmwa
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Components and principles of oral reading; speech organs; practicing correct and
clear pronunciation; and practicing the use of sounds appropriate with word meanings in

various contexts for effective communication.

1021115 Jdlne giidyayrlne wazdmusssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AvrdsAunau : 1l

(Prerequisite Course: None)

383nlne gidgailneananude ai Anude gnBnduiulng wazusanng
Fausssuuruwingg Msvszendanuianudlagidayaivewasfausssulnglunisanduiin
waznsUsznaUeined 1sinuguALdLse

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai
proverbs and various cultural heritages; the application of obtained knowledge and

understanding of Thai wisdom and culture for successful and happy living and careers.

1021121 AeBengeludIndszaniu 2(1-2-3)

(English in Daily Life)

AvrtsAunau : laidl

(Prerequisite Course: None)

Adne uagduiuiiiertestunisdissdin lassadrsuseloanisdinguiiionns
aunuudinused iy nsdeuiessnlnds nsuenidUszaunisaiuemues N1se1uennides
s2iuf 78 wazUsslen nasmumsilafiedularuanunaunurudeivuad

Vocabulary and idioms related to daily life; the structure of English sentences
for everyday conversations; writing about things surrounding oneself; talking about one’s
own experience; reading aloud at word, phrase and sentence levels; and listening

comprehension using conversations in modern media.



1021122 arwndengelulanasislug 2( 1- 2-
(English in Modern World) 3)
ydeAunau : 14l
(Prerequisite Course: None)
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Developing learners' English language competency focusing on listening, speaking,
reading, and writing skills. Improving learners' communication skills in up-to-date settings
where cultural differences are concerned; asking and answering questions, making
conversations, having discussions. Vocabulary and phrases used in conversations, correct

pronunciation, and grammatical sentence structures for any particular situation.

1021223 mmé’anqmﬁaqsﬁaLLazmiv‘hmu 2(1-2-3)

(English for Business and Work)

AyrteAunay : laid

(Prerequisite Course: None)
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Vocabulary, idioms and English language structures related to careers;
integration of English listening, speaking, reading and writing in careers; application of English
language in various contexts by oneself via modern media; summarization and conclusion;
exchanges of opinions; giving correct information; using English language for interaction at

work; and etiquette in the use of English language for business transaction.



1021224 awdangeiiensinaussgeadieassa 2(1-2-3)

(English for Creative Presentation)

AyrvsAunau : Tl

(Prerequisite Course: None)
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Vocabulary, idioms and English sentence structure concerning presentation;
numbers; graphs and charts; the use of verbal and nonverbal languages for presentation;
analysis of online English media; expressing opinions; presentation planning and strategies;
sequencing of presentation contents; steps of giving a presentation; evaluation of one’s
own presentation and others’ presentations; and the application of information and media

appropriate with the patterns of business presentation via modern media.

1021225 AWIBNOWLTIFIND 2(1-2-3)

(Business English)

IdeAunau : 14l

(Prerequisite Course: None)

Msile My Mo wazmsilsunwsanguilenisouine iamssy Jauntw
Lazeiaunw dmdunisindegsivedeliuszdnina Jgminsdeasmsimusssuuaziug
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Listening, speaking, reading and writing English for multicultural learning; verbal
and nonverbal languages for making business communication efficiently; problem solving in
inter- cultural communication; analyzing case studies in the context of business

communications in different situations.



1021226 AwdangeRIuEe 2(1-2-3)
(English through the Media)
Fyrdeduniou : 1l
(Prerequisite Course: None)
Ayt dunu uaslassairenwdangy Mifeadesiuinuasdoyaludomasu nsys
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Vocabulary, idioms, and English language structure related to news and information
in the mass media; integration of listening, speaking, reading, and writing of English through

the media; interpretation; summarization; analysis of news and information sources; giving

opinions about current significant world events.

1021227 arendangeiiienisadasnusazdunival 2(1-2-3)
(English for Job Application and Interviews)
AvUsAunou : laidl
(Prerequisite Course: None)
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Vocabulary, idioms, and English language structure concerning careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly;
preparation and personality enhancement for a job application; mock interview; reading of
job announcements; writing of electronic job application letters; writing of resume; and

techniques to complete application forms.



1021328  N1WIBNOEHEIMTUNITHOUINNINTFIY 2(1-2-3)

(English for Standardized Tests)

AyrdsAunau : Tl

(Prerequisite Course: None)

aUsrasAvaIn1TaeuNInssIulusduuusieg  lassasieeaaudnuinsgiu
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Acknowledgment of different purposes of Standardized Tests in the market;
General structure of standardized tests and their assessments. Time management;
application channels. Development of English skills; listening for the main idea, listening for
details, speaking for everyday use and discussion, reading comprehension skills, speed
reading technique, writing for general purpose. Vocabulary and language structures used in
standardized tests. Practice English skills by taking a simulation test.

1021231 arwuludInUszI1Iu 3(3-0-6)

(Chinese in Daily Life)

AvrdsAunauy : 1l

(Prerequisite Course: None)

dndnusiudu Miwinaruszloniinutesludinuszdriu dnvinwensilswaznisna
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Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life;
practice of listening and speaking skills; preliminary self- introduction; telling numbers and
numerals; telling dates and time; giving directions; and learning about Chinese traditions and

culture.



1021232  Aw3ulilegsiauinig 3(3-0-6)

(Chinese for Service Business)

AvrsAunay : Ll

(Prerequisite Course: None)
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Vocabulary and sentences about Service Business, practicing Chinese conversation
related to counter work in shops; introduction of products; buying and selling products;
presentation for promotion of products; provision of telephone and payment services;
conversation for provision of helps to customers; application of Chinese language usage through

simulations; and learning of culture in business transaction.

1021233  arwauludtineu 3(3-0-6)
(Chinese in Office Work)
FunUeAunau ; lid
(Prerequisite Course: None)
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Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews,

how to leave work, how to speak in meetings, telephone conversations.

1021234 mwﬁmﬁamiﬁamiwwﬁjﬁ% 3(3-0-6)

(Chinese for Business Communication)

AyrdsAunauy : 1l

(Prerequisite Course: None)

AMAninazUsrloaeniunaiasamgsia medaning nsdaussyn nsiiaue
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Vocabulary and sentences about communication in the context of occupation
Practice conversations about business negotiations, making appointments, arrange meetings,

presentations, and trading etiquette with Chinese people.



1021241  awdisunludInuszaniu 3(3-0-6)

(Burmese in Daily Life)

AvrsAunau : 1l

(Prerequisite Course: None)

Tassarauazndnlaonnsal msilauarnmseendssnvniisunndedu Adniuas
dnnuildludinuszd1iu msaunun nmsvendiu Miavuazanaliu msueniufl nasnau
g uiiieadestunisrey

Grammatical structure and principles; basic listening and pronunciation of
Burmese language; vocabulary and sentences used in daily life; conversations in daily life;
numbers, numerals and money system; telling about dates, months and years; and basic

vocabulary concerning work.

1021242 mienLﬁﬂuuﬁtﬁaﬂwsﬁaaﬁiqiﬁa 3(3-0-6)

(Burmese for Business Communication)

AvrdsAunauy : 1l

(Prerequisite Course: None)

AdwiiAedestunsdeansgsia msaunuawilisuniiferdestunisieans
§379 1 MsthiausAuduay Msliuinns msdeununmfiossvesgnd nstauelusludu
Mswasududn nsAuduf saemaunsiinufuRluaniunisaldiaes

Business communication vocabulary; basic conversations in Burmese language
concerning business communication, such as presentation of goods, asking customers in
order to provide services to them; customers services; presentation for promotion of

products; changing of goods; and returning of goods. role-play situations.

1021251  arwnausludinlszaniu 3(3-0-6)

(Cambodian in Daily Life)

AyrUsAunau : laidl

(Prerequisite Course: None)

anwzlazlATIET AW ITNT §INYT NTEINLEBINTW VLT DNYILALENTTIo AN
LLangUiﬂmﬁugm yinwgnsila wa Admiuazdnuililudiausedriu msaunun msuen
$1uau diasuavanaidu msveniuil asenvusdiiuguiiAsdestunisrha

Characteristics and structures of Cambodian, phonology, pronunciation, scripts
and orthography; elementary vocabulary and expressions; skills in listening, speaking,
everyday- life topic vocabulary, idioms, conversations, expressing numbering, and currency,

telling dates, and fundamental vocabulary related to work.

10



1021252 mmwuﬂﬁamsﬁamiqsﬁa 3(3-0-6)

(Cambodian for Business Communication)

AvrdsAunay : Ll

(Prerequisite Course: None)

MniiAsdostunsieansgsia nmsdauedud mslvuinis msaeuamnm
FosnsvesgnAn mstauslusludu nmsdsudui uagnsAudud naenaunsiinufdRaunun
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Business correspondence glossary; product presentation, customers service
dialogues; inquiring customer's need, offering a promotion, and returning goods. Business

role-play in Cambodian.

1.2.2) NFUIINUATAIAULVIAINGY
1022211  wywdnaIniia 3(3-0-6)

(Multi-Dimensional Humans)

AvrUsAunau : laidl

(Prerequisite Course: None)

N1THANMIAIINI AU BEAIANTEENYTUINTT bUIAR ade Usyauaznisly
winra UsgiRmans 15sunssy AauvuaziaussauinaevasuisAnveayudlviiannuunnsng
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Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and
reasoning; history; literature; arts and culture that blend human’s ideas to be diverse; and

the uses of case studies and simulations.

1022212  AMNSALAZHUNUSAIN 3(3-0-6)

(Love and Relationships)

AvrisAaunauy : 1l

(Prerequisite Course: None)
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Social skills; personal adjustment; how to make first impressions; internal and
external personality development; psychology of interpersonal relationships; building and
nurturing relationship; different types of love, for example, love of one’s country, religion

and monarchy; self-love; building a family, friendship; and coping with changes.

11



1022213 Slanndg 3(3-0-6)
(World Wide Perspective)
deAunauy : 14l
(Prerequisite Course: None)
faaulangatdagiu Aanusiudiowasanudandeseninangulseing n1silasiay

wisegnavesing endeu lan wnAndnvaueiulasdnvazanziuludeulandagiu dnulng

aa v

waglnusssunnglanszualan1ffond naenaunisidsuulamedanlugaidva
Current global society; conflicts and collaboration between countries; Thailand's,

ASEAN and global politics and economy; concepts of common and specific characteristics

of current global society, Thai society and cultures in globalization and the digital era.

1022214  Hwandeu MWL uazANEIEY 3(3-0-6)

(Environment, Development, and Sustainability)

AvrdsAunauy : 1l

(Prerequisite Course: None)

WUIAAA WIndeu SN wazid 1MuIen1IWaUNT 8 98U (Sustainable
Development Goals: SDGs) LA5¥gNa4101N (Bio economy) vAswgn vy utigw (Circular
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The concepts of environment, development, and Sustainable Development
Goals (SDGs); bio economy; circular economy and green economy; conservation and
environmental management in soil, water, air, sea, and coast; the impact of changes from
the development to the society and environment; students’ roles towards the environment

as an individual and a member of society.

12



1022215  WRADITHUUIHUAINA 3(3-0-6)

(Miracle of Good Health)

ydeAunau : 14l

(Prerequisite Course: None)

ANudAyveIgunINsieddIn Jaymiavnimvesaugadagdu n1suseiduaunin
fimunsmesnuineuasdnlavesywd lnvuinsiloguain nsguaguaman n1seaninds
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WIMEARTAVAIN wazLIANENIvTa Y

The essentials of health towards life; health problems of the people in the
current generation; health assessment; human biological and psychological mechanism
development; nutrition for health; mental health care; exercise; drugs; and cosmeceuticals
for daily usage; the environment and health; the evolution of health science; and anti-aging

medicine.

1.23) NFUNITIANTITUALUIANTTY
1023211 wundaudsysyrAdm 3(3-0-6)
(Panyapiwat GO)
AvrtsAunau : laidl
(Prerequisite Course: None)
A duun ngnAnInsIauMINNasN invrlazmalanIslauniInden ASEAMLIN

Foulowauinuznisnunuuazmsinauladegsia wunAamnndeudiunisdanisnisiiu
msysams  aiiflganezfusendnuminndesiiensdidudinuagnisinnu naenumiin
aouiulygusshivg

Background, rules and regulations of GO; GO skills and technics; GO practicing
for development of planning and business decision making skills; GO concepts and financial

management; the integration of oriental wisdom via GO for living and working; and GO and
artificial intelligence.

13



1023212 uiAnTIUAUAITHAILIAMAIWGIN 3(3-0-6)

(Innovations and Quality of Life Development)

AvrsAunay : Ll

(Prerequisite Course: None)

AMUNINY ANUEIAY kazUIznnuInnTsy N15ARLTI0aNLUY (Design Thinking)
nsdansmindduniedye AnurangveInunIndln wInRNSTRIAMANTIRMEUInNTIY
paonauMsaivasIAuTanssuTTselovideTinuyud

Definition, importance and classification of innovation; design thinking;
intellectual property management; definition of quality of life; guidelines for quality- of- life

improvement using innovation and innovation for human benefit.

1023213 N153ANIMIRUNETIN 3(3-0-6)

(Financial Management for Life)

IdeAunau : 14l

(Prerequisite Course: None)

M39RLNTEuANEeTe MIsansnsiuieinguszasdlonts nsdnvisuga
LALIUUTEINAEIUYAAA N15803 N5V NTUTEAL ANALAEY UATNARDULNY N1TINIUNY
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Financial planning based on age groups; financial management for specific
purposes; creating personal balance accounts and budgets; savings; investment; insurance,
risks and returns; financial credit planning for life; various types of loans; personal income
tax strategies; financial and security technology; and management of time and personal

resources for sustainable prosperity.

14



1023214  A153ANT3gsNELATUY 3(3-0-6)

(Business Management in New Era)

ArdeAunau : il

(Prerequisite Course: None)

FBnsiEugsRseaungstalul a3usssunarasservssalunsaidussio nagns
nsaLfiugsnagalyal N1T0RNKUUANKUUNINGINANTTIEYLoNAkasimUIgINg N15asuseda
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The foundations of a start- up, managerial ethics and social responsibility,
business strategy in a digital age, designing a creative and innovative business model,
inspiration to become an entrepreneur, organizational structure, crafting a business plan;
skills required for building a successful business plan, investor- pitching techniques, and

entrepreneurship case studies.

1023215 wialuladadviaianisineu 3(3-0-6)

(Digital Technology for Work)

AuUeAunau ; laifl

(Prerequisite Course: None)

Waunisveanaluladfdia nisldmeuiimesifion1sduia nseenuuudul
1517 N (Infographic) enwuun1INLAd aulng (Animation) warni1sas & eUseay
(Multimedia)iio @y ﬂ’]ﬂsé’fl,ﬂ‘%aqﬁaiuﬂ’]iaaﬂLLUU’mLLmu%’mﬁU%yja dWonseuin insien
wlanavaya warn1sdauatayalugunuunauasa (Dashboard)HUYININTIA WNUAINATT
ns¥ae naenaunsliimaluladifienisindedeans waznisuszyumslnaniuaioviy (VDO
Conference) msldmalulagaanavussuunara (Cloud)

Development of digital technology; computer using for calculation; infographic
design; animation design; and basic multimedia creation; data management tools for data
storage; data calculation; data analysis; data interpretation and data presentation;

dashboard; Pareto chart; scatter diagram; communication technology and VDO conference;

cloud technology utilization.
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2) RUINIVNINE
2.1) NHUAVIMAUTIND
1101111 msdannsgsnan1sAadelmilugadlva 3(3-0-6)

(Modern Trade Business Management in Digital Era)

AyrdsAunau : Tl

(Prerequisite Course: None)

LUIAA N unuimkazdssianvesgsnanisAadelndlugaddia n1s3Asien
anmwingeunigsiansmadielvd nMsivuanagnsgsianiseadela nsumalulaguildly
NAIugIAY MIUITMsIANsauM mslTesivuaiins niseenuuuiumeusnuazaelu n1s
TNAIINAT MTUIMTIINSRaYIanNsiuAkuueeulatuaveelaulusuwuy Omni channel
MATANNSYIY 1158 0a15N19AAA mi‘dizqﬂﬁ%m%ﬂﬁaﬁ’aﬁmaaulaﬁLﬁamﬁ’@miﬁjﬁﬁ]maﬁﬂ
asfelml mginsdAnnifetestussionsiatslminaenndesiuaniunisaliagiu

Concepts, theories, roles, and types of modern trade business in the digital era;
the analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of
location; designing inside and outside store; planning story layout; integrated online and offline
stores management into Omni channel; sale techniques; marketing communication; an
application of online social network for modern trade business; the analysis of related modern

trade business cases in a current situation.

1101112 A1sRaInRINa 3(3-0-6)

(Digital Marketing)

AyrdsAaunau : 1l

(Prerequisite Course: None)

N15ILATITNANITWINGOUNNITAAIAATN D TLATIENaANTIUN UTINA AnUA
nqudmngynanisnatn nsaitauususlugaRda nswauinisnaadauion mssenuuy
msmanasuaiuleduazdedenuesula Msiauinisnaiasudurgeues nagnsnisnan
sheiiesilorum madenasnandusifionts msUszgndltesdanuinismaiaddiasuuuu
varnmaneiieainagsiaeeulatuaznagnsnsdisyiuseulal mssenuuunagndnisnainfaia
nsUszidunanudisaresmainaava aaenauaiesssulunsyinsnaInRaTa

Digital marketing environmental analysis; consumer behavior analysis;
determination of the marketing target group; creating brands in digital age; content marketing
development; marketing design via website and online social media; marketing development
via influencer; search engine marketing strategies; selection of products for sales; applying

various models of digital marketing body of knowledge to create online business and online
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payment strategies; designing digital marketing strategies; evaluation of the success of digital
marketing; and digital marketing ethics.

1101113 msliyTuaznisuilanisinnisgsia 3(3-0-6)

(Accounting and Finance for Business Management)

AyrtsAunay : laid

(Prerequisite Course: None)

wénmamaelny? mslneiwaziundunuaudiionisimunsaIve ML
Lﬁamiﬂwﬂmmwmﬁ'm N1TUSMTRUN UMY UIEY NTIAVILIAUIUY NITILATIBYIIUAIY
pasnIuMTTEAdeyamsnstaduarnsiuiionsusaidiudndulansssia meldnsddnwlu
gAY

Principles of accounting; analysis and calculation of product costs for determination
of selling prices; planning for risk control management; working capital management; sourcing of
funds; capital budgeting analysis; and accounting and financial statement analysis for business

decision making under case studies in digital era.

1101214  n1sdanisladafnduaziaelgguniy 3(3-0-6)
(Logistics and Supply Chain Management)
AvrdsAunau : 1l
(Prerequisite Course: None)

aa v

LuIfA Nouwaznagnsatun1sinnistalainduazviaaldauniulugafdvia n1s
WYINTAL NITINUHUNITHAR N13AIUANAMNIN NTIANITAUAIAIATILALNITIANITAGITUAT NS
Fonvhuadiss nsdede szvuansaumawaznaluladluvisldguu nisuuds uaznsdnui
doandesiuaniunsailiagiu

Concepts, theories and strategies of logistics and supply chain management in the
digital era; forecasting, production planning, quality control; inventory and warehouse
management; location selection; procurement; information system and technology in supply

chain; transportation; and case studies related to current situations.
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2.2) ngudvUeAy

1132111 nsVIEHAZENANEAINITUINTS 3(0-6-3)

(Sales and Signature Service)

AyrtsAunay : laid

(Prerequisite Course: None)

AnufuFinisumeuaziendnuainisusmslaenisAnwmauautiveaminauty Ny
finwediazay MalnsddnvazLazanudesnisvesuilnauagnssuaunisdadulad aves
Auslaa MsWawwmaanisuieduan nsuiledymiseninanisviguaznisuinis s
Wnglumsvesuiinisaunenugenuis misAusensdfnuifsaiuasserussalunise
LLasﬂﬁU%mistﬂauﬁ’umsﬂﬂﬁJuﬂ’ﬂwﬁugmﬁmmsﬁwLﬁuqiﬁﬂm%aﬁi’ﬂszﬂaums n13HNn
UftRnmaaesteduinsuondubsundoudaviinenuasunauaztihiauenady

The practice of sales and signature service by studying the qualifications of
salespeople; training on suitable skills; analysis of consumer characteristics and needs, and
the purchasing decision making process; sales techniques development; problem solving
during the sales and service process; setting sales goals, including a sales conclusion report;
discussion of case studies on sales and service ethics, as well as practice of basic
entrepreneurial skills; and practice on product sales outside of classroom, including

preparation of brief reports and presentations.

1132112 msiansuanduailugsianisAnasislv 3(3-0-6)

(Product Management for Modern Trade Business)

AyrUsAunau : laidl

(Prerequisite Course: None)

nsgUIUMIIANIsHARdnaTlugsiaNsAadelnil nsimuILwIAAKEATua aaInuay
U359T091 MITRUINTINAUSABILATNITASENINHENI LI NITNAABUAAIN N1TATUANAMAIN
HAAAI N15IURUNITUTINTIANTISHARS 9T luNTTUIRENg Ma1n TINTINITUTNITLAENITIN
Imdrendadueilugsnanismadielvd uansdifnw

The product management processes in modern trade business; product concept;
label and packaging development; storage and preservation of the products; market testing;
product quality control; product launching planning; and management including service and
product distribution in modern trade business; and case studies

18



1132213 A153LUALAATIINGANTINGNAT 3(0-6-3)

(Research and Customer Behavior Analysis)

AyrdsAunau : Tl

(Prerequisite Course: None)

AnUfuRn1sideuasiiaszingAnssugnan UseinvvesnaugnAndivang nsiesen
HaduiifiavinasengAnssugnd nseUIunTIse MyuNULAzERNLUUAT B aN1INTIdE N3
wnuteyalguniiuazdayaniegi nMsleseideyaiarnsianisteyavuinivg nsuszudans
Foyamelusunsudniagunad nsdnausravesdoya warnsuszandlidoyalunisdndulania
5309 Glaamumﬁmvﬁi’lﬁNmLﬁamiaNLLNuqiﬁﬁl

The practice of research; and analyzing customer behavior; types of target customer
segments; analysis of factors influencing customer behavior; research process; planning and
designing research tools; primary and secondary data collection; data analysis and big data
management; analyzing data with a statistical software; data presentation; and data application

on business decision making, including a preparation of a report for business planning.

1132215 msdadelugsianisinadilval 3(0-6-3)

(Procurement Management in Modern Trade Business)

AvrisAaunauy : 1l

(Prerequisite Course: None)

‘E’Jﬂﬂg‘jﬁaL‘ﬁ'mﬁ’umzmumiu,a3‘3§m$ﬂ§ﬁ’mumi%’m%a MIUANIAILABINTVDIGNAT
N51932700589 MITAAUAUAIAIASILAYNITUSINIARIAUAN ﬂﬂiﬂ?ﬂ%?ﬂﬁ@ﬂﬂ’ﬁ%@ﬂ@ﬂﬁ’] NI
Lma'qrimaﬁmmzau ’ﬁm'ﬁﬁmﬁaﬂﬁma mma‘uqmLLaz‘tJ'isLﬁi&ﬂmmwwﬁmﬁmmuﬂizmumﬁﬂ%a
o msléimeluladansaummdugudeyalunssuiunsdsile ussnsdomsitieatostunszuaunis
139070

The practice of procurement process and practice methods; seeking customer needs;
conducting negotiations; products inventory and warehouse management; customer needs
assessment; the search for appropriate seller sources;, methods of seller selection; the product
quality control and evaluation in the procurement process; using information technology as a

database in the ordering process; and communications related to the procurement process.
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1132216  A15IANITUIANTTUNNTINAARING 3(0-6-3)

(Innovation Management in Digital Business)

Fyrdeduniou : il

(Prerequisite Course: None)

AnUfoinisdanisuinnssy metiessdduunyszinnveauinngsy wiasiuuas
nsvvIumsadiuinnssy maleszinsnddumadyyiiiensiamiwarnisdnnisuinnssy ns
oiusensdiAnviisaiumsivasuammanaliladuaznsdnnisuinnssy saonsunsivuana
gnsdmuNsunsnszaneuinnssufiaenndeaiunginssuiuslaa

The practice of innovation management; the classification analysis of types of
innovations; the sources and process of innovation creation; the analysis of intellectual
property for development and management of innovations; discussion on case studies related
to technological change and innovation management; and determination of strategies for

distribution of innovations that are in trend with consumer behaviors.

1132217 msilugusznaunismnegsia 3(3-0-6)

(Entrepreneurship for Business)

AyrdeAunay : laidl

(Prerequisite Course: None)

mmwmmazﬂizLﬂmawgﬂizﬂaumﬂuqiﬁa WUIAALAZLUINIUATUATAAR N1IY
A1 msvheuduiiudaanuainvane nveuarnszuaunsastusidam wnnsaieasse
uinnssufisnsgdulsyansamlunisnisdiiugsia mﬁyﬁmmiﬁ”ﬁmmsmmﬂ NSHAR YAAINS
N334 wagmalulagansauna nasnaun1simugInatrluasianislniannnsieserienues
IaﬂﬂawﬂﬂqiﬁaﬁaamﬂﬁaﬁummLU?EJULL‘LJ@QGUEN?{m’JzLL’mﬁam

Meaning and types of entrepreneurship in business; concepts and approaches of
enhancing leadership attitude; diversified teamwork; skills and processes of problem solving;
approaches for creating innovations to upgrade the efficiency of business operation; functional
integrations of marketing, production, personnel, finance, and information technology; and
development of new businesses and ventures from the analysis to identify business

opportunities consistent with the changing environment.
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1132161  n1sRnUHURMUAIUNITIANITTININTANEaleTnd 1 3(0-40-0)
(Word-based Learning in Modern Trade Business Management 1)
y1UsAunau : Ll
(Prerequisite Course: None)
AnuFuRnsiunsianisssianmsmarislmisgradussuuluaniudsznounisinis

anturivun Tasidomemsiiniivszneulusensufoinudluind dmsussduimda

TuseAugaaegdansununuiodvregdnn1siuiiiAsrfuansgiussuuuaunm nszaiouas

UImaidmiang uimsminensgunsal MsuTmsInNITIIUNITRY MsUImssuls e N3

ATIVERULALILATIEYNAATLOUTIU NMIaY Faduladen namdydann wilvdymiegis

a¥1sas3A munszuunsaiisuinngsy agldnsguavesasiinluaniuuszneunsuazyaainsi

Aes Ussidiunanisufion annatlunsfinufifinu wadssdiunsufoRnulaeivinam wae

MsUszgndddiSeuinmsufoRlugnsimihlassnuuinnssugsianmsiadislu
Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a supervisor or a

store assistant manager level. Trainings related to store quality standard operating practice,

distribution and goal management, equipment resource management, financial management,
profit and loss management, auditing and analyzing store performance, planning and proactive
decision making, handling problem, creative problem solving according to innovation process.

Under the supervision of store mentor and trainer. Performance assessment based on a length

of training, assessment by store mentor and the application of work-based learning in the

development of an innovation project.
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1132162  n1sRnUHURMUAIUNITIANISTINANIsAEleTnd 2 3(0-40-0)
(Word-based Learning in Modern Trade Business Management 2)
AyrdsAunau : 14l
(Prerequisite Course: None)
AnuFuRnsiunsianisssianmsmarislmisgradussuuluaniudsznounisinis

anturivun Tneidomemsiinufifivssneulufmensufdinuludud dmsussduimda

Tussdugdegdnnsununvied@ieddansuiinertunsiduiusneuns tassuaunsaely

uAtly wamansadsassAuinnssuiionsefuuseavsnmlunisnisddugsie msusmsdnnis

AuA1mumean Store Assortment US115aUALATINTT OA (Ordering Assortment) anglanisaua

GU'eNﬂgﬂﬂluamuﬂsmaummmqﬂmﬂi'ﬁlﬁy&m Uszdiunan1sufuaeu annatlunsilinufifiau

waUszdiumsUURmulaeimieu waznsussgnddsiiiouiannsuioalugmsdamilasenu

winnssugshansmadelu
Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a supervisor or a

store assistant manager level. Trainings related to entrepreneurship, problem solving

procedure, creativity and innovation for effective business management, store assortment,
and ordering assortment. Under the supervision of store mentor and trainer. Performance
assessment based on a length of training, assessment by store mentor and the application of

work-based learning in the development of an innovation project.
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1132263 n1sEnUHURMUAIUNITIANISTIRANISAEde T 3 3(0-40-0)
(Word-based Learning in Modern Trade Business Management 3)
vUsAunau : 1l
(Prerequisite Course: None)
AnuFuRnsiunsianisssianmsmarislmisgradussuuluaniudsznounisinis

andutmua lnewdemuesnsfinuftRvszneuludensuftiau dmsunmsuimsdanisiiud

Srnunmeavluiufienusuinveu dmsussiumuaimthnuiieurnsssuimtuunse

Snwmsgaamsiuiiieasunsmsiaaeuniugy uf (Audit) MsuImsdansumsgIussuuiy

ARINTIN N1581UTIBU All Report guanIuANENaskaz T4 NMSUTMTIANISNUNTNEINS

yaran1elui nMsdansdeyavesntdnau unumeasin nsaeunuliegigndes saudnsiis

Bou umanauimenuiesesaiaue melinisquavesasiinluaniuuszneunisuasynaingi

Aes Ussidiunanisufoian annatlunsfinufifinu sadssdiunsufoRnulaeivinam wae

mMaUszgnddieusanmsufoRlugnmsinilassnuuinnssugsianmsmasielyl
Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for multiple store
management within responsible area. For a supervisor or equivalent position and a store
management. Training related to controlling and auditing, maintaining store quality standard
operating practice, reading and controling document and memo, store human resource
management, store data management, mentor duty. Including eagerness to learn.
Performance assessment based on a length of training, assessment by store mentor and the

application of work-based learning in the development of an innovation project.
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1132264 msEnUfURUAIUN1TIANTSgIAINIsAasieTn 4 3(0-40-0)
(Word-based Learning in Modern Trade Business Management 4)
vUsAunau : 1l
(Prerequisite Course: None)
AnufuAnssnunsianisgsianisiadislnliognadussuuluanuusznaunsinig

anturinun laeidemuesnisiinufofusenouludenisufdinu dusussdusumistniing

Weuwingdansusun Snwnsgaanisiiu faeddanmsieiinteiifertun sussduaniunisal

unliugshaldegnaduszuy Mausunagndnnigsia Taefimsysannisesdanuieng q A5euanlu

manquiuararnnsinufiRonutauaddaetu dedavinlassuiliAendostu New Business

Model TugsRanisdasieln aeldnsquaves e1ansdfivsnu agilnluaauuszneunis uas

uﬂmﬂsﬁl,??m Usziliuran1suimnu annalunsinufirnu nadsediunsujianulagiimei

97 HANTNARBUANNINATFIUDITN uaznTUsEYNAAsHISsuFanmUfTRlUGNsTavinlAsaay

winnssugshansmadelv
Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a supervisor, acting
store manager, training store manager. Training related to a systematic assessment of business
trend, planning business strategy. Integrating knowledge and theory from work-based practice
for new retail business model project. Under the supervision of store mentor and trainer.
Performance assessment based on a length of training, assessment by store mentor and the

application of work-based learning in the development of an innovation project.

2.3) nguivLaen
2.3.1) Module: Sales & Service
1103301  WATANITVILLASNALNSNITATINAD DY 3(0-6-3)

(Selling Techniques and Negotiation Strategies)

AdeAunau : 14l

(Prerequisite Course: None)

AnUURnIAuNsHRILINYekasAlANITY ﬂ’]i?]ﬂLVlﬂﬁﬁﬂﬁi‘U’]EJ‘l]zugﬂﬁ’lﬁJﬂﬁigd
AMomduAunardtn Maesdesemiegiie madansdeldudosgnAegaiudnns ns
Nausuiuanagnslunsiasadeses Msuimsianisanudssuaznadnslifissrasdainnisg
19531919509 NMTeAUTIERRAUNSEWMATIANTITUIEINNTNANY RnUUansidmatianisviguazna
gNEN1THITVINOTDINWAN TN TR
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Practicum on development of skills and techniques of sales; the practice of high-
level sales techniques by asking with probing and leading questions; business negotiations;
the management of customer’s conflicting arguments with the use of sound principles; the
planning for determination of negotiation strategies; the management of risks and undesirable
results from negotiations; discussion of learned sales technique lessons from case studies; and
the practicum on using sales techniques and negotiation strategies in simulations.

1103302  n1svrelugsnveeulal 3(0-6-3)

(Selling for Online Business)

AyrtsAunay : laid

(Prerequisite Course: None)

FTMuIN15ve9g3NaN15vIe Hnufdinisuelugsiandianiunisedusiensadny
Aeafunsuelugsianiseeulal suuuunginssuduilnagaddsia Wamnnsuenaznagnsuuy
nanureanseenlatiluseulad msademnudsiivlaniunseenuuuidunisiiunsuegnaiay
ysanmsitungAnssuludinusgdniuvesgna nsuszgndldinalulagfdviaadvayunisuely
gefveaulay Nufsmsinsgidoyavarnuaedifieuiminsnelugsiaseulat

The evolution of the sales business; practice selling in digital enterprises thru case
studies on online company sales; consumer behavior patterns in the digital era; develop an
offline-to-online integrated sales and strategy; impressing customers by building a customer
journey and incorporating it into their daily activities; the application of digital technologies to
support sales in online businesses; including multidimensional data analysis to manage sales

in online businesses.

1103303  MIIANIIAMUANRUSUaTUSTAUNalgNAN 3(3-0-6)
(Customer Relationship and Customer Experience Management)
AyrdeAunay : laid
(Prerequisite Course: None)

WA U] waEnanNn1INIsIANISANFUTUS LAz UTYaUNITalvegnaAl Tenuuas
99AUTENEUYRIUTETAUNTAINAMALANUFURUSHONAYNTDIANT N1TINUNUKAEANTUNIIAY
Fumpumsfansuszaumsnigndn matiasginagnsmndsdunanisnaiauin1sdiun1sinns
Usaun15aignA1anNnsalfing) N1sYIUINITAUNITUTIMSNUAIUANGY YesesAns tngldinalulad
fIva maamumﬁmmzﬁ%%aLLazaaﬂLLU‘UMﬁ@Namﬁmﬂ’]iﬂizaumiiﬁ@ﬂﬁﬂ

Concepts, theories, principles of customer relationship and customer experience
management; definition and components of customer experience and customer relationship
to corporate strategies; planning and operation based on customer experience management
steps; analysis of competitive strategies of marketing; provision of services in customer
experience management from case studies; integration and management of various aspects
of the organization by using digital technology; and analysis of data and designing the

evaluation of customer experience management.
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2.3.2) Module: Digital & Innovation

C%

1103311  nagnsn1sduindougsiaghana 3(3-0-6)

(Business Driven Digital Strategy)

AyrteAunay : laid

(Prerequisite Course: None)

mnAnnsTulAdeugsAagAaia n1siinTinsedianniznsiasunlawesssia unum
vounaluladfdviatugsie mswdsuulamemginssuguilnagnatnidsia nisudadunisgsnalu
yARdTa MndlvdBiannsedind nsmaiaddvia nsUszgnalddeyavunsivg msmeluladiiieados
AUNI5EU mmﬁ’mwLLazLLmIﬁmaﬂﬁqiﬁﬂuamﬂm mwamwuma&mé%aqiﬁﬁ] way ULUUSINY
anindn Wiaenadestuanngnisidsuulasuasneuiufuanudesnisvewainlugadiva was
nIalAny

Concept of driving business to digital; Practice in analyzing the changing of
business; The role of digital technology in business; The changing in consumer behavior
towards the digital market; Business competition in the digital age ; Electronic commerce (E-
commerce); Digital marketing; Big data applications ; Technology related to finance; The
challenges and trends of future business; The designing of business strategy and start-up
business model which can be respond to the market demands in the digital era and case

studies.

1103312 m3savidenanadmiugsianisinadelnal 3(0-6-3)

(Digital Media Creation for Modern Trade Business)

AGeAunau : laidl

(Prerequisite Course: None)

AnufuRnnsaiedonviaanniatesiionisy Ussinnvesdenasia msldnuAnaiisassd
uazinaiansaindoddvia Sviniude mamounsdediva ngrneiiediuavansuasningaunis
Joyaun A3ussunazasseussalunslddedinusaulatl wasnsdidinw

Practicum on digital media creation from various tools; types of digital media; the
use of creative thinking and digital media creation techniques; media literacy; digital media
dissemination; copyright and intellectual property laws; and ethics and codes of ethics for the

use of online social media; and case studies.
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1103313 AnuARaINETIALNaNsIANITuIANTsINIegsia 3(0-6-3)

(Creative Thinking for Innovation Management in Business)

AyrtsAunay : laid

(Prerequisite Course: None)

RAnujuRn1sAauaziinwesituuinnsed waswassa n1sAndsesnuuusgiadussuy
AnwiAnudesnisvasngudvang nsteulymvesnguidmane n1sesnwuudsnisuitam n1s
WamnduLUUALALazUI M aLfloaussaNdeanisvesnguitnie nMsmegeUduduazuin 139
fiautu saufamslinaluladlunmilauonanunnufnadisassiguuuu it

Practicum on of creative thinking and innovative skills; thinking on systematic
design; the study of the needs of the target groups; defining the problems of the target groups;
designing problem solving methods; development of prototypes of merchandise and services
to meet the needs of target groups; testing the developed merchandise and services; and
using technology for presentation of new models of innovative products based on creative

thinking in business.

2.3.3) Module: Store Management
1103321  N15UTAITEUATRE1TDDTN 3(0-6-3)

(Professional Management of Stores)

AyrdsAaunau : 1l

(Prerequisite Course: None)

ANUHUANISIANISI AT UTMIIANTFUAALNITUSNIT NTRDNLUURITIY
msldiui mamnussiudilifquntenm medemsaeludud nagnsmsreoewlaiuareoulat
nsindsduanuueslaluazesulald nmsfamunanisadusnumudwnyg nmstesiulazinle
Tumnuae31uA MIAUANAUAANINTTUAIPULINTZIUTTLAIAUAIN Lagn1TIAILUUTIRDITIUAY
AULUY

Practicum on quality store management; product and service management; store
layout design; store decoration to be aesthetically pleasing;, the use of space in store;
communications within the store; offline and online selling strategies; offline and online delivery
of merchandise; the follow-up of work performance results based on the set targets; the
prevention and solving of the store’s problems; the control and taking care of the store’s condition

according to the quality store standards; and the creation of the prototype model of the store.
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1103322  N15AANTISYBININITAAIALAZNITNTLANYRUAN 3(3-0-6)

(Marketing and Merchandise Distribution channel Management)

AvrdsAunauy : 1l

(Prerequisite Course: None)

WWIAA M9 WAEVANNIINITIANITYDINNNITAGIAUALNITNTLAUAUAT AN1NLINGOU
YOIBIWMNINTAAIN LATIESIIWDINNINTAAIN Teiuvestomnsnszaedud Jodefiddndna
HONSAUATEAUTEINIINISNSTANEALA Weu1en1saaIafilnen1sinn1s9eamnenIsnaInwaznig
N3¥ABAUAT NAYNSYBININITTANITYININITNAALALNITNTEINWAUAT N1T0DNLUVYDINTA
NNIRAIALAZNITNTEAYFUA LLaﬁﬂiﬂjﬁﬂwﬁﬁjaﬂ%’]ﬂmimﬁ’]mm%ﬂ’ﬁﬂi%mﬂauﬁﬁLLUUQEﬁQﬁﬂﬂIM&J

Concepts, theories, and principles of marketing and merchandise distribution channel
management; the environment of marketing and merchandise channel; structure of marketing
channel; the level of merchandise distribution channel; the level of distribution channels; factors
influencing the determination of the merchandise distribution level; strategies of marketing and
merchandise distribution channel management; designing of marketing and distribution channels;

and case studies of modern business marketing and distribution channels.

1103323 msudmshuiinazaietiewusiing 3(0-6-3)

(Commercial Space and Allies Networks Management)

AyrdsAaunau : 1l

(Prerequisite Course: None)

?Jmlg’jﬁﬁmsmsu%maﬁuﬁmﬂ NIALERUNENFIY NMIAUANFUAIAIATY N13ATUAN
YAAINT NMSUTMITANAT N153ATIeEen1y 11nsgrunsujifauluimiasnssuiunsuifau
Tus Bevauuazadanesgulilussuu msadaniedienusiingsiasiuivesing nagnsnis
a%’wmmléfm%EJU‘meiLLGziﬁuﬁmﬁafjt,lﬂiﬂummﬂ LazNAaeRnNITUSINsHUTELazIASaYe
WUSHNT

Practicum on commercial space management; storefront operations; inventory
and warehouse management; personnel control; customer management; analysis of total
amount of sales; in-store operating standards and in-store work processes; the systematic
method of control and creation of standards; the creation of networks of business allies with
other organizations; strategies to create a competitive advantage over competitors in the
market; and experimenting with the practice of commercial space and allies networks

management.
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2.3.4) Module: Strategy & Entrepreneurship
1103331  MM59AN30E19EUTENBUNIEMTUSIND 3(0-6-3)

(Entrepreneurial Management for Business)

AyrdsAunau : Tl

(Prerequisite Course: None)

AnufuRiRefunsinnisedisuszneuns mnuminolazveuIUAYeINTIANTTENS
Jusenaun1s audgyvesntsiluduszneunisreuinnssy sadnisuinnssy Tausssuniadu
fusznaunsluesdng nsalfnuifeafunsdanisedieduse nounislumsgsia mswanesdnns
AUsznaunis nagnsmadudusznounis nsivunideviend siusie wasdivuneg n1s3nsnginig
wUetuNeTugRaINTTL NMTTAYIIUNUTIAY WHUAMTUNULATLAURNEY AABAIUNITINNITAIIY
Sudlefugildulmdslugsnia

Practicum on entrepreneurial management; definiton and scope of
entrepreneurial management; the importance of entrepreneurship on innovations; innovative
organizations; entrepreneurial culture in organization; case studies of entrepreneurial
management in business; development of entrepreneurial organizations; strategies of
entrepreneurship; the determination of vision, mission and goals; analysis of competition in
related industries; preparation of business plans, operational plans and contingency plans; and

management of collaboration among stakeholders.

1103332 n1sdamadenagnsvnsgnafdedy 3(0-6-3)

(Sustainable Business Strategic Management)

IydeAunau : 14l

(Prerequisite Course: None)

AnuFiRiAstunsinnisidenagns wunAnuazddguesnisdanaidanagndnisgina
N153ATIEanIuNIsAIn1egsAvnlensa@nyinieg nsussiduanulaSeulunisudsdures
gravnssuiAeades maddugsialiaenndesiuloniauarguassn M13aUNLUNALNSUAYANT
Avuausuddunuveegsia mainagnslugnsujiReeiiussansam fadanssousd
IUssulumsutstu uasiineliAnaudsduresssia aadns wagyuw

Practicum on strategic management; concepts and importance of business
strategic management; analysis of business situations from various case studies; assessment of
competitive advantages in related industries; business operations in accordance with

opportunities and threats; strategic planning and operational planning for business units; and
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implementation of strategies towards the efficient operation that creates advantages in the

competition and creates sustainability in business, organization and community.

1103333 N159ANTIINLUAAIND T 3(3-0-6)

(Business Management in ASEAN Market)

AyrtsAunay : laid

(Prerequisite Course: None)

mnAnLagnguiiifedesiunsuseneugsia msfnwaniniedeniiinasonisvi
33N SﬁamaaLLazmmﬁmﬁamﬂqiﬁﬂummmmL%EJuLLaszswmﬁLﬁsnsﬁm ﬂ{]MNWSLLaS%UG]E]umi
Usznounsgsna nagnsgsnasevinalsema gstansmiluszauanudnie maianngsiauaznan
nsan1slggUunIularYeInen1sIndIvtle MIUSMImMIneInsuLed aaenIuwwIldulasAIuv
medmiumsUsznougsianmsmalislllunainendouazussmaiiAeades

Concepts and theories of business operations; A study of the environment
influencing business operation; agreement and business corporate collaboration in the ASEAN
market and adjacent countries; laws and business procedures; International business strategy
thru successful case studies; the development of business and market; supply chain
management and distribution channels; human resource management; as well as trends and
challenge for engaging in modern trade management activities in the ASEAN market and

related countries.

2.3.5) Module: Modern Trade Business Trend
1103341  n1sdan1sgsnvemnsadie v 3(3-0-6)

(Modern Food Business Management)

GeAunay : laidl

(Prerequisite Course: None)

MANNTHAENIEUIUNTIANISTIN I sasielva sUuuuvesssivemsarielvi n1s
AATILAENMKINFBUNINTNA Teyveansvingsiaomsadeln auidssuaglenia Juluu
nsuslarmsvesaugald NMTIATILNINAT NALNSNINTITNAIN WRlTLYeIgINIeImMITAINeFn
suislagiuvadlnauasuuiliduvesgsivemnsadelvdlusuian

Principles and processes of modern food business management in a new modern
food business model; the analysis of the marketing environment; problems, risk and
opportunities of modern food business; types of model food conceptions; customer analysis;
marketing strategy; food business trends in Thailand from the past to the present, as well as

future of modern food industry trends.
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1103342  N1IANITIINAGUAINLALLATUING 3(3-0-6)

(Health and Nutrition Business Management)

AyrtsAunay : laid

(Prerequisite Course: None)

MIUIMIHARA sl odaas auA ezl o1vnsuazaAIslaTuINsLile
NITALAFUNIN 201NLAYUINTT FEUUAMNMLALANNUABANEYBI811NT mi?jmﬁmammiﬁm%’wﬁ
Usgnaufiamsuasduiannmis uasngraneiiiisides

Product management to promote health and nutrition; food and nutrition values
for health care; nutrition labels; quality system and food safety; food sanitation for food

entrepreneurs and food handlers; and related laws.

1103343 A3IANITTINVGUNINUALAILIY 3(3-0-6)

(Health and Wellness Business Management)

AUsAunau : laidl

(Prerequisite Course: None)

m'mil,ﬁyméfuﬁmmLLazanqulm VYA I35 INFoUT HEAAMILETURINT 13Y
d1919 wagnsidenlden miﬂguwmmaLﬁaﬂﬁumi@uaﬁmﬁm Iﬂszjmmit,ﬁami@uaqmmw N9
UINSIANTT LmﬁﬂmimaLLazm'i‘lﬁmim5mﬁmﬁﬁqsumwﬁﬁsm81u§1uLﬁaqmﬂﬁwLLﬁz%ﬁuazﬂﬁﬂ%a

Fundamental knowledge on medicines and herbs, medical products, vitamins,
minerals, supplementary food products, cosmetic medicines, and medicine selection;
preliminary first aid; skin care; nutrition for healthcare; and the administration and
management, sales techniques, and provision of services concerning healthcare products in

healthcare stores and convenience stores.

1103344  WiadaidanassnIun1sIANIsgsnaNIsAae T 3(3-0-6)
(Selected Topics in Modern Trade Business Management)
ydeduniou : 1l
(Prerequisite Course: None)
mMsineinsddnumsdnnisgsianisinaliolmiviseuaiUssmaidulsaifu

o

dfgluaniunisaldagiu nsimseilentawazguassnvesgsia wuildugsianisaiadelninsly

31



susuueenlatduazesulad AnAndiasierinisidsusdasuuifnlaoiinalulagfd viaunldlunis
Augsia lnednauelusuuuuneny naenaunsitauaruYemnenisaeasiviuady

Analysis of case studies on commercial business management both in Thailand
and foreign countries that are important issues in the current situations; analysis of business
opportunities and obstacles; trends of both offline and online modern commercial businesses;
practicing analytical thinking on transformation of concepts with the application of digital
technology in business operation with the presentation in the form of reports; and the

presentation via up-to-date communication channels.
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