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1.1) viunsnanuwalvasiladu (PIM)
1010101 awlnewilenisdaaslugandiia 3(3-0-6)

(Thai for Digital Communication)

AvrdsAunauy : 1l

(Prerequisite Course: None)

mMsdeasieniw wsemlunsieans ndnnsuazsUuunsiiauesswaiiassd
mi’imiwﬁﬁ%’umi nsAnsulszduainnisitaarniseu nsmsenlasados e wavnns
Fadruteyaiiiensyn n1seenuuuLazdavidetiiaue finwrlunmiiauersnslddudes areem
Awa uazyadnam Msinnsia3os meyeltuiin Msiesanseses MseAUe waznslALds
LARAYVIANG RBAIUNITREULDAN NTEUITILIY mMsdeuiionsieasednedifas

Language communication; communication etiquettes; creative presentation
theory and patterns; message receiver analysis; the practice of capturing the main idea from
listening, and speaking; speech layout, content preparation, and speech sequencing; designing
and producing the media; presentation skills, intonation, eye-contact, verbal message, and
personality; the practice of storytelling, persuasive skills, negotiation skills, debating, and

expressing opinions; writing summary, report writing, writing for artistic communication.

1010102 USveurdanitaniianisdanig 3(3-0-6)

(Philosophy of Panyapiwat for Management)

AvrisAaunauy : 1l

(Prerequisite Course: None)

LWIARYBINYNINGIREUNDIANTTIN AL JULUUNTI BRI AIUANSRNUSEAUN50laS
(Work-based Education) $ndnuaitlyqnafaifienisadraindanislimsewdu Andy vhoudy
WuTwusTTe wagsnaAugnaed 9385550lUNITYINNNLAZANNTURAYO UABALLBILAE HaAY
JansssuesAnsuaznsiuimlvaenadesiuimusssuiiuandns msfldusmuazanuynivuse
93ANT NMITHUMATAILEN N AABATUNNTINLHULAENTATNAUATINBE19TAINEY

Conceptual definition of the corporate university, Work-based Education, and the
Panyapiwat identity. Development of a well-rounded executive with a sense of responsibility
for oneself and society. Defining organizational engagement; leadership; supports. Planning for
a successful work-life balance.



1010103  adiaraasiien1siinmsiuaziadula 3(3-0-6)

(Mathematics for Analysis and Decision Making)

AvrsAunau : 1l

(Prerequisite Course: None)

wnAndsndaraniuaradn ndnnisuarisnisnadamaniiiuldnmneu way
wadanmsUszgndlFludinseiniu erumensuastuneuresnszuiunsAndiiingest inalanis
Anaula N15ARININYNSANGNIING NTEUIUMIIIMANG N1TIATIRIAANNURUNISUTENUDNTN
Tuswan masnaumMAeTzideyalumsiadulafionftam

Mathematical and statistical concepts; mathematical principles and methods
applying for answers and techniques of applying in daily life; definition and process of
analytical thinking; decision- making techniques; critical thinking; logical thinking; reasoning
process; break-even analysis for future career; and data analysis for decision-making and
problem-solving.

1010104 JawaLliasfIna 3(3-0-6)

(Digital Citizenship)

AvrUsAunau : laidl

(Prerequisite Course: None)

Wusmadloadauazuunliumaluladfidva Jyauseivg (Artificial Intelligence : Al)
TuFndsedriu msududoyaseulatnsimiiude nsiiutiivaey (Fake News) nsldimalulad
Afasgmannvansuazainiassd nisliiasesloutstudoyauasyinusmiuiduuuuesulal ns
THuounaiatulunsyieu msudndefivauaznisidonldesnsdiansungn nsldiedesteutstiu
foya msauvuLazviuswiugBuluueaulay ngnneginssuseulal avdvduasmnunsywiin
fednSUuuuingg nshwianulaeasivvesteyavulanseulal aaensunisiianuiludssenaly
WensuftRnlussdnsgalul

Netizenship; trends of digital technology; artificial Intelligence in daily life; online
searching; media literacy; recognizing fake news; using digital technology creatively and
diversely; data-sharing tools and online co-working; using applications for working; digital media
creation and using sensibly; online conversation and co-working; electronic transactions act;
copyright and rights awareness; cyber security; and knowledge application to operate in new

organizations.



1.2) “NINANEATILAITIN
1.2.1) ngunwLiNensaoans

1021111 awiudImusssulne 3(3-0-6)

(Thai Language and Culture)

FvrUsAunau : laidl

(Prerequisite Course: None)

NSANYINATANINI I TAUSTINAILUT UNTRIFIAN LYY N19ILATIZRENENaVES
Fipuiifienien uazdvinavesniwdifinednn anuduiusseninnwiuTaussalusedudsey
UTENOUME SEAUATOUATY TeAUBIANT S¥AUUTEIA wagsyaAuaIna

A study of linguistic and cultural dynamics in the context of Thai society, an
analysis of the influence of society on the language, and the influence of language on society.
The relationship between language and culture at the social level consisting of family,

organizational, national, and international levels.

1021112 mwinglugiuzarerinauszne 3(3-0-6)
(Thai as a Foreign Language)
AvrdsAunau : 1l
(Prerequisite Course: None)
wanmsuaziinvinwemsaununawilnelu@inuse1iu msifiayuasdnet nseenides
Tigneiaa n1slden waziSouisesUssloadioniseansidnauiiussansan
Principles and practice of Thai language conversation skill in daily life; vocabulary
enhancement; correct pronunciation; word usage; and creating sentences for clear and effective

communication.

1021113 wdnAEIazMTinIE ng 3(3-0-6)

(Language Structure and Usage Thai)

AyrUsAunau : laidl

(Prerequisite Course: None)

lassafanwive lassadimesaluniwlne msldilasainguaiwazyselen n1s
Msgaua msldnwinelvignieswuaniugwazaniunisel Jevmslidnwinelutagdu Jwnsen
nsldn1w naenaumsAnwwumanlaliuusuasnisidnuningligndesmudnuazatwlng

Thai language structure; syllable structure in Thai language; use of words; structure
of phrases and sentences; use of word levels; correct use of Thai language in accordance with
statuses and situations; problems of current Thai language usage; analysis of language usage;

study of guidelines for correction and improvement of the use of Thai language.



1021114  assrusanidesn1vilng 3(3-0-6)

(Thai Oral Reading)

AyrdeAunay : Tl

(Prerequisite Course: None)

peAUsENeULaEndnnITeusanidss ofeneiildlunseenides nstlnufiAniseanides
Tandestaian nmsilnufoinslididedimneantuaumnevosdiluuiunsie fdsuasonis
deansliiAnuszansua

Components and principles of oral reading; speech organs; practicing correct and clear
pronunciation; and practicing the use of sounds appropriate with word meanings in various contexts
for effective communication.

1021115  3nlne gideyyrlne uaziausssulne 3(3-0-6)

(Thai Way of Life, Wisdom, and Culture)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

3833nlne gidganlveananudn ai arude gadadiuiulng uazusannig
Tausssukuueneg nsussandanuimnudilagilaaninesas Tausssulnelunsdnliviinuay
M3UsznaueTneglnuaunudnse

Thai way of life and Thai wisdom derived from ideas, mottos, beliefs, Thai proverbs
and various cultural heritages; the application of obtained knowledge and understanding of

Thai wisdom and culture for successful and happy living and careers.

1021121  aedengeludindszaniu 2(1-2-3)

(English in Daily Life)

AyrdsAaunau : 1l

(Prerequisite Course: None)

A wagduauiifadestunsmsadin lassadalsglennndnguiienisaunu
TuinUsediu nmalsuiessnlnds nsuenaUszaunsalvemues N5 1ueendeIsydua
23 wazUszlon naensunsilaiiedularmuanunaunusudediviuade

Vocabulary and idioms related to daily life; the structure of English sentences for
everyday conversations; writing about things surrounding oneself; talking about one’s own
experience; reading aloud at word, phrase and sentence levels; and listening comprehension

using conversations in modern media.



1021122  awdengululanddelna 2(1-2-3)

(English in Modern World)

AyrteAunay : laid

(Prerequisite Course: None)

NINAUIALTIAUEN 1IN Y WIUTINYENITIE AITNA N1T8T1U LAZNITTEY NITUARS
AUARTIY NNSHBUAIANY NISFHEUNAUNLT Adne Ay Tassadamnanwiientsdeans nis
ponidsseggnios mayansaunluiiaussdr fuilonuiuaionagiudemsnsofluanisswi
21 NMsnsentndainusssiana

Developing leamers' English language competency focusing on listening, speaking,
reading, and writing skills. Improving learners' communication skills in up-to-date settings where
cultural differences are concerned; asking and answering questions, making conversations, having
discussions. Vocabulary and phrases used in conversations, correct pronunciation, and grammatical

sentence structures for any particular situation.

1021223 mmé’anqmﬁ'aqiﬁaLtazmiv‘l"mu 2(1-2-3)

(English for Business and Work)

AvrdsAunau : 1l

(Prerequisite Course: None)

Mfmst dunu uarlassairsnmndanguitisddesfusuei®n msysannismsits ns
yn 15974 ez dsunusanguluauendn msuszgndlinsanguluuiuniivainvanese
Aulean 1A efiviuas nsagUuaL nsuanivdsuanudauiu mslvideyast1agnies nsld
awdanguileuduiuslunisviienu saemausnsewlunisindensgine

Vocabulary, idioms and English language structures related to careers; integration
of English listening, speaking, reading and writing in careers; application of English language in
various contexts by oneself via modern media; summarization and conclusion; exchanges of
opinions; giving correct information; using English language for interaction at work; and etiquette in

the use of English language for business transaction.



1021224 mensengesienisiauagasneassa 2(1-2-3)

(English for Creative Presentation)

ydeAunau : 14l

(Prerequisite Course: None)

mdwe duan warlassadialsglonnundinguiiAsidostunisiiaue fuav ns
wazusunsl msldfauntwnareFaunwilunisiiaus Mslinseideniudngquiimeunslulan
poulayl MsuansmuAniiu nMrsukukaznadslunsttaus nslssdduiden funaunis
thiaue nMsUszifiunmsiiiausvesnueuazlau naonsunsUszyndlidvoyauazdeliimnsaniy
sULUUMTAUB 9T 19aTSA

Vocabulary, idioms and English sentence structure concerning presentation; numbers;
graphs and charts; the use of verbal and nonverbal languages for presentation; analysis of online
English media; expressing opinions; presentation planning and strategies; sequencing of
presentation contents; steps of giving a presentation; evaluation of one’s own presentation and
others’ presentations; and the application of information and media appropriate with the patterns

of business presentation via modern media.

1021225 n1WIBINVYTING 2(1-2-3)

(Business English)

AvrUsAunau : laidl

(Prerequisite Course: None)

nsls nswe M3enu waznsilBunwsInguitensiSsud i Tausssn Saun1w
uazataunm dmdunisindegsiveiiussdning Jymnsdeansmaiamssuaziumens
ufily msdiesesinsdlAnunluuIunvesmsansessfaluaniunsaiiivannuans

Listening, speaking, reading and writing English for multicultural learning; verbal and

nonverbal languages for making business communication efficiently; problem solving in inter-
cultural communication; analyzing case studies in the context of business communications in

different situations.



1021226 mEsangueiude 2(1-2-3)

(English through the Media)

AvrsAunau : 1l

(Prerequisite Course: None)

Admd dnu waglassaienwndnge Afeardesiudnuazteyaludomanu nsys
UIN15N5TE ATNA A58 LLazmiL%Buﬂﬁwﬁﬁﬂﬂqwaﬂﬂ%aﬂizme;m 9 N3AAIY NTATUAIIY
MANTEimETINve LAy TeyaT s maenauMTuaRALAMTuIABITUMRNsaiddy Ty
HaqtuiiAnduilan

Vocabulary, idioms, and English language structure related to news and information in
the mass media; integration of listening, speaking, reading, and writing of English through the media;
interpretation; summarization; analysis of news and information sources; giving opinions about

current significant world events.

1021227  awdangusienisasiasuazduntual 2(1-2-3)

(English for Job Application and Interviews)

AyrteAunay : laid

(Prerequisite Course: None)

Mdnyt g1 waelassadeanudingy Miertestuendn mirdianuiuiinveues
AIWNLY kagn13adAsY Auansatuniseendeslagndes n1swseudinaznisiasy
yadnamiiensdunivalay msdrassnisdunivalen nseulsemasuainseu msideu
nmnedidnnseindiieasinsnu madeulsyifge sudanaiansnsenuuurlesuguuuusi 4

Vocabulary, idioms, and English language structure conceming careers, duty and
responsibility of each work position, and job application; ability to pronounce correctly; preparation
and personality enhancement for a job application; mock interview; reading of job announcements;
writing of electronic job application letters; writing of resume; and techniques to complete

application forms.



1021328  A1WIDNYEIMNTUNITEBUIANINTFIY 2(1-2-3)

(English for Standardize Tests)

AyrteAunay : laid

(Prerequisite Course: None)

aUsEasAveINIsaouInsgIuluguluuineg  TassainadedeuinuinsgIun1esangy
warlassadnisiana wedansdnnisian 3insuastemansaiasaeu Wawnuenisiladie
Fulamnudidy msitafedulamiuegisaziden mswafiedeasludinusedriunaznaiiionny
nmssuitedulamudidy nadaniseudy madsuussens aseuaguatdny wazleinsal
mwsanguiusngludeaeuinunsgiuniwsangy Anduinuzaiwidinquainnisindedey n
M?WﬁiWULLUU‘\ﬁa@ﬂ

Acknowledgment of different purposes of Standardized Tests in the market; General
structure of standardized tests and their assessments. Time management; application channels.
Development of English skills; listening for the main idea, listening for details, speaking for everyday
use and discussion, reading comprehension skills, speed reading technique, writing for general
purpose. Vocabulary and language structures used in standardized tests. Practice English skills by

taking a simulation test.

1021231  awuludindszaniu 3(3-0-6)

(Chinese in Daily Life)

FvrtsAunau : laidl

(Prerequisite Course: None)

dmdnusiudu Adniuazusyloaiinuvesludinusesitu Aninwenisilalagnisyn
msuuztdadesfu nsvensiuaukasday nsuenTunal mMsveniians naenIunITious
YUUSTTULHIULAZ TAIUSTIUIU

Phonetics of Pinyin alphabet; common vocabulary and sentences in daily life; practice
of listening and speaking skills; preliminary self-introduction; telling numbers and numerals; telling

dates and time; giving directions; and learning about Chinese traditions and culture.



1021232  Aw1duiegsiauinis 3(3-0-6)

(Chinese for Service Business)

AyrteAunay : laid

(Prerequisite Course: None)

AwrinazUszlomfefiugsiauinig EnaumnamwiuiiiAeadestunisiaumtihi
nswuzti ARt Msteredudt nstiauelusiudu nsliusmssulnsdnsiuasnsthssity
mMsaunuilelvianutismdegnd Uszgndldniwdusaganiunisaldiass naenaunsiious
Faussadlumsanliugsiia

Vocabulary and sentences about Service Business, practicing Chinese conversation
related to counter work in shops; introduction of products; buying and selling products;
presentation for promotion of products; provision of telephone and payment services; conversation
for provision of helps to customers; application of Chinese language usage through simulations;

and learning of culture in business transaction.

1021233  awnduludrtineu 3(3-0-6)

(Chinese in Office Work)

AUsAunau : laidl

(Prerequisite Course: None)

guussTuLazTausssuIu Mdniwazuseloaieatudinmy sundsasning
AMUSURATEU MsHnaunuluaaIuNITalTIanesinge N1sinvIe NSENATYAlIU ASVANIY NS
yolufiuszayy nslaneuaumuyalnsdws

Chinese traditions and culture; Vocabulary and sentences about in office, titles, and
responsibility, practice of conversation in different role-play situations, greetings, job interviews, how

to leave work, how to speak in meetings, telephone conversations.

1021234 mm%’ul,ﬁan'ﬁ?iamsmaqiﬁa 3(3-0-6)

(Chinese for Business Communication)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

MdwinazUsgleaifoatunisasaimiegsfa mstaning nMsdaussyy msdaue
ANUAUALARDUN UM TRIUTITULASYUUSTTULHENTY AADAIUNITAUNUINIUADIUNITAII18DY
AUUTUNNTIND

Vocabulary and sentences about communication in the context of occupation Practice
conversations about business negotiations, making appointments, arrange meetings, presentations,

and trading etiquette with Chinese people.



1021241 e ndisuunludInuszaniu 3(3-0-6)
(Burmese in Daily Life)
AuUsAunou : laidl
(Prerequisite Course: None)
Tnseadrsuazndnlaonsal msilaaznisosnideesniwiiliounid osdy drdnsiuas
duuilflu@inuszdriu msaumn nmsvendiuiu fiavnazanaiu msueniuil naonuEws

(%

NugUANgITeeiunITTinnu
Grammatical structure and principles; basic listening and pronunciation of Burmese
language; vocabulary and sentences used in daily life; conversations in daily life; numbers, numerals

and money system,; telling about dates, months and years; and basic vocabulary concerning work.

1021242 mw%ﬁaumLﬁanﬂiﬁaaﬁiqiﬁa 3(3-0-6)

(Burmese for Business Communication)

AvrdsAunau : 1l

(Prerequisite Course: None)

MfmsinRTesfunisdeansgsio msaunnawilousniisdesiunisdeansgsio
Wy msvnausdudiuas nsliuinns nmsasuauAImdeIn1svesgnAi msiauslusludu n1s
WaswAui M3fudud saensumsinUfiRluanunisaisians

Business communication vocabulary; basic conversations in Burmese language
concerning business communication, such as presentation of goods, asking customers in order to
provide services to them; customers services; presentation for promotion of products; changing of

goods; and returning of goods. role-play situations.

10211251 anwnvuslutIndszaniu 3(3-0-6)

(Combodian in Daily Life)

AvrteAunau : Ll

(Prerequisite Course: None)

anuzLarlATIEATINABIINT §VINYT NTEONEBNNTYIUNT SNUTLATENUTID ANYLAE
sUUsEloafiugu finwgmsil ya ddmiuazdiuuililudinusesiiu msaunu msvensiuiu
Fuauiazanaiu msueniui paeauETIig LT As sty

Characteristics and structures of Cambodian, phonology, pronunciation, scripts and
orthography; elementary vocabulary and expressions; skills in listening, speaking, everyday-life topic
vocabulary, idioms, conversations, expressing numbering, and currency, telling dates, and
fundamental vocabulary related to work.

10



1021252 n'nenlfuml,ﬁams?iamiqiﬁﬂ 3(3-0-6)

(Cambodian for Business Commincation)

AyrsAunou : Ll

(Prerequisite Course: None)

MdnvifiAgItesfunsdoansgsia nmstdiauedudn nslifuins msasuaiuam
FoansuesgnAn mstauslusluty madsududn uaznsAududn aaenaunsinufoRaunu
AmwnansluanIunIaldnasy

Business correspondence glossary; product presentation, customers service dialogues;
inquiring customer's need, offering a promotion, and returning goods. Business role- play in

Cambodian.

1.2.2) NFUIIALALAIAULVIANFY
1022211 uywdnaINda 3(3-0-6)

(Multi-Dimensional Humans)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

NIFUANMIANI AU WEAARTBEIYTUINTT UUIAR AT e USveyuagnisld
winna UspiRmans 15sunssy Aadsuagiausssuiindovasuisanvosmudliiauuansag
nasnaultnsalAnw wazaniunITalinass

Integrated pursuit of human knowledge; thoughts; beliefs; philosophy and
reasoning; history; literature; arts and culture that blend human’s ideas to be diverse; and the

uses of case studies and simulations.

1022212  AUSNLATAUNUSAIN 3(3-0-6)

(Love and Relationships)

AyrdsAaunau : 1l

(Prerequisite Course: None)

Minwen1sdndany n15USUii n1saseanudsedivla msiauiyadnainaielunas
ABUDN FAINPIFUNUSAIN NTATIUAZTAYIAMUFURUS AUTNUTELAMENN 9 11U ANTNYIR
ATAUT WIZTUNINEATE LAZAITINAULDY NITATIATOUATY ARTNIN AaDAIUNITT UL DA UAINL
Wasuula

Social skills; personal adjustment; how to make first impressions; internal and
external personality development; psychology of interpersonal relationships; building and
nurturing relationship; different types of love, for example, love of one’s country, religion and

monarchy; self-love; building a family, friendship; and coping with changes.

11



1022213 $lanndnq 3(3-0-6)

(World Wide Perspective)

ArdAunau : il

(Prerequisite Course: None)

derdlangadagiu ausiuilouazanudaudeseninanguuseina nMsiloduasiAsygna
va3lvy ondeu lan wwifndnvuesiukazanvauzianigauludsaulandaqiu deaulveuas
SausssuneldnszualanAing naenaunsidsundasmedlanlugadaa

Current global society; conflicts and collaboration between countries; Thailand's,
ASEAN and global politics and economy; concepts of common and specific characteristics of

current global society, Thai society and cultures in globalization and the digital era.

1022214  BwINdDN NITWAILY wazANEIB 3(3-0-6)

(Environment, Development, and Sustainability)

AuUsAunou : laidl

(Prerequisite Course: None)

WnAnALIAdeN N wasilmnenisiau gy (Sustainable Development
Goals: SDGs) LA51gN%ININ (Bio economy) menwmunau (Clrcular Economy) LagLATegna
1387 (Green Economy) ﬂ’]i@Uiﬂ‘E}LLa £N159AN15a swandeulufy 'LJ’] 9177A NzLakazyI8ia
NaNIENUT0IN1sABULUAIINNTTRIL RO IALLAZ AL NS Y me‘vmaﬂuﬂﬂﬂmwﬂuﬂmu%ﬂ
{]aLaaﬂqﬂﬂaLLazam%ﬂmaé’aﬂMa?ﬁma”au

The concepts of environment, development, and Sustainable Development Goals
(SDGs); bio economy; circular economy and green economy; conservation and environmental
management in soil, water, air, sea, and coast; the impact of changes from the development
to the society and environment; students’ roles towards the environment as an individual and

a member of society.

1022215  WAARSIIUINGUAING 3(3-0-6)

(Miracle of Good Health)

AGeAunau : laidl

(Prerequisite Course: None)

ANudAvesguAmseddn Jaymavnimvesruealagiu mMsuseliuguan iuins
VAU NNBLAE IR lav0INYBE Iﬂ“lju']ﬂ’lﬁl,ﬁa?j“tlﬂ’]w NIALAFVNINTA NTBBNAIRINY QURIGER
wazird0198 LT InUszs Ty utidanndontuguaim anudnmimsiveimaniquain uas
NYFNERTYZaD Y

The essentials of health towards life; health problems of the people in the current
generation; health assessment; human biological and psychological mechanism development;
nutrition for health; mental health care; exercise; drugs; and cosmeceuticals for daily usage;

the environment and health; the evolution of health science; and anti-aging medicine.

12



1.2.3) NUN1TIANITUALUIANTTY
1023211 nundeulyafdmi 3(3-0-6)

(Panyapiwat GO)

AyrdeAunay : Tl

(Prerequisite Course: None)

ALl NONFNINTISIEUNIINGDY YinwekasnAiaNSIEUIINADY N1SHNNUINABY
diewamvinwensnanukaznsdinduladsgsia wnAnmnndeuiunsianisnisiiu msysan
N9 qﬁﬂagaynmi’uaamimumﬂé’amLﬁami@i’wLﬁu%%uazmiﬁwm MAOAIUNLINADNAY
e Usehivg

Background, rules and regulations of GO; GO skills and technics; GO practicing for
development of planning and business decision making skills; GO concepts and financial
management; the integration of oriental wisdom via GO for living and working; and GO and

artificial intellicence.

1023212 WIANTIUAUNTAHUIAMUAINGIN 3(3-0-6)

(Innovations and Quality of Life Development)

AvrdsAunau : 1l

(Prerequisite Course: None)

ANNVNNE AUEIATY BATUTELANUIRNTIN NITAAINEDNLUY (Design Thinking) N1%
FAN1INTNGFUNTYQY1 AMUNNIBVBIAUNINTIA LWINNAITRAVIANAINTTAAIBUTANTTY
paenauMsaivaTIAuinnssuiT s lovineTinuyud

Definition, importance and classification of innovation; design thinking; intellectual
property management; definition of quality of life; guidelines for quality- of-life improvement

using innovation and innovation for human benefit.

1023213 mM3dAN1sN1sRUNeTIN 3(3-0-6)

(Fianancial Management for Life)

AyrdsAunau : Laidl

(Prerequisite Course: None)

MMM TRuANTeTe Msdanismsiuiieingussasdians msdavihsunauas
WUTEINUAINYAAR N1500H N15AU A5UTEAUY AVILAEY WATHARDULNY N1TIUNULATAATS
Msiuiledin Audeguuuusinag nagnsmSiuldyanasssun waluladfunisiiuuazaiig
Uaoany maamumﬁmmw%wEJ’miéhunmLLazqﬂﬂaLﬁam’mﬁﬁﬁﬁu

Financial planning based on age groups; financial management for specific
purposes; creating personal balance accounts and budgets; savings; investment; insurance,
risks and returns; financial credit planning for life; various types of loans; personal income tax
strategies; financial and security technology; and management of time and personal resources

for sustainable prosperity.

13



1023214  msIANsgsNagAlusl 3(3-0-6)

(Business Management in New Era)

ArdAunau : il

(Prerequisite Course: None)

BsBugsiaveimungsialul s3esssuuazassorvssalumsdniugsie nagnsns
Aliugsiagalyal N15PBNLUUAULUUNINGINANSTsylanIawasimuIgIna nsasaussdanialaly
maduiuszneunts msdnlassaiisesdms nmsdaiuaugsie vinvefidududmiunsdouun
ssfafiasuiuazUsTaunad e madamsnauslasanslitnasu asdlfnviieaiunisinns
919K UsENaUMIIUN9gsAa

The foundations of a start-up, managerial ethics and social responsibility, business
strategy in a digital age, designing a creative and innovative business model, inspiration to
become an entrepreneur, organizational structure, crafting a business plan; skills required for
building a successful business plan, investor- pitching techniques, and entrepreneurship case
studies.

1023215  waluladAdvaiianisingy 3(3-0-6)

(Digital Technology for Work)

AvrUeAunau : laidl

(Prerequisite Course: None)

Wawnisveanaluladadva nsldrenfiumedifienisiuin mseanuuudulungiiin
(Infographic) genuuunmAaeulm (Animation) waznsadnedouszean (Multimedia) iosdu nns
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s¥UUAANIR (Cloud)

Development of digital technology; computer using for calculation; infographic
design; animation design; and basic multimedia creation; data management tools for data
storage; data calculation; data analysis; data interpretation and data presentation; dashboard;
Pareto chart; scatter diagram; communication technology and VDO conference; cloud

technology utilization.
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2) BUINIY AN
2.1) NHUAVIMAUTIND
1101111  n1sdanisgsnanisinadielnilugania 3(3-0-6)

(Modern Trade Business Management in Digital Era)

AyrdeAunay : Tl

(Prerequisite Course: None)

WIAR Nud unumkazUseianvesgsnanitsenadelvdlugaddia nsiiesies
anmwingeunigsnanismadislvd msivuanagnsgsianiseadelnd nsunalulagunldly
N13ALEUTIND NITUTIITIANITAUN nsmTiiiaiing nsesnuuu unsueniazniely N1
19E95IUAT N15UTITTANIST Y saNss A wuveaulatuazesnladlusuuuy Omnichannel
wmAdANsuIE N1588a15015RAIN mi'ﬂizqﬂm‘i%m%'a%haﬁﬂﬂuaaulaﬁlﬁamﬁmmﬁﬁqiﬁﬁ]msﬁh
aifelnl MAeginsdnnilfgtestussiansiadslninaonadesiuaniunisaiiiagiu

Concepts, theories, roles, and types of modern trade business in the digital era;
the analysis of modern trade business environment; setting strategy in modern trade business;
incorporating technology in business operation; store merchandise management; analysis of
location; designing inside and outside store; planning story layout; integrated online and offline
stores management into Omni channel; sale techniques; marketing communication; an
application of online social network for modern trade business; the analysis of related modern

trade business cases in a current situation.

1101112 A1sRaIAAINA 3(3-0-6)

(Digital Marketing)

AvrisAaunauy : 1l

(Prerequisite Course: None)

N193LAT1ENANIERING DUNNITAAIAATI S TLATIEYiNgANTIUN UTLAA N1
nqudmngyanisnatn nsaitauususlugadda nswauinisnaradauion msenuuy
msmanasumaiuleduazdedsnueeula mfauinisnaiasudungieues nagnsnisnan
sheirsesilofumn madenasnandusiiionts msuszgndldedanuinismaiaddsaguuui
varnmaneiieainagsiaseulatuaznagnsnsdisyiuseulal mssenuuunagnnisnainiaia
nsUszdluranudiiaresnsnainnava aaenauasysssulunsiinseainAava

Digital marketing environmental analysis; consumer behavior analysis;
determination of the marketing target group; creating brands in digital age; content marketing
development; marketing design via website and online social media; marketing development
via influencer; search engine marketing strategies; selection of products for sales; applying
various models of digital marketing body of knowledge to create online business and online
payment strategies; designing digital marketing strategies; evaluation of the success of digital
marketing; and digital marketing ethics.
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1101113 msliyTuaznisiuilanisinnisgsia 3(3-0-6)

(Accounting and Finance for Business Management)

AyrteAunay : laid

(Prerequisite Course: None)

nénmsnetayd nMsiesginagiuuiuyuAuAiensiuATIAIN1Y N1 TeUHY
Lﬁ"amimUQmmmLﬁ'm mw%msﬁunu%guﬁﬂu NSIAMILNA LI UN Y mﬁmiwﬁwamu
pasnIuM T EAdeyamsnsTduarnsiuiionsusaiiudadulennagsia aneldnsddnwnlu
gARIYIa

Principles of accounting; analysis and calculation of product costs for

determination of selling prices; planning for risk control management; working capital
management; sourcing of funds; capital budgeting analysis; and accounting and financial statement
analysis for business decision making under case studies in digital era.
1101214  n1sdanisladanduazialgguniy 3(3-0-6)

(Logistics and Supply Chain Management)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

LUIAR Nauuaznagnsaiun1sIanistadadnduasviildeuniulugafivia n1s
Wy INTo mm’mmumiwam N1IAIVANA NN N159ANITAUAIAIASILAZNITINNITAGIAUAT N3
Beonviuaiise n159ade suvEsAUIMALAY Lwﬂiuiaaiuwaﬁiéziaﬂvmu ANSUUEL wagnsaAnwAT
aamﬂamﬂuamumamﬂﬁ]ﬁguu

Concepts, theories and strategies of logistics and supply chain management in the
digital era; forecasting, production planning, quality control; inventory and warehouse
management; location selection; procurement; information system and technology in supply

chain; transportation; and case studies related to current situations.

1101215  nN159ANTRANTSUAENSNEINTUY B luAREA 3(3-0-6)

(Organization and Human Resource Management in Digital Era)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

WUIAR NOYY LLaWﬁﬂmﬁﬂmiaqﬁmiqiﬁﬂ NITUIMITIANITANIIU NANSITUIAUE
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AR MIUIMIMINeINTUYLY TinvedmTunaialsinuaIng Al ANNEANAALIITIRLAYNNT
91U LagnIaAn)

Concepts, theories and principles of business organization management; team
management; good governance principle and corporate social responsibility; organizational
culture; change management and risk management in digital era; human resource management;
skills for international labor market; leadership; the balance between life and work; and case
studies.
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1101216  \AswgransilaNsIAN13gsna 3(3-0-6)

(Economics for Business Management)

AvrdeAunau : il

(Prerequisite Course: None)

NFNNITNIVATYFANERT N153LATILYQUAIARUNIU NITHAALALAUYUNITNER SNy
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uaznsdifnuiaenadeafuaniunsaliiagiiu

Economic principles; an analysis of demand and supply; production and cost; business
market structure and economic for pricing; an application of economic overview and purpose in
daily life; a management of government policy for business decision making in digital society; and

case studies in a current situation.
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2.2) nguIVIVIAY

1112111 PV IEHAZENANEAINITUINIS 3(0-6-3)

(Sales and Signature Service)

AvrsAunau : 1l

(Prerequisite Course: None)

AnufuFnisumeuaziendnuainisusmslaenisAnwmauautaveminauty sy
finwedimnzan nslineidnvazuazanudosnisvesuilnauagnszuaunisiadulad eves
AUSlaA n1swwmaiansveduan nseibledyniseninanisuewagnIsuinis n1sivue
Lﬂ’mmEﬂumimaiamﬁﬂmiaj‘ﬂiwmusJan&J mseAUTensdAnwiatUaTTIUTIalunisue
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UftRnsvanoseduineuentuSeunieudnimenuagunauaziauonasy

The practice of sales and signature service by studying the qualifications of
salespeople; training on suitable skills; analysis of consumer characteristics and needs, and
the purchasing decision making process; sales techniques development; problem solving
during the sales and service process; setting sales goals, including a sales conclusion report;
discussion of case studies on sales and service ethics, as well as practice of basic
entrepreneurial skills; and practice on product sales outside of classroom, including

preparation of brief reports and presentations.

1112112 n1sdaniswaanaueitugsnanisatade i 3(3-0-6)

(Product Management for Modern Trade Business)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

NszUIUMIIANISHERS g sAansAadelyd nswannwwIAnNEniue aanuazUIsy
fowl nsiannnsInfiusnivwasnsaEnnEEnfT NIVAFEURAIN NITAIUANAMATNNERS QU9
N137MUHUNNTUTMTTANSHART el lunsineengnatn 59uiaN15UINIThagNIsInTInLne
HanAnalugsiansiadelug wavnsalfinw

The product management processes in modern trade business; product concept;
label and packaging development; storage and preservation of the products; market testing;
product quality control; product launching planning; and management including service and

product distribution in modern trade business; and case studies
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1112213 AM338UALAATISAINGANTINGNAN 3(0-6-3)

(Research and Customer Behaviors Analysis)

ArdAunau : il

(Prerequisite Course: None)

AnUfuRnIsideuarliaszingAnssugnan UseinvvesnaugnAndivang nsiesen
Uadeiifiavinasenginssugnd nseUIuMTIse MINURLLAZEBNLUULATBEeN1INNTITE Mg
Twnuteyalgunivastayaniugil Milesziteyanaznisianistoyaruinlug nsUssaana
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g3f9 maemauMsTAiTsnuiionITNauHUgIAa

The practice of research; and analyzing customer behavior; types of target customer
segments; analysis of factors influencing customer behavior; research process; planning and
designing research tools; primary and secondary data collection; data analysis and big data
management; analyzing data with a statistical software; data presentation; and data application

on business decision making, including a preparation of a report for business planning.

1112214  AHVUIBUAZIIYTITUNNGIND 3(3-0-6)

(Business Laws and Ethics)

AyrteAunay : laid

(Prerequisite Course: None)

waAn naud wazndnnguine Inednvidsaunaududeaugafdanazludiud
Lﬁ'msﬂjaaﬁuﬂg]vimam'ioﬁ’ﬁl,ﬁu‘qsﬁﬂ NOMU1ENIEINT NIET VU YAADIMNT NYUUILTINTTUNI
Siinvnselind ngmneninddumalyg nquinensnssiaaRaifefusoufiowes a3ussIumg
5309 suLdgumsaangidoussna n1saliugsna aunanisidnysenaunanis uagnsalAnw

Concepts, theories and principles of law with integrated study of laws in the digital
society that are related to business operations; tax laws; the Food Act; electronic transactions
laws; intellectual property laws; computer criminal laws; business ethics; the rules of business

registration; business operation and cease operation; and case studies.
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1112315 n1sdadelugsianadasielusi 3(0-6-3)

(Procurement Management in Modern Trade Business)

AyrteAunay : laid

(Prerequisite Course: None)

AnufiRieatunszuunmsueyisnisuiiRlunsinde maumemnanudenisuasndn
A3L99971R0589 MIIANUAUAIAIARILAYANTUITINIARIAUAN mimﬂ’amﬁaﬂmwaﬂqﬂﬁﬂ NNTLEINN
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nsdnde

The practice of procurement process and practice methods; seeking customer needs;
conducting negotiations; products inventory and warehouse management; customer needs
assessment; the search for appropriate seller sources; methods of seller selection; the product
quality control and evaluation in the procurement process; using information technology as a

database in the ordering process; and communications related to the procurement process.

1112316  N1SIANITUIANTIUNNGINAAINA 3(0-6-3)

(Innovation Management in Digital Business)

AvrdsAaunauy : 1l

(Prerequisite Course: None)

AnUuan1sIanIsuInngsy N5IATIZRsRUNUSEIANTRINTANTIL WdIfuway
NzUINTASIILTANTSH MR TIzingngaunatygiionsiauiwaznsTansuTRngsy ng
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gnsdmunsunsnszaneuinnssufiaenndesfunginssuiuilaa

The practice of innovation management; the classification analysis of types of
innovations; the sources and process of innovation creation; the analysis of intellectual property
for development and management of innovations; discussion on case studies related to
technological change and innovation management; and determination of strategies for distribution

of innovations that are in trend with consumer behaviors.
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1112317 nsludusznaunismnegsia 3(3-0-6)

(Entrepreneurship for Business)

AyrteAunay : laid

(Prerequisite Course: None)

ANNNINELarUTENYRINUSENaUNSIUgIRA uIARLaTWIMILETNASIIAR A1
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T,aﬂﬂﬁ%?ﬂgiﬁ%ﬁﬁ@@ﬂﬁ@ﬁﬂﬂmmLU?%IEJuLLUmGUENam’azl,nméjam

Meaning and types of entrepreneurship in business; concepts and approaches of
enhancing leadership attitude; diversified teamwork; skills and processes of problem solving;
approaches for creating innovations to upgrade the efficiency of business operation; functional
integrations of marketing, production, personnel, finance, and information technology; and
development of new businesses and ventures from the analysis to identify business

opportunities consistent with the changing environment.
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1112161 msiEsuinAUfiaaunsiansgsnanisAtadeln 1 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 1)
AyrteAunay : laid
(Prerequisite Course: None)
AnuFuRnsiumsianisssiansmarslmisgadussuuluaniudsznounisinis
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ganansAade v
Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a sale associate
level. Trainings related to training regulations in modern trade store, observing customer
behavior, servicing customers at a standard practice, developing sale technique, problem
solving during sales and services practice, stocking items, maintaining equipment, maintaining
store floor’s cleanliness appearance and both in and outside store safety operation. Doing so
by applying knowledge and business management tools. Under the supervision of store
mentor and trainer. Performance assessment based on a length of training, assessment by
store mentor and the application of work-based learning in the development of an innovation
project.
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1112162 msiFsuimaufianiunisdanisgsnanisanadelvsl 2 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 2)
AyrteAunay : laid
(Prerequisite Course: None)
AnuFuRnsiumsianisssiansmarslmisgadussuuluaniudsznounisinis
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Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a sale associate level.

Trainings related to the analysis of digital marketing environment, formed target market,

summarized a daily sale report, checking a store’ cleanliness appearance and a store’s equipment

standard. Sale management during shift work. Conducting with self-discipline, diligence, determine,
commitment, adaption ability and respect and follow an organization’ s rules and regulation and

a society with an integrity under supervision of a store mentor and trainer. Performance

assessment based on a length of training, assessment by store mentor and the application of

work-based learning in the development of an innovation project.
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1112263  msiguintAufuRaunsiansgsiansAnadeln 3 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 3)
AyrteAunay : laid
(Prerequisite Course: None)
AnuFuRnsiumsianisssiansmarslmisgadussuuluaniudsznounisinis
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winnssugsnansamadel
Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a senior sale associate
level. Trainings related to the analysis of customer behavior and customer’s demand, the analysis
of situation and systematic training, management and restocking items, checking items quality and
expiration date, management and food safety and sanitation control. Under the supervision of
store mentor and trainer. Performance assessment based on a length of training, assessment by
store mentor and the application of work-based learmning in the development of an innovation
project.

24



1112264 msiFsuinmaUfianunisianisgsnanisAnadelval 4 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 4)
ydeAunau : 14l
(Prerequisite Course: None)
AnuFuRnsiumsianisssiansmarslmisgadussuuluaniudsznounisinis
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Systematic practice of modemn trade business management at the workplace that
selected by the institution. The store operation training course designed for a senior sale associate
level. Trainings related to data communication with co-worker, team management and teamwork,
good governance and social responsibility, organizational culture, friendly services, inspect product
and stock checking, controlling and maintaining store quality standard operating practice.
Performance assessment based on a length of training, assessment by store mentor and the

application of work-based learning in the development of an innovation project.
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1112365 nsisguiniAufuRaun1sianisgsiansdnadeln 5 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 5)
AyrteAunay : laid
(Prerequisite Course: None)
AnuFuRnsiumsianisssiansmarslmisgadussuuluaniudsznounisinis
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Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a supervisor or a store
assistant manager level. Trainings related to store quality standard operating practice, distribution
and goal management, equipment resource management, financial management, profit and loss
management, auditing and analyzing store performance, planning and proactive decision making,
handling problem, creative problem solving according to innovation process. Under the
supervision of store mentor and trainer. Performance assessment based on a length of training,
assessment by store mentor and the application of work-based learning in the development of

an innovation project.
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1112366 nsiseuin1AUfURAIUNITIANTIsRaNsAaleTnl 6 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 6)
AyrteAunay : laid
(Prerequisite Course: None)
AnuFuRnsiumsianisssiansmarslmisgadussuuluaniudsznounisinis
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winnssugsnansamadel
Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a supervisor or a store
assistant manager level. Trainings related to entrepreneurship, problem solving procedure,
creativity and innovation for effective business management, store assortment, and ordering
assortment. Under the supervision of store mentor and trainer. Performance assessment based
on a length of training, assessment by store mentor and the application of work-based learning in

the development of an innovation project.
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1112467  msiEsuinAUfianunsianisgsnanisAtael 7 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 7)
AyrteAunay : laid
(Prerequisite Course: None)
AnuFuRnsiumsianisssiansmarslmisgadussuuluaniudsznounisinis
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Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for multiple store

management within responsible area. For a supervisor or equivalent position and a store
management. Training related to controlling and auditing, maintaining store quality standard
operating practice, reading and controlling document and memo, store human resource
management, store data management, mentor duty. Including eagemess to learn. Performance
assessment based on a length of training, assessment by store mentor and the application of work-

based learning in the development of an innovation project.
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1112468  nsiseuin1AUfuRAIUNITIANsIsRansAnadeln 8 3(0-40-0)
(Work-based Learning in Modern Trade Business Management 8)
AyrteAunay : laid
(Prerequisite Course: None)
AnuFuRnsiumsianisssiansmarslmisgadussuuluaniudsznounisinis
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winnssugshansmadeln
Systematic practice of modern trade business management at the workplace that

selected by the institution. The store operation training course designed for a supervisor, acting
store manager, training store manager. Training related to a systematic assessment of business
trend, planning business strategy. Integrating knowledge and theory from work-based practice for
new retail business model project. Under the supervision of store mentor and trainer. Performance
assessment based on a length of training, assessment by store mentor and the application of
work-based learning in the development of an innovation project.

2.3) nguAvLaen
2.3.1) Module: Sales & Service
1103301 L‘Vlﬂﬁﬂm'i“lnHLLaznaqwén'ﬁLfﬂimﬁiasm 3(0-6-3)

(Selling Techniques and Negotiation Strategies)

AyrdsAaunau : 1l

(Prerequisite Course: None)
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Practicum on development of skills and techniques of sales; the practice of high-
level sales techniques by asking with probing and leading questions; business negotiations;
the management of customer’s conflicting arguments with the use of sound principles; the
planning for determination of negotiation strategies; the management of risks and undesirable
results from negotiations; discussion of learned sales technique lessons from case studies; and

the practicum on using sales techniques and negotiation strategies in simulations.
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1103302  n1svrelugsnveaulayl 3(0-6-3)
(Selling for Online Business)
AvrdsAunauy : 1l
(Prerequisite Course: None)
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The evolution of the sales business; practice selling in digital enterprises thru case
studies on online company sales; consumer behavior patterns in the digital era; develop an
offline-to-online integrated sales and strategy; impressing customers by building a customer
journey and incorporating it into their daily activities; the application of digital technologies to
support sales in online businesses; including multidimensional data analysis to manage sales

in online businesses.

1103303 n133ANIIANNENRUS LAz USTaUNTSAlgNAN 3(3-0-6)

(Customer Relationship and Customer Experience Management)

AyrdsAunay : laid

(Prerequisite Course: None)
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Concepts, theories, principles of customer relationship and customer
experience management; definition and components of customer experience and customer
relationship to corporate strategies; planning and operation based on customer experience
management steps; analysis of competitive strategies of marketing; provision of services in
customer experience management from case studies; integration and management of various
aspects of the organization by using digital technology; and analysis of data and designing the

evaluation of customer experience management.
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2.3.2) Module: Digital & Innovation
1103311  nagndn1sduinAaugsiagaiia 3(3-0-6)

(Business Driven Digital Strategy)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Concept of driving business to digital; Practice in analyzing the changing of
business; The role of digital technology in business; The changing in consumer behavior
towards the digital market; Business competition in the digital age ; Electronic commerce (E-
commerce); Digital marketing; Big data applications ; Technology related to finance; The
challenges and trends of future business; The designing of business strategy and start-up
business model which can be respond to the market demands in the digital era and case

studies.

1103312 msdnvidendsiadmiugsanisadelns 3(0-6-3)

(Digital Media Creation for Modern Trade Business)

AvrisAaunauy : 1l

(Prerequisite Course: None)
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Practicum on digital media creation from various tools; types of digital media; the
use of creative thinking and digital media creation techniques; media literacy; digital media
dissemination; copyright and intellectual property laws; and ethics and codes of ethics for the

use of online social media; and case studies.
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1103313 AuAREINETIALNaNsIANTLIANTsINIegsia 3(0-6-3)

(Creative Thinking for Innovation Management in Business)

ydeAunau : 14l

(Prerequisite Course: None)
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Practicum on of creative thinking and innovative skills; thinking on systematic
design; the study of the needs of the target groups; defining the problems of the target groups;
designing problem solving methods; development of prototypes of merchandise and services
to meet the needs of target groups; testing the developed merchandise and services; and
using technology for presentation of new models of innovative products based on creative

thinking in business.

2.3.3) Module: Store Management
1103321  A15UINI531UAN981908071TN 3(0-6-3)
(Professional Management of Stores)
AUsAunau : laidl
(Prerequisite Course: None)
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Practicum on quality store management; product and service management; store
layout design; store decoration to be aesthetically pleasing;, the use of space in store;
communications within the store; offline and online selling strategies; offline and online delivery
of merchandise; the follow-up of work performance results based on the set targets; the
prevention and solving of the store’s problems; the control and taking care of the store’s condition

according to the quality store standards; and the creation of the prototype model of the store.
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1103322  N15AANTISYBININITAAIALAZNITNTZANYRUAN 3(3-0-6)

(Marketing and Merchandise Distribution channel Management)

AvrdsAunauy : 1l

(Prerequisite Course: None)
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Concepts, theories, and principles of marketing and merchandise distribution channel
management; the environment of marketing and merchandise channel; structure of marketing
channel; the level of merchandise distribution channel; the level of distribution channels; factors
influencing the determination of the merchandise distribution level; strategies of marketing and
merchandise distribution channel management; designing of marketing and distribution channels;

and case studies of modern business marketing and distribution channels.

1103323 msudmsiuiiwazaietiewusiing 3(0-6-3)

(Commercial Space and Allies Networks Management)

AvrdsAunauy : 1l

(Prerequisite Course: None)
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Practicum on commercial space management; storefront operations; inventory
and warehouse management; personnel control; customer management; analysis of total
amount of sales; in-store operating standards and in-store work processes; the systematic
method of control and creation of standards; the creation of networks of business allies with
other organizations; strategies to create a competitive advantage over competitors in the
market; and experimenting with the practice of commercial space and allies networks

management.

33



2.3.4) Module: Strategy & Entrepreneurship
1103331 MM59AN130E19EUTENBUNIEMTUSIND 3(0-6-3)

(Entrepreneurial Management for Business)

AyrdeAunay : Tl

(Prerequisite Course: None)
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Practicum on entrepreneurial management; definiton and scope of
entrepreneurial management; the importance of entrepreneurship on innovations; innovative
organizations; entrepreneurial culture in organization; case studies of entrepreneurial
management in business; development of entrepreneurial organizations; strategies of
entrepreneurship; the determination of vision, mission and goals; analysis of competition in
related industries; preparation of business plans, operational plans and contingency plans; and

management of collaboration among stakeholders.

1103332 msdansdenagnsniagsnatidedu 3(0-6-3)

(Sustainable Business Strategic Management)

AvrisAaunauy : 1l

(Prerequisite Course: None)
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Practicum on strategic management; concepts and importance of business
strategic management; analysis of business situations from various case studies; assessment of
competitive advantages in related industries; business operations in accordance with
opportunities and threats; strategic planning and operational planning for business units; and
implementation of strategies towards the efficient operation that creates advantages in the

competition and creates sustainability in business, organization and community.
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1103333  N159ANTIINLUAAINDNTEY 3(3-0-6)

(Business Management in ASEAN Market)

AyrteAunay : laid

(Prerequisite Course: None)
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Concepts and theories of business operations; A study of the environment
influencing business operation; agreement and business corporate collaboration in the ASEAN
market and adjacent countries; laws and business procedures; International business strategy
thru successful case studies; the development of business and market; supply chain
management and distribution channels; human resource management; as well as trends and
challenge for engaging in modern trade management activities in the ASEAN market and

related countries.

2.3.5) Module: Modern Trade Business Trend
1103341  n1sdannsgsnvemnsadie v 3(3-0-6)

(Modern Food Business Management)

AyrdeAunay : laidl

(Prerequisite Course: None)
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Principles and processes of modern food business management in a new modern
food business model; the analysis of the marketing environment; problems, risk and
opportunities of modern food business; types of model food conceptions; customer analysis;
marketing strategy; food business trends in Thailand from the past to the present, as well as

future of modern food industry trends.
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1103342  N1SIANITIINVGUANLALLATUING 3(3-0-6)

(Health and Nutrition Business Management)

AvrdsAunauy : 1l

(Prerequisite Course: None)
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Product management to promote health and nutrition; food and nutrition values
for health care; nutrition labels; quality system and food safety; food sanitation for food

entrepreneurs and food handlers; and related laws.

1103343  A3IANITTINVGUNINLALAINIY 3(3-0-6)

(Health and Wellness Business Management)

AUsAunau ; laidl

(Prerequisite Course: None)
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Fundamental knowledge on medicines and herbs, medical products, vitamins,
minerals, supplementary food products, cosmetic medicines, and medicine selection;
preliminary first aid; skin care; nutrition for healthcare; and the administration and
management, sales techniques, and provision of services concerning healthcare products in
healthcare stores and convenience stores.

1103344  WidaidanassnIun1sIANITIsNINIsAEde T 3(3-0-6)
(Selected Topics in Modern Trade Business Management)
AdeAunau : 14l
(Prerequisite Course: None)
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Analysis of case studies on commercial business management both in Thailand
and foreign countries that are important issues in the current situations; analysis of business
opportunities and obstacles; trends of both offline and online modern commercial businesses;
practicing analytical thinking on transformation of concepts with the application of digital
technology in business operation with the presentation in the form of reports; and the

presentation via up-to-date communication channels.
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